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M-62T Merchandiser panel and complete display stock of 13 Irwin 62T hand brace bits. 


One each of sizes %, 4, %, 4, 9, %, %, “Ne. %, Mo Ye. 6 and 1”. Pay only $10.37 for 
display stock of 13 bits and free panel. Retail value of display stock is $15.56. 


Free Irwin Merchandisers 


fit small space, step-up self-serve sales, build bigger volume 


Here is a timely offer that brings you the industry's first 
modern wood bit merchandiser displays and the first modern 
wood bit display package—Irwin’s new self-selling dress-up 
jacket. And remember: You only pay for the small display 
stocks needed to put the two new Irwin Merchandisers to work 
in your store. The panels are free. The new Irwin Sellopak 
dress-up jacket costs nothing extra. 


Mount either panel with display stock in only | 13,” of space 
—on wall, door. peg hoard, end of island table. And depend 
that the sturdy all-metal display panels with their handsome 
3-color baked enamel finish and permanent-type hooks will last 
for years. Order from your Irwin wholesaler today. 


M-88 Merchandiser panel and complete stock of 20 Speedbor “88” 
electric drill bits. Two each of sizes 14, °¢, 42, %, %4, % and 1”. One 
each of sizes 4, 45, "6, Ys, Ng and '%%”. Pay only $10.00 for display 
stock of 20 bits and free panel. Retail value of display stock is $15.00. 


2 ae: “oa 


Order from your Irwin wholesaler today 


The Irwin Auger Bit Company 
at Wilmington, Ohio, USA, since 1885 
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Men's axe 


SINGLE BIT: 


3\-Ib., $7.40” 
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Men's axe —- 
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Dayton Jersey 


SINGLE BIT: 


* 


Men's axe $4.98 
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llel- lat ect ee aol 

(Oayton or Jersey) 
House axe $3.98" 
1%-ib., $2.98" 


Funter's axe 


Boy's axe $3.98" 


Kentucky 
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KELLY 


WOODSLASHER 
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KELLY | 
WOOOSLASHER 
oes ¥ 


ote) 0) -) 5 aa - ike 


Men's axe $5.98" 


‘G.lleiallel-tamel@nss-1-34-1ga8) 


Cruiser axe $5.98" 
*Suggested retail 


ONLY KELLY IS THE McCoy 


And for any other axe need, the best source is your 


You've seen it. Customers get their Irish up if you’re 


out of genuine Kelly axes. Even customers named 
Johanson or Lundborg. (Especially customers named 
Johanson or Lundborg. ) 

Simple solution: Keep famous Kelly axes in stock and 
up front. The Kelly Perfect is the finest of the finest. 


The Kelly Woodslasher is the best axe value going. 





True ‘Temper wholesaler, home of the one-and-only 
genuine article, the Kelly axe. No blarney. 
True Temper, 1623 Euclid Ave., Cleveland 15, Ohio. 
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your basic line... your money line 


ae 


LOOK: 


Don't commit yourself on 
Power Mowers, Tillers, 
Edger-Trimmers until you see 


the sensational new 


1960 


LAWN-BOY 


Broader line on a franchise 
basis— priced right too! 


Complete line for lawn and garden 
on display at both shows! 


BOOTH 701 BOOTH 170 


National Hardware Show Lawn, Garden and 
Coliseum, New York Outdoor Living Show 
Sept. 28—Oct. 2 Amphitheatre, Chicago 
Oct. 8—Oct. 10 


Lamar, Missouri, Division of Outboard Marine Corporation. 
c |? | Makers of Johason, Evinrude and Gale Outboard Motors. 
In Canada: LAWN-BOY, Peterborough, Ontario. 


Want more facts? Circle 115, p. 275 
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WOMEN LOVE OUR LINE! Women love a strong line — and beautiful 
jewelry. Give them “kitchen jewelry” by AJAX — part of a complete line of 
quality cabinet hardware. AJAX HARDWARE CORPORATION 

4355 Valley Boulevard, Los Angeles 32, California 


Want more facts? Circle 116, p. 275 
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Mt You make" 9210 profit 


for Better 
on this *9535 chain assortment 


Values 


Price also includes Chain Sales-Maker Display 
—a powerful “Silent Salesman’”’ 
that does most of the work for you! 


e Put new life into chain sales and profits with the CHAIN 

SALES-MAKER—a compact, convenient rack display that 
practically guarantees fast turnover of your chain invest- 
ment! The SALES-MAKER allows you to display a wide 
assortment of popular chain styles and sizes in less than 
3 sq. ft. of floor space. It has powerfu: sales appeal—per- 
mits your customers to see and feel the chain—and buy 
it! And the SALES-MAKER is convenient—handy mounted 
cutting bar lets you snip off the desired length of chain 
on the spot! 


Your $95.35 cost brings you... first of all, profits! 
If sold at suggested retail prices, you make $92.40 profit 
from sale of the 7 reels of chain which come with the acco 
CHAIN SALES-MAKER. Included with the profit-packed 
combination offer shown here is our popular Assortment 
No. 38. Other assortments are available upon request. 
Refills, on reels, can be ordered from your distributor. 
Assortment No. 38 features: 


175 ft. 2/0 Tenso Chain, Bright Zinc Plated 
125 ft. 3/0 Lock Link Chain, Bright Zinc Plated 
200 ft. 3 Tenso Chain, Bright Zinc Plated 
75 ft. 2/0 Twist Machine Chain, Bright Zinc Plated 
100 ft. 35 Sash Chain, Bright Zinc Plated 
200 ft. 1/0 Brass Safety Chain, Bright Finish 
200 ft. 16 Double Steel Jack Chain, Bright Zinc Plated 


MORE CHAIN USES MEANS MORE CHAIN SALES 


Your do-it-yourself customers have found many new uses 
for chain and are finding more each day! So expose them 
to the ACCO CHAIN SALES-MAKER and to attractive ACCO 
boxes and pails—all plainly labeled. Order your SALEs- 
MAKER and be prepared to fill these and other do-it-your- 
self needs: 

* Garage doors Gymnasium equipment 

* Pipe hanging Furnace regulating 

* Porch swings Ornamental uses 

* Playground equipment Furniture braces 

¢ Lawn borders Fire escapes 


SPECIAL NOTE: 
When you order your CHAIN SALES-MAKER, don’t 
forget to get snaps, swivels, repair links and cotter 
pins ... they’re all good profit makers that go 
with chain sales. 


American Chain Division 


AMERICAN CHAIN & CABLE 


Bridgeport, Conn. * Factories: *Y ork and *Braddock, Pa. 





Sales Office: *Atlanta, Boston, *Chicago, *Denver, Detroit, 
*Houston, *Los Angeles, New York, Philadelphia, Pittsburgh, 
*indicates Warehouse Stocks *Portland, Ore., *San Francisco SRR ne 
Want more facts? Circle 117, p. 275 
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Chorter Member 


Editorial 


by W. A. Phair 


Are sales meetings worthwhile 


Are sales meetings worthwhile? This is a good question to ask right 
now, because this is the season when many, many sales meetings are 
held. 


Over the next few months, thousands of dealers, factory salesmen 
and wholesalers’ salesmen will be heading for sales meetings of var- 
ious types. Countless productive hours will be spent by these men 
sitting in uncomfortable chairs listening to talks, adjusting bi-focals 
to see slide films, and squinting at an assortment of banners and 
placards. 


How useful are these meetings? Do they contribute to a better 
selling job? Do salesmen really get some good from them? 


Well, I’ve sat in on hundreds of sales meetings and I have a strong 
opinion that they are very worthwhile, if they are treated by salesmen 
as a two-way street, not as a one-way alley. 


When a sales meeting is put on, the home office sales staff and pro- 
motion men are usually on the verge of a nervous breakdown from 
trying to get everything ready on time. The production department 
has usually developed a new set of ulcers from its efforts to get 
samples ready for the meeting. 


The salesmen usually arrive at the meeting with a “show me” 
attitude, expecting to see many improvements, some new products and 
lots of new merchandising ideas. Management usually sees to it that 
the meeting does offer new ideas. In fact, a sales meeting would be a 
flop if it was bused on last year’s products and last year’s merchandis- 
ing methods. This process of continuous improvement is absolutely 
necessary if a firm is to stay in business. 


So we find the salesmen at the meeting expecting, and getting, all 
sorts of new or improved tools for the next selling season. This is fine. 
Salesmen should get this help. But, there’s another very important 
side to this picture. It’s this: What is the salesman giving in the way 
of better or improved selling skills for the next year? Now he has 
a better product. Is he a better salesman, to match it? 


How many salesmen can claim to have improved their selling meth- 
ods? What steps has he taken to learn more about his profession of 
selling? Has he, for example, read even one book on selling methods 
in the past year? Or does he feel he knows all there is to know about 
selling? 


The management of a wholesale firm or a manufacturing plant has 
the responsibility of constantly improving its products and the selling 
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Editorial 


continued 


methods it provides its sales staff. On the other hand, each salesman 
also has the responsibility of offering management improved selling 
skills each year. When both groups meet these responsibilities, they’ll 
have a good sales meeting. 


Look behind you... 


They say it’s not good policy to look behind you. But I think it 
would do all of us some good to look back once in a while so we could 
get a good view at the number of people who are chasing us and try- 
ing to pass us. Most of these folks are young people on the way up; 
ambitious people anxious to obtain the position and the income held 
by the older men. 


There’s nothing wrong with this. It’s life. The important thing is 
that these young men don't catch us too soon. It really isn’t too dif- 
ficult to keep ahead of these young men. The older men have had a 
head start and they have the benefit of experience. They can hold 
their lead with just a little effort on their part to keep improving their 
skills. 


Are you improving your ability? Or are you standing still, while 
everybody catches up, and perhaps passes you. Standing still is a good 
way to lose a job. 


Dealers, especially those in business for many years face this prob- 
lem. The new stores, the new dealers usually work a little harder than 
the old timer. The new man has to work harder to make a go of it. 
The old timer too often feels he has it made and is inclined to take it 
easier. This isn’t a good idea in this competitive world we live in. 


The job of improving yourself a little each year isn’t difficult. You 
have many opportunties to learn new things. Take, for example, the 
big hardware show that will open later this month in New York (see 
page 97 of this issue for details). 


A show like this is more than a collection of booths and merchan- 
dise. It’s a real opportunity to learn first hand about new merchandise 
and by asking questions and listening to the experts who are manning 
the booths. 


This issue of HARDWARE AGE is also loaded with all sorts of informa- 
tion about products, how to use them, how to sell them. There are 
many manufacturers in this issue whose advertisements will tell you 
what they plan to display at the New York show. Why not use this 
information to prepare yourself to make the best use of your time at 
the show? 


You'll find this issue just loaded with useful information about the 
products your customers are buying. How to use them; how to sell 
them; it’s all here, if you’ll just take the time to read the issue. 


No one can force you to take advantage of these opportunities. They 
can only be put in front of you. I’d suggest you take a good look at 
the folks behind you who are trying to pass you . . then use these op- 
portunities for all they’re worth. 
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FRESH MERCHANDISING IDEAS trom s-k/vectROLITE 
goes —_HELP “SOCK AWAY 
<<) CHRISTMAS TOOL SALES 


% Complete merchandising. packages loaded 
with Christmas Gift Appeal 


% Quick sales! Quick profits! with the 
fastest selling socket and wrench sets 


Colorful display card and counter rack LECTROLITE WRENCH : DISPLAY 


FREE—packaged together—%", %” and 4" 


_ drive S-K Socket Sets that says “Merry Christmas” 
: to your profits 


YOU'LL GET GREATER SOCKET AND 
WRENCH SET TURNOVER THAN EVER BEFORE 


% Fully guaranteed % Precision machined 
% Proven acceptance % Fine quality finish 


3 FAST-MOVING S-K SOCKET SETS 
featured in one package 


Free initials to personalize each customer’s S-K 
Socket Set. Individual Christmas sets available. 


POPULAR LECTROLITE WRENCH SETS 
all wrapped up and ready to sell 3 sales-proven Lectrolite Wrench Sets 
—individually packaged in Christmas 


“take-home” box—all in one package 
Sets—in tough plastic tool bags—Christmas with FREE imerchandicer. 


packaged. 


Includes Combination, Box and Open End Wrench 


INDIVIDUAL SETS AVAILABLE IN 
ASK YOUR WHOLESALER’S SALESMAN CHRISTMAS CARTON 


OR WRITE FOR COMPLETE INFORMATION 


LECTROLITE 
Low Cost 


WRENCH DISPLAY 


Good quality, individually 
Christmas boxed sets com- 
plete with merchandiser 
for budget-minded buyers. 
3 popular sets. 


Sherman-Klove Company 
Chicago 372, Illinois 


Lectrolite Corporation 
Defiance, Ohio 


Want more facts? Circle 118, p. 275 
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WASHINGTON 


FTC is encouraged to crack down 
faster on fake price operators 


Federal Trade Commission officials have a 
new weapon in their fight to enforce fair com- 
petition. 

Congress has passed a law making cease-and- 
desist orders issued by the Commission effec- 
tive immediately. This means that an unscrup- 
ulous competitor offering phony bargains or 
using false price comparisons can be forced to 
stop the practices as soon as they are proven 
before the FTC. 

Previously, these cease-and-desist orders did 
not go into effect until confirmed by a court. 
In some cases, the FTC would have to win a 
case three separate times before a firm could be 
forced to halt an illegal practice. 

This system often took many months. While 
the case was being argued, the illegal operations 
could continue. 


outlook 


There will be fewer phony sales. The FTC is 
engaged in a tough crackdown on illegal prac- 
tices, particularly false advertising and mislead- 
ing price comparisons. But your help is needed. 
Don’t hesitate to report violations in your area. 
Results will be quicker now. 


$9 billion market opens up 
with record school enrollment 


Record school enrollment this fall will bring 
better than ever back-to-school business for 
dealers, government economists say. 

Some 46.4 million children will start to school 
this month, new government figures show. This 
is a gain of 2 million, or 5 per cent, over last 
year. 

One out of every four persons in the country 
is now attending school, from kindergarten 
through college. Almost 90 percent of both boys 
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and girls between the ages of 14 and 17 are in 
school. 

You can judge the school market by these 
figures: 

Kindergarten through 8th grade—33.4 million. 

Ninth through 12th grade—9.2 million. 

College and universities—3.7 million. 

Not only is the number of students growing, 
but so is their spending power. 


outlook 


This sharp increase in school enrollment means 
a boost to your business, if you promote. Re- 
member that teenagers alone will spend some $9 
billion this year. Keep in mind too that students 
are in the market for big-ticket items. 


Here is protection from phony 
going-out-of-business sales 


Congress has approved a new law covering 
Washington, D. C., merchants which may be- 
come a model for other cities. 

Hardware dealers are protected from com- 
petition that sets up a phony lure for store 
traffic, and that dumps merchandise on the mar- 
ket which dazzled customers think is a bargain. 

The measure controls misuse of closing out 
and fire sales. It requires a merchant to get a 
license two weeks before such sales. All goods 
to be sold must be listed, and goods cannot be 
ordered especially for such sales. 

Stores in business less than a year have to 
pay a special fee and post bond. City officials 
can limit the length of these sales. 


outlook 


The law protects both consumers and reputable 
business against the antics of fly-by-night opera- 
tors. They often use phony sales or irresponsi- 
ble credit offers to lure customers. Consider 
these precedents in backing similar laws for 
your city. 


A SUMMARY OF EVENTS THAT WILL AFFECT YOUR BUSINESS 
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» UNIMAT 








TEN PRECISION TOOLSINONE bg 
UNIT...A COMPLETE MACHINE SHOP IN MINIATURE! 











If you handle any power tools heftier than a quarter- centers!) UNIMAT converts to any of 10 different 
inch drill, YoU CAN SELL UNIMAT! Everybody’s a likely machines — from lathe to vertical miller... indexer 
customer — the basement craftsman, the local jeweler, divider... drill press... jig saw... polisher/grinder.. . 
the handy Andy who runs the TV & Appliance repair tool & surface grinding machine... threader .. . circu- 
shop — all of them can use UNIMAT. It’s an engineering lar saw ... and portable drill — in seconds! Thousands 
triumph in 16 inches, a jewel of a tool that will perform of hobbyists and hundreds of blue-chip outfits* have 
every conceivable machining operation with amazing already proven its buy-appeal; UNIMAT can just as 
precision (tolerances to .0005” when turning between easily prove to be a solid profit-builder for you! 





VISIT BOOTH 209 
NANONAY BanDwanienow | NATIONALLY ADVERTISED BASIC 
UNIMAT* RETAILS PROFITABLY 

FOR ONLY $499°°! 


ig. 






AND| 
SEE | 


MAXIMAT, ||}| TOO! 








**INCLUDES lathe, motor, and components for conversion to drill 
press, tool & surface grinding machine, vertical milling machine, 
and polisher/grinder. A complete range of low-cost attachments 
and accessories is available. 








*TO MENTION A FEW—Atom Products Div. of GE, U.S. Naval 
Research, Bell Telephone Laboratories, Westinghouse, Pratt & 
Whitney, Raytheon, NYU-Bellevue Medical Center, Smithsonian 
The only multi-functional 10” lathe on the market! Institute, General Motors... 


a side WRITE FOR ILLUSTRATED LITERATURE AND PRICE LISTS 
=<) AMERICAN-EDELSTAAL, INC. / DEPT. NI/350 BROADWAY / NEW YORK 13, N.Y. 
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outlook 


TRENDS AND FACTS TO HELP YOU PLAN FOR THE FUTURE 





in the good old summertime... . 


Consumer and business buying, and industrial production con- 
tinued at a peak rate through mid-summer. Income stayed high, 
with losses in steel and railroads offset by gains elsewhere. Through 
June, manufacturers’ new orders on hand were $5.4 billion ahead 
of 1958’s first half. July figures maintained the pace. Gross na- 
tional product in the second quarter topped $484 billion, some $14 
billion ahead of the first quarter. Employment in mid-July was 
67.6 million, well ahead of June. Average weekly pay for factory 
workers in July was up $6.59 over July 1958. Consumer prices 
rose only 0.3 percent in July. 


will steel hold out? ... 


Most manufacturers of items using steel have enough raw ma- 
terial for production to October. After that, severe shortages will 
plague most manufacturers unless the strike ends. Some spot 
shortages, but current supplies of steel will be ample for finished 
products for Christmas sales. Should the strike end quickly, it 
would take four weeks for mills to offset lost time and production, 
according to The Iron Age. 


drawback to the boom... 


An era of prosperity usually brings with it more demand for 
money, and a higher cost of credit. The soaring 1959 economy is 
no exception: Credit’s tight and getting costlier. If you want to 
borrow money to buy stock or improve your store, you’d better do 
it now. The prime (base) rate for business loans is at a high 4% 
percent, will go higher in all likelihood when steel strike ends. 
Most conventional mortgage loans go for 5% percent, may go 
higher soon if money demand doesn’t slacken. The consensus of 
bankers: Slow-pay borrowers are through; all credit paper is going 
to cost more. 


more homes, more hardware .. . 


May’s record of 134,000 housing starts was quickly shattered by 
a June figure of 136,000 starts. Although mortgages will likely bear 
higher interest rates soon, home builders are constructing at a 
record pace that may reach 1.4 million non-farm units this year. 
All housing for the first half of 1959 stands 32 percent ahead of 
the like period last year, a gain of nearly 400,000 homes. 


... turn to page 402 for more news of How’s the Hardware Business 
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GODFREY’S BACK— 
AND WELDWOOD’S GOT HIM! 


Starting September 28th, Arthur Godfrey 
returns to over 200 CBS radio stations 

to help you sell Weildwood Wax, Presto-Set 
Glue and other Weldwood products. Stock 
up for the sales-boom ahead. And see your 


ETS test - paves cLen® 
FOS 1 Ee AR 


jobber for Godfrey tie-in displays. 
United States Plywood Corporation 


55 W. 44TH STREET, NEW YORK 36, NEW YORK 


See the exciting new Weldwood product line at the National Hardware 
Show—New York Coliseum, September 28 through October 2 


te, # 
< Poe o 


Want more facts? Circle 120, p. 275 
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A REPORT TO HELP YOU MAKE BETTER LONG RANGE PLANS 


Fake-price pre-ticketing is under fire. Pre-ticketing is going to 





get closer scrutiny from Federal Trade Commission. The practice 








of using exaggerated prices in pre-priced merchandise still per- 








Sists in some areas. FTC recently took action against a cutlery 
maker for allegedly using ficticious prices in pre-ticketing its 


line. Trade reports indicate that some distributors request pre- 





ticketing at prices that enable them to give dealers an extra 





discount off list. Dealer then sells goods below ticketed price and 








claims he gives consumers a discount. This is deceptive pricing, 








FTC insists. A dealer iS equally guilty in such a case, FIC em- 








phasized in HA interview reported in Aug. 15 issue, p. 70. 





Bouncing checks are a growing headache. Profit loss on bad checks and 





Stolen money orders is now more than a $550 million a year problem to 





merchants like you. One national ehain lost profits equal to $25 million 





in sales in one year due to fraud in checks and money orders. 





The farm picture is brighter. Demand is up for key crops, at 





home and abroad, especially cotton, soybeans, and corn. Result 





will be less hoarding by Uncle Sam, more income for farmers and 





farm-area dealers. U.S. and export demand on cotton will be about 





5.5 million bales heavier than last year. This year's record soy- 





bean crop will be millions of bushels short of needs. Domestic and 





foreign requirements for corn will top 3.8 billion bushels in 
1959-60, up from 5.7 billion bushels in 1958-59. A lot of farmers 
will have money to spend more freely this fall. 











Competition for credit sales gets keener. Montgomery Ward is extending its 








revolving charge account plan for credit customers to all catalog cus- 








tomers. Aim is to boost catalog sales. Revolving credit will supplement 








time payments for catalog buyers. Customers' monthly statements will state 


the amount currently due, plus amounts that can be added without boosting 





monthly instalments. This steady reminder of "open-to-buy" probably will 








hypo add-on sales. The importance of credit plans has been emphasized 








lately as Ward's, Penney's, Woolworth's and others have widened their 





credit horizons. Credit has become the magic word for more sales. 
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16 hour loading 





speeds 
Worthington 


deliveries! 





? 


y 
Dock boss is Tony Holman, with 27 years 
of Worthington shipping experience. 


Md ; Fast delivery of your orders is one of 


was the most important Worthington serv- 
Va ices. We do everything possible to 


G make sure you get what you want when 
you want it. 


ak | For example, we operate our ware- 
Wg house loading docks 16 hours a day, 
’ every day. Often as many as 5,000 car- 
- tons, boxes and other packaged pieces 
Section of dock where trucks are loaded 16 hours per day. of freight are shipped to retailer cus- 
tomers in this 16 hour period. The week- 

ly average is in excess of 17,000. 


Our Worthington fleet of 14 city and 
3 long distance trucks handles only a 
portion of this load. The balance—an 
average of 40 truckloads daily —is 
shipped by commercial freight or rail. 


Systematic scheduling and handling 
of shipments makes essential merchan- 
dise reach you faster . .. when you need 
it! In fact, our aim is to ship all orders 
within 48 hours of receipt. ee 








A shiny new member of the fleet. 


THE GEO. WORTHINGTON CoO. 
CLEVELAND 1, OHIO 


Want more facts? Circle 121, p. 275 
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FOR THE FIRST TIME 

IN HISTORY, 
19% ATTACHMENTS BECOME 
ios Shc S| COMPLETELY INTEGRATED UNITS 


Aig at the twist of 2 wrist! 


* TWIST-LOCK ATTACHMENTS WORK WITH SHOPMATE SD-2500 OR 740-CG DRILLS 









i 








-- MeodelTLH-26 
Twist-Lock Hori- 
zontal Drill Stand. 


Sug. retail 


Model TLJ-58 Twist-Lock Sug. retail 


Jig Saw bevels to 45°, easily $995 | 
| 


cuts 2 x 4's! 





Model TLC-500 
Twist-Lock 51/2” 
Rotary Saw with 
full 2 x 4 cutting 
capacity. 


Sug. retail 


Model TLS$-18 
Twist-Lock Oscil- 
lating Sander with 
25 sq. in. sanding 


| 
| 
| 
Model TLV-27 Twist-. 
Lock Vertical melt | ms 


tand * * * One 
finest ever produced. 


Sug. retail 


$12" 









a, Knurled Locking 
4 Rollers. 


Sug. retail 


; 









Ae 





~ ; 


Model TLT-13 Twist- a 
Lock Power Trimmer | 

with 13° Swedish Blue 

i Steel Cutter Bar. 


Sug. retail 


$1995 


) surface, patented — 


a ee 





















TWIST-LOCK 





NO KEYS! NO STRAPS! NO 


JUST A QUARTER TURN LOCKS 


At last the problem of attaching attachments has been solved! 

Price-wise, style-wise and sales-wise, these new Shopmate 
Twist-Lock Attachments are the finest on the market. Ordinary 
attachments just don’t compare! 

Take the low $9.95 suggested retail prices on the Twist-Lock 
Jig Saw, Sander and Rotary Saw Attachments for example. 
They’re far lower than other so called easy-fastening attachments. 

So much lower that you can sell these remarkable attachments, 
including the Drill, Jig Saw, Oscillating Sander, Rotary Saw, 
Horizontal Drill Stand, Power Trimmer—six tools for less than 
the price of just four tools of another leading make. 





PORTABLE ELECTRIC TOOLS, INC., 320 West 83rd Street, Chicago 20, Illinois 
Jn CANADA: 452 Birchmount Road * Toronto 13, Ontario 


a | 
Twist. Lock 


" 9 getnene mre 





mt Xe Dee) 
a 
ROTARY Saw 














P 
ey 


Model ADS-37 


— ~— . : 
Eee Gees, lw 


BOLTS! 


ANOTHER SHOPMATE BONUS... 
FREE PERMANENT DISPLAY UNIT! 


The finest attachment display you've 
ever seen. Made of durable tempered 
masonite with full piano hinge 
construction. Attractively finished in 

4 colors to sell on sight! 








mai pe tee Slit ee yy Tell 


Shopmate Twist-lock 5'2” Circu- 
lar Saw being attached to Model 
740 CG ‘'\4" Drill. (All 740CG 


Drills accept Twist-Lock Attach- 
ments except older models with 
serial numbers 95A, 95B, 95C, 
95D, 95E and 95F.) 





NO THREADED FITTINGS! 


EACH ATTACHMENT IN PLACE! 


Twist-Lock Drill Attachments were specially engineered to 
work together with Shopmate 740CG ($18.88) and SD-2500 
($19.88) Drills! And a separate Twist-Lock Adaptor comes with 
every single Attachment. 

You'll have to see the terrific new Twist-Lock Attachments in 
person to realize how exceptional they look and perform. When 
you do, you'll see why their revolutionary new design makes all 
other attachments look far inferior by comparison! And you'll see 
why Twist-Lock will open up new profit opportunities for you! 

Write for information including prices, on this hottest of all 
attachment packages today! 

MEET US AT THE 


NATIONAL 
HARDWARE 
, SHOW 





BOOTH 154* COLISEUM * NYC 














SHOPMATE 


George Weatherby, Sales Manager 
Portable Electric Tools, Inc. 

320 West 83rd St., Chicago 20, Illinois 
Yes, send me information, including prices, on the revolutionary 
new Shopmate Twist-Loc 


HA-99 


NAME 
FIRM NAME 


ADDRESS 


CC —E>E——————— 


Oe 





‘ ‘f PT i oan 





See why there’s big turnover 





in these new G-E products! 


“"BIG-DEMAND” “BIG-SELLING” 
ITEMS DISPLAYS 


NEW GENERAL ELECTRIC 
SAFETY GUIDE LIGHT 
plugs into standard outlet 
— glows in dark to help pre- 
vent stumbling. Also acts as 
pilot light. 


“BIG-BARGAIN” 


PRICES 


SUGGESTED 
RETAIL 


29¢ 





NEW GENERAL ELECTRIC 
LIGHTED HOUSE NUMBER 
AND DOORBELL BUTTON 
dresses up any doorway — 
is as easy to install as ordi- 
nary doorbell. 


SUGGESTED 
RETAIL 


1.29 





GENERAL ELECTRIC AD- 
JUSTABLE NIGHT LIGHT 
lets customers “dial” the 
brightness they want for 
different rooms — comes in 
blue and in pink. 


SUGGESTED 
RETAIL 


1.29 





NEW GENERAL ELECTRIC 
DECORATOR SERIES fea- 
tures wall plates that match 
any color scheme — 4-plug 
outlets that connect up to 
twice as many cords in same 
space — lighted pushbutton 
switches that shine in the 
dark. 











SUGGESTED RETAIL 
SINGLE WALL PLATE 


49¢ 


S.P. SWITCH 


1.00 


OUTLET 


39¢ 





Build turnover with G-E electrical sup- 
plies. They turn counter space into 
profits, every day of the year! General 


partment, Providence 7, Rhode isiand. GENERAL 


Want more facts? Circle 123, p. 275 
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TF YOU'RE WISHING 
FOR A FAST FINISH FOR ‘SY... 


Stock and Sell the line Women Know! 


Brookpark’s success 
is proved! 


“Sold $9529 in 5 days’’... 
“$4169 in sales in just 5 days’... 
“Sales of $4787 in 6 days’’... 
reports like this poured in 
from department stores all over 
the nation during the spring 
Brookpark-LIFE promotion. 


if dishes : , > — 
were a | | : \ Now-—in time for 


wishes..& holiday selling— 


Your customers are being pre- 
sold with this excitingly beau- 
tiful, full-page, full-color ad in 
LIFE (November 30 issue out 
November 25). Brookpark Is 
featuring today’s most success- 
ful fashion-right patterns at 
lowest ‘compare 'em’’ prices. 


pee 


she'd wish for 


FREE sales aids: 


Ad mats! Streamers! Giant 4- 

color ad blow-ups! Ad reprints! 

Point-of-purchase displays! 

SS eee Table tents! Ad reprint counter 
ects for guests. You ebways be proud of Brookpark, Armerice’s finest SS saan Ear = cards! Statement inserts! Write 


dinnerware. Won | break, won't chip, will go into pour dishwasher without @ doubt! for them. 


masterpieces in melamine dinnerware - styled by 


A beautiful setting fer every fam#ly meal — and for all the times your tabie must look is 


AS ADVERTISED IN BROOR PARK  Clavatend @ Onna Ano avaiable a Canada 


* Beasales genie! The magic word Is 
— BRODKPARI 


ine weruste masterpieces in melamine dinnerware 


t 
en fa ee ae 
: *: de 4 - ; 
oe ~~ - . ee f S 
aw ton? 


BROOK ’ . : : | ’ 
j j . 
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W! ANCHORWHITE 





Upper left, W400/219: 82"’x 1154" Divided Dish, Twin Candliewarmer Upper right, W400/218: 612"’x 1012" Baking Pan, Twin Candlewarmer 
Lower left, W400/220: 1% Qt. Oval Casserole, Candiewarmer Lower right, W400/217: 12 Qt. Round Casserole, Candlewarmer 


Want more facts? Circle 125, p. 275 
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OVENWARE WITH 


Gan 
AM 


High style ¢ High quality « Low price 
...and perfect for gifts 





Now, beautiful, practical Anchorwhite Fire-King Oven- 
ware comes with graceful, brass-finished candlewarmers 
—for glamorous additions to dining rooms and patios. The 
candlewarmers keep foods warm—more tasty. And they 
are highly decorative for buffet or serving table. Packed 
in attractive, colorful cartons, they make perfect gifts 
—to give, to receive. 

Available with the four most popular ovenware pieces, 
complete with candles, these amazingly low-priced 
Anchorwhite Ovenware and Candlewarmers mean big 
sales, big profits. So order all four sets today. 





Sets per Lbs. Approx. 
No. Shipping Carton Carton Retail 





W400/219 14 $2.98 
W400/218 14 2.98 
W400/220 17 2.98 
W400/217 18 2.98 





. more than ever. 


ANCHORGLASS 


makes you money...makes you friends 


ON THE PATIO 


ANCHOR HOCKING GLASS CORPORATION 
LANCASTER, OHIO 


Want more facts? Circle 125, p. 275 
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Th DA EY GUARANTEED FOR LIFE . | ADVER SED IN LIFE... TWO 
e Z POTENT TOOLS DESIG NED to make your selling job easier... 
boost your profits and step up your turnover. For more than 50 years, 

M A RK é i Dazey has led the field in kitchen aids. These years of experience com- 

@ bined with the most advanced engineering methods, high grade material 

and master workmanship have produced the world’s finest Can Opener 

... the Dazey Canaramic Mark II ...so remarkably precisioned that 

Dazey is proudly offering an unprecedented lifetime guarantee. The 

responsibility is all Dazey’s! You have complete confidence when you 

sell... complete assurance when your customer buys! Our fall LIFE 

Magazine campaign will pre-sell your customer. The aristocrat of auto- 


( AN OPENER matic can openers ... smooth one-handle operation opens all size and 


shape cans, leaves safety-edge rim. From $6.95. 


Order from your jobber, Dazey representative or write us direct. 


Be sure 
it’s a THE DAZEY CORPORATION 
} ST. LOUIS 7, MISSOURI 


Want more facts? Circle 126, p. 275 
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another 
account 
opened 

Or... 


the New Luxury Ensemble by 


DETECTO 


Record-breaking acceptance...a total of 422 
accounts in just 5 days at Atlantic City House- 
wares Show! A spectacular showing—and orders keep 
on tumbling into Detecto like never before! Why the excite- 


ment? Because buyers sense the dramatic appeal of this 


totally-new, custom-tailored hamper ensemble. New and 
outstanding quality features make it a terrific trafhe- 


And only from Detecto! The 
most complete line of color- 
matched scale and vinyl ham- 
per ensembles—to give you 
greater volume, larger unit 
sales! 


OO 
OOO 
OOOOOG 


























builder —in the high-markup, high-profit price range! 
Bench hamper retails at $14.95. Full-size hamper, $15.95. 
Basket, $5.95. Available separately. 

A PERFECT MATCH! New Detecto ‘99° BP Scale gives 
absolute accuracy even on rugs and uneven floors with 
stabilized mechanism. King-sized lens for super-easy read- 
ing. With brass trim, $12.95. au prices slightly higher west of Mississippi. 


The most complete line of exciting, action-getting 


specials...to give you greater traffic, greater markup 
all year long. 


Detecto Scales, inc., 540 Park Ave., Brooklyn 5, N.Y. 


For complete information, write Detecto Scales, Inc., or contact representatives—Baitimore, Md.: A. Littlejohn +. Birmingham, Ala.: R. Custred - Boston, Mass.: J. McElroy 
Chicago, IIl.: W. Jacobson « Dallas, Texas: D. U. Parker « Denver, Colorado: J. Ramsey + Kansas City,.Mo.: R. P. Ingram + Los Angeles, Calif.: J. J. Firestone « Memphis, Tenn.: 
T. J. Carroll * Miami, Fla.: Al Garwood + New York: J. Goldner, F. Daub » San Francisco, Calif.: Wagener & Swanson + Seattle, Wash.: P.N. Smith + Toronto, Canada: Diwait Sales 


Want more facts? Circle 127, p. 275 


HARDWARE AGE, September 10, 1959 © 23 





WHY IS IT IMPORTANT TO YOU THAT 
QUESTION: PROCTOR IS THE RECOGNIZED 
lencialibes “SPECIALIST” IN TOP QUALITY 
dealers IRONS AND TOASTERS? 


i DROCTOR 


for smaller 
dealers SMM HCC Mean UME IM CiCm CHINN LCT 


and facilities for low cost production— 


[5 THE ONLY FAMOUS BRAND 
WITH A REAL PROFIT PROGRAM 
EXCLUSIVELY FOR SMALLER DEALERS 


Proctor keeps smaller dealers ‘competitive’ even at today’s discount prices! 


More small dealers, more large dealers, 

more distributors, in every class of trade, are 

buying and selling more Proctor products 

then ever before ... with profit! Remember, too, 

that Proctor Irons and Toasters are the best 
advertised in America. So — now’s the time to get your share of 


Proctor profits... buy now for the peak selling season just ahead. 


— Call, write or wire collect to your PROCTOR distributor ... or 
Proctor Electric Co., 700 W. Tabor Rd., Phila. 20, Pa. «© GL 5-8500 


Want more facts? Circle 128, p. 275 
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esii ceahesrrerrawerre 
chearacoadu i 


porteabie 
Kkitchem 


Nationally advertised and consumer 
accepted, this revolutionary new- 
type outdoor charcoaler with its 
slim, compact, modern design is 
destined to become the leader in 


the outdoor cooking field. 


@ NOTHING TO CLEAN 
@ NOTHING TO RUST 
OR CORRODE 
@ CONVENIENT DAMPERS 
@ CUTS COOKING TIME 
UP TO 80% 
@ SAVES FUEL UP TO 80% 
@ REFLECTED HEAT 
@ COOKS FROM ALL SIDES 
EVENLY 


Be sure and see this complete line 


BOOTH 955 


NATIONAL HARDWARE 
SHOW 


September 28-October 2 
New York Coliseum 


9995 1% 7995 
portable kitchen 


BOX 3307 TYLER, TEXAS 
Want more facts? Circle 129, p. 275 
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e A STARTLING SCIENTIFIC 
e RESEARCH PERFECTS A NEW 
e A WHOLLY NEW CONCEPT 


‘CHEMICAL COMPANY = Perma 
HERE'S HOW : 


Pema-Phane makes other wood finishes obsolete: 


@ INCOMPARABLY HARDER, HIGHER GLOSS —Perma-Thane 


has 63% the hardness of plate glass . . . yet with remarkable flexibility! 


< SENSATIONAL DRYING TIME — Perma-Thane’s second coat 


can be applied in 30-40 minutes! 


LASTS UP TO 3 TIMES LONGER THAN CONVEN- 
TIONAL FINISHES — Perma-Thane welcomes hard usage. . . on floors, 


stair treads, railings, banisters, furniture, etc. 


SCIENTIFICALLY BONDERIZED — Amazingly adhesive Perma- 


Thane through molecular cross-linkage remains a single, thin, fused film, 
however many coats are applied. 


THOROUGHLY RESISTANT TO DAMAGE — Perma-Thane 


is indifferent to water, alcohol, seawater, oil, acids, detergents unsurpassed 
in resistance to flame. 


DEALERS: 


Want more facts? Circle 130, p. 275 
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ACHIEVEMENT! 
URETHANE FINISH! 


IN CLEAR WOOD COATING! 





PREVIEW 


THIS EXCITING NEW 
FINISH AT THE 


HARDWARE SHOW 


N.Y. COLISEUM Sex ya Spa 


J ACOLoRED p TLE 
BOOTH 6G4 BPP, PRA. wnne SUAFA 
J , 


- . a s 
SEPT. 28 —O0OCT. 3 f DO 000 0 


PLEASE SEND ME ALL AVAILABLE INFORMATION ON THE NEW 
OY Yf, MAIL THIS COUPON TO 
e CPINA=.- ane FINISH 

BB CHEMICAL CO., 
NAME 
COMPANY 784 MEMORIAL DRIVE, 
TITLE 
ADDRESS 
CITY 


DEPT. HA, 


CAMBRIDGE 39, MASS. 


' | DISTRIBUTOR | DEALER | | MFR'S AGENT 


Want more facts? Circle 130, p. 225 
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Hundreds of stores have now proved that 














with Borg’s “World of Color” Display, 


you can sell bath scales in volume at 
profit-prices up to $20.00. 


(average sale $10.36) 


You get this sensational sales- 
making display Free by 
ordering Borg’s #2000 
Assortment. 

(18 scales—8 price levels, 
$123.42 East of Denver, 

40% profit ) 


This qualifies you as a BORG 
FULL-LINE DEALER, 
receiving regular sales aids 


and including... 


Want more facts? Circle 131, p. 275 
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... Store Name Listing in 





Xmas 4-color ads 
(Color Page Nov. 29 in THIS WEEK Section 


of 42 Sunday newspapers, plus independent What a 
° ° Wondertul Christ: 
papers, over 13,000,000 circulation—and pg wie 


’ ‘ i] 


- 





Color Page plus Dealer Names in Woman's BORG Seal 
Day, December, to 5,000,000 women) 





Through Ad Identification as a Borg Full-Line 


Dealer, you will profit handsomely not only 
during Fall and Christmas seasons, 


but all next year. 


Your order must be received by October 5 for 
(ED A SCALE listing in ad. Contact your wholesaler today, or 


VE, tele? write or wire us direct. Borg-Erickson Corp., 


1133 N. Kilbourn Ave., Chicago 51, Ill. 





Want more facts? Circle 131, p. 275 
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| Caddy Sets by Libbey > 





Lo vely for home 


‘nese beautiful Caddy Sets in Libbey 
Safedge® Glassware make wonderful gifts . . . 
and are ideal for home entertaining. The eight 
sparkling glasses are all in one carrier for ease 
of serving. 

Libbey’s Caddy Sets are extremely popular 
items, and move quickly. Be sure to have 
enough stock on hand to satisfy every shop- 


i tertaining. . perfect as gifts 


probably want a set for herself, too . . . be- 
cause she knows about the fine quality and 
long life of Libbey Glassware—backed by 
the famous guarantee: “A new glass if the rim 
of a Libbey ‘Safedge’ Glass ever chips.” 


See your Libbey Distributor for complete 
information on this fast-selling glassware, or 
write to Libbey Glass, Division of Owens- 


pers wants. And when she buys a gift, she'll _ Illinois, Toledo 1, Ohio. 


4 CARIBBEAN CRUISE CADDY SET. Each frosted 
pilsner is gaily decorated with colorful calypso figures 
in brilliant orange and shining 22K gold. Eight glasses 
are securely held in a shiny brass caddy, and the whole 
unit is beautifully gift-boxed. Priced to retail at 
about $10.00. The pilsner Caddy Set is available also 
in the Golden Foliage pattern. 


OI T) 
a a 












A SILVER FOLIAGE CADDY seET. Eight lovely 
12%4-0z. beverage glasses, decorated with silver leaves 
on a frosted background, all in a chrome carrier. The 
entire set is delightfully gift-boxed, ready to ship as a 
gift or take home for personal use. It’s priced to retail 
at about $6.00. 


4@ GOLDEN FOLIAGE CADDY SET. Eight on-the-rocks glasses 
and a matching ice-bowl, shining with golden leaves on a frosted 
background, all in a lovely brass caddy. Each set is handsomely 
gift-boxed and is priced to retail at about $9.00. 


Owens-ILLINOIS 


GENERAL OFFICES - TOLEDO 1, OHIO 


LIBBEY SAFEDGE GLASSWARE 
AN (1) PRODUCT 


Want more facts? Circle 132, p. 275 
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We're Showing 50-Million People 
ty 9 Reasons To Buy! 


The Star of the Atlantic City Housewares Show is coming to 
your neighborhood! Fall issues of McCall’s Magazine, Better 
Homes & Gardens, Ladies’ Home Journal, Sunset, Women’s Pages 
of leading U. S. newspapers, will carry colorful advertising and 
news stories on Republic’s amazing new Stacking Shelves. 
Mothers, Dads, youngsters will want them! 


REPUBLIC’S | 


NEW 


) STACKING 
. SHELVES 


A Polly Flex Product 


Made “y a New Rigid Plastic—Beautiful Polypropylene — with Permanent High Luster Finish 


° ——— =. 
For the Children’s Room and —AC 30 
Many Other Home Uses! ~) 
Republic’s Stacking Shelves won’t scratch floors 


or walls. They’re durable, lightweight, easily a 
moved, easy to keep clean. Individual units are FOR THE BATHROOM FORTHE KITCHEN | FOR THE UTILITY ROOM 
181,” long x 934” wide x 1134” high, can be stacked LINENS — COSMETICS CANNED GOODS — GADGETS CLEANING SUPPLIES 

as high as desired. 


Join Republic’s big selling campaign now! Order — | FOR MANY 


in a complete stock of Stacking Shelves in all 3 


colors, Brown, Sea Foam Green, Yellow. af ' p R ACT | @Vi 


Pack No. 226, 2 UNITS WITH TOP COVER 


Price $9.95 . . ‘ . « + Weight per case, 6 youn. HOME USES 


FOR THE WORKSHOP IN THE NURSERY 
Pack No. 227, 3 UNITS WITH TOP COVER, TOOLS — SUPPLIES DIAPERS — POWDERS — TOYS 


Price $13.95 . . . . . Weight per case, 8 pounds. 


REPUBLIC 2 


a 
MOLDING CORPORATION FOR Rs AA aay | FOR THE TELEPHONE FOR = BEDROOM 















































6465 N. Avondale, Chicago 31, Illinois © 1959 — DIRECTORIES E STAND 
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ROYAL CORD SETS 
and EXTENSIONS 

. Hundreds of staple and 
specialty cords in stock ...a 
quality -engineered product 
for every need. Heavy Duty 
“Powr-Kords’’ — Range and 
Dryer Cords — Cube Tap and 
Special Extensions — Appli- 
ance Cord Sets — Trouble 
Lights. 


ROYAL WIRING DEVICES 
. ++ Many outstanding items in 
modern, unbreakable vinyl: 
PVC Caps and Connectors (both 
Royalok® and Parallel) — Vinyl 
3-to-2 Wire Adapters — Vinyl- 
Covered Weatherproof Sockets 
. . also “Flip-Tite’’ Weather- 
proof Plates, Receptacles, 
Switches — Range and Dryer = =’ fa 
Receptacles — Chrome Wall . oe? <4 j _ ROYAL WIRE and CABLE 
Plates. Re- : . » . always top quality, prop- 
. erly packaged, clearly labeled. 
Portable Cords (rubber, neo- 
prene, plastic) — Lamp and 
Fixture Wires — Flexible Cords 
— Machine Tool Wire — Thermo 
Cable — Cooxial Cable. 


ROYAL FUSES 

. a complete line — all carrying the 
recognized and accepted Royal brand. 
‘'Crystal’’ Plug Fuses—SHOK.- 
ABSORBER Time Delay Plug Fuses — 
Renewable and Non-Renewable 
ROYAL-NOARK Cartridge Fuses — 
ROYAL-LAG Dual Element 
Cartridge Fuses — FUSTATS. 


“IDEAL” 

FLUORESCENT STARTERS 

. .« full range of sizes . . . quick 
starting . . . dependable — includ- 
ing Automatic and Manval 
Resets. Also ‘ACE’ brand promo- 
tionally-priced starters. 





Take advantage of the volume-producing, 


s profit-building Royal line of electrical sup- 3 ‘ 
to ad Y1 t plies. Stock them and show them ... it’s complete? 
_—? the sure way to boost your electrical de- ; 


= line in. 
partment sales. Pian 


on the job! 


SSusuvuauvs 
ROYAL ELECTRIC CORPORATION ° Pawtucket, Rhode Island 2 OM @sseciate of 
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SELL COOKWARE? . 


Alcoa Tells America.,. 


ALUMINUMS EVEN BETTER 
FOR EVEN COOKING! 


wh / CRS 
AAPA ON AA 
rm 





*Another Alcoa Market-Maker Promotion—October & November 


Millions will see it . . . millions more will hear it... 
Alcoa’s nationwide message to the homemakers of 
America: ‘“‘Aluminum’s Even Better for Even Cooking!”’ 


On Alcoa Theatre (NBC-TV Network, alternate Mon- 
days, 9:30 p.m., EST) .. . four hard-hitting commer- 
cials going home to over 25,000,000 viewers with 
aluminum’s even-heating, even-cooking story. 


On Alcoa Presents (ABC-TV Network, every Tuesday, 
10:00 p.m. EST) . . . seven more cookware commer- 
cials presented on one of the nation’s most dramatic 


television series to an audience of more than 
20,000,000. 


On Network Radio . . . reaching an estimated 3,000,000 
listeners with multiple sales messages on aluminum 
cookware. 


*MARKET-MAKER symbol- 
izes Aluminum Company of 
America’s year-round sales- 
stimulating programs for manu- 
facturers and retailers of alu- 
minum products. Watch for 
other ‘‘Market-Maker’’ pro- 
motions of FURNITURE e 
HARDWARE e GIFTWARES 
e BOATS, MOTORS AND 
ACCESSORIES e SPORTING 
GOODS e MAJOR APPLI- 
ANCES e RESIDENTIAL 
BUILDING PRODUCTS 


Make it pay. . . Send for free display? 


Tie in with Alcoa’s sales-making theme, “ALUM{t- 
NUM’S EVEN BETTER FOR EVEN COOKING!” 
.. . feature it in your own advertising and promotions 
... and send for your free display kit today! 


re ar - Your 
8 OUT OF 10 BUYERS “) Guide 
KNOW THIS LABEL... i tothe 
IT’S THE BRAND BEHIND ALUAINUA | Best in 
THE BRANDS THEY BUY 





Aluminum 
Value 


BAUS COMFY OF AER Ee 


If you are a retailer, ask your suppliers of aluminum cookware to affix Alcoa 
labels to their merchandise at the factory. 


If you are a manufacturer, write us or contact your nearest Alcoa sales office 
for details on the simple agreement that entitles you to full labeling privileges. 


Aluminum Company of America 
1626-J Alcoa Building 
Pittsburgh 19, Pa. 


Send me your Free Kit of Display Material, featuring Cookware made of 
Aluminum for use in my store during March-April. 


Store Name 
Address a ET 
City ee ee 
Ordered by aca ieaeeeneli 
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ReetS RODS - LINES - CURES 


ELDORADO —_The finest 


and only closed face reel with 
cross-wind, oscillating 

spool. All new drag, smooth 
and sure. Handsome Gold 
Epoxolite finish, $19.95 





SPINSTER — Husky, 
reliable, all metal 
construction —the best 
open-face spinning 
reel for all fresh water 
and light salt water 
fishing. Sturdy Bronzine 
Epoxolite finish, $15.95 


AIREX CORPORATION 


Division of The Lionel Corporation 


411 Fourth Avenue ® New York 16, N. Y. 
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An army of 20,000,000 hunters due to spend over 1 billion dollars 


this year are heading for stores like yours. Plan now to get your share! 








vy 


8 elie ae 
. eo pow 


ASK FOR |! | 


THE WORLD'S FINEST 


LINE OF SPORTING RIFLES 


AND AMMUNITION 


With a barrage of full color Winchester-Western 


advertisements to help them, millions of 
hunters will be planning for Opening Day 


long before the first leaves begin to turn. 


And that means they’ll be heading for your store 
for equipment — willing and wanting to buy. 


How much of this tremendous purchasing 
potential turns into cash in the till is pretty 
much up to you. A man with his mind made 
up doesn’t want to wait for the model and 
caliber he needs. Can’t wait for you to or- 
der ammunition he wants to sight in with, 
right away. 


| Ihe Fall of 1959 promises 
to be one of the most >) sperous this country has eve 
seen. And, in prosperous times, Customers want quality 
above all else. That fact alone makes this a Wincheste1 
Western vear. At Winchester-Western the emphasis 
has always been on quality—first and last. Winchesters 
look better, leel better. They shoot better and are 
more dependable because they are just plain made and 
finished more carefully. Make the great Wincheste 
Western quality tradition pay off for you by selling 
quality in this quality minded year. I vervone shoots 


better with a Wuinchester—make that point clear. 


\nother thing. Whether he’s after chucks on charging 
lions, you can supply your customer with a Winchester 
in precisely the caliber best suited to his needs. The 
popular Winchester Model 70, tor example, the most 
accurate center fire rifle made, is chambered in 220 


— 


Swilt, 245 Wunchester, 270 Winchester, 30-06 Spring 


field, 308 Winchester, 300 H & H Magnum, 375 H & H 
Magnum and 458 Winchester Magnum —as well as the 
amazing new 338 Winchester Magnum. If yout 
customer prefers a lever action, sell the short-throw 
Winchester Model 88, now available in 243 Winchester, 
308 Winchester and 358 Winchester Magnum, or that 
constant tavorite, the tamous Winchester Model 94 
chambered for the 30-30 Winchester or 32 Winchester 
Special—over 2,000,000 of ‘em are now in use. 


YOU HAVE BIG NEWS TO TALK ABOUT 
Prue to the long standing Winchester policy of concen 
trating on solving basic hunting problems, Winchestet 
Western has just introduced two great new cartridges 

new loads that have brought on a flood of comment 
and nationwide hunter interest. 


; 


WINCHESTER MAGNUM 








A ee 





Offering as complete a line in ammunition as it does 
in rifles, Winchester-Western gives your customers the 
finest in quality-made ammunition. Winchester and 
Western ammunition is available in weights, calibers 
and bullet types for taking game under all possible 
conditions. There's: 

SiLLV ERILIP for controlled, delayed expansion. 
The silver colored jacket protects the point from de 
forming in the magazine or in loading, then prevents 
expansion until the bullet has penetrated past the hide. 
hen, right in the vitals, the bullet mushrooms to twice 
its normal size, delivering tremendous shocking power. 


SOFT POINI 
thinner skinned game at all hunting ranges. Bullet 
puts full power exactly 


especially designed for taking 


expands just after contact 
where it’s needed. 


~ A YT ; ‘ ' 
tf j Viltu l AL. ( LS] bullets 


completely 


surrounded by metal for deepest penetration on the 
heaviest game, and minimum pelt destruction on fun 
bearing animals. 








“THEY LIL ASK 
FOR THE FINEST 
IN LIGHTWEIGHT 


SHOTGUNS AND 
UPLAND AMMUNTLION 


lhe demand for lightweight shotguns for upland hunting has increased with the years. However, weight reduction 





while retaining strength, durability and complete dependability presented enormous problems. Not until the 


development of the new Models 50 and 12 Featherweights was the American hunter able to buy a lightweight 


shotgun that could both dish it out, and take it, too. 


Let your customers handle the Model 50 Featherweight. It weighs less than anv other semi-automatic made in 


this country, yet is built to last through a lifetime of hard use. The remarkable aluminum alloy used in Featherweight 


receivers far surpasses the round life of the receivers used on many competitive all steel shotguns. No timewasting 
adjustments are required when changing from light to heavy loads, and barrels can be interchanged instantly. 


There is no power loss from bleeding pressure from behind the shot column. 


The Model 12 Featherweight pump is fast becoming a popular companion to the standard Model 12, “The 


Perfect Repeater.”” Barrel, receiver and working parts are of chrome molybdenum steel — yet the Model 12 





Featherweight weighs less than three boxes of shells... averages about 642 pounds. Amazingly, this engineering 


triumph does not sell at a premium price. 


Today, with customers buying more and more lightweight hunting boots and clothing, keep a tull stock of 


lightweight shotguns. As in any other rifle or shotgun, the finest lightweight shotgun your customer can buy 


carries the Winchester name. 


lhe dependability of Winchester and Western field 


| | ¥ 
loads — with the exclusive Super Seal gas chamber Me dein 


Kt - = 

— make Winchester Ranger and Western Xpert XDEVU 
shells the accepted standard for upland shooting. | 

SHOTGUN SHELLS 








It makes good sense for you to keep a good supply of 
SUPER-SEAL CRIMP ‘ PER 
Winchester Ranger and Western Xpert 12, 16 and WEATHERPROOP ruse —~ = a Saat CUP WaD 
< SUPER-SEAL CUP WAD THER PROOFP TUBE 
NON-CORROGSiVE FPRimeERS 


20 gauge loads in all popular shot sizes. They move! ame: STAYMLESS 
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WANT ALL WEATHER 


WINCHESTER RELIABILITY PLUS 
THE LONG RANGE POWER OF 
WINCHESTER AND WESTERN DUCK LOADS 


When a wary old Mallard flashes past the outermost 
decoys with his throttle wide open, there’s nothing 
like a sweet swinging Winchester to put him down for 
keeps. The unique pointing and handling character- 
istics that have made Winchester a favorite in the field, 
are just as appreciated in the duck blind. Here the 
over-all quality and complete dependability built into 


every Winchester frequently make a difference in the 
number of birds taken home. The non-recoiling barrel 
of the Winchester Model 50 semi-automatic helps the 
customer get on the second bird of that clean “double” 
faster, while many others will swear that the lightning 
fast pump action of their Model 12's helps them bring 
home the limit. 





—— a 





Winchester Model 50 
Sleek, modern, dependable—no barrel 
movement to throw shooter off target 


Western Super-X and Winchester Super Speed shotgun shells, WINCHESTER 


with the exclusive Super Seal gas chamber, are expressly loaded 


to give maximum effect at all hunting ranges. The original long- 


—_——— 
2% INCH 


range loads with the short shot string, they give denser, more 
perfect patterns—more birds taken home. 


‘¢ 
- 
. 
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SHOTGUN SHELLS 
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fa BUNDLE mutt WILL BF. 


THE MOST SUCCESSFUL YEAR YOU EVER HAD 












ers ik Bl 
GETTING UP—THE EXCITING IN-STORE 


MATERIAL IN THE BIG, BRAND NEW 
WINCHESTER “Uisloonm 


TRADEMARK TRADEMARK 


FALL DISPLAY KIT 










“"Dutdoor = WRITE NOW. RIGHT NOW 
Life SPORTS 


/ ItlLusTRATED 


Winchester-Western Division, Olin Mathieson Chemical Corp. 
New Haven 4, Connecticut 


Cuace _ Dear Sirs: 
SPORIS AFIELD Fe Me ; Please send me the new Winchester-Western Fall Display Kit. 


SPORT 
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NAM 








ARM 7 a 


LI RANAL 


s 
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ADDRESS 
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TRUE 


OLIN MATHIESON + WINCHESTER-WESTERN DIVISION + NEW HAVEN 4, CONNECTICUT 





‘ff | 


TARPAULINS 


path 


TREATED WITH RESIN & VINYL plus ALUMINUM 


Here is a completely new kind of tarpaulin . . . a tar- 
paulin that means extra sales for you! Here's why: 
The new Eagle Tarp treatment actually is two sepa- 
rate treatments. First, the canvas is treated with a 
RESIN bath implanting millions of particles through- 
out the fibers. Then the canvas is baked in a gigantic 
100 foot oven. This baking process actually seals the 
Resin into the canvas. Now the canvas gets the 
second treatment containing VINYL and ALUMINUM 
and is re-run through the oven a second time. The 
second baking process fuses the tough Resin finish 
and the Vinyls throughout and within the canvas to 
create a treatment never before available. This 

Uj ® C 0 » p } T | 0 * A | [ | exclusive Double Treatment means that Eagle Farm 
Tarps and Truck Tarps are metallic tarps .. . and are 


more water and rot resistant plus far superior in 


ruggedness and strength! 
Only Eagie Tarps have all these Selling Features 
\ 


Jf’ 


e DOUBLE TREATED FOR GREATER 
WATER AND ROT RESISTANCY 


FOR ONE FULL YEAR Prey ae 


@ ROPE BOUND IN HEM... TAKES 
STRAIN OFF CANVAS ... GROMMETS 
WON'T PULL O 


e@ INDIVIDUALLY PACKAGED AND 
ALSO AVAILABLE IN ASSORTMENT 
WITH FREE DISPLAY RACK 


@ UNCONDITIONALLY GUARANTEED 
FOR ONE FULL YEAR 


e TRIPLE SEWED SEAMS AND 
DOUBLE SEWED HEMS 


4 OUT OF 5S HARDWARE 
WHOLESALERS CARRY EAGLE TARPAULINS 


H. WENZEL TENT & DUCK COMPANY « ST. LOUIS 17, MO. 
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seit THE BESTS sez BURGESS! 
america's trill Crows 


PRODUCT 
LINE 


Kadanr- lite 


Corrosion-Proof because of sepa- 
rated head and battery design ! 
40,000 candlepower beam throws 
brilliant beam one-half mile ! Model 
TW3 (illustrated) includes red flasher 
unit and TW1 battery. Suggested 
Retail $12.40. 


FLASHLIGHT 
BATTERIES 


America’s only SEALED-IN-STEEL, 
LEAKPROOF AND CHROME PRO- 
TECTED Flashlight Battery ! 


Here’s Why It’s Different and BETTER! 


’ 
4 
- 


TW1 Replacement Battery 
Suggested Retail $2.45 Chrome Protected 


: Steel Cap and | A ate Laminated = incr | Meavy Steel Tube 
; errier Armor-Plate 
' — Prevents Corrosive =, | Makes Battery 
Lecktight Seal | Discharge and MII Leakproof 

/ 


Power Loss 
we 


Cell Power 
} Stays Fresh 


FT ee») 


' 
' 
' 
' 
} 


- — 


> 
A WHOLE GALLERY OF PROFIT MAKERS! 
Lae La — 
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RADAR-LAMP RADAR BEARCAT | BURGESS MAGNET LIGHT (No. 159 SATELLITE TORCHES 

Safe bright light for home, cabin, tent, Ideal utility light at popular price! Adds real pulling power to flashlight Extra large head casts a concentrated 
boat. Battery in french gray with Powerful beam. Finish is baked-on sales! Permanent “Alnico’ magnet beam! Lock-off switch with flasher 
chrome head (TW7), or rust-tone bat- and plated. Complete with corrosion- holds tight to steel. Pre-focused beam. button. Suggested Retail: No. 457, 4- 
tery with copper head (TW8). Sug- proof TW! battery. Suggested Retail Red ‘‘brite-glo’’ head. Suggested Retail cell, 6-volt $3.29; No. 357, 2-cell 
gested Retail $8.95 complete. (TW9) $6.95. $1.79. $1.95; No. 257, Junior $1.75. 
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VANGUARD FLASHLIGHT (No. 258) PORTABLE RADIO BOAT-LITE KIT Tu-Tone PENLIGHTS (No. 152) 


ATTER ) 
Smartly styled step-down barrel and . ERY ASSORTMENT (No. 594) Meets Coast Guard requirements for Attractive sea-green, magenta and black 
recessed end | Unbreakable “‘brite-glo’’ Factory packed assortment to take care lights on boats to 26 ft.! Red-green bow colors. All chrome too! Slim design. 
head. Smart new color-trim. Perfect of transistor and tube type radios. Sells light; stern-light-flag pole; TW] battery; Suggested Retail each S8¢. 
spot beam. Suggested Retail per light on sight to booming market. Complete switch; mounting bracket; insulated 
1.29. data for store help right on display. wire; hardware and complete, easy 
Suggested Retail $32.70. Display FREE! installation instructions. Suggested 
Retail $12.40. 


Flashlights and Penlights priced without batteries unless otherwise specified. 


Onder there orilitanding BURGESS phoduéli from your duittibuitor TODAY! 
BU Ree be BALTERIES (oer Career oman’ 


FREEPORT, ILLINOIS NIAGARA FALLS, CANADA 
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Is your 
future 

frozen 

in? 


ROOM TO GROW U.S. ROYAL 


U.S. Rubber gives you full “major” support with 

unlimited room to grow. Only U.S. provides a com- 

plete line of quality products with brand acceptance.  , 1 , a 

PLUS the pre-selling power of original equipment. | \Y Setting Bicycle Tires 
Shown here are the 


PLUS “Room to Grow’—no factory store competition § || {yy is \\ nee : U.S. Royal Chain, U.S. 
to hem vou in ' 1 ee Royal Middleweight 
y ee Xe and the U.S. Royal 


Think these facts over —then call your jobber and put 
in a complete stock of Royals. 


Lightweight. All great 
tires! 


° United States Rubber, Cycle Tire Department 
Unite 549 East Georgia Street, Indianapolis 6, Indiana 


Tell me more about the U.S. Royal dealer plan 


States Name __ 
Rubber ne 


City Zone State___ 


CYCLE TIRE DEPARTMENT, 549 East Georgia Street, Indianapolis 6, Indiana eenarananesanesanmsesenanmasanananamal 
Want more facts? Circle 140, p. 275 
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THE CAMPBELL CHAIN ‘‘PACKAGE” OFFERS 
BETTER PRODUCTS, BETTER SERVICE— 
AND MORE SALES! 











do it yourself... 
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SELF-SERVICE 
DISPLAY MERCHANDISERS 


“Blue Temper” Merchandiser 
—two-way display for counter 
or aisle that is a complete 
welded chain department in 
one square foot of space. 


Attractive Reel Display Units 
—invite self-service with their 
new features: load from front; 
new chain cutter; handy chain- 
end holders; tilted for better 
display; interchangeable weld- 
ed and weldless reels; variety 
of assortments available. 


Cam-Pails—for footage pack. 
All-steel, water-resistant — 
clearly marked for identifica- 
tion of contents. Easy to stock 
and display. Proof Coil and 
BBB available as follows: *6" — 
250’; %”—150’; %%”—100’; 
$6"—75’. 
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New Campbell Plant at Alvarado, 
California— World’s Most Modern 
Chain Production Facilities 


DOG CHAIN 
MERCHANDISER 


Styled for beauty, wear 
and practicality. 


Features: colored plastic 
handles; nickel-plated 
chain; safety swivel 
snaps. Colorful displays. 


Three different displays 
ze, | aati #102 (illustrated) —12 
Bey ii pieces, sash chain; #101 
STRATEGICALLY LOCATED ms : tidi 13 plesen, Smee halter 
FACTORIES AND WAREHOUSES te SEritet: chain, metal handles 
‘Re eae! only, also available in 
You are assured the best delivery and a : tees bright colors; #100—12 
service from Campbell’s manufacturing “UR CeeeeeE Sit pieces, Inco chain. 
facilities—now located in the East, Mid- ey : 
West and West! And back-up stocks are 
maintained in Campbell’s nationwide net- 
work of warehouses. 
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NEW HALLMARK AND MEASURE-MARK® CHAIN 





“HALLMARK”’—permanently identified! Identi- 


® i i fied by GRADE: the grade mark is on alternate 
NEW BLUE TEMPER” PRE-CUT PACKAGED CHAIN sey links. Identified by MAKE: the Campbell ‘‘C’’ 


is on every other link. 





e Pre-cut—in 10’, 15’, 20’, 50’ and 100’ lengths; Ai i 

e Packaged—convenient display and storage; i) “MEASURE-MARK" — introduced by Campbell! 
Marked exactly every five feet. Color-coded for 

¥ instant grade identification—inventory labels 

e Clean—no dirty hands or clothing from handling; a are color-coded, too: Green—Proof Coil: Red— 


e Popular—* 6", 4”, 6” and *s” Proof Coil chain. BBB; Blue—High Test; Orange—Cam-Alloy. 


e Load-Rated—safe-working load on every package; 


MP 
pp 
Le iA 
“yy 

a 


Specifications are available for all Campbell items 
from your Campbell wholesaler, or write direct. 


CAMPBELL CHAIN (Company 


FACTORIES: York, Pa.; West Burlington, lowa; Alvarado, Calif. 
WAREHOUSES: E. Cambridge, Mass.; Atlanta, Ga.; Dallas, Texas; 
Chicago, Ill.; Portland, Ore.; Seattle, Wash.; Los Angeles, Calif. 


Makers of Famous CAMPBELL Jiffy Lug-Reinforced TIRE CHAINS 
Want more facts? Circle 141, p. 275 





Dealer's Guide to B.F.Goodrich 


garden hose for 1960 


Here is the 1960 line of B.F.Goodrich garden 
hose. Use this guide to order your stock from 
your B.F.Goodrich distributor now. 

B.F.Goodrich garden hose will be featured 
in the NRHA’s Hardware Week promotion in 
April. There are many other sales aids to help 
you sell more hose. 


Ask your distributor salesman how, with only 
a modest inventory, you can serve a// of your 
garden hose customers. For name of your distrib- 
utor and free 8-page booklet giving complete 
specifications and describing free promotional 
materials available to you, write B.F. Goodrich 
Industrial Products Co., Akron 18, Ohio. 


PROFESSIONAL 


enncener’s $4 95 


Consumer price 


CRYSTAL 
¥%2’’ green translucent 
Consumer price 


om ae *Q95 h pecrangnnindl +7995 


Consumer price Consumer price 


$795 


BEGoodrich 


Sit omeneneee QLD SRF rnerene” SAIS CREPE cee” $995 


Consumer price Consumer price 


ome” tags 


Y’’ green opaque 
Consumer price 


Consumer price 


Ridbber 


SIGNAL 
Ye’ black 
Consumer price 


MAXECON $9750 MASECON $9995 $795 Sor Soe $1995 


Consumer price 


B:.EGoodrich garden hose 
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CONTAINERS 


16 ATTRACTIVE 
COLORS 


Now! Famous Rust-Oleum colors in handy 16-ounce spray 
containers — ready to bring you even more Rust-Oleum 
profit! Our introductory assortment features thirty cans 
and includes sixteen popular colors—plus Rust-Oleum 
Clear-Sele. Your cost—only $34.20; your profit—$22.50... 
a full 40%! It'll be spearheaded by powerful local adver- 
tising in television, newspaper, billboard, and radio—and 
topped off with dramatic national advertising in Time 
Magazine, Newsweek, and over fifty other big magazines! 
Be sure that you're ready with Rust-Oleum in spray con- 
tainers — your customers will ask you for this household 
name in metal coatings! Check with your Rust-Oleum dis- 
tributor —today! Insist upon genuine Rust-Oleum—accept 
no substitute! 


L135 y Xo 





Seals os 


oR 


RUST-OLEUM SPRAY RUST-OLEUM SPRAY 
COUNTER MERCHANDISER ADAPTER SHELF 


i. , 3 7169 ay Perfect for counter, table, or win- Features complete thirty-can as- 

dow — spotlights Rust-Oleum spray sortment — fits atop your present 
. , deat - assortment. Full-color metal sign. Rust-Oleum metal display. No in- 
~ Say 7 ee Compact, all-metal—28” high, crease in floor space—boosts your 
ee : r 2242" wide, 1342” deep. return per square foot. 


RUST-OLEUM CORPORATION 
2567 Oakton Street © Evanston, Illinois 


MQQQARL 
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POULTRY NETTING 


It’s easy to see why farmers prefer Keyline Poultry 
Netting. Keyline never sags or bags as ordinary 
poultry fence often does. It stands straight and 
smooth from top to bottom. 

Your customers know it’s the extra horizontal 
wires woven into Keyline that make the big dif- 
ference. The wires are spaced just right to with- 
stand pull when stretching. They keep Keyline 
good and tight when erected. 

Other features help make Keyline the top seller. 
A reverse twist weave adjusts to give a smooth, 
flat surface. Every inch of the wire is galvanized 
against rust. Yet, Keyline costs no more. 

Keyline is easy to sell because it’s pre-sold. It’s 
advertised in leading farm and poultry publica- 
tions. Ad mats and envelope stuffers also help 
increase sales. Best of all, Keyline gets wide sup- 
port from satisfied users. 

Now’s the time to get faster turnover and higher 
profits. Send in your order for Keyline today. 


KEYSTONE STEEL & WIRE Company 


PEORIA 7, ILLINOIS 


Want more facts? Circle 144, p. 275 
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When Well Displayed...the Sale is Made! 


} In these attention-getting Columbian Merchandicore! 


Ol et 


It takes visibility to make salability! That’s why Columbian Rope 
offers you these four display merchandisers. They remind the 
customer of rope — they suggest the purchase of rope — they help 
you make more rope sales. Occupy minimum floor space, too. Ask 
your Columbian Distributor about these merchandisers today. 


The PICK-ME-UP brings self-service 
to rope sales. It displays 50 ft. and 
100 ft. Columbian Manila Rope Coils 
packaged and ready to go. No weigh- 
ing... moO measuring. . . no cutting. 
The Pick-Me-Up—22” x 22” x 5412” 
—takes less than 4 sq. ft. of floor 
space. Top shelf for ski-rope and other 
small items. Rope sizes 4", 38”, 2”. 





MERCHANDISER #57 displays 6 Col- 
pack Cartons with a variety of ropes, 
including two 100-Ib. cartons or 6 full 
reels plus two 25-lb. reels. Rope feeds 
through guides to simple, accurate 
measuring device, is quickly cut to any 
desired length. Merchandiser #57 is 
54%” long, 442” high, 23 Ya” deep, 
has 122” high sign on top. 


COLUMBIAN COLPACK ROPE RACK displays rope COLUMBIAN DISPLAY RACK holds three reels of 
in smaller sizes. Holds one Colpock 25-Ib. carton Columbian Stabilized Nylon Rope or Columbian 
and two Colpack 50's. Takes only 20” x 30” floor High Tenacity Polyethylene Rope, in 4", 34” and 
space. Top shelf for woater-ski rope, small coils VY." diameters. Fits easily on shelf, counter, or on 

top shelves of Pick-Me-Up and Colpack Rope Rack. 


COLUMBIAN Rope Company 


Auburn, “The Cordage City,” New York 


The Man Who Knows the Ropes Says, “Columbian!” 
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Don't /et 
customers worry 
youa bit" with 
demands for out 
of stock items. 
Get ’em fast... 





IT’S THERE IN HOURS... 
AND COSTS YOU LESS! 


24 HOUR SERVICE...7 DAYS A WEEK... f"777~"7""7--""77 


MAIL COUPON TODAY! 


HOLI DAYS T00! Your packages go anywhere Greyhound 


goes...and Greyhound goes over a million miles a 


The Greyhound Corporation 
Dept. PE L9 

5600 Jarvis Ave. 

Chicago 48, Illinois 

day! That means faster, more direct service to more 


areas, including many places not reached by other 
public transportation. 


Please send me complete information on 
how Greyhound Package Express can help 
solve my shipping problems 


i 

i i 

H i 

I i 

2 l 

i i 

i l 

| Name | 
Packages get the same care as Greyhound pas- i { 
sengers...riding on dependable Greyhound buses J j 
on their regular runs. And you can specify C.0.D.,_ Jj } 
Collect or Prepaid. 1 i 
| I 
i i 
+ : 


Title 
Firm Name 


Address 


Call your nearest Greyhound bus station or write to Telephone No. 


Greyhound, Dept. L9, 5600 Jarvis Ave., Chicago, Ill. 
Want more facts? Circle 146, p. 275 


HARDWARE AGE, September 10, 1959 © 53 











Insect Wire Screening—galvanoid, aluminum or 
bronze; regular widths from 16” to 48”; 100-ft. 
rolls; standard 18x14 mesh 
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Woven Flower Bed Border— Merchant Wire—packed in Poultry Netting — packaged General Purpose Welded 
25- and 100-ft. rolls, 16”, 100-Ib. coils; 6-18 gage wire in 150-ft. rolls, widths from 12” Wire Fabric—100-ft. rolls; 5 
22” and 28” widths; light or sizes. Wire is supplied both to72"; %",1" and 2” meshes; widths from 24” to 72”; mesh 
heavy weight, both galvanized annealed and galvanized galvanized before weaving sizes from 1°x1”" to 2°x4” 


Want more facts? Circle 147, p. 275 
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The Image of CF«lI... 


ready to supply you with 
STEEL HARDWARE PRODUCTS 


Quality steel Hardware Products made to exacting standards by one of 
America’s leading steel companies. . . that’s one thing this giant steelman 
stands for. 


And, there’s another phase of CF&I that he symbolizes . . . Service—the 
national network of CF «I sales offices and warehouses which make ade- 
quate stocks of such products as GOLD STRAND Insect Wire Screening 
promptly available to you. 


He can help you increase repeat sales by providing customer satisfaction 
—the CFeI steel Hardware Products line. Get complete information 
today, from your jobber, or from any CFelI sales office listed below. 


CF:i-WiICKWIRE 


HARDWARE PRODUCTS 


THE COLORADO FUEL AND IRON CORPORATION STEEL 


In the West: THE COLORADO FUEL AND IRON CORPORATION —Albuquerque * Amarillo * Billings * Boise * Butte * Denver « El Paso + Ft. Worth * Houston 
Lincoln * Los Angeles * Oakland * Oklahoma City * Phoenix * Portland * Pueblo * Salt Lake City * San Francisco * San Leandro * Seattle * Spokane * Wichita 
In the East: WICKWIRE SPENCER STEEL DIVISION—Atlanta * Boston * Buffalo * Chicago * Detroit * New Orleans * New York « Philadelphia 








Perfection® Door Springs—strong 
regular or light pull; japanned, gal- 
vanized or cadmium-plated; looped 
or coned hook end; 16%” long; 12 
to the box 




















Woven Ornamental Fence— Hardware Cloth—available Hex MeshNetting—allstand- Quick Hitch® Gate Springs —oll 
100-ft. rolls, 36”, 42” and 48” in 100-ft. rolls, 4 widths from ard meshes;widths from12” to tempered high carbon steel; ja- 
widths; light or heavy weight, 24” to 48"; heavily galva- 72”; 14-20 gage wire sizes; panned or galvanized finish; hook 
both uniformly galvanized nized after weaving galvanized after weaving end; 15 15/16” long; 6 to the box 
Want more facts? Circle 147, p. 275 
HARDWARE AGE, September 10, 1959 © 55 














New compact 12 pair Display #970 free with 8 pair 
Pylox coated knit wrist and 4 pair neoprene coated 
knit wrist. Customers pay you $15.88 — costs you $9.70. 
You make $6.18. (shown below) 


Also available . . . Wire Display +1696 free with 18 Display #395, featuring new Nimble Fingers™ 
pairs of Pioneers Craftsman Gloves — 6 pr. each of Painters’ Gloves, is just too good to miss. 36 pairs of 
Pylox™ coated knit wrist and 12” gauntlet, and neo- the sheerest liquidproof glove made. Customers pay 
prene coated knit wrist. Customers pay you $27.42 — you $21.24 — costs you $13.59 (display free). You make 
costs you $16.96. You make $10.46. $7.65 on a natural paint tie-in sale. 


Hands Clean While You Paint! 


Painters Gloves 


Shen Les vat? caainiesge a 





New Pioneers Craftsman Glove ‘‘Space-Saver” Display 


Join PIONEER’ § ‘Wardrobe of Gloves’ 








Starting September, Nimble Fingers Painters’ Gloves join the 24 pair Shelf Display Carton of Nimble 
PIONEER “Wardrobe of Liquidproof Gloves” in LIFE Maga- Fingers available. Customers pay you 
zine as PIONEER pre-se ls 3314 million LIFE readers ‘the $14.16 — costs you $9.06. You make $5.10. 
gloves their hands prefer.”’ Every package and display for Order +906. 

sheer Nimble Fingers, economical Ebonettes, pastel colored ; 
SUPER Ebonettes and heatproof knit lined Bluettes features Only PIONEER offers gloves to satisfy 
the “Advertised in LIFE” seal. every style preference. Order today. 


He BION BER Putte. Company 


Want more facts? Circle 148, p. 275 
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LOW PRICES... 
TOP QUALITY... 
ASSURED DEMAND... 


STANOTRIP © 


ie 

















Ce 








= 
StanStrip, the original garage door bottom weatherstrip, is made Dealer Price Each 
of a special synthetic rubber compound that’s virtually inde- Unit Lenath | Number in List Price 
structible. Heat won't soften it, cold won't stiffen it. It absorbs Part No. eng! Unit Carton Unit less Than Each 
' . | ; i Carton Unit Carton 
shock, seals out rain, snow, dust and drafts. 
In less than 10 minutes, anyone who can swing a hammer, A4838 8 ft. 6 $1.65 $1.83 $2.75 
ives himself long-time low-cost rotection A4639 9 ft. 6 1.77 1.97 2.95 
ie ; 8 , a ' A4840 10 ft. 5 2.10 2.33 3.50 
A4846 16 ft. 3 3.30 3.67 5.50 
A4801 100 ft. ] 18.00 _ 33.00 


























NOW _A NEW STANSTRIP TO PROTECT TOP AND SIDES 


As indestructible, as dependable and as easy to install as its bottom-of-the- 
door partner, StanStrip weatherstrip for the top and sides of the overhead 
door is a natural for every attached or heated garage. 














Dealer Price Each 
Unit t th Number in List Price 
Part No. —s Unit Carton Unit Less Than Each 
Carton Unit Carton 

900320 23 ft. 3 $2.97 $3.30 $4.95 
(Single door) 

900322 30 ft. 3 3.57 3.97 5.95 
(Double door) 


























SMART PACKAGING... LOCAL AND NATIONAL PROMOTION... MAKE THE DEALER’S JOB EASY 


Capitalizing on the already established recognition of StanStrip, Standard Products will again support you 
with strong advertising and promotion aimed at getting the top slice of the growing market. 





National Advertising: Powerful advertising in 
leading consumer magazines read by do-it- 
yourself homeowners. 


Local Advertising: Thru a new NRHA co-op 
program and thru a special-incentive plan for 
independents, Standard Products makes local 
newspaper ads available, easy to place, and 
shares the cost. 





Special Point-of-Sale Promotion: Starting with 
an ‘‘instant sell” kit, the factory is ready to 
follow with point-of-purchase items packed 
with urgency and powerful appeal to your 
customers. 


Both StanStrips are individually packaged in smart, transparent polyethylene 


bags carrying the **weatherproofing” story that has made StanStrip famous. 
The bottom-of-the-door strip also comes in a special dispensing display carton 


for 100’ rolls that you can cut to any length desired at greater profit to you. 














The big selling season is just ahead... Contact your wholesaler now! 


*Trade Mork © Mo techods, GEOL ° PORT CLINTON, OHIO 
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You ll be 
sitting pretty. .. if you order plenty 


of Sterling Halite now, 
P— before winter storms hit! 
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The season's first storms will start a rush on Sterling Halite—to opemesn nee Gane enamee 

clear sidewalks, steps, driveways of snow and ice! So be prepared 48.9% greater melting power than other snow 
for extra profits. Order Halite today and order enough. Halite ws Siemans _— se 
comes in 10-lb. bags (6 to a bale), in 25-Ilb. bags with carrying spread while snow is falling or before freeze! 
handle, and in 100-lb. bags. FREE: Folder of ‘Merchandising Bn ori ene tre 











Ideas"’ to help you sell more Halite all winter long. Send for it today. 
INTERNATIONAL SALT CO., INC., SCRANTON, PA. 
STERLING HALITE melts danger away / —— + Boston + Buffalo : Chicago . Cincinnati . Cleveland 


Newark + New York City + Phila. - Richmond « St. Louis 


Want more facts? Circle 150, p. 275 
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SELL MOWERS LIKE SIXTY 


~se" C/emson 


You can boost your profits in 1960 with this complete 
line of Clemson Lawn Mowers. There’s a top-rated, top-profit Clemson 
Mower for every lawn... every budget. Light-weight, 
rigid construction makes them easier to use, 
easier to sell. 





CLEMSON 
HAND LAWN MOWERS 
5 Models + Quality and Style Leaders 






Carbon steel cutting blades Je a 


Cutting widths 
from 17” to 14” 


Cutting height 
easily adjusted 

from 7/16” to 2” — 
without tools 


Oversize wheels 
with semi-pneumatic 
tires for easier pushing 


Attractive 
yellow infra-red 
baked enamel finish 


Protected bearing 


for long life Thriftee 


16” cut 





Clemson 21” 


Self-Propelled Cub 


(same design) 
14” cut 


POWER MOWERS, TOO! 


Both Reel-Type : 
and Rotary ‘¢ 


18” Power Drive 

. 18” and 21” Power-Drive Jr. 
21” Self-Propelled Rotary Clemson 18” 
18” and 21” Push Type Rotary Power Drive 


Get full details on this profitable 
‘60 Clemson Line from your distributor now. 


CLEMSON Bros. Inc. 


Middietown, N.Y. 
Since 1883...Makers of quality cutting tools: 
HAND AND POWER HACK SAW BLADES, METAL AND WOOD CUTTING GAND SAW SLADES 





@ «00 
Want more facts? Circle 151, p. 275 
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Here’s a terrific sales P-U-L-L... 


WITH THE AMAZING POWER iam 
Lad THAT LASTS FOR YEARS! Jim 


Now, for the first time...a low cost, powerful magnet guaranteed for years! | 





Horseshoe Utility Magnet 


For every tool kit — for every home — an educational toy of | 
lasting amusement and scientific interest. New more powerful 
magnet will lift and hold 10 Ibs. of ferrous metals. | 


H-7—Horseshoe Utility 
Magnet, on individual 
card. std. pkg. 1 doz. 
sh. wt. 134 Ibs. 


Price $9.00 doz. 









Attractive 
a H-7B—1 doz. Horseshoe Utility Magnets 
mounted on display board. std. pkg. 1 bd. 
sh. wt. 2 Ibs. 


Price $9.00 ea. bd. 





For every tool-kit.. 
for every home... 
an educational toy 


Actual Size 





Power lasts indefinitely— 
Magnetic power never 
dies on shelf! 











Magnetic Wall Stud Finder 


For every carpenter, handyman and home owner. When 
Stud Finder is held with arrow up and moved along 
baseboard, magnetic pointer swings from side to side 
until attracted by nails in studs. 


T-8—Magnetic Wall 
Stud Finder on indi- 
vidual card. std. 
pkg. 1 doz. sh. wt. 





Hand 1¥2 Ibs. 
Shehieey Price $9.00 doz. 

Finish! : 
For every Actual Size T-8B—1 doz. Magnetic Wall Stud Finders e 
BESO Rs ) | mounted on display board. std. pkg. 1 bd. 
carpenter... sh. wt. 1% Ibs. 
handyman...home | | Price $9.00 ea. bd. 


SEE OUR FULL LINE CATALOG IN THE HARDWARE RETAILER CATALOG SERVICE. 


4 


©) as lod a oie) inte) 7 wale), Reifel iti. me orel slat toiiferey | 


MADE BY ONE OF THE WORLD S FOREMOST MANUFACTURER OF MAGNETIC SPECIALTIES 
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the /atest in 
abrasive too/s... 


FLAT AND 
HALF-ROUND FILES 
—in Coarse and 
Medium Grits 
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PRESENTS 


A QUALITY LINE OF 
CARBIDE ABRASIVES 


Clog-Free...Smooth Action 


For Home Workshops « Carpenters 
OF- Vel lil-) am) /F-1 4-1 ¢- Me of (on do) a(-t- Mn - 3 (om 


There's a new Karbide King abrasive for every 
job. Wheels for bench, radial arm and electric 
ar-Laleme-t- hy Pam-y- Late i tale M-dal-1-) ¢-e- Lalo Me | i-1et-Wn le] a=] (-1oi dale 
Sanders and polishers. These abrasives, no mat- 
ter how they are used, are clog-free. Just wire 
brush them or use solvent and they are ready to 
Uh-T-Mreh'[-1 ae Lalo meh a -iam-ler- llama aG-laellel-maGlale mt: lele-t-1h 7-3 
handlejobs effectively becausethey haveasmooth 
action feature. Your customers will find that they 
are easier to use, work fast and last indefinitely. 


Karbide King abrasives are available in a com- 
plete line of items and sizes, for shaping, sanding 
Tale mm-anlele) daliale me- 1] Mm a'] ol-t-Mme) Mn 010] 0 f-mme) am ol T- 1) dete 
They work equally well on non-ferrous metals 
and vinyl tile. 


ee 


Want more 


fi 


f 


¥ 


acts? Circle 153, p. 275 


SANDING DISCS—Replaces sandpaper, 
yet unlike sandpaper, last indefinitely. 
Carbide grits are brazed to thin 
flexible steel, resulting in minimum 
creasing or wrinkling. Available 
in Fine, Medium, and Coarse 
Grits and 5” and 6" Sizes. 


ABRASIVE 
CUTTING WHEELS 
—in 8”, 9° and 10° 
Sizes 


ABRASIVE 
RiM CUTTING 
WHEELS—in 6%", 
Ty", 8, 9 and 10° 
Sizes 


SANDERS— 
in Medium and 
Fine Grits 


SANDING SHEETS FOR 
ELECTRIC HAND SANDERS 
—in Fine, Medium and 
Coarse Grits. 

Two Sizes, 2%" x 6” and 

‘ 3%" x7’. 


DELUXE SAW & TOOL COMPANY 
500 E. Main Street, Louisville 2, Kentucky—Dept. HA-9 


| am interested in Karbide King abrasives, please send me complete 
information and FREE sample sanding block, so ! can try it. 


Name 
Address 


ES State 
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ELECTRICIANS — K1500 SERIES 


CRESCENT SCREWDRIVERS 
with improved 


Blue Tenite Handles 


REGULAR 
KI300 SERIES 











SQUARE ROD — K!I600 SERIES 


ome 





PHILLIPS POINT 


KI700 SERIES 
STUBBY 


REGULAR & PHILLIPS POINT 


t 


EVERY CRESCENT SCREWDRIVER 


; IS INDIVIDUALLY TESTED 
Only in Crescent do you get | 
Crescent tests each and every screwdriver to 


this combination of handle and make sure that blades are hardened to exact 
blade superiority. The improved specifications - +. your assurance that Crescent 
Tenite handle provides a firm, com- ee ae 
fortable grip that turns screws easily without 
causing hand blisters. The blade is hot forged, 
hardened full length, and then assembled to CRESCENT TOOLS ney 
the handle under great pressure. . . Cive Wings lo Work 


it cannot turn loose or come apatt. 





Sign of lhe frisan 
Syl of Ercellence 


~N 


Crescent is our trode-mork, registered in the United Stotes ond obroad, for wrenches and other tools. Sold by leading distributors and retoilers everywhere ond mode only by 

CRESCENT TOOL COMPANY, JAMESTOWN, NEW YOR K 
Want more facts? Circle 154, p. 275 
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Now! One Rack Serves All Your Flexible Water Supply Needs! 
PLUMB; SHOP PLUMB <2 SHOP 
cs oe Culp Cowe MERCHANDISER 


racks all the polished chrome-plated 
water supplies—flexible copper tubes, 
valves, fittings—necessary for water 


supply hookups to kitchen sink, wash 
basin and toilet. 


@ A NEW SOURCE OF PROFIT 
@ INCREASES YOUR SALES 
@ STOCKS AND SELLS ITSELF 


1} 
i* 
¢ 
.) 
s E | 
\is 
T 
q 
f 
: 





oat the Aa aa MEETS EVERY JOB DIRECTIONS. RIGHT 
PLUMB ~—. SHOP peUls | | REQUIREMENT ON THE JOB 
GIVES YOU: 


@ COUNTER OR ISLAND DISPLAY 
@ SELF-STOCKING RACK 
@ SALES MERCHANDISER 








GIVES YOUR CUSTOMERS: (| 


IT STOCKS... PRE-CUT (12” to 36") 
@ STEP-BY-STEP DIRECTIONS IT DISPLAYS ... FLEXIBLE TUBES 
® EASY OFFSETTING IT SELLS ITSELF! #§ BEND BY HAND 


@ PROFESSIONAL INSTALLATION 


@ ELIMINATES CUTTING | PI 4 
AND THREADING centers 
[] Merchandiser #100 (327 piece assortment)... $100.72 
[] Merchandiser #200 (122 piece assortment)... $ 43.84 
(Above prices include Blue, Metal Merchandiser) 


FREE MERCHANDISE Name (please print) 
IF YOU ACT NOW! Address 


City State 





























Wholesaler 
(Do not send payment. Your Wholesaler will invoice you.) 





© 1959 Plumb Shop HAHS 
Want more facts? Circle 155, p. 275 PLUMB ~*~. SHOP 1341 TEMPLE « DETROIT 1, MICH. 





3 No. 430 
ge PICK MATTOCK 
CLAY PICK _ ) 
No. 280 5, 6, 7, 8 LB. . La No. 424 


CONTRACTORS’ PICK a “_ CUTTER MATTOCK 
8 LB. ; 4 | 5 LB. 


No, 63-E 
EXTRA QUALITY 
WRECKING BAR 
24", 30°', 36"' Length 


No. 75 Q La No. 400 


PINCH POINT _ SQUARE HEAD WEDGE 
CROWBAR 3, 4,5 LB. 


18, 22 LB. No. 62 


CARPENTERS’ WRECKING 
BAR 
12'', 18°, 24°, 30°", 36"' Length 


No. 88 
TAMPER TOP 
POST HOLE DIGGER 
16 LB. 


| Stock these 
went Fo IRON CITY TOOLS 


16 LB. 


for 75% of your 
heavy hand tool 
requirements 


Here are the Iron City Tools with 
the fastest turnover. Three of 
every 4 calls for heavy hand 
tools are for one or more 
— of these items, You can stock ey \e en 
NEVADA (Long Pattern) the weights listed with con- @' a oe DOUBLE-FACE 
STRIKING HAMMER fidence — they'll move. J i - Pak BLACKSMITHS' 
8 LB. , a MA 2 SLEDGE 


4, 6, 8, 10, 12 LB. 
most popular 


eon Cy Woot \Novks, ine. 


P. O. BOX 791 © WARREN, OHIO 
Want more facts? Circle 156, p. 275 
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There’s extra profit in 
this combination 
plier-wrench 


No. 410 





SELF-GRIPPING | 
HEAVY-DUTY 
PLIER 








IT’S EASIER TO STOCK 
JUST ONE LINE OF PLIERS 





This heavy-duty, self-gripping plier is a prime 
favorite of mechanics. They like its terrific 
gripping power in tight places they can’t reach 
with a pipe wrench. They buy it and use it as 
a combination plier and wrench . . . the finest 


hand tool of its kind on the market. And IT’S PROFIT-WISE TO STOCK THE | 


they'll buy it from you if you stock it... cata- GENUINE CHANNELLOCK LINE 
log it. . . display it. : 





CHAMPION DeARMENT TOOL COMPANY 


MEADVILLE, PENNSYLVANIA 


- Seu. for Ow Mew Colnteg iD 
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COLUMBIA® OFFERS 
ALL THESE 
QUALITY FEATURES 
AT LOWEST 
AMERICAN-MADE PRICES 


e Easier to guide 

e Less trouble starting holes 
e Little tendency to “walk” 
e Greater rigidity 

e Less vibration 

e Minimum breakage 

e Increased accuracy 





e Withstand heavier feed pressure. a 





Bright yellow plastic cases, that double as work- 
convenient drill stands, sell full sets of Columbia 
high speed steel and carbide masonry drills. Attrac- 
tive, compact and functional ...5 popular assort- 
ments ... high quality . . . lowest American-made 
prices. Display and sell them by the set. 


Columbia 1/4” Shank and Carbide Masonry Drills 
are individually blister-packed on self-service dis- 


LUMBIA’ 


MADE IN U. S. A. 


“sell-’em-by-the-set” 
merchandising pays off 
in more twist drill sales 


war Ciumers nanetwe 
TWIST DRILLS 
CAD AU ARAL ALLL 


=. 


play cards. They fit Columbia Dispenser and are 
also punched for spindle or rack. 


Columbia Drill Dispenser gives you a complete drill 
department in less than one square foot. Holds com- 
plete drill inventory of your choice of 4 assortments. 
Eliminates back-up stock. Attractive, functional, 
welded steel construction with clear plastic cover. 
Maximum visibility. Minimum pilferage. 


Set CH-1 — 7 Drills \, to %” by 32nds. Suggested Retail $3.63. Dealer Cost $2.18. 

Set CH-2 — 10 Drills \, to 54,” by 64ths plus 3/5, 4, 4%”. Suggested Retail $4.54. Dealer Cost $2.72. 
Set CH-3 — 13 Drills \, to 4%” by 64ths. Suggested Retail $6.25. Dealer Cost $3.75. 

Set CH-6 — 4 %"Shank Drills, %,, 34, %, 4%”. Suggested Retail $7.85. Dealer Cost $4.71. 

Set CH-7 — 4 Carbide Masonry Drills 4%, 3, %, 4%”. Suggested Retail $5.00. Dealer Cost $3.00. 


Columbia® Sets, packed in drill-indexed metal cases, also offer excellent value in larger assortments. 


Set CH-4 — 15 Drills \ to 4%” by 32nds. 


Set CH-5 — 29 Drills , to 44” by 64ths. 


Columbia® Drills are distributed through wholesalers only. Write for information and price sheets. 


(OLUMBIA Dei CO MPAINY | et wctlisee si. biecneove'as 


Want more facts? Circle 158, p. 275 
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SELL COMPLETE ROTO-SHINE KIT IN HAND- 
SOME NEW UTILITY BOX. Roto-Shine box 
fits proudly in corner of home ward- 
robes...slides under desk or in office 
closet. Provides quick, professional shines 
..-electrically! Suggested retail, $23.50. 


| SELL NEW WOOD UTILITY BOX SEPARATELY. 
©, Make extra sales with polished hardwood 
» box as handsome accessory for Roto-Shine 


SELL ROTO-SHINE IN STANDARD PACKAGE 
TO ALL ECONOMY-MINDED CUSTOMERS. 
Shoe polisher, buffer, 5 extra pads, brown 
brush, black brush, brown and black pol- 
ish. Suggested retail, $19.95. 


Full-color advertisements in Life, Esquire, 
Holiday, New Yorker and Sports Illus- 
trated! Ask about Ronson’s Liberal Co-op 
Advertising Plan. 


ONSON, 


MAKER OF THE WORLD’S GREATEST LIGHTERS, ELECTRIC SHAVERS AND HAIR ORYERS 
Want more facts? Circle 159, p. 275 


3 7 
RONSON CORP. + WOODBRIDGE, N. J. TORONTO, ONT. - LONDON, ENG. 
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First chain door fastener, ever, that 
UNLOCKS FROM OUTSIDE! 


ILCO 
GUARD-O-MATIC 


Here’s the hottest idea that’s hit the builders’ hardware 
market this year... unique type of chain door 
fastener that... 


¥% Offers a revolutionary convenience 
feature—it permits entrance by key from eo: hee bes 
outside at any time without disturbing FROM INSIDE — Chain permits door to open only 


occupants. slightly so that visitor can be identified before ad- 
mission. Visitor cannot remove chain from outside. 


%& Provides extra security — occupant Easily removed by occupant. 
sees visitor before allowing admittance. go 


You’ve got a double market for ILCO’s new 
GUARD-O-MATIC. It’s a sales natural for 
the still-growing Do-It-Yourself market because it’s 
so easy to install, so practical. And builders want 
it to add more sales appeal to their new homes. 


Can be keyed alike with ILCO Locksets. 


This is too hot an item to miss. Ask your jobber 
today about GUARD-O-MATIC or write 


us direct for complete information. FROM OUTSIDE—A turn of key rotates slotted 
plate inside and ejects locking pin from slot. Five 


pin tumbler cylinder provides top security. 


PES 


SPECIAL 
INTRODUCTORY 
OFFER 


With order of seven or more 
GUARD-O-MATICS you get 
attractive demonstrating display 
FREE — with one of them mounted, 
as illustrated. 





EASY TO OPERATE—To release chain from out- 
side, merely turn key in cylinder and locking pin 
drops from slot. From inside, close door and slide 
pin from slot. Pin hangs in bracket when idle. 


Ask your jobber today 
for full details, or write direct. 


iat cc LOCK COMPANY 


FITCHBURG, MASS. 
Want mure facts? Circle 160, p. 275 
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FAMOUS SINCE 1888 


; 2 ® 
A enfeclion PRESENTS THE 


FORWARD TREND IN SPACE HEATING 


New models! New styling! New low prices! 
Now, in Perfection’s giant new line of space 
heaters, there’s a model to close every sale. 
Prices to beat your toughest competitor. 
Style and comfort to please your toughest 
customer. Leader of the line, in both gas 
and oil, is the brilliant new CORONET —a 
crowning achievement in space heater de- 
sign that’s years ahead in every way. For 
happier customers, and more of ’em. join 
Perfection’s Forward Trend today. 


iN OIL HEATERS IN GAS HEATERS 


Two CORONETS, 50,000 Si ee ee §=Six all-new Circulator models 
and 65,000 Btu, with built-in SACRE RTE AMR DI at wen and six all-new Radiants; 
circulator blower. Five other Sst Base etic Serres: peers vented or unvented types: 
models from 38,000 to 79,000 22,000 to 65,000 Btu. The 


Btu, one with Perfection’s 
patented Regulaire blower 
control. Six models have ex- 


CORONET, with built-in 
master controls, is available 
as either a Circulator or Ra- 


clusive “Midget Pilot” that 


diant. All are designed for use 
cuts fuel bills 30 to 50%. 


with natural or LP gas. 


IN WALL FURNACES 


Get full details on Per- 
fection’s new ‘‘Direc- | 
tor’’, best looking, | 
easiest installed wall | 
furnace anywhere. 
Available in gas, 70,000 
Btu input, or oil, 65,000 
Btu em oe’, lou- = j NAME 
vered styling. Com- oS ape 
pletely pee ole Ta i} ta p 7 COMPANY 
| 
| 
| 
| 
| 





Se ee ee ee ea ee eer LQG 


BE A PERFECTIONIST! ATTACH COUPON TO YOUR LETTERHEAD AND MAIL 
TO PERFECTION INDUSTRIES, CLEVELAND 10, OHIO 


Please send without obligation full details on your new line of 
space heaters and a Perfection dealership. 




















Controls are all factory STREET 
a A 
wired and assembled city he 














® ~ 
A INDUSTRIES, DIVISION OF HUPE 
_ opr. 

CLEVELAND, OHIO — WAYNESBORO, GEORGIA 


0, cw ew eee aw enawaen ewes asewasanenenen wes asesewewawasewend 





more facts? Circle 161, p. 275 
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ROBERTS 


therproofing products your 
now is the time for you to cas 
d. Your customers will like the 
. They'll see at a glance how ea 
hey’ll really go for the lower pri, 


ROBER 


WEATHERSTRIPPING DlOle) =O MEO), 


Made of poly-viny! foam permanently bonded to Ulalleler-m-lencelaar-hdlom-)e)alal-m-lendlelam-11(e))4-m- 10019) ( > ell -t- 1) 
clear grain wood molding. Stops dust, drafts and Elalel mm ie] am or-1 a 0)-1 ¢-Me-lale Me elele) amaat-1¢-Mam) ba lela mes colelae) (=) 
water, quiets door slam. Non-absorbing foam can insures positive closing and tighter seal. Installs 
be painted, resists chemicals, weather and wear fast, always fits snugly. Made of durable silver satin 
Self-selling carton, 15 complete kits — suggested anodized aluminum. Self-selling carton, 10 com- 
list, $1.95 per kit. plete kits — suggested list, $2°95 per kit. 





2 


‘. a i oe so eg eee Bie 
SEIS DRG PRO 


FREE DEMONSTRATOR 


ae ae a ne ee 


# Sells without words! 


Contact your wholesaler today! 
or write Dept. HA 99. ROBERTS 


&j Sy 
THE ROBERTS con lle. 
600 North Baldwin Park Bivd., City of Industry, Calif. EK mn 
Quality Products for Home and Industry for over 20 years. 
Want more facts? Circle 162, p. 275 
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Here’s a guy who knows what he needs to do the job . . . He buys— 
and insists on—Southern Screws. He uses technical data supplied by 
Southern to consumers or dealers. Right now, he’s referring to Southern’s 
TC-4 chart, to help determine what bit to use for the correct size drilling 
of pilot holes in his project . . . This man is pre-sold on Southern. 


Will you be his dependable source for Southern Screws—or will he go to 
one of your competitors who handle the full Southern Screw line? .. . 
Remember—the customer wiio is selective about the power tool, or mower, 
or paint (or anything else he buys) is just as selective about the com- 
ponents he buys for his craftsman’s jobs. That's why there’s no safe 
substitute for nationally advertised brands on today’s hardware market. 
And that’s why pre-sold Southern Screws belong on your shelves. Reach 
for your want book now—and order Southern Screws—the screws with 
“resale power’’! 


Wood Screws @ Machine Screws & Nuts ©@ Tapping Screws 
Stove Bolts @ Drive Screws @ Hanger Bolts 
Carriage Bolts @ Dowel Screws 


Manufacturing and Main Stock in Statesville, North Carolina 


om 


Warehouses: New York * Chicago * Dallas * Los Angeles 


Sold Through Leading Wholesale Distributors 


SCREW COMPANY 


-aF 8%) 1199 Se NORTH CAROLINA 


Want more facts? Circle 163, p. 275 
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Vocaline offers you... 
3 new profit 
opportunities! 


¢ wide customer appeal! 
¢ won't compete with existing stock! 
¢ a sales-proven new line for all hardware outlets! 


CLASs scm 


dio TELEP HOnde 


COMMAIRE? Citizens Band 2-way Radio — The ail-new 
simplified, economical 2-way communications system for business and 
industry...A brand new profit-maker for your industrial department. 
Anyone can operate it—no license needed. Hundreds of practical applica- 
tions: for farms, construction companies, warehousing, shopping centers, 
etc., and mobile applications— anywhere outdoor 2-way communication 
and paging is required. The ultimate in Class D citizens band radio per- 
formance. Beautiful traffic-stopping display models with transparent 
housing available—to help clinch sales. 


PERMA-PLUG* 4-in-1 Outlet — Nothing like it on the market! 
Converts 1 electrical outlet into 4 outlets! Easy to install. Safe, U.L. 
approved. A must for every apartment and home. Available in brown and 
ivory. Attractive single and muitiple packaging for tray, bin and counter. 
Perma-Plug is a one-in-a-million big-volume item that sells on sight. It’s 
new! It's needed—by every household! 


VOCATRON? Wireless Intercom — 

The ideal intercom unit for both home and busi- 

ness. No wiring or installation. Operates on exist: ‘ Bring this ad to our booth (No. 659) 
ing current. Just plug it in any outlet. Light in for a FREE GIFT, if you attend the 
weight, completely portable. Unlimited number 


: ; National Hardware Show at the Coliseum 
of uses. Doubles as a baby-sitter! in New York, Sept. 28 thru Oct. 2. 





TT.M. *Reg. T.M. 


Please send me complete information on: [.] COMMAIRE 2-way radio 


[) PERMA-PLUG 4-in-1 outlet [ VOCATRON wireless intercom OCALINE 
Name: cave 


Distributor [] 
Address: Dealer [7 COMPANY OF AMERICA, IN 


OLD SAYBROOK, CONN. 
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Want more facts? Circle 164, p. 275 
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Hardware Age 


reature artic le S 


Big stores mean big investments and big 


problems to solve. Every dealer can profit 


from this store that is learning ... 


How to erack a $1 million nut 


Big dealer, small dealer ... their problems are the 
same problems. It’s just the scope that changes. 

The new Rickel Hardware Supermart at Succasunna, 
near Dover, N. J., has a 20,000 sq ft floor plan. That 
means big problems. A lot of hardware has to be 
sold to show a profit in a store carrying the overhead 
involved. 

The latest Rickel store is the third for the organi- 
zation. The original store and central warehouse is at 
Union, N. J. The second store (see HA, Jan. 17, 1957, 
p. 62) is at Paramus, N. J. 

While the Rickel brothers have learned a lot about 
merchandising hardware in their first two stores, they 
face a host of new problems at Succasunna. 

First, with high rent and a big salary load, a new 
store in a shopping center has to sell around $35-50 


Here's 20,000 sq ft of hardware under one roof. 


- :, —_ 


per sq ft per year to show a profit. Based on this 
average, Rickel’s new store will have to gross $700,- 
000 to $1 million a year to be profitable. 

Then there is the problem of maintaining balanced 
stocks suited to a new trading area, for the quick turn- 
over that is needed to maintain big volume without 
deadly inventories. 

There are also the infinite problems of recruiting 
and training new personnel, getting and keeping new 
customers, and advertising and promoting to the needs 
of an unfamiliar trading area. 

Rickel Hardware Supermart is still on its shake- 
down cruise, refining its operations to crack that $1 
million nut. The first months’ sales figures are in, and 
there is no doubt that Rickel will crack the nut, and 
then some. Some 21,000 customers passed through the 
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Everything's on open display. No bins, drawers, or cupboards here. Each department is identified. Each bin is price 


marked. 


How to crack a $1 million nut 
(Continued) 


turnstiles on the first three opening days. Most of 
them bought something. 

The refining process of meeting and solving prob- 
lems goes on. The store is testing promotional ideas, 
rearranging stock, and juggling its $250,000 inventory 
to keep it in tune with the community’s needs. 

What are some of the things Rickel is doing to keep 
retail volume in the rarified atmosphere of $1 million 
a year? Here are some of the basic ideas. They can 
help you make decisions about your store, even though 
you may have sales on a much lower dollar level. 


New customers 


All of Rickel’s customers, at least for a while, were 
new. How to keep them coming and coming back was 
the problem. Rickel offered its trade a spacious, well- 
stocked, self serve store, but this was not enough. 

To start traffic rolling, Rickel scheduled a barrage 
of double page newspaper ads filled with leader-priced 
items and specials, and price lines gaged to the in- 
come-median of the community. 

Since average income in Rickel’s trading area hovers 
in the $75-90 weekly take-home-pay range, low and 
middle priced lines got the biggest promotional push. 
And service was pounded home in every ad. 


Credit 


Of course, quality lines are also featured throughout 
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the store. These lines are spotlighted for credit sales, 
especially in the big-ticket lines such as appliances, 
heating, built-ins, lighting, power equipment, and 
group purchases. 

New customers are urged to apply for revolving 
credit accounts. Rickel’s terms for credit are: 
@ Revolving credit limit up to $150 for non-home 
owners with a good credit rating. 
@ Revolving credit limit up to $300 for home owners. 
@ Service charge 1 percent per month on unpaid bal- 
ance. 
@ Credit amounts that exceed $300 are financed 
through lending agencies. 

Ricke! Hardware feels that credit will be one of the 
big keys to success in its new store. 


Services 


Rickel Hardware feels that a spacious store layout 
is a prime obligation to suburban customers. 

Why? 

These customers usually shop as family groups. 
They need room to shop in comfort. So, Rickel’s aisles 
are at least 8 ft wide. 

Hours must be tailored to the suburbanite’s sched- 
ule. In Rickel’s case, both New York City commuters, 
40 miles away, and other nearby semi-rural residents 
must be considered. Therefore, the store has night 
hours six nights weekly, plus limited shopping hours 
cn Sunday. 

A big, airy store catering to family shopping tours 
can keep customers on the premises longer with other 
improvements such as food service, music, air condi- 
tioning, and other advantages that competitors may 
lack. 

Rickel Hardware has installed a vending machine 
snack bar near its main entrance. Hi-fi music is con- 
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Mass displays are plentiful for impulse shoppers as they near checkout stations. 


stant over the store’s public address system. There’s 
air conditioning and frequent demonstration of power 
equipment by trained agents. 

Other services include comfortable rest rooms that 
encourage family shopping, refunds on unsatisfactory 
purchases, abundant water fountains and sand-filled 
ash trays. 

The store’s doors open automatically for heavily- 
burdened customers. Shopping carts and carryall can- 
vas bags are in good supply throughout the building. 
Delivery is free, via Rickel Hardware station wagons. 

There are nine fulltime employees in the store. Most 


Here is 80 running feet of lighting 
fixtures. Lights are mounted through 
sliding panels. Changes or sample 


sales take just minutes. 


of them are responsible for display, neatness, and 
stock reorders in some one sales area. Each employee 
acts as a department manager in his own right. 

Four parttime employees augment the staff. 

Weekly stock checks of the entire section under each 
man show where lows may hurt sales. Reorders of 
lows and fast sellers that could quickly become lows 
are immediate. Most orders are filled from Rickel’s 
Union warehouse. 

Visual] stock checks are a daily affair. Each man 
keeps an eye on his shelves and backup stock. Sudden 
sales spurts are noted. Dangerous lows and outs are 
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How to crack a $1 million nut 
(Continued ) 


protected immediately by telephone reorders. Daily 
truck deliveries are made when necessary, and they 
are often necessary. 

A full-time bargain counter near front checkout 
counters keeps dogs moving. 


Merchandising 


Though Rickel Hardware has 20,000 sq ft of display 
space in the new store, backup stock areas barely fill 
2000 sq ft. Rickel Hardware believes firmly in mass 
merchandising. That is, all small items are stocked in 
depth, in open bins or shelves, on the sales floor. 

Many bulk items such as seeds, fertilizers, and gal- 
vanized ware are also stocked in mass depth on front 
display islands. Only very large or unsightly items, 
such as dusty cement bags, are kept in stock rooms. 

Customers may drive to the back of the store to 
pick up bulk items from a rear checkout desk. Store 
clerks do the car loading for customers at both front 
and back. 

Rickel believes in keeping stock bins abundantly 


full. “Let the trade see your mass displays, it makes 
an impression on ’em,” says Al Rickel, one of the 
brothers. 

“Mass display also helps us control stock,” Mr. 
Rickel says, ‘“‘why have 10 hammers out front and 10 
more in the back room? Why not have all 20 of them 
out front to impress customers? You know at a glance 
how many you own and how fast they are selling.” 


General 


@ Checkout—Three checkout lanes flank the front 
entrance of the store. Another checkout is planned 
near a rear entrance as volume builds and another 
checkout is needed. One or more cashiers is always on 
duty. Routine duties are assigned to cashiers when 
traffic slackens. 


@ Lighting—Banks of four slimline fluorescent lights, 
spaced 8 ft apart run the length of the store. Candle- 
power at counter level is 50 ft candles. Any part of 
the overhead light arrangement may be turned off, 
independent of the rest of the system. This is eco- 
nomical on bright days when full light isn’t needed. 


@® Fixtures—Built to withstand large quantities of 
heavyweight lines, such as 2 in. diameter plumbing 
fittings without added bracing, all Rickel fixtures have 
snap-together construction. None use screws or bolts, 
excepting a few custom paint bins. Virtually all of 
Rickel’s fixturing is by the Bulman Corp., Grand 
Rapids, Mich. 


@® Seasonal displays—A 500 sq ft open section is 
maintained in front of Rickel’s checkout stations. This 


Entrance and exit are side-by-side at store front. Note arrows pointing to the snack bar. 
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is used only where needed. 


area houses lawn and garden lines in summer, and 
will display Christmas lines in winter. The area will 
be restocked often as seasons change. 


@ Pricing—aAll items are marked with tickets or 
grease pencil. All bins carry price tickets in addition. 


@® Store construction—aAll glass front gives 100 per- 


Typical display fixtures have snap-together construction. 
y y 





The 6 ft man in the far end of this typical aisle will give you an idea of the store's spaciousness. Note lighting above 





cent interior view to passersby. The arched ceiling, 
supermarket style, eliminates all interior roof sup- 
porting beams, giving the illusion of a much larger 
store. The 14 ft high ceiling and light tones of gray 
and pink add to this illusion. Air conditioning is a 
new natural-flow type, an experimental installation. 
Cold air will flow as hot air rises, without the need for 


blowers, eliminating draughts. @ End 





Besides steel shopping carts, folding canvas bags 


SS 














What will the 


next 10 years bring? 


Have you heard the reports of business economists concerning the 1960's? 


They call the era the “booming 60's.” They say the population explosion 


of the last 20 years is catching up, and there will be records set in mar- 


riages, births, and new home formations. Are you planning for a boom in 


the 1960°s? Hardware Age asked for opinions on this question from lead- 


ing hardware men. Here are those opinions. 








Just what are 
the booming 60's? 


Business economists talk frequently 
about the booming 60's. What do 
they mean? The booming 40's is used 
to describe a belief that the dec- 
ade of the 1960's will see a tre- 
mendous expansion in industrial out- 
put, distribution, and sales. The key 
factor underlying the optimism is 
the fantastic increase in the number 
of young people since the World 
War Il years. As tne war-bahy crop 
comes of marrying age during the 
1960's it will form households in rec- 
ord numbers. In so doing, this unit 
of the popuiation will become a 
steadily more important factor in 
the economy. The big increase in 
the marriage rate is expected to be 
immediately reflected in all hard- 
ware, particularly in housewares, 
lawn and garden, and do-it-yourself 


categories. 
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by Glenn W. Aspinwall 

Aspinwall Hardware, Hawkeye, lowa 
and President 

National Retail Hardware Assn. 


The agricultural economy of the 
great Midwest has had some de- 
cline in farm prices, particularly 
meat products, which has lowered 
the cash income to some extent. It 
is my firm conviction, however, 
that business in Iowa will con- 
tinue at a high level. 

Perhaps agricultural prices are 
always subject to a greater fluctu- 
ation than any other form of in- 
dustry. The highly diversified type 


of farm in our area always helps to 
keep our business on a more or less 
even keel. 

The farmer is quick to adjust 
his efforts to those phases of his 
pursuit which yield a fair and just 
profit. 

The expansion in population will 
have some bearing in merchandis- 
ing methods and products. The 
great trend today is modernization 
of marketing to include the selling 
of harvested food products as well 
as at the retail level of consumer 
buying. 

The very fact that today less 
people are producing more is true 
in agriculture as well as in the 
realm of retailing where we find 
fewer stores selling more merchan- 
dise. 

New methods in every industry 
are requiring new and ultra-mod- 
ern types of machinery and equip- 
ment with which they may produce 
more efficiently and with even bet- 
ter quality. 

To me, we are in an ever chang- 
ing age and we will continue to 
experience a growing market with 
only fluctuations in our economy 
from time to time. 








by John S. Stiles 

President and Treasurer 
Morley-Murphy Co. 

and President 

National Wholesale Hardware Assn. 


Economists—professional and 
otherwise — almost unanimously 
predict that our economy during 
the next decade will expand at an 
unprecedented rate. To all of us in 
the hardware industry, the coming 
10 years offer an opportunity— 
and a challenge. 

The opportunity, ef course, exists 
because of the substantially larger 
number of consumer dollars that 
will be spent in various channels. 
The challenge is to our ability to 
direct a fair share of those dollars 
into the sphere of our industry. 

A flexible, open-minded approach 
will be essential if we are to com- 
pete successfully. New products, as 
yet undreamed of, will be important 
factors in the hardware business of 
the future. We must be able to rec- 
ognize lines of merit and add them 
to our inventories, at the same time 
being careful to separate the wheat 
from the chaff. No business can 
long afford to tie up its capital in 
merchandise which remains idle on 
the shelves. 

We can anticipate a lot of prop- 
aganda about mass marketing and 
the need for new merchandising 
methods to move the products of 
the 1960’s to the consumer. 

The essentials of distribution 
will remain unchanged, however, 
and we must be careful that we 
don’t allow ourselves to be stam- 
peded into forgetting that the hard- 
ware industry is essentially a ser- 
vice business. 

There is no acceptable substitute 
for the conscientious hardware 
merchant who knows his business, 











and earnestly strives to serve his 
customers. 

Intelligent cooperation between 
manufacturer, wholesaler and re- 
tailer will successfully meet the 
challenge of the 60’s and bring un- 
precedented prosperity to all seg- 
ments of the hardware industry. 








oy Adger S. Johnson 

President 

American Hardware Manutacturers 
Assn. 


If population growth estimates 
are reasonably correct, the more 
than 40,000 retail hardware outlets 
in this country can look forward to 
one of the most prosperous periods 
of business activity in history dur- 
ing the coming 1960’s. 

The predicted increase of $500 
million in 1960 retail hardware 
sales over 1959’s close to $3 billion 
is a healthy upsurge but not an 
unreasonable estimate, and the ef- 
fect of population growth plus the 
“do-it-yourself” trend, plus home- 
building and other factors during 
the next 10 years should insure the 
continuation of such a trend. 

The individual dealer, viewing 
the optimistic predictions of a prof- 
itable 1959 and a banner 1960, 
should put down his crystal ball 
for a close-up examination of his 
own store, in search of the mer- 
chandising inventory and _ sales 
techniques that will maintain him 
or place him among the profit lead- 
ers. This because, in spite of a 
generally good business climate, 
not everyone will prosper and those 
who will prosper most are those 
who do the best job of modernizing 
and improving all phases of their 
business. 


Hardware stores are one of the 
nation’s most stable businesses, but 
stability sometimes may become 
sterility. A popular truism is that 
nothing stands still, everything 
moves either backward or forward. 
Today, the opportunity for aggres- 
sive forward movement is great. 
Impulse selling, already a national 
phenomenon, is one significant 
means by which profit can be made. 

I would say, let’s all put down 
our binoculars and take a close-up 
look to determine the products, dis- 
plays, store decoration, service and 
personal salesmanship we need to 
win the customer’s eye and dollar. 
Never before would a fresh look at 
ourselves, our business and our 
methods of selling be so rewarding 
as it can be today. 








By James Carroll 
Union Hardware & Metal Co. 
and President 


National Builders Hardware Assn. 


Building expansion during the 
next 10 years will be the greatest 
in our history. If our population 
were to stop growing today, it 
would take wus several years to 
catch up, particularly with public 
buildings, schools, hospitals, office 
buildings, ete. 

It appears to me that the biggest 
shortage in the building construc- 
tion field for the next several years 
will be trained people. This short- 
age of personnel will be apparent 
all the way from top executives 
down to laborers on the construc- 
tion job. 

Every industry serving the con- 
struction field will need an accele- 
rated training program to provide 
competently trained people at all 

(Continued on page 428) 
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Advertise every chance you get... 


A cure for slow days and off-seasons 


Here’s a dealer’s ideas on how to merchandise a 


store for more traffic and sales regardless of season. 


Slow seasons and days can be improved, and good 
seasons and days can be better by advertising every 
time you have an opportunity to bring the name of 
vour store before the public. 

“You've got to let people know what you have to 
sell, and where you sell it, if you want to stay in 
business and make a profit.” This is the formula 
for boosting sales used by Clarence Johnston of South 
Georgia Hardware, Albany, Ga. 

“This calls for unusual and effective promotional 
schemes, eye-catching and pocketbook-appealing news- 
paper ads, and getting the name of your hardware 
store before the public at every possible occasion,” 
says Mr. Johnston whose annual gross runs around 
$200,000. “Every store should promote, regardless 
of its volume of sales.” 

Mr. Johnston, who has been in the ownership end 
of the hardware business for about 11 years, has 
tried all kinds of promotional ideas. He finds fair 
booth exhibitions one of the most effective means of 
telling thousands of people about his store, merchan- 
dise, and services. 

Mr. Johnston finds it difficult to understand why 
other hardware dealers fail to take advantage of this 
kind of advertising. 

Mach fall at the fair, Mr. Johnston finds himself 
the only hardware exhibitor. He spreads South 
Georgia Hardware merchandise over 12 booths. He 
always rigs up some lively sales gimmick to make 
sure every one of the 70,000 fair visitors who passes 
through the exhibit building sees what he has to sell. 

This year Mr. Johnston had a toy electric organ 
set up along the aisle of his exhibit. Many a tune 
was played by passersby. 

The prospective customers not only saw the mass 
display of toys to keep in mind for the coming Christ- 
mas season, but also the array of heating equipment 
for cold weather. 

Mr. Johnston, planning for 1960, drew crowd in- 
terest with a huge boat and motor display. 
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After the fair Mr. Johnston sold 12 organs at 
$129.50 to $159.50 each. 

It is promotion and publicity such as this that has 
given South Georgia Hardware the enviable position 
of being a leading hardware store in_ southern 
Georgia. 

Mr. Johnston is a firm believer in keeping the name 
of his store and the merchandise he has to sell before 
the public at all times. For instance, he thinks it is 
foolish to operate a delivery truck and fail to put the 
name and address of the hardware store on it. 

Mr. Johnston puts “South Georgia” name plates 
on every boat he sells. He uses signs on streets lead- 
ing to his store. He keeps seasonal merchandise dis 
played in front of his store. 

Whenever a parade or special celebration is sched- 
uled, Mr. Johnston makes sure that South Georgina 
Hardware is represented by a float or vehicle. He 
always puts in his appearance at gun shoots and other 
similar exhibitions. 

South Georgia Hardware is represented by various 
types of boats in nearby water sport exhibitions. 
Mr. Johnston also furnishes a boat for members of 
the Albany Ski Club, of which his teenage son is a 
member. 

“Why miss telling 30,000 to 50,000 people who 
watch a parade, and other thousands who watch other 
events, who you are and what you have?” asks Mr. 
Johnston. 

This dealer also believes in taking advantage of 
co-op advertising—‘something many hardware deal- 
ers miss out on because they don’t believe it impor- 
tant enough.” 

“If a manufacturer feels it is a good investment 
for him to pay 50 percent of ad cost to advertise a 
product, it is good enough for me. I get the sales 
profits. I’m glad to pay the other 50 percent,” says 
Mr. Johnston. 

Mr. Johnston also considers it very important for a 
merchant to be active in the affairs of his community. 
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It is publicity that fosters good will and establishes 
for you the kind of reputation that is always a busi- 
ness asset. 

Mr. Johnston is an active member of his church. 
having served as president of his Sunday School Class 
and is on the Board of Deacons. Every year he serves 
on one or more committees of the Chamber of Com- 
merce and is a charter member of the Albany Civitan 
Club in which he has served in practically every office, 
including president. He has also served practically 
all district offices, including governor of Georgia Dis- 
trict Civitan International. This past year he received 
Civitan’s highest award —the International Honor 
Key of which only five are awarded annually through- 
out the United States and Canada. It is presented for 
outstanding service and unselfish devotion to Civitan 
—locally, district and international wise. @ End 
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What’ll it be for vou? 


Build, lease, remodel 


When a decision to move your store has to be made, 


will you know what to do? Here’s one dealer’s answer. 


Thinking of a move because your present store is 
too small or is in the way of a highway construction 
job? 

Dealers who want to move can buy out another 
dealer, they can move to a new store in town or a 
shopping center, or they can remodel an old building. 

It’s seldom that another dealer will sell you a store 
that has many advantages over your present opera- 


tion. If it is big and modern and available, it will 
come high. 

A new store in town or in a shopping center repre- 
sents a formidable cost, whether you build, lease or 
buy it. 

Remodeling an older building has been the solution 
to this problem for many dealers. It has advantages. 
Remodeling often lets you stay in the same trading 


This was a garage before it became a hardware store. 
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area, and, in the long run, it almost always is cheaper 
than a new building. 
You have to find a building sound enough for re- 
modeling, in the right location. There are things like 
traffic and taxes to be weighed with care. Finally, 
you need good planning and store engineering, and 
good workmanship to make your investment a sound 
one. 
suild, lease, buy, remodel? This was the problem 
facing Suettinger Hardware, 105-year-old dealer at 
Two Rivers, Wis., last year when it was evident that 
the business had outgrown the premises. 
The Suettingers, Walter, his wife, and two sons, 
James and John, decided in favor of remodeling a 
former garage building. It consisted of a two-story CHECKOL 
front area, 32 by 34 ft, and a one story section behind | preity CHECKOUT 
it, 50 by 108 ft. | 
The total remodeling cost, building and land, plus OFFICE 
fixtures, etc., amounted to approximately $77,000 for 
6500 sq ft. 
The firm offers a delivery service in the Two Rivers 
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Saturdays until 5:30 p.m. The store has eight em- ia oe eo 
ployees, one more than in the former store. | 

Since the grand opening, Dec. 4, 1958, business has 
been running about 30 percent ahead of the former 


building, altered. 
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Build, lease, remodel . . . what'll it be for you? 


(Continued ) 


Some of the old store's fixtures were remodeled and painted 


store, despite a severe Wisconsin winter which hin- 
dered country-to-city traffic a great deal. 
Opening days sales amounted to $3500. 
A breakdown of the cost of the project follows: 
Building and land $28,500 
Remodeling (including a $6,000 terrazzo 
floor ) 24.000 
Fixtures 20,000 
Heating 1,700 


Electric power and wiring 3,152 


Total $77,252 
“We have a big, roomy store a half block off main 
street. Most people in the area are familiar with 
this location,” says Walter Suettinger. 
“A free municipal parking lot, two blocks long 
with space for 65 cars, is right next to the store. The 
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parking lot helps build our store traffic, because our 
side windows face it.”’ 

In the remodeling process, the firm put on a new 
front and lowered the floor to sidewalk level. The two 
story part of the building, 32 x 34 ft, has two en- 
trances for the first floor, in front and on the side. 
The upper floor is used for storage. 

Due to the construction of the garage building and 
the drivein space, window area is extensive on front 
and side. 

A terrazzo floor extends through the 32 x 34 ft 
front store section and the wider 50 x 69 ft rear 
section. There is also a service shop area, 31 x 50 ft, 
at the rear of the building. A sidewall stock area is 
5 ft wide and 85 ft long. A perimeter wall makes 
possible additional rear store storage. 

There are three continuous strips of fluorescent 
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lighting on the acoustical ceiling. The lights are 74 
watt, 96 in. dual tubes. Over a raised office platform, 
there are two separate banks of four-tube fluorescents. 
There are also 24 spot lights in up-front areas. 

Gifts occupy most of the space at the front of the 
store. Small 4 x 5 ft islands here make a pleasing 
arrangement, showing much stock. Removable, ad- 
justable window shelves are also used very effectively 
in this department. 

Most of the fixtures in the remodeled store were 
furnished and installed by Frankfurth Hardware Co., 
Milwaukee wholesaler, using Darling products. 

Bud Welter, merchandising and layout engineer for 
Frankfurth, supervised the installation. 

Two of the new islands are 4 x 15 ft. Some are 
1 x 8 ft, and several are 4 x 7!» ft. 

A few fixtures were salvaged from the former 
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Build, lease, remodel . . . what'll it be for you? 


(Continued ) 


Mrs. Suettinger shows her sons how fo sell gifts in the bustling gift section. 


store. They have been painted and placed in advan- 
tageous locations. New drawers were also put into 
these older fixtures. A local cabinetmaker was em- 
ployed by the Suettingers to help the two Frankfurth 
installers. 

The new -fixtures have many adjustable features. 
None of them is stationary. Wide use is made of 
swinging panels, especially in the sporting goods sec- 
tion. There is also a movable cash register, so that 
both sides of a checkout counter can be serviced. 

While the management does not yet advertise self 
service, customers are encouraged to browse about 
and select merchandise. 

The platform office area, raised 181% in. from floor 
level, is flanked by two special shelf displays. One is 
for kitchen ware, while the other is a color bar for 
the adjacent paint section. 

A 40 ft wall display of paint gives Suettingers an 
opportunity to show more paint than formerly. This 
pioneer store has always had an excellent paint busi- 
ness and it continues to grow in the larger quarters. 

The store has a locksmith and key service which 
helps to build traffic. Many customers have been get- 
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ting keys made at the store for many years. Quite 
a number of institutions also have their lock work 
done here. 

The Suettingers have a large sports, tool and build- 
ers’ hardware section, and also a well stocked do-it- 
vourself department. Two Rivers is very heavily in- 
dustrialized for a city of 10,000. It has 17 factories. 

Many of the factory workers stop in for tools, paint 
and other items. The men’s trade is unusually large. 
Mrs. Suettinger also reports a new trend. Factory 
workers, noticing the distinctive gift displays up 
front, are coming in to buy gifts for their wives. 
She says this shows men will buy such items, as well 
as tools and other hardware merchandise. 

‘We are well pleased thus far with our new store,” 
Mr. Suettinger says. ‘‘We figure we should stay in 
the downtown area, and that’s why we bought this 
building and remodeled it. This city is too small 
perhaps to see an extensive shopping center district 
flourish just yet. People have traded at Suettinger 
Hardware in Two Rivers for 105 years, and this repu- 
tation is worth a great deal to us. We want to stay 
here.”’ @ hnd 
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From 1/5 pts of paint to 
20-gal garbage cans 
everythings marked 
and massed for quick 
self service. 


You can't change people... 


But you can change stores 


A dealer strikes out in his first try at self service. What 


was wrong? How could a modernized store fail to boost 


sales volume? Here’s what happened. 


Self service is not a cure-all for every dealer’s prob- 
lems. When it comes to merchandising, one com- 
munity’s meat may be another community’s poison. 
This can turn out to be the case even with such a 
tried-and-true merchandising concept as self-service 
selling. 

In the case of dealer Frank R. Hinshaw, his meth- 
ods of self service merchandising turned out to be 
poison to customers of his first store but good, whole- 
some meat to customers of his second. 

Mr. Hinshaw is glad that he persisted. Advantages 
of the self service formula that he developed have 
proven themselves beyond expectations, in his second 
operation. Sales have more than doubled in three 
years’ time and now gross over $100,000 annually. 
Only three persons, including the owner, are required 
to operate the store. 


“In my first store at Huntington Beach, Calif., | 
took over an established hardware store and remod- 
eled it,” Mr. Hinshaw says. 

“The remodeling was a success with everyone ex- 
cept the customers. We didn’t lose customers by the 
remodeling but we didn’t gain, either. And customers 
just didn’t take to the self service set-up we laid out 
for them. They’d stand right in front of an item they 
wanted and ask us for it. We found we had to give 
them just as much personal selling service as we had 
to give them previously.” 

This customer reaction at first confused the owner. 
Then, he realized that there was nothing wrong with 
his merchandising formula that a change of locale 
couldn’t cure. 

“T realized that customers in Huntington Beach 
were too set in their shopping habits to change just 
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(That's Frank Hinshaw marking stocks of bagged nails. All small fasteners are bagged and 


marked by hand so that every customer can serve himself. 


You can’t change people, but you can change stores 


because we had remodeled our store,” Mr. Hinshaw 
Says. 

“The hardware store which I bought there in 1953 
had been established at least 50 years before. 

“The commounity was an equally well established 
ocean beach city, populated for the most part by re- 
tired individuals. The age of most of our customers 
was 50 years and up. They didn’t want to change their 
habits. I decided I didn’t want to try to make them 
change. I sold out in 1956.” 

Mr. Hinshaw did not give up his idea of a self 
service hardware store, however. That same year, 
1956, he established Hinshaw Hardware in Garden 
Grove, about 25 miles southeast of Los Angeles. 

The area he chose is over a mile outside the down- 
town district of a rapidly growing city of more than 
25,000. Until four or five years ago, the neighbor- 
hood which the store serves was mostly orchard 
groves. Now, it is building up rapidly and residents 
are working, business, and professional people in 
their 20s and 30s. That has made all the difference. 

“Our customers here have grown up with self ser- 
vice and accept it naturally without question,” Mr. 
Hinshaw says. 

“They shop like other suburban residents do, which 
means that we do the biggest share of our volume on 
week ends. Our self service set-up helps us tre- 
mendously to sell these customers more and to serve 
them better.” 

The new store measures about 40 x 60 ft and has 
an investment in inventory and fixtures of $50,000 to 
$60,000. Inventory turns about four times a year. 
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(Continued) 


“Prerequisite for self service is fixtures from which 
customers can serve themselves,” Mr. Hinshaw points 
out. This Hinshaw Hardware has, including a self 
service paint section. All fixtures in the store were 
supplied by M & D Store Fixtures, City of Industry, 
Calif. 

The heart of the Hinshaw system is the most com- 
plete pre-pricing system that the owner was able t: 
devise. He has experimented widely and imagina- 
tively. He has found it to be entirely practical, for 
instance, to individually price mark such small items 
as twist drills and quarter inch machine nuts and 
bolts. 

With items that are too small for marking, Mr. 
Hinshaw worked out a method for pre-packaging that 
has been imitated by a number of other stores in his 
area. He has also worked out his own method for pre- 
sacking nails. 

“Our pre-pricing methods have specifically enabled 
us to adapt to the week-end shopping habits of sub- 
urban residents,” the owner explains. “With so much 
of our sales volume coming on Saturday and Sunday 
we need at least one more employee on those days. 
Yet, our volume would not justify employing that in- 
dividual during the week. 

“The difficulty with part-time help is that the 
week-end employee does not know the stock like the 
rest of us, nor can he possibly learn the prices. 

“Unless we could set it up so he could simply ring 
up the sales during the busiest periods, we knew we 
could not utilize his time effectively. 

“But since we have almost every item individually 





Mass open displays and clean price marking make sales 
hum. 


price marked or packaged and priced, we can operate 


that way efficiently. 

“On Saturday and Sunday, the rest of us wait on 
customers, while our week-end employee works at the 
check-out counter. This is located just back of the 
front entrance,” Mr. Hinshaw says. 

There are a few items such as black nuts and bolts 
which cannot be priced. These and a few other items 
which cannot be price marked are listed for quick 
reference. This list is kept at the check-out counter. 

The store is open 9 a.m. to 6 p.m. on week days ex- 
cept Friday. That day, the store stays open until 9 
in the evening. On Sunday, the store opens at 10 and 
closes at 2 in the afternoon. 

Sunday is the best day of all for sales per hour, 
Mr. Hinshaw says. Customers are working on par- 
ticular projects for which they find they need addi- 
tional hardware items. They know exactly what they 
need, are in a hurry, and do not even want sales as- 
sistance. They come into the store, pick up their 
items, and leave. It’s a situation that’s made to order 
for self-service selling. 

Mr. Hinshaw uses a variety of methods to price 
mark his merchandise. He considers his marking 
machine, which puts an ink stamp on the article, to 
be indispensable. He finds this places a legible price 
mark on such small curved surfaces as the shank of a 
bracket for perforated wall board. 

Mr. Hinshaw also uses the machine for stamping 
screws and nuts, which are furnished assembled by 
the supplier. The mark is placed on a flat side of the 
nut. One person can mark as many as 100 of these 
items in five minutes. 


Owner Hinshaw uses a gummed tab for many items 
such as gifts, from which the buyer wants the price 
mark removed. The tab comes off easily and cleanly. 
The same method is used on merchandise where it is 
important that the surface be kept clean, as with 
chrome plated items. 

Gummed tabs are also used for items such as twist 
drills. With these, the price is written in ink on the 
tab, which is then twisted around the shank of the 
drill, making a price flag. 

Since wood screws are too small for even Mr. Hin- 
shaw’s ingenuity to find a way of marking, he worked 
out a special method of pre-packaging. He purchased 
small transparent plastic sacks and cardboard tabs 
with printed headings for prices and identifications. 


All bulk items are packaged 

Each size and type of wood screw is now sacked, 
and the sacks are displayed on a vertically mounted 
perforated panel. Screws are displayed in this way 
on each side of a small island fixture. 

Mr. Hinshaw displays none of this merchandise 
whatever in bulk, nor will he break a package for a 
customer. They must buy it as displayed. 

He does, however, make sure that the quantities in 
each sacks are small enough to be moderately priced. 
With wood screws 2 in. and smaller, Hinshaw Hard- 
ware packs one dozen to a sack. Screws that are 
larger are packed only six to a sack. 

“It takes time to package these items, but not nearly 
so much as a person might think,” says Mr. Hinshaw. 

‘Working with the smaller screws and putting them 
up in packages of one dozen, one person can process 
as many as one gross of screws in five minutes. That 
same person could very easily spend just as much 
time waiting on one customer to sell only three of 
those screws by personal service. 


Sales have shot up 

“And customers prefer to buy this merchandise this 
way. I’ve seen a man go over and spend half an hour 
in front of the wood screw fixture just studying the 
merchandise. He left with three or four dozen in- 
stead of the three he might have purchased if I had 
to wait on him. This method of displaying wood 
screws has improved sales markedly.” 

Nails get similar treatment at Hinshaw Hardware 
and with equally good results. The store sacks about 
30 varieties, putting them up in one, three, and five 
pound packages. 

Staples are pre-sacked in one-half and one pound 
quantities. 

On each sack is written in pencil the size, quantity, 
and price. In addition, one of the nails is thrust 
through the sack so it is, in effect, on display on the 
outside of the package. Many customers know the 
size they want by sight. Placing it on the outside of 
the sack makes it easier for them to find what they 
want. 

With nails and wood screws, the job of pre-pricing 
and pre-packaging can be done in the owner’s or em- 
ployees’ spare time, as fill-in work. Often, therefore, 
the labor cost of packaging is nil. @ End 
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To boost barbecue sales... 


Hold a cook-out in your store 


Warren F. Smith at the barbecue for one of his Saturday demonstrations. 


Nothing sells like demonstra- 
tion, especially where food is in- 
volved. 

“When it comes to outdoor bar- 
becue equipment, one way to a cus- 
tomer’s shopping affections is 
through his sense of smell,” says 
Warren C. Smith of Tacoma, Wash. 

One of the devices used by Mr. 
Smith to build sales of barbecue 
equipment in his Smith’s Sixth 
Avenue Paint & Hardware, has 
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been to actually cook some food on 
a grill and pass out samples to his 
customers. 

Through this, and up-front dis- 
play, Mr. Smith sells 60 to 65 out- 
door grill units per season. In ad- 
dition, he makes extra sales of 
barbecue grill equipment during 
the rest of the year. 

“We started selling outdoor grill 
equipment in our hardware store 
about five years ago,” the owner 


explains. “‘However, the first two 
years we only dabbled in it. Now, 
we set up a display about the mid- 
dle of May and maintain it fully 
through September. We place this 
on a low display platform just back 
of a front window at the front of 
our housewares section. Besides 
the basic grill units, we display 
and sell a good volume of outdoor 
cooking accessories.” 

To make sure his customers knew 
about the merchandise, Mr. Smith 
conceived the idea of making a 
charcoal fire in one of the grills 
and cooking some barbecue meat on 
it. He has cooked such meats as 
ham, chicken, and wieners. He does 
this only on Saturday when store 
traffic is heavy. 

‘“‘A customer who doesn’t see our 
display cannot fail to smell our 
cooking,” Mr. Smith says. “The 
odor leads him to that department, 
where he gets a sample of our cook- 
ing and looks over the equipment. 
There’s no doubt about it, this has 
led to a number of sales of bar- 
becues.”’ 

Even in Tacoma’s northerly out- 
door climate there is some demand 
for outdoor cooking equipment 
after summer is ended, the owner 
reports. 

People acquire a taste for char- 
coal broiled meats and find some 
way to cook it under cover. Some 
units were sold as gifts last year 
during the Christmas’ shopping 
season also, Mr. Smith reports. 

end 


Want more facts? Circle 165, p. 275 > 
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HEAVY-DUTY SAW TABLE fits new 672 
614" Utility Saw and 614", 714", 8" : tools 
814” Heavy-Duty Saws. Full 22” x 2: budg 
work surface for ease and accuracy in price 
7 oe ' handling larger stock .. . tilting arbor ac- a 
aN eens aad UREN Aigteeo en, tion for bevel cuts up to 45°. Completely ra le 
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FINISH-SANDING ATTACHMENT JIG SAW ATTACHMENT SAW ATTACHMENT 


$14.95 <@NEw low-price mB $14.95 $14.95 > 


6-1/2" HEAVY-DUTY SAW 










| Quickly attaches to B&D Power Driver Clamps on B&D Power Driver or 14” Fits B&D Power Driver and '4" and 

or 4" Drills to give finishing jobs a Drills for straight, curved or irregular 3," Drills. Provides power sawing at You can sell this heavy-duty model with complete con 

| professional look and take away the cuts in wood, metal, plastics, leather, minimum cost. With telescoping blade manding, day-in-day-out use. Top quality in a lightwe 
hard work. No swirl marks. With 3 ete. Quiet operation. Includes wood guard. Cuts to 1-3/16" at 90°, to 1” at power to spare for any sawing job. Races through a 2 x 4 a 

j heets of sandpaper. Cat. No. U-1016. cutting blade. Cat. No. U-1017. 45°. Rip Fence & Blade. Cat. No. U-1013. fect buy for professional and craftsman users. Cat. No. ¢ 
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Black’ Decker. 









FINISHING SANDERS 


NEW DUST-LESS FINISHING SANDER 


Now! No more dust or dirt when sanding. 
Your customer attaches it to any vacuum 
cleaner to keep the air clean for healthier, 
dustless operation, and the abrasive paper 
sharp for more efficient sanding. May also be 
operated without dust-less connection. Cat. 
No. U-43. $45.95 





DELUXE FINISHING SANDER 


Perfect for the customer who does a lot of 
continuous sanding jobs. Sands with, across 
or against the grain; will not score or burn. 
Powerful B&D-built motor helps beat hand 
sanding 10 to 1. Cat. No. U-44. $39.95 


EW 6-1/2” UTILITY SAW eee 


Brings B&D Quality to the low-priced field To an i 


any of your customers don’t need all the power of You'll sell this model to 
lack & Decker Heavy-Duty Saws. You’ll sell this new the ve _ occasional 
14” Utility Saw to the customer just discovering power aangicicen. ~staiiiceasstaietid anata 
- “2 > er-sanding economy ; 
ols, the man looking for an “‘occasional use’’ saw, the , “aig: He eee 
, 7 , oth in initial cost and 
idget-minded buyer and others. Special introductory 


, ' : : , work-and-time savings. 
rice is a sure-fire attraction. New sawdust ejector, cali- Does a really professional 


rated depth adjustment, many other features. Cuts to surfacing job. Cat. No. 
3/32” at 90°, to 1-13/16" at 45°. Cat. No. U-430. U-440. $29.95 


DRILLS PRICED FOR 
EVERY PROSPECT 


You can let your customers call their 
shots—and sell every one of them with 
B&D Drills! If they want a top-quality 
\,” drill for advanced craftsmanship, 
there’s the '4” Deluxe Utility Drill 
right, Cat. No. U-3), at $24.95, with 
above-average power and performance 
And for the beginner or occasional 
home repairer, there’s the new '4" Util 
itv Drill (below, Cat. No. U-400) at 
only $16.95. Millions have bought drills 
with a similar B&D design. 


For the punishing job of driving attach 
ments, there’s the Power Driver, 
specially priced at $26.95 for Christ- 
mas, shown at the left of this sheet. 


——~=s = 
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NEW UTILITY JIG SAW we 


Perfect tool to sell the man who is an 
expert, and the beginner who wants to 
oe es perform like an expert. Cuts almost all 
tweight saw with materials in endless variety of shapes. 
4 at 45°. The per- Easy to handle. Fast-moving power. 
o. 63. $69.50 Cat. No. U-410. $34.95 
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FIFTY YEARS OF MANUFACTURING AND MARK 


CONSUMER ADVERTISING 


Month after month, Black & Decker advertisements 
tell millions of readers the story of B&D’s L-O-N-G 
LINE — reaching the craftsman and the average 
homeowner with the most powerful, consistent 
advertising in the industry. Your sales get an extra 
push during the Fall-Christmas selling season with 
ads timed to match peak buying periods. 


POINT- OF- PURCHASE 
DISPLAYS! STREAMERS |! 
STUFFERS! 


Black & Decker’s point-of-purchase program 

long a leader in the hardware field—gives you a 

fresh, sprightly, new group of displays, streamers 
HIVE D and stuffers for Fall and Christmas! 


de Uk A There’s an eye-stopping Christmas tree and Santa 
—- ean. [oP Claus display that builds big ticket sales for your 
oat ue _ xem | Power Driver Tool Shop—a compact Santa Claus- 
SAND IG-SAW "TRIM Power Driver unit that’s sure to attract gift buyers 


—attractive store streamers—stuffers for your 
Drives Attachments for 20 Other Jobs, too charge customers. 
All designed to act as silent salesmen—to make this 


biggest national advertising program in power tools 
1 . ’ 
wer pay off in your store! 
5, 
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BE SURE TO VISIT OUR BOOTH 97 
AT THE NATIONAL HARDWARE SHOW 
New York City Coliseum « Sept. 28— Oct. 2 
See us also at Mid-West Hardware and Housewares S 


. | * Chicago Navy Pier, September 13-16, Booths 434-43 
RAKETING QUALITY ELECTRIC TOOLS : 436-437 
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SEPTEMBER 10, 1959 


How to prepare for the BOOMING 60's at the 


National Hardware Show 


COLISEUM NEW YORK CITY 
SEPTEMBER 28-OCTOBER 2, 1959 


Here are quick facts about the 1959 Hardware Show: 


How to use the show to prepare for the booming 60's . 

How to plan your visit and get more done. . 

Details on show facts. dates. events........ 101 
National Hardware Show Exhibitors’ listings. . 101 


How to use the Hardware Age Message Center 102 


How to find your way around the Coliseum 202 
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< Want more facts? Circle 165, p. 275 
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Show Preview 


How to prepare for the BOOMING 60’s 


... at the National Hardware Show 


There’s a new significance for you at the National Hardware Show 


this year. You can use the show to prepare for another population 


explosion, in the rapidly expanding market of the 1960's. 


Here’s some suggestions on how you can take advantage of this show. 


The 1960’s are almost here. A new era of eco- 
nomic growth based upon population explosion is just 
before us. 

Call the era the booming 60’s, or population ex- 
plosion, or what you will. The fact is undeniable: 
1960 begins the period of the coming of marrying age 
of some 35 to 40 million youths. That’s the number 
of youngsters that is now in the 8 to 19 year age 
bracket. 

The harvest of the crop of war babies is about to 
begin. 

The coming 14th National Hardware Show at New 
York is the gateway to the fabulous 60’s for hardware 
dealers. And the size and scope of the show mirrors 
the fact that big things are about to happen. 

There will be a new high in attendance, some 45,000. 
More manufacturers than ever before, 1000-+-, will 
exhibit thousands of items designed with the demands 
of the 1960’s in mind. 

Economically, we’re in orbit. All things considered, 
order taking should set new records at the show. 
This is bound to happen if dealers and wholesalers 
go to the exhibit with big sales gains in the 60’s as 
their goals. 
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Each year from 1960 on some 4 million girls and 
boys will reach marrying age, reckoned most likely at 
19 to 20 years these days. This means that there 
could be nearly 2 million new households formed each 
year in the 60’s, far more than ever before. 

The newlywed market, followed by growing families, 
presents a golden selling opportunity to hardware 
dealers. Now’s the time to start planning and buying 
for this opportunity. 

The National Hardware Show is the last big gen- 
eral hardware merchandise show before we round the 
corner into the 60’s. It’s time to get set to mer- 
chandise the long list of basic needs for newlyweds. 
You can also plan on a boom in giftwares because of 
the certain increase in marriages. 

Show time is the time to bear down on slow movers 
and other excess baggage in your stock, such as dupli- 
cated lines. You have to make room for the modern 
lines that have youth appeal. Remember, most newly- 
weds will be barely out of their teens. 

Gift appliances, brooms, diaper pails . . . these items 
typify thousands of others that are basic staples from 
the time a young couple gets engaged until their 
families start to grow. Dealers who plan now to get 
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a reputation as stores who cater to newlyweds and 
young, growing families will find a big payoff in 
profit in the 1960's. 

The National Hardware Show is the place to choose 
your direction for the years just ahead. Will you plan 
for a bigger slice of sales based upon a noteworthy 
increase in the marriage rate? 

How about your store, displays, and systems? They 
have to be considered for the booming 60’s, too. Are 
they modern enough to satisfy young newlyweds who 
have been brought up surrounded by sleek new homes, 
cars, and furnishings? 

The National Hardware Show offers dozens of 
exhibits covering store planning, modern fixtures, and 
better systems for the rocket age. 

Many dealers now are considering expanding, re- 
modeling, or relocating their stores soon. Other deal- 
ers will face this decision before the 1960’s are over. 
Will these improvements come first, then the updating 
of staple merchandise assortments? Or, will decisions 
on basic staple lines be made first, then alloting enough 
floor space for each section based upon merchandise 
needs? It is a mistake to build or remodel without a 
thorough knowledge of what your basic merchandise 
assortments will be. The store should fit the merchan- 


dise instead of the reverse which is too often the case. 

There will be many gradual changes in merchandise 
demand as the newlywed market grows in importance. 
There will be still more changes as these newlyweds 
mature into families. Most likely, the store and mer- 
chandise lines that were ample 10 years ago will prove 
inadequate in the booming 60’s. 

Young marriages will give a great boost to the 
market for gifts, housewares, sporting goods, lawn 
and garden, and all do-it-yourself hardware lines. 
Items such as plastic diaper pails, and electric can 
openers which 20 years ago would have hardly been 
promotable items, have come of age in recent years as 
basic staples. There are hundreds of such examples, 
and the list will multiply in the 1960's. 

The successful dealer in the 1960’s will offer modern 
hardlines in broad, deep assortments in modern sur- 
roundings. He will lean heavily on credit selling, for 
the young of today are not content to wait for the 
necessities of housekeeping. 

The 14th National Hardware Show is your thresh- 
old to a new era, one of great growth, expansion, and 
profit. Study the pages that follow. Plan to get the 
most from this show by being prepared for it, and by 
girding yourself for the era of the booming 60’s. 


Premier: Mid-America Lawn, Garden and Outdoor Living Trade Show 


Place: International Amphitheatre, Chicago 


Time: Oct. 8-10 


Theme: Specialization in outdoor living 


The first Mid-America Lawn, Garden and Outdoor 
Living Trade Show will open on Oct. 8 for three days 
at Chicago’s International Amphitheatre. 

More than 200 exhibitors will be showing their out- 
door lines, representative of a market that will reach 
an annual value of $7 billion, according to show man- 
aging director Frank M. Yeager. 

“This is the largest show of its kind ever presented 
in the Midwest,’”’ Mr. Yeager says, “and it’s perfectly 
timed for dealers to lay spring plans and decide on 
future orders.” 

All lines touching on outdoor living will be repre- 
sented, from picnic jugs to wading pools. Heaviest 
emphasis will be placed on power lawn equipment and 
gardening needs. 

Many manufacturers who are exhibiting at the Na- 
tional Hardware Show will have their displays shipped 
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direct to Chicago for the Mid-America exhibit. This 
will give Midwestern dealers who cannot go to the 
national show an opportunity for broad coverage in 
outdoor living lines. 

Here are some facts about the show to help you plan 
your schedule: 


@ Hours: 

Oct. 8—11 a.m.-9 p.m. 
Oct. 9—11 a.m.-9 p.m. 
Oct. 10—11 a.m.-5 p.m. 


@ Pre-registrations, hotel reservations: 

Mid - America Lawn, Garden, and Outdoor Living 
Trade Show. 

331 Madison Ave. 

New York 17. 
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Show Preview 


Plan your visit—get more done 


...at the National Hardware Show 


How can you make the most of your time at the busiest hardware 


show in history? Use these pages to set up your schedule. Note the 


key exhibitors you'll want to see in the listing starting on next 


page, and study ad pages in this issue for an at-home show preview. 


The 14th annual National Hardware Show is just a 
few weeks away. It will pay you to use this time to 
plan your visit carefully. 

Besides being the kick-off for the much heralded 
booming 60’s, the National Hardware Show offers you 
other advantages: 


@® A chance to compare all principal new lines in 
time for decisions about future orders for next spring. 


@® A chance to canvass major suppliers for aids in 
merchandising and advertising. 


@ A chance to review mutual problems between 
dealer and supplier in every major segment of the 
hardware industry. 


@ A chance to store up product knowledge, display 
and merchandising ideas, and new ways to handle store 
procedures and systems. 


@ A chance to buy most advantageously by having 


all of the facts, comparisons, and in-person contacts to 
make thoughtful decisions. 
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Will you make the most of these many once-a-year 
chances? You’ll have to move like a jack rabbit to 
do so and cover the show thoroughly. You'll need to 
plan your visit carefully in advance. How can you do 
this? 

This HA Show Preview Issue briefs you on facts 
about the show to help you tighten your schedule and 
get more done. Starting on the opposite page, you 
have a listing of show exhibitors. Check off important 
visits with suppliers. The booth numbers in these list- 
ings are the key to each exhibitor’s location. You can 
plan your stops so that there is little wasted time and 
motion. 

Under many of the listings you’ll see a reference to 
advertisements in this issue of HARDWARE AGE. These 
ads are your primer for the show. You’ll learn what 
to look for and what to expect in the way of new prod- 
uct developments at the show. 

Dealers who can’t make it to New York will find the 
show ads give them an accurate picture of what’s 
ahead in the immediate future for hardlines. This is 
their armchair hardware show. 

The show will be the busiest in history, for more 
than 45,000 visitors will be jamming more than 1000 
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booths. It will pay you to make your plans now. The 
following questions and answers will help you make 
those plans: 
Q. What are the dates, times, location? 
A. The show will be held at New York’s Coliseum, at 
the southwest tip of Central park, where Broadway 
crosses 8th Ave. Here are the dates and hours: 

Sept. 28, 11 a.m.-6 p.m. 

Sept. 29, 10 a.m.-6 p.m. 

sept. 30, 10 a.m.-10 p.m. 

Oct. 1, 10 a.m.-6 p.m. 

Oct. 2, 10 a.m.-3 p.m. 


(). Can I bring my family along? 

A. Only bona-fide members of the hardware trade— 
dealers, wholesalers, buyers, etc.—will be admitted. 
Precautions are taken to keep the public out. Persons 
under 18 years old are absolutely forbidden. 

(). Can I still register before I go to New York? 

A. Yes. It’s wise to register in advance, for your badge 
and hotel room. Fill in the coupon in the National 
Hardware Show ad in this issue. 

Q. How do I get to the Coliseum? 


A. It should cost less than $1 by taxi from most Man- 


hattan hotels. There are two subway lines that will 
probably get you there faster: Independent subway 
A trains and IRT line Broadway Locals. Broadway 
busses also stop at the Coliseum. If you drive, you can 
park in the basement of the exhibit building. 


Q. Where can I go to get organized? 

A. Your hospitality center is the Hardware Age 
booth (Nos. 45-46). Comfortable chairs, writing ma- 
terials, HA Message Center, coatrack, telephone, etc.., 
are all at your disposal. Come often, stay long. We're 
glad to have you! 


Q. Suppose I can’t cover the whole show? 

A. This show issue is packed with exhibitor’s adver- 
tising. The list that starts on the bottom of this page 
tells you where to look for these ads. They are your 
at-home show, covering most major exhibitors and 
product lines. 


(). How dol find the booths I want? 


A. Look for the booth number in the listing below. It 
is your key. Booths 1-212 are on the Coliseum’s first 
floor. Booths M1-M56 are on first floor mezzanine. 
Booths 301-699 are on the second floor. Booths 701-961 
are on the third floor. Booths 1001-1469 are on the 
fourth floor. 





National Hardware Show Exhibitors 


The following list of exhibitors and booth numbers is a complete alphabetical listing 


as of press time. Every effort has been exercised to make this list complete and accu- 


rate, but HARDWARE AGE assumes no responsibility for omissions or errors. The small 


type under many of the exhibitors’ names refers to pages in this issue of HARDWARE AGE. 


Booth No. 


A. K. Electric Co »6$ Ace Broom Co 
231 Front St. 
Brooklyn 1, N. Y. 


Abbott Plastic Machine Corp. 


7124 N. Clark St. 680, 681 Ace Products 
Chicago IIl. 
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60 Skidmore La. 
Brooklyn 36, N. Y. 


Chalfont, Pa. 


Booth No. Booth No. 


Acme Quality Paints 
8250 St. Aubin Ave. 
Detroit 11, Mich. 
See advertisement on page 269 
Acme Shear Co..... | ote 
100 Hicks St. 
Bridgeport 1, Conn. 
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Booth No. 


Adams Engineering Co 
Box 875 
Ojus, Fla. 


Admiral Spring & Mfg. Co..... 
61 E. 11th St. 
New York, N. Y. 


pO Be ES > a 
2700 N. Paulina St. 
Chicago, Ill. 


Aireapitol Manufacturers .. 901 
1618 S. Meade St. 


Wichita, Kan. 


Air Control 

Universal 
Div. 

Saranac, Mich. 


Products. ...909, 910 
Metal Products Co. 


Ajax Wire Specialty Co 
324 Canal St. 
New York 13, N. Y. 


See advertisement on page 226 


Allan Mfg. 
400 Duffy Ave. 
Hicksville. L. I., N. 


Allegretti & Co 
7232 Fulton Ave. 
North Hollywood, Calif. 


24 L. Allen & ("oOo 
5th St. and Glenwood Ave. 
Philadelphia 40, Pa. 


See advertisement on page 250 


W. D. Allen Mfg. Co 
650 S. 25th Ave. 
Bellwood, Ill. 


102 © HARDWARE AGE, September 10, 1959 


Booth No. 
Allied Aluminum Products. ..1218 
1800 W. Fulton St. 
Chicago 12, Il. 


Allied Basket Co. ..... 
429 Grand St. 
Brooklyn 11, N. Y. 


Allied Wheel Products....... 1029 
27 Broadway 
Toledo 4, Ohio 


ve eS 6 672 
147 Babylon Turnpike 
Roosevelt, N. Y. 


All-Luminum Products Co. 
Reed & 36th Sts. 1445, 1446 
Philadelphia 46, Pa. 


Alnway Bif@. Co... ..cccccccccs 26 
1513 Olmstead Ave. 
Bronx, N. Y. 


Alreco Products 
3701 N. Broad St. 
Philadelphia 40, Pa. 


Alston’s 
2253 Pleasant Ave. 
Hamilton, Ohio 


Aluminum Hardwares 
7391 W. Harrison St. 
Forest Park, III. 


Amalite Inc. 
1884 Pitkin Ave. 
Brooklyn 12, N. Y. 


Fs 


Booth No. 


Amchem Products 
Ambler, Pa. 


American Agricultural Chemical 
Co., Specialty Fertilizer Div. 
Carteret, N. J. 846, 847 


American Biltrite Rubber Co. 
22 Willow St. 1012, 1013 
Chelsea, Mass. 


See advertisement on page 229, 257 


American-Edelstaal, Inc. ..... 209 
350 Broadway 
New York 1, N. Y. 


See advertisement on page 11 


American Exporter Lobby 
386 Fourth Ave. 


New York 16, N. Y. 


American Ladder Corp.......M-5 
225 Dixon Ave. 
Amityville, L. I., N. Y. 


American Leather Specialties 
Corp. 
148 Lafayette St. 
New York 13, N. Y. 


American-Lincoln Corp. 
American Power Tool Co. Div. 
518 S. St. Clair St. 

Toledo 3, Ohio 


See advertisement on page 209 


American Steel & Wire Div. 
United States Steel Corp..15, 16 
525 William Penn PI. 
Pittsburgh 30, Pa. 


See advertisement on page 225 


(Continued on page 106) 


The HARDWARE AGE Message Center is part of booth 
Nos. 45-46, your headquarters at the show. Meet friends, 
send and receive messages, and rest tired feet at the 


HA booths. 
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Stanley Lawn and Garden Tools have... 


LALES APPEAL A-PLENTY/ 








——_— 


PRODUCT APPEAL—This is a top quality, short line of 
basic cutting tools with two fast-selling rakes. Every tool 
is packed with exclusive reasons to buy. Every tool is de- 
signed with eye appeal, feel appeal, use appeal. Every tool 
sells itself to your customers. 











PACKAGING APPEAL—Here is one of the four mer- 
chandisers now available to stock, show and sell these 
new Stanley tools. The packages are smart, colorful 
showcases. The merchandisers are compact displays. 


PROMOTION 

APPEAL—This brand 
new, illustration- 
packed, 24-page book- 
let entitled, “How-To” 
Hints for Good Gar- 
dening, is available for 
distribution by Stanley 
Garden Tool dealers. 
You may order them 


free with your order for $35.00 worth of Garden 
Tools of your choice. Your wholesaler has order forms. 
The tools and the booklet will be promoted further to 
your customers in 1960 issues of BETTER HOMES 
& GARDENS, AMERICAN HOME, SUNSET, 
FLOWER GROWER, POPULAR GARDENING 
and other national magazines. 

All in all, appeal a-plenty means sales a-plenty—top 
turnover and plenty of profits. See your wholesaler 
now. He has the tools and the merchandisers. You 


imprinted from the Stanley Advertising Services De- 
partment at the nominal handling cost of $5.00 per 
hundred which includes postage to you. You get 100 


get the profits. For full details and additional sales 
helps, write Stanley Tools, Department 389, New 
Britain, Conn. 


AME ERICA » ie SETTER AND 
ooh = biden hordore vidual herdvare © drapery herdvore + evonahe dw 
cootings * strip steel © steel strepping—mode in 24 pionts in the United Stotes, Canada, 


CANADIAN OFFICES: MONTREAL. fF. GC. ANO HAMILTON, ONT. 


REG. U.S. PAT. OFF. 


Want more facts? Circle 166, p. 275 


HARDWARE SHOW SECTION 


HARDWARE AGE, September 10, 1959 © 103 








_ YOURTOP 
MONEY-MAKER! 
the all-new DEWALT 


brings you thousands 
of new prospects ready to buy! 








Only DEWALT dealers can 


offer these exclusive features 


...every one a sales clincher! 


HIS is the power tool of the year 


its v pated NE W bribe Whuee tani NEW! W oo. a Sent cee and for years ahead! You need this new 
oe : se 


TOR, ny - with electro-mechan- tects re on IW: 995 j ‘our store it’s 
1240 volts, AC > lal action. ioe DeWalt 925 up front in your store... it’s 


today’s most profitable sales leader. 

Think of the fun you'll have selling these 
exclusive DeWalt features. Think of the 
satisfaction you'll give your customers who 
will enjoy extra values in safety and power. 
Think of the big volume DeWalt can bring 
you in new and repeat business. 


DeWalt is the world-famous, ever-popular 
brand name people look for when they want 


CUT-OFF SCALE on DUAL-ARBOR MOTOR MOTOR TILTS FULL +. ‘ DeW entratec He a. 
NEW! guide fence makes NE wr SHAFT uses right NEW! WI seo". multiplies a radial saw. DeWalt concentrates all its fa 
7 pte san Bd e 


“repeat’’ cross-cuts hand —= on back range of shop jobs, cilities on building only radial saws. DeWalt 
easy. “a one oe — adds flexibility. 
. merchandises only radial saws through 
country-wide advertising and promotion! 
That’s why this new DeWalt is such Bic 
News. You know it’s the finest. No matter 
what power tools you now sell, the new 
DeWalt Power Shop line puts you way out 
front in today’s competitive market! 
Valuable, direct-factory franchises are 
i - available. Join the DeWalt dealers who will 
NEW! “are: Sarery NEW! PATENTED COOLING aaeeepeomanen enjoy extra profits selling the new extra- 
§ . pushes cool saw cuts 242” 


in any direction, pro- air through motor 2 SMe UW = deep, rip 24” wide. value DeWalt. For complete information, 
— tects your family. —mme slots at 30 CFPM. — Others use 10” saw. write DeWalt, Dept. HA-99, Lancaster, Pa. 








NEW LOOK...NEW SAFETY... MORE POWER 
MAKE IT EXTRA EASY TO SELL! 














Visit Booth 530 

National Hardware Show 
New York Coliseum, 
September 28-October 2 


MODEL 925 


“ 
SOT 
7 Oe “ 
See a ee ‘ 
Ee , ie: 
pa eas Pe e, 
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Set R SHOP’ 


ALL-NEW IN EVERY WAY! 


CSA APPROVED 


*T. M. DeWalt Division 











TOTALLY-ENCLOSED MOTOR 


delivers more than 2 H.P. 


EXCLUSIVELY YOURS TO SELL! 


BUILT-IN ROTO-GRIP BRAKE 


stops motor instantly 


EXCLUSIVELY YOURS TO SELL! EXCLUSIVELY YOURS TO SELL! 
Want more facts? Circle 167, p. 275 


DROP-LEAF SAFETY TABLE 


eliminates exposed saw up-front 
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Booth No. 


American Sponge and Chamois Co. 
47-00 34th St. M-3 
Long Island City 1, N. Y. 


See advertisement on page 140 


American Standard 
C. F. Church Div. 
Holyoke, Mass. 


Booth No. 


American Tack Co....... 57, 58-A 
175 Fifth Ave. 
New York 10, N. Y. 


See advertisement on page 233 


a 


American Tape Co............ 598 
4058 Beaufait 
Detroit 7, Mich. 


Amerock Corp. ............53, 54 
4000 Auburn St. 
Rockford, Ill. 





A tested, proven seller in mar- 
kets all over the country, the 
new Kidde Jet King Butane 
Blow Torch gives 3500° of pin- 
point heat, solders, brazes, 
loosens frozen nuts and bolts, 
peels paint, starts barbecue fires 
—all this in a handy tool the 
size of a screwdriver! Skin- 
packed on cards for space- 
saving display, the Jet King 
gives one-half hour operation, 
turns on and off. Butane 
charger replacements at two for 
49¢ mean a profitable repeat 
business, more store traffic for 
you. Backed by national adver- 
tising, Jet King is available as 
a single unit or in complete 





PULLS IN 
PROFITS! 


New $2.25 Blow Torch sells itself — 
brings in profitable repeat business! 


soldering kit. Order now or 
write for more information. 
Sample at $1.00 on letterhead 
request. 














Left: Jet King Blow Torch with one 
charger. Retail $2.25. Right: Jet 
King Soldering Kit, with Blow 
Torch, two chargers, solder and 
tip. Retail $2.95. 











KIDDE MANUFACTURING COMPANY, INC. 
901 Farrand Street, Bloomfield, N. J. 
Booth 574—National Hardware Show—Sept. 28—Oct. 2 








Want more facts? Circle 168, p. 275 
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Booth No. 


Apex Tire & Rubber Co.. .768, 769 
505 Central Ave. 
Pawtucket, R. I. 


Apollo Ad Service 
York, Pa. 


Arcadia Rose Co. ........... 1080 
Newark, N. Y. 


Ardmore Specialties 
12 Rittenhouse PI. 
Ardmore, Pa. 


I Si we ole 645 
611 S. Washington St. 
Royal Oak, Mich. 


See advertisement on page 122 


CS 1007, 1008 
109 Calumet St. 
Brillion, Wis. 


See advertisement on page 163 


Arlen Industries 
444 - 12th St. 
Brooklyn 15, N. Y. 


Pe ae ae 43 
Coated Abrasives Div. 
16123 Armour St. N. E. 
Alliance, Ohio 


Armour Fertilizer Works... .1228 
Box J 
Carteret, N. J. 


How to reach 
your friends 
at the show 


Here’s how to reach your 
friends in the Coliseum dur- 
ing the show. 

Come to booths Nos. 45 and 
46. That’s the HARDWARE AGE 
booths. Write a message for 
your friend. Your friend’s 
name will be posted on our 
Message Bulletin Board. 

Your friend sees his name 
on the bulletin board and asks 
for the message you’ve writ- 
ten. 

Check the HARDWARE AGE 
booth frequently to see if 
friends have left messages 
for you. 

This is a service offered by 
HARDWARE AGE to aid show 
visitors. 


HARDWARE SHOW SECTION 





NOW! each EVANS POCKET 
comes packaged in 














(U.S. Reg.) 


PAK 39 


ae THE GREATEST IDEA FOR PACKAGING 
ad AND MERCHANDISING IN YEARS! 


| VALUE S 
“HOLSTER-PAK”, the greatest merchandising ad- FREE 


vancement in packaging of the decade, is the perfect HOLSTER -Power-Tape - 
blend of product, package, promotion, and utility. This AK 
sturdy leatherette tape-holster clips on the belt and in HOLSTER-P | 
keeps the tape handy on the job at all times. Your ee 
customer actually gets the holster FREE! 

Now, all Evans pocket tapes (except Thin-Tape) 
come to you ready-packaged in this sensational form- 
fit ““Holster-Pak”, each mounted on an individual peg- 
board card that can also stand by itself on the counter 
or in the window. 

And to help you put “Holster-Pak” across big, Evans 
has developed a revolutionary new point-of-sale ‘Ferris 
Wheel” display — the first display piece made specific- 
ally for mounting on pegboard, and to stand on the 
counter, too. It has action...it has sound... it has 
SELL! Ask your jobber about it! 











VISIT OUR BOOTH +76 AT THE 
NATIONAL HARDWARE SHOW 


RULE C0. FACTORIES AT ELIZABETH, N. J. & MONTREAL, QUE. 
Want more facts? Circle 169, p. 275 
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| Hardware Show Exhibitors 


Booth No. 


_Arnel-Plastron 








i 4h a eve a he 
80 Leuning St. 
| South Hackensack, N. J. 
| 
New Line of Reliable * | Arnold-Dain Se <. + abieewenme 908 





Boat Refinishing Tools % Mahopac, N. Y. 





ps Arnott Chemical & Exterminating 
OG: De a eaten tie gos hg wewh 1164 
249 Massachusetts Ave. 
Indianapolis 4, Ind. 


Capt. Hyde No. 
CC88 Cobra 
Scraper, 1.” 
wide, extra 
sharp blade on 
long, slim, wood 
handle. 


Arrow Fastener Co........... 534 
One Junius St. 
Brooklyn 12, N. Y. 


See advertisement on page 115 


Arrow Metal Products Co... ..582 
421 W. 203rd St. 
New York 34, N. Y. 


See advertisement on page 111 





Wpwtan veivintiinl 
_—— 


Capt. Hyde No. 


CC8 Bent . 

Scraper for Ar-Tee Creations ..........M-30 
paint removing 320 Driggs Ave. 

and scale. Brooklyn 22, N. Y. 





Capt. Hyde No. 
CC2E-1%” 
Caulk Knife. 
Best quality, 
flexible, high 
carbon steel. 





NAUTICAL 
DISPLAY 
WITH TOOL 
ASST, 





Free display with 6 each of the 
tools illustrated above. Sales 
List $26.58, Dealer Cost $15.95, 
Dealer Profit $10.63. 


OR OOO OO OF 











' Artistic Latex Form Co...... 1457 
762 Third Ave. 
Brooklyn 32, N. Y. 





Capt. Hyde No. CCHE-100 3%} 
HYDElectric Paint Remover. 
Best quality, works fast. Sales 
List $11.95, Dealer Cost $7.17, 
Dealer Profit $4.78. 


WRITE FOR CATALOG SHEET 


: ty SINCE 1875 


HYDE MANUFACTURING CO. 
SOUTHBRIDGE, MASS. U.S.A. 
\ 


EL on cnc cue gee beareen O91 


R-V-Lite Div. 


% 

+ | 3500 N. Kimball Ave. 
% 
“e 


kkk Kk KK I KK KKK KKK KKK KKK KKK KKK 





| Chicago 18, Il. 


See advertisement on page 147 


Arvin Industries ...... 1099, 1100 
Columbus, Ind. 


See advertisement on page 137 





Want more facts? Circle 170, p. 275 
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Booth No. 


Ashby Metal Forming Co.....1459 
175 Fifth Ave. 
New York, N. Y. 

a a OS ee eee 678 


Glenbrook, Conn. 


Astra Trading Corp. .. 
175 Fifth Ave. 
New York 10, N. Y. 


Ataco Steel Products Co.. .902, 903 
1040 Ninth Ave. 
Grafton, Wis. 


pias 24, 25 
Borg-Warner Corp. 
402 S. Illinois St. 
Indianapolis 9, Ind. 


Atlantic Industrial Corp. ....32-A 
91 W. Runyon St. 
Newark 8, N. J. 


See advertisement on page 220 





Atlantic Tubing & Rubber Co. 
Mill St. 1135 
Cranston 5, R. LI. 


Atlas Tool & Mfg. Co. 
780, 781, 782, 783 
5147 Natural Bridge Ave. 
St. Louis 15, Mo. 


See advertisement on page 253 


Auth Electric Co........... 638-A 
34-20 45th St. 
Long Island City 1, N. Y. 


HARDWARE SHOW SECTION 








ANNOUNCING 


LYTE-WAYTE 
HEAVY DUTY 















i 
Polishers, Floor and Rug Scrubbers, ; 
Vacuum Cleaners i 
7 
| 
| 
| 
3 | 
i ! 
‘ ’ 
t j 
' i 
. ! 
i ’ 
a a 
s a 
i | 
RUG AND 
4 CARPET 
§ SCRUBBER SEE THESE 
ALL ALUMINUM 
~ WET AND DRY ! MONEY-MAKING 
EASY-TO-HANDLE ~ ~ VACUUM CLEANER t MODELS AT 
FLOOR POLISHER ~ ~~ j BOOTH NO. 199-A 
~ ~~ NATIONAL 
7 a j 
~ = - HARDWARE 
- 
~ Jf on aa oe SHOW 


INCREASE RENTAL PROFITS...CUT REPAIR BILLS 
WITH THESE NEW HILD FLOOR & VACUUM MACHINES 


Here is the equipment you have been asking for Be One of the First aaa St f 
? ie st 

—heavy duty floor polishing and rug shampoo- to Grasp This Bee Hg 
; Opportunity 93) ies 
ing machines and wet and dry pickup vacuum of Y? 
MAIL THIS ‘s s 


=, 
a”. 
+, 
7 





cleaners. Easy to use—low in cost—and de- 
signed and manufactured to take the roughest COUPON NOW! 
abuse that is so common in rental use. 


is) 
Sia 
ee@-« 
a 
. 


— 
* 
ee 
ser 

ae. 
* 
= 


. . 

. : 
os fas 3 << 
Hs aae 


sae 
ne See THT 


Hild LyTE-WAYTE equipment costs no more : LSotadeeea ee — - 
than the machines that have been available up ial iii: Mabialinasts cued taatis: taliiibdtinas di iin - 
to now—but they will save you countless pe Sew ares CEpaae : 
dollars in repairs and eliminate lost rental time Name ; 
due to breakdowns. Only Hild with its pioneer bcm : 
experience in the floor machine industry could i 
offer you these outstanding models—write to- g Address : . 
day for the complete story. City | Tone Gente > 
* 


sense aun sseaeeoenaead 
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Hardware Show Exhibitors 





Booth No. 


Automatic Service Supply Co.. .444 
17225 Sherwood 
Detroit 12, Mich. 


Rm Bee, AA: Gisesckceeaen 730 
383 Shrewsbury St. 
Worcester 4, Mass. 


Be sure fo visit 
HARDWARE AGE 


Be sure to visit HARDWARE 
AGE booths Nos. 45 and 46 at 
the National Hardware Show. 
Meet your friends there, leave 
messages for them, use the 
telephone. HARDWARE AGE 
staff members will be there to 
help you. 





B 


B. B. Chemical Co. .......ce- 664 
784 Memorial Ave. 
Cambridge, Mass. 


See advertisement on page 26, 27 


B. & M. Electric Corp....... 644 
168 - 7th St. 
Brooklyn 15, N. Y. 


ee ts Ges oc kc cco ccsn 193 
5632 Shafter Ave. 
Oakland 18, Calif. 


Baird Machine Co. ....1064, 1065 
1700 Stratford Ave. 
Stratford, Conn. 


Baker Brush Co............. 149 
83 Grand St. 
New York 138, N. Y. 


George J. Ball, Inc. ........ 12438 
West Chicago, IIl. 


Bar-B-Bowl Div. ........... 1076 
Keystone Lamp Mfg. Corp. 
175 Fifth Ave. 
New York 10, N. Y. 


Barco Manufacturing Co... ..1226 
119 Dewey St. 
Worcester 10, Mass. 
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Booth No. 


Bares Co., Consumer Product Div. 
13210 Shaker Square 1249 
Cleveland 20, Ohio 


Barrett Sales & Mfg. Corp... .436 
2612 Barry Ave. 
Chicago 16, IIl. 


Bassick Co. 
3045 Fairfield Ave. 
Bridgeport 5, Conn. 


See advertisement on page 127 


Beauty-Vent Co. 
614 Clinton St. 
Hoboken, N. J. 


Beh Housewares Corp.. .1404, 1405 
1150 Broadway 
New York 1, N. Y. 


Belco Industries ............ 1415 
316 S. 16 St. 
St. Louis 8, Mo. 


Belf & Lustig, Inc............362 
46-20 76th St. 
Elmhurst 73, N. Y. 


Bellaire Industries ...... 616, 617 
562 Wortman St. 
Brooklyn, N. Y. 


Benton-Kirby, Inc. .......... 953 
445 N. Broadway 
Milwaukee 2, Wis. 

C. L. Berger & Sons, Inc.......23 


37 Williams St. 
Boston, Mass. 


See advertisement on page 213 











Booth No. 

te Bie Ce  cicccvetseuews 36 
Rochester 13, N. Y. 

Bevin Bros. Mfg. Co.......... 27 


Box 60 


Hampton, Conn. 
See advertisement on page 182 


Big Boy Mfg. Co. ...754, 755, 756 
59 E. Orange Grove Ave. 
Burbank, Calif. 


Black & Decker Mfg. Co....... 97 
617 Pennsylvania Ave. 
Towson 4, Md. 


See advertisement on page 91, 96 


M. Black Mfg. Co........375, 376 
300 N. Third St. 
Philadelphia 6, Pa. 


ee ee. GA: wr cweeows 788, 789 
312 Birnie Ave. 
Springfield 7, Mass. 


1225 Broadway 
New York 1, N. Y. 


H. Boker & Co....... 119, 120, 121 
101 Duane St. 
New York 7, N. Y. 


Bolens Products Div..848, 849, 850 
Food Machinery & Chem. Corp. 
Port Washington, Wis. 


Bon-Jon Products 
1452, 1453, 1455, 1456 
130 Coit St. 
Irvington 11, N. J. 





HARDWARE SHOW. SECTION 


EVERY GARDENER A 


CO DRILL ATTACHMENTS 


LEADER IN THE FIELD? 





NEW! 


< ARCO ROUTER-DRILL™ 


: BRAND NEW! | BRAND 


Saws, drills, routs, 
files. Sharp mill- 
ed cutting edges. 
$1.39 retail. 


“ARCO SCREW-DRILL"’ > 


4 sizes for every 
woodscrew %98¢ ea. 


et of 4 sizes , 
(76-12) $3.69 retail | 











—/ NEW! 





| SS 
“ARCO HOLE-SAW"’ , 
with Extra Long Sawblades 
“ARCO 2-Speed ANGLE-DRIVE”’ 2 models from $8.95 retail. “ARCO 2-speed ANGLE-BUFFER"’ 
Right Angle Gear Drive for ‘/2 or {Also 3 special sizes for Plumb- The perfect tool for buffing & 
double drill speeds. $4.95 retail. ing & Electrical trades.) sanding. $6.50 retail. 























NEW! 


“ARCO SCREW-MATIC™ 











“ARCO-SAW" on Screw ; — anes 
. i trial- t 
The ONLY Attachment to cut 2x4's! 4 “ARCO JIG-SAW" | el ‘Bit a” , 
models from $9.95 retail. 2 models from $9.95 retail. $5.9 retail. | 








OTHER “ARCO” TOOLS 


| © NEW 88¢ & 98¢ SALE ITEMS. 

| © Accessory Kits for sanding, grinding, 
buffing, etc. 

© Dowel Center Set. 

® Wheel Arbors. 

© Motor Arbors. 





Circular Saw- 
blades—quality 
& economy lines. 





“ARCO HOLE-SAW" 


- - with 1-inch long sawblades 
ARCO STAND 3 models from $5.95 retail. 


Drill Stand for grinding, buffing, wire Also 2 models for Plumbing & Electrical 
@ Dado Set. brushing, etc. $2.95 retail. rades.) 

















ORDER TODAY WRITE FOR 
oe ARROW METAL PRODUCTS CO. a 


LOCAL JOBBER CATALOG 





CC 4 
Want more facts? Circle 172, p. 275 
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VIIRA CLIQODE A) AAACTED popncpocrr 





“Sports Car’’ 
Rider 











EVERY GARDENER A 


EXAGGERATION? 


Theyre prospects because labor saving is moving 





outdoors! Because the power tiller and riding 


mower are to gardening what electric appliances 





are to housekeeping. And the profit potential is tremendous! 


With CHOREMASTER you can count every gardener ‘ 


as a prospect because the CHOREMASTER line is 








built with every gardener in mind... from 
small plot owner to acreage agriculturist. 


. really 


CHOREMASTER Sales are easy .. 





competitive prices, tremendous 


manufacturer support! 


See us at 
THE NATIONAL HARDWARE SHOW 


New York Coliseum 
September 28 — October 2 
Choremaster Booth No. 703 

Shopsmith /Magna Booth No. 14 


Built by 
YUBA 


World’s Largest Tiller Manufacturer 


Want more facts? Circle 173, p. 275 





YUBA CHORE ( MASTER PROSPECT 


POSITIVELY NOT! 


\e 
A“ 


33” Commercial Tiller 


Special Tiller designed to make the average gardener 
tiller conscious. Budget priced. 


“Sports Car” Rider combines “small lot” agility, big 
job stamina. Comparable mowers cost up to twice 


COMPLETE CUSTOMER ACCEPTANCE 


More than half the tillers now in use are YUBA 
manufactured. You cant beat that tor customer 
acceptance . .. and it couldn't have been done with- 


out superior quality! 


MOST COMPLETE LINE 


\lakes CvUvcry gardener a good prospect! 


Heavy Duty Tiller built for serious amateurs and 


! 
ctS much : 


SPECTACULAR PROMOTION 

CHOREMASTER will be seen by more than 90 million 
readers of national consumer magazines and in key 
city newspapers. Most liberal co-op advertising plan 
ever offered! 


FABULOUS DOLLAR DERBY 


professit yal gardeners, 


popular price. 


33” Commercial Tiller exceeds Commercial gardener 


specifications. Extra rugged 


4.5 H.P. engine. 


See us at 
THE LAWN, GARDEN and 
OUTDOOR LIVING SHOW 
International Amphitheatre 
Chicago — October 8- 9-10 
Booth No. 150 


\lost popular model at a 


Opportunities galore to win trips to Kentucky Derby 
Or many other big prizes: No obligatio mn to buy! 
Any dealer may enter by letting distributor salesman 
tell him the Dollar Derby story. Just write “S Derby 

on your letterhead and mail tod: ay to Dept. CHA~' 


low price dd. 


Manufacturers of World-famous SHOPSMITH Mark 5 


YUBA POWER PRODUCTS, INC. 


800 EVANS CINCINNATI rs OHIO 


A Subsidiary of 


YUBA CONSOLIDATED INDUSTRIES, INC. 








5 the RAZA \ine-up of F 
SQUALITY TOOLS - 


5 (UL) ALL UL and csa apProven @) g 










Naguitisaasicad 


RAM ‘/," DRILL 


Mest pepular fast selling tool. 
Jecobs gear chuck, multiple 
thrust bearings, 3 conductor 
cord. Heavy duty industria! 
rated. Mode! &-250-3 


RETAIL $23.50 







4" DRILL KIT 


40 piece set includes 10 
ft. UL extension cord, 
metal case, RAM drill, 


pius leads of useful ms - ad 2 
accessories. Excellent a be 


gift or promotion. 
RAZA 3/e” DRILL 


Medel &-200 
The intermediate powerhouse 















RETAIL $29.95 
that does most ony heavy 


duty end industrial drilling. 
3 cord conductor, multiple 
thrust bearings, Jacobs geared 
chuck, Step up te the %”. 
Mode! R-380 


RETAIL $33.75 


















RA ‘/2" DRILL 


For the BIG drilling jobs. Over 
1” im weed capacity, drill 
concrete, steel, etc. with ease. 
Either 2 or 3 conductor, heavy 
duty industrial. Medel &-500- 
2, Medel &-500-3. ’ 


2 Cond. Ret. $47.50 
3 Cond. Ret. $49.50 

















RAM 7 SAW 


Famous RAM 68. Full 7” 
blede, 1% H.P. motor. Mitre 
full 2%," et 45° A real tool 
for beginner er professional. 
America’s biggest seller! 3 
conductor cord. Model R-88-3 


RETAIL $49.98 

















RAM 7 SAW 


Industrial oll ball bearing saw 
... 7” blade, Heavy duty in- 
dustrial with 2,” depth at 
45° angle adjustment. Will 
lest o lifetime. . trouble free 
end power te spore. Model 
R-78 


RETAIL $62.00 

















SABRE SAW 


The most versatile tool ever. 
Rips, hacks, scrolls etc. Cuts 
2 x 4 wood—metals, tubing 
etc. 45° angle adjustment, 
hy” stroke with 3 assorted 
blades. Model 8-44 


RETAIL $31.95 





RA SABRE 
SAW KIT 


19 pieces. Accessories 
include metal case. 10 ft. 
UL extension cord, drawing 
instrument, blades, book etc. 
ideal gift or promotion 
number. Brand new and 
ripe for real volume. 


Model R-400 











RETAIL $39.50 


QD 2am 


cele] @mae) tte) fT alel, TOEPT.AL 


CLAREMONT AVE CHICAGO i iit 
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Hardware Show Exhibitors 





Booth No. 

Boonton Molding Co...... 487, 488 
Boonton, N. J. 

Borden Chemical Co.....717, 718 


Div. Borden Co. 
350 Madison Ave. 
New York 17, N. Y. 


Boston Woven Hose & Rubber 
Rath. wile nod hata wes ae 476, 477 
Div., Biltrite Rubber Co. 
29 Hampshire St. 
Cambridge, Mass. 


Boyer Chemical Co......... 476-A 
1611 Church St. 
Evanston, Ill. 


Boyle-Midway Div. ...... 835, 836 
American Home Products 
22 E. 40th St. 
New York 16, N. Y. 


See advertisement on page 248 


memeeem. UG. 5. 5 ccccccceecen 1031 
2165 Kurtz St. 
San Diego, Calif. 


See advertisement on page 254 


Braun Mfg. Co. ........... ..1214 
1635 57 N. Kostner Ave. 
Chicago 39, Ill. 


Bready Tractor & Implement Co. 
224103 Aurora Rd. 1225 
Solon, Ohio 


Brewer-Titchener Corp. ..M-56-B 
Marine & Industrial Hdwe. Div. 
Cortland, N. Y. 


Briggs & Stratton Corp. 
2711 N. 13th St. 
Milwaukee 1, Wis. 


er. 


sright Star Industries........ 161 
600 Getty Ave. 
Clifton, N. J. 


Brillium Metals 
187-10 Jamaica Ave. 
Hollis 23, N. Y. 


W. R. Brown Corp.. .433, 434, 435 
2701 Normandy Ave. 
Chicago 35, Il. 


See advertisement on page 271 


Buch Mfg. Co.......... 1134, 1149 
800 S. Market St. 
Elizabethtown, Pa. 





Booth No. 


eee ee, BB. kk cae cccees 167 
Riverlin St. 
Millbury, Mass. 


EE eek a ees peed 364 
Mardigian Corp. 
Box 392 
Wooster, Ohio 

Burgess Vibrocrafters ....... 608 


Grayslake, Ill. 





How fto use information 
in advertisements 
in this section 


of HARDWARE AGE 


Under many exhibitors list- 
ings on these pages there is 
an extra line of type showing 
the location of the exhibitor’s 
advertisement in this issue of 
HARDWARE AGE. 

You can use these exhibi- 
tors’ advertisements to make 
your show visit more profit- 
able. 

Read these advertisements 
for a pre-show tour of the 
Hardware Show. Note the 
products featured. You will, 
no doubt, see products that 
you will want to sell in your 
store. 

Plan your tour of the show 
to visit the booths of these 
exhibitors. 

If you cannot attend the 
show, use these advertise- 
ments for your at-home tour 
of the exhibit hall. Products 
featured will give you a gen- 
eral view of what is ahead in 
many hardware lines. 





I a i ae 1201 
Louisville, Ga. 


a Pe ee 777 
Hunting Park Ave. & 18th St. 
Philadelphia 32, Pa. 


Me eS fe 1219 
276 N. Main St. 
Manchester, Conn. 


Bush Brothers .............. 696 
651 Elmwood Ave. 
Buffalo 22, N. Y. 


HARDWARE SHOW SECTION 
























Preferred by 
Do-It-Yourself 
ALL-PURPOSE 7 and Industry fer 
. GUN TACKER 


1001 NAILING Jobs 
Long recognized as one of the most de- 


pendable tools for those heavy duty iz l : . 
ra ; be 


fastening jobs in home and industry .. . 
lj 
eee 









it’s the one tool you can depend on to sell 
itself and promote the sale of related 
items, too! Display and demonstrate this 
handy staple gun for the faster, easier 
and better application of insulation, ceiling 
tile, wire mesh, screening and other “do- 












ELECTRICAL WIRING SCREENING 





MODEL NO. ——— | it-yourself” building materials. You'll be 

T-50 ~ amazed at how easy it is to ring up 

ONLY | multiple sales! Join the many retailers 

$1950 a who build steady, year ‘round sales 
around the Arrow T-50 Gun Tacker! CARPENTRY UPHOLSTERING 





It's Easy to Sell Handy ARROW T-50 ATTACHMENTS — ; ay 












. | “a ea’ 
They Go Together with the Sale of ARROW TACKERS! Kz = 
Nearly everyone who buys an Arrow Gun LIST vi 3 . 
’ PRICE 4 f 
Tacker is a customer for these handy, , 


interchangeable slip-on attachments and pee ae | | ee 7° 
staple lifter. To invite easy self-service Seomment | comment f crencuamen™ | TABLE 

sales . . . Arrow offers them individually 
pre-packaged on colorful, skin-packed, 
pilfer-proof display cards. Stock and sell 


them for extra profits! 


Suggest Your Customer Take Home an ARROW T-SOMP MulTti- 
Purpose KIT. Makes an Ideal Christmas Gift for Home 
Craftsmen and Hobbyists! 


CARPETING 


<a 





Created by popular demand... the Arrow T-5OMP 
Multi-Purpose Kit is designed to meet the everyday 
fastening needs of a fast-growing do-it-yourself 
market! Complete with T-50 Gun Tacker, Multi- 
Staple Pak, Wire Attachment, Window Shade Attach- 
ment, Screen Attachment and Staple Lifter .. . 
this handy kit offers dealers a terrific sales and 
profit potential! 





SPECIAL 
If each item sold individually #Siaiiite: 


Retail Value $19.50 >] 7” 






v7 \. 








LINING CLOSETS CORNICES 











REMEMBER . . . THE MORE TACKERS For Best Results in Applying Ceiling Tile... BACKED BY HEAVY 
YOU SELL. . . THE MORE Recommend that Your Customers Use NATIONAL ADVERTISING 

REPEAT STAPLE BUSINESS YOU’LL REAP! ARROW’S CEILTILE” STAPLES! SUPPORT IN LEADING 
With the initial sale of an Arrow Tacker, your (For use in T-50 Gun Tacker) CONSUMER MAGAZINES! 
profits have only just begun . . . because tackers§ Designed especially for fastening ceiling tile — POPULAR 
shoot staples faster than rifles shoot bullets! ‘Your § CEILTILE staples guarantee freedom from hidden SCIENCE 
really BIG money comes pouring in from the repeat § fractures. Unique leg design locks into wood, ij tter Homes 
sales of staples. For example, sell 500 tackers this § drives flush, holds tight! — 
year and you'll sell 5000 boxes of staples. Sell 500 Tested and Approved by Major Ceiling Tile 
tackers again next year and you'll sell 10,000 Manufacturers: 
boxes of staples. That’s how staple sales automati- ‘sine Croorex PS msuure 
cally multiply year after year, with no effort on J v iy ©) ' 
your part! . Ul Armstrong = NU-WO0D 

and other leading manufacturers 





CANADIAN REP.: 
Gordon 






SOLD ONLY mn yoy 
THROUGH THE TRADE BARROW FASTENER COMPANY. (NC. antes Gen eet 
IN STOCK One Junius Street, Brooklyn 12, N. Y. ae aes 

AT ALL LEADING sinighs 170 Noh Bivd., 


170 No. Roberston 
WHOLESALERS Pioneers and Pacesetters for Over a Quarter Century Beverly Hills, Calif. 
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Hardware Show Exhibitors 





Booth No. 
C 


C & H Air Conditioning Fan Co. 
1591 DeKalb Ave. N.E. 425 
Atlanta 7, Ga. 


Cable Electric Products...... 345 
234 Daboll St. 
Providence 7, R. I. 
See advertisement on page 144 


Cal-Dak Co. ............ 357, 358 
1150 Broadway 
New York 1, N. Y. 


See advertisement on page 266 


California Spray-Chemical Corp. 
Lucas & Ortho Way 1140 
Richmond, Calif. 


Harry T. Campbell Sons’ Corp..601 
Sakrete Div. 
Towson, Md. 


Camp Chemical Co............ 532 
Second Ave. & 13th St. 
srooklyn 15, N. Y. 


Campro Products ........ 494, 495 
Box 911 
Canton, Ohio 


Capitol Products Co.......... 463 
Willow St. 
Winsted, Conn. 


Carey-McFall Co. 
1136, 1137, 1138 
2156 E. Dauphin St. 
Philadelphia, Pa. 








Booth No. 


Geewill, TRG. sccvcccccsewces 1157 
200 Grain Exchange 
Minneapolis 15, Minn. 


Carlisle Mfg. Co.....799, 800, 801 
109 Meeker Ave. 
Newark 5, N. J. 


CRE UIE cece ccs ccccccen M-36 
3407 Prospect Ave. 
Cleveland 15, Ohio 


Casco Products Corp.....528, 529 
512 Hancock Ave. 
Bridgeport 2, Conn. 


See advertisement on page 128, 129, 130 


Catalog Alliance ............ 649 
106 Continental Ave. 
Forest Hills 75, N. Y. 


Central Stamping & Mfg. Co. 
900 S. Division St. 840, 841, 842 
Polo, Il. 


Central States Paper & Bag Co. 
5221 Natural Bridge 677 
St. Louis 15, Mo. 


Centry Drill & Tool Works...177 
Div. Avildsen Tools & Machines 
100 Lafayette St. 

New York 13, N. Y. 


Chain Bike COrp. ...ccccccc 1238 
350 Beach 79th St. 
Rockaway Beach, N. Y. 


Channel Master Corp. 
1433, 1434, 1435, 1436 
Ellenville, N. Y. 


HARDWARE SHOW SECTION 


PED ce 


—_ 





Booth No. 


John Charles Co Os | The Tool Avs 5°O Ge) si Vecintss 


1518 Plaza Del Amo 
Torrance, Calif. 
See advertisement on page 145 


ce New 
glecttiiOM inven? ur ner a 
Charleston Industries ..1426, 1427 nitors a en m 
Box 6073 ja ni 


Charleston, S. C. 


Chatham Glass Co............643 They all WANT and NEED 


4801 Dell Ave. 
North Bergen, N. J. the NEW No. 1902 


Chattanooga Royal Co. ...844, 845 BOLT CUTTE a 
mon Sane & CRIMPING TOOL 


Chattanooga 6, Tenn. 


Chemical Products 
Aberdeen, Md. 


See advertisement on page 267 


John A. Chew, Ine 
60 E. 42nd St. 
New York 17, N. Y. 


Chicago Specialty Mfg. C 
2954 W. Lawrence Ave. 
Chicago 25, Ill. 


Chief Industries, Inc.........1066 
Box 147 
Dowagiac, Mich. 


Circle Research Laboratories 
855 Bloomfield Ave. 651, 652 adividually Boxed in N 
elgg | Special Hang-Up Display ‘od 
Glen Ridge, N. J. Carton 





Citation Housewares ........525 : No. 1902 


21 Elm Ave. Shy 5 <i f hi 2 Crimping Tool 


e : ; 
or bolts Cuts and strips wire Bolt Cutter 
J. R. Clark Co 33-/ ® Crimps solderless terminals! in 2-color carton 
Spring Park, Minn. Cash in on the demand for this new Bh aan 
‘ ‘ , : verything you need. . . beautifully 
Clarke Sanding Machine Co bolt-cutting Pegs 0 tool with packaged, perfectly displayed and 
paring digas _ | VACO’S exclusive merchandising pro- pre-priced . . . to help you profit 
30 E. Clay Ave. 408, 409 f h ‘l hard deal from the ever-growing solderless 
Clark Industries Div 
Clark Grave Vault Co. 
275 E. 5th Ave. 
Columbus, Ohio 





V LINE SELF-SERVICE TERMINAL DIS- 
; = = _ PLAY—Steps Up Companion Sales for 
a a, as Bae Miel * Solderless Terminals! Contains fifty 69¢ 
1032 Niagara St. ~ —— | Paks of the 10 most popular terminal 
Buffalo 13, N. Y. , ea waa. =~=3Ss numbers plus 3 No. 1902 tools. Only 
7 = $30.90 complete. No charge for display. 
Clinton Engines Corp. ) ee : | 
Maquoketa, Iowa ee “  JOBBER INQUIRIES INVITED! 
See advertisement on page 234, 235 “Swe J Write NOW for complete details to: 
Coastal Abrasive & Tool Co... .925 
40-22 23rd St. 
Long Island City 1, N. Y. 


See advertisement on page 267 


VACO PRODUCTS COMPANY, 317 E. Ontario St., Chicago 11, lll. 
In Canada: Vaco Lynn Products Ltd., Montreal 1, Que. | 
_ Want more facts? Circle 177, p. 275 4 
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Revolutionary new SKIL 


L/ 4 


, 
SNAP IN¢-IT'S LOCKED! 


j 


SNAP QUT—IT’S OFF! 


Snap/Lock Orbital 
Sander—Model 
22503. Only $16.95. 
includes$2.95 Wall- 
Holder FREE. 











snap/Lock Tools... 


world’s first and only tools 
that snap on-off in 3 seconds 














Snap/Lock Jig Saw—Model 
22502. Only $16.95. Includes 
$2.95 Wall-Holder FREE. 











| 





lee 


Snap/Lock 5” Saw—Model 
22501. Only $16.95. Includes 
$2.95 Wall-Holder FREE. 


Snap/Lock Hedge Trimmer 
— Model 22504. Only $19.95. 


Skil Snap/Lock Tools are a truly dramatic new concept 
—and one that completely obsoletes all previous tools 
with removable power units. Now there’s no time wasted 
in complicated assembly using screwdrivers, wrenches, 
bolts, clamps, or small parts. 


With the revolutionary new Skil Snap/Lock 
Tools you just snap them on...snap them off 
the power unit. It’s as simple as that—and it 
takes just 3 seconds. THINK what a real sales- 
making store demonstration that provides! 


The market for these Snap/Lock Tools is tremendous. 
They fit all Skil 44” Model 503 Drills, Skil Model 549 
(type 5 and later), and also B & D Models U-1, U-3, 
U-15, U-100, and U-400! 


And for the first time, your customers can buy a line 
of Skil quality tools for less than $20 each! It’s another 
basic, trend-setting development—made possible only by 


Skil’s unequalled research and engineering facilities. 


SKIL SNAP/LOCK 
JIG SAW (Model 22502) 


Cuts anything from 1” dressed 
lumber to steel, any shape from 
straight lines to small circles. 
Automatic blower keeps saw- 
dust off line of cut. Sturdy, 
die-cast handle for accurate, 
one-hand cutting. Starts own 
hole for ‘“‘pocket’’ cuts. Oversize 
saw foot for extra stability. 
Light—only 24 lbs. (less power 
unit). 


SKIL SNAP/LOCK 
ORBITAL SANDER (No. 22503) 


Ends sanding boredom—cuts 
the job from hours to minutes. 
Sands close to corners; has same 
full 25 sq. in. sanding pad used 
on deluxe SKIL sanders. In- 
cludes exclusive long-life Perma- 
Grit tungsten carbide sanding 
sheet—twice as fast as sand- 
paper. Also uses 3°" x 9” paper 
sheets. Light—only 21% lbs. 
(less power unit). 


SKIL SNAP/LOCK 
5” SAW (Model 22501) 


Cuts 1” lumber at 45°, 114" at 
90°. Easy-to-adjust depth and 
bevel controls for accurate cut- 
ting of lumber, plywood, com- 
position. Telescoping lower 
blade guard for extra safety; has 
retracting handle for making 
pocket cuts. Light—only 214 
lbs. (less power unit). Includes 
rip fence, 5” combination blade 
with 14” rd. arbor. 


SKIL SNAP/LOCK 

HEDGE TRIMMER (No. 22504) 
Scalloped-tooth design grips 
branches for faster cutting. Wide 
tooth spacing cuts larger 
branches in one stroke. Deluxe 
contour handle adjusts full 90° 
right or left for easy 1-hand use. 
Covers greater area—has same 
extra-long 14-'” tool steel blade 
used in deluxe trimmers. Light 
—only 34 lbs. (less power unit). 


(| SKIL's revolutionary new merchandising 
all see approach for you and your customers... 


SEE SKIL SNAP/LOCK TOOLS 
in Booth No. 38 at the 
National Hardware Show 
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A New Merchandising Concept 
...@ Skil Exclusive 


FREE Wall-Holders Help Build Sales of 
Complete Matched Sets 





form a complete home workshop. 








FREE Orbital 









. L( y ve oe LOOK— every issue 


Oct. 13 to Dec. 8 
Popular Mechanics— 










> yh] | Ah i 
“Mt C HANICS Sept. & Oct. 

. 8 >a 1} Popular Science— 
ie) i | LAR Sept. and Nov. 
SCLENC ik . American Weekly and 
; 7 Independent Supple- 
ments—Nov. 15. This 

Week and In- 

dependent 
| Supplements 

1 —Nov. 29. 







po 


Your customers get a $2.95 Wall-Holder unit absolutely Free, 
packed with each SKIL Snap/Lock Jig Saw, Sander, and 5” 
Saw on this special introductory offer. The Wall-Holder cradles 
the tool on wall, pegboard, or inside a cabinet door... guards it 
against mars and scratches—keeps it always ready for use. 


Also helps build sales of complete, matched sets of SKIL Snap/Lock 
Tools. Each Snap/Lock Tool has been designed for family 
resemblance, and each Wall-Holder is designed for consumer use 
singly, or they can be bolted together in groups of two or three to 


FREE! Self-Demonstrating SKIL Merchandiser 


FREE Colorful 
Display Panel 


FREE Drill- 
Holder 


Sander Wall- 
FREE Jio’ Saw Holder Display panel. . Handy business reply card for 
FREE 5” Saw Wall-Holder ordering Snap/Lock Tool ad 
Wall-Holder e 25 Snap/Lock Tool Line mats, radio spots, additional 
Folders. streamers, stuffers. 


Smashing national ads and free NEW 
Selling aids for SKIL's 900 line 








































Self-demonstrating display makes a dramatic attention getter, 
a convincing sales clincher. Let prospects actually snap SKIL 
Drill in and out of Snap/Lock Sander in 3 seconds. Fact Tag on 
drill and each Snap/Lock Tool highlights key selling features. 


Here’s how to get it... 


Order Master Pack No. 22510 for the Retail Price of $67.80 
(/ess your regular discount) and you get— 





1 No. 22502 Jig Saw (including FREE Wall-Holder) 

1 No. 22501 5” Saw (including FREE Wall-Holder) 

1 No. 22503 Orbital Sander (including FREE Wall-Holder) 
1No.503 %” Drill 


Pius complete FREE merchandising kit including: 





e Drill-Holder Display Unit. e 4 attention getting streamers for 


window or in-store use. 
e Colorful background display 





Fee 
ap | FREE! 


o 


\ any 
~ /] 5 P/ALOCK iG Sa ) 
pth \ wry L 






















Rit » 5033 Elston Ave., Chicago 30, Illinois 


3601 Dundas St., W., Toronto 9, Ont. 


Prices and specifications are subject to change without notice. 





Hardware Show Exhibitors 





Booth No. 


rocker Saw Co. ...........-- 139 
89 Market St. 
Lockport, N. Y. 


‘ohn-Hall-Marx Co. .........326 
40 W. 40th St. 
New York 18, N. Y. 


YOles & Co...........0c ee ee OOD 
104 N. Moore St. 
New York 13, N. Y. 


‘ollege Mill 
7800 Flower Ave. 
Takoma Park, Md. 


A. M. Collot Supplies 
Box 535 


Dania, Florida 


Colonial Knife Co............6! 
Oak & Agnes Sts. 
Providence 9, R. I. 


Color Craft Co 
802 E. Market St. 
Indianapolis 2, Ind. 


Hotel accommodations 

The National Hardware 
Show management has made 
arrangements with the con- 
vention bureau to handle ho- 
tel reservations. If you want 
the Show management to ar- 
range your hotel accommoda- 
tions write to National Hard- 
ware Show, 331 #$£Madison 
Ave., New York 17, N. Y., for 
a hotel reservation applica- 
tion blank. 


et et tie i 


Colorite Plastics of New Jersey 
50 California Ave. 733 
Paterson 3, N. J. 


See advertisement on page 418 


Comfort Lines, Inc.......506, 507 
1735 W. Diversey Parkway 
Chicago 14, IIl. 


Commonwealth Plastics Corp.. 1089 
Leominster, Mass. 


Community Industries Assn.. .722 
811 S. Hamilton St. 
Sullivan, Ill. 

< Want more facts? Circle 178, p. 275 
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WE DO AREAL 
BIG BUSINESS 
NOW - THANKS 
TO YOUR FULLER. 
TOOL-A-MAT 


ALL MY DEALERS 
TELL ME THAT— 
AND LOOK AT ALL 
THE SPACE YOURE 
SAVING 


PDN sua (ere N00 A we! 


Z AL 


Z > , 
am { TOOL-A-MAT Takes only 15" 
Get the story from your lob 


| FULLER Bil) ses 


352 wbster Avenue, New York 67 


Fuller Products are made in U.S.A., Engiand and other countries, of the highest quality materials, by skilled 
craftsmen .. . designed for service . . . and rigidly inspected to preserve Fuller Quality and Reliability. 
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We're quill 
( and they'll be waiting for you in 
BOOTH 9G 

SEPTEMBER 28th 

thru OCTOBER 2nd 


NATIONAL HARDWARE SHOW 
Coliseum—New York 


eo. 








—— 18 








See the complete UNION line of Tackle 
Boxes, Tool Chests, Cash and Bond Boxes, 
Parts Cabinets and Steel Machinist’s 
Chests. 
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These are REALLY 


FAS T SELLERS. Wi 
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> ete Ve 
ee 


EZ 


FOLDING 
EG BRACKETS 


' ~ 
Lf 2 ad- “ 
: * 





Precision engineered for 
Ping-pong tables or any 
type of folding leg table. 
One piece construction with positive 
lock. Simple to install. Boxed in sets of 
Suggested Retail 


4 with 24 screws. 
$3.95 set. 






FOLDING SHELF 
BRACKETS 


Another big seller! One piece 
with heavy 12 gauge flanges. 
Will support a large variety of 
drop- leat, wall-hung shelves or 
table tops. Fits flush to wall and 
folds down flat. Has_ spring- 
loaded locking device. Boxed in 
sets of 2. Suggested Retail $3.95 
set. 


EZP END) 
TOOL 


Another ‘‘do-it-yourself’’ fast 
moving item. Pocket size—no 
moving parts. Shapes wire 
hooks for Ye’ and %" peg- 
board. In new counter box in- 
dividually packaged in plastic 
tube with aluminum wire. 
Suggested Retail 98c. 


ALUMINUM WIRE 
Available for Add-on sales 





JOBBERS 
Throughout the U.S.A. 


Write for name 
in your area. 


ARDOR 


MFG., INC. 





IN CANADA: 
Mallory Hdwe. Products, Ltd. 


Blenheim, Ontario 
Want more facts? Circle 181, p. 275 
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‘ Hardware Show Exhibitors 


Booth No. 


Concord Woodworking Co. ...1229 
10 Beharrell St. 


West Concord, Mass. 


Tann Corp. 
178 


Congress Drives Div., 
3750 E. Outer Drive 
Detroit 34, Mich. 


See advertisement on page 222 


John A. Connare, Inc. ....... M-16 
305 Second St. 


Manchester, N. H. 


Continental Drill Corp........ 184 
555 W. Adams St. 
Chicago 6, III. 

Continental Motors Corp..940, 941 

12800 Kercheval 

Detroit 15, Mich. 


Continental Products 
79 Paterson St. 
New Brunswick, N. J. 


SS 735, 736 
31 Avondale St. 
Laurel, Md. 


Cordell Industries .......... 1431 
30 E. 33rd St. 
New York 16, N. Y. 

Cordomatic ......ccccccces 583-A 
1724 W. Indiana Ave. 


Philadelphia 32, Pa. 


See advertisement on page 236 


Coronet Aluminum Mfg. Corp. .308 
885 Sheffield Ave. 


Brooklyn 7, N. Y. 


Craftools, Ince. 
396 Broadway 
New York 13, N. Y. 

Craftwood Corp. ............s01 

Box 87 

Oconomowoc, Wis. 


Crown Sanitary Products..... 515 
617 Van Sinderen Ave. 
Brooklyn 7, N. Y. 

Cummins Portable Tools Div...17 

John Oster Mfg. Co. 

5055 N. Lydell Ave. 

Milwaukee 17, Wis. 


Booth No. 


Custanite Corp. 
1228 Utica Ave. 
Brooklyn 3, N. Y. 


Cutlers Guild Ltd. Div.....82, 83 
Imperial Knife Assoc. Cos. 
1776 Broadway 
New York 19, N. Y. 
Cyclone Seeder Co........... 1088 
Urbana, Ind. 


d-Con Co. 
1450 Broadway 
New York 18, N. Y. 


See advertisement on page 198 


366 


I ih a ng a gtig eked 642 
220 Church St. 
New York 13, N. Y. 

Dalton OR ae 639 


30 S. Central Ave. 
St. Laie 5, Mo. 


See advertisement on page 116 


Ross Daniels, Inc. .......... 1209 
207 Court Ave. 


Des Moines 9, lowa 


oe a Es ced nessa cowl 625 
ean s.* 


ee By GI 6c ceed cscsews 1406 
313 Butler St. 
Brooklyn 17, N. Y. 


Deft Wood Finish........ 691, 692 
1826 W. 54th St. 
Los Angeles 62, Calif. 


Delta American Screw & Mfg. 
Corp. 
1523 E. 45th St. 
Cleveland, Ohio 


DeMert & Dougherty, 
1600 Clark Ave. 
St. Louis 3, Mo. 


See advertisement on page 191 


Inc... .1207 


Demotrailer Co. ............ 757 
3817 Davenant Ave. 
Cincinnati, Ohio 


Dennis Mitchell Industries 
4424 Paul St. 386, 387, 388, 389 
Philadelphia 24, Pa. 


HARDWARE SHOW SECTION 











Hardwere Show Exhibitor SH ARON A nnounces: 


Booth No. 


Dependable Electric Mfg. Co.. .588 A new approach to helping the retail hardware dealer 
537 Johnson Ave. | clean up and modernize his fastener department and 
Brooklyn 37, N. ¥. fastener merchandising will be presented to the trade 

Desert Ray Products ..1407, 1408 by the Sharon Bolt and Screw Company at the National 
201 International Rd. Hardware Show. 

Garland, Tex. 
This idea, already successfully field tested in 

Deveon Corp. selected areas will now be offered to the trade 

Danvers, Mass. 


See advertisement on page 187 generally. 


NI 530 
American Machine & Fdry. Co. . 
Fountain Ave. | : Perna ca | ~ 

. —_——s MF ME ices 
Lancaster, Pa. : = 2s 


J 
{ 
| , ay = 
Diamond Expansion Bolt Co. ca | 
Garwood, N. J. 447, 448 = = a a4 —— 
: 299 icra ———= 


See advertisement on page 222 ber: oa : 
a 4 ee 
Dille & McGuire Mfg. Co. =a a FS 
3th & N. “F” 1102, 1103, 1104 2A Cre — —_ 
Richmond, Ind. a) Oma Bue g Cima 5 
See advertisement on page 249 = . — | ies 
oo” 3 
; , oe an oa }. ~ 
ae 189 —— ey Sry o 


- « 
H. K. Porter Co. NX 


~ 
Unruh & Milnor Sts. uN 
Philadelphia 35, Pa. a 


hy ital =o aE Fin BE ES *S 


See advertisement on page 104, 105 


See advertisement on page 258, 259 Ge => 

SPO. Hees ccc ce ewccecescer 843 { 
Chamberlain Corp. 
Waterloo, Iowa 


- 
Vw 


- 
Sack ai 
—_ 


Domestic Broom & Brack Co. Sharon’s modernization plan now gives the hard- 
296 Richardson St. AT ware retailer an opportunity to utilize his own present 
Beackivn MY. broken package stock in Sharon’s clean, compact, self priced, 

) refillable merchandisers. The net effect is dealer profit on 

Dormeyer Corp. .............- 65 nickel and dime sales, quicker and more comprehensive 
Kingsbury & Huron Sts. service to the consumer, an overall saving in space, a 
Chicago 10, Iil. gradual reduction in investment, and—in general—a cure 

for most of the headaches usual with this department. 

How to get into 

the Hardware Show 


You can register in advance 
for the National Hardware P.S. IF YOU CAN’T COME TO THE SHOW WRITE FOR DETAILS TO © 


Show and have your badge of SS 
admission when you leave for SHARON BOLT & SCREW CO., INC., P.O. Box 239, Norwood, Mass. 
New York. The badge is all 
you need to be admitted to | | Gentlemen: 
the Show. To get your badge | 
in advance fill in the coupon 
with the National Hardware Name 
Show advertisement in this 
issue of HARDWARE AGE and Company 
send it to National Hardware Address 
Show, 331 Madison Ave., New 
York 17, N. Y. 


\ isitors to the Hardware Show are invited to stop at Booth 


#398 and discuss the plan with Sharon’s representative. 


Please furnish complete details on your modernization plan. 





See us at Booth #398 at the National Hardware Show, Sept. 28 to Oct. 2 











i 
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Hardware Show Exhibitors 





Booth No. 


Douglas Products Co.....833, 834 
700 Chestnut St. 
Wyandotte, Mich. 


Dremel Mfg. Co.... 
2420 18th St. 
Racine, Wis. 


E. I. Du Pont de Nemours & 
a are gras ee ar get 726, 727 
Grasselli Chemicals Dept. 
Garden Chemical Div. 
Wilmington 98, Del. 


See advertisement on page 421, 424 


E. 1. Du Pont de Nemours & 
Co. 
Specialties Sales Div. 
Wilmington 98, Del. 


Durabilt Metal Products Co.. .566 
709 Sip St. 
Union City, N. J. 


OS \_ eee 1085 
1 Park Ave. 
New York, N. Y. 


Duramatie Clutch Co........ 1232 
4152 W. 11 Mile Rd. 
Berkley, Mich. 

Donald Durham Co. ..........526 


203 School St. 
Des Moines, lowa 
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Booth No. 


ee ee ee 490 
1832 Juneway Terrace 
Chicago 26, Ill. 


tS a aS 9 i 
409 Lafayette St. 
New York 3, N. Y. 


Dynamic Lighting Products Corp. 


781 River St. M-26 
Paterson 4, N. J. 
. 
I; 
‘4 
EE a re ee 510 


555 N. Michigan 
Lakeville, Ind. 


See advertisement on page 174 


Eclipse Lawn Mower Co...... 742 
Div., Buffalo-Eclipse Corp. 
Box 67 
Prophetstown, Ill. 
See advertisement on page 199 


Eclipse Metal Mfg. Corp. 

Eden, N. Y. 1152, 1153 
Edward Can Co..........523, 524 
6260 N. Northwest Highway 

Chicago 31, Ill. 


Bernard Edward Co. 
957, 958, 959 
Kolmar Ave. 


o202 BS. 
‘| 


Chicago 32, IIl. 





Re. Loadord WW —s 


the 


ee , b 
dl a =r Ie ease 
a ror A “— ae. 
j ‘> _- ‘ e, ew main 






















































Booth No. 


I: ee) eee eelall 
Norwalk, Conn. 


Electro Engineering Products 
609 W. Lake St. 142, 143 
Chicago 6, Ill. 


Elite Fabricators ........... M-43 
Emmorton Rd. 
Bel Air, Md. 


A > err 
609 Bellair Ave. 
Vineland, N. J. 


eo ole a oe, 973 
733 Livonia Ave. 
Brooklyn, N. Y. 


Emerol Mfg. Co........scee. 1227 
331 N. Main St. 
Port Chester, N. Y. 


See advertisement on page 172 


Emerson Industries ........ 1215 
1382 Adams Ave. 
Hempstead, L. I., N. Y. 


Empire Brushes ....321, 322, 323 
Port Chester, N. Y. 


See advertisement on page 255 


Kmpire Display Mfg. Co......426 
45 W. 34th St. 
New York 1, N. Y. 
Engineering Products Co. ....806 
915 Niagara St. 
Waukesha, Wis. 
Ennis Mfg. Co...... 335 
Sth & Oley Sts. 
Reading, Pa. 
Erie Mop & Wringer Co......401 


71 Shehango St. 
Girard, Erie, Pa. 





Krie Tool Works... 
735 W. 12th St. 
Erie, Pa. 


Esco Chain Works....... 518, 519 
309 E. 22nd St. 
New York 10, N. Y. 


Eska Co. ..1046, 1047, 1048. 1049 
100 W. 2nd St. 
Dubuque, Iowa 


IS fis a ae a os 
Box 431 
Millville, N. J. 


HARDWARE SHOW SECTION 





BIGGER SALES! 


~ 


COMES) //3 


ee 


Bay QUALITY PRE-PACKED 
May CABINET HARDWARE 


} PACKAGED 


INDIVIDUALLY IN 
TOUGH, PROTECTIVE 
SEE-THRU POLY- 
ETHYLENE BAGS 

IN OUR NEW 

| COMET SERVA-PACK 
... STAYS ATTRACTIVE, 
NEW LOOKING 


AC COMPLETE WITH SCREWS \N* gael PRICED 





a¥ THE MOST COMPLETE LINE OF “a SX mane TO MEET 


STAR'S FAMOUS 
CABINET HARDWARE MADE! HIGH STANDARDS 


TOP SELLING STYLES AND FINISHES! OF QUALITY 


STAR'S “Comet” is the line you've been waiting for . . . a lower 
priced, high quality selection of top selling cabinet hardware. 

Each item packaged in a tough see-thru polyethylene bag that won't tear, 
keeps the stock new, fresh and attractive looking, insures against 


loss of screws and parts. ORDER TODAY! 
SEE US AT THE SHOW—BOOTH 350 


Be sure to see ‘Americana’ Cabinet Hardware and the other pace- 
setters in Star's complete line, including our Skin-Pak'd Hardware. 


+ 
nn 


* 366-388 BUTLER STREET, BROOKLYN 17,N. Y. 
Want more facts? Circle 183, p. 275 
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BOOTH 437 


AT THE NATIONAL 
HARDWARE SHOW 


JEFFERSON 


is your 


ONE-STOP SOURCE 


for 


SCREWS, NUTS 
AND BOLTS 


for Every Industry! 


STEEL © BRASS 
COPPER * NAVAL BRONZE 
SILICON BRONZE 
STAINLESS STEEL 
MONEL ¢ ALUMINUM 


Industry's Easiest-to- 
Use Catalog places all 
your Fastening needs at 


your fingertips! Large, 
clear listings, helpful 
illustrations. Use your \ 


Jefferson catalog today 
and every day. Additional 
copies free on request. 


© Jefferson's Service Desk speeds 
your mail, phone or telegraph order 
to our stockroom within minutes 
after it arrives . . . for same-day 
shipment of most orders. You can't 
beat Jefferson service — anywhere! 


JEFFERSON 


SCREW CORPORATION 
691 BROADWAY * NEW YORK 12, N.Y. 
$Pring 7-8400 











Want more facts? Circle 184, p. 275 
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Hardware Show Exhibitors 








Booth No. 


Essex Graham Co 
235 E. 33rd St. 
Chicago 16, Il. 


Essick Mfg. Co. 
1950 Santa Fe Ave. 
Los Angeles 21, Calif. 


Ethical Products 
2351 Bedford Ave. 
Brooklyn 26, N. Y. 


Evans Products Co. . .622, 623, 624 
13101 Eckles Rd. 
Plymouth, Mich. 


Evans Rule Co 
400 Trumbull St. 
Elizabeth, N. J. 


See advertisement on page 107 
Kver-Betta Products Co..... 


62-40 Metropolitan Ave. 
Maspeth 79, N. Y., 


.1223 


Kvergrip Products Corp 
265 Canal St. 
New York 13, N. Y. 


Eversharp Lawn Mower Corp. 
1010, 1011, 1016, 1017 
4927 Delmar Blvd. 
St. Louis 8, Mo. 


VIO FORSCH 2. ccc ccc cee OO 
1432 Tiffin Ave. 
Sandusky, Ohio 


EK Z Paintr Corp. .. 
4051 S. lowa Ave. 
Milwaukee, Wis. 


See advertisement on page 161 


F 


Faesy & Besthoff, Inc 
25 E. 26th St. 
New York 10, N. Y. 


.629, 630, 628 


Conrad Fafard, Ine 
Box 774 
Springfield, Mass. 


Magneto Div. ........... 942, 943 
Fairbanks, Morse & Co. 
Beloit, Wis. 


Fairchild Publications 
7 E. 12th St. 
New York 3, N. Y. 


Trrer Tere. a 


Booth No. 


Falco Products Co. 
869, 370, 371, 372 
lith & York Sts. 
Philadelphia 30, Pa. 


Falls Products 
Box 507 
Sycamore, III. 


1418, 1419 


FaMa Mfg. Co. 
96-11 222nd St. 
Queens Village 8, N. Y. 


Fast Chemical Products Corp. 
411 Walnut St. M-2 
Yonkers 4, N. Y. 


See advertisement on page 261 


Fastway Fasteners Inc......M-45 
1676 E. 28th St. 
Lorain, Ohio 


See advertisement on page 268 


Fate-Root-Heath Co. ......... 851 
Plymouth, Ohio 


Faultless Caster Corp...... 
1421 N. Garvin St. 
Evansville 7, Ind. 


See advertisement on page 231 


Federal Tool Corp 
230 Fifth Ave. 
New York, N. Y. 


Kerry Mfg. Co 
3116 Spring Garden St. 
Philadelphia 4, Pa. 


Ferry-Morse Seed Co 
Box 778 
Detroit 31, Mich. 


Ferum Co. eee le 
815 E. 136th St. 
New York 54, N. Y. 


Fibre Glass Evercoat Co..... 
Blue Ash & Kugler Mill Rds. 
Cincinnati 36, Ohio 


Be sure to visit 
HARDWARE AGE 


se sure to visit HARDWARE 
AGE booths Nos. 45 and 46 at 
the National Hardware Show. 
Meet your friends there, leave 
messages for them, use the 
telephone. HARDWARE AGE 
staff members will be there to 
help you. 


HARDWARE SHOW SECTION 





Booth No. 


. 
Traffic Stops On 
Finkel Outdoor Products ....1430 a o 
One Park Ave. 
New York 16, N. Y. Bassick White Wheels 


Fitsall Distributors ........ M-63 
473 S. Franklin St. 
Hempstead, N. Y. 98 ee. 
Flash Mfg. Co..........511, 512 soe 


169 Murray St. . Yet say ial 
Newark 5, N. J. Store traffic _ 


that is! — 


New Bassick 


= 
Ga Saas 


white wheel 
casters ina 


“‘self-selling”’ 


castEna © “gh: 


1 tsa 


display give you | +3 1 oe. ,* fea acs 
high turn-over \4 ~ »» In 

from a 12” wide / "ih 
peg-board and 


counter allotment 


Fletcher-Terry Co. 
Forestville. Conn. 
See advertisement on page 264 


Flower Grower 
2049 Grand Central Terminal 
New York 17, N. Y. 


F & M Metalcraft Mfg. Co. ...1113 
13451 Mt. Elliott Rd. 
Detroit, Mich. 


Foley Mfg. | | 
2200 N. EB. 5th St. | Fe Bassick’s white wheel casters are recommended for 
, modern tea tables, cribs, bassinettes, toy boxes, ham- 
pers, dresses, cabinets, play pens, kitchen and other 
Follows & Bate, Ltd. 793 Seu: ennteh Uiiibe household furniture. White “Atlasite” wheels go 
wheel caster. well with light color floor coverings, can’t mark 
Derby, England floors. Attractive brass-finished metal parts add eye 
appeal to these sturdy, inexpensive single-ball-bearing casters. 
H. Forsberg Co. JO Remember, too, the Bassick line has other retail profit-makers. Devote a por- 
5103 Lakeside Drive tion of your display to highest quality, heavier duty casters (lower board and first 
Cleveland 14, Ohio shelf) and floor protectors (bottom shelf). You’ll find it pays off in sales. 9.78 


See advertisement on page 184 


Minneapolis 18, Minn. 








THE BASSICK COMPANY, 


Fred V. Fowler Co 597 RB RAY i 
: Brid rt 5, C . 
200 South St. — — a iC 


Stoughton, Mass. In Canada: Belleville, Ont. Excellence A DIVISION OF 
(Continued on page 135) STEWART- WARNER CORPORATION 


Want more facts? Circle 185, p. 275 
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NO 
MATTER 
HOW YOU 
GET 

TO THE 
HARDWARE 
SHOW, 
BE SURE 
TO SEE 
CASCO 





















because... 


you'll see all the new Casco quality 











appliances designed and manufactured 








to give complete satisfaction to your 






customers and a completely satisfactory 
profit to you. New Promotions! 


¢ New Advertising Support! 


| 


CASCO PRODUCTS CORPORATION, Bridgeport 2, Conn. 
Want more facts? Circle 186, p. 275 Want more facts? Circle 186, p. 275 > 
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New Traffic-building Numbers! 


There’s- a lot new at Casco Today! 


THE HOTTEST LINE FOR 59 


See us at BOOTHS 528 & 529 just off the 
escalator on the 2nd floor, N. Y. Coliseum 














SPRINKLE 


-~AUTOMATICALLY 


— ALL CRITICAL PARTS OF 
FINEST STAINLESS STEEL # 


CASCO / Watér Spray Iron 








SPRAYS 








FAMOUS CASCO TAP WATER STEAM IRON 


Works anywhere in the U. S. with piain tap 
water. If you can drink the water, it's per 
fect! 

Fully automatic—just set the dial and select 
the correct TYPE of steam, and the correct 
degree of heat... for every fabric . . 
extra large ironing surface, air cooled 
handle, and light weight. 

And what a pleasure when your iron needs 
refilling! Just lift up the top and fill it right 
from the faucet! No filters, no funnels, no 
need to use costly disfilled water. 


AC only—1000 watts. Approx. ship. wt. 41/2 Ibs. 


CASCO KING SIZE ELECTRIC GRIDDLE 


The largest, finest and most efficient griddie available! 
COOKS FOR 2 or 20 — INDOORS OR OUT 


Cook a dozen hamburgers and a dozen hot dogs! 
Makes world's best pancakes! Excellent for greaseless 
cooking, serving hot Hors d'eouvre, keeping foods 
warm. 


EXCLUSIVE! SEPARATE AUTOMATIC CONTROL 

PLUG MAKES IT COMPLETELY IMMERSIBLE. 

WASH IT LIKE A SKILLET, RIGHT 

DOWN IN THE WATER! ‘ 
-1 





RED OR BLACK HANDLE SPECIFY COLOR 


18.95 


AC only— 3 
1500 watts 
25%" long x 
12%" Wide x 
4,"' High 
Approx. 
shipping wt. 
10 Ibs. 








CASCO ; 
KINGS CREST 


America’s Finest 
Automatic Electric Blanket 














CONVERTIBLE FITTED CORNERS FOR WELL 
GROOMED BEDS——-USE FITTED OR FLAT 


Casco combines exclusive CASCOLON® with ACRILAN** added t —_——— 
achieving a blend of miracle fibers for fluffy luxury... . - 
so deep, sorich...so fleecy.. . yet surprisingly 
weightless. LUXURIOUS 8’ NYLON BINDINGS, 
machine washable ... guaranteed mothproof 
pre-shrunk and color fast! Deluxe 
Nite-Lite Switch. 








1 
SY aa? 

















our glamorous glowing decora- 


tor pastel colors — Pink, Blue, 
Green, Beige. Please specify 
color. 





“a 
~ 


B1803 Twin Bed (66x84) Single Control $29.5 
B1801 Double Bed (72x84) Single Control $34.95 
B1802 Double Bed (72x84) Dual Control $39.95 


CASCO Pao we Hew ext ti ceo an 


AUTOMATIC ELECTRIC BLANKET 


CONVERTIBLE FITTED CORNERS —vse fitted—or flat! 


Styled in soft, fluffy CASCOLON’ washable. 
blend of the newest miracle fibers 


with lustrous 100% nylon bindings. Available in four beautiful pastel 
Nite-Lite switch. Mothproof, pre- colors — Pink, Blue, Green, Beige. 
shrunk and color fast .. . machine Specify color. 

B1703 Twin Bed (66x84) Single Control $24.95 
B1701 Double Bed (72x84) Single Control $25.95 


B1702 Double Bed (72x84) Dual Control $33.95 Above blankets AC only. Approx. shipping weight 8 lbs. 


*A blend of rayon and cotton 
**Acrylic Fiber by Chemstrand 
, 


CASCO Featherweight Automatic Blanket 





Partlection 


automatic ELECTRIC HEATING PADG&& 


SUPREME 


m~, 
When you want the soothing, steady com- every detail, with only the finest of qual- 
fort of heat for relief of body aches and ity materials used. Perfection gives you 


discomforts, PERFECTION provides year after year of dependable service 
the finest. Scientifically constructed in 


IMPERIAL 


® Exclusive 100% SANITIZED both pad ® UL Seal 
and cover. The only heating pad that 
refuses to carry germs for the protec- 
tion of you and your family. ® Removable Washable Covers 


® New easy Pull out Plug 


PERFECTION SUPREME PERFECTION IMPERIAL 


* 30 heat settings, nite-lite 
switch 100% wetproof : 


—WNite-lite braille switch... 
3 fixed heats. 100% wetproof. 


crown design, satin binding, 
pre-shrunk, washable. 


cover. Removable, washable, 
pre-shrunk. 


H51 $8.95 | 431 $7.95 © ec a. ie PREMIERE 


flannel fabric cover exclusive Exclusive rose pattern, flannel 


PERFECTION PREMIERE | PERFECTION DELUXE Titomatically 


—Wet-proof...3 fixed heats, —3 fixed heats, moisture Gives you 
| the right heat 
switch braille markings. resistant, high quality 


OT even 
Exclusive nosegay design removable, washable pre- the most 
flannel cover. Removable, 


shrunk cover. A quality pad — 
washable, pre-shrunk. unmatched at this price. 


$6.95 H21 $5.95 


| 
rr rrr 
508 TL TOO > ns 


; 4 
Qn tasl 


DELUXE 


All pads AC-DC 110-120 Volts, 55 Watts. Approx. shipping wt. 2 Ibs 
























OW/ STRAIN AND TENSION OF 
TIRED MUSCLES EASED IN MINUTES 


CASCO DELUXE 
MASSAGERS —-*, 


Casco thermal Massagers work wonders to condition, 








stimulate, and restore... when muscles are tired out 
from strenuous living. You notice the difference ig 
yourself quickly .. . you can see it in yo 
For you... for your whole fami 
known such a feeling of 
this before! 





Cov 








“Samer: all 






CASCO KING SIZE 


the AA THERMAL MASSAGER 
MIRACLE ¢ 


of : fT, Made to professional standards 


> 

r 

» tra h ty th hout, extra soft, 
HEAT oo FOR SHOULDERS Swe extra heavy duty throughou 





ce 
< 






with exclusive 8 way control that gives 
FOR UPPER : . 
BACK AND NECK 8 combinations of heat and massage. 
Approx. 22” x 13” x 2”. 
Approx. shipping wt. 9'/ Ibs. 


ms "9.95 








FOR THIGHS 
FOR LOWER BACK AND ABDOMEN FOR THE FEET 






CASCO PERSONAL SIZE a 
THERMAL MASSAGER 







The ideal size for personal use, or 

for traveling or when pinpoint ~ 
CASCO FAMILY SIZE THERMAL MASSAGER a ee, = NG, 
light in weight, but ruggedly 
built. WITH 4 WAY CONTROL 
FOR HEAT AND MASSAGE. 





Covers the full upper or lower CONTROL FOR 8 COMBINATIONS 
. back, abdomen. No need to dis OF HEAT AND MASSAGE 

robe or even lie down. SANITIZED 163%," x 13” x 2%’ 

germ and odor resistant for your Approx. shipping wt. 9 Ibs M2 

protection. WITH EIGHT WAY 


$99 95 104%" x 124%" x 3”. 
M1 ° Approx. shipping wt. 6 lbs. All massagers 110-115 Volts AC only 











abet ne 
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Steel a 





Steel : Steel gg 





Steel | Steel pe Steel oe 


Peel off these STEELMARK stickers 


—put them where they help you sell— 
—on your merchandise made of steel! 


ot St 


$7 NE + 





+> +> “+> 





ot 


ot 


“ 





+ + 














Here's how the STEELMARK 


helps you sell all products made of steel— 


80 MILLION CUSTOMERS oper month 
are told to look for the STEELMARK 
when they buy—through STEELMARK 
advertising in: 

SATURDAY EVENING POST « LIFE 
USS STEEL HOUR » DAYTIME TV 





306 LEADING MANUFACTURERS 
have ordered STEELMARK tags and 
labels for factory application to their 
products made of steel 





24 THOUSAND FREE STEELMARK KITS 


sent to retailers to help them sell 
merchandise in their stores. 


What ' a success story... and it is getting bigger! 


If you haven't already sent for your free STEELMARK kit, write for it 
today. Steelmark Program, United States Steel, Pittsburgh 30, Pa. 


in the meantime, use the STEELMARK stickers on the other side of 
this page. Put them on your merchandise now and see~for yourself 
how they help sell anything that’s made of steei. 





TRADEMARK 








— 


Hardware Show Exhibitors 





(Continued from page 127) 
Booth No. 


Foxcraft Products 
30x 128 
Huntingdon Valley, Pa. 


See advertisement on page 266 


Fox Howard Corp becveseeseee 784 | 


3900 Touhy Ave. 
Skokie, Ill. 


A. W. Francis Co............. $20 
Box 266 
Somerset, Pa. 


Bernard Franklin Co.........33-B 
Hedley & Bath Sts. 
Philadelphia 37, Pa. 


Franklin Lock & Pulley Mfg. Co. 
993 Clarkson Ave. 86 
Brooklyn 12, N. Y. 


Franklin Metal & Rubber Co. 
Jacksonville Rd. 378, 379 
Hatboro, Pa. 


See advertisement on page 185 
Fredonia Seed Co. 


183 E. Main St. 
Fredonia, N. Y. 


ieneuneaue 1126 


yg. fe 567, 568 
128 Thirty-second St. 
Brooklyn 32, N. Y. 

a. le Sere 70 


3522 Webster Ave. 
New York 67, N. Y. 


See advertisement on page 121 


G 


GG. Be Ge Be Bis cece acne 203 
13-08 43rd Ave. 
Long Island City 1, N. Y. 


Gams See GM... nccsoesewers 1424 
7343 W. 58th St. 
Summit, Il. 


Garden Hose Spray Co...... 1230 
7 Upland Rd. 
Cambridge 40, Mass. 


Gar@em, IMG. .ccccccccces 774, 775 
500 N. Carroll Ave. 
Michigan City, Ind. 


_— 
—_ 


Gardner Mfg. Co. 
2828 Harriet Ave. South 
Minneapolis 8, Minn. 

<— Want more facts? Circle 187, p. 275 
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JOBBERS 


STOP IN AND 
SEE US AT THE 


NATIONAL 
HARDWARE 
» SHOW 





yor bigger. 
eee Sept. 28-Oct. 2 


(At the July Housewares Show, buyer action pegged 
these items as leaders for sales and profits) 



















OUTSELLS 
TOP ““NAME” SALADMAKER 






















ALL OTHER 
SALAD- Duncan Hines GRATES ... SHREDS . . . PEELS 
MAKERS FOOD AND . SLICES ... STRINGS... 
VEGETABLE WAFFLES ... CRUMBS... 


CUTTER CHOPS. Over 1-million sold. 


Highest profit food appliance 
available. Best quality materials 
and construction. Leads all 
others in volume. 


*Trademark of Hines-Park Foods. In 
Ithaca, N. Y¥. Kitchen-Quip Inc.. Licensee. 


NO OTHER 
PRODUCT 
LIKE IT 











MODELS TO RETAIL 
FROM 
$10.95 to $19.95 






CUTS & SERVES HOT & COLD Foodco 
CAKE... PIE... ICE CREAM 

. MEAT LOAF, etc. Stainless PASTRY , 
steel blades, Durez handles. Ad- CUTTER- 






justable hinge tension. Finest gift 
quality. Rugged durability. Beau- 
tifully packaged. Top impulse item. 


SERVER 










$2.98 
(retail) 








Foodco 
HAMBURGER 
PRESS 






a7 















BEST OF 
ALL PATTY 
PRESSES 


DIE-CAST FORMS & PRESSES UNIFORM 
ALUMINUM MEAT PATTIES. Fun for home- 
$2.49 makers and patio chefs. Pinless 

ait hinge for easy washability. Stores 
(retail) flat in drawer. No. 1 in quality 

of all presses. Almost a ‘must’ 

“ae for every home. Sells on sight. 


$2.98 
~ Call your jobber 
or write factory 


for catalog and prices. 





400 MARION STREET 
WATERLOO, INDIANA 
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Hardware Show Exhibitors 





Booth No. 


Garner & Co 
1164 Broadway 
New York 1, N. Y. 


632, 633 


Geigy Agricultural Chemicals Div., 
Geigy Chemical Corp. 
Box 430 
Yonkers, N. Y. 


General Appliance Mfg. Co. 
1101 Harney St. 1098, 1097, 1096 
Omaha, Neb. 


General Hardware Mfg. Co 
80 White St. 
New York 13, N. Y. 


General Mower Corp.. 
1670 Jefferson Ave. 
Buffalo 8, N. Y. 


.. .869, 870 


General Slicing Machine 
Walden, N. Y. 


See advertisement on page 143 


Gerber Wrought 
2540 Farrar St. 


St. Mo. 


Products 
337 


lron 


Louis 7, 


Otto Gerdau Co 
82 Wall St. 
New York 5, N. 


Gering Plastics Div 
Studebaker-Packard Corp. 
N. 7th St. & Monroe Ave. 
Kenilworth, N. J. 


See advertisement on pages 241, 261, 269 


Gilson Brothers Co... 
Plymouth, Wis. 


Glaser Products Corp. 
912 N. Market St. 
St. Louis 6, Mo. 


Felix Glatz Import Co. ......M-13 
27 E. 22nd St. 
New York 10, N. Y. 


Globe Rubber Products Corp.. .472 
1017 Lafayette Bldg. 
Philadelphia 6, Pa. 


Globe Venetian Blind Corp... 
2000 E. Federal St. 
Baltimore 13, Md. 
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Booth No. 


See eee Oe 93 
1910 Walnut St. 
Kansas City 8, Mo. 


Goodall Mfg. Corp. ....1212, 1213 
3300 N. E. 5th St. 
Minneapolis 18, Minn. 
See advertisement on page 270 
Goodell Co. 
Antrim, N. 


See advertisement on page 156 
Gotham Shoe Mfg. Co 
126 Park Ave. 
Binghamton, N. Y. 


Goulard & Olena. Ine 
Skillman, N. J. 


- 
tae 
ae 
a 

be , 

¥ hey 
Be Z = 
= 2 
? 

\ 


Foster Grant Co. Div 
Precision Ware Products 
Manchester, N. H. 


Great Lakes Tractor Co.. .856, 857 
Rock Creek, Ohio 


Great Neck Saw 
165 E. 2nd St. 
Mineola, N. Y. 


See advertisement on page 222 


Mfrs.. .168, 169 


Green Spot By Otto Bernz..... 830 
Driving Park & Ramona 
Rochester 13, N. Y. 


Griswold Mfg. Co. Div., Wagner 
Mfg. Co. M-64, M-65 
Box 261 
Sidney, Ohio 


See advertisement on page 151 


Booth No. 


Gulton Industries 
Alkaline Battery Div. 
212 Durham Ave. 
Metuchen, N. J. 


See advertisement on page 242 


Gutmann Cutlery Co. ......M-10 
3954 Broadway 


New York 32, N. Y. 


H 


H-P Tool Mfg. Corp 
124 E. Cumberland St. 
Philadelphia 25, Pa. 


Krank Hacking, Inc. 
44 Yonge St. 
Toronto 1, Canada 


es 1027, 
1825 W. Franklin St. 
Evansville 12, Ind. 


See advertisement on page 183 


Hall Industries 
20 W. Jackson Blvd. 
Chicago 4, IIl. 
Hamilton Equipment 1211 
Box 172 
Ephrata, Pa. 


..1210, 


Hamilton Import Corp. 
132 Front St. 
New York 5, N. Y. 


_,..690-A 
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. ads 
Where will you : ee When you become an Arvin 
. a dealer you don’t have to draw the 


draw the line oe. ig: o ee a. - profit line at any point! You sell the 


om | leading line of heaters with the greatest 

: : ' , ee range of models and prices available today. 

in electric heater oN You dnt ave to stock ony ater make of eae 
> to completely blanket the market! 


Sales and profits ? y | This is why: Arvin gives you the widest possible line 


to sell—14 models in all types including radiant, 
fan-forced and combination, priced from $12.95 
' to $54.95 ... Arvin commands a very real 
leadership ‘franchise’? based on 27 years 
of unquestioned market dominance... 
Arvin backs you up with more eflec- 
tive national advertising and local 
level merchandising than any 
other manufacturer. 

Discover how you can enjoy 
full, profitable portable 
electric heater sales this 
falland winter. Contact 
your local Arvin dis- 

tributor now! 


Instant Ribbon Heater 
an Instant Sales Success! 
New, fan-forced, radiant, au- 
tomatic heater. Advanced de- 
signed ribbon element heats 
faster while the broad-arced 
reflector spreads the heat over 
a wide area. Safeguard safety 
switch shuts off heater if over- 
turned. ‘Thermostat control 
located at top. 1320 watt ca- 


pac ity. Model 5918. $19.95 





ARVIN INDUSTRIES, INC. 
ONSUMER PRODUCTS DIVISION 
COLUMBUS, INDIAN 


- 
f r le . ey. 
4 4 ‘ 4 / 


| 


| 


: 


| 
: 


ui 





i 
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I 


ee ane? w 


New Safety Styling Fast Heating For Two-Heat model witha 
Wins New Sales! Fast Sales! Host of Sales Features! 
Here is America’s only fan- Now! Radiant fan-forced heat This heater gives both 1320 
forced heater with a beautiful in seconds. Ceramic -rod heat- and 1650-watt thermostatic ally 
safety-curve front design. Com- ing elements give increased ra- controlled heating capacities 
pac t, light-weight High-qual- diance. | nique slant LeSigt Calrod type elements show a 
ity ¢ lement Sper ially designed dire ts Warm alt Out ane up. cheertul red glow Safeguard 
spring-tension handle. Pearl Safeguard safety switch and safety switch and pilot light 
enamel finish thermostat control Bermuda bronze finish 


\ilodel 5914 $14.95 Model 5824-1. Model 5 144, $34.95 
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A Hardware dealer named Hank 
Had plenty of scratch in the bank 

No, he doesn't play poker 

He just told his broker 
He has Progress Products* to thank! 


“OLOGIeSS, oF course 


DISPLAYS 
for Profit 


The PL-3 display 
(illustrated) is 
one of ‘the-popu- 
lar-18 attractive, 
colorful and 
sturdy display 
units which fea- 
ture more than 
100 Progress 
products. All dis- 
plays are pre- 
wired and equip- 
ped with connect- 
ing cords and 
switches. 


See them 
Write to 








all. 


/ 
PROGRESS MANUFACTURING CO., INC. 
Phila. 34, Pa. 
Please send me 


[] complete information on displays 
[] name of local distributor 

NAME 

COMPANY 

ADDRESS 


Dept. HA-9 g 
ee ne | 
Want more facts? Circle 190, p. 275 
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Booth No. 


Hamilton-Skotch Corp. ........ 64 
11 E. 36th St. 
New York, N. Y. 


Hancock Mfg. ..... 
135 S. Second St. 
Philadelphia 6, Pa. 


Hand Rose Farms........... 1110 
Dallas Highway 
Tyler, Tex. 


W here to meet 
your friends 


Use the HARDWARE AGE 
Booth at the show as your 
headquarters. You can leave 
messages for your friends, 
store your packages, or just 
sit down and relax. There will 
also be a telephone for your 
convenience. So make booths 
Nos. 45 and 46 your 
quarters. 


head- 


Handy Folding Pail Co 
17 Thompson St. 
New York 13, N. Y. 


Handy Tool Co., Div. of Tar-Gon 
I i a te ak at soe 636 
224 W. Huron St. 

Chicago 10, III. 


“Henry L. Hanson Co 





25 Union St. 
Worcester 8, Mass. 


See advertisement on page 201 


Hardware Age 
Chestnut & 56th Sts. 
Philadelphia 39, Pa. 


Hardware & Housewares 
7300 N. Cicero Ave. 
Lincolnwood 56, IIl. 


Hardware & Industrial Tool Co. 
20th & Oxford Sts. 618 
Philadelphia, Pa. 


Hardware and Metal and 
Appliance Dealer 
481 University Ave. 
Toronto 2, Canada 


Booth No. 


Hardware Products Co..... 74, 75 
3 Park Place 
New York 7, N. Y. 


See advertisement on page 265 


Hardware Retailer ...... 135, 
964 N. Pennsylvania St. 
Indianapolis 4, Ind. 


Hayes Spray Gun Co 
98 N. San Gabriel Blvd. 
Pasadena, Calif. 


Heineke & Co 
1900 S. 8th St. 
Springfield, Ill. 


1091, 1092, 
1093, 1094 


Henderson Mfg. Co 
Box 395 
Fisher, Ill. 


Hercules Chemical Co.........5! 
416 Broadway 
New York 13, N. Y. 


Herculean Products Co. 
1150 Broadway 
New York 1, N. Y. 


Herman’s Novelty Mfg. Co... .! 
476 Knickerbocker Ave. 
Brooklyn 37, N. Y. 


Herold Products Co. 
2110 W. Walnut St. 
Chicago 12, IIl. 


roe ee, ¢ 





HARDWARE HUMOR 


pus 
“When you need change, just call 
Miss 


HARDWARE SHOW SECTION 





Mortite Weatherstrip now comes in 
new eye-catching, speedier-turnover, 
faster-profit packages! 


Here it is . . . redesigned for more sales with Mortite . . . 
the new BARGAIN BOX! A real bargain-buy for your 
customers—the famous, nationally advertised ‘Fingertip 
Weatherstrip”’—90 feet of the finest weatherstrip 

money can buy. Enough for a full half-dozen windows 
and it sells for only $1.39 per box. 


DEALER PRICE—ONLY $11.12 

That’s list less 334. Shipping wt. 25 Ibs. 

12 BARGAIN BOXES in each Dealer Carton. 
Newer, bigger profit. You sell for $16.68 
THAT'S $65.66 PROFIT FOR YOU! 


Completely new and created especially to step-up 
impulse purchasing—the all-new, individually 
packaged JUNIOR BOXES. 12 boxes in each 
Mortite Counter Display Unit. Attractive, 
self-selling, plenty in a box to weatherstrip any 
average window—and at only 29¢ each retail, =r ; 

they’ll go like wildfire. - aT moe BARGAIN BOX 


YOUR COST--ONLY $9.28 =k Ce oe 
List less 334 of course. Shipping Carton contains at ae 

48 Individual JUNIOR BOXES packed 12 

boxes to a Counter Display. Shipping wt. 16 Ibs. 

Order by Cartons of 48 only. You sell at 29¢ 

for a total of $13.92 AND THAT'S $4.64 JUNIOR BOXES 

PROFIT TO vou! Stock No. JR-48 





























WHAT’S NEW WITH YOUR 
MONE Y- EATRIING FRIENDS 


Foamflex doorstrip now 
comes in a new improved design that’s 
more efficient than ever! 


Notice the exclusive, new “Offset” feature 
It adds new security—presses against the door y 
stop for the most perfect, airtight seal you’ve ever 

seen. New wrap-around label tells and sells. 

Simple instructions in every FOAMFLEX 

package give easy, step-by-step information. 

Anyone can weatherstrip a door in 10 minutes! 
RETAILS FOR $2.29 

Your customer gets everything he needs to 

weatherstrip a door—even the nails. You get a 
handsome 12-Unit self-selling, Display Carton 

that takes only inches of floor space. YOUR 

COST, $18.32... YOU SELL FOR $27.48 

AND YOUR PROFIT iS ...$9.16 


For complete information and 
name of nearest jobber, write to 


Remember ... you can DOUBLE-SELL! . . . Every purchaser of 


one Mortell Product can be sold the other by simply calling it to 
his attention. |» lo 4 orte i] 


COMPANY 
508 Burch St.. Kankakee, Illinois 


MORTELL WEATHERSTRIPPING... NATIONALLY ADVERTISED 
FOR OVER 18 YEARS! 


Want more facts? Circle 191, p. 275 
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Increase Your 
Profits 5 Ways 


with AMSCO 


Sell 
7:14 
because 
they 
Sell 
each 
other! 


Seif-Ring; 


nga 
SPONGE & AMSCo 


CLOTH 


| SUPER.ce 
Reinforced Cellulose 


Sponges 


AMSCO 


100% oi; 7 
an 
Chamois _ 


: Preferreg by Consumers 
Dependabie Pre-test | 
Products. i 


3. Colorty) 
re- 
Packages. rested 


4, Satisfaction £uaranteed 
' PLUS | 
: Self-Selling 


erchandising Displays 


write for a4iaa 
AMSCO SPONGE CLOTH 


AMERICAN SPONGE 
& CHAMOIS co. inc.°ss 


47-00 34th Street, Long Island City 1,N.Y 


amsco 


First Name in Sponges and Chamois since 1869 


Our 9Oth Anniversary - 


Want more facts? Circle 192, p. 275 
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Booth No. 


Hershey Estates 
Extraction Div. 
Hershey, Pa. 


er rere rT 851 


Hewitt Brothers’ Mfg. Co. .. 
Box 43 
National City, Calif. 


1437 


Hild Floor Machine Co 
1217 W. Washington Blvd. 
Chicago 7, Ill. 


199-A 


tl ti tl i i i 


Your headquarters 
at the show 


Make the HARDWARE AGE 
Booths Nos. 45 and 46 your 
headquarters during the 
show. When you want to meet 
people, make a date to meet 
them at the HARDWARE AGE 
booth. We will take messages 
and there will be plenty of 
chairs. There will also be a 
telephone for your conveni- 
ence. So come in and make 
yourself at home; check the 
HARDWAGE AGE Message 
Board if you expect messages 
while at the show. 


S. Hiller & Co. ...... M-20, |! 
29 E. 22nd St. 
New York 10, N. Y. 


R. Hoe & Co 
910 E. 138th St. 
New York 54, N. Y. 


Holbrook Housewares Corp... .: 


32 Lexington Ave. 
Brooklyn 38, N. Y. 


R. M. Hollingshead Corp..555, 556 
Universal Chemical Div. 
840 Cooper St. 
Camden 2, N. J. 


See advertisement on page 153 


|Home Decorations Mfg. Co...1443 


1666 Kinsey Bt. 
Philadelphia 24, Pa. 


Booth No. 


Homelite Div., Textron Inc. 
1130, 1131, 1132 
57 Riverdale Ave. 
Port Chester, N. Y. 


Horton Equipment Co.....M-58-A 
5634 Harvey Wilson Dr. 
Houston 20, Texas 

See advertisement on page 190 


House of Fiske 
1237 W. 47th St. 
Chicago 9, III. 


See advertisement on page 270 


M-28, M-29 


Hubbard Mfg. Co. ........... 20 
2668 Territorial Rd. 
St. Paul 14, Minn. 


Hubbard Tool Div........M-51-B 
Unit Rail Anchor Corp. 
Pittsburgh 1, Pa. 


H. D. Hudson Mfg. Co 
589 E. Illinois St. 
Chicago 11, Il. 


Huffman Mfg. Co 
108 Davis Ave. 
Dayton 1, Ohio 


Hunter Div. 
Robbins & Myers, Inc. 
Box 3775 
Memphis 14, Tenn. 


Hunter Metal Industries.....M-33 
230 Fifth Ave. 
New York 1, N. Y. 


Hunter Tools 
9851 Alburtis Ave. 
Santa Fe Springs, Calif. 


Hyde Bird Feeder Co 
56 Felton St. 
Waltham 54, Mass. 


a es ee 12, 
54 Eastford Rd. 
Southbridge, Mass. 


See advertisement on pages 108, 277-280 


Hy-Ko Products Co 
6813 Wade Park Ave. 
Cleveland 3, Ohio 


See advertisement on page 405 


I 


Ideal Rubber Products Co.....597 
273 Van Sinderen Ave. 
Brooklyn 7, N. Y. 


HARDWARE SHOW SECTION 





SEE US AT 
BOOTH 577 
NATIONAL 
HARDWARE 

SHOW 


cp MORE SWINGLINE 
4195 STAPLE GUNS SOLD 
THAN ALL OTHERS C 


ss WITH 


BUILT-IN STAPLE 
| EXTRACTOR AND EXCLUSIVE 
~ PUSH-BUTTON LOADING PLUS HANDLE LOCK! 





Here’s the staple gun all your customers want 

New! automatic ...Sales prove that!...and at a sensationally low 
STAPLE DISPENSER $4.95! Che rugged, heavy-duty steel SWINGLINE 
) 101 Staple Gun delivers as much driving power 

a a d he new - as machines twice its size and weight! Takes 
STAPLE oan ica cane two staple sizes: 4/16” and °/1 
GUN 59° register...or hang it 


PRE-SOLD TO 
MILLIONS! Tie-in with 
SWINGLINE’S Big Year- 
Round National Advertis- 
ing Program! You get 
window streamers, store 
...performs actually pennants, newspaper ad 
dead of tanks! alae Senate leeenRetionn mats, local publicity and 
: 1undreds of tacking Jobs including insulating, national advertising in 
. o —_ a carpentry and upholstering! Gun positively see, Evening Post 

er' The sensationa = ’ ’ » gunmen _ me Popular Mechanics, Popu 
business ven belld will not jam: Don t delay. SWINGLINE offers fgg A gag Ts et 
with SWINGLINE’s you immediate delivery — 


lustrated, Farm Journal | 
101 enables youto. — for immediate profits! ind others 
automatically 


build a fabulous on all quantities, 


repeat business 3 colors! 
vin staples! 
For mplete information. contact ‘INC. 
WORLD'S LARGEST MANUFACTURER Of 


wntiy-de Island pat L, N.Y 
STAPLERS FOR HOME AND OFFICE! in Canada. Saxon Office Equipment, Ltd j 


Want more facts? Circle 193, p. 275 
HARDWARE SHOW SECTION 
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Booth No. 


Illinois Lock Co......... 482, 483 
800 S. Ada St. 
Chicago 7, Ill. 


See advertisement on page 226 


Illinois Water Treatment Co. . .666 
Rockford, Ill. 


fg Eee 207, 207-A 
2105 N. Goodman St. 
Rochester 21, N. Y. 


Imperial Knife Associated 
Companies 103, 104 
1776 Broadway 
New York 19, N. Y. 


Imperial Specialties Co. ..951, 
Box 246 


Union City, Ind. 


Independence Hall Seed Co.... 
2700 Block Wilmarco Ave. 
Baltimore 23, Md. 


indestro Mfg. Corp 
2649 N. Kildare Ave. 
Chicago 39, IIl. 


Indus Corp., Wheel & Bearing 
Div. 
1125 E. Georgia St. 
Indianapolis 2, Ind. 
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Booth No. 


Industrial Plastic Co. ........ 945 
216 Tingley Lane 


Metuchen, N. J. 


imoramem Co... .... ccc cece 21, 22 
N. Main St. 
Bristol, Conn. 


International Flameproofing 
Corp. 
450 Airport Blvd. 
International Airport 
San Antonio, Texas 


International Harvester Co. 
1067, 1068, 1069, 1070 
180 N. Michigan Ave. 
Chicago, Ill. 


International Oil Burner Co... 
3800 Park Ave. 
St. Louis 10, Mo. 


International Plumbing 
A a 
45 Murray St. 
New York 7, N. Y. 


International Shear Co 
530 Crestmont St. 
Reading, Pa. 


Irmanton Products Co. 
70-70 80th St. 
Glendale 27, N. Y. 


Booth No. 
Irolite Finishing Co..........537 
323 Greenwich St. 
New York 13, N. Y. 


J 


Jackson Mfg. Co. 
Box 9 
Harrisburg, Pa. 


See advertisement on page 184 


Jacobs Mfg. Co.......... 115, 116 
West Hartford 10, Conn. 


Jacobsen Mfg. Co 
Racine, Wis. 


A. G. Jacobus’ Sons, Inc.......162 
770 Bloomfield Ave. 
Verona, N. J. 


Jammie BEER. GUO. oss ee ves 429. 430 
351 Atlantic Ave. 
Brooklyn 17, N. Y. 


See advertisement on page 428 


Jari Products 
2938 Pillsbury 
Minneapolis, Minn. 


Jefferson Screw Corp 
691 Broadway 
New York, N. Y. 


See advertisement on page 126 


HARDWARE SHOW SECTION 





Pedestal Legs 


gives you 
features 
SLICER 


MUCH FOR 


dito” a — YOUR MONEY 


ELECTRIC SLICER 


° ‘7 . . . ‘ . | ’ >. > - , > 
yt | i I, ‘ ‘ ‘2 ° ( | J kK A \ General’s exciting new Model #35—a BIC electric 


slicer with Press-2-Clean AND Safe-T-Guard...plus 


all the other General innovations and features is just 
aud SARK EE JGU ARD one more proof that... 


...over 2 million of ’em in use! 


Want more facts? Circle 194, p. 275 
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NEW 
PACKAGING 












































SNAPIT IV TUBE GUARD 
— | Freer 
| AND RADIO TUBE 


)_ LIFE 


~~ 
. \ 





A complete 
line of over 
1200 AW 
electrical |W 
wiring 

devices 

ard 

specialties 


See us at Booth 345 
NATIONAL HARDWARE SHOW 
Coliseum, New York City 
Sept. 28 thru Oct. 2 





CABLE ELECTRIC PRODUCTS, INC. 
PROVIDENCE 7, RHODE ISLAND 





Want more facts? Circle 195, p. 275 
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Booth No. 


Jerrold Stephan Co.....1467, 1468 
430 First Ave., North 
Minneapolis, Minn. 

Jiffy Enterprises ............558 
146 N. 13th St. 

Philadelphia 7, Pa. 


Jodor Corp. ..... 1110, 1111, 1112 
275 N. J. R. R. Ave. 
Newark 2, N. J. 


Joliet Wrought Washer 
Co. M-51-A 
Joliet, Il. 


Jordan Industries ...........356 
3030 N. W. 75th St. 
Miami 47, Fla. 


See advertisement on page 268 


Kalamazoo Furniture Co. 
Kalamazoo, Mich. 1413, 1414 


K-Appliances ................596 
Queen Products Div.., 
King-Seeley Corp. 

505 Front St. 
Albert Lea, Minn. 


Kalc Mfg. Corp 
2006 Pitkin Ave. 
Brooklyn 7, N. Y. 


Kamkap, Ince. 
1107 Broadway 
New York 10, N. Y. 


Karoff Originals Ltd........M-49 
222 Fourth Ave. 
New York 3, N. Y. 


Kason Hardware Corp... .661, 662 
71 Wallabout St. 
Brooklyn 11, N. Y. 


Kasson Die & Motor Corp. . 
34-08 Northern Boulevard 
Long Island City 1, N. Y. 


Kastar, Ine. 
200 Lincoln Ave. 
New York 54, N. 


Kaufman Mfg. Co., Garden 
Sales Div. 
Manitowoc, Wis. 


Booth No. 


SS rarer ree es 753 
222 W. 3rd St. 
Kansas City, Mo. 


= he Serre ree 1141 
1687 McDonald Ave. 
Brooklyn, N. Y. 


Kensico Mfg. Co 
Hubbells Rd. 
Mt. Kisco, N. Y. 


Kent Plastics 
830 Monroe St. 
Hoboken, N. J. 


Kern Products Co. .......... 1244 
148 Woodard Ave. 
Birmingham, Mich. 


Kerr Chemicals 
Box 189 
Des Plaines, II. 


Kerr Wire Products Co 
933 N. Cicero Ave. 
Chicago 51, Ill. 


See advertisement on page 252 


Kester Solder Co 
4201 Wrightwood Ave. 
Chicago 39, Ill. 


See advertisement on page 228 


Keystone Bolt & Nut Corp... . .505 
125 Church St. 
New York 7, N. Y. 


Kidde Mfg. Co 
Consumer Products Div. 
30 Farrard St. 
Bloomfield, N. J. 


See advertisement on page 106 


HARDWARE HUMOR 





just browsing. 


HARDWARE SHOW SECTION 
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vr 
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= WATCH THIS ITEM 





GIANT "Saki 


HOLIDAY 


CANDLES ™ 


Season's 
Greetings 
on one side! 
Mele Kalikimaka 
(Merry Christmas in 
Hawaiian) on the other! 
Firmly supported 
inside by the rugged 
TIKI TORCH! 





XMAS SENSATION! 


NEW LOW, 
LOW PRICE 


S& FULL DISCOUNTS! 
3 ruu FREIGHT ALLOWED! 


NATIONALLY ADVERTISED: 


¢ House & Garden « Living 


YNOZ—aAmMmMAD vZOuPmyY 


Se a ee ee 


¢ House Beautiful «+ Sunset 


e Better Homes & Gardens 


JOHN CHARLES CO. SEE THIS AND MORE OUTSTANDING NEW /TEMS 
1513 Plaza del Amo — Torrance, California IN THE JOHN CHARLES BOOTH NO. 1437 
Want more facts? Circle 196, p. 275 
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Booth No. 


Kiltie Mfg. 
5160 W. Thompson St. 
Philadelphia 31, Pa. 


Kind! Products 
Box 228 
Ridgewood, N. J. 


King Cotton Cordage.......: 
105 Duane St. 
New York 8, N. Y. 


Kingsford Co. 
Box 1191 
Iron Mountain, Mich. 


Kingsford Ornamental Bldg. Prod- 
ucts Div., Comaco, Inc. .....956 
Box 9536 
Pittsburgh 23, Pa. 


Kitchen-Quip 
EK. Marion St. 
Waterloo, Ind. 


See advertisement on page 135 


ere M-4 


Max Klein, Ince. 
8915 Northend 
Ferndale 20, Mich. 


Knape & Vogt Mfg. Co 
Grand Rapids 4, Mich. 


See advertisement on page 230 


Knapp-Monarch Co...126, 127, 128 
Bent and Potomac Sts. 
St. Louis 16, Mo. 


Booth No. 


Knickerbocker Metal 
Eee | 
687 Broadway 
New York 12, N. Y. 


I i ks ae 818 
Kohler, Wis. 


Kol, Ine. 
2323 Ellis Ave. 
St. Paul 14, Minn. 


1166, 1167 


Kord Mfg. Co 
4510 White Plains Rd. 
New York 70, N. Y. 


Kravex Mfg. Corp............ 432 
634 Prospect Place 
Brooklyn 16, N. Y. 

Victor J. Kreig, Inc.. ee 

611 Broadway 

New York 12, N. Y. 


See advertisement on page 267 


Kursh Products 
3148 W. 32nd St. 
Cleveland, Ohio 


L 


Lafayette Brass Mfg. 
i «awaiieKesies Oe, ae: fe 
409 Lafayette St. 
New York 3, N. Y. 


See advertisement on page 177 


Booth No. 


Lambert Inc... . .808, 809, 810, 811 
519 Hunter Ave. 
Dayton 4, Ohio 


Lancaster Pump & Mfg. Co... .905 
Manheim Pike 
Lancaster, Pa. 


Lance Ornamental Mfg. 
Corp. 
2752 W. 16th St. 
Brooklyn 24, N. Y. 


La Pointe Industries 
Rockville, Conn. 


Lasko Metal Products... .367, 368 
438 W. Gay St. 
West Chester, Pa. 


Lauson & Power Products Divs. 
812, 813, 814, 815 
Tecumseh Products Co. 
Tecumseh, Mich. 


Lawn Boy 
Div. Outboard Marine Corp. 


Lamar, Mo. 
See advertisement on page 3 


Lawnmaster Co. ..........e:: 707 
610 S. “H” St. 
Richmond, Ind. 


Lawn Mower Institute 
Mills Bldg. 
Washington 6, D. C. 


Lawrence Products Corp. 
2145 Pitkin Ave. 
Brooklyn 7, N. Y. 


Leathercraft Co. 
Preston & Filbert Sts. 
Philadelphia, Pa. 


Lebanon Chemical Corp....... 83% 
Lebanon, Pa. 


Geo. S. Leiner & Co 
1250 Brook Ave. 
New York 56, N. Y. 


Leipzig & Lippe, Inc....1150, 1151 
307 Railroad Ave. 
sedford Hills, N. Y. 


Lenk Mfg. Co 
Franklin, Ky. 


The HARDWARE AGE Message Center is part of booth 
Nos. 45-46, your headquarters at the show. Meet friends, 


send and receive messages, and rest tired feet at the 
HA booths. 


Le Pages 
Metuchen, N. J. 
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EW! avAL 
Selling Sampler 


the Best Salesman 2 Retailer Ever Had / 


® Helps you sell more high-profit R-V-LITE roll goods! 
© Helps you sell items that may not be on display! 
® Helps emphasize the plus value of R-V-LITE quality! 
® Helps suggest scores of uses for R-V-LITE materials! 
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200 CW CH-O-GIASS. 14 mesh 


vo. 


2 Se ae 


ioO«? 


wae hh 


300 cw CEL-O-GiASS 


700 W-&-vAITE Abuemnum Mesh 


CC. @VAITE Greer Cotten Mesh 


ne 
Se on on Oh PAT 


ee 2 a 





FREE! 

Get Free Copies from 
your Wholesaler or 
Write directly to 
Arvey Corp. 


Sheet ng 
Tay — THRIFTO-PANE Viny!t Piast « 

Wire Re ntorced 
,4aw — THRIFT-O PANE 


soc Tee OPANE white 


This display 
rack yours 
for just $6.00 
with $49 
order for any 


R-V-LITE 
materials. 





CEL-O-GLASS—finest galvanized 
wire mesh, heavily coated with 
clear acetate plastic. #800 CW 
14 mesh and #300 CW 10 x 9 
mesh both in 28”, 36” and 48” 
widths; 50’, 100’ and 150’ 
lengths. 


R-V-LITE Vinyl! Plastic Sheet- 
ing—4 mil. Tough, heavyweight 
crystal clear plastic is waterproof, 
highly flexible, and has good 
insulating qualities. 30”, 34” and 
48” widths. #15V 


R-V-LITE Green Cotton Mesh 
—Strong twisted cotton 4” mesh, 
bonded between layers of clear- 
est, tough acetate plastic. High 
tear resistance. # 100C-36” wide, 


Mie 
in 50’, 150’, and 300’ lengths. a)". 





RAIN-X-IT* New 
Flexible Downspout 


Storm-Lite 
. 


Extender 


Diamond-Tread 


paitt 
J 


R-V-TEX 
Carpet Runner 
Suggested Retail 
35c per lineal ft. 
New, raised Diamond- 
Tread produces Squee- 
gee-Like’’ action when 
stepped on—actually 
scrapes dirt and moisture 
from shoes. Lies flat and 
stays put. Embossed un- 
derside grips carpet; can’t 

curl 


Be the S 


; 
‘ 


2 


. 


’ 
\ 
er" ; 
“ ; 
b 
i 


Carries rain water away from 
house, saves foundation, pre- 
vents lawn erosion, etc. Tough 
polyeth tubing, adjustable 
stainless 


~My 
collar 


attaches easily to 


steel 


' a 
s 
*. 


# 2s P 
Re : ‘ 
. , » 
. ‘ af 
‘ 


any downspout 





2) Ores 
- on 


~ hey 








See the Complete 
R-V-LITE line at the 
National Hardware Show 
in New York 


BOOTH 391 


*Trademark 
of Arvey 
Corporation 


Since 1905 & 


Cc 
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Storm Window Kits 


Packed in eye-stopper, self- 
selling packages. Each kit 
contains everything needed 
for window: 224S1—Single 
Strength; 224SLH — Double 
Strength. 36° x 72" 


R-V-LITE 
Kraft Door 


Individually packaged 

Converts screen door into 

snug storm door. Fits nearly 

any standard screen door 
D. 


~_ 
— 


Arvey CORPORATION 


3500 N. Kimball Ave., Chicago 18, Ill. 
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MARLEX 


rigid polyethylene opens 
a new era in plastics! 


MARLEX is a rigid, durable premium-quality material used for hun- 
dreds of heavy-duty industrial and commercial applications, as well 
as for attractive home produc ts. 


VIRTUALLY INDESTRUCTIBLE ... Products made of MARLEX plastic 
are tough and strong! Bend ‘em, boil ’em, bounce ‘em . . . MARLEX 
can take it. 


EXCELLENT RIGIDITY .. . If you have been using items made of soft 
conventional polyethylene or rubber compounds, you'll be agreeably 
surprised by the sturdy structural rigidity of MARLEX articles. 
BETTER TEMPERATURE RESISTANCE ... You can freeze MARLEX at 
temperatures as low as 180° below zero without damaging it... and 
heat it up to as high as 250°F! You can boil or steam-sterilize MARLEX 
products. 


COLORFUL, GLOSSY SURFACE ... Products made of MARLEX can be 
designed inanycolor desired. The hard, glossy surface of this new material 
has superior abrasion resistance and is very easy to clean and maintain. 
GREATER CHEMICAL RESISTANCE ... MARLEX is unaffected by most 
acids, alkalies, detergents, greases or oils. It has very low permeability to 
most liquids and gases. And it is nonabsorbent and waterproof. 


NONALLERGENIC . . . MARLEX is compatible with all body tissues. 
It is even used for surgical sutures, tubes and prosthesis materials. It is 
odorless, tasteless and nonirritating. 


CORRGSION-PROOF, ROT-PROOF, BACTERIA RESISTANT ... No 
matter how long you subject MARLEX to hot, humid tropical conditions 
it never rots, rusts, discolors or mildews. Bacteria cannot attack it. 


LIGHTWEIGHT—FLOATS ON WATER! . Even though MARLEX 
polyethylene products are exceptionally tough and rugged, they are very 
light in weight. For example, rope made of MARLEX filaments is so 
light that even heavy-duty cordage actually floats on water! 


MORE VERSATILE, ECONOMICAL ... MARLEX can be molded into 
attractive, colorful kitchenwares or heavy-duty radiation shielding for 
atomic energy reactors. It can be extruded into filaments for making 
cloth, rope, shoe uppers or industrial filters. It can be extruded into 
sparkling clear transparent packaging film that can be boiled and heat- 
sealed. And it can be heat-formed into a wide variety of articles such as 
safety helmets, luggage and TV cabinets. In most cases it is the least 
expensive material available that can meet required specifications. 

In fact, no other type of material can serve so well and so economi- 
cally in so many different applications ! 


*MARLEX is a trademark for Phillips family of olefin polymers. 


MARLEX 


PLASTICS SALES DIVISION, 
PHILLIPS CHEMICAL COMPANY 


A subsidiary of Phillips Petroleum Company, 
Bartlesville, Oklahoma 


Look for the MARLEX label — your 
assurance of quality and durability 





NEW PRODUCTS 





3oee Srue 


New Line of Unbreakable 
Plastic Floor Covering 


Hardware Offered 


A new patented line of plastic furniture 
glides and caster cups has been devel- 


oped by the U. S. Caster Cup Corp. 


These new cups and glides are molded 
in one piece from a tough, unbreakable 
plastic called MARLEX. The manufac- 
turer claims that the use of this new 
plastic eliminates damage to floors and 
floor coverings, possible with former 
types of glides. This MARLEX plastic 
has a smooth white surface that glides 
easily and noiselessly, leaving no black 
marks, rust stains or scratches. 

Unlike glass cups that are susceptible 
to breakage under heavy loads such as 
beds and sofas, these new USCC items 
are said to withstand heavy weights to 
give years of trouble-free service. 

This new line includes glides for tu- 
bular metal furniture legs—both sta- 
tionary and swivel types—nail-on and 
screw-on button glides, “‘retread”’ glides 
that snap over worn steel glides, and 
caster cups for both round and square 
legs. These glides and caster cups are 
offered in a variety of standard sizes to 
fit all types of furniture. 


Further information can be obtained 
from U. S. Caster Cup Corp. (subsidiary 
of Childlore Corp.), 208 West 15th St., 
Kansas City 5, Mo. 


Want more facts? Circle 198, p. 275 
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SINGLE SOURCE FOR ALL FLOOR COVERING HARDWARE! 


PACKAGED FOR 


SALES! 





PRICED FOR PROFIT! 


















SWIVEL GLIDE 








New! Marlex plastic 2 piece 
swiveling glide for 1”, 78”, 3%” 
and 58° chrome or aluminum 
tubular furniture. Maximum 





STRAIGHT TIP GLIDE 


floor protection for al! hard New! Marlex plastic straight 
surface flooring—tile, linoleum, tip glide for 1", 7" : Ya" and 
wood. Gold foil or skin pack- % chrome oF aluminum tub- 
aged. ular furniture. Maximum pro- 

tection for all hard floor sur- 





faces. Foil or skin packaged. 


Nail or screw type Marlex 
Plastic glides for all light 
load applications. For end 
tables, chairs, etc. 


COMPLETE LINE... FAST-MOVING...COMPETITIVELY 


PRICED ...40% MARK-UP 





®) 


CASTER CUPS 





AGE iia 
: > hy * 
; 
' 






BUTTON GLIDES 
















Marlex Plastic Caster Cups for 
all hard surface floors, all 
furniture loads, up to 2” 
round or square legs. Gold 
foil or skin packaged. 





Unconditional Guarantee of Customer Satisfaction 


Stop black marks...skid marks... 
rust marks...rubber marks...stains 


All USCC floor covering hardware is research de- 
veloped, proved and protected by US patents... 
designed to add beauty to furniture as well as 
give maximum protection from indentation and 
unsightly marks. 


This complete New Marlex Plastic line of floor 
covering hardware makes all others obsolete... 
is designed to fit your needs and the needs of 
your customers. 


Marlex eliminates 
these customer complaints 


Black marks 


Skid marks 


® Rust k ww 
ust marks 
® Stains | & PHILLIPS 64 PLASTIC 
® Chemical 
corrosion 





Unconditionally Guaranteed P= FREE SAMPLES...See for Yourself! = 7 


Protection for Carpets 


Research designed carpet 
guards give perfect load dis- 
tribution and complete safety 
for carpets...stop carpet 
damage, carpet holes, rust 
marks, pile crush, stains. 4 
models to fit all customers 
needs. 
































UNITED STATES CASTER CUP CORP. ' 
208 W. 15th Street 

Kansas City 5, Missouri 

We accept your offer of free samples and full facts on the USCC 
furniture support line. We understand we're under no obligation. § 
COMPANY or 

Ie tic wtnennestrnseninatetemenenaniniienintatapainmiiamaiesimaiitbiniatiniaills 
ee initentntincimnnntinn ai . 
a hl STATE — — 





UNITED STATES CASTER CUP CORP. 


SUBSIDIARY OF CHILDLORE CORP. 
208 W. 15th St., Kansas City 5, Mo. 





Want more facts? Circle 198, p. 275 
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Hardware Show Exhibitors 





Booth No. 


Stuart M. Lerner, Inc......... 459 
855 6th Ave. 
New York 1, N. Y. 


Lewis Engineering & Mfg. Co..710 
Alliance, Ohio 


Lewis Research Laboratories 
604, 605 
202 S. Dean St. 
Englewood, N. J. 


Liberty Hdwe. Mfg. Corp...... 603 
44-39 Purvis St. 
Long Island City 1, N. Y. 


Liberty Industries ...........363 
908 Kent Ave. 
Brooklyn 5, N. Y. 


Liberty Steel Chest Corp...... 520 
16 Dowling Place 
Rochester 5, N. Y. 


How to use information 
in advertisements 
in this section 


of HARDWARE AGE 


Under many exhibitors list- 
ings on these pages there is 
an extra line of type showing 
the location of the exhibitor’s 
advertisement in this issue of 
HARDWARE AGE. 

You can use these exhibi- 
tors’ advertisements to make 
your show visit more profit- 
able. 

Read these advertisements 
for a pre-show tour of the 
Hardware Show. Note the 
products featured. You will, 
no doubt, see products that 
you will want to sell in your 
store. 

Plan your tour of the show 
to visit the booths of these 
exhibitors. 

If you cannot attend the 
show, use these advertise- 
ments for your at-home tour 
of the exhibit hall. Products 
featured will give you a gen- 
eral view of what is ahead in 
many hardware lines. 
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Booth No. 


Lifetime Cutlery Corp........ 607 
54 Knickerbocker Ave. 
Brooklyn, N. Y. 


Lifetime Markers ........... 1236 
Box 158 
Milford, Mich. 


Lincoln Mfg. Co........... .. 147 
70 W. Main St. 
Westminster, Md. 


ER hc ad pk bate wee 1146 
Junction 3 & 46 
Clifton, N. J. 


Lincoln Metal Products Corp. 
225 42nd St. 513, 514 
Brooklyn 32, N. Y. 


See advertisement on page 262 


Lispenard Mfg. Corp......... 1451 
432 12th St. 
Brooklyn, N. Y. 


Lith-O-Ware Products ....... 456 
2700 N. Paulina St. 
Chicago 14, Ill. 


Littlestown Hardware & 
6 Ee A 153 
Littlestown, Pa. 


Little Wonder Div., 
Schiller-Pfeiffer ........... 960 
1028 Street Rd. 

Southampton, Pa. 


See advertisement on page 251 


Lockset Screening Co......... 181 
Joseph M. P. Ott Mfg. Co., Div. 
87 Sabin St. 

Pawtucket, R. I. 


Loma Piastics........... 619, 620 
3000 W. Pafford St. 
Fort Worth, Tex. 


Lombard Governor Corp...... 1061 
Chain Saw Div. 
Ashland, Mass. 


a ee 501 
288 Flushing Ave. 
Brooklyn, N. Y. 


NE ays wale 676 
1150 Broadway 
New York 1, N. Y. 


M. Lowenstein & Son......... 402 
1430 Broadway 
New York, N. Y. 





Booth No. 


Luce Reflexite Corp. ...... 1162-A 
41 Richmondville Ave. 
Westport, Conn. 


Lufkin Rule Co. ........ 185, 186 
Saginaw, Mich. 


Lustig Distributors .......... 451 
495 N. Woodland St. 
Englewood, N. J. 


Lustre Line Products........M-8 
53 N. 2nd St. 
Philadelphia, Pa. 


See advertisement on page 433 


Lynwood Laboratories ....... 637 
25 Buckingham Rd. 
Norwood, Mass. 





M 


M & D Store Fixtures... .338, 339 
245 Vineland Ave. 
City of Industry, Calif. 


See advertisement on page 283 


Macklanburg-Duncan Co.. .123, 125 
Box 1197 
Oklahoma City, Okla. 
See advertisement on page 227 
Magic Hostess Corp.......... 627 
36th & Bennington 
Kansas City 29, Mo. 
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NO. 510 NO. 511 NO. 512 

Vertical design, easy opening. Its Large capacity, holds lots of mail, Big enough to hold the largest 
scalloped lid extends beyond the ornamental rack provides for magazines and still have room 
box edge for protection. newspapers and magazines. for a family’s mail. 


8” W. x 12%” H. x 3%” D. $2.50 retail 12” W. x 11” H. x 3%” D. $2.75 retail 15” W. x 11” H. x 3%” D. $2.95 retail 





NO. 507 








pyeie be- oy 


Big capacity at a bargain price is NO. 506 yond the box 

the feature of this simple but This squared design affords both sides and front. It provides 
handsome mailbox. weather protection and capacity. complete weather protection. 
15” W. x 11” H. x 3%” D. $2.50 retail 12” W. x 11” H. x 3%” D. $2.25 retail 8” W. x 12%2” H. x 3%” D. $1.95 retail 





NO. 703 


Extra heavy construction, ornamental pull, 
large capacity, opens down to give full view. 


16%” wide, 5%” high, 4%,” deep. Retail $5.95. 


GRISWOLD MANUFACTURING COQO.., Sidney, Ohio 





NO. 704 


Large enough to hold magazines, pull to open. 
Just release—it closes automatically. 


17¥%e” wide, 7%” high, 6%” deep. Retail $7.95. 
* 


Cast Iron Cooking Utensils 
Housewares * Dampers 


Want more facts? Circle 199, p. 275 
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Hardware Show Exhibitors 





Booth No. 


Magic Iron Cement Co. .. .399, 400 
5403 Bower Ave. 
Cleveland 27, Ohio 


See advertisement on page 263 


Magla Products ............M-46 
412 Halsey St. 
Newark, N. J. 


Magnolia Products....... 438, 439 
Kast End Station 
Columbus, Miss. 


r. R. Matiory @& Co. .....se65 DAT 
Box 1558 
Indianapolis 6, Ind. 

a |. 467, 468 

263 William St. 

Englewood, N. J. 


Markel Electric Products.....373 
129 Seneca St. 
suffalo 3, N. Y. 


Market Forge Co. ........... 658 
oo. Garvey St. 
Everett, Mass. 

Mark Mfg. Co................342 


Box 19] 
Owosso, Mich. 





HARDWARE HUMOR 





HARDWARE 





I guess he's not ready to set up his 
firs? display 
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Booth No. 


Marshallan Mfg. Co. ........ 1448 
1061 W. llth St. 
Cleveland 13, Ohio 


Marshall Metal Products...... 686 
409 Lafayette St. 
New York 3, N. Y. 


Marvel Lamp Co............. 689 
95 River St. 
Hoboken, N. J. 


pemmemete COER. 6 ic cece so. 51, 52 
111 W. Washington St. 
Chicago 2, Ill. 


CE M-27 
240 W. Tenth 
Wichita 2, Kan. 


Maxwell, Bowden & Rice ..... 1169 
Geneva, N. Y. 


Mayes Brothers Tool Mfg. Co. 


104 Ashe St. 682-B 
Johnson City, Tenn. 
McCloskey Varnish Co...... 647-A 


7600 State Rd. 
Philadelphia 36, Pa. 


McClung Brothers Rose Nurseries 
Box 697 906 
Tyler, Tex. 


McDonough Power Equipment 
1034, 1035, 1044, 1045 
McDonough, Ga. 


MeGraw-Edison Co.. .194, 195, 196 
Bersted Mfg. Div. 
Industrial Drive 
Jefferson City, Mo. 


McHutchison & Co. ......... 1252 
695 Grand Ave. 
Ridgefield, N. J. 


Mechanical Mirror Works... 
661 Edgecombe Ave. 
New York 32, N. Y. 


.M-61 


Mechanical Products ......... 354 
1824 River St. 
Jackson, Mich. 


Mechanix Illustrated ..........34 
67 W. 44th St. 
New York 36, N. Y. 


Booth No. 


Melard Mfg. Corp...........- 521 
2926 White Plains Rd. 
New York 67, N. Y. 


Melnor Industries ........... 709 
300 DeWitt Ave. 
Brooklyn 36, N. Y. 


Merc-O-Tronic Instruments 

Corp. 

4533 Kidder Rd. 
Almont, Mich. 


Merry Mfg. Co. 
Box 1835 1148, 1144, 1145 
Seattle 11, Wash. 





Your headquarters 
at the show 


Make the HARDWARE AGE 
Booths Nos. 45 and 46 your 
headquarters during the 
show. When you want to meet 
people, make a date to meet 
them at the HARDWARE AGE 
booth. We will take messages 
and there will be plenty of 
chairs. There will also be a 
telephone for your conveni- 
ence. So come in and make 
vourself at home; check the 
HARDWAGE AGE Message 
Board if you expect messages 
while at the show. 


a tt tt tt nn m 


Metalart Co. ............ 687, 688 
166 Valley St. 
Providence 9, R. I. 


Metal Cabinets Mfg. ........ 380 
3 Lexington Ave. 
Brooklyn 38, N. Y. 


Metal Ware Corp.........560, 561 
Two Rivers, Wis. 


Metropolitan Vacuum 
gh a ae a - 638 
4143 Third Ave. 
Bronx, N. Y. 
red Meyer of California.346, 347 
1499 Potrero Ave. 
San Francisco, Calif. 
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Now DAB has a selimate 




















REPAIRS, SEALS 
SOLDERS, CAULKS 
MOLDS FILLS DENTS 
HOLES & wanacet 


Ve 
je =e 
GS onl 4 


WILL Ze RUST, hee CHIP OR PEEL | 









It’s Met-l-it household metal manie 
see ‘em both at the Hardware Show! 


We call it Met-l-it. You’ll call it the brightest sales 
star at the New York show! 








Drop by and see us at the show. We will demon- 
strate Met-l-it for you...and tell you about our 





For years Met-l-it has had wide industrial and 
commercial use, in auto body repair, in manufac- 
turing, and as a protective coating (the stacks of 
the liner United States are coated with Met-l-it). 
And now Met-l-it is available in blister-packed 
tubes for household use. A necessity in every work- 
shop... just the thing for repairing leaks in gas 
tanks, radiators, pails, gutters and plumbing ...an 
all-purpose coating and repair for metal, wood, 
masonry, glass, even cloth! 

What’s more, it carries an extra profit punch, be- 
cause you will sell a tube of Met-l-it with every 
tube of DAB... and vice versa! 


exciting promotional plans. If you miss the show, 
be sure to ask your distributor for full details. 
Either way, make plans to make hay with Met-|-it! 


R. M. HOLLINGSHEAD CORPORATION 


Camden, New Jersey « Sunnyvale, Cal.fornia « Toronto, Canada 


We'll be in booths 


555-556 


Be sure to drop by! 








Want more facts? Circle 200, p. 275 
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NOW! 


The One and Only 


Aluminum 
SAFETY PLATFORM 
LADDER 


FOLDS COMPACTLY 
FOR FASY TORAG! 


SLIP RESISTANT 
RUBBER FEET 





Now, get set for quick sales with 
this new WERNER lightweight, 
lifetime aluminum platform lad- 
der. Your customers will imme- 
diately see its superior safety, 
convenience and styling features 
...and the strong eye-and-buy 
appeal of these outstanding ad- 
vantages is sure to keep cash 
registers ringing. 


pynderemriters Haboratories In 
inmsrectso 
LADDER 
1%. 20> (SSUE Ne 4203 














Visit Booth No. 8 

National Hardware Show 
Clear the way for real profits—write 
today for full catalog details or con- 
tact your WERNER Aluminum Ladder 
Distributor immediately. 


WE RINE Ri: 





DEPT. HA-9—BOX 580, GREENVILLE, PA. 












Want more facts? Circle 201, p. 275 
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Hardware Show Exhibitors 





Booth No. 


0 ee ee 759 


67 W. 44th St. 
New York 36, N. Y. 


Midland Co., Sub., Outboard 
meneame GGG. . ww oc eww ees: 1053 
Waukegan, Ill. 


See advertisement on page 178, 179 


Millburn Peat Co. ........... 819 
111 N. Wabash Ave. 
Chicago 2, Ill. 


Miller Chemical & Fertilizer Corp. 
3006 W. Cold Spring Lane 904 
Baltimore 15, Md. 


See advertisement on page 266 


Millersburg Reamer & 
OE ea be wwe 433, 434, 435 
Millersburg, Pa. 


Millers Falls Co.......... 13-A, 13 
57 Wells St. 
Greenfield, Mass. 


Ki. Miltenberg, Inc............ 382 
43 Great Jones St. 
New York 12, N. Y. 


Milwaukee Tool & 
Equipment Co. ............138 
2773 S. 29th St. 
Milwaukee 46, Wis. 


See advertisement on page 208 


Minneapolis-Honeywell 
Regulator Co. .........549, 550 
2753 Fourth Ave. South 
Minneapolis 8, Minn. 


Henry F. Mitchell Co........ 1444 
ord and Spruce Sts. 
Philadelphia, Pa. 


Model Box & Tool Co.......... 440 
Yorkville, Il. 


meoGerm Bere Co........sesce 1246 
160 N. Fair Oaks Ave. 
Pasadena, Calif. 


See advertisement on page 271 


Modern Tool & Die Co... .914, 923 
5389 W. 130th St. 
Cleveland 11, Ohio 


See advertisement on page 244 


| BOO BeOe Comm. 2.060. cccecck 912 


923 S. E. Madison St. 
Portland 14, Ore. 
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Booth No. 


EE er rey i 100 
230 N. Fifth St. 
Reading, Pa. 


See advertisement on page 252 


Monelle Corp. 
10 N. Clark St. 
Chicago 2, Ill. 


Monroe Fabricators ........ M-60 
1603 S. Michigan Ave. 
Chicago 16, IIl. 


Tom Moore Tractor ..... 816, 817 
Mantua, Ohio 


Morgan Sign Machine Co. 
M-6 & \% of M-7 
4510 N. Ravenswood Ave. 
Chicago 40, Ill. 


Morse Metal Products Co......355 
3851 Lyme Ave. 
Brooklyn, N. Y. 


. 
—= 


— Sy eee 5 
550 N. Hobbie Ave. 
Kankakee, Ill. 


See advertisement on page 139 


Motor Wheel Corp............ 741 
111 W. Mt. Hope 
Lansing 3, Mich. 


See advertisement on page 173 


ST i i 


How fo reach 
your friends 
at the show 


Here’s how to reach your 
friends in the Coliseum dur- 
ing the show. 

Come to booths Nos. 45 and 
46. That’s the HARDWARE AGE 
booths. Write a message for 
your friend. Your friend’s 
name will be posted on our 
Message Bulletin Board. 

Your friend sees his name 
on the bulletin board and asks 
for the message you’ve writ- 
ten. 

Check the HARDWARE AGE 
booth frequently to see if 
friends have left messages 
for you. 

This is a service offered by 
HARDWARE AGE to aid show 
visitors. 





N y 
\ y 
\ y 
N y 
\ y 
\ y 


ALUMINUM 


SOF coATING 





Shet-kole aluminum roof coating 


... one coat covers and seals any roof! 










NOLO 
10 YEAR 
GUARANTEE 


SHEF-KOTE is worron- maintenance! SHEF-KOTE stops leaks forms 
ted to weatherproof 
er waneegrnes seat .. and will not crack, rub, or peel! it is NOT A 
roof for a minimum of 

ten years... replace- 
ment of material is 
fully warranted by 
manufacturer. 





Have the best... P 
it costs no more than the rest! 


Here is the COLORFUL answer to economical! roof 


a weatherproof and waterproof metallic coating 


PAINT... but a special formulation of asbestos 


COSCO OSS 


fibres, asphalt, fine preservative oils and millions 





of polished aluminum flakes that are TINTED in 


WEA THERPROOF! your choice of colors. SHEF-KOTE withstands 


QOYQY OQOQQOQOOQ0O ES severe weather conditions, both hot and cold 


WA TERPROOF! because in drying, the aluminum flakes float to 


the surface forming a coating of metal, YET the 


YHOOVQDY 





under portion is flexible and in an elastic state 


Shettiele =1-10]\p4 me) Vi bamete)-1-l0]-) wale]. 
17814 Waterloo Road «- Cleveland 19, Ohio 


Want more facts? Circle 202, p. 275 
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YOU SELL THE 


WORLD'S FINEST! 


when you sell 


SCRAPERS 


SELL QUALITY! 
INCREASE VOLUME! 
BOOST PROFITS! 


The finest Putty Knives and Scrapers 
in the world! Guaranteed Forever! 
Quality packaged on black and 
gold cards! Displayed on sales- 
building FREE Racks! 


@ QUALITY plus — for ‘'sell-on-sight'"’ cus- 
tomer appeal. 


FINEST HIGH-CARBON CUTLERY STEEL — 
stiff or flexible for different jobs and tastes. 


“GRANITE WOOD" 
HANDLES — hard- 
wood veneer with new 
formula resin, heat 
compressed to gran- 
ite hardness. Nof 
ovailable elsewhere! 


FREE ‘'SELF-SELL- 
ING’ DISPLAY RACK 
with ‘‘demand-bal- 
anced’ assortment of 
“best sellers." 
HAVE YOUR JOBBER 
DELIVER THIS 
M-3 ASSORTMENT 
9 ea. 14%” “'S" Putty Knives 
9 ea. 14%” “E"’ Putty Knives 
6 ea. 3” ‘'S’’ Scrapers 
6 ea. 3” ‘‘E’’ Scrapers 
only $34.20 LIST. FULL PROFIT 


GOODELL COMPANY 


ANTRIM, NEW HAMPSHIRE 
Want more facts? Circle 203, p. 275 
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Hardware Show Exhibitors 





Booth No. 


Moto-Mower Div. ............ 743 
Detroit Harvester Co. 
625 S. “G” St. 
Richmond, Ind. 


See advertisement on pages 239, 240, 261, 271, 
381, 401, 435 


Munsey Products 
Box 302 
Little Rock, Ark. 


SE See 
13 Groton Rd. 
Aver, Mass. 


Musgrave Inc. 
2755 Columbus Ave. 
Springfield, Ohio 


Mystik Adhesive Products... .648 
2635 N. Kildare Ave. 
Chicago 39, Ill. 


Mystic-Lite Corp. ..........M-48 
87-10 Queens Blvd. 
Elmhurst 73, N. Y. 


N 


Nappe-Smith Mfg 
Farmingdale, N. J. 


1884 Pitkin Ave. 
Brooklyn 12, N. Y. 


National Aluminum Products 
Co. 
703 Pressley St. 
Pittsburgh 12, Pa. 


National Bird Control] Laboratories 
5315 Touhy Ave. 654 
Skokie, Ill. 


National Brush Co.......2 
101 Illinois Ave. 
Aurora, Ill. 


National Carbon Co.. .102, 827, 8 
Div. Union Carbide Corp. 
535 Fifth Ave. 

New York 17, N. Y. 


National Cash Register Co. 
406, 407 
Dayton 9, Ohio 


Booth No. 


National Food Slicing Machine 
Co. 
47 Martine Ave. 
White Plains, N. Y. 


National Ideal Co 
2533 W. Central Ave. 
Toledo, Ohio 


National Lock Co 
1902 Seventh St. 
tockford, Ill. 


Nelson Industries... .5$ 
115 E. Carson St. 
Pittsburgh 19, Pa. 


a 


HARDWARE AGE 
invites you 
HARDWARE AGE invites you 

to visit its booths at the Na- 
tional Hardware Show. They 
are Nos. 45 and 46. Members 
of the staff will be there to 
help you. Come in and use the 
telephone, chairs and other 
facilities. Leave messages for 
vour friends. 


ee 


L. R. Nelson Mfg. Co. 
1725 S. W. Washington St. 
Peoria, Ill. 


Neveo Wood Products Co..324, 3: 
500 Nepperhan Ave. 
Yonkers, N. Y. 


Newburgh Metal Mfg. Corp. 
1465, 1466 
1 Park Ave. 
New York, N. Y. 


New England Carbide 
_ 8 aa eee 995 
55 Commercial St. 
Medford 55, Mass. 


New Era Products Div., 
Clinton Nurseries 
Boston Post Rd. 
Clinton, Conn. 


New Hermes Engraving Co... .445 
13 University Place 
New York 3, N. Y. 
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SUPERLIGHT MAGNESIUM LADDERS 


World's most complete ladder line 


STEPLADDERS SINGLE SECTION & 
3 ft. to 10 ft. high EXTENSION LADDERS ‘‘with 
5 th 3" wide the STEPLADDER STEP" 

moo i 
channel side rails. 20 ft. to 72 f#. (3 sections) 
aed, oe a WIDE-TREAD 2!/." reeded 
con fr me bork step rungs welded to |-Beam 
racing front b. side rails. Sections interlock 
5 mapa ny ~ me _ for safety, slide smoothly. 
fle a4" . 7 ladde With rope, pulley & specially 
ore. nee eee designed locks. Even 


Booth No. there 
: are (only 3 Ibs.) hold 
only s.) holds 

weight of TWO people! the largest a ee 


New York Wire Cloth Co...... 175 | | 
116 FE. Market St. BETTER , 
: York Pa | ALL-WAY LADDERS 


Adjustable Step/ 
Extension 

“*Runged" back forms 
regular stepladder .. . or 
adjust it to stand level on 


Hardware Show Exhibitors 




















See advertisement on page 171 


Nicholson File Co........... 18-A profits 











Providence 1, R. L. al etc ~~ yy (stairs, '* JUNIOR" 
*-« , = U 
wank Wo callie on “em. STEPLADDERS 
- . . —— tension."' 6 7. 8. 9. and 26"" high, 3" 
PORNO, oes ckcvesvacdeedaw 16 | 10 ft. heights... with all wide channel 
: | Superlight side rails, 
200 Main St. stepladder fluted non-skid 


features a 
truly verso- 
tile ""lifel’ | 


steps 3/4" wide. 
Supports more 
than 400 Ibs. 





=: 





New Rochelle, N 





Pe: Cem ee, 539 
55 W. 13th St. | 
New York 11, N. Y. 





WRITE FOR COMPLETE LADDER FOLDER 


WOW 


MAGNESIUM products 





North American Aluminum 
a ee 1411, 1412 
14-50 128th St. 

College Point 56, L. I., N. Y. 

















North American Philips Co. 


586. 587 @ Unbelievably light @ Rustproof and non-corrosive | 
100 E. 42nd St. @ incredibly durabie @ Non-magnetic and shock resistant 
New York 17. N. ¥ @ Never warp or twist out of shape @ Long-lifed, outlast and outperform other materials 


North American-Viking SUPERLIGHT MAGNESIUM 
ping iene eta lat sass “HEARTSAVER" HOUSEHOLD PRODUCTS 


470 Kittson St. "SNOW FLYER" SLED 
St. Paul l, Minn Light as a feather; 
RAKE double-width runners 





24'' to 48"' wide a to child 
. . < ‘ eka FO . 5 9 n 
Northrup, King & Co. ..1077, 1078 Rounded footlike big A ‘little, this 
a pier tal . , teeth glide 57-inch sled can be 
1500 Jac kson t., N. E. smoothly with a smacked down for a 
Minneapolis 13. Minn. scooping action belly-flop or pulled with ease. The extra-wide runners 


thatleavesaclear 
surface. 72'' long 
rubber tipped 


keep it a-flying even in the softest snow! 





Norwood Industries ........ 1423 tubular handle 
’ . Makes tight work 
8000 Strong ot. of the neaviest >> 
: lean-up job! 
Norwood Park, Ill. clean-up job > ae 
| 
4 tt SNOWPUSHER | 


18"' to 24°' wide 


Curved polade sec- 
tion. 54° long 





Poughkeepsie, N. Y. 
GRILLWARE 





. rubber tipped MAGGIE PAN Meets ranidly end 
p Nu-Lite Products ..... 1409, 1410 tubular handle Soaks Tarnish Off uniformly over any 
- Optional rollers Silverware type of flame— 

212 5th Ave increase maneuver- ' ‘ , ; indoors or outdoors 
, - : ; ability on When silver is soaked in this il 17'/2 Grillmaster 
New York, N. Y. pavement. There's 0", together with hot water tix tt Jiffy Grill and 

literally “‘nothing'’ 9d any household detergent, 4) » i) Jiffy Skillet 
to move or lift but a voumnes — with 6" handle. Easy 

. ru mn in tess an ! 
the snow. malin . . . Original lustre to clean; _ome ory 
is restored. A _ fast-seller. non-sticking 


WRITE TODAY FOR CATALOG PAGES 


ava’, HITE METAL ROLLING« STAMPING CORP. 


443 FOURTH AVENUE, NEW YORK 16, N. Y. 


Q 





O-Cedar Div.........318, 319, 320 | Plants: Warsaw, Ind., & Brooklyn, N. Y. 
é -rican-Mariett: 0. 
aaa | : Worid's Largest Producers of oe ‘AStuteatpate.. | 
Chicago 9, Ill. | BE SURE TO SEE US AT THE SHOW —BOOTH 19-20 


Want more facts? Circle 204, p. 275 
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‘that’s my boys) 


have a great new 
addition to your 
favorite fix-it line,” 





Semi 










G MADE OF METAL - BIG 6% Of. TUBE 





REPAIRS ANYTHIN 





Says Mrs. N. J. Freeman, 


Vic Gelb’s ever loving grey haired mother-in-law 





y nwo? mnwen | MOTHER knows best... and the best is yours from DURO-Plastic. Our 

¢ nasi 2a newest item is Liquid STEEL, ready mixed, ready to use. The demand is 
> = fi 7") there... your answer is with this big 61/ oz. tube beautifully packaged 
=; ona Sho-Pak display card. Your jobber has Liquid STEEL for you with a 
Aq special FREE display rack, display card and sample application. Show 
| and SELL the complete DURO-Plastic line featuring the famous, much 
«| imitated — but never duplicated — DURO-Plastic Aluminum. 


KC a And Dont Forget to See Us at BOOTH *478 NATIONAL HARDWARE SHOW 


} 
I 


mn 








e 
GYy7 prastic 


PORCELAIN REPAIR 








We're backing you up with every imaginable selling 
aid (ad mats, window banners, sample applications, 
display racks, etc.) plus consistent advertising 
in newspapers, LIFE, POPULAR MECHANICS and 
GOOD HOUSEKEEPING. 


THE WOODHILL CHEMICAL CO., Cleveland 14, Ohio “originators and World's Largest Mfgrs. of Plastic Metals 


Want more facts? Circle 205, p. 275 
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“We sold over 5 
| sross of Duro 
Plastic Aluminum 
the first six months” 


v9 
D was ne @ 


Prastic, AWUMINUM 


em? 
yitt¥ te 





“Since first stocking Duro Plastic Alu- 
minum about six months ago, we have 
sold over five gross. Our customers 
come back and simply rave about it,” 
writes Carl Liberman, partner, Econ- 
omy Hardware and Plumbing Supply 
Co. “What I like is the way it builds 
repeat business—and friends. It’s a 
wonderful product. 

Like Carl Liberman, hardware men 
all over the country say that here's 
one of the fastest selling specialty 
items in years. Made with ALCcoA® 
Aluminum Powder by Woodhill 
Chemical Company, Cleveland, Ohio, 

Aluminum spreads like paste, 
dries metal hard in three hours. 

It’s a money-maker because it has so 
many uses—in your home, auto, boat 
or shop. Users say Duro Plastic Alu- 
minum seals, solders, bonds, repairs— 


G2euUs Pve ,2eG 
ery *“en ous 4Q4 
c=“ §? SOteONNH 


, 
he Sriginal metal i* P 


niTo 


se 


says Carl Liberman, partner, 


Economy Hardware & Plumbing Supply Co. 


Harrison, New Jersey 


adheres to virtually any surface. They 
apply it cold, just as it comes from 
the tube. Anyone can use it. 


ALCOA does not make aluminum put- 
ties, but ALCOA Aluminum Powders are 
used in all the best brands. Cold sol- 
ders are easy to use, require no tools, 
heat or flame. They adhere to metal, 
wood, plastic, or ssa 
glass or con- © 
crete... are not 
affected by wa- 
ter, oil or gaso- 
line . . . can be 
burnished to a 
luster or even 
painted. Write 
today for more 
information. Use 
the coupon. 


Want more facts? Circle 206, p. 275 
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Look for this label. . . 
it's your guide to the best in aluminum value 


For exciting drama watch 
oo “Alcoa Presents” every 
ALCOA Ff). _—s Tuesday, ABC-TV, and the 
REWER Emmy Award winning “Al- 
—————" | Coa Theatre” alternate 
Mondays, NBC-TV 


Aluminum Company of America 
1744-J Alcoa Building, Pittsburgh 19, Pa. 


| am interested in stocking cold solders made with 
Alcoa Aluminum Powder. Please send more infor- 
mation. 






Name__ 
Company 
Address 


City. ———— 
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Hardware Show Exhibitors 





Booth No. 


Ohio Machine Products....... 731 
3077 Beulah Rd. 
Columbus 11, Ohio 


Ohio Wire Products Co. ...1150-A 
1025 E. 5th Ave. 


Columbus 38, Ohio 


See advertisement on page 162 


EO OEE a ee 1458 
Box 2430 
Sarasota, Fla. 


Edward O’Malley Valve Co... .176 
11948 S. Halsted St. 
Chicago 28, Il. 


Organic Gardening and Farming 
Emmaus, Pa. 911 


Orman Industries. 
7113 Emlen St. 
Philadelphia 19, Pa. 

C. S. Osborne Co...... 

125 Jersey St. 

Harrison, N. J. 


Osrow Products Co.... 
Hazel St. 
Glen Cove, N. Y. 


Oster Mfg. Co. 
Box 4326 
Cleveland 32, Ohio 


Booth No. 


S. Ostrowsky, Inc. 
1133 Broadway 
New York 10, N. Y. 


Owens-Corning Fiberglas Corp. 
717 Fifth Ave. 129, 130 
New York 22, N. Y. 


Ox Fibre Brush Co............ 98 
Frederick, Md. 


See advertisement on page 238 


Oxwall Tool Co 
928 Broadway 
New York 10, N. Y. 


See advertisement on page 210 


108, 109, 110 


P.B.R. Mfg. Co 766, 767 
H and Luzerne Sts. 
Philadelphia 24, Pa. 


Palmer Tool & Forging Co... ...7 
Box 459 
Meadville, Pa. 


Paragon Mfg. Co. ........... 1108 
Ludington, Mich. 


Par Enterprises & Novelty 
Co. ..-M-32 


40X 23 


Northbrook, Il. 


Parker-Gaines Div. 
Tex Machine Co. 
58-06 3Sist St. 
Long Island City, N. Y. 


Booth No. 
Parker Metal Goods Co... .332, 3338 
85 Prescott St. 
Worcester, Mass. 


Parker Sweeper Co 
91 N. Bechtle Ave. 
Springfield 99, Ohio 


See advertisement on page 243 


Parkway Plastics 
Box 475 
New Market, N. J. 


Party-Q Corp. 
601 W. 26th St. 
New York, N. Y. 


Parvin Mfg. 
1149 S. San Pedro St. 
Los Angeles 15, Calif. 


Patent Novelty Co. 
303 8th Ave. 
Fulton, Ill. 


Lee Patten Seed Co. ~, 1090 
360 Ninth St. 
Jersey City 2, N. J. 


ee en ee 954 
580 W. 13th South St. 
Salt Lake City 10, Utah 


Pecora 
300 W. Sedgley Ave. 
Philadelphia 40, Pa. 


Peerless Broil-Quik Corp. 
1438, 1439, 1440, 144] 
Honeywell St. & Northern Blvd. 
Long Island City, N. Y. 
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A New Merchandising Triumph! 


b Paint 


The Aristocrat of 
PAINT ROLLER 
MERCHANDISERS 


P aint 


R ollers 
llustrated 
D splayed 


Explained 
A Brand New Concept in 
Roller Merchandising Colorful Side Panels Pictorially Present 


for 1960... - Rollers in All Their Many Phases 
Designed to Encourage Earn Bigger Protits... Faster... 
“PAINTING” with Minimum Effort! Show "PRIDE” 
By pictorial presentation it it Mlustrates! Displays! Explains! SELLS! 
illustrates the many ways that 


rollers can be used to easily 
beautify the entire home! 








Display shows how and where rollers can be used 

throughout the home . . . it encourages painting by graphically 

illustrating the ease of roller painting . . . and it explains 

what roller to use for all paints...all surfaces... all purposes. 

It features a deep, convenient cover compartment... an 

automatic roller dispenser and a handsome sturdy chrome 

frame. A dramatic combination of features that sells top 
quality merchandise . . . and more paint. 


CONTACT YOUR JOBBER TODAY! 


a 4 PAIN TR CORPORATION 


‘World’s Largest Manufacturer of Paint Rollers and Allied Items” 


4051 S. IOWA AVENUE + MILWAUKEE 7, WISCONSIN + ALSO LOS ANGELES and BALTIMORE 


Want more facts? Circle 207, p. 275 
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WHERE'S OHIO WIRE 
GOING TO BE THIS YEAR? 


- 


National Hardware Show 


Booth 
1150-A 


New York Coliseum 
Sept. 28 - Oct. 2 


Mid America Lawn 
& Garden Show 


Booth 
202 


Chicago, Illinois 
Oct. 8-9-10 











The makers of the famous 


“Folding Fence” will have | | haf 
dozens of new items to show | | il __til 


this year! Redwood Planter | N\ 


Stands and Coasters; The Tool Fi 


Toter; Giant Folding Fence 0“ 
and other PROFIT MAKERS 
for you! 


Ls 


foiding tence 


See ‘em at the Ohio Wire Booth! 


Ohio wire products 
Company. imc. 


Want more facts? Circle 208, p. 275 
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Hardware Show Exhibitors 





Booth No. 


Peerless Hose Co.........822. 823 
St. James, L. I., N. Y. 


Penn-Akron Corp. ........... 182 
32-01 57th St. 
Woodside 77, N. Y. 


Pennant Div 1401, 1402, 1403 
9705 Cottage Grove Ave. 
Chicago 28, IIl. 


Penn-Plastics Corp.........7: 
Fairhill Ave. 
Glenside, Pa. 


Penn Supply & Metal Corp. ..1158 
1833 N. 5th St. 
Philadelphia 22, Pa. 


Pennsylvania Lawn Mower Div. 
724, 725 
American Chain & Cable Co. 
929 Connecticut Ave. 


Bridgeport, Conn. 
See advertisement on page 167-170 


Pennsylvania Saw Corp.......153 
810 Broad St. 
Newark, N. J. 


Perfection Mfg. Co. ........ 125: 
2701 N. Leffingwell Ave. 
St. Louis 6, Mo. 





HARDWARE HUMOR 


“Now if it's economy you have in 
mind... 


HARDWARE SHOW SECTION 





LOOKING FOR TILLERS... 
AND RIDING MOWERS? ~< a 


+. at the New York Hardware Show, 
Sept. 28 - Oct. 2, Coliseum Booths 
1007-8, ask the men in the Ariens 
orange coats for the sales and profit 
facts about 


GARD-N-YARD. 
TOOLS 


SOLD ONLY BY SELECTED INDEPENDENT DEALERS 


it’s A Tiller! 


New Eye-Catching It's A Mower! | 


Colors! it’s A Sprayer! Choice of Two 


Heavy Duty Models! 


New, Exclusive 
Optional 
Reverse Drive 


~~ a> . 
Ariens Jet Rotary Tiller Designed Ariens Yardster With 2-Speed Wheel Ariens Trans-A-Matic For Heavy 
For Just Easy Tilling. Drive; Interchangeable Attachments : Duty Tilling; Non-Slip Differential 


” 
es 


Don’t “sign up” for any tillers or riding mowers until you see why 
Ariens GARD-N-YARD tools, backed by over 30 years’ manufacturing 
experience, have no equal for engineering, construction, dependability 
. . . and value. Be sure to see: 
ARIENS JET — designed for Just Easy Tilling. 3 h.p. engine. Tills 8” to 
20” wide. Fingertip controls. Optional reverse drive. 
ARIENS YARDSTER —2'2h.p. 2-speed wheel drive tiller with multi- 
purpose interchangeable attachments. 
Ow ARIENS TRANS-A-MATIC — 9.0 h.p. or 16.5 h.p. heavy duty tillers 
a with non-slip differential. 20” or 28” tilling widths. For commercial 
Rotary Mower ; / or rental operation. 
ARIENS IMPERIAL — rotary or reel riding mower with Insta-Hitch attach- 
a a a ments. Exclusive, non-scalping, Flex-N-Float cutting action. 42 h.p. or 
Engineered, Mest Dependable ond } 5% h.p. engine — optional electric starting. Outperforms every riding 
Versatile Riding Mower on the >» mower on the market today! See it! 


Market Today — Bar Nonel : And, if you can’t visit Ariens booth, 
; write today for the name of your nearest Ariens distributor. 


COMPANY 127 CALUMET STREET BRILLION, WISCONSIN 


Want more facts? Circle 209, p. 275 
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Again in 1960—Brand New Hardware Show Exhibitors 


DISPLAY 


R-L 


ROOT-LOWELL 








No. 60A & 60B Merchandis- 
ers. 60A and 60B may be 
featured together for added 
Sales appeal. 


New 60C Merc 

ture display for Ellipso com- 
pressed-air sprayer. Includes 3 
No. 205 elliptical shape com- 
pressed-air sprayers with feature 
display for island or counter. 





MERCHANDISERS 


Sell More Sprayers 
and Dusters 


New 60A Merchandiser. An entirely new display for 


nine hand sprayers includes 10 No. 231, 10 
No. 260, 10 No. 285 hand sprayers with 
counter or island display. 


No. 60B Merchan- 
diser. Three com- 
pressed -air 
sprayers beautifully © 
displayed in floor 
unit. Includes 

2 No. 191B, 

2 No. 120B, 

| new No. 258 
compressed-air 
sprayers with floor 
display. 





All new R-L Merchandisers help you sell more 


sprayers and dusters, Three exciting new displays 
combine eye appeal and utility in minimum floor 
space. These new merchandisers include only se- 
lected, fastest selling items thus assuring a rapid 
inventory turnover. The new 1960 R-L Display 
Merchandisers for both counter and island fit the 
needs of any store layout. 

A minimum investment in sprayers and dusters 
brings you these displays free of any charge. Ask 
your wholesaler about them now and get increased 
profit from the boom in sprayer and duster sales. 


ROOT-LOWELL CORPORATION 














ROOT-LOWELL 


Trade Mark 


Division of Root-Lowell Manufacturing Co. 
445 N. Lake Shore Drive, Chicago 11, Illinois, U.S.A. 


Want more facts? Circle 210, p. 275 
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Booth No. 


Pesco Products Div., 
Borg-Warner Corp. 
3310 Vanowen St. 
Burbank, Calif. 


See advertisement on page 156 


Petersen Mfg. Co 
De Witt, Neb. 


See advertisement on pages 203, 2 


R. E. Phelon Co 
70 Maple St. 
East Longmeadow, Mass. 


Phillips Drill Co 
U. S. 12 and Liberty Trail 
Michigan City, Ind. 


Hotel accommodations 


The National Hardware 
Show management has made 
arrangements with the con- 
vention bureau to handle ho- 
tel reservations. If you want 
the Show management to ar- 
range your hotel accommoda- 
tions write to National Hard- 
ware Show, 331 #$=Madison 
Ave., New York 17, N. Y., for 
a hotel reservation applica- 
tion blank. 


Pickett Products 
1111 S. Fremont Ave. 
Alhambra, Calif. 


Pierce Industries 
15 Canal St. 
Middletown, N. Y. 


Pioneer Div., Outboard Marine 
Corp. 
Waukegan, Ill. 


Pioneer Gen-E-Motor Corp. ...745 
5841 Dickens Ave. 
Chicago 39, Il. 


See advertisement on page 200 


Plantabbs Corp. ............. 925 
1101 Maryland Ave. 
3altimore 1, Md. 


51 Camden St. 
Paterson 3, N. J. 


HARDWARE SHOW SECTION 





Hardware Show Exhibitors 





Booth No. 


Poloron Products 
165 Huguenot St. 
New Rochelle, N. Y. 


Popular Mechanics 
200 E. Ontario St. 
Chicago, Ill. 


Portable Electric Tools....... 154 
320 W. 83rd St. 
Chicago 20, IIl. 


See advertisement on page 16, 17 


Portable Kitchen ............ 955 
Box 3307 
Tyler, Texas 


Porter-Cable Machine Co. 
114, 1081, 1082, 1055, 1056 
700 Marcellus St. 
Syracuse 4, N. Y. 


See advertisement on page 207 


Power Equipment 1086, 1087 
Box 427 
Cicero, Ind. 


B. G. Pratt Co 
204 Twenty-first Ave. 
Paterson 3, N. J. 


Precise Imports Corp 
32 W. 20th St. 
New York, N. Y. 


Precision Products....... 935, 936 
2415 S. Grand East 
Springfield, Ill. 


Premier Peat Moss Corp. 
039 Fifth Ave. 
New York 17, N. Y. 


Present Trading Corp 
220 Fifth Ave. 
New York 1, N. Y. 


Presto Lock Co 
100 Outwater Lane 
Garfield, N. J. 


Proen Products Co. 
9th & Grayson Sis. 
Berkeley 10, Calif. 


Progress Mfg. Co 
Castor and Tulip Sts. 
Philadelphia 34, Pa. 


See advertisement on page 138 


Proiom Piastics....sccce. 423, 424 
Florence, Mass. 





Home Owners Will Love The NEW 


R-L 


ROOT-LOWELL 





CRUISER 


Mobile Compressed-Air Sprayer 


The last word in modern styling, easy operation, simple 
maintenance and finger tip portability. 

Unique features embodied in the New R-L Cruiser 
include rugged new 3 gallon elliptical shape tank finished 
in gleaming coppertone, big galvanized steel 10” pump, 5” 
extra reach spray-safe plastic hose, rotatable shut-off, 1S” 
straight brass extension and Revolvo* nozzle. The formed 
tubing cart with disc type wheels glides through narrow 
garden openings, stores in minimum space. Spray tank 
detaches from cart in a jiffy for easy cleaning 


EXCLUSIVE FEATURES 

@ Two-Way Use: A Mobile Cart Sprayer 
Sprayer Detaches Easily for Separate Use 

@ No-Stoop Filling with Upright Tank 


} @ Two-Way Pump-Up: 
Easy Lever Action .. 
Long Stroke 
Hand Pump 


Model No. 203 Cruiser Sprayer. 
Order through your distributor 
or write for complete information 


*Reg Trade Mark 





R-L 


ROOT-LOWELL 


ROOT-LOWELL CORPORATION 


Division of Root-Lowell Manufacturing Co 


445 N. Lake Shore Drive, Chicago 11, Illinois, U.S.A. 


Want more facts? Circle 210, p. 275 
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Hardware Show Exhibitors 





Booth No. 


Propulsion Engine Corp., Div. of 
Food Machinery & Chemical 
CME dices 3 785, 786, 787, T87-A 
311 Marion Ave. 

South Milwaukee, Wis. 


Puritan Cordage Mills........ 479 
1205 E. Washington St. 
Louisville 6, Ky. 


Puritron Corp. 
Box 141 
New Haven, Conn. 


Q 


Quaker Industries.... 497 
281 Central Ave. 
Silver Creek, N. Y. 
Quaker Industries. . .359, 360, ° 
2500 60th St. 
Kenosha, Wis. 


Qualeast Ltd. 
Derby, England 


Quality Steel Products......... 58 
187 Gardner St. 
West Roxbury 32, Mass. 


Quick Mfg. Inc... 
Box 299 
Springfield, Ohio 


..714, 715, 716-B 


Quickee Products ............559 
141 Woodworth Ave. 
Yonkers, N. Y. 


See advertisement on page 414 


R 


Radio Steel & Mfg. Co. 
1071, 1072, 1073 
6515 W. Grand Ave. 
Chicago 35, Il. 


See advertisement on page 198 


Radnor, Inc. 
217 Center St. 
Southington, Conn. 


Rain Jet Corp. 
301 S. Flower St. 
Burbank, Calif. 


Ram Tool Corp...............557 
411 N. Claremont Ave. 
Chicago 12, Ill. 


See advertisement on page 114, 217 


Booth No. 


Randall Sales Co 
1029 Sunset Drive 
Whittier, Calif. 


Ra-Pid-Gro Corp. ........... 1127 
88 Ossian St. 
Danville, N. Y. 


Rawlplug Co. 
200 Petersville Rd. 
New Rochelle, N. Y. 


Ray-O-Vac Co. 
Div. Electric Storage Battery Co. 
212 E. Washington St. 
Madison 10, Wis. 


Red Devil Chemicals 
30 N. West St. 
Mt. Vernon, N. Y. 


Red Devil Tools 
2400 Vauxhall Rd. 
Union, N. J. 


See advertisement on page 193 


teed & Prince Mfg. Co... 
1 Duncan Ave. 
Worcester 1, Mass. 


....609 


tegent-Sheffield, Ltd. 
3522 Webster Ave. 
New York 67, N. Y. 


Reliable Metal Products Co... .5 

25 Elm Ave. 

Mount Vernon, N. Y. 
Re-Ly-On Metal Products ....1447 
230 Eagle St. 

Brooklyn 22, N. Y. 


Rembrandt Hdwe. Mfg. Co..453-A 
739 Fairfield Ave. 
Kenilworth, N. J. 


Remington Hdwe. Co... 
102 Greenwich St. 
New York 6, N. Y. 


See advertisement on page 232 


A. O. Reynolds Corp. 
320 Ballard St. 
Lebanon, Ind. 


M. H. Rhodes, Ine 
30 Bartholomew Ave. 
Hartford 6, Conn. 


Ridge Tool Co 
400 Clark St. 
Elyria, Ohio 


See advertisement on page 211 


Booth No. 


Rival Mfg. 
36th & Bennington 
Kansas City 29, Mo. 


Robbins & Myers 
Hunter Div. 
Box 3775 
Memphis 14, Tenn. 


Robeson Cutlery Co........... 656 
40 Main St. 
Perry, N. Y. 


Roberton Mfg. Co. ...... 858, 859 
2717 N. Ashland Ave. 
Chicago 14, Ill. 


How fo use information 
in advertisements 
in this section 


of HARDWARE AGE 


Under many exhibitors list- 
ings on these pages there is 
an extra line of type showing 
the location of the exhibitor’s 
advertisement in this issue of 
HARDWARE AGE. 

You can use these exhibi- 
tors’ advertisements to make 
your show visit more profit- 
able. 

Read these advertisements 
for a pre-show tour of the 
Hardware Show. Note the 
products featured. You will, 
no doubt, see products that 
you will want to sell in your 
store. 

Plan your tour of the show 
to visit the booths of these 
exhibitors. 

If you cannot attend the 
show, use these advertise- 
ments for your at-home tour 
of the exhibit hall. Products 
featured will give you a gen- 
eral view of what is ahead in 
many hardware lines. 


Edward E. Robinson, Ine.....405 
407 Mulberry St. 
Newark 2, N. J. 


M. W. Robinson Co.... 
Rockfall, Conn. 
(Continued on page 171) 


...M-57-A 
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YOU'RE LOOKING AT THE 
—\ 7 “SHARPEST” THING 
\ ON WHEELS! 
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PENNSYLVANIA'S 


ALL-NEW POWER-LINE 


POWERED FOR PERFORMANCE... AND PROFIT! 





LY 


NOW FOR THE FIRST TIME! PENNSYLVANIA PREMIUM 


PENNSYLVANIA’ 


Here they are! The all-new 1960 
models of the Pennsylvania 
POWER-LINE! As usual, PENN- 
SYLVANIA sets the standard of 
quality for industry. But now, for 
the very first time, PENNSYL- 
VANIA offers a mower to meet 
and beat competitors in all price 
ranges. Now you pay no more for 
the famous PENNSYLVANIA 
quality name! Now you can offer 
your customers the finest mowers 
made for the same prices they'd 
pay for ordinary mowers! Now 
you can sell “PENNSYLVANIA 
prestige” at popular prices! 


PENNSYLVANIA 22” Rotary Power Mower 


Model 722-1 


Sports car styled from 

finger-flick throttle to 

traction-tread tires. 

New automatic recoil 

starter is teamed with a 

rugged Briggs & Strat- 

ton 2.5 H.P. engine. 

Soft tone muffler. 

Also available — 
PENNSYLVANIA 20” Rotary 
Model 720-1 with 2 H.P. 
Briggs & Stratton 
PENNSYLVANIA 24” Rotary 
Model 724-1 with 3 H.P. 
Briggs & Stratton 


PENNSYLVANIA Deluxe 22” Rotary 


Power Mower — Model 822-1 


Aluminum alloy hood houses a 2.5 H.P. 


PENNSYLVANIA en- 
gine. Features include 
a true folding handle, 
safety straight-up start- 
er with foot rest, dry 
air cleaner, lightweight 
aluminum alloy hous- 
ing, 4 cutting heights — 
spring, summer, fall, 
high-cut. 
Also available — 
Model 8223-1 (with me- 
chanical self-starter) 
PENNSYLVANIA Deluxe 20” 
Rotary—Model 820-1 
equipped with 2.25 H.P. 
PENNSYLVANIA engine with 
safety straight-up starter. 
Medel 8203-1 (with me- 
chanical self-starter) 


PENNSYLVANIA 
Deluxe 21” Reel Power 
Mower — Model 4021 


Five self-sharpening 
carbon steel blades 
“barber” lawns. Protec- 
tive grass stripper 
guards against chain 
and sprocket jamming. 
Powered by 2 H.P. 
Briggs & Stratton, with 
finger-flick controls for 
smooth handling. 


Exeter 18” Reel 
Power Mower 
2 or 4 cycle engine 
Model 28182-1 (2-cycle) 
Model 28184-1 (4-cycle) 


2-cycle 2.5 H.P. Clin- 
ton, or 4-cycle 2 H.P. 
Briggs & Stratton en- 
gine. Here is a mower 
incorporating many of 
the features of Deluxe 
models at an outstand- 
ing low price. 


Great American 18” cut 
Model 2418-1 


The most popular hand- 
mower on the market. 
Long the favorite of 
professional gardeners. 
5 self-sharpening blades 
“groom” finest lawns. 
Sealed sideplates keep 
dirt and water out — 
lubrication in! 

Alse available — 

Model 2416-1 (16” cut) 


ONLY PENNSYLVANIA OFFERS YOU «s+ © Top quality at every price! e Complete line of 


nationally-advertised mowers! @ Financial responsibility of one of America’s industrial giants! e Over 80 
years of proven sales-ability! @e Nationwide Network of service stations! @ Spanking-new styling! 





————— 


QUALITY-PRICED TO MEET AND BEAT THEM ALL! 


ALL-NEW POWER-LINE 


PENNSYLVANIA 22” 
Self-Propelled 
Rotary Power Mower 
Model 7225-1 


Powerful 3 H.P. Briggs 
& Stratton die-cast alu- 
minum engine with 
rear-wheel drive. Fin- 
ger-flick throttle and 
clutch controls assure 
easy handling even in 
deep grass and weeds. 


PENNSYLVANIA Deluxe 22” Self-Propelled 
Rotary Power Mower — Model 8225-1 


Super performance — 
super sales features. A 
true folding handle for 
easy storage and trans- 
portation, NEW — 
ALL NEW —safety 
straight-up starter with 
foot rest, lightweight 
reinforced-aluminum al- 
loy housing. 3 H.P. 
PENNSYLVANIA en- 
gine, automotive-type 
power transmission. 
Also available — 


Model 82235-1 (with me- | 


chanical self-starter) 


PENNSYLVANIA 
Trio-Rig Mowing Units 
Model 2621-W 


Three 21” heavy-duty 
mower units provide a 
total cut of over 60”. 
Wide-tread, semi-pneu- 
matic wheels “float” the 
units over light, loamy 
soils. Self-sharpening 
mower reels make quick 
work of any large lawn. 


Trimmer and Edger 
Model 706-1 


Gives a professional fin- 
ishing touch to any 
lawn. Trims around 
shrubs, hedges, trees. 
Edges walks, paths, 
flower beds. One tool 
does both jobs perfect- 
ly. 
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Penna-Lawn 16” cut 
Model 1416-1 


Carbon steel blades, 
ball-bearing reels, 
sealed sideplates make 
this a dependable year- 
after-year handmower. 
It offers many quality 
features at an attractive 
low price. 


Reelrider Deluxe 21” Riding Mower Model 4221-1 


Sports car handling, with clutch con- 
trol stick, steering column throttle, ad- 
justable bucket seat. Powered by 2.25 
H.P. Briggs & Stratton with demitone 


muffler, automatic re- 
coil starter. The _ ulti- 
mate in mowing com- 
fort and convenience. 


A FREE LEAF MULCHER KIT IS FURNISHED WITH  1%%,-'2 ZENNsytvata, power 


EVERY PENNSYLVANIA ROTARY POWER MOWER! 


LINE was designed by J. William Mason, 


one of America’s foremost industrial de- 
signers. 
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PENNSYLVANIA'S PROTECTIVE POLICY 
OF 2-STEP DISTRIBUTION 


Pennsylvania Power Mower, a Division of American Chain & Cable Com- 
pany, Inc., hereby reaffirms its established policy of service to the nation’s 
wholesale distributors and retail dealers. We believe that they are vital to 
a flourishing national economy, and that “2-Step Distribution” is the most 


efficient, economical and successful method of distribution possible. 
Therefore it has been, and shall remain, our stated policy to sell Pennsyl- 


vania Mowers only to wholesale distributors for re-sale to retail dealers. 


Pennsylvania Power Mower 
A Division of American Chain & Cable Company, Inc. 


So OO oo 
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/ DON'T DELAY! CALL YOUR 
PENNSYLVANIA DISTRIBUTOR TODAY! 


PENNSYLVANIA POWER MOWER 


ACCO 
WO) A DIVISION OF AMERICAN CHAIN & CABLE COMPANY, INC. 
Sa BRIDGEPORT, CONN. PLANT: EXETER, PA. 


DH-274 Printed in U.S.A. 
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Hardware Show Exhibitors 





(Continued from page 166) 
Booth No. 


Robinson Sponge Co..........50 
1805 Atlantic Ave. 
Brooklyn 33, N. Y. 


Rocco Products. .59-A, 60, 61, 50-A 
2916 Fourth Ave. South 
Minneapolis 8, Minn. 


Rockwell Mfg. Co 
Delta Power Tool Div. 
400 N. Lexington Ave. 
Pittsburgh 8, Pa. 


See advertisement on pages 218, 219 


Rona Plastic Corp........315, 316 
1525 Blondell Ave. 
New York 61, N. Y. 


Root-Lowell Corp. ........... 728 
415 N. Lake Shore Drive 
Chicago 11, Ill. 


See advertisement on pages 164, 165 


Rosenberg Brothers & Co. ....413 
Smithtown, L. I., N. Y. 


Roto-Broil Corp. of America 
1438, 1439, 1440, 1441 
32-14 Northern Boulevard 
Long Island City, N. Y. 


Roto-Hoe & Sprayer Co.....1014 
Box 65 
Newbury, Ohio 


Rototiller, Inc. ........ 1028, 1050 
102nd St. and 9th Ave. 
Troy, N. Y. 


Rowco Mfg. Co. ....760, 761, 762 
c/o Harrington & Richardson 
Arms, 320 Park Ave. 
Worcester 10, Mass. 


Rowe Tool Co 
312 S. Palm Ave. 
Alhambra, Calif. 


See advertisement on page 252 


Rubbermaid, Inc 
200 Fifth Ave. 
New York, N. Y. 


E. T. Rugg Co.... 
1 Sisal St. 
Newark, Ohio 


.948, 949, 950 


W. J. Ruscoe Co. ........ 417, 418 


483 Kenmore Blvd. 
Akron 1, Ohio 


NEW Q2a/ SCREEN 


DEPARTMENT & 


~ 


attracts customers 
speeds sales 
prevents damage 


OPAL makes selling 
screening easy! No 

more heavy, hidden 
inventories . . . no 
more snarling wire, clerks 





and customers. Opal’s new com- 
bination rack and screening offers 


help you these five important ways... 
DISPLAY 


Speed Turnover—Point-of-purchase display sells more 
merchandise. 

Save Time—OPAL’S ‘Marked and Measured”"’ speeds dis- 
pensing right from the rack. 

Reduce Inventory—Through rmhore efficient control of stock. 
Improve Service—Customers aren't kept waiting . . . you 
save time. 

Save Floorspace—Attractive, compact takes only 6-sq. ft. 
of floor space. 





Choose your Opal Screening Department now— 


Offer No. 1—Display Rack plus 10 100’ rolls of Opal Galvanized 
Screening (2534 sq. ft.) 

Offer No. 2—Display Rack plus 5 100’ rolls of Opal Aluminum 
Screening (1267 sq. ft.) 

Offer No. 3—Display Rack plus 5 100’ rolls of Opal Vinalume 
Screening (1267 sq, ft.) 

Offer No. 4—Display Rack plus 5 100’ rolls of Opal Galvanized 
and 5 100’ rolls of Opal Aluminum Screening (2534 sq. ft.) 

Offer No. 5—Display Rack plus 5 100’ rolls of Opal Galvanized 
and 5 100’ rolls of Opal Vinalume Screening (2534 sq. ft.) 


NEW YORK WIRE CLOTH COMPANY 
YORK - PENNSYLVANIA 


< Want more facts? Circle 211, p. 275 
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- " Booth No 
am Py _—, 
: _ Ru-Son Products Co.......... 466 
enaed | | 278 Johnson Ave. 
mal | Jersey City, N. J. 
ee 
: \ J. J. Ryan Tool Co........... 80-A 
\ Southington, Conn. 
\ 
at | 
~\ 4) | eee — — 
~y\. 
*. How to reach 
== \ _ your friends 



















— : | at the show 
| Here’s how to reach your 
friends in the Coliseum dur- 
ing the show. 
Come to booths Nos. 45 and 
46. That’s the HARDWARE AGE 


mecca. Or 
SPECIFICALLY DESIGNED O-O 


FOR POWER MOWERS your friend. Your friend’s 


7 | | name will be posted on our 





a. » MARVEL 2-4 CYCLE ENG-OIL is an extremely | Message Bulletin Board. 
: high film-strength non-detergent oil espe- Your friend sees his name 
cially developed for use with power mowers. | on the bulletin board and asks 
Field tested on all popular mowers, ENG-OIL | for the message you’ve writ- 


positively proved that most of the grief ex- | ten. 
perienced by power mower owners was caused | 


, , Check the HARDWARE AGF 
by oils not designed for power mower use. 


| booth frequently to see if 
TESTS PROVE ENG-OIL 1S THE |_ friends have left messages 
ONLY CORRECT OIL FOR MOWERS —_——s?°F_ you. | 

. . | This is a service offered by 
Gives higher R.P.M. HARDWARE AGE to aid show 
Maintains cleaner engine. 


visitors. 
Eliminates fouling of plugs. | 
Valve troubles disappear. | ~~ - —— 
Less wear on engine. 
More efficient operation. | 
Permits use of leaded fuels. ~ 
Assures cooler running. 


otteé act nT 
Developed by the makers of world-famous iii lide kc x 
MARVEL MYSTERY OIL. | Sabin China Co.............. 330 


HERS *S.4 
re) a EG 
Box 421 


OTHER FINE PRODUCTS IN THE MARVEL FAMILY. | McKeesport, Pa. 


ENG-OIL 


nor 











= 1m 5 | 
ww | Safeguard Corp. ........! 383, 384 
Wale | | Lansdale, Pa. 
TM a? \t | Salem Tool Co.............. 1059 
et 767 S. Ellsworth Ave. 
| — Salem, Ohio 
OUTBOARD ENG-OIL MYSTERY OIL HI-REV LUBRICATING OIL | 
Engines run smooth- Prevents formation of Dissolves and re- Best for all power | Saler senciatec 99r 
Engines run smooth. Prevents formation of © Dissolves and re, fest, for, At fons! Saler Associates ........... 1235 
speed with minimum varnish, sludge and harmful internal horsepower engines Box 4301 
of stress and wear. gum. motor deposits. and lubricating use. 


Philadelphia 18, Pa. 
CONTACT YOUR JOBBER. Write for Catalogs. 


al ti ok Sole Seeee, Samson Cordage Works...... 180 
EMEROL MANUFACTURING (CO., INC. bon chee New York 470 Atlantic Ave. 
Boston 10, Mass. 


See advertisement on page 246, 247 








Visit our Booth #1227 at National Hardware Show in New York Coliseum 
Want more facts? Circle 213, p. 275 
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2,000,000 
REO OWNERS 
HELP YOU SELL! 
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There’s a “‘selling force’’ of 2 million satisfied owners 
going for you when you sell Reo. They know Reo’s are 
built to last! They know about the quality engineering 
and rugged construction that make Reo the most de- 
pendable mower on the market. And they tell their 
friends and neighbors! Let them help you sell the quality 
line that’s really profitable. All Reos are backed by the 
most comprehensive warranties in the field! 


Get full details on the big 1960 Reo program at the 
National Hardware Show and learn how Reo will deliver 
even more sales and faster profits in the coming year. 


> ¢ee8eee#ste#e#e®@ 


SEE US AT. 
National Hardware Show 
NEW YORK 


Sept. 28-Oct. 2 Booth 741 


AND AT 


Garden and Ou 
Trad pei 
CHICAGO 
Oct. 8-10 Booth 270 


MOTOR WHEEL CORPORATION 


Want more facts? Circle 214, p. 275 
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Why modern merchandisers have 


switched to 7 ASY: H EAT 


electric freeze-protection 


" tasy HEAT 


gives me a choice 


vo} mm ok- Cot. e-telnale ham 











Choice of individual, illustrated 
boxes, easy to stack, display; 
or clear-view “Poly” bags with 
headers punched for hanging. 
Self-service “salesmen” |! 









“Rasy HEAT 
at-4-r- @reotolelehd-1 a) el-tot andar oar 
a traffic stopper!”’ 


Profit-pack No. 3742! Not a dump 
box—offers bags and boxes ina 
working displayer. The 2 fastest- 
moving sizes, plus Fiberglas. Dealer 
gets display bonus, 3514% profit! 


“BasyHEAT is so 

easy to use, to 
. show, to sell!” 
™ 


. “i "Rasy HEAT 


Wo BVA-3 a @ 0-1-0 Ma -t- OAD a emo at 
me more customers!” 


ae 


™.,, a 
. 






QUALITY, TOO! These automatic 
and non-automatic Heat Band Kits are 
pre-assembled for the do-it-yourself 
market. Every unit guaranteed. You'll 
sell EASY-HEAT for water pipes, roofs, 
gutters, downspouts, poultry fountains, 
milk houses, mobile-home plumbing! 
Tell your wholesaler you've switched to 
EASY-HEAT;; or write direct, today. 


ILA LL hd hd Jd ocd fused juni 


~ | ow 


SEE US IN BOOTH #510 
NATIONAL HARDWARE SHOW 
in New York, Sept. 28 -Oct.2 





EA Ss Y-H EAT, DN C., “Electric Anti-freeze Devices" 


Dept. HA, Lakeville, indiana 


Want more facts? Circle 215, p. 275 
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Hardware Show Exhibitors 





Booth No. 
Sanjo Utility Mfg. Co. ....... 340 
43 Grand St. 
Brooklyn 11, N. Y. 
CE ee 140 
414 Chapel St. 
New Haven 9, Conn. 
Savage Arms Corp............ 705 


Chicopee Falls, Mass. 


See advertisement on pages 181, 194, 195 


Sawhill Tubular Products...... 87 
Sharon, Pa. 

Sayre Import ........ M-38, M-39 
Box 307 


Morris Plains, N. J. 


Henry C. Schaerf Co.......... 114 
2040 21st Drive 
Brooklyn 14, N. Y. 


Science Products Co. ........ 1203 
1230 E. 68rd St. 
Chicago 87, Ill. 


Schneider Metal Mfg. Co.....1057 
1805 S. 55th Ave. 
Chicago, Ill. 


Scranton Aluminum Mfg. Co. 


419 S. Wyoming Ave. 90, 91 
Scranton, Pa. 
Seaboard Seed Co........... 1032 


701 S. Front St. 
Philadelphia 47, Pa. 


See advertisement on page 252 





HARDWARE HUMOR 


WAXES POLISHES 





“Look, just because your wife in- 
herited a million bucks .. .” 


HARDWARE SHOW SECTION 


















Advantages of 
YARD-MAN 
dealer program 


@ BONUS PROFITS 
Direct-to-dealer distribu- 
tion adds big extra profits 
for you, plus Early Order 
Bonus. 


@ EXCLUSIVE ORDER SYSTEM 


You receive Top Quantity 
Discounts all season long, 
regardless of delivery 
date. No storage problems 
and no reason to tie up 
your cash before selling 
season starts. 


@ MONTHLY SALES PLANS 


Fully prepared, easy to 
use, these proven pro- 
grams create sales all 
season. 


@ CONSUMER ADVERTISING 
Timely national ads in the 
magazines your customers 
read and respect. 


e PLUS 


Free sales literature, 
point-of-sale material, co- 
op advertising budget, 
banners, newspaper ad 
kits and other special 
sales aids. 





TWO MODELS FOUR MODELS 
16 and 18 inch 18 and 21 inch 








et 









a 


ARD-MAN 





in FEATURES ana PROFITS 


UNIQUE SAFETY CLUTCH 


V-BELT DRIVE INDEPENDENT BLADE SHAFT 


UNIQUE SAFETY CLUTCH AND V-BELT DRIVE... 


are just two of the outstanding engineering developments that 
place YARD-MAN quality mowers head and shoulders above 
all competition . . . sales features that attract and sell customers. 


FULL YEAR GUARANTEE on engine and parts, LIFE TIME GUAR- 
ANTEED Bridge-type Housing, “INSTA-CONTROL” HANDLE and 
famous YARD-MAN PRECISION are more “blue chip” features 
that increase sales of this high profit, sensibly priced, quality 
line of power mowers. Sales records of YARD-MAN Factory 
Dealers across the nation prove it. 


Note the important Dealer Program features ... then write for 


complete details today while you have a chance to become a 
YARD-MAN Franchised Dealer. 


\ Z 
\e ARD-MAN "2 W.GANSON st. 
, Catena 





FT INCORPORATED JACKSON, MICH. 
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FOUR MODELS THREE MODELS f 
18, 21 and 22 inch 21 and 22 inch 2 and 2% H. P. 


Want more facts? Circle 216, p. 275 
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PRODUCTS 


head and shoulders above competition 


Exciting, New 


Motorette 


THREE MODELS 





Hardware Show Exhibitors 





Booth No. 


Seacoast Laboratories ....... 1133 
156 Perry St. 
New York 14, N. Y. 


Security Storm Lock & Hdwe. 
a sits erin eras mike Os 0g 
858 E. 29th St. 
Brooklyn 10, N. Y. 


Ken Seitz & Associates...... 
2040 W. Wisconsin Ave. 
Milwaukee 3, Wis. 


1160 


Seymour of Sycamore....... 422 
220 Lucas St. 


Sycamore, Ill. 


PC, Ce ee M-53 
1019 New Market St. 
Philadelphia, Pa. 


Shakespeare Co. 
241 E. Kalamazoo Ave. 
Kalamazoo 2. Mich. 


Sharon Bolt & Screw Co....... 398 
Box 239 
Norwood, Mass. 


See advertisement on page 123 
Shaw Manufacturing Co 
372 Dublin Ave. 
Columbus 15, Ohio 


Sheffield Bronze Paint Corp. 
17814 Waterloo Rd. 117, 118 
Cleveland 19, Ohio 


See advertisement on page 155 


Booth No. 

Shelfmaker Products Corp. ....4 
Arlington Ave 
Kearny, N. J. 

H. B. Sherman Mfg. Co...... 771 


22 Barney St. 
Battle Creek, Mich. 


See advertisement on page 237 


eee 1454 
1107 Broadway 
New York 10, N. Y. 


Silex Co. a a's: < aeeee 
6333 W. 65th St. 
Chicago 38, III. 


Simonds Saw & Steel Co....... 163 
470 Main St. 
Fitchburg, Mass. 


See advertisement on page 216 








Simonsen Industries..... 145, 146 
1414 S. Michigan Ave. 
Chicago 5, Ill. 


Simplicity Mfg. Co....1001, 1002, 
1003, 1022, 1023, 1024 
5480 Spring St. 
Port Washington, Wis. 


Sitka Store Fixture Co.......211 
50 Kansas Ave. 
Kansas City, Kan. 

EE re ere 38 
5033 Elston Ave. 
Chicago 30, Ill. 


See advertisement on page 118, 119, 120 


Slip Seal Co 313 


Ss 828 ¢@ OO @CGaeéeteeswe 6 © # = Oo Oa 


Long Beach, Calif. 


Booth No. 


Smith Agricultural Chemica! Co. 
Box 1379 1242 
Columbus 16, Ohio 


a. Be. meme @ CO... cco cicce. 802 
414 Main St. 
Utica 2, N. Y. 


J. H. Smith Co. ............M-42 
85 Pierce St. 
Greenfield, Mass. 


Seymour Smith & Son, Ine... ..732 
100 Main St. 
Oakville, Conn. 


Smith-Wolff Co. . 650 
261 Broadway 
New York 7, 


i # 


South Eastern Cordage....... 683 
815 Superior Ave., N. E. 
Cleveland 14, Ohio 

Southern Fabricators Corp.. .5385 

Box 693 

Shreveport, La. 


Southern Hardware ......... 112 
806 Peachtree St., N. E. 
Atlanta 8, Ga. 


Southland Mower Co......... 1237 
29 N. Division St. 
Selma, Ala. 


Spartan Electric Radiator Corp. 
52 - 74th St. 44] 
Maspeth 78, N. Y. 


Want more facts? Circle 217, p. 275 > 
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THE ONLY COMPLETE LINE 


Fair-Lawn Sprinkler 

Anodized Spray Arm 
prevents “caking”’ in tube. 
Waters up to 1,500 sq. ft. 
Only oscillating sprinkler 
with “escape hatch” 
water-tight gear box. 
Power-Dial control. 
Snap-on coupling. 


No. A-4591 List: $7.95 


2-Arm Adjustable 


Only low-priced sprinkler 
with adjustable nozzles, 
sled-type aluminum run- 
ners! Waters 10’ to 50’ di- 
ameter. Solid brass 
chrome plated. Cycolac 
base can’t rust, chip, or 
discelor. Packed fully as- 
sembled. 


No. 101 List: $2.25 


TESTED GARDEN EQUIPMENT! 


Hose Nozzles 

Exclusive leak-proof con- 
struction. Free $2.49 
sprinkler guaranty if 
leaks within | year! 

No. A-4620 List: 95¢ 
No. A-4621 List: 75¢ 
No. A-4622 List: 65¢ 
No. A-4618 List: $1.25 


==} 
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Crown Lever Spray 

Squeeze . . . it’s on! Re- 
lease .. . it’s off! Stainless 
steel handle; triple pol- 
ished chrome plated. 
Sprays from mist to a 
gush. Bubble pak or coun- 


ter display 
No. A-4624 _—_List: $1.30 


No. A-4624-€ caraea $1.50 


y 


Power Spray Sprinkler 
Waters up to 2,500 sq. ft. 
Operates even on low 
water pressure. Power- 
Dial. Vari-spray control. 
Snap-on coupling. Own 
carry-away display case. 


No. A-4590 List: $9.95 


4-Arm Sprinkler 


4 sprinklers in one gives 
most thorough coverage! 
Self-cleaning, clog-proof 
heads. Solid brass chrome 
plated. Waters 43’ dia. 
Cycolac rust-proof base. 
Aluminum runners. 
Packed fully assembled. 


No. 102 List: $3.25 


Duchess Sprinkler 
Polished chrome plated 
adjustable nozzle _ type. 
Waters 10° to 50° diam- 
eter. Lock stop nut for 
revolving or stationary 
adjustment. Cast base. 


No. A-4598 List: $3.95 


Trig-A-Matic Nozzle 


Garden hose spray nozzle. 


Trigger lock holds spray 
from mist to jet stream. 
Automatic shut-off re- 
lease. Snap-on coupling 
can adapt nozzle to car 
washers, insect sprays. 
Carded or 6-pak. 
No. A-4626 


coupling 


List: $1.95 
No. A-4626-B*!" sie?" $2.40 


Walking sprinkler works 
with up to 250 ft. of hose. 
2 adjustable gears; goes 
20 or 40ft. an hour. Trac- 
to-drive tires; 2-in-1 Dual- 
Reach nozzles. Automatic 
stop, snap-on coupling. 
Own carry-away pack. 

No. A-4592 List: $25.95 
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Adjustable Nozzie Sprinkler 


Patented grit-proof 
threadless nozzles. Noz- 
zles have spray and direc- 
tion adjustments. Waters 
50’ dia. Lock stop nut. 
Chrome plated. Rust- 
proof Cycolac base, alu- 
minum runners. Packed 
fully assembled. 


No. 103 List: $4.95 


Niagara Sprinkler 

Solid brass polished 
chrome plated propeller 
arm assembly and post. 
Unit comes permanently 
attached to center post. 
Waters up to 40 ft. diam- 


"List: $1.95 


eter. Cast base 


No. A-4601 


TN 

Spraymatic Nozzle 
Squeeze on spring oper- 
ated lever for any spray— 
release, it’s off! FLIP- 
LOK control locks spray 
automatically. Triple 
chrome plated. Pinch- 
proof Styrene handle. 
Fige spray adjustment. 


No. A-4627 _— List: $1.20 
No. A-4627-C caraea $1.30 


PLUS COMPLETE LINE OF ACCESSORIES 
LAFAYETTE BRASS MANUFACTURING CO., INC. © 409 Lafayette Street, New York 3, N. Y. 


Manufacturing facilities: Brooklyn, New York @ Redwood City, California @ Toronto, Canada @ Japan @ Italy 


ler 

Unbreakable high impact 
Styrene. Rounded bottom 
eliminates water stress 
oints. Waters flower 
s, lawns; doubles as 
outdoor shower. Heat - 
prea; rust-proof. 
. List: $1.20 


UALITY — 


New Dial-O-Matic Sprinkler 


Dual dials enable correct 
setting for distance and 
type of spray. Waters 10’ 
to 60’ dia. Lock stop nut. 
Cycolac rust-proof 
Packed fully assembled. 


No. 104 List: $5.95 


Whirl-Wind Sprinkler 

Polished chrome plated 
brass arms, head and cen- 
ter post. Waters up to 40 
ft. diameter. 1-piece brass 
(not steel) spray arm 
guaranteed not to crack. 


No. A-4600 List: $1.10 


Nozzle 7)" 
(with threaded adapter ) 
Adapts for use with car- 
washers, insecticide 
sprays. Fins protect 
threads from damage. All 
other features identical to 
Model No. A-4627. 


No. A-4628 _—List: $1.50 
No. A-4628-C carsea $1.65 
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Now from 


Midland 


you get the tillage market 
youve been missing 


with this exciting new 
Vertical Tiller 


See the New 
Midland Line at 
THE NATIONAL 


, . ‘ cal > HARDWARE SHOW 
Finally! — a low-cost tiller-cultivator for the small- Ay ~~, : Coliseum — New York 


space gardener. Outstanding features include: Dust pro- he ee ot oo fh September 28-October 2 

tection from a handle-intake air cleaner, tines expand- , ts @eoelt <t SPACE No. 1053 

able from 10” to 20”, hi-lo handles, conveniently-located =” a | —— * * & 

off-on switch, and non-winding, walk-along tines that HP? | MID-AMERICAN 

protect plants. Starting position is from behind the ~My ar p ioe LAWN, GARDEN, and 

handles for extra safety. Perfectly balanced... powered ™) i ] a OUTDOOR LIVING 

by OMC’s Iron Horse engine. It’s bound to be the Te age. pee kt ae TRADE SHOW 

hottest unit in the industry! 9p “it : ie Amphitheatre — Chicago 
i ae October 8-9-10 

~g Fea = SPACE No. 194 


Lie at ee 


Plus the Cowypk Q 460 WL » 9 (AMWILL £ x iady puyt f 


~~. 





Midland has everything 


to help you make 1960 a big profit year. This fall, 
build sales and traffic with the Penguin... Mid- 
land’s sensational new Snow Blower. Next spring, 
open up new suburban and rural tillage markets 
with the exciting, new-designed Vertical Tiller. 
It’s.a line tailored for profits — with all the power, 
performance, and appealing price tags to bring 
prospects hustling to your store — starting this 
fall and right through next spring. 


But look beyond the line and what do you see? 
Another PLUS you get only from Midland — 
aggressive advertising and merchandising, com- 
bined with the strong service and warranty back- 
ing of Outboard Marine Corporation. Add it all 
up — and you see why every day more dealers 
switch to Midland, Join them. Make this your 
year to MOVE UP TO MIDLAND. 


THE MIDLAND “PROFIT LINE:” 
NEW Vertical Tiller 

NEW Snow Blower 

Model RT 3HP Rotary Tiller 

Model TMS 4HP Garden Tractor 

Model M70-B 7HP Utility Tractor 

Model R71 7HP Rider 

NEW Self-Propelled Rotary Mower 

and 5 Other Great Power Mowers! 


The Midiand Company 
1200 Rawson Avenue « South Milwaukee, Wisconsin 
Subsidiary of Outboard Marine Corporation 








NEW Self-Propelled Mower NEW Snow Blower 


Select franchises are still available for qualified deal- 
ers. Use this coupon or write to find out if a Midland 
dealership is available in your territory. 


The Midland Company 
Dept. MHAS9A 

1200 Rawson Avenue 

South Milwaukee, Wisconsin 


Gentlemen: 


The 1960 Midland profit opportunity sounds 
interesting. Please send me more information. 


NAME 
COMPANY .. 
ADDRESS 


ZONE STATE 
Want more facts? Circle 218, p. 275 








Turn customer 
NEEDS 





into 
profitable 
SALES... 





for farm 
and 


es aee industrial uses 


POULTRY NETTING 

Strong, uniformly woven hexagon netting. Gal- 
vanized before or after weaving. Mesh: %4”, 
1” of 2”; *Standard Widths: 24” to 72”; Length: 
150 linear ft. rolls. Heavy gauge Animal Pen 
Netting also available in 18, 16 and 14 gauge. 


HARDWARE CLOTH 

Standard and heavy grades. Uniformly woven 
and heavily galvanized. Mesh: 2, 3, 4 and 8; 
*Standard Widths: 24” to 48”; Length: 100 
linear ft. rolls. All-welded wire cloth available 
in a”, 4%”, %” and I” mesh. 


WELDED WIRE FABRIC 
New all-welded fabric for fence, pen or general 
utility. Exceptionally strong. Welded of gal- 
* special widths vanized wire. Mesh: 1”x 1”, 2” x 1” and 4” x 2”; 
available *Standard Widths: 24” to 72”; Length: 100 
on special order. linear ft. rolls. 


Cortland, N. Y. 
NAILS & BRADS - WIRE NETTING . WIRE SCREENING - HARDWARE CLOTH 











Want more facts? Circle 219, p. 275 
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Hardware Show Exhibitors 





Booth No. 


Specialty Hardware Co. 
18 Warren St. 
New York, N. Y. 


Specialty Mfg. Co. 
2356 University Ave. 
St. Paul 14, Minn. 


Speco, Inc. 
7308 Associate Ave. 
Cleveland 9, Ohio 


See advertisement on page 428 


Speedway Mfg. Co 
Div. Thor Power Tool Co. 
1421 Barnsdale Rd. 
LaGrange Park, IIl. 


Sponge Specialties Co. ...... 
1378 Utica Ave. 
Brooklyn 3, N. Y. 


Sportsmen Accessories 
1 River St. 
Beacon, N. Y. 


2575 Twenty-eighth Ave. Nort} 
St. Petersburg 4, Fla. 


Spravers & Nozzles.......... 723 
1 


Sprayon Products, Inc......... 206 
2075 S. 65th St. 
Cleveland, Ohio 


See advertisement on page 252 


How to reach 
your friends 
at the show 


Here’s how to reach your 
friends in the Coliseum dur- 
ing the show. 

Come to booths Nos. 45 and 
46. That’s the HARDWARE AGE 
booths. Write a message for 
your friend. Your friend’s 
name will be posted on our 
Message Bulletin Board. 

Your friend sees his name 
on the bulletin board and asks 
for the message you’ve writ- 
ten. 

Check the HARDWARE AGE 
booth frequently to see if 
friends have left messages 
for you. 

This is a service offered by 
HARDWARE AGE to aid show 
visitors. 


HARDWARE SHOW SECTION 





Booth No. | SAVAGE HAS IT...ALL DOWN THE LINE IN ’59 

Sprunger Brothers, Inc. ..542, 543 
S. Main St. 
Topeka, Ind. 





Stadler Fertilizer Co. ....796, 797 | 
1010 Denison Ave. 
Cleveland 9, Ohio 


Standard Can Corp 498, 499 | 
Ohio River Blvd. 
Leetsdale, Pa. 


Standard-Keil Hardware Mfg. Co. 
2581 Atlantic Ave. 381 
Brooklyn 7, N. Y. | 


See advertisement on page 409 





Standard Products Co... .612, 613 | 
510 Henry Clay Blvd. | 
Lexington, Ky. 


See advertisement on page 57 | 


Stanley Electric Tools. .131, 132, 
Div. Stanley Works 133, 134 | 
New Britain, Conn. 


Stanley Hand Tools.....131, 132, 
Div. Stanley Works 133, 134 | 
New Britain, Conn. 


See advertisement on page 103 | 


Stanley Oliver Mfg. Co.......314 | 
1001 S. California Ave. | 
Chicago, Ill. 


H. F. Staples Co 
3163 Mystic Valley Parkway 
Medford, Mass. 


Star Expansion Industries Corp. 


fing a fast-moving sales 
Mountainville, N. Y. your target? 


Star Metal Products Co...... 
366 Butler St. 


| You're set 
Brooklyn 17, N. Y. ‘Say | P 
See advertisement on page 125 i i | with the Stevens 87K 


Statler Petoskey Corp Look what we’ve done for the “bread-and-butter” .22! 
20356 Grand River The 87-K “Scout” carbine has a desert tan stock .. . gold- 
Detroit 19, Mich. | plated trigger ... chrome trim . . . white line butt plate! 

It’s a 15-shot autoloader (with .22 LR cartridges only; 

. also works as repeater or single shot with .22 Land 225 

Stearns Power Mowers. ..... .87: cartridges). Also Model 85-K with 5- and 10-shot clip mag- 
Div. Midwest Mower Corp. azines is only $38.50 retail. Write us on your letterhead, 
W. Seneca St. mentioning your jobber, and we’ll send you a free set of 
Manlius, N. Y. handsome game prints suitable for framing. Savage 

| Arms Corporation, Sporting Arms Division, Chicopee 
Falls 227, Massachusetts. 
Stelray Products 


65 Shelton Ave. | $40.50 Retail 


Shelton, Conn. 


| | wore. BLE 
a Ri) AVAGO Stevens rox 


Want more facts? Circle 220, p. 275 
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Sterling Forest Peat Humus Co. 





"BELLS. 
THAT 
Nal 


Assortment 





A COMPLETE 
BELL DEPARTMENT 


98 Bells with FREE DISPLAY 


Dealer Cost $11.95 
Retails For $19.78 


FULL 40% FOR DEALER 








a 


SCHOOL BELLS 
PATIO BELLS 
BRASS HAND BELLS 
TEA BELLS CALL BELLS 
COW BELLS 





VIN BROS. 
MFG. COMPANY, East Hampton, Conn. 
Sales Representatives 
JOHN H. GRAHAM & CO. INC. 
105 Duane Street, New York 8, N. Y. 


Bevin Bros. Mig. Company 

105 Duane Street, New York 8, New York 

Please send me more information on the | 
No. 1200 ‘Bells that Sell’ Assortment. 


Name 





Address 





| Company 





| 
| 
Sseuasiesetintiamaesiaenmmenttl 


NATIONAL HARDWARE SHOW 
COLISEU 
Sept. 28 thru Oct. 2 


Want more facts? Circle 221, p. 275 
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Hardware Show Exhibitors 





Booth No. 


Stevens Walden, Inc 
475 Shrewsbury St. 
Worcester 4, Mass. 
See advertisement on page 198 


Stim-U-Plant Laboratories. ..1161 
2077 Parkwood Ave. 
Columbus 19, Ohio 


Stix-On Products Co. Div....M-35 
Vee Bee Mfg. Co. 
104 Roosevelt Blvd. 
Corona, N. Y. 


-_ 


Your headquarters 
at the show 


Make the HARDWARE AGE 
Booths Nos. 45 and 46 your 
headquarters during the 
show. When you want to meet 
people, make a date to meet 
them at the HARDWARE AGE 
booth. We will take messages 
and there will be plenty of 
chairs. There will also be a 
telephone for your conveni- 
ence. So come in and make 
yourself at home; check the 
HARDWAGE AGE Message 
Board if you expect messages 
while at the show. 


Stor-All Corp. ........ 1250, 1251 
1715 W. Florence Ave. 
Inglewood 5, Calif. 


Streater Store Fixtures . 
Chatham, N. Y. 


...41, 42 


Stitt Ignition Co., Marine & 
Power Mower Div. ........ 1234 
Columbus 1, Ohio 


Structo Mfg. Co. ...... 1462, 1463 
Freeport, Ill. 


Suffolk Iron Foundry (1920) Ltd. 
London, England 


Sunbeam Corp. ................ 6 
5600 Roosevelt Rd. 
Chicago 50, Ill. 


Sunray Chairs, Inc. ...1420, 
61st St. & 39th Ave. N. W. 
Miami 42, Fla. 


Booth No. 


Superior Insulating Tape Co. 
3100 Lambdin Ave M-25 
St. Louis 15, Mo. 


Superior Rubber Products Co. 
1017 Lafayette Bldg. 473, 474 
Philadelphia 6, Pa. 


Supreme Products Corp 
380 Madison Ave. 
New York 17, N. Y. 


Swift & Co 
Agricultural Chemical Div. 
Union Stock Yards 
Chicago 9, Ill. 


Swing-A-Way Mfg. Co 
4100 Beck Ave. 
St. Louis 16, Mo. 


See advertisement on page 260 


Swingline, Inc. 
32-00 Skillman Ave. 
Long Island City 1, N. Y. 


See advertisement on page 141 


Swisher Mower & Machine Co. 
333 E. Gay St. 1156 
Warrensburg, Mo. 


Swiss Farms 
35 Avalon Rd. 
Garden City, L. IL., N. Y. 


Swiss Harmony Inc... 
844 W. Adams “1 
Chicago 7, Ill. 
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“Barnes ... we don’t sel/ bait" 


HARDWARE SHOW SECTION 








RUNS LIKE 60 





WORKS LIKE 60 








other models with 
more power... 
larger wheels 





Avcilable with 10” wheels, 
up to 3% h.p. engine, and 
24” width for lorge-acreage or 
ruaged rental use. 








Priced so they'll come in and look. Built DISTRIBUTORS WANTED: Some areas still open. Big potential 
so they'll take "em away from you. Intro- for qualified distributors looking for a profitable, high qual- 
duced last year, the Hahn Pow-R-Boy 66 ity, competitively priced line. Mail coupon today! 
dug right in and chewed up competition in 
hundreds of markets — even against long- SEE US AT THE FOLLOWING SHOWS: 


established lines. The 1960 Hahn line is _ Booth 1027-1051 Booth #241-242 
NATIONAL HARDWARE SHOW MID-WEST HARDWARE AND 
even better, with more features to out- Coliseum, New York HOUSEWARES SHOW 
perform and outsell your toughest compe- Sept. 28-Oct. 2 Navy Pier, Chicago * Sept. 15-16 
tition. Booth #147 
Mid-America LAWN, GARDEN & OUTDOOR LIVING Trade Show 
As easy to use as a power lawnmower. | Amphirneatre, Chicago * Oct. 8, 9, 10 


Powerful enough to pulverize hard packed fos Sai tae la 

soil, even grassy sod. Instantly adjustable 

depth bar. Instantly detachable wheels. Op- ‘sRPLaD Cl DEPT. HA-99 

tional equipment: extension tines to cover i ri iv. \ f EVANSVILLE, INDIANA 

24” width; 4” and 8” furrow attachments. Send me confidential trade information about the new 1960 HAHN 
Five models — one to fit all needs, all Pow-R-Boy Rotary Tiller line (check type of business below): 
rental requirements, from suburban small (_] DEALER (] DISTRIBUTOR 

home plot to large acreage. Full year 

warranty. Send coupon now for all the 


profit-making details. ADDRESS... 





Want more facts? Circle 222, p. 275 
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most accurate | Hardware Show Exhibitors 
Spreader ever! | 


Jackson proudly presents to- or oe 
morrow’ lawn spreader today! 
the first really new spreader Sylvania Lighting Products... 
concept in 25 years. Combines | 600 Boston St. 
bold modern design with un- Salem, Mass. 
equalled accuracy. A few of its | | 
many years-ahead features Synthetic Fabrics 
include a broad low-silhouette | 261 Fifth Ave. 
hopper, stagger-tooth agita- New York 16, N. Y. 
tor, Sure-Set'' feed regu- 
lator and ‘‘Flick-Eze” T 


on-off control. Ask 





your jobber or write Tasco Sales, Inc 

today for complete | 1075 Northwest 7l1st St. 
details about | Miami, Fla. 

Jackson's exciting 
new lawn spreaders, Taylor, S. G., Chain Co........601 


Hammond, Ind. 
See advertisement on page 390 





OTHER FAMOUS JACKSON PRODUCTS 


— Li weve SY Jackson Technical Color & Chemical Works 
} 30 N. West St. 414 


_ . . SS ae 
—i— \- iw a 
pe ( . L 50 y uf Y r 
ae ) Manufacturing Co. e Harrisburg, Pa. Mt. Vernon, N. Y. 
WHEELBARROWS LAWN AND 2-in-1 
LAWN ROLLERS GARDEN CARTS SPREADER -CART Oldest ond largest wheelbarrow maker in America 











| L. Teweles Seed Co... 
Want more facts? Circle 223, p. 275 | 222 S. Third St. 
oe — Milwaukee 1, Wis. 


LUBRICANT! 


Here is a brand NEW Product by the makers 
of X-l-M FLASH BOND. Thoroughly tested 


and proved, it is certain to be a big seller... 


THE EDUCATED ag, vs 20000. 
me 


A. W. Thacker Co...... 
Clermont, Fla. 


y | Chicago 14, Il. 
7 


E-7-GLIDE | Thermwell Products Co.. .599, 600 
E-Z-GLIDE SPRAY -LUBE eee | 120 W. 31st St. 
: ‘ New York 1, N. Y. 


See advertisement on page 270 





Thomas Industries, 
Electric Sprayit Div. ...... 583 


“THE LIQUID BALL BEARING Sheboygan, Wis. 


a 4 
E-Z-GLIDE SPRAY-LUBE is a multi-purpose product | 4 Thomas Products Co. ....693, 695 
that lubricates, preserves and waterproofs without | | Johnson City, Tenn. 
drippy mess and stained surfaces, metal, rubber, wood, | 
plastics, leather, etc. Eases bind and grind in stick- | | Thorsen Mfg. Co. ...........--. q 
ing drawers, doors, sash. Eliminates ice cubes sticking | FURMIENOTEmeTr ous Ms 
; nope nee me “hvaTive & warerrroor™ 5321 Horton St. 
in trays, snow sticking to shovels, grass sticking to || OF 1000 USES ‘alif 
mowers, zippers sticking. Excellent for treating skis, : gp nm Sang g Oakland 8, Calif. 
toboggans. Preserves and waterproofs guns, reels, 
luggage, etc. Tip Top Brush Co 
400 E. 11th St. 
New York 29, N. Y. 


Write for further details and attractive 
Dealer Proposition. 


Another X-Il-M Product 


' Tomar Products 
H. FORSBERG COMPANY 2i%vct2hi°\%° iS nein 
Want more facts? Circle 224, p. 275 
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KLAMPON 


RE-USABLE HOSE MENDERS AND COUPLINGS 


Amazing NEW FRANKLIN /nvention 


Has Revolutionized Hose Mending and Coupling 
THE ONLY TOOL YOU NEED IS.YOUR THUMB JUST INSERT HOSE AND PRESS LEVER DOWN 


oO 











MENDS AND COUPLES GARDEN HOSE REPLACES WORN FEMALE COUPLINGS REPLACES LEAKING MALE COUPLINGS 


PATENT NO. 2.725.246 
In one short season, KLAMPON has obsoleted every other garden 
hose mender and coupling ever made! 
KLAMPON MENDER-COUPLING mends plastic or rubber garden hose in- 
stantly ; or couples two pieces of plain-end hose. A simple press of the 
lever gives a leak-proof, pull-proof, blow-proof, lifetime connection. 
KLAMPON FEMALE COUPLING converts a plain hose end into a female 
connection; or replaces a worn, bent or leaking female coupling. 
KLAMPON MALE COUPLING converts a plain hose end into a male connec- 
tion; or replaces a damaged male coupling. 
All KLAMPONS are re-usable; simply lift the lever to remove. 
Just three sizes replace the long list of old-fashioned menders and , os No. 1994 
couplings you have always had to stock. 


KLAMPON MERCHANDISE UNIT includes 8 each of the 
three popular sizes of Mender-Couplings, Female Cou- 


SEE KLAMPON AT BOOTHS NOS. 378- 18, NATIONAL HARDWARE SHOW Weis: tote ack,Onyto sian and KLAMPON Dem 


onstrator FREE. Ask your jobber or write us 


Rae ws @ 
—- Yi ~~ ~ 

| 4 ty \ iP 

Y : is, 


FRANKLIN METAL & RUBBER CO. * HATBORO, PA. 
Want more facts? Circle 225, p. 275 
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Borg-Warner 
PACKAGED 
ELECTRICITY 


for 


cb 
PROFITSS:® 


Fast Sales t0.. <r 


© CAMPERS ZEUS 

° SPORTSMEN 

¢ BOAT OWNERS PIECING OR apex 
¢ CONTRACTORS 

° FARMERS 

¢ RANCHERS 

° HOME OWNERS 


Pre-Sold 


By 
National Advertising 


ELECTRIC POWER SUPPLY 
* LOW COST * QUIET * PORTABLE 


~ In-Store Displays 
Window Displays 
Sales Kits 


Now...a truly quiet, low cost portable electric power plant. Rugged 
in construction — powerful in performance, the new ZEUS will furnish 
prime or emergency A.C. power for lights, appliances, batteries or tools 
in remote locations. Utilizing a missile-flight proven permanent magnet 
alternator for power generation, the ZEUS requires no belts and little, 
if any, maintenance. A rugged fiberglass cover protects unit and adds 
to quiet operation. 


STANDARD MODELS 


Also available without 
fiberglass cover in light- 
weight and heavy duty 


Western Branch 


PESCO PRODUCTS DIVISION 


Borg-Warner Corporation 
3310 Vanowen Street, Burbank, California 
Want more facts? Circle 226, p. 275 
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Hardware Show Exhibitors 





Booth No. 


Tooleraft Corp. ............ 682-C 
Richmond, Ill. 


Toolkraft Corp. 
700 Plainfield St. 
* Springfield 7, Mass. 


Trig-A-Tape Corp. 
175 E. 87th St. 
New York 28, N. Y. 


Trimont Mfg. Co 
Div. St. Pierre Chain Co. 
090 Frank St. 
Worcester 4, Mass. 

i, 2 So See 937, 938 
101 S. Union St. 
Griggsville, Ill. 


Truecraft Tool Co 
2425 S. Michigan Ave. 
Chicago 16, Ill. 


Tungsten Contact Mfg. Co. ..1109 
7311 Cottage Ave. 
North Bergen, N. J. 


Turn Corp. 
821 Park Ave. 
Sycamore, Ill. 


Turner Corp. 
821 Park Ave. 
Sycamore, III. 





HARDWARE HUMOR 


haae 
A foot WARMER 42 








JERRY 
YOUNGS 


| know we haven't sold one in six 
months, but I've got so much money 
tied up in them | can't afford a mark- 
down. 
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Hardware Show Exhibitors 





Booth No. 


Twix Mfg. Co 
40 Twenty-first St. 
Long Island City 1, N. Y. 


EB Ein uweinaenecade 416 
1005 W. Arbor Vitae St. 
Inglewood 1, Calif. 


U 


U-C-Lite Mfg. Co............ 113 
1050 W. Hubbard St. 
Chicago 22, IIl. 


Union Cycle Co 
314 Scholes St. 
srooklyn, N. Y. 


Union Hardware—Sealand 
Torrington, Con. 480, 481 


Union Products 
200 Fifth Ave. 
New York 10, N. Y. 


Union Steel Chest Corp........96 
54 Church St. 
LeRoy, N. Y. 


Union Steel Products Co. 
Albion, Mich. 1449, 1450 


See advertisement on page 121 


Union Tool Co....... 433, 434, 435 
48 E. River St. 
Orange, Mass. 


Union Wadding Co... 
125 Goff Ave. 
Pawtucket, R. I. 


See advertisement on pages 387, 388 


..1106, 1107 


United Plastic Corp. ........ M-19 
Fitchburg, Mass. 


United States Caster Cup 
Corp., Div., Childlore Corp... 427 
210 W. 15th St. 
Kansas City 5, Mo. 


See advertisement on page 149 


Upland Industries 
115 Sixth St. 
Upland, Pa. 


See advertisement on page 358 


U. S. Cocoa Mat Corp......... 431 
Madison, Ohio 


Booth No. 


U. 5S. Electric Mfg. Corp... .658-B 
222 W. 14th St. 
New York 11, N. Y. 


U. S. Expansion Bolt Co 
Box 827 
York, Pa. 


U. S. Metal-Plastics, Inc. 1170, 1171 
1316 N. Oak St. 
Arlington, Va. 


See advertisement on page 197 


United States Plywood Corp.. .158 
55 W. 44th St. 
New York 36, N. Y. 


See advertisement on page 13 


How to get into 
the Hardware Show 


You can register in advance 
for the National Hardware 
Show and have your badge of 
admission when you leave for 
New York. The badge is all 
you need to be admitted to 
the Show. To get your badge 
in advance fill in the coupon 
with the National Hardware 
Show advertisement in this 
issue of HARDWARE AGE and 
send it to National Hardware 
Show, 331 Madison Ave., New 
York 17, N. Y. 


United Wire Goods Mfg. Co... 
1150 Broadway 
New York 1, N. Y. 


54x 


Upson Brothers, Inc 
65 Broad St. 
Rochester 14, N. Y. 


See advertisement on page 268 


V 


Vaco Products Co............ 160 
317 E. Ontario St. 
Chicago 11, Ill. 


See advertisement on page 117 


Vacuum Spray Gun Co. ..... M-18 
1301 Coney Island Ave. 
Brooklyn 30, N. Y. 


Valley Feed & Supply Co......913 
Spring Valley, N. Y. 


Want more facts? Circle 227, p. 275 > 
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“Plastic Steel” | 


is one of the 10 most ! 
é " 
profitableitems | 
inourstore’... ! 
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ACCORDING TO ANTHONY HERMAN 
OF OTTO HERMAN, INC. 
6729-35 MYRTLE AVE., GLENDALE, N. Y. 


Yes — PLASTIC STEEL 
is a top-seller 
in stores throughout 
the country. 


You, too, can build sales with this 
proven product .. . the only product 
that makes permanent repairs. . . 
makes “impossible” jobs easy. Hun- 
dreds of your customers have already 
used PLASTIC STEEL and will ask 
for it again. Feature PLASTIC STEEL 
—in the yellow and black package — 
let this best-seller build more sales 
for you. 


THERE IS NO SUBSTITUTE 
FOR PLASTIC STEEL 


Good unit sale — 98¢, $1.89 and $3.95 


sizes 

Excellent turnover 

Good profit per unit sale—40% item 
Quality product — assures repeat sales 
Self-display carton — sells itself 


Free sales aids, ad mats and mailing 
stuffers 


Continuous national and local adver- 
tising — brings customers to your store 


EVERY FAMILY IS A CUSTOMER 


Also ask about NEW DEVCON® RUBBER for 
flexible repairs and DEVCON® ALUMINUM 


Visit us at Booth 428 
Hardware Show 


DEVCON corporation 


401 ENDICOTT STREET, DANVERS, MASS. 


iSAISN OOO'‘OOO'! SVH 1aaLS DILSV14a 
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Only self-propelled 
mower of its kind! 


oo” 


Model 1227 


EXCLUSIVE HOMKO 
gives full 


... at 5 different 
walking speeds 
and neutral! 


NEW INSTANT 
SPIN-START 


+ The most flexible mower op- 
eration ever devised. Super 
range drive enables you to 
pace mower to meet any cut- 
ting need. Nothing—abso- 
lutely no other drive—like it! 


Now.. » the famous HOMKO FLEXOR BLADE 


NCONDITIONALLY GUARANTEED 


to eliminate crankshaft damage! 


Unlike ordinary one-piece 


blades, the Flexor has ex- 
clusive flexible tips that 
swing back after striking 
a solid object, absorbing 
impact and protecting 
crankshaft against dam- 
age. It's unconditionally 
guaranteed! 


lifetime coverage on every 


1960 Homko rotary mower 
featuring the Flexor Blade 


Want more facts? Circle 228, p. 275 


*% Most foolproof of all drives, too... 


BRAND NEW! 


REEL-TYPE 


MOWER WITH 


FRONT DISCHARGE-—SIDE TRIM 





20” Model 5115 


Extra-low quarter-inch cut for 
creeping bent and other fine 
grasses! 





THE FUN WAY 
TO MOW AT 
POPULAR 
PRICE! 
24” 
Model 1235 
No other rider of comparable quality 
at the price. 


—\\ — eee ee ee ee ee ee oe 


\\ BACK BY POPULAR DEMAND 
with new features, new sell! 
18 
Model 1200 
Still America’s 
favorite 
extra 
lightweight 
rotary. 


PRICE APPEAL PLUS! 


NEW low-cost single speed 
self-propelied rotary. 


22’ 
Model 1226 


REEL-TYPE MOWERS 
with new 6-blade reel 

for super-smooth mowing! 
18” 

Model 1105 


20” 
Model 1115 





World's most /uxurious 


PLANITOR DRIVE a 


Cutt ng powe Fee _—— i Model 1245 


...at riding speeds _&\ 4°" a}. SPIN-START —- 
from a crawl 7] elf = 
to 412 M.P.H.! 


*« Blade speed independent of 
mower speed. You get full 
cutting power even if you slow 
to a crawl. Makes hill mowing, 
weed cutting and trimming 
as easy as ordinary lawn care. 


e « » BO gears to shift or strip! 


America’s BOILT-TO-OO LINE ot power lawn mowers 


TOP-FLIGHT TRIO OF 
FREE-WHEELING ROTARIES 


\ .../n cutting widths for everyone! 
\ 22” 1 20’ 


Model 1225 ' Model 1215 


WITH : 
instant | 18 
SPIN-START | Model 1205 





FOLD-AWAY LAWN SWEEPERS 
20” is 
* Model 5415 , 


29” | WESTERN TOOL & STAMPING CO., Dept. 1 
Model 5455 2725 Second Avenue e Des Moines 13, lowa 


ALL NEW! 


28” SELF-PROPELLED 4) 
POWER LAWN 
SWEEPER 


Model 5365 


Gentlemen: 


Please send me full information on the new 1960 Homko line of power 
mowers. | am also interested in learning about the TOP deal Homko has 
for me. 


\\ 21” SELF-PROPELLED 
' ROTARY TILLER 


Firm Name 
Address 
City : : —_ State 


Name 
' 


1 am a Dealer . 1 am a Distributor 


Manufactured by WESTERN TOOL AND STAMPING COMPANY 
HARDWARE SHOW SECTION 2725 Second Avenue, Des Moines 13, lowa 








Hardware Show Exhibitors 





Booth No. 
K. Van Bourgondien & Sons 


Box 6 1161-A 
Babylon, L. I., N. Y. 
Van Zanten Enterprises... ..1030 


424 McClatchy Building 
Upper Darby, Pa. 


Booth No. 
Vari-Pac Corp. ............ M-11 
39 W. 32nd St. 
New York 1, N. Y. 
Vaughan’s Seed Co........... 734 


601 W. Jackson Blvd. 
Chicago 6, III. 


Velsicol Chemical Corp....... 1129 
330 E. Grand Ave. 
Chicago 11, Ill. 











(HORTON) 


sal a 
i ne 





See this fast-selling cooler 


at the National Hardware Show 
BOOTH NO. M-57 


See why the Horton Portable Water Cooler is in big demand 
in every field. It’s packed with value. Check these features: 
Rugged, galvanized steel double wall * Standard dead air space 
or Heavy Duty Vermiculite insulation * Purolining, non-toxic 
inner coating * Perfect fit lid * Original recessed spigot ° 
Riveted, easy-grip handles * Rounded, sanitary inside bottom 
* Solid bottom support * Complete size range: 11/2 gal. thru 
30 gal. ¢ All sizes available with stainless steel liner. 


HORTON 


Sold thru 
Hardware Wholesalers 


Va i a, ae On OF OF Ee 8 B— 





HORTON EQUIPMENT CO. e 





P. O. Box 2611 . 


Houston |, Texas 





Want more facts? Circle 229, p. 275 
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Booth No. 
Versa Products Co............ 679 
Lodi, Ohio 
Village Blacksmith Div....... 837 
General Metals Corp. 
Watertown, Wis. 
Vining Broom Co.............377 


2075 Columbus Ave. 
Springfield, Ohio 


See advertisement on page 256 


Vocaline Co. of America...... 659 
Old Saybrook, Conn. 


See advertisement on page 72 


R. J. Duquette is NHS 
500,000th Registrant 


R. J. Duquette, merchan- 
dise manager of Moore- 
Handley Hardware Co., 
wholesaler at Birmingham, 
Ala., is the 500,000th buyer 
to register for the National 
Hardware Show since it be- 
gan in 1946. 

At the show, Sept. 28-Oct. 
2 at New York’s Coliseum, 
Mr. Duquette will be honored 
with a lifetime show pass. He 
will also be the guest of 
Frank M. Yeager, managing 
director of NHS, for a 
theater and dinner party. 





Pe 





W 


Wallace Products 
North Creek Rd. 
Bellmawr, N. J. 


P. Wall Mfg. Co......... 173, 174 
Box 71 
Grove City, Pa. 


Wall Rope Works ..........M-17 
48 South St. 
New York 5, N. Y. 


Warner BEfe@. Co... .ccccccses 564 
801 Sixteenth Ave. Southeast 
Minneapolis 14, Minn. 


W. E. Warner Co. ........... 442 
265 Canal St. 
New York 13, N. Y. 


Warp Brothers .............. 353 
1100 N. Cicero Ave. 
Chicago 51, IIl. 


HARDWARE SHOW SECTION 











Hardware Show Exhibitors 





Booth No. 


Warren Products, Ltd. ...... 33-C 
928 Broadway 
New York 10, N. Y. 


Waterbury Lock & Specialty Co. 
203 Broad St. 610, 611 
Milford, Conn. 


Waterloo Valve Spring Com- 
Ce Oe... ckiwenens 484, 485 
Waterloo, Iowa 


Wayne Home Equipment Co. 
1114, 1115, 1116 
801 Glasgow Ave. 
Fort Wayne 4, Ind. 


Weber-Stephen Products Co. ..872 
136 Commercial Rd. 
Wood Dale, Il. 


Welcraft Products Co.........510 
New Carlisle, Ind. 


Weller Electric Corp..........504 
601 Stone’s Crossing Rd. 
Easton, Pa. 


See advertisement on pages 214, 215 


Wells Mfg. Corp............. 1206 
12 S. Brooke 
Fond du Lac, Wis. 


Wells Tool Co. ...... 433, 434, 435 
106 Hope St. 
Greenfield, Mass. 





HARDWARE HUMOR 





"You'll never buy the steak this knife 
won't cut!” 





HARDWARE SHOW SECTION 















Dee Dee Says: __ 
TVE LATEX gives you one product 


that does the work of three.../ess inventory, 





greater turnover for you! 


gm TYELATEA 
NESTA PID) fay 


NYU IMAL 


















































SF IU 





yer que 


| | © 
= VE LATEX 


CONCENTRATE 





It’s a Bonding Agent... 

¢ an additive for Concrete Mixture... 
* an additive for any Cement Paint! 

* an improved concrete sealer 


1. Used as a concrete and plaster bond. D & D's 
Tye Latex ties new plaster or con- 
crete to old. No chipping or roughen- 
ing of surface to be patched necessary. 

2. Used as an additive to concrete mixture. 

Tye Latex gives strength to concrete 
patches. 

3. Used as an additive te any cement-type 
paint. Tye Latex eliminates pre- 
wetting and speeds curing. Just follow 
easy directions. Gives strength and 
lasting qualities to a cement finish. 


GARAGES: Tye Latex also is a good concrete 
sealer. Prevents dust . . . stops oil penetrations 
into concrete ... makes for easy clean-up 

of oil. Tye Latex is easy to sell and explain 

to your customers! 





NOTICE: A few Territories available for 
Manufacturer’s Representatives and Jobbers. 
tb Please write for FREE SAMPLE and 
information concerning our entire line. Address 
B DeMERT & DOUGHERTY, INC., 
5000 W. 41st St., Chicago 50, Illinois. 





EVERYTHING WE SELL 1S 100% GUARANTEED. ___$ 


Want more facts? Circle 230, p. 275 
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New Authoritative 
HARDWARE AGE 


- BUILDERS 
HARDWARE 
HANDBOOK 


By Adon H. Brownell, A.H.C. 











¢ Practical, down-to-earth information for hardware men, contractors, 
architects, students, teachers. 


¢ All the basic facts about Builders’ Hardware presented in simple, 
easy to understand language. 


¢ Detailed descriptions of functions, applications, specifications and 
estimating. 


This all-inclusive volume covers base metals, finishes, hinge requirements, 
lock functions, exit devices, door closing devices, lock security and 
keying, hardware installation, special type hardware for specific types 
of buildings, and safety precautions. Operating costs, financing, mark- 
ing goods, other information necessary for efficient management. A 
complete glossary of builders’ hardware terms is also included. 


RECOMMENDED BY NATIONAL BUILDERS' HARDWARE ASSOCIATION 
AMERICAN SOCIETY OF ARCHITECTURAL HARDWARE CONSULTANTS 


—for experienced hardware men or students 

—how to set up a builders’ hardware department—and make it pay 
—how to read blueprints and specify jobs 

—how to cash in on replacement and follow up items 

—how to bring prospects into your store 


234 pages, 385 illustrations, size 8!/,"x11'' clothbound, Price only $8.00 





HARDWARE AGE, DEPT. A2 

56th & Chestnut Sts., Philadelphia 39, Pa. 

Please send me . copies of HARDWARE AGE BUILDERS' HARDWARE 
HANDBOOK by Adon H. Brownell, A.H.C. | will send payment upon receipt of 
the invoice in the amount of $8.00 per copy, plus 45 cents handling and postage. 


[] Check here if sending payment with order, saving you the 45 cents handling 
and postage charge. 
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Hardware Show Exhibitors 





Booth No. 


Welmaid Products 
1529 Armitage Ave. 
Chicago 22, Ill. 


Wen Products 
5806 Northwest Highway 
Chicago 31, Ill. 


See advertisement on page 233 


ee Rg 
Box 580 


Greenville, Pa. 
See advertisement on page 154 


Wesbar Stamping Corp....... 412 
West Bend, Wis. 


Where to meet 
your friends 


Use the HARDWARE AGE 
Booth at the show as your 
headquarters. You can leave 
messages for your friends, 
store your packages, or just 
sit down and relax. There will 
also be a telephone for your 
convenience. So make booths 
Nos. 45 and 46 your head- 
quarters. 





~ 


Westbrook Mfg. Co. ........ 1095 
Roosevelt Rd. 
St. Joseph, Mich. 


Western Brass Works....... 1117 
1440 N. Spring St. 
Los Angeles 12, Calif. 


Western King Mfg. Co. 
754, 755, 756 
6614 Bandini Blvd. 
Vernon, Calif. 


West Georgia Mills..........328 
Whitesburg, Ga. 


See advertisement on page 412 


Westclox ...............578, 580 
Div. General Time Corp. 
La Salle, Ill. 


DL peeks chs eiedhd eke Ree cae bes be wees aden die bbe: ks 4a dew 
Western Industries....... M-58-B 
Dt: pe etvus ath n Gnd Adres se ee deiete ae bb dead heats wes es 2742 W. 36th PI. 
Chicago 32, III. 
Be wescescecsveesescossenee Zone....... BOD csvecveccesevecseces 


Western Saw Mfers........658-A 
1842 W. Washington Blvd. 





' 
: 
a 
; Los Angeles, Calif. 
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ASOSERIESCOUNTER DISPLAY {© a 
measures just 27” high, 27” ~— = ; 
wide... promotes over 11 dif- ©  PMUNTERS AND GUATIERS 

ferent items. Sturdy metal con- , ¥ Vit Dent> - —_ 
struction. Stands on counter, 
hangs on pegboard, or swings 
out from wall. 











A30 SERIES FLOOR DISPLAY 
shows off practically every paint 
sundry you sell, but uses only 
24” x 30” of floor space. Big 
2-sided pegboard, generous 
bottom shelf. Sturdy metal 
construction 





a little richer 
..-1n about 30 days! 





— — wee 


Immediately, you can start enjoying the fastest turn- 
over in painters’ tool history — if you act now. Because 
painters’ tools never had it so good...and here are the 
two NEW reasons why: 


1—Now, ALL popular Red Devil painters’ tools are 
attractively carded ...vacuum-packed in trans- 
parent plastic... PRE-PRICED to save you trouble. 


2—Now, Red Devil offers three new money-making 
displays — one for the floor, two for the counter. 
Each one is a complete, compact, self-contained 
‘Painters’ Tool Department” and each one is FREE 
with purchase of tools. Take your choice of 24 best- 
selling tool assortments... pick the one that suits 
your trade best! 


You'll Speed Up Turnover, because additional items will 
move with every sale — when you show everything off 
together. Dragon-Skin, painters’ cutlery, wood scrapers, 
glass cutters, linoleum knives, etc. You get Red Devil’s 
full 40% profit on all items! 





' i 


A40 SERIES 
lA , dn 


/ j 





| Fe opt 
HOLDER 


| —— 2 2 95 


Free with single lines of carded 














{ ssammmeaiiaiie Red Devil Tools! Stands on 
ma Teiel e Red Dent Te counter or hangs on pegboard... 

: awovarse seosese) 62. ) ge 

“ ° ie ee sells a whole range of carded 

Like avacewe =o s i: items. Just 28° high. Sturdy metal 
ery construction .. . completely pre- 
assembled. 
| NN 
“— 





HERE’S YOUR CHANCE to treat yourself to faster, more 
profitable turnover... plus easier inventory and space 
savings! Clip and mail this coupon now for detailed cata- 
log pages, plus the name of your nearest stocking jobber. 


See us at Booth 148 © National Hardware Show 





Red Devil Tools. vepr. HA-9, Seton, N.J,USA. 


World's Largest Manufacturer of 











; Sure .. . I'd like to get a little richer, and soon! - 
Painters’ and Glaziers Tools — Since 1872 Please rush me full details. : 
4 
4 Name | 
* 
Address a ee eee 
UNION, N. J., U.S.A. City —State____ J 








My Regular Jobber Is 
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“Easiest cutting height adjustment 
on any rotary mower! 





...thate just 1 of many Savage ideas to help 


a 
‘aS 
oe ae 

a. £66. oe 
Se ae ee €, 

a 


gp a 
hag aie * ae * 
ay ae a i hy pio ay 

19 and 22 inch ROTARY MOWERS 
(also 18” electric rotary) 

22 inch SELF-PROPELLED ROTARY 
26 inch ROTARY RIDER 

18 and 21 inch REEL TYPE MOWERS 
25 inch LAWN SWEEPER 











you sell more power mowers profitably in 1960! 


COMPARE Savage... 


® COMPLETE LINE! @ ASSURED QUALITY! 

© COMPETITIVE PRICES! © EXTRA DISCOUNTS! 
_@STRONG LOCAL ADVERTISING SUPPORT! 

© CONVENIENT SERVICE! @ FULL YEAR WARRANTY! 


Cee ue? at the lrade Chowe— or write to 


Savage Arms Corporation, Lawn Mower Division, 


Chicopee Falls, Mass. 
Want more facts? Circle 232, p. 275 





—— 





Hardware Show Exhibitors 





Booth No. 


Western Tool & Stamping Co. 
2724 Second Ave 790, 791, 792 
Des Moines 13, lowa 
See advertisement on page 188, 189 


Wetzler Clamp Co............. 77 
43-15 - 11th St. 
Long Island City 1, N. Y. 


Wheel Horse Products........ 704 
51467 U.S. 31 
South Bend 17, Ind. 

White Metal Rolling & 
Stamping Corp. ........ 19, 20 
80 Moultrie St. 
Brooklyn 22, N. Y. 


See advertisement on page 157 


Whiting-Adams Co. .........151 
700 Harrison Ave. 
Boston 18, Mass. 


Booth No. 


Whitney Seed Co......... 763, 764 
Box 77 
Buffalo 5, N. Y. 


Whiz-Mow Mfg. Co........... 961 
Hamilton, Ill. 


ee 


How fo get into 
the Hardware Show 


You can register in advance 
for the National Hardware 
Show and have your badge of 
admission when you leave for 
New York. The badge is all 
you need to be admitted to 
the Show. To get your badge 
in advance fill in the coupon 
with the National Hardware 
Show advertisement in this 
issue of HARDWARE AGE and 
send it to National Hardware 
Show, 331 Madison Ave., New 
York 17, N. Y. 


Booth No. 


Wickwire Bros. .......... M-56-A 
189 Main St. 
Cortland, N. Y. 


See advertisement on page 180 


Wilhold Products Co......... M-34 
7600 W. Erie St. 
Chicago 44, IIil. 


Williams Cutlery ...........930 
Seaman, Ohio 


Wilmart Products Corp.......341 
50 Noble St. 
Brooklyn 22, N. Y. 


Wilshire Mfg. Co.......508, 509 
4865 San Fernando Rd., West 
Los Angeles 39, Calif. 


Wilson-Imperial Co. .........503 
115 Chestnut St. 
Newark 5, N. J. 


Wilton Tool Mfg. Co.........122 
9525 Irving Park Rd. 
Schiller Park, IIl. 
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THE 





FROM 


U.S. METAL-PLASTICS 


LAUREL, MARYLAND 


GOLGI LINE 


OF NATIONALLY ADVERTISED LAWN AND GARDEN PRODUCTS. 
AN ESTABLISHED REPUTATION MEANS CONTINUOUS PROFITS 


TO YOU. 





LAWN 
AND 


BEACH 
COASTERS 





—FOUR COLORS 
PACKAGED IN 
ATTRACTIVE 
DISPLAY CARTONS. 
HOLDS BOTTLES, 
GLASSES AND 
BEVERAGE CANS 











WEED 
GUN 


DESIGNED FOR 
KILLING WEEDS 
EASILY AND 
SIMPLY. BROAD 
BASE PLUNGER 
DOES NOT 





SHIPPED IN 6-UNIT 
DISPLAY CARTON 





VISIT OUR BOOTH, NO. 1171, 
AT THE NATIONAL HARDWARE SHOW 


SINK INTO GROUND. 


PLASTIC BONDED TO STEEL products. 
A COMPLETE LINE OF... 


» » « PLANT PROPS AND 


. « « WICKET FENCING PLANT LADDERS 
—FIVE STYLES, USING THE PLASTIC LOK- —A VARIETY OF SUPPORTS FOR ALL 
LINK. IN POINT-OF-SALE DISPLAY PACK- TYPES OF PLANTS, FLOWERS AND 
AGES. VEGETABLES, 


7 | 


ITT] 




















“GET THE BEST— GET THE BONDED PROCESS” 


RUST-PROOF CHIP-PROOF 


FOR LAWN AND GARDEN CARE—THE GOLDEN LINE OF LABOR SAVING 


ITEMS. 


GRASS-CHEK 
LAWN EDGING 


— ALUMINUM — 


ALL SIZES AND GAUGES. 
SPECIAL PROMOTIONAL 
LINE AVAILABLE. 


COMPLETE JOBBER AND 
ADVERTISING PROGRAM 


OF QUALITY 





LAUREL, MARYLAND PARKWAY 5-3510 
SEE YOUR JOBBER FOR THE GOLDEN LINE 


Want more facts? Circle 233, p. 275 





Hardware Show Exhibitors 





Booth No. 


Wisconsin Motor Corp... .825, 826 
1910 S. 53rd St. 
Milwaukee 46, Wis. . 


J. Wiss & Sons Co............ 155 
11-45 Littleton Ave. . 
Newark 7, N. J. 


/ Witherby Products Div........ 30 
& John R. Graham & Co. 
“A 4 f 105 Duane St. 

WALDEN INC. 72 New York 8, N. Y. 


Wolfcrest Products .......... 934 
Johnson & Wozniak Rds. 


THE MARK OF QUALITY TOOLS Michigan City, Ind. 


STEVENS 





Stevens Walden offers you the largest Wood Shovel and Tool Co..711, 712 
most complete lines of all types and Piqua, Ohio 

styles of wrenches — quality tools, 

popular priced for volume selling. | Woodhill Chemical Sales Corp..478 


1390 E. 34th St. 
STEVENS WALDEN, INC., Worcester, Mass. Cleveland 14, Ohio 


Want more facts? Circle 234, p. 275 See advertisement on page 158 
_——— a Worldsbest Industries ........ 634 


i illianian 1164 Broadway 
Wagon Display sells for you! roadway 








New York 1, N. Y. 


Wrient Bif@. Co.......0...0+ 04 
2902 W. Thomas Rd. 
Phoenix, Ariz. 





Wrightway Engineering Co... .670 


America’s Fastest Selling, 389 W. 112th Pl 
Most Advertised Line of ss 

Rat and Mouse Killers— 
|  Outsells All Others HARDWARE HUMOR 
Model #50 wagon display stacks verti- Combined! 








cally up to 5 wagons. Requires mini- /BI\ 
mum of floor space and can be moved Pre-Sold To Your Customers ———— — 
from place to place. Each fixture is Through Powerful Radio, Maga- wai 


adjustable. Can be used over and over zine, Farm Journal, Local News- 
again on all types of wagons. Entire set paper Advertising! 
to display up to o wagons costs $4.85 


(for a limited time only) wt. 11 Ibs. GET TOP TURNOVER— 


Postage Prepaid. Order yours today! 











7 
Radio Steel & Mfg. Co. 2 

' 6515 W. Grand Ave., Chicago 35, Illinois i 

, Please send the | ) 

1 Quantity Pr Total 

| $4.85 

, Enclose check with order, ————___ | 

i i 

! | 

| i 

| 7 

I 

| THE d-CON COMPANY, INC. Agron 

1 i 1450 Broadway, New York 18, N. Y. ‘He's new... we don't carry hex 








nuts that big’ here. 
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ECLIPSE MOWERS 
give you more to sell in 60 


NEW DESIGN! 


There’s an entirely “‘new look”’ in 
the 1960 line of Eclipse Mowers. 
All models are color-coordinated 
for added sales appeal... golden 
yellow mowing units with spar- 
kling white engines and accents 
of black and chrome. Watch for 
exciting new features... new 
models. Sell Eclipse... the Big 
“EE” line with the New Design. 


SCLIP Se 


HAS IT! 


NEW COLOR 





MOW-ABILIT Y* 




















a Rad os 
Al 23 m ="§tS ; 
a aed | yppeyyp 
ay Pat 
Rugged asa Rhino | Durable as a Cat 





Powerful as a Bull 


ECLIPSE 


ecuipse HAS IT! 


HA 4 1 _& * Design and construction to outperform all ordinary mowers 
year after year—for the lowest annual operating cost. 


PLUS...A special localized dealer advertising campaign in addition to Co-op. 


HAS IT! 








Write today for the com- 


plete story on Eclipse 
mowers...13 models 
available, rotary, reel, 


and riding types. Sell 
Eclipse ...the full profit 
line. 


THE ECLIPSE LAWN MOWER CO. Div. of Buffalo-Eclipse Corporation 


9917A Railroad St. *« Prophetstown, Illinois 
Want more facts? Circle 237, p. 275 
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ELECTRIC 
GENERATING 
PLANTS 





GASOLINE 
ENGINE? 





ELECTRIC 
PORTABLE 
POWER 
TOOLS 





made by PIONEER GEN-E-MOTOR ote] 12°]. 7- Bele], 


i 
e 
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Chicago 39, Illinois + Telephone BErkshire 7-4100 


st Dickens Ave., 


5841 W: 








Yale & Towne Mfg. Co... 








| Hardware Show Exhibitors 


Booth No. 


X-Acto, Ince. 
48-41 Van Dam St. 
Long Island City 1, N. Y. 


Y 


Yale & Towne Mfg. Co 


Ceramic Dept. 
Chrysler Bldg., 405 Lexington 
New York 17, N. Y. Ave. 


.137 
11 S. Broadway 
White Plains, N. Y. 


Yard-Man 
1410 W. Ganson St. 
Jackson, Mich. 


See advertisement on page 175 


1039, 1040 


Yazoo Sales Co 
3507 Livingston Rd. 
Jackson, Miss. 


Yoder Mfg. Co........ 
1823 E. 17th St. 
Little Rock, Ark. 


See advertisement on page 239 | 


Yuba Power 
Subsidiary Yuba Consolidated 
800 Evans St. 
Cincinnati, Ohio 


See advertisement on page 112, 113, 212 


YJ 

A 

Terra-Lite Div. 
Zonolite Co. 


12th & Factory Sts. 
Ellwood City, Pa. 


Be sure fo visit 
HARDWARE AGE 


Be sure to visit HARDWARE 
AGE booths Nos. 45 and 46 at 
the National Hardware Show. 
Meet your friends there, leave 
messages for them, use the 
telephone. HARDWARE AGE 
staff members will be there to 
help you. 





1075 | 


6 ee 14 


Industries | 





WHEN 
YOU ARE 
LOOKING 

FOR A 
CERTAIN 
PRODUCT 


and only the trade-name is 
known—look in the Gen- 
eral Directory Section of 
the “WHO MAKES IT?” 
Number of HARDWARE 
AGE for that particular 
trade-name. You will find 
it listed alphabetically un- 
der the product heading of 
the item in question. 


There alongside the trade- 
name you will find the 
name of the manufacturer 
who makes it. The address 
of the maker will also ap- 
pear with the firm name 
arranged alphabetically in 
the same list. 


Keep this Merchandise Di- 
rectory Number where you 
can reach it quickly when- 
ever you need help in buy- 
ing hardware products. 


Hardware Age 


56th & Chestnut Sts., Phila. 39, Pa. 





| ; 
HARDWARE SHOW SECTION 











Want more facts? Circle 238, p. 275 
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The Perfect Gift 5. 


nm! Special 
Deluxe Drill Set Display 


No. CP 113 


Christmas comes early for Hanson dealers. Now, the 
finest, fastest selling drill set has taken on special 
Christmas trimmings to help you to sell more as gifts. 
The Hanson No. 113 Drill Set includes 13 High Speed 
Steel Drills from '!j¢,"” to 14” in the finest drill case ever 
designed. From now until Christmas each set will have 
a colorful gift wrapper, and the Self-Seller Hanson 
11” x 14” Christmas display card will stimulate im- 
pulse buying. Both the display and Christmas wrappers 
are Hanson extras—no charge, of course, to you. The 
supply is limited! We suggest that you ORDER NOW. 


YY 
te #aad 


Retail Value $25.00 


The Display and Christmas Box 
Wrappers are FREE 


“14” m= S$ 








Ace Super-Set of Taps and Dies 


With Special Christmas Display Insert 
No. CP 614 
Here’s another money making idea for 
Christmas selling . . . Hanson’s Super-Set 


No. 614, containing 39 top quality taps, YOUR COST 


dies and tools, in the finest of cases is 

ready as a Self-Selling Christmas gift °1677 
item. All you have to do is lift the cover 

and let the attractive Christmas insert 

do the rest. Every Super-Set shipped be- SUGGESTED 
fore Christmas will contain a display RETAIL $27.95 
insert. It’s a Super-Set for mechanic or 

handyman ...a Super-Seller for you. 


Both of these promotions carry Hanson's Famous 
Unconditional Guarantee 


ey Coe, om oN 
09000608 ORM HENRY L. HANSON COMPANY 


? 25 UNION ST., WORCESTER 8, MASS., U.S.A. 
Want more facts? Circle 239, p. 275 
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Hardware Age 





Show Preview 





How to find your way around the Coliseum 


SS 


pape OD 


ine TA 


The letters below refer to the lettering on 
the cutaway view of the New York Coli- 
seum. Check the preceding pages of this 
show section for manufacturers you wish to 
visit. Note the booth number of each, then 
check that number against this diagram. 


Plan your visit, save time. 


































































































A First floor exhibits, booths 
1-212. Mezzanine booths are 
marked ''M."' 


B Second floor exhibits, booths 
301-699. 


C Third floor exhibits, booths 
701-961. 


D Fourth floor exhibits, booths 
1001-1469. 


E Entrances off plaza along 
Broadway to main lobby of 
Coliseum. 


F Aisles leading off main lob- 
by to first floor exhibit area. 





G Escalators from main lobby 
direct to second floor exhibit 
area. 


H Escalators from main lobby 
direct to third floor exhibit 
area. 


K Three banks of elevators 
from main lobby direct to 
fourth floor. 
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within the next 10 days! 











this new Space Saver display 
is being mailed to you free... 








Easy i RELEASE 
G 


é VISE-GRIP 


FITS ANY 
| WHERE —IN THE SMALLEST SPACE (214"’x 141") 
RE-TESTED IN HUNDREDS OF HARDWARE STORES 


ALL METAL...NEEDS NO ASSEMBLY 
DISPLAYS ALL 3 MODELS IN BOTH SIZES — 7” AND 10” 








- and LIFE will help you 





‘sell it from your store! 


‘ 


THIS AD IN THE SEPT. 28 LIFE 
WILL TELL 30,000,000 PEOPLE 
TO LOOK FOR IT...BUY FROM IT 
IN GOOD‘STORES—EVERYWHERE 























Ifo) <-MelehZelaliole(-MelMin Mii eve(aMolmialt mele 
that will appear in LIFE magazine. 
We're telling millions of Americans to 
look for this display in YOUR STORE... 
and buy the Vise-Grip that suits them 
best. Get yout display up in time to 
capitalize on this two-color.ad. 

It's breaking right at the time when fall 
tool sales are picking up. So...be 

Cove) alae Miolme Zelt Mule] ela Mmelice mem (elare 
white box — it represents additional 
profits for you. 








This ad actually will appear 
much larger than shown 





PUT IT UP. PROFIT 


like these other retailers have 

















Dealers all over the country say new 
display moves Vise-Grips — FAC7/ 


The effectiveness of this new display was pre-tested among hundreds 
of hardware dealers selected at random. Here are just a few comments 
from some of the many reports received from all over the country. 


“I have had this new display only 3 months 

and have already sold almost 3 times as 
many Vise-Grips as I have sold during the 

entire past year!” 

-E. J. Willett, Lucerne Hardware, 
Stockton, Calif. 


“Since we hung your new metal display on 
our pegboard panel, our Vise-Grip sales 
have more than doubled.” 

-H. P. Schad, Schad and Pulte, 


Gainesville, Texas 


“The best way to display your product | 

have ever seen. We have it in the middle of 

our tool pegboard display.” 

-Carl Hvambsal, Lyndale Hardware, 
Richfield, Minn 


“This new display has increased our Vise 

Grip sales materially over former method 

of keeping tools in bins.” 

-Wm.R. Ritter, Ritter’s Hardware, 
Mechanicsburg, Pa 


“A good way to display Vise-Grips! It was 
bound to and did increase our sales.” 
-R.C. Wockinger, Wolf Supply Co., 

York, Pa 


“Has increased sales substantially! Carried 

only two Vise-Grip models before but now 

sell all models. Because customers can easily 
recognize name on display, impulse sales 

increase.” 

-J.C. Shank, Gettysburg Hardware, 
Gettysburg, Pa 


“Since new display is up we have already 
sold out of 2 numbers and have noticed a 
very substantial increase in sales. Every 
dealer should have this new rack!” 

-M.G. White, Olive Hardware, 

University City, Mo 


“Our farmer trade likes the self-service 
idea since it can be put up easily in the 
tool bays. Helps to keep inventory of sizes 
right handy.” 

-George Hoffman, Wickmann’s Hardware, 


Colfax, Ill 


“The rack is fine. Goes up well in our tool 
display and should increase impulse sales. 
We can afford to give this small handy rack 
the display the merchandise deserves.” 
-H.G. Beatty, Clinton, Ill 


National year ‘round 
advertising helps you SE// / 





VISE-GRIPS are not just being advertised for this special pro- 
motion. You'll see additional % page ads in LIFE, and ads in 
other leading consumer and farm publications. VISE-GRIPS 
are advertised on a solid practical year ‘round schedule... 
backing your “in-store” promotion and displays every day ! 


& 


PETERSEN MFG. CO., DE WITT, NEBR. 





Bob Cummings says: “~ 
4] ll fz HE! 
yy GOING TO 
yes KE THIS THE - 
BIGGEST YEAR FU 
Porter-Cable 
SUBURBAN RIDERS” 


New models, new features and new 


way. See the new Porter-Cable Mowers at National H nade 3 @ | 
(Sept. 28-Oct. 2) Coliseum, New York—Booths 1055, 1056, 1080, | 
— or at your local Porter-Cable Distributor’s meeting this, ‘all. 











...4nd a full line of — 
power too/s for home and industry 


< Want more facts? Circle 240, p. 275 
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Every tool you see here is backed by 
82 years of manufacturing skill... 
82 years of fair dealing. What more 
needs to be said? Use coupon. Write 
for details on complete line. 


ee a ae, 1960 
NEW PIPE TOOLS 


No. P-100 .. . threads 
42" and %” dia. pipe. 


No. P-101 . . . threads %”, 
A” and %” dia. pipe. 


No. P-103 . . . threads 
~ =. § 1%”, 14,” and a" dia. pipe. 
threads %”, 2”, “ 
%” and 1” dia. = 

pipe. 


9 NEW bench vises 


No. P-108 cuts 
yy” to 1” pipe. 
No. P-109 cuts 
ye” to 2” pipe. 


% 
2 , g 
$ . 
* 


2 NEW 5 NEW 


No. P-200 plumbing kit machinist woodworking 
contains threader, cutter vises. vises. 


va SCREW JACKS 
AND SAW MANDRELS 


aa 


=. 2 NEW saw 
. mandrels... 
for moderate 


5 NEW screw speeds. 


jacks... "9 NEW ballbearing 
capacities to mandrels... 
25 tons. for high speeds. 


No. P-300 portable pipe stand. 


MILWAUKEE TOOL & EQUIPMENT CO. 
2787 South 29th Street 
Milwaukee 46, Wisconsin 


Please send me prices and specs. 


My jobber is 





My name 





Street 





City 





Zone State 





* SEE US AT THE HARDWARE SHOW e BOOTH 138 
Want more facts? Circle 242, p. 275 
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Top profit! Top quality! 
—you can’t miss with Jif 


Get more profit from selling the top quality 

line of power tools at the profit margin to which 
you are entitled. American’s policy of selective 
distribution through recognized hardware and 
building supply wholesalers means that you will 
not be in competition with “‘cut-price’”’ outlets. 


Here’s a top quality line of 11 fast selling power 
tools, backed by more than 20 years experience 
in the engineering and manufacturing of 
portable electric tools for America’s largest 
retail chain. Each tool is packed in its 

own attractive display-shipper, requiring 
minimum shelf and counter space. 


American Power Tools have a network of over 
40 fully staffed and stocked Factory Service 
Centers to back-up your sales effort. 


If you are disturbed by the actions of the 
discounters and the manufacturers who sell to 
them, then American Power Tools is your answer. 
You get full profit, merchandising help, top 
quality tools. 


See this truly great line of power tools. 


SALES PUSH 


It takes extra sales push to sell any 
new line—even the top quality 11 
all-new American Power Tools. How- 
ever, under the American Profit Pro- 
gram we will pay you for this extra 
sales effort. For details, stop by 
Booth 49 at the National Hardware 
Show or write us today. 


| DIVISION OF ZJMERICAN- 
_ INCOLN CORPORATION Toledo 3, Ohio 


OTHER A/t DIVISIONS INCLUDE AMERICAN FLOOR MACHINE CO., LINCOLN FLOOR MACHINERY CO., WILSHIRE POWER SWEEPER CO. 
Want more facts? Circle 243, p. 275 
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Here's one of the 
greatest tool promo- 
tions ever offered, fea- 
turing the top ten of 
the Oxwall line, pre- 
priced at a sensa- 
tional 99c. Each item 
individually skin- 
packed, dramatically 
gift packaged with 
free counter display 


- | Teoh ty Oyanal? rack. This Christmas 


your sales volume will 


R THE |} shoot to new highs. 
5 wwe 7 DEAL CHRISTMAS GIFT | EXTRA .. .:Your 





Christmas package 
becomes a year round 
best seller by just re- 
moving top of display. 
and Santa Claus tab 
on package. 


Retail value 59.40 
Dealer cost 39.60 








#4000 
28" wide, 6” deep, 32” high. 
Total Pcs 60 Weight 28 Ibs. 


All assortment items also 
available in open stock. 





To boost your Christmas 
sales and profits even more, 
Oxwali gives you beautifully 
packaged higher priced tool 
sets, ranging from $1.29 to 
$3.98 retail. For more infor- 
mation contact your local 
distributor. 











e HOME 


op.4','/:\ a = ‘Or: TOOL COMPANY, LTD. 928 BROADWAY - NEW YORK 10, N.Y. 


Wort 


Want more facts? Circle 244, p. 275 
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“Averaging $2 net profit per day, our RIGID 535 paid for itself in 7 months.” 


et SSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSseSsseseeseseseseseseeseseseseseseseeeseeseseeeeeeee s,s, 
* 


"Our el Cse0> 535 Threading Machine | 
helped sell 10,000 of ‘big ticket’ items... helped 
make a *4,000 Pipe Service profit last year!” 


— 
> 
2 
Peaeeeeeeoe ee eee ee ee eee ee eee eee eee eee eeee eee eeee eee eee e ee eee eeceeeeeee eee eeeeee © 


eee? es, 


eeeeeeeeeeeeee 
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a 
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A. K. Peterson 


“We figure that 60% of our business, 90% of which a new RITA(D 535 this year, selling our old one to 
is done with homeowners, comes from the sale of a dealer looking for a good used machine. Now 
fittings and threaded pipe,” states A. K. Peterson, both of us are happy. 

owner-manager of Crowley Hardware, Taylor, Mich- 
igan. ““We use the prices suggested by N.R.H.A. 
and feel they work out well. Last year, our ad- 
vertised pipe service directly led to the sale of 6 
water heaters, 12 Duro tubs and 25 sump pumps, 


“Our pipe service department is now one of our 
most profitable, and our RIGA(D Pipe Threading 
Machines have been largely responsible for this 
department’s sales growth . . . we’ll vouch for that.”’ 


worth nearly $10,000 at wholesale prices. Interested in building your pipe service department profits? 


; , Then order a RIGQID 535 from your Wholesaler today! 
‘““We’ve operated this department for the last 7 


years at a $4,000 average annual profit. We’ve 
always used a RIG(D Threading Machine, and 
it’s played a big part in building our profits. Because 
we used our old FeIG401 500 so much, we bought 
Want more facts? Circle 245, p. 275 
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HE INSISTS ON TAKING IT ALONG! 


When a man gets the sHopsMiTH fever he just can’t wait to take 
it home. Here's his dream come true . . . the home workshop he’s 
always wanted. And when you sell him a sHopsmiru, you're sell- 
ing him the satisfaction of getting jobs done faster ... better... 
at far lower cost ! 

Compact, versatile, rugged and accurate . . . SHOPSMITH is the 
amazing multi-purpose tool that does everything a shop full of 
single-purpose tools can do— AND MORE —at 1/3 the cost! 
For dealer information, write Dept. SHA-910. 


NOW! Complete Shop in I Tool for only $299-5° with WUBA's fabulous 


| avn: 9 POINT 
Gis — Tr, tN PROFIT- MAKING 
iL | | 





L, P| el  /t Ch PROGRAM 


— Pe INS 4 a Ik ' | Greatest support ever 


Pe 


~ 


a in ay Fan * Me a + |i“ offered Power Tool Dealers 


, - 1. New Under $300 List Price! 
=e 4 ’ | \\e 2. Yuba 2-Way Guarantee! 


\a fe | R S he | ; 3. November Invoicing—December Dating! 





| 4. Christmas Lay-Away Promotion! 
. , 5. Self Demonstrating Display! 
— — | fi o—N ! : 6. Quantity Discounts! 
= 16\0" VERTICAL 7. Special Telephone Listings! 


cs 34” LATHE 4 UNLIMITED HORIZONTAL DRILL DRILL PRESS 8. Retail Incentive Program! 
9. National Advertising and Promotion! 








For season-’round profits, sell YARDSMITH . . . SHOPSMITH’S outdoor power partner. 


YUBA POWER PRODUCTS, INC. 


800 EVANS ST., CINCINNATI 4, OHIO 
A Subsidiary of 


YUBA CONSOLIDATED INDUSTRIES, INC. 


Want more facts? Circle 246, p. 275 
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New BERGER builders’ instruments 
mean new profit opportunities for you! 


The new 


“SPEED-A-LINER’’ 
BUILDERS’ TRANSIT- LEVEL 


— modern clear through...budget priced, too! 


Pa 


*'SPEED-A-LINER'' BUILDERS’ TRANSIT LEVEL—New 18-power 
optical system. Lever type lock for dependable leveling. Built-in sunshade. 
Fully protected telescope vial. Rugged operating stability. Model 200. 
$99.75* 





““SPEED-A-LINER'’ HAND LEVEL — In- 


dispensable pocket tool for builders 
contractors, farmers and do-it-your- 
selfers. Full field of view. Impact- 
resistant aluminum. Built-in sun- 
shade. Platform surface for use as 
mason’s and carpenter's level. Handy 


*“SPEED-A-LINER'’ DUMPY LEVEL—Low 
cost leader! Now a greater value than 
ever. 10-power, 11’. ”’ internal focus- 
ing telescope. Built-in sunshade 
Fully protected vial. Fully enclosed 
4-screw leveling head. Model 190 


pocket clip. Model 40 $3.85 Amazing value atonly $59. 95* 














Let your builder customers take one look at these 
precision instruments...one look through them—and it’s 
“sale at first sight’! Berger has re-designed them from 
the ground up. 

The accent is on speed because time is money to the 
modern builder...speed in lining up on a target... 
speed in leveling up ...speed in taking readings. Speed 
combined with the accuracy and dependability that have 
made Berger a byword in building for 87 years... and 
moved Berger instruments off dealers’ shelves by the 
thousands! 

The price is right for your customer—plus good busi- 
ness for you. These big ticket items have generous profit 


*Stiff-leg tripod, carrying case, accessories 
and Instruction Manual included. 
Prices Retail F.O.B. Factory 


~~ @ BERG 


The new 


“MASTER BUILDER” 


CONVERTIBLE TRANSIT-LEVEL 


—to meet any building challenge 


Designed for the builder who wants big instrument performance 
at a moderate price. Solves problems encountered with build- 
ings, highways, parks and farms. New, larger yoke frame pro- 
vides unrivaled protection against damage. Powerful level lock. 
22-power telescope with razor-sharp optics permits sightings 
at long distances... even in poor light. Horizontal circle and 
vertical arc with double verniers read to 5 minutes. Leveling, 
tangent and clamp screws all dust protected. 3-ft. short focus 


—plus many other “quick sell” features. Model 320. $229.50° 


margins. Selling time, writing sales checks, wrapping and 
bookkeeping cost no more than for many “‘penny”’ items 
And, Berger instruments are pre-sold by advertising i: 
the magazines your customers read. 

Show these new Berger instruments to your customers 
— builders, contractors, carpenters, masons, farmers and 
maintenance men. They'll tell you they’ve never seen so 
many advanced features in builders’ instruments before. 

Start with a trial order of a few instruments and see 
how quickly they sell—and help sell your other builders’ 
and hardware items, too. Write today for complete infor- 
mation and dealer discounts! C. L. Berger & Sons, In: 


>» Williams St., Boston 19, Mass. 


Engineering and Surveying Instruments . . . Since 1871 
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MESSAGES 


WILL PRE-SELL THE GIFT APPEAL 
OF WELLER TOOLS DURING 


Christmas Promotion 


This Christmas more than ever before, Weller will be the seller. Be 
sure you order now, and order enough to cash in on the tremendous 
value, gift appeal and national and local advertising of Weller Tools 
during the Christmas selling season. 


WELLER CHRISTMAS ADVERTISING SCHEDULE 


POPULAR | POPULAR MECHANIX BOYS’ 27 SUNDAY 
MECHANICS | SCIENCE | ILLUSTRATED LIFE NEWSPAPERS 


NOVEMBER | Sth |28th| K | XK | ©" | KX | 29th 


DECEMBER | 7th cover 2 cover X 
ad pages ad 

























LIFE |POST 



































PLUS dealer coverage IDENTIFY YOUR STORE WITH WELLER TOOLS 
with full color ads in STORE FLYERS— Weller cooperates with the Bunting System to provide ads for your flyers. 
SUNDAY WINDOW DISPLAY SERVICE—Weller NEWSPAPER ADVERTISING— Over 1,000 
joins with Popular Mechanics to help you sell newspapers have Weller mats on hand for 
NEWSPAPERS right from your store windows. your local advertising. 


Fee eee ete reeenenateeenatareeleleleletalaleleleleleleleleleteteleteleleteteteteleteletetetetsteteleteteteteleteletetetetelatetetetetetetetetatetatetetetatatetstetetetetetatetstetetettatatetatetstetatatatsteatetetatatatetetstetetetetetetetetatstatetetststetatatetetetetatatatetstetatstetetatetetetetete tet tatetetetetstetet 


BE READY WHEN THE CAMPAIGN BEGINS 


Stock up with these advertised Weller Tools now! 















DUAL HEAT —“F -,) _ HEAVY DUTY e 
SOLDERING GUN KIT POWER SANDER SABRE SAW SOLDERING GUN KIT 


MODEL 8200K $7.95 MODEL 700 $46.95 MODEL 800 $49,95 MODEL 8250AK $44,95 


—— heat Model 8100—$5.95 In metal kit, Model 700K —$18.95 All Weller tools are guaranteed 1 year. 250-watt gun, Model 8250A— $12.95 
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advertising in these 27 Sunday newspaper 
supplements will carry dealer listings 


Columbus Dispatch 
Denver Post 

Des Moines Register 
Detroit Free Press 
Houston Chronicle 
Indianapolis Star 


Waller: 


Baltimore Sun 
Boston Globe 
Buffalo Courier 
Chicago Sun 
Cincinnati Enquirer 

. Cleveland Plain Dealer 


Los Angeles Times 
Milwaukee Journal 
Minneapolis Tribune 
New Orleans Times-Picayune 
New York 

Herald Tribune 


Philadelphia Inquirer 

Phoenix Arizona 
Republican 

Pittsburgh Press 

Providence Journal 

St. Louis Globe Democrat 


St. Paul Pioneer Press 

San Francisco 
Chronicle 

Seattle Times 

Syracuse Post 

Washington Star 





Be sure your store name is included. For details contact any of these wholesalers or 
mail coupon below. And remember, order Weller Tools now for Christmas sales! 


Ace Hardware Corp. 
Agnew Hardware Co. 
Albany Hardware Co. 
Albany Hardware & Iron Co. 
Allen (Walter H.) Company 
Allen & Jemison Co. 
Allensworth-Carnahan Co. 
Allison-Erwin Company 
Amarillo Hardware Co, 
American Hardware & 
Equipment Co. 
American Hardware 
Supply Co. 
American Wholesale 
Hardware Co, 
Anderson & Ireland Co. 
Arizona ws Co. 
Armstrong, © . & Son 
Athens Hardware Co. 
Atlantic Hardware & Supply 
Corp. 
Auburn Hardware Co. 
Bailey-Spencer Hardware Co. 
Baird & Company 
Baird Hardware Co. 
Baker & Hamilton 
Hardware Co. 
Banner Hardware Distr. Co. 
Barker-Chadsey Company 
Barker-Jennings Corp. 
Barrett Hardware Co. 
Barrett-Nunnery 
Hardware Co. 
Basche-Sage Hardware Co. 
Bauer Hardware Company 
Bay City Hardware Co 
Beck & Gregg Hardware Co. 
Belf & Lustig 
Belknap Hardware & 
Manufacturing Co. 
Bering-Cortes-Heitmann 
Hardware Co. 
Bigelow & Dowse Company 
W. Singham Company 
Black Hardware Co. 
Blish Mize & Silliman 
Bluefield Hardware Co. 
Bluefield Supply Co. 
Blumberg Co., Inc. 
Boca-Chica Hardw: me o. 
Boetticher & Kellogg ¢ 
Bonner Wholesale 
Hardware Co. 
Boston Supply Co. 
Bostwick-Braun Co. 
Thomas Bradley 
A. N. Brady Wholesale 
Hardware Co. 
Bronson & Townsend Co. 
Brown-Rodgers-Dixson Co. 
Budrow Hardware & Co. 
Buhl Sons Company 


Buhrman-Pharr Hardware Co. 


Buyrn, Old & Eaton, Inc. 
California Hardware Co 
Campbell Industrial Sup. Co. 
Canton Hardware Co. 
Charleston Hardware Co. 
Charlottesville Hardware 
Chillicothe Hardware Co. 
Clark Hardware Co. 
Coeur D’ Alene Hardware 
W m. H. Cole & Sons 
‘onron Ine. 
‘orpus Christi Hardware Co. 
‘otter & Company 
‘rescent Supply Co. 
‘risman Hardware Company 
‘utler Hardware Co. 
davis Supply Co., Inc. 
G. R. Dawson & Son, Inc. 
Decatur & Hopkins Company 
Del-Mar-Va Hardware Corp. 
Delta Wholesale Hardware Co. 
Dinkins-Davidson 

Hardware Co. 
Doherty Hardware Co., Ltd. 
Donnan Hardware Company 
Drake Hardware Co. 
John Duer & Son 
Dunham, Carrigan & 

Hayden Co. 
Eagle Sales Co., Inc. 
Economy Supply Corp. 
Edwards & Walker Company 
Elder-Conroy Hardware 
Emery-Waterhouse Company 
S. Federbush Company 


Co. 


Co. 


a 
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Feltus Bros. Hardware Co. 
Fetterman Hardware Co., Inc. 
Findlater Hardware 
Fitchburg Hardware Co. 
Florida Hardware Co. 

Fones Bros. Hardware Co. 

* G. Foster Company 
Foster-Thornburg Hardware 
C. D. Franke Co., Inc. 
Frankfurth Hardware 

Compan 
Fries, Beall & Sharp Company 
Fulton, Mehring & Hauser Co. 
Gable’s, Inc. 
Gadsden Hardware Co., Inc. 
Galbraith Steel & Supply Co. 
Gannaway & Company 
Garehime Corp. 
E. Garnich & Son 
Hardware Co. 

Gates Hardware & Supply Co. 

General Hardware & 
Sup. Co., Ine. 

General Merc antile & 

ardware 

General Mdse. & 
Hardware Co. 

Goshorn Hardware Co. 

Graves Humphreys 
Hardware Co. 

Greer & Laing 

Gulf Hardware C ‘teat 

W. C. Hack & S« 

Hall & Knight H. ——— Co. 
Harper-Reynolds 

Hardware Co. 

Harris Hardware & Supply Co. 

Hassco Hardware & Steel 
Supply Co. 

Hasson-Bryan Hardware Co. 
Haw Hardware Company 
Haynes & Chalmers Co. 
Henderson & Baird C ompany 
Henkle & Joyce Hardware Co. 
Herr & Company 
Herzog Supply Co 
Hibbard, Spencer, Bartlett 

Co. 

Higginbothan-Pearlstone 

Hardware Co. 

Hoffman Hardware Co. 
Holmes Hardware Co. 
nog Hasson Hardware Co. 


reo. Hubbard Hdwe. Co. 
S B. Hubbard Company 
W. H. Hobbs 


Supply Company 
Huey-Philp Company 
Hunt & Mottet Company 
Idaho Hardware & 
Plumbing Company 
lifeld Company 
Inman-Powell Co. 
Interstate Hardware Co. 
Irving Hardware Company 
Janney-Semple-Hill Company 
Jensen-Byrd Company 
Jernigan Hardware Company 
Jones Hardware Co. 
Kane & Keyser Hardware Co. 
Keith-Simmons Company 
Kennedy Wholesale 
Hardware Company 
Key Hardware Company 
Kiefaber (W. H.) Company 
King Hardware Company 
Knapp & Spencer Company 
ae & Wall Company 
i K noek, Inc. 
‘*S rd & C ompany 
Krause (Geo.) Hardware 
Company 
Kretschner-TredwayCompany 
Krevalin Hardware Company 
Kruse Hardware Company 
Larrabee (John E.) Company 
Lee Hardware Company 


Lee Hardware Co., Ltd. 
Leeds-Fox, Inc. 
Lewers & Cooke, Ltd. 


Logan-Gregg Hardware Co., 
Ine. 

Long-Lewis Hardware 
Company 

Louisville Tin & Stove Co. 

Lowe (Geo. A.) Company 

Loewenstein & Sons 

Marshall (A. H.) Company 


HARDWARE SHOW SECTION 


Marshall-Wells Company 
May Hardware Company 
McClung (C. M.) & Company 
McGowin-Lyons Hardware 
& Supply 
McKee AR 1.) Ine. 
Meisel Hardware & Supply 
Cc ompany 
Miller (C. 
Compan 
Miller Wholesale Hardware 
Mitchell-Powers Hardware 
Company 
Momsen-Dunnegan-Ryan 
Company 
Monroe Hardware Company 
(LA) 


Monroe Hardware Company 


i. ) Hardware 


\4 ,) 
Moore-Handley Hardware 
Company 
Morehouse & Wells Company 
Morley Bros. 
Morley-Murphy Company 
Morrow-Thomas Hardware 
Company 
Morse Hardware Company 
Murchison (J. W.) Company 
Myers (M. P.) & Company 
Nash Hardware Company 
National Hardware & 
Supply Company 
Nelson Hardware C company 
Newark Specialty C a any 
Northern autor are & 
Supply Company 
Nusbaum Wholesale 
Hardware Company 
O'Connell (J. T.) Company 


Odell Hardware Company 
Ogilvie Hardware Company, 


ne. 
Ohio Valley Hardware 
Company, Inc. 
Oklahoma Hardware Company 
O’ Neill-McNamara 
Hardware Company 
Orgill Bros. & Company 
Our Own Hardware Company 
Page, Steele & Flagg Company 
Paris-Dunlap Hardware 
Company 
Paxton & Gallagher Company 
Peck & Mack Co. 
Peden Iron & Steel Company 
Peeler Hardware Company 
Peeples Hardware Co. 
Persinger Supply Company 
Philips Hardware 
Supply Company 
Phoenix Hardware Company 
Piedmont Hardware Company 
Pierce Hardware Company 
Planters Hardware Company 
Poe Hardware & Supply Co. 
Pottsville Supply Company 
Rabinowe, E. & Company 
Railey-Milam, Inc. 
Reilly Bros. & Raub 
Richardson (W.H.) Company 
Richmond HardwareCompany 
Ktoanoke Hardware Company 


Roberts Hardware Company 
Roberts, Sanford & Taylor 
Company 
todley Company 
Rohrbach Hardware & 
Sup. Co., Inc. 
Rome Hardware Company 
Sabine Supply Company 
Saginaw Hardware Company 
Salt Lake Hardware Company 
San Antonio Machine & 
Supply Co. 
Sawyer, J. E. & Company 
Se haberg- Dietrich Hardware 


Se ee C ompany 
Schelly (C. Y.) & Bros. 
Schlatter Mit baba Company 
Schoellkopf Company 
Schwabacher Hardware 
Company 
Scott (Chas. B.) Company 
Seattle Hardware Company 
Sechtman- Mindell Hardware 
Co., Inc. 
Seller ‘Bros. & C ompany 
Semmes Hardware Company 
Shapleigh Hardware Company 
my nn Hardware 
Compan 
Sheffield He irdware Company 
Shields & Bro. 
Sickels-Loder, Inc. 
Silver (Nathan) & Company 
Simons (S.) Hardware 
Company 
Siviter, Clarke Company, Inc. 
Sloss & Brittain 
Small P.A. & S. Company 
Smith Bros. Hardware 
Company 
Smith (Chas. J.) & Company 
Smith (T. J.) Wholesale 
Hardware Co. 
Smith (W. H.) Hardware Co. 
Smith-Winchester Company 
Smith-Woodwell, Inc. 
Soo Hardware Company 
Southern Hardware Company 
Southern Supply Company 
Speer Hardware Company 
Spicola Hardware Company 
Standard Hardware Sup. Co. 
Stearns (F. C.) Hardware 
Sterling Hardware Company 
Stichter Hardware Company 
Stowe Hardware & 
Supply Company 
Strange-Jones Wholesale 
Company 
Stratton Baldwin Company, 
ne. 
Stratton & Terstegge Company 
Straus-Frank Company 
Strevell-Paterson aware 
Co. 
Strong Hardware Company 
Summers Hardware & Supply 
Superior-Sterling Company 
Supplee- Biddle-Steltz 
Company 
Swank Hardware Company 
‘Teague Hardware Company 
Tenk Hardware Company 
‘Thomson- Diggs Company 


Tips (Walter) Company 

Towers Distributing Company 

Townley Metal & Hardware 
Cc 


‘oO. 
Tryon, E. K. Company 


Tyrrell Hardware Company 


Union Hardware & 
Metal Company 

Valley Supply Company 

Van Camp Rouiante a 
Iron Co. 

Van Deren Hardware 
Company 

Van Hoogenhuyze (Wm.) 
Hardware Co. 

Vermont Hardware Company 

Virginia- Carolina Hardware 

‘oO. 

Waco Hardware Co. 

Wadel Connally Hardware 
Company 

Wagner Bros. Hardware 
Co., Ine. 

Wagner Hardware Company 

Waite Hardware Company 

Wallace Hardware Company 

Wardwell Hardware 
Company, Inc. 

Watkins-Cottrell Company 

Watters & Martin, Inc. 

Watts Hardware & Supply 
Company 

Weakley-Watson 

Weed & Company 

Weiland (Chas.) Inc. 

Western Metal Supply 
Company 

West Plains Hardware 
Company 

West Texas Wholesale 
Supply Co. 

Wetherbee (Geo. C.) & 
Company 

Whitehead Hardware 
Company, Ince. 

Wiant & Barr Hardware 
Company 

Wilcox & Haslup, Inc. 

Williams Hardware Company 

Williams (J.A.) Company 

Williamson (Ben) & 
Company, Ince. 

Willis (R.F.) & Company, Inc. 

Wimberly & Thomas 
Hardware Co. 

Winter Hardware Company 

Witte Hardware Corporation 

Wolfertz (C.F.) & Company 

Woodward Hardware 
Company 

Woodward, Wight & Company 

Worth Hardware Company 

Worthington, ‘Geo.) Company 

Worthington Hardware 
Company 

Wright & Wilhelmy Company 

Wyatt, (Job. P.) & Sons 

Wyeth Company 

Yakima Hardware Company 

York Paint & Hardware 
Company, Inc 

Young (M.S.) & Company 

Zork H: ehwane Co., 
New Mexico 

Zork Hardware 


Co., Texas 


lian arr ae i i ia ea annie ean natant anes niet, 


STORE NAME 


ADDRESS 


= 
Want more facts? ¢ Circle 248, p. >. 275 


NAME. cccccccccceces 


PREFERRED WHOLESALER 


WELLER ELECTRIC CORP. 
601 Stone’s Crossing Rd., Easton, Pa. 


SEND DETAILS AND REQUIREMENTS FOR LISTING IN WELLER’S 
CHRISTMAS ADVERTISING. 


“eevee eeevnweenvneeoen een een weeenee 


COC Cee eee ee ererererese | 
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1. Phone your oa 
nearest Simonds = See us at 
Jobber S . | BOOTH 163 








- at the 
for details on the new Chrome ' sag NATIONAL 
Plated ‘‘Si-Clone’’ Saw Line | ‘ HARDWARE SHOW 


with “‘See-Saw’’ merchandis- 
ing display. - a5 









2. Set up the 


3 steps to § sm 
important § =. 
Profits — 


blades. 





3. Get Immediate You'll find that Simonds Chrome Plated 


Delivery **Si-Clone’’ Saws are preferred for home work- 
from the largest selection we ‘~~ pete shop use because they are the best value — 


of highest quality, ” — 4 and they bring you the most profit! They sell 
——— — , ad > | | ‘ | themselves in their bright new package. And 
market. 4 3 A _— the line includes rip, cross-cut, combination 
; oe. 7 . ~ and dado saws with round or special shape 
centerhole guaranteed to fit all popular makes 
of table portable or radial arm machines. 
Call your Jobber now or write to the near- 


est Simonds branch office for full information. 


Factory Branches in Boston, Chicago, Shreveport, La., San Francisco S [ M @) N D S 
and Portland, Oregon 


Canadian Factory in Montreal, Que., Simonds D’yvisions: Simonds Steel Mill, SAW AND STEEL CO. 


Lockport, N. Y., Heller Tool Co., Newcomerstown, Ohio 
Simonds Abrasive Co., Phila., Pa., and Arvida, Que., Canada 
eee 5. FITC HBURG, MASS. —" 
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DOCUMENTED PROOF 
OF PHOTO OF THE 
NICKEL TEST! 


This is an authentic 
photo, with Grinder 
running at full speed. 
Notarized proof that 
Nickel was standing on 
end, with no adhesives 


APLELELeAGLeLeL 


sieiel 


etc. furnished on re- 
quest. 








THIS NEW 4e@41 AA BENCH GRINDER IS 
RUNNING UNBOLTED —-SO SMOOTHLY 
THAT THE NICKEL DOESN’T TOPPLE - 


NO OTHER GRINDER CAN MATCH IT! 








HEAVY DUTY 


BENCH ¢& 
GRINDER 


Model No. R-600 


@® EXCLUSIVE TILTING 
ADJUSTABLE TOOL RESTS 


@® MORE CENTER WORK 
CLEARANCE 


® 110 VOLT - AC - 
AIR COOLED MOTOR 


@® 3 CONDUCTOR CORD 





See this AMAZING TEST... CONVINCE YOURSELF! 


BooTH No. 557 


® 6” GRINDING WHEELS ia NATIONAL HARDWARE SHOW 
usr $54 Q95 New York Coliseum--Sept. 28 thru Oct. 2, 1959 












Ce W2IAWAZI®) TOOL CORPORATION 


411 NORTH CLAREMONT ° CHICAGO 12 
Want more facts? Circle 250, p. 275 
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For you-DELTA DOLLAR 
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Here’s how you can offer your customers the Delta 
Homecraft 9’’ Tilting Arbor Circular Saw com- 
plete with Extension Wings and Steel Stand at a 


savings of $21.00!* 


Unit shown regularly sells at..........$138.00 


Trade-in allowance on old saw........ 21.00 
SPECIAL PRICE..........$117.00 


YOUR CUSTOMER SAVES $21.00 


YOU MAKE FULL PROFIT 
ON EVERY SAW SALE! 





So that you can offer this $21.00 trade-in without los- 
ing your profit, Delta gives you a FREE Steel Stand 
with every No. 34-004 Special you order— Retail value 
of the stand ($21.00) off-sets the trade-in allowance. . > 
e ¥ Cat. No. 34-004 


ORDER YOUR DELTA DOLLAR DIVIDENDS SPECIAL NOW! 


Offer ends December 1, 1959 for you... December 31, 1959 for yeur customers! 


*Prices and savings slightly higher west of the Rockies. 


- ; 
; . > 
+ , ‘ 
> - Be a 
- * - — 
- 


Want more facts? Circle 251, p. 275 
HARDWARE SHOW SECTION 


218 «© HARDWARE AGE, September 10, 1959 





DIVIDENDS SPECIAL 


FALL SAW PROMOTION REPEATS 
BIGGEST SALES SUCCESS 


Once again, you can offer the fastest 
selling item in the famous Delta 
Homecraft” line—at a big savings to 
your customers—while you make 


full profit on every sale! Here’s the 
powerful merchandising idea that 
will create a steady flow of pros- 
pects and profits for you: 


YOUR SAW IS WORTH $9Joo 


WHEN YOU TRADE IT ON THE FAMOUS DELTA 9 CIRCULAR SAW 





Delta’s unique trade-in deal is not a one- 
shot campaign— it’s a continuing promo- 
tion that starts in October and carries 
right on through the big Fall and 
Christmas power tool buying season. It 


offers a prospect-pulling appeal to help 
you tap the big potential power tool mar- 
ket—-gives your customers a compelling 
reason to start a Delta Power Tool 
home workshop NOW. 


You get these selling aids to help you cash in on big Dollar Dividends: 


e Hard hitting Delta ads in leading national publications 
will pre-sell the new trade-in idea to 20 million prospects 


e Direct mail stuffers wil! help you remind your customers 
of the big saw savings 


e Colorful store banners and counter cards will ‘“‘sell’’ 
your store traffic 


e Delta Dollar Dividend Bills will stimulate interest in the 
trade-in—tell the story fast! 


e Local Promotion Package provides newspaper ad mats, 
spot radio commercials, publicity releases—everything you 
need for local tie-in 


e ‘‘To Help You Promote’’ Folder gives you suggestions 
and step-by-step details for timing your promotion and sales 
efforts for maximum effect! 


DON’T MISS THIS BIG PROFIT OPPORTUNITY! 


Call your Delta wholesaler TODAY for details and 
FREE promotion material, or write: Rockwell Manufac- 
turing Company, Delta Power Tool Division, 680J 
N. Lexington Ave., Pittsburgh 8, Pa. 


VISIT DELTA IN BOOTH NO. 37 AT THE NATIONAL HARDWARE SHOW 


DELTA POWER TOOLS 


another fine product by 


© 


ROCKWELL 


Want more facts? Circle 251, p. 275 
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Now...a completely modern POWER measuring tape 
with P-U-R-R...fection in styling and performance! 








Deluxe POWER-SLIDE measuring tape 


with “Slide Control” action* 


In keeping with today’s trend for 
clean, modern design and functional 
simplicity, the new Atlantic Deluxe 
POWER-SLIDE Tape is the ultimate 
in power measuring instruments. Sure 
to catch the eye at point of sale... . 
sure to delight your customers with 
its advanced performance . . . and sure 
to earn you a larger measure of sales 


and profits! 





SELLING FEATURES A cinch to clinch the sale! 


The only “Slide Control” tape on the market 
Red and black ft. and in. markings, white faced 
Inside and outside measuring clip 

Available in 6, 8’, 10’, 12’ lengths, ¥2” blade 
(available for shipment Oct. 15, 1959) 








*HOLD finger tip on slide *RELEASE finger tipto stop 
for full retraction. retraction at any length. 


also new! 


Deluxe LEATHERETTE CASE 
Precision Measuring Tapes 

in 50 and 100 ft. lengths, %*” blade, 
red and black ft. and in. 
markings, engineer's hook. 





Order the complete Atlantic Line of DELUXE, STANDARD and THIN 
Tapes! Styled to sell on sight, provide greater customer satisfaction, the 
Atlantic line offers a wide range of more than 20 models and sizes. Feature 
and display them all for extra impulse sales! 


Order from your Atlantic sales representative, or write for new low price 
lists to: 


ATLANTIC Industrial Corporation 


91-97 West Runyon St. s Newark 8, N.J. = Bigelow 3-5000 
Want more facts? Circle 252, p. 275 
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NEW! 


Be sure to see 
our new line of 
Electra - “ime 
ELECTRIC CLOCKS 





Decorator- Styled... 
Competitively Priced 


TAC a 

















New profit-makers from 
Electro! A complete, 
new line of electric wall 
clocks . . . in a wide se- 
lection of beautiful 
models for living room, 
bedroom, dining room, 
kitchen, den, every room 
in the home .. . each 
decorator-designed to 
harmonize with rooms 
of every style! Made en- 
tirely by Electro, includ- 
ing precision Electr-O 
motors. See us at the 
show! 


BOOTH 142-143 
National Hardware Show | 
New York, N. Y. 





NEW 
AIRLESS PAINT GUN 
with New High Speed CentrifugalAction 


Designed for quick, exact spray painting with mini- 
mum clogging, fogging, overspraying, spattering. 
Extremely simple operation—requires no nozzles, 
needle, valve or compressor. Has aluminum twist-on 
can with 1 qt. capacity ... adjustable spray from 
to 15”. Lightweight and easy to clean. 

2-speed, 115V AC-DC motor with 3 position finger 
switch. Heavy gauge aluminum housing with attrac- 
tive mirror finish. 





7” POWER SAWS 
Heavy-Duty Industrial Rated! 


Full 7-inch blade handles big jobs. Perfectly bal- 
anced, easy-to-handle. Oversized, heavy-gauge base 
plate. Quick, accurate bevel and height adjustments 
—cuts 2 x 4’s at 45° with blade to spare. For the pro- 
fessional as well as the do-it-yourselfer. 

Husky motor develops 1% H.P. 8.0 amp. rating, 
4800 RPM. Ball bearing slip clutch. Handsome mirror 
or two-tone finish housings, furnished with 7” com- 
bination blade. Calibrated rip guides. 


“ELECTR-O 


__—S$-U:P_ER--P-O-'W-ER 


ELECTRIC POWER TOOLS 











NEW CHAIN SAWS 
Heavy Duty Industrial Rated! 


A powerful, ruggedly built multi-purpose tool that's 
ideal for the home craftsman as well as the pro. Has 
safety clutch to prevent kickbacks and burnouts... 
positive chain adjustment for faster, no-slack cutting. 
Perfectly balanced. 

Cuts up to 10” deep. 4800 RPM no load speed. 
Universal 115V AC-DC 60 cycle motor—develops 
1% H.P., 8.0 amps. Standard with chipper blade 
chain. Scratcher chain also available. 





1/4” AND 3/8” 
POWER DRILLS 


For Heavy-Duty Use 


The most versatile of all workshop tools. Built to pro- 
fessional standards and available with choice of 
mirror or painted finish housings, Jacobs geared 
chuck or keyless chuck. 
4," drill, develops 4% H.P. 3.0 amp rating. Capacity: 
¥," in steel, 1” in hardwood. %" drill, develops 4, H.P. 
3.8 amp rating. Capacity: %” in steel, 14%” in hard- 
| wood. Drills are furnished individually or in wide 
m range of kits. 















Electric 
Reciprocating 
, Sander 


EEE od 


A really excellent 

tool. Perfect for 
feather-edging, flush-sand- 
ing. Buffs and polishes, too. 4 
8500 motions per minute. 


Want more facts? Circle 253, p. 
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Makes its own starting hole. 
j Cuts 2” wood, plastic, metals. 


Te 8775 
(gee 


te, 


ELECTRO 


ENGINEERING 
PRODUCTS CO., Inc. 


609 W. LAKE STREET - CHICAGO 6, ILLINOIS 
275 


+ 





‘ 





a 


‘% 
¥ 
ry, 
Electric 
Jig Saw 


Has exclusive built- 
in ‘adjustable base. 
Cuts bevels to 45°. 


HARDWARE ACE, September 10, 1959 © 221 





DO YOU KNOW? 


Great Neck has introduced the following 
new items — new packaging during the past 
12 months for added sales. . . increased profits. 


“N 


NCl11 


#87 ALL-PURPOSE KEYHOLE NAIL CLAW 


SAW (one on a card) 





r- @ 


PKS 


PEERLESS 
PUTTYKNIFE 
AND WALL 
SCRAPER ICE CHOPPER 
AND SIDEWALK 
SCRAPER 





CVv6 
SIX PIECE 
SCR 


DRIVER 

SET (chrome 
vanadium 
unbreakable 
handles) 





GRASS 
SLASHER 





“ 
© 
R 
we 
b 
Fa 


BS-8 CS-12B 


CORSAIR COMBINA- 
SLIDING 
TOEVEL TION SQUARE 





TS8 
PEERLESS TRY-MITRE 
SCREW SQUARE 
DRIVERS 

















“= 


CP9 


CARDED COPING 
SAW FRAME 





COPING SAW FRAME 


See us at the HARDWARE SHOW. N. Y. COLOSSEUM 
— BOOTHS 168-169 
GREAT NECK TOOLS ARE NATIONALLY ADVERTISED 


G) GREAT NECK 
SA MANUFACTURERS, WC 


YOR 
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New Self-Service 
V-BELT PULLEY DISPLAY 


is being shown and offered to the trade at the Hard- 
ware Show Booth #178... . It consists of a steel rack 
that holds 36 V-Belt Pulleys of the most popular sizes 
and can be used as a counter display; on a peg-board, 
or wall—the pulley diameter and piece price is indi- 
cated. .. . This innovation not only favorably displays 
the product but also provides a means for the customer 
to make his selection without any help. .. . Send for com- 
plete information and the name of the nearest jobber. 


CONGRESS DRIVES DIVISION 


Tannin Corporation 
3750 E. Outer Drive Since 1914 Detroit 34, Mich. 
Want more facts? Circle 255, p. 275 
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4 


wma 
brs.) 431 


EACH CARD PRINTED IN 
THREE “HI-BUY"’ COLORS 


3 Sizes To Keep Your Inventory Low 


ASK YOUR DISTRIBUTOR FOR THIS FAST SELLING ANCHOR! 


OTHER PRODUCTS 


“DHD’’ Diamond Hammer Drive DIAMOND “SPRING” TOGGLE 
Anchors for Masonry Fastening BOLTS (Pat.). 
Forged Aluminum, Nail-Type Anchor Wings form a truss — do not bear 


against the bolt. 


DIAMOND ‘“P’’ LAG SCREW 
EXPANSION SHIELD 
with variable and parallel expansion. 


DIAMOND CALKING ANCHORS 
for use with Machine Screws. Thin 
fibre insert keeps dust out at bottom 





: “DI-FORGE” PERCUSSION 
The Quality MASONRY DRILL 


: Write 
Line for hand holders or electric hammers. 


Catalog e188 
DIAMOND EXPANSION — Co., Inc. 
Garwood, 


Branches: Atlanta 13, Ga., Boston 10, Mass., alent 6, Ill., Dallas 7, Texas, Denver 
4, Colo., Detroit 38, Mich., Los Angeles 13, Cal., New York 7, N. Y., Philadelphia 2, 
Pa., Pittsburgh 22, Pa., San Francisco 7, Cal., Seattle 4, Wash., St. Louis 3, Mo., 
Washington 17, D. C. CANADA: Montreal, Toronto, Vancouver. 


Want more facts? Circle 256, p. 275 
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Wen’s great 
WHAT A new 14-W DEAL 


PAC KAGE! @ Wen Proves that Wen Moves! Power tool 
dealers.coast to coast kept careful check on 
QO 10 8 T| MN EQ Wen's sales ...reported 9 to 18 times turnover! 
A \ 
ly RNOVER “i df | @ These Are the Tools with Amazing 
Ks 


Turnover Talent. Look at the record! 
| Model 505 Sabre Saw, introduced just last year, 
IC RU LT- N has already sold over one million... over 
one million solder gun sales ...the Wen sander 
outsells all others combined! And Wen’s 2-speed 
¥," drill, Wen’s brand new 4% H.P. souped-up 


sabre saw are already making sales history 
wherever they're shown! 





@ Look it over! The 14-W Deal Has Everything... 
the Merchandise, Mark-ups, Prices and 
Promotions that Mean More Profits for You! 


List Price 
1 199K Soldering Gun Kit $9.95 
1 202 Sander-Polisher $13.95 
1 505K Power Saw Kit—New Reduced Price $29.95 
1 808 4%” Two-Speed Drill $29.95 
1 909 4 H.P. Sabre Saw $44.95 


50 Popular Mechanics Booklets, 
*'101 Ways to Use Electric Hand Tools” 
—each designed to sell one or more 
Wen tools for you! 


Combination Floor and Counter Display, 
valued at $10.00 FREE 


And—back by popular request! 

Wen’s complete sales program that 
revolutionized the industry’s selling 
techniques ... that helped make profit 
history for countless power tool dealers... 
is now available again. Includes co-op 
newspaper ad-mats, radio and TV scripts, 
highway signs... plus editorials, displays, 
mailers, banners, ad reprint easels, 
cartoons, other dealer helps. The most 
complete in the Industry! FREE 


Value of tools alone $128.75 
Dealer price, only $85.50 


see your WEN jobber today or order direct from: 


WEN PRODUCTS, INC. 


5810 Northwest Highway, Chicago 31 


Exported by: Scheel International, Chicago 
Want more facts? Circle 257, p. 275 
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Hanover will set up this complete...ready for business 


STORM WINDOW & DOOR DEPT. 


suitable for hardware, dept. and chain stores...everywhere! 





With no inventory and a minimum of display space, 
Hanover can put your store in the Home Improvement 
market, just as we have done for many of the nations 
leading hardware, department and chain stores. 
Hanover’s realistic price structure and dealer’s per- 
centage mark-up enables successful competition without 
struggling for super-volume. 


Hanover’s field representatives help dealers with neces- 
sary store displays and conduct a specialized training 
program to acquaint dealers with sales technique. 


Hanover’s merchandising is geared to clinch sales. Each 
product carries famous brand identification including 
Visit us at the 

NATIONAL HARDWARE SHOW 

Booth 616-617 

SEPT. 28 thru OCT. 2 


For information, mail coupon to: 


HANOVER PRODUCTS 
562 Wortman Ave., Brooklyn, New York 


a 











a 





TYPE OF STORE 





ADDRESS 





CITY __STATE_______PHONE 














Alcoa Aluminum and Schlegel Weatherstripping, 
backed by heavy consumer advertising. 


A variety of products is available to satisfy the budget- 
minded as well as the quality minded, permitting the 
dealer to serve every level of consumer. 


Hanover manufactures a full line of Tilt Action Storm 
and Screen Windows, Combination Storm Doors, Jal- 
ousie Doors, Ranch Slider Windows, etc. 


Act now. Get your full share of the big fall market. 
Exclusive territories are now available. Contact us 
now or see us at the National Hardware Show. 





the HANOVER PLAN 
HANOVER sets up 3. HANOVER trains 
complete dept. installers. 
HANOVER trains 4. HANOVER point 
all salesmen. of sale consumer 
literature. 


HANOVER provides advertising program. 











Serving America’s Leading Department. 
Hardware and Chain Stores. 


eS ee 
ANOVER 


562 Wortman Avenue, Brooklyn, New York 
Nightingale 9-2321 


Want more facts? Circle 258, p. 275 
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Gs) American Nails help make happy customers 
of ‘do it-yourself’ builders !”’ 


President Swift Homes, Inc. 


Mr. Gordon speaking: “‘One of the major 
reasons why Swift Homes, Inc., has 
achieved the position as the manufacturer 
of the world’s largest selling precision-cut 
homes, is because we insist on quality 
materials. Everything that goes into our 
homes must be the best—from design, 
right down to the nails we use. We offer 
hundreds of different variations in styles 
of distinctive homes—from small cottages 
to large ranch and split-level homes. The 
greater percentage of all the homes we sell 
are put up by the ‘do-it-yourselfer,’ and 
that’s why we regularly include USS 
American Nails in the Swift precision-cut 


homes package.” 


AMERICAN NAILS — 


—a great convenience for your customers | 
—a money-making idea for you |! 


When you stock American Nails in the easy-to-handle two- 
piece 50-lb. or 100-lb. moisture-resistant cartons, you save on 
storage space. They stack neatly, are easily palletized, taking 
a minimum amount of room. 

USS American Nails for every nailing purpose are also 
available in 1-lb., 5-lb., 10-lb., and 25-lb. containers—colorful, 
convenient cartons that sell on sight. 

Ask your American Steel and Wire salesman, or your 
jobber salesman, about the advantages of stocking American 
Nails—or write for descriptive catalog. American Steel & 
Wire Division, Dept. 9213, 614 Superior Avenue, N.W., 
Cleveland 13, Ohio. USS and American are registered trademarks 





American Steel & Wire 
Division of 
United States Steel 


Columbia-Geneva Stee! Division, San Francisco, Pacific Coast Distributors 
Tennessee Coal & Iron Division, Fairfield, Alabama. Southern Distributors 
United States Stee! Export Company, Distributors Abroad 
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NEW INTERIOR HYDRAULIC DOOR CLOSER 
ONLY $795 


RETAII 


COMBINES ALL THE FEATURES AND QUALITY FOUND 
IN EXPENSIVE COMMERCIAL HYDRAULIC CLOSERS AT 
A FRACTION OF THE PRICE 


Here is an interior hydraulic closer that gives your customers 
more value, quality and style than any other sold. 


Means more sales for you, too! Reason is simple. 
ILLINOIS It is a top quality hydraulic closer with every feature found in 
ond more expensive commercial closers, at one-half to one-third 
°C) L | D RA UL i : the cost. This combined with several exclusive features—fin- 
Siem, Sica Ann: On, ee gertip latching adjustment and streamlined styling—makes the 
a al Ilinois Glidraulic Model 20 your hottest buy today. Order your 
Sain supply now! 


THE ILLINOIS LOCK COMPANY 


820 South Ada Street «+ Chicago 7, Illinois 
Want more facts? Circle 260, p. 275 


















































MEET US AT THE SEPT. 28 
Another Big AJAX Profit-Maker! NATIONAL a. 
HARDWARE 


"400" SPRING ASSORTMENT | 5,SHOw 4g 


400 SPRINGS! 50 DIFFERENT TYPES! 
See ae aN BOOTH 460 


AJAX NO. 750 
SPRING ASSORTMENT 


ae ALL FOR 50 
_— ONLY 2 6 Retail Volue 
Bo aes & 4 Only 


. ‘5 “ . | ee > Oe Sl e ‘ 
a 4 | } I | | | F.O.B. N.Y.C. Weht. Under 20 Lbs ae é wr Bas i , $50 











$106.00 VALUE RETAIL 





FREE! METAL CASE AND 








EXTRA DISPLAY BOARD! ee a eR 7.0.8. NYC 


An unbeatable spring assort- 
ment value! Springs for 
every conceivable purpose — 
for stoves, lawn mowers, wind- 
shield wipers, etc. Galvanized 
springs for gliders and out- 
door furniture. All neatly ar- 
ranged in separate numbered 
compartments in an attractive, Assortment Consists of: 


compact metal case. Order 
Metal Ca: new | ite , ' @ METAL 5-DRAWER CABINET 
etal Case ow. Immediate delivery © 1.000 SPRINGS (#1 to #100) 


21” wide x 17” deep 
@® METAL DISPLAY with SPRINGS 
WRITE FOR COMPLETE CATALOGUE 


AJAX WIRE SPECIALTY CO. MEW YORK 13, 0. Y. 
Want more facts? Circle 261, p. 275 A Want more facts? Circle 262, p. 275 > 
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BEST SELLERS “in the house” 








WEATHER STRIP 


This complete ‘package unit means EXTRUDED ALUMINUM & DURABLE VINYL 

AVAILABLE IN easier handling for you. . . easier in- Made of sturdy, extruded alumi- 
STAINLESS STEEL Stallation for your customers. M-D num and tough, durable vinyl. Per- 
Numetal door sets are available with fect for wood or metal doors. 

OR BRONZE regular door bottoms or with any M-D Comes completely packaged with 


threshold. necessary strip, nails, screws and 
instructions. 








Extruded Aluminum 


THRESHOLDS with Vinyl insert 
all 








WEATHER STRIP 


Fast-selling because it’s so easy to put 3 
on. This is the “original” coil metal : 

and wool felt weather strip. Each 18 ft. : 3A" 
ae pg one Beg: Rats This beautiful vinyl-type threshold is available in either 
12 rolls. Alacrome or Anodized Albras finish. Albras is a perma- 
nent anodized color that will never tarnish — never 


d lishing. Available 3%” wide by %” 1! 
] “DOOR | OTTOM highor1%" by 7/16’ high. 


Here's te perfect automat dor, bt GLAZING COMPOUND 
Smartly designed with silvery-satin fin- _MACHLARMUEG DUNCAN CO Na (ALK 


ish—will not rust or tarnish. Furnished ss World’s best calking compound Nia (Aun 
” ” ” ” , ‘ . 4 , 
in standard lengths—28 ; 32 ‘ 36 A 42 available in loads, with or without CALKING 


nozzle...hand squeeze tubes...or 


- ee ae % pt. pt. at. and gal. c&ns. Also fompound 

















5-gal. and 55-gal. drums, gun or | 
knife grade. 


MNu-Glaze 


You can use and recommend this 
glazing compound with complete 
confidence that it always ‘stays 
put.” Packed in ‘2 pt.. pt.. and at. tl ooond 
, 4 j cans, 25 lb., 50 lb., 100 lb., 880 Ib. hes 

~ on coesnenstintast oo ’ drums. a (lar 
UP evtomatically DOWN snugly . GLAZING 
to clear carpet No 


against floor to d 
easily when door seal out drafts 0 Ompoun 


opens. when door closes. 














~ DOOR BOTTOMS é 4 CAP 





A. Made -: extra thick I Soe | 
wool felt and heavy gauge 

stainless steel, brass or 
aluminum. Standard 

lengths. Packed 1 doz. 

same length to carton. 














B. Extruded aluminum and felt door C. Extruded heavy duty drip cap—in 
bottom—in natural or anodized finishes. natural finish or anodized finishes. 


MACKLANBURG-DUNCAN (CO. I 


BOX 1197 e OKLAHOMA CITY 1, OKLAHOMA ammn, SINCE 1920 





Kester lz Solder 


offers new manufacturing 
facilities for 


the ig SACRAMENTO 


@ OAKLAND 
SAN FRANCISCO 


West! ae 


‘ 
i 


‘ \ FResho® ay 
a 

In keeping with The Kester Solder Com- 

pany policy of only the finest in Solder 

and Fluxes coupled with unparalleled 

service and speedy delivery, we are 


pleased to announce the opening of our 








new manufacturing facilities at Anaheim, 
California. 

All orders and inquiries originating in 
the western states and directed to Ana- 
heim will receive prompt attention and be 


expedited without delay. 


\y 


¥ 
4 + 
" os 
- 


4 
enw, On The Spot Delivery... 


IMMEDIATE SERVICE ON ENGINEERING PROBLEMS...CALL, WRITE OR WIRE, THERE IS NO OBLIGATION 


Kester Solder 


COMPAN Y 
913 Orangethorpe Park, Anaheim, California ¢ Telephone: TRojan 1-0280 
Home Office: 4207 Wrightwood Ave., Chicago 339, Il|. - Factories also at Newark, New Jersey, Brantford, Canada 


OVER 60 YEARS' EXPERIENCE IN SOLDER AND FLUX MANUFACTURING 
Want more facts? Circle 263, p. 275 
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7 0 SAN DIEGO Ne 





nd OFS Bis 
> 


i GARDEN HOSE 
- RINKLERS 


S BOSTON 
2 GARDEN HOSER | BOSTON VINYL HOSE The BOSTON brand gives you 
..- gleaming transparent everything you need to do an all-out 
or double-extruded opaque selling job! You get the sales pull 
of a long-established, highly 
regarded name... the best-looking, 
BOSTON , most complete line ... sparkling 
Wr as modern self-sell packaging . . . pow- 
BOSTON NYLON-REINFORCED HOSE gas erful new merchandising aids aie 
a duciin a | prompt service that builds your 
“takes care of itself’ Mi sil business and profits when the 
fe, per selling’s hot. 


BOSTON TRIPLE-TUBE 


SPRINKLERS 
BOSTON RUBBER HOSE ... every feature 


ake growing in demand ge your customers want 
year by year 


See us at Booths 1012-13, 4th Floor 
AMERICAN BILTRITE RUBBER COMPANY 


CHELSEA SO. MASSACHUSETTS 


Also makers of Biltrite Garden Hose and Sprinklers 
Want more facts? Circle 264, p. 275 


HARDWARE SHOW SECTION 


HARDWARE AGE, September 10, 1959 © 229 





KV drawer slides give you more 
of just what youre looking for! 


¥ Top Quality 4 Easy Installation ¥ Trouble-free Performance 


...and the best known line in the business! 


DRAWER SLIDES 


K-V OFFERS YOU the most complete line ~~ 

of drawer slides on the market today for 

every type of installation. Fast-selling 

too, because builders and householders 

recognize their quality and performance. 

Well designed, sturdily constructed; keep 

drawers from sagging or sticking. Quickly No. 1300 drawer slide. 


. athe the : . . Lightweight extension slide. Up to 
representative about this great line—soon. rollers. Sizes 12” to 28”. 


get 


No. 1100 drawer slide. Ideal for kitchen and other home cabinets. Full 25 


No. 1400 drawer slide. (Full-Extension) Self-lubricating frictionless bearings; 
pound capacity. Nylon rollers. Sizes: 18” to 24 » 


won't sag under 100 Ib. loads at full extension. Sizes: 12” to 38”. 


No. 1600 drawer slide, with 100 Ib. load. Closes automatically when drawer 


eNo. 1700 drawer slide. (Full-Extension) Extra heavy-duty, fully progressive. 
is within 6” of closing. Ball bearing nylon rollers. Sizes: 17” to 27”. 


No strain even under loads of 100 pounds or more. Sizes: 17” to 27”, 


Knape & Vogt Manufacturing Company, Grand Rapids, Michigan 


MANUFACTURERS OF ADJUSTABLE SHELF HARDWARE, SLIDING AND FOLDING DOOR HARDWARE, CLOSET AND KITCHEN FIXTURES AND HANDY HOOKS FOR PERFORATED BOARD 
Want more facts? Circle 265, p. 275 
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New! Faultless 


EASY ROLLING, DOUBLE BALL BEARING 
Fauitiess CASTERS 
Casters FOR HEAVY WOOD FURNITURE 


Auto Creeper 


-. 


Cushion Tread 
for Hard Surtace Fioors 








Heip customers make quick, easy selection 


EASY -ROLLING, BALL BEARING 


CASTERS Heip you ring up more sales of 4 piece sets 
Faultles 
7c Gea 1 vhooe 90 ram Sell to the Do-it-Yourself market 


Suggest new ideas of things to make 
Sell companion supplies 


Faultless Carded Casters—all ‘‘best sellers’’ based on na- 
tional retail experience— fill 80% of customer needs. Color- 


ful cards show uses—suggest a variety of do-it-yourself 











projects—sell companion hardware, tools and materials. 
Carded Stem Casters 


Carded Casters are easily arranged in a variety of ways for 


Faultless GLIDES quick self-service. Ask your jobber for complete facts today. 


Casters FOR WOOD FURNITURE 
PROTECTS FLOORS-RUGS-FURNITURE 


JUST 


| ee ent ' | Faultless 
‘DRIVE OW _—— pag Faultless - CASTERS ' “anter Handsome 3-color, enameled 


. Rubber insert 
with b” Nickel Finieh paorel wood Counter or Wall Dis- 


“ Stee! Base ‘ . 
HAMMER Heavy or | one ee ‘ ——— play, complete with mounted 
: ) - Casters and Glides free with 
your initial order for Faultless 


Big $ Deal. 


VISIT OUR BOOTH 


Faultiess Caster Corporation - Evansville 7. Ind. Wee —= = ~— No. 972 at th 





Carded Furniture Glides : | National Hardware Show 


. ON THE ag oe §8=—. . . ISLAND — | ... DISPLAY 
COUNTER | ee ne "FEATURE END," , BINS ON 


PEG-BOARD WALL i SHELVES 


OR ON A 
COLUMN 





Faultiess Caster Corporation, Evansville 7, Indiana. Representatives in Atlanta, Boston, Buffalo, Chicago, Cleveland, Dallas, Detroit, Grand 
Rapids, Greenville, S. C., High Point, Indianapolis, Los Angeles, New Orleans, New York, Philadelphia, Portland, Seattle, St. Lovis, Washington, D. C., 
Canada: Stratford, Ontario 
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THE ORIGINAL 
SELF-LOCKING 
HOOKS 
by KERR 





THE QUALITY HOOKS TO 
HANG YOUR SALES ON 


KERR Self-Locking Hooks, made for both 
and 4" perforated wallboard, are the origi- 
nal fixtures that hold themselves securely in 
place without the use of clips or other make- 
shift devices—they can never turn, twist or 
fall out. 


PACKAGED, DISPLAYED AND PRE-PRICED 


All Hooks for %’’ board are packaged. 
Smaller KERR Self-Locking Hooks are bubble- 
packaged in clear plastic; larger items are 
individually carded. Each item is pre-priced 
to facilitate self-service sales. 


FREE MERCHANDISER WITH 
“D40 ASSORTMENT 


Included with your order of the #D-40 assort- 
ment (over 300 top-selling "' units) is a free, 
all-metal merchandiser which can be used 
as either a counter or floor-stand display. 
Initial orders are shipped freight prepaid. 


YOUR INVESTMENT FULLY GUARANTEED 


Send coupon for full trade information on KERR 
Self-Locking Hooks, or see us at the National 
Hardware Show in New York (Booth 327) and 
at the Midwest Hardware Show (Booth 273). 

A CR AER ORM NO em RS RS RT A A A LF | ST 


THE KERR WIRE PRODUCTS CO 
933 N. Cicero Ave., Chicago 51, III 


Please rush complete catalog and trade information on Self-Locking Hooks, and 
complete details on how |! can participate in your “Guaranteed investment’ pian 


THE KERR WIRE PRODUCTS CO., 93:.N CICERO AVE. CHICAGO. itl 


Want more facts? Circle 267, p. 275 
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STYLES 
The Best Value and The Consumer's Choice~---7 


BETTER SELF SELLING DISPLAYS 


CARDED DISPLAY BOX DISPLAY KIT 


DISPLAY RACK DISPLAY BOARD 


Increase Sales... Reduce Selling Costs 
BETTER QUALITY 


KNOBS, PULLS & HINGES IN CROME OR BLACK @ BACK PLATES IN CHROME, BRASS OR COPPER 


New contemporary styles add charm, beauty and new life to natural finish 
woods or painted cabinets in kitchen, hall, family room, etc. 

Extra features in design, utility, finish, material, and workmanship, 

Super tough zinc alloy—die cast—assures strength and durability. 

Full size comfortable grip—standard size screws—perfect threads. 


BETTER PRICE 


Retail Price Provides 30% Saving to Consumer 


MADE IN U.S.A. WRITE FOR CATALOG AND PRICE LIST 


YODER MANUFACTURIENG COMPAN ¥ 


1623 €. t7eh STREET © LITTLE ROCK, ARKANSAS 
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Rust and 
MAIL BOXES 


east SS RLUMINUN 


Rain ¢ Proof 


Remington 
i low priced 


T ~ailable in 

boxes are aval ; 

meer traditional and — 
oe . Upright or horizo 


Ss 
AIL BOX SIGN 
| HOUSE 8 — Lawn, Post & RF. 


Box. Handsome 3 < 
mensional ornaments © 


cast in rust proof alu- 
minum, Name 


nie plate holds 12 letters. s 
BP send For FREE Cotclog 


GTON HARDWARE CO., INC. 


sveett 2 NEW YORK 6, N.Y 7 








~ REMIN 


> Ee ae an x 
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Featuring Nationally Advertised SAF-T-HED THUMB TACKS, 


UPHOLSTERY NAILS, BALL BEARING CASTERS, FURNITURE GLIDES 


Revolutionary new packaging that appeals to everyone. Saves space—saves work— 
can be hung anywhere, on pegboard, or a nail—always in sight, always available. And 





it comes to you in a precedent smashing deal with a free revolving displayer that... 


@ Frees Counter Space. Takes only 13”. 
@ Displays 44 Different Items, Styles and Finishes. All stock 
on deal. No back-up stock. 


@ Simplifies Stock Control. Special tags on prongs tell you what 
item belongs where; what and when to re-order. 


® Traffic Stopping 2 Color, 2 Sided Metal Sign. 


a tae tH 
he 


ee ees ee 


12 doz. UPHOLSTERY NAILS assorted as follows: 


5% doz. Leatheroid Upholstery Nails 

2 doz. Hammered Head Upholstery Nails 

1 doz. Smali Head Furniture Nails 

1% doz. Large Head Furniture Nails 

1 doz. Large Daisy Head Upholstery Nails 
1 doz. Small Daisy Head Upholstery Nails 

















(=| DEAL #270 


12 doz. #366 “SAF-T-HED” Metal Capped Thumb Tacks, 


2 doz. White, 2 doz. Red, 1 doz. each Yellow, Green, 
Nickel, Pink, Blue, Ivory, Turquoise, and Brass 














2 doz. 3 PRONG-FURNITURE GLIDES 
1% doz. i” 5%”, %”, Ya" 
= OR Sr ee ee ee ee ee ee ee ee ee ae oe oe rT —S—S— ee Se ee eee eee eS eS = @ 
Ye doz. #BC-1 11/16” ‘ Yo doz. #BC-2 13/16” 
Ball Ball ROLL -A-GLIDE* — 

Bearing Bearing Ball Bearing Casters ss 

Casters i Casters = 4!) 
| 
: 

RETAIL VALUE %37.08 


youR Lowcost 24.00 





YOUR BIG PROFIT $13.08 
plus FREE revolving rack 


. 
. 
es 2 ff SS Oe RR GG 





There) t) Yo) nnehke)-10) 4-8 10) 


SON ee hae Cee 


TACK ANAIL 


SELECT:-O-MAT 


« THUMB © UPHOLSTERY 
TACKS NAILS 


* FURNITURE 


* BALL BEARING 
GLIDES ca 
































AMERICAN TACK COMPANY ' 
Flatiron Bldg., New York 10, N. Y. - 
Ship the following and bill through jobber below. Please ship_ ae 
deal(s) #270 at $24.00 per deal with one FREE revolving display 
rack for each deal ordered. 
NAME TITLE ; 
I ’ 
' 

ADDRESS ‘ 
' 
JOBBER S NAME ’ 
ADDRESS : 
—_— em es sess eee mew me we ew we dD 
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HOW DO YOU HONESTLY JUSTIFY THE FACT TO A CUSTOMER 


The same engine on a 


DOESN'T THE CUSTOMER HAVE A RIGHT 
TO EXPECT BETTER PERFORMANCE, 
BETTER SERVICE —A BETTER ENGINE 
ON THE PREMIUM PRICED EQUIPMENT 


\ E stuck our neck out last year. We half expected 


to have it chopped off. But we felt it imperative that 
we take a stand on a situation that was rapidly devel- 
oping in the gasoline powered equipment industry. 


The gasoline engine manufacturers were filling orders 
for manufacturers of both low priced, medium priced 
and premium priced gasoline equipment out of the 
same bin so to speak. A $69 or an $89 mower, for 
example, would have the same inexpensive engine, 
right down to the last cotter pin, as a mower costing 
$39.95. This situation still exists, but Clinton will 
have no part of it. Clinton was the first to recognize 
this inequity in extra engine quality, extra assurance 
—quality and assurance—which the manufacturer of 
the medium and premium priced equipment had a 
right to expect. 


And so, we have made a stand. Amazingly enough, 
our neck is still intact and we think we have gained 
the respect of thousands of manufacturers, distribu- 
tors and dealers in the industry. 


THESE ARE THE STEPS CLINTON HAS TAKEN 
to give the manufacturers of equipment at all price 
levels full value, full quality and ultimate engine 


performance. 
Want more facts? Circle 271, p. 275 
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WHEN HE'S COMPARING QUALITY WITH PRICE EQUIPMENT 


- mower costing 30 less 


Our engineers have developed a truly great engine 
for medium and premium priced gasoline powered 
equipment. We think so much of the Clinton 
CLINTALLOY Engine that we will not sell it to any 
manufacturer who will not first give his consent to 
a test of his equipment at the Clinton Test facilities 
in Florida, Michigan and Iowa. This testing program 
enables us to match the engine to the equipment. It 
helps us know that the equipment this high quality 
engine powers lives up to the superior performance 
of the Clinton CLINTALLOY. We have good reason 
for these testing precautions. The CLINTALLOY is 
no ordinary engine. It’s the only shell molded cast 
iron engine built. Our exclusive shell cast molding 
process produces an engine that surpasses the heavy 
duty performance and ruggedness of any other engine 
in its class. Yet, the Clinton CLINTALLOY retains all 
the desirable lightweight characteristics. Our Certifi- 
cate of Approval on equipment which passes the 
Clinton tests is now a sought after thing. When cou- 
pled with the manufacturer’s own guarantees and 
warrantees, the man who actually meets the customer 
face to face and makes the sale really has something 
to talk about. 





He really has the ammunition to fire when the pros- 
pect turns to him and asks the difference between 
the $39.95 special and the $69 Clinton powered 
equipment. 


DON THOMAS 


President 


CLINTON ENGINES CORPORATION 
Dept. F-4 Maquoketa, lowa 


WORLD’S LARGEST MANUFACTURERS OF THE MOST COMPLETE LINE OF AIR-COOLED GASOLINE ENGINES 
Want more facts? Circle 271, p. 275 
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...a new buy word for 


EXTRA FALL & CHRISTMAS PROFITS! 





f gistomad 


=} 


HANDY-LITE REEL 


Light and power when and where it’s needed... auto- 
matically! Home, workshop, patio, garage .. . all 
around the house. Cord locks at any desired length . 
retracts automatically. MODEL 500 
Electric outlet in handle. 20 FT 

‘995 “LIST 


ULapproved. Guaranteed. 















































CLOTHESLINE REEL 


Brings automatic new convenience to laundry, base- 
ment, outdoors. Unique Lock-Ring keeps line from 
sagging. Line retracts out of sight $995 


Weather resistantcase Of = rope) oR. 20 $ 
aluminum. Sells on sight. 395 
LIST | 





Guaranteed. 
MODEL CR-40—40 FT. $@95 LIST 









Better Homes 


and Garde NS 


OVER 37 MILLION 


readers will be presold on 
Cordomatic Convenience! 





ACT AT ONCE! 


Get set to profit by Cordomatic’s powerful promotion. 
See your wholesaler or write direct for full details. 





(ordomatic, PRE-SELLS YOUR MARKET WITH 
POWERFUL SALES SUPPORT 


Dealers from coast to coast are already profiting 
by the tremendous national acceptance of these 
Cordomatic products. A great national advertising 
campaign will pave the way to extra fall and Christmas 
profits for you! 


Everything’s ready to help you tie-in and cash-in 
@ Special window display service 


@ Point-of-sale displays for Christmas and all year 
‘round 


@ Envelope stuffers, catalogs, etc. 
@ Dealer advertising service 





17th and Indiana Ave. e Philadelphia: 32, Pa. 
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9% 


Model J-1 


HERE'S YOUR NO. 


For a limited time only, your opportunity to make a 
BIG 49° > PROFIT with Sherman’s Wave Sprinkler 
Buy for 1960! 
Simply buy four Sherman Wave Sprinklers shown 
above and get FREE: 
l-NEW MODEL 900-1 JET STREAM 

Impulse Type Sprinkler 
5-NEW MODEL 39-C SHERMAN 

HOSE SHUT-OFF 


Order from your JOBBER TODAY! 


DEALER PROFIT ON 
WAVE SPRINKLER BUY! 


Model M-1 


{MADE ‘s 
IN 


49 PROFIT- PAC: 


LIST PRICE 
1-Only MODEL 2-S-1 WAVE SPRINKLER $13.95 
1-—Only MODEL M-1 WAVE SPRINKLER 10.95 
2-—Only Model J-l1 WAVE SPRINKLERS 

@ $8.95 ea. 
Your selling Price on Waves 
FREE — 1 only MODEL 900-1 JET STREAM 
Impulse Type Sprinkler 
FREE —5 Only MODEL 39-C SHERMAN 
HOSE SHUT-OFF @ $1.39 ea. 
Your Selling Price — Entire Package 
YOUR COST 


YOUR GIANT 49% PROFIT 


17.90 
4? 80 
5.95 
6.95 


$99.70 
$28.53 


27.17 








See us in Booth 771 at the National Hardware Show; 
Booth 149 at the Mid-America Show! 


Youll Lo better with Biprpsgos youre beat | 


H. B. SHERMAN MANUFACTURING CO., 


Battle Creek, Michigan 
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PAYS OFF 
+35 
A FOOT! 


OxCO FLOOR SWEEP 
MERCHANDISER NO. 1 
Nor LAs. STOCKS, 
AND SELLS $81. is 
WORTH OF SWEEPS IN 
JUST 2.3 SQ. FEET 








Oxco’s sturdy floor sweep display takes 
up less space than a stout sales clerk, 
and sells sweeps on sight! The best 
sellers in sweeps are displayed right out 
in front, extra stock stores behind 
them. And on the bright top sign is the 
Oxco-developed use table that recom- 
mends the right sweep for the job... 
assures customer satisfaction. 


iT’S FREE! 


This practical Oxco unit works for you 
for nothing! It’s yours free when you 
order your Oxco Floor Sweep Display 
No. 1. You get 18 of the most popular 
Oxco sweeps, matching handles and free 
stand in one shipping container. See your 
Jobber now for prices and full details. 


SP, Bas 


OX FIBRE BRUSH COMPANY, INC. 
serenenicx <elabGahed /S§4F manvi ano 
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USE-TABLE 
SPEEDS 
SELECTION, 

SALES 
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DISPLAYS AND 
STOCKS SWEEPS 
FOR EVERY 








USES ONLY 
24\,” 7 
132” AREA 










MEET US AT THE 
NATIONAL 

HARDWARE 

SHOW 
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MOTO-MOWER 
SNOW-THROWER 


} ; | 
ad 









REVERSIBLE CHUTE THROWS 
SNOW UP TO 16 FEET 
TO RIGHT OR LEFT! 


Look at This Line-up 
of Selling Features 


Cuts a full 15” path wherever operator can 
go. Throws snow up to 16’. 


Removes heavy snow...even when packed. 
Clears walks, driveways, even parking lots. 


Convenient 3-position front wheel height 
adjustment. 


Reversible chute controlled by lever at 
handle throws snow either right or left. 
Selective engine speed control conven- 
iently located on sturdy, loop-ty pe chrome 
handle. 

Big 314 h.p. 4 eyele Engine with Cast lron 
Cylinder Sleeve. Recoil starter on engine. 
Heavy-duty 8” diamond tread tires for 


extra traction, easy handling. 


Rugged, dependable, chain-drivenimpeller. 


from MOTO-MOWER’S 
Modern Research Center 





SUGGESTED 
LIST PRICE 


.. 119° 





THE HOTTEST COLD WEATHER 
PROFIT MAKER YOU'VE EVER SOLD 


Hlere’s the most versatile snow remover ever built... 
backed by the Moto-Mower name and reputation 
for quality. It’s sturdy, powerful . . . scientifically 
designed by automotive-trained engineers to chew 
into the toughest packed snow ... wet slushy snow 
and dry snow are handled with ease. Every one who 
owns—-or needs—a snow shovel is a prospect. Place 


your order now .. . pile up extra profits this winter. 


SEE YOUR DISTRIBUTOR—OR WRITE FOR COMPLETE INFORMATION 
Visit Our Booth 743 « National Hardware Show « September 25— October 2 
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MOTO-MOWER, INC. RICHMOND, INDIANA 
SUBSIDIARY OF DURA CORPORATION (FORMERLY DETROIT HARVESTER COMPANY) 
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exclusive sales features 


UTateat-ifetal—re mm Oller lila se 
Service, Dependability 





* NEW! NYLON TIRE-CORD 
REINFORCED GARDEN HOSE 











EXCLUSIVE! NEW 
AWARD-WINNING HOSE LABELS 


Catch the eye and convince the customer! G R | 
Presented 1958 Grand Award for Inform- ——— 
ative Labeling by The Society of the 

Plastics Industry! 


exc.usive 


Circle 277, p. 275 L. P. A. combined with the finest quality raw materia!s 
at initial stages of manufacture means you can talk, sell 
top-quality hose always! Another plus selling factor for the 
famous Mirror Finish Gering lines! 


Visit us at National Hardware Show, Booth 793-794, N. Y. Coliseum, Sept 
28 to Oct. 2 and Mid-America Lawn, Garden and Outdoor Living 
Show, Booth 167A—Chicago Amphitheater, Oct. 8, 9, 10. 
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GERING HOSE DIV. 
THE PUSH !S ON...THE PROFIT !S BIG 


GET YOUR SHARE -- ORDER TODAY! GERING PLASTICS division of STUDEBAKER-PACKARD CORP Kenilworth, WN. J. 








A brand for every need GERING » MERCURY +» GARDEN QUEEN «+ THRIFT LINE « GERING DELUXE 
- Garden Hose + 3-tube Sprinklers « Single Tube Soaker-Sprinkler 
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World’s Newe st 
Most Powerful 
Rechargeable 


Flashlight 
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EASILY RECHARGED 


Separate two halves as shown. 


| 
| 











Insert prongs into any outlet (110 AC). 


oTHER Lif Lim RECHARGEABLE FLASHLIGHTS 
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The two-tone gray 
with golden trim is 
an ideal home & car 
flashlight. Fits into 
pockets or glove 
compartment. $5.95 


The Silhouette is all 
pink with golden 
trim. A beautiful & 
practical accessory 
for a woman's hand- 
bag or pocket. $5.95 
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RECHARGEABLE 
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NEVER NEEDS BATTERIES 


Now for the first time Life Lite Super “200”, a powerful full beam 
rechargeable flashlight that never needs batteries and burns brightly for 
hours in a single charge. Can be recharged thousands of times in any 
electrical outlet (110 AC). 

FEATURES: Built in ALNICO magnet: Metal clip > Luminous push 

button + Uses standard bulb + Leather belt loop - Unbreakable case 

¢7 FULL RECHARGES FOR 1¥ * PAYS FOR ITSELF IN SAVINGS 
AVAILABLE ACCESSORIES: Automobile cigarette lighter charger - Calf- 


grain carrying case ° 


Ask about our new full line Life Lite merchandising program 





POWERFUL BEAM BUILT-IN ALNICO MAGNET CARRYING STRAP LUMINOUS SWITCH 


USES STANDARD BULB @ CANNOT LEAK OR CORRODE @ UNBREAKABLE CASE @ GIFT BOXED @ MADE IN U.S.A, 


Gulton Industries, Inc., Metuchen, N.J. 


SEE US AT: NATIONAL HARDWARE SHOW—Sept. 28—Oct. 2 
Coliseum, N. Y. C. (Booth +390.) 


Want more facts? Circle 278, p. 275 
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first in lawn | 
sweeper sales 





LAWN SWEEPERS 
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FIRST lawn sweepers ever made WW 
FIRST sweepers nationally 
advertised 


FIRST lawn sweepers on radio, television, 
magazines, newspapers 


FIRST in sales in the industry 
FIRST in prestige for 75 years 


FIRST sweeper manufactured completely 
under one roof 


FIRST with a complete line of 
lawn sweepers 


it 
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House House and Sunset Sports Popular 
Beautiful Garden (Sept.) Illustrated Mechanics 
(Sept.) (Oct.) Oct (Oct.) 


B OTHE PARKER SWEEPER COMPANY 
Dept. HA-9. Box 720. Springfield, Ohio ~— 


Please send me a free copy of the History of Lawn Sweeping 


Name 


Art Linkletter’s ‘‘House Party’’ 


CBS Radio and Television S 
tore Name 


SEE THE NEWEST SWEEPERS IN THE PARKER TEAM: sweepers made Address 
specifically to hitch to garden tractors and riding mowers — a new and 


profitable market. Write today or see your jobber. City and State 


Want more facts? Circle 279, p. 275 
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RIDING MOWERS 


Compare the features... compare the prices... 
and you'll agree it’s easier to sell Law#//7e than to sell against it 


You just can’t buy better mowers than LawnFlite! Feature for 
feature, they challenge comparison. Look closely at the skillful 
engineering ... the top quality materials... the craftsmanship 
and Catalog Sheets on that is evident in every part and every assembly... the eye- 
LawnFlite Mowers, catching designs and the attractive, long lasting finishes. Best 
SnowFlite Snow Plows, of all, you can sell LawnFlite Mowers at prices that COMPETI- 


and the complete TION CAN’T TOUCH. 
NU helek jasmin @isl | 


of Wheelbarrows, Lawn 
Carts and Spreaders 


Write today for Prices 


Want more facts? Circle 280, p. 275 
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HARDWARE SHOW 


YOU ARE CORDIALLY INVITED TO 
ATTEND THE 14TH ANNUAL 


Uational 
Hordware Show: 


including the 
LAWN, GARDEN & OUTDOOR LIVING DIVISION 


at the COLISEUM in NEW YORK 
Sept. 28 thru Oct. 2 


for the trade only 


Join the more than 40,000 buyers who annually make their 
pilgrimage to the merchandising Mecca for hardware, 
housewares and allied items ... lawn, garden and outdoor 
living products. See tomorrow’s products and packaging 

... learn about the promotions and profit-offerings of more 
than 1,000 manufacturers. Plan now to go to the show 

all buyers know... the most complete and diversified trade 
show in America. Fill out and mail the coupon today for 
your free badge of admission. 


NATIONAL HARDWARE SHOW 

Suite 1103, 331 Madison Ave., New York 17, N.Y. 

Please check below if you wish us to make hotel reservations for you, 
(Please Print) 
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NAME TITLE 
FIRM | 
STREET 
| 
| 
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| 
| 
| 
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Please check below the classification of your business. 


| Wholesaler _ | Retailer | | Dept. & Chain Store Buyer 
__| Importer-Exporter | | Mfgrs: Agent | Manufacturer | | Other 
|_| Please send us your hotel reservation blank. 


Minors under 18 yrs. of age will not be admitted under any circumstances. 
emcee eee ee ee ee ee ee ee ee ee ee ee ee ee ee 


Want more facts? Circle 281, p. 275 
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Executive Offices: 331 Madison Avenue 
New York 17, N. Y., MUrray Hill 2-4802 








. You ger what you pay 
from SAM 


The most profitable 
cotton cord you can sell. 


LONGEST WEARING SASH CORD MADE \ Mi * Sa )cawagen, 
| * Guaranteed by “ 
eee 


t j 
‘ ee : tor 
BAGGED and TAGGED | 


@® PoOLvETHYLENE bag keeps cord clean, 
makes attractive counter display. 


a TAG tells how to replace sash cord. 


. EXCELLENT FOR 


Clothes line 
Household cord 
Many uses 
indoors and out. 





ALWAYS SPECIFY SAMOnN BRANDS 
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and more 





by eee heres Why... 


all-purpose : 


SASH CORD 
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Guaranteed a7. 
BALANCED CONSTRUCTION... EAS: 


Guaranteed by ™ 
Housekeeping 
> 


z,avuan 


(each strand has the same number 
of threads, same quality, same size 
as every other strand) for... 


@ CUSTOMER SATISFACTION 


@ GREATER DURABILITY 


Only from 
SAMSON do you get all this a a 
. Moderi Packaging SAMSON “S es 
; CORDAGE WORKS 


BOSTON 10, MASS. 


@ Most durable cords 
@ Colorful consumer advertising 


@ Guaranteed Balanced Construction 





@ Point of Purchase displays and tags 








Plan now for extra profits next season with the 


COMPLETE ANTROL LINE! 


e Dependable, quality 
products — 


Nur: 4 


e Competitively priced rosé 


e Strong, local and = 
national advertising See 3 
:'* 

3 


























. nowen? 
S veut? & 
Special promotion to build higher . 
—/ 


profits that help you realize top in- 
Quick-killing ...long- ver seer viene 


come. Call your Antrol Supplier today! lasting action on & ; Perfect Dust — kills ~ contains Malathion and 
insects, mites and & : insects, mites and ; Captan in unbreakable 
diseases. controls diseases. squeeze duster. 


stale senna Gtnwastd pow gtee 


laste 





Micon il 


House PLAN! 


* eSECT BOM! 
: gc SS 
o% 


Harmless to plants , Specially made for Convenient, effective ‘ Garden Insect Killer, age... protects shrubs, 
: ‘eves ‘New Leaf a house plants. Econom- control of ants. Chlordane Soil Insect Ss flowers, trees, etc. Also 


Four Hose Sprays: Stops dog and cat dam- 


ical and safe to use. J . Killer, Weed & Brush QQ. a vaiiable — Indoor Ridz. 
Killer, Crabgrass Killer. 


fe 38 Wer HEB bait io Peake. 


Shine.” 


Chlordane 


a LSESECTS MITES ome 
. g Mal ow ROSES FLOWERS 























GE nAIMATION CGALERS SHRUBS TREES 
W CRABGRASS SEED WITS ane VEGETABLES 














Contains 2,4-D and oy Protective seal for % Prevents germination ) Kills insects, mites, Hose attachments — 

2,4,5-T and has squirt % * pruned or damaged of crabgrass seed. K scale...makes up to 16 Heavy spray for lawns 

top for spot application , trees. Prevents sapfiow. . ¥ Kills lawn insects, ts gallons of mixed spray Z and trees—light spray 
= 2 grubs, termites. RB ; for shrubs. 


he Y the ¢ 
yre your Customers’ Pete Antrol line. 


ANMTROL® 
... fine high-prorit 


products from Bo AZ e- MT, Z (al Way 





LOS ANGELES, CALIF.* BROOKLYN, N.Y.* CHICAGO, ILL. * CANTON, OHIO * CHAMBLEE, GA. * CRANFORD. N. J. SEATTLE, WASH.* DALLAS, TEXAS 


Want more facts? Circle 283, p. 275 
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URFMASTER 





Quality Lawn Mowers by Dille & McGuire 





SEE THE COMPLETE 
NEW 1960 
TURFMASTER LINE 









N' 











Sa © . 
TuRFMASTER Dille & MM CGuire MANUFACTURING COMPANY + RICHMOND, INDIANA 


LAWN MOWERS 
“The World's Standard Mower Since 1874"’ 


Want more facts? Circle 284, p. 275 
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NORTH OR SOUTH, EAST OR WEST 
BY EVERY TEST, FLEXY’S BEST 


A Dozen Dynamic Reasons e Best Known e Best Selections 
Why Flexy Is Your Best Bet 

for a Profitable Season . 

among them: e Best Advertised e Best Profits 


FLEXIBLE FLYER® SledS—Free bisplay Kit 


Blue arrows and a colorful window streamer dramatize the 
sales features of Flexible Flyer. Affixed to a display model, the 
arrows direct attention to the dynamic, excellent features of 
design and construction which sell more Flexible Flyer sleds 
than any other brand at any price. 


e Best Merchandised e Best Promoted 


The complete display kit is available to you absolutely free. 


F l EX y° R A CE R Terrific play value 


Pumping or belly-flopping, the child is the envy of the neigh- 
borhood on his sieek, snappy Flexy Racer. 


Dramatize your Flexy Racer with the new, colorful tent display. 


Mounted on the deck, the free display piece immediately 
draws attention to the many outstanding features which make 
Flexy Racer America’s number one coaster. 


ANY WAY YOU LOOK AT IT, FLEXY’S BEST FOR YOU. 


ORDER YOUR FREE POINT OF SALE DISPLAYS TODAY. ASK FOR 
FLEXIBLE FLYER DISPLAY BY1634 AND FLEXY RACER DISPLAY 
BY1635. 

Get your order in now. 


S. L. ALLEN & CO., Inc. acme ie: 


Want more facts? Circle 285, p. 275 
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mH LITTLE WONDER" une 


Famous Name In Lawn and Garden Equipment Since 1922 


OF PROFIT MAKING LAWN EDGERS AND TRIMMERS 
SEE OUR FULL LINE 


ON DISPLAY AT ~ G 


BOOTH 960 


NATIONAL HARDWARE SHOW 
COLISEUM 


NEW YORK CITY. N. Y. a MODEL 16 ELECTRIC 
SEPT. 28-OCT. 2 


HEDGE 'N SHRUB TRIMMER 
AND 


e Full 16” Cut ® Double Action 
BOOTH 120 ¢ Perfectly Balanced © Weight 5 lbs-12 ozs. 
MID-AMERICA LAWN, GARDEN & 
OUTDOOR LIVING TRADE SHOW 
INTERNATIONAL AMPHITHEATRE 
CHICAGO, ILLINOIS 
OCT. 8-10 


LARGEST—LIGHTEST—MOST 
POWERFUL TRIMMER 
EVER PRODUCED 


MODEL 30 


e Only trimmer that ¢ Trims 300-500 feet of 
cuts 30” in one sweep hedge top and both 
© Weight only 7 lbs. sides in one hour 
ll ozs. 


PORTABLE POWER PLANTS 


1250 Watt 115 Volt AC 60 Cycle 
234 HP Briggs Stratton Engine 


ALSO AVAILABLE 3000 WATT 
115 VOLTS 60 CYCLE 7 HP 


satininiasiaiainitii “c ee Briggs Stratton Engine 
EDGER 'N TRIMMER FLIP HANDLE 
EVER OFFERED TO EDGING 


POSITION LITTLE WONDER INC. 


1028 Street Road, Southampton, Pa. 


[| Send Catalog Sheets and Price List. 
ELECTRIC 


. in i [| Advise Name of My Nearest Jobber. 
EDGER 'N TRIMMER | a 
: , al MY WHOLESALER IS: 
844” Dia. Blade - J i, MC Wiles 
Gear Reduction 
Edges Turf to 1” Depth 


Weight only 8 lbs. ADDRESS 


MY NAME 


ADDRESS 


MADE BY LITTLE WONDER, INC DIV. OF SCHILLER-PFEIFFER, INC 1028 STREET ROAD SOUTHAMPTON PA 


Want more facts? Circle 286, p. 275 
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Se/f-powered 
spray gun 
sprays 
any liquid 
at touch of 
a button! 











Complete in one hand! One replaceable 
can of constant-pressure propellent sprays 
up to one pint of liquid. Everything from 
lacquer, enamel and latex wall paint to 
model dope, lubricants, polishes, cleaners 
and house-plant sprays. An engineered, 
precision tool for craft and model work, 
decorating and general household use. 
Easy to get expert results. Sprayon Jet-Pak 
is distributed through normal trade chan- 
nels. Inquiries invited. Complete unit 2071 East 65th Street 
$3.95 list. Refill cans $1.79 list. Cleveland 3, Ohio 


Want more facts? Circle 287, p. 275 
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SPRAYON PRODUCTS, INC. 





-aboard’s 


LIGHT-WEIGHT... EASY-CARRY 


LAWN PRODUCTS 


Here's a great new quality line of plant food and weed killers 
backed by Seaboard—a leader in the seed business for over 
20 years. Outstanding features: top quality formulations, 
light weight, brilliant packaging in easy-carry handled paper 
bags, outstanding promotion, high dealer margins. Put the 
complete Seaboard tamily-packaged line of grass seed, plant 
food, weed killers, spreaders and wild bird food to work 
building sales and profits for you the year ‘round. Phone 
or write today. 


SEABOARD’S 
Lawn And Plant Food 


e Feeds Lawns and 
Gardens 

® Non-Burning 

e 50°. Organic Nitrogen 

© Light Weight 

© All Purpose 


5000, 2500 sq. ft. bags 


SEABOARD’S 
Lawn Feeding Weed 
Killer 


© Kills Weeds 

e Feeds Grass 

® Non-Burning 

e 50°. Organic Nitrogen 

® Light Weigh! 

e Clean—Odorless ) > 
5000 , 2500 sq. ft. bags x 


SEABOARD’S 
Crabgrass Seed Killer 


® Kills Crabgrass Seeds 
Controls Lawn Insects 
Non-Burning 
Ready to Apply 
Light Weight 
Clean—Odorless 


2500 , 1000 sq. ft. bags 





SEABOARD’S 
Crabgrass Killer 


e Kills Crabgrass Plants 
© Non-Burning 
® Ready to Apply 
© Light Weight 
¢ Free Flowing 
e Clean—Odorless 
5000 , 2500 sq. ft. bags 


C RABORASS 
BILLER 


saboard seed company 


PHILADELPHIA 47, PA. — SEEDTOWN, BRISTOL, ILL. 
LAWN SEED ¢ LAWN AND PLANT FOOD e WEED AND CRABGRASS KILLERS e SPREADERS e WILD BIRD FOOD 


Want more facts? Circle 288, p. 275 
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Model 50 
$4.45 4 


rn 
7 Pa 
é 


ROTARY 
GRASS SHEAR by 


) ROWEL-ELY 


FOR 
PROFITS 


Model 300 America’s favorite 


$6.95 W all purpose lawn and 


Model 100 ry garden edgers... 


$5.65 


” 
Lonn 


* Finest Quality 
Materials and 
y/ Workmanship 


FF; © A Real Labor-Saving 
Garden Tool 


¢ Colorful 48-inch Handles 


A FAST SELLER! 
NOW! A 40% 
DEALER DISCOUNT ITEM 


CASH IN ON ROWE'L-EZY POPULARITY 


ORDER NOW FROM YOUR JOBBER 
Rowe Tool Co.,312 S. Palm Ave., Alhambra, Cal. 


Want more facts? Circle 289, p. 275 
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Model 200 
$6.65 
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Don't miss the powerful secret ingredient 


ATLAS Aine > has added 


TO ITS 1960 LINE OF 


ROTARY POWER BARBECUE WINDOW & 
POWER TILLERS BRAZIERS PORTABLE 


REVEALED AT BOOTHS 780-781-782-783, 
NATIONAL HARDWARE SHOW, NEW. YORK 


REVEALED AT BOOTHS 256-257-258-25S9, 


MID-AMERICA LAWN, GARDEN & OUTDOOR 
LIVING TRADE SHOW, CHICAGO 


SEE | * REVEALED IN THIS TRADE BOOK 
eee NEXT MONTH! 





ATLAS TOOL & MANUFACTURING CO. 


UNV 5147 NATURAL BRIDGE e ST. LOUIS 15, MO. 
Want more facts? Circle 290, p. 275 
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NEW 
UNBREAKABLE 
PLASTIC JARS! 


Garden Hose 
pray Guns! 


NEW UNBREAKABLE LIGHTWEIGHT PLASTIC JARS S Gal, 

come in a variety of colors—liquid level always visible. | 4 un 4 on , on hy LAWN CHEMICALS 
New positive action shutoff valve. New sizes for modern | CONTRO, r pos a : a 
chemicals, plus new packaging, displays, promotion! 


5 “‘CAN’T CLOG”’ MODELS for every garden spraying 
requirement, plus the exciting new ‘“Twin-Pack’”’— two 
guns packaged in a single unit for all spraying needs. 
This is bound to be a best-seller! 


NEW LOW PRICES on the entire Bradson line will meet 


and beat every competitor! Your customers will demand Make up to 52% Gross Profits on Bradson’s 
the all-new 1960 Bradsons—they’ll be told about them 


in a big national advertising campaign breaking special Free Goods & Future Order Deal!! 
next Spring! 


For full line catalogue and name of 
your nearest jobber, write today to: 5 be N 
THE BRADSON COMPANY 


2165 KURTZ STREET « SAN DIEGO 1, CALIFORNIA CAN’ | CAN’T CLOG | | CAN’T CLOG | ® 
Want more facts? Circle 291, p. 275 
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Empire 


~ Brushes 
—Ooutse 


others 





Contact Emanuel Gantz, 

Sales Manager, for actual proof 
of how you can increase 

your profits with Empire’s 

new brush program ! 


number one 
brush maker 
Empire Brushes, Inc. 


Port Chester, New York 


Want more facts? Circle 292, p. 275 
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ee 
YARDBiRD 
Outdoor broom! ry 
RED LABEL 
all purpose broom! 
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point of 
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these two 
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brooms 
made 





exclusively 
for the 

HARDWARE 
TRADE! 


Want more facts? Circle 293, p. 275 
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New emerald sparkle > 
: puts more sell in 


ay 


CL; Fran 


Clea 


Ce 


Both styles available 
in full range of sizes 


Gleaming, jewel-like high gloss finishes 
catch the eye. Lightweight, easy-to- 
handle. All Biltrite Vinyl Garden Hose 
are so durable they are unconditionally 
guaranteed. Far exceed standards of 


the Society of the Plastics Industry, BILTRITE RUBBER HOSE ~N 
Inc. and bear this seal issued by the BILTRITE 


U.S. Dept. of Commerce. All couplings Extremely durable live rubber, et GARDEN HOSE 
full-flow solid brass. Bright inforced with high tensile cord. 

; “he Full range of sizes and colors. 
multi-colored packaging makes selling 


easier, too. 


For your many customers who demand 
the special qualities of rubber .. . 








The BIG seller that makes watering easier! 
New! BILTRITE BILTRITE TRIPLE-TUBE 
Nylon Reinforced Vinyl Garden Hose FLEXIBLE SPRINKLERS 


, Finest quality vinyl; gives wide, 
e Nylon tire cord reinforced 3 ply construction. 
gentle spray, always lies flat, re- 


e Superior burst resistance and greater dura- 


. versible for soaking. Nickel-plated 
bility. 


solid brass fittings. 


AMERIC AN BILTRITE RUBBER COMPANY 
CHELSEA 50, MASS. 


Want more facts? Circle 294, p. 275 
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FOR MORE BUSINESS / 
ACROSS EVERY HARDWARE COUNTER 


Tool lines for every selling season. . 
customer — professional or amateur. 
DISSTON-1960 has the built-in excitement that takes 
hold of the impulse buyer . . . quality, working features 


that sell the knowing buyer... and design accents that 
appeal to everyone! 


DISSTON-1960 is spearheaded by two great product de- 
velopments . . . a new, power-packed 7/4” portable elec- 


. for every 


q 


. : ee 
r ¢ & > See 
™ Sots 
a 9 
* x 
Es 
e 
Bs _ tl 
3 cad 
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DISSTON 1960 LEADS OFF WITH A 


tric saw—priced to sell to anyone . . . plus new, dramatic 
garden tool styling with a fabulous, de ‘signer touch! 


With DISSTON-1960, you’re backed by a total promotion 
program ... national advertising to consumer, artisan and 
industry; store displays; literature; direct mail and effec- 
tive point-of-purchase merchandising. 


Stock and sell DISSTON-1960 for your big ggest tool- 


sales vear! 


NEW 7'x’ PORTABLE ELECTRIC SAW. oissron 072s 


A brand new and exclusive design, the 
DISSTON D-725 Portable Electric Circular 
Saw is top Disston quality, loaded with features 
attractive to the home owner and professional 
alike. The DISSTON D-725 is unmatched for 
power, convenience and safety in its price class! 
Only Disston offers all these features: 

e kxclusive plug-in cord—detachable at tool 


° Kool-proot slip-cluteh adjustable to slip 
when cutting off-line 


e¢ Nylon bearings in lower blade guard—guard 
never binds 
Precision helical gears 
line balance for ease of control 
Lever-lock depth adjustment 
Comfortable, hand-saw shaped, metal handle 
e Anti-friction bearings throughout 


You can see this saw will sell! 


e Lever-lock, bevel adjustment 


DISSTON D-725 

SPECIFICATIONS: 
Blade dia. 4” 
Blade speed (noload) 6700 r.p.m. 
Arbor size 4” round 
Vertical depth of cut 2%,” 
Max. depth at 45° 254.” 
Length overall 114” 
Net weight 12% Ibs. 
Shipping weight 172 Ibs. 


The DISSTON D-725 complime nts your stoc ‘+k of Disston Defender and Discus 61%” portable electric. circular saws... 
gives you a eng sm te selection per NRHA recommended stock. These circular saws, plus the Disston D-23 and D-20 
‘Dagge ‘r’’ Sabre Saws, make a basic stock to fit every customer’s power saw needs. 


Want more facts? Circle 295, p. 275 
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DISSTON GARDEN TOOLS... Designed for impulse sales 
Colorful! Dramatic! New Styling by RAYMOND LOEWY ASSOCIATES 


e Disston-1960 Garden Tools are made to sell . . . the bright colors sell . . . 
the clean lines sell... the perfect balance sells . . . the comfortable grips 
and precision-ground blades sell. It’s Disston quality throughout! 

° And the Disston-1960 Garden Tool price range fits every pocketbook! 

¢ Disston-1960 Garden Tools make a complete, colorful line that will spark 
vour entire garden tool display area. 


NEW DISSTON 8 HEDGE SHEARS No. 30A 


These fine quality shears lead-off Disston-1960 in the garden line. They 
typify the color and styling created expressly for Disston by Raymond Loewy 
\ssociates, and illustrate these famous Disston quality features: 


e Precision ground for the smoothest culting edges 

e Specially hardened plus hollow grinding means edges stay sharp 

e Positive locking, threaded pivot point maintains proper ‘blade tension 

e Long tangs and extra-deep ferrules for greatest handle strength 

e Select handle shapes for perfect balance and comfort . . . plus many 
other distinctive features for each individual tool. 


DISSTON 1960 FEATURES A WIDE SELECTION OF GARDEN TOOLS INCLUDING 


HEDGE SHEARS HAND PRUNERS GRASS SHEARS LOPPING SHEARS 
(4 models) (3 models) (4 models) (3 models) 


Grass Hooks... Slashers and Weed Cutters ... Rakes .. . every type of Pruning Saw .. 
and of course, the famous Disston Dragon Electric Hedge Trimmer. 


FREE! COLORFUL, 
SELF-MERCHANDISING 
DISPLAY ! 


AT ae NARDWARE tow Vakes a ( ompact Garden Tool 


, 2 tf * * 
| MIA ALY) 
New York Coliseum V, Se 1 Wy ' ' a iy Selling Center For Your Store 
BOOTH 189 A Fr | }\ ) \ oD 
pare SiHH Tf \\ ... NRHA Approved. 
MID-AMERICA 
LAWN. GARDEN AND : : 2 , a 
OUTDOOR LIVING It's yours Free when you stock the special Disston Garden Too: 
Amphitheater, Chicago selection, approved by NRHA as basic inventory . . . includes models 
ode ta 1988 in a wide range ol prices. (one package tools and display puts you 


in the profitable garden tool business. 


DISSTON-1960 is a complete line of tools. Write, today, for your 
copies of the POWER TOOL, GARDEN TOOL and HARDWARE 


catalogs and they're all part of Disston-|960! 


DISSTON DIVISION || |__| —s«xH.. K. PORTER COMPANY, INC. 


i At «its 


PORTER SERVES INDUSTRY: with Rubber and Friction Products -THERMOID DIVISION; Electrical Equipment —-DELTA-STAR ELECTRIC DIVISION. NATIONAL ELECTRIC DIVISION: 
Specialty Alloys -RIVERSIDE-ALLOY METAL DIVISION; Refractories -REFRACTORIES DIVISION: Electric Furnace Steel CONNORS STEEL DIVISION. VULCAN-KIDD STEEL Divi- 
SION; Fabricated Products -DISSTON DIVISION, FORGE AND FITTINGS DIVISION, LESCHEN WIRE ROPE DIVISION. MOULDINGS DIVISION. H. K. PORTER COMPANY de MEXICO 
S. A.; and in Canada, Refractories. “Disston” Tools, “Federal” Wires and Cables, “Nepcoduct” Systems H. K PORTER COMPANY (CANADA) LTD | 
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Tweet OR 4 REFUND OF 


O Giinemunt by > 
Good Housekeeping 


TAS anvennistd 


SWING: AWAY] AUTOMATIC-ELECTRIC 
CAN OPENER and KNIFE-SHARPENER 


starts at the touch of a finger, and turns itself off automatically when 


lid is cut out. Opens all standard cans...leaves a safe, smooth 
edge. Powerful, ceramic magnet picks up the cut-out lid. Full-size 
electric knife sharpener included. And it’s portable. Handsome cabi- 
net in choice of colors, with chrome and goldtrim. Model 2100 $27.95 


NEW!... SWING -A-WAY 


Automatic-Electric Can Opener 


All the features of Model 2100, but without knife sharpener. 
White cabinet with chrome trim. Packed in 3 color gift 
carton. Model 2200 $24.95 


MANUFACTURING COMPANY 

ST. LOUIS 16, MISSOURI 

IN CANADA: FOX AGENCIES, PORT CREDIT, ONTARIO 
Want more facts? Circle 296, p. 275 
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we LOOK 


“% 


MOTO-MOWER’S Early Buy Program 


will open your eyes, too! 
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...and now there are FOUR! 


SPECIAL 
CLEANING 
AIDS 





THE “66ST! 


p= 6557! 
STEAM IRON | (vy, _ COFFEEMAKER 


and Plasticware 
CLEANER 


TWIN PURPOSE LIQUID 

no dissolving, no rubbing 

no scrubbing 

1 WASHES AWAY STAINS 
& OILS from COFFEEMAKER 

2. REMOVES ALL STAINS 
FROM PORES OF PLASTIC 
WARE . Cleans & sanitizes 

Guaranteed not to discolor aluminum 


CLEANER 
and Scale Remover 


9 4 @ Removes clogging scale 
P Sttam inOW gives more steam 
CLEANER © Cuts ironing time’ 
CLEANS SHOWER HEADS 
Get full flow of water 
& <,, @ New life for KETTLES 
PARENTS VAPORIZERS 


- STERILIZERS 














wngST! 
Rust 


STAIN REMOVER STAIN REMOVER 


Amazing Scientific Discov 
REMOVES RUST STAINS FROM ~ ON SSS-T ” 
~ ae Removes ALL types of stains 
e TOWELS : from fabrics 
@ CARPETING e INK © FOOD 
© PORCELAIN sinks, tubs e RUST e PAINT 
@ CHROME on cars e GRASS @ LIPSTICK 
e VENETIAN BLINDS @ NAIL POLISH @ BLOOD 
Sate On Colors & Finishes Perfect for collars and cuffs 
Safe for all washables 


NEW! Pi 6ST! 


ALL-PURPOSE 
ROLLAWAY 


— | 











INSIST ON SSS.-T! fine products 
FAST CHEMICAL PRODUCTS CORP., Yonkers, N.Y 
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71-inch wide 


display 
DISPENSES 6-FOOT WIDE 
NE COVERING! 


NEW! COMPACT! Dispenses 
profit by the yard 


ADVERTISED - 


ai: 


Heavy Duty 


Polyethylene Covering 


for 1001 volume-building uses! 


Amazing space-saver! Exclusive, new display-dispenser! Takes only 21 
inches to accommodate 6-ft. wide Tidy Cov’r and 33 inches for the big 
10-ft. wide material. It’s the unique Tidy Cov’r folding that does it 
And it’s the versatility that makes it a hot repeat seller! Order from 
your distributor today. 

e USE IN HOME, GARDEN, FARM, BUSINESS! As a boat, equipment, furni- 


ture cover; crawl space liner; portable garage; painting drop cloth, 
more! 


e 6-FT. AND 10-FT. WIDTHS! Both in 200-ft 
foot for quick measuring’ 


¢ MIRACLE POLYETHYLENE! Transparent, flexible, lightweight, waterproof; 
protects against water vapor, wind, weather damage! 


Samples and literature by writing Dept. HA-910 


GERING 


ee Tin Cort cal 


GERING PLASTICS division of STUDEBAKER-PACKARD CORP. Kenilworth, WN. J. 


VISIT US AT NATIONAL HARDWARE SHOW BOOTH 
793-794, NEW YORK COLISEUM, SEPT. 28 TO OCT. 2 


Want more facts? Circle 299, p. 275 
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BY GERING 
const Ay peas 5 


F” Guaranteed by © 
Good Housekeeping 
<_ « 


45 sovrensee HE 


rolls, edge-marked every 





et ; 


Presenting THE NEW 
 — ALL-CHROME 


Now you can feature a complete, dazzling all-chrome ensemble, 
all with black and gold “‘monogram” insets. It’s the newest touch 
of genius in styling to make BeautyWare move even faster! 


NEW! MONOGRAM 


CANISTER SET dg. . 
On exhibit at the _ NEW! MONOGRAM 


American Fair in Moscow "ee COOKIE CONTAINER 








“CUPOMATIC” 
America’s FIRST Home 


PAPER CUP DISPENSER 


All-Steel, finished in all-Chrome, 
Baked Enamel Colors, and “Swirl” — 


payers ee met . am NEW! MONOGRAM 
e Terrific item for Kitchen, Bathroom, 
Pantry, Office and Workroom. AWAY DISPENSER 


e Easily secured to wall without hooks, NEW! MONOGRAM 
nails or screws. 3-WAY DISPENSER 


e Holds 50 cups—dispenses one at a time. 


FREE! Introductory special—20 cups 
with each dispenser. 


LINCOLN 


oe 


NEW! MONOGRAM S22 
BREAD BOX 


On exhibit at the 
American Fair in Moscow 


— NOW BEAUTYWARE IS PRESOLD TO 30,000,000 
LINCOLN METAL PRODUCTS CORP. Over 30,000,000 consumers will see, hear and read about 


BEAUTYWARE in a mighty advertising and publicity promo- 
225 Forty-second St., Brooklyn 32, N. Y. tion in Magazines, TY, Radio, and Newspapers coast-to-coast! 
See BeautyWare at the HARDWARE SHOW, N. Y. Coliseum—BOOTHS 513-514 
Want more facts? Circle 300, p. 275 
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QQIC tue only comptole Cine 
OF DO-IT-YOURSELF REPAIR PRODUCTS I 


1 bubble card packaging 


WHITE APPLIANCE TOUCH-UP | meanveees 


aPPr.iancs 'OutH be 


PORCELAIN “oe 
GLAZE Magic FIX-ALL | oe cost lk All 
g wend wnat on sceercuts PORCELAIN - PARCELAIN 
yaad eaten Mends nicks and scratches 
on all appliances like new. 
Heatproof to 400° F. and 
stays white! 
49c List 
artneee™ 
PoRcér ain NO HEAT OR 
“GUaLeE ets FAST 
e d 


WONT CRACK OR CHIP 
5 s ’ 


Magic PLASTIC a 
ALUMINUM Magic PORCELAIN 


A 
The amazing metal mender N b Passa ncorl ' 
with 1001 uses. Real meta! in cw aaney ae cap itor LER 
paste form. Both $1.00 and one eo ides ugly SEA 
59c sizes in new Bubble Paks. chips and worn spots to 


os w! 
restore original beauty of a ™ worn 
Free Goods Deal — appliances. : 


pret! 
Baker's Dozen on $1.00 size! 35c List 





BATIEARCTION CUAFARTEE? ’ 


caace 


~~ WE PAIRS - INSULATES 
: . — WATERPROOF S-CALES 
Magic TUB 'N TILE 
SEALER 
The popular, plastic 
white waterproof seal- 
er for caulking tubs 
and sinks, replacing 
1001 REPAIRE 2 - loose tile. 
goo tr oy 79¢ List 


Z 
eo) wees meres tveet rerme: 


Magic LIQUID SOLDER Amazi ‘ ubb j saste form. 
The handy household solder Magic CRYSTAL SEE US AT THE leabe. indahietd hs, mends convert 


. : Seals windshield leaks, mends convert- 
that sticks to anything. Heat- CLEAR CEMENT ble tops, raincoats, boots, rubbers, 
less .., strong... sets in 


. 10s8es. swimmin ools. awnings. Makes 
minutes. Mends all — wood, leather, NATIONAL aves, gP ) 3 


china, glass, jewelry, toys rugs slip-proof. Repairs all rubber and 
35c List fabrics. Dries quickly — tough, elastic, 
models. Has amazing strength. HARDWARE permanent, water-proof. Both $1.00 and 
is transparent, water-proof Sn aiuae im Deskin Mates 
and fast-setting. —< ' . ae 


35¢ List SHOW 
Booths 399-400 


Vile), FV 8 & f Sept. 28 thru Oct. 22 
ADVERTISED 
rs 


mact wilh 


ALCOA 
ALUMINUM 


puma 


etal in Paste 


Real m 
Form! 


Want more facts? Circle 301, p. 275 
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= NOW BETTER THAN EVER 


REG U.S. PAT OFF. EVERY ''GOLD TIP" GLASS CUTTER WHEEL IS 


*LUBRICONE IMPINGED 


® GOLD TIP GLASS CUTTERS 
Three generations of glass craftsmen have used and recon:mended FLETCHER Glass Cutters. 


They give the dependable performance expected of the best in precision tools. FLETCHER 
Glass Cutters are guaranteed and can be used and sold with absolute confidence. 


*LUBRICONE IMPINGEMENT is a new process of impacting a permanent 
lubrication into the metal, reducing friction and increasing the wheel life. 


STOCK THE FOLLOWING FLETCHER ITEMS IN ADDITION TO GLASS CUTTERS 
FOR THE PROFESSIONAL 





FLETCHER nae — 
x a 


wooD 
SCRAPERS 





PUTTY KNIVES 


We invite you to operate 
the FLETCHER automatic 
Glass Cutting Machine 
at the National Hardware 
Show. 


Meet us in Booth 55 


Main Floor, N. Y. Coliseum, Sept. 28-Oct. 2 


THE FLETCHER-TERRY COMPANY 
957 SOUTH STREET . FORESTVILLE, CONN. 
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PUTTY 
SOFTENERS 




















; ~~ 
i. . 
ad as 
o ~ a 2s 


“ 1 SAN D SHARK hae iff fe 


an ~ — 
- i _.r* 
~-” 


Stil . > 


NO. 74 ASSORTMENT 
PERMANENT ABRASIVES | TRIGGER RELEASE HOLDER. 


WONT TEAR 


®@ STAYS SHARP FASTER THAN OR WRINKLE STEEL SANDPAPER** 


SANDPAPER : 
FOR LIFELONG USE cm LS woran = 
PLASTER COMPOSITION maTeRiars 


_ aseasive, eo paint removal, 


MEDIUM KARBITE* ABRASIVE 
| (Tungsten Carbide) 
Sano ; Suate for intermediate finish 


aman * “Asaasv 
7 FINE KARBITE* ABRASIVE 
(Tungsten Carbide) 
for fine finish 


RASS 
ror WOOD PLASTICS ALUMINUM, 8 


ye-maneite* & 
x STEEL SANDPAPER - 


ALL 3 metal sanding sheets pre- 
formed to fit SAND SHARK holder. 
Holder can also be used with paper 
and cloth abrasives. Fast-selling, high 


profit. 
Available in Open Stock. 


FREE! 
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Cc a ane na ot ~ 
bgereee 9 Bde oe ae 


4 


ba 
Zi 


LAUNDRY SORTERS 


Meet your customers’ needs! 


Every woman SORTS her laundry 
whether she washes at home, 
at the Laundromat : ; 
...or sends it out i d 


e "AUTO TOP 
| _ CARRIERS — 
‘Always on Top’ Porat 
| 

me” f ie by / yy 


Triple- } | \ | | | » _ TC 101 
Compartment | oe 


4 “Carri-All’’, America’s most com- 
LAUNDRY ‘Oa 


| A> plete line of rack and basket 
SORTER (¢ f Lf, ? >, carriers. Fits all cars. Pre- 

Model } “p*. , f packaged for over-the-counter 
Three clothes containers for | | TC 108 eK selling. Prompt service on re- 
whites, colors, ‘special care’’ fabrics. . orders. 


Also ‘‘Carri-All”’ Foxcraft, one of the automotive in- 
Each holds a full washer load. Sturdil mar tg 
; y FISHING ROD CARRIERS dustry’s most respected names. 
braced, bronze-tone frame with swivel wheels. 


' Holds 5 rods on car top: AT NATIONAL HARDWARE 
Removable clothes containers of Sanforized drill installed in minutes. SHOW --- BOOTH 1101 
with brown binding. Item No. 563 
Fair Trade Price FOXCRAFT PRODUCTS CORP. . Box 128, Huntingdon Valley, Pa. 
Want more facts? Circle 305, p. 275 


WANT FASTER, EASIER GARDEN PROFITS? 











Duo-Compartment 


LAUNDRY 
SORTER e 5,° 
Same as above with two Wait til you see what 


clothes containers. 
Item No. 562... .$7.95 


Fair Trade Price 





BOTH MODELS 
FOLD FLAT 
FOR STORAGE 


A necessity for modern : we is doing for your 


drip-dry laundering! 


Nw | | ele ~ 

Ke] | Ge 1960 selling! 
CAL: DAK) %, b>. \ Seen 
IRONING CADDY® I | = Ye 


Holds up to 24 garments, folds 
flat to fit in a drawer! Rust- 


: <A 
resistant zinc-plated steel. Get the big news in 
Item 553 IRONING CADDY, 


with swivel wheels | R O O a ool g @) a. 


Fair Trade Price 
Item 550 IRONING CADDY, 
stationary base | NATIONAL, HARDWARE SHOW 


Fair Trade Price 


Ne a ee | wi f 4 i ee J 
Work-Saving Quality Housewares | 
FOUR FACTORIES: | CHEMICAL & FERTILIZER CORP. 


Lancaster, Pa. * Chicago, Ill. © Little Rock, Ark.* Colton, Calif. | 3006 W. Cold Spring Lane ¢ Baltimore 15. Md 
. ' © 
Want more facts? Circle 304, p. 275 Want more facts? Circle 306, p. 275 


266 © HARDWARE AGE, September 10, 1959 HARDWARE SHOW SECTION 




















LESTO 


WORLD LEADER IN RECIPROCATING ELECTRIC HANDSAWS 








ONLY $99.50! 


Sole U. S. Importer of LESTO “SWISS MADE” Saw Blades 


For further information, see your dealer or write: 


VICTOR J. KRIEG, INC. 


Precision-made power tools of unsurpassed performance 


611 BROADWAY, NEW YORK 12,N. Y. 
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FAST-SELLING POLY-PACK 
FOR THE BUSY DOLLAR COUNTER 


At Your Jobber 
or Write for 
Literature 
and Prices 


No. 64N—3" 
UTILITY KIT (4 Pc.) 


The ideal combination for the 


hobbyist and home handyman. OTHER $1 COASTAL KITS: 
Fits all size electric drills. Self- 


selling, see-through pack contains 5" Sanding Discs—25 assorted 
3'' wire wheel, grinding wheel, ¢5 Pc. Grinding Wheel Assort- 
buff and '/4"' shank arbor. Pkgd. ment | 
10 per box; 100 per master (wght. ¢ 10! Assorfed Springs 
of master 40 Ibs.). 
COASTAL ABRASIVE & TOOL CO., INC. 
40-22 23rd Street, Long Isiand City !, New York 


Qa ONLY COMPLETE LINE OF POWER TOOL ACCESSORIES 


NAS @ S % @@ & \ 


SEE US AT BOOTH 525 NATIONAL HARDWARE SHOW and 
BOOTH 10 ‘Annual Hardware-Houseware Fair of the U. 5S." 


Want more facts? Circle 308, p. 275 
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WI 
on 


VISIT KWIK, BOOTH 674, NATIONAL HARDWARE SHOW 


— 


| KWIK PROFITS 


| Se Uh folaat-lilet-lih mm acl eis 


Ads tell your 
customers 


wu P : 
how to have 
FUN age | 


removing 
paint and varnish... 


FUN for your customers 
means profits for you! New 
KWIK advertising campaign 
tells why removing paint and 
varnish is fun ... with fast- 
acting, easy to use KWIK. 
Hard selling ads now reach 
your customers through: 


WSs" Ss. €_ 4S ee eS 


The American Home 
Popular Mechanics 
Mechanix Illustrated 
The Skipper 


Inland Waterway 
vide 


American Painter & 
Decorator 


KWIK 62 (lash ! 


NEW DISPLAY 
CATCHES 

THE EYE.. 
MAKES THE SALE! 


The complete line of KWIK 
products meets every cus- 
tomer need. See your distri- 
butor or write today for 
generous sample and price 
list. For KWIK Profits, stock 
and display ... 


* All-Purpose, Scra or 
Wash ort - 


® Marine Non-Flammable 
© Liquid No Wash 
* Brush Cleaner 


— eee 


Want more facts? Circle 309, p. 275 
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Greater Profit ——, Unconditionally 


F ASTWAY Guaranteed 


TOOL ON THE $98 
AM-R-TOOL 

pie Jr. Ham-R-Tool makes \ MARKET! retoil 
fastening to concrete, brick and mortar an 


easy task. A complete line of regular ; Visit us at Booth No.M-45 Sept. 28 
and threaded stud-pins to meet 


every type of fastening job available. : | \ N AT | O N A L + — 
HARDWARE 


“se: 
4, 
« ta 
. 





COLISEUM ¢ NEW YORK CITY 
1676 East 28th Street, Lorain, Ohio 
Want more facts? Circle 310, p. 275 











Only Anchor for Worlds STRONGEST Plastic-Aluminum 
Plaster, Concrete, EXPANSION SHIELDS 


ordan 85:3 
C 





Brick, Tile &c 











rew 


HOLD-E-ZEE and UPSON 
SCREWDRIVERS 


mobi iatale Mist Olale|lalel fé > 
hago Dashes eluant Reo} © jhe) Cos af e 


Exclusive, patented LOK-BLOK prevents blade 
drive through and twisting. 


q \ Quality Unsurpassed—Performance Unequalled 


Hexagon blades of finest chrome vanadium 
steel tempered entire length, chrome 
plated. Handles of unbreakable, fire 
resistant Tenite II specially shaped 

for sure grip, comfort. 


Both lines have the specially Screwdrivers 
engineered crosspoint bit Have same top qual- 
— recognized as the ity and outstanding 
best. Bit fits both features (except Grip- 


r d per) of celebrated HOLD- 
A hag Cee” P E-ZEES—but low priced. 


Standard 


HOLD-E-ZEE ‘i HOLD-E-ZEE & UPSON LINES FEATURE 


The Original Auto- \\ fy SEL-FAST MERCHANDISING UNITS 
matic Grip Screwdrivers . ) | 


Famous spring action Gripper 
recedes deep into handle \) 
giving full blade use. 


The ONLY Full Featured Drivers Rocntsten 14, NY. 


Want more facts? Circle 312, p. 275 
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ACTION 
GETTER 


with great sales plus added! 


| ort Up Your pokes 


ea 9 1087 a 
mnscit FOE ec tar Em 


SHELF 


SSCHSSSSSSESSSSESESSSESSSOCSSSSCOSESSSESOCSCESLESOS 
eeeeeeeeeeeoeooeooeoeCeeeeeeeeeeeeeeeeeeeeeee 


GERING | 


Tidy-Mat 


Want more facts? Circle 313, p. 275 


cs KLEENCUT 
Oe 


e 


Nothing Close At Even Twice The Price! 


CHECK THESE FEATURES 


*% Sells on sight . . . impulse-packed blister card 
% Handsome design... . decorative fashion colors 
% Ni-carbed cutters .. . give years of service 
% Easy to install mounting screw in blister 
% Terrific value . . . low 98c retail price 


pt! CAA 4 | al % Precision made . . . fully guaranteed 


“ie \ ime = «(NEA ALL POPULAR COLORS... 


— 4 ‘em ae WHITE © TURQUOISE * YELLOW © RED 


colorful ORDER FROM YOUR JOBBER OR WRITE 


GUARANTEED BY 
THE ACME SHEAR COMPAN 


BRIDGEPORT | CONN BEDFORD PQ ANADA . NGEN FRMANY 


THE WORLD S LARGEST N T ’ ORS AN SHEARS 
Want more facts? Circle 314, p. 275 
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PSB earn "mn ( 
TOWEL POLE | f » | 
BATH ‘n TOWEL POLE , 

| | THE GREATEST NAME 
IN DO-IT-YOURSELF 


WEATHERSTRIP 


SEE OUR 
FLOWERAMA 
DISPLAY 


SEE YOU AT 
BOOTHS +599-600 
_ HARDWARE SHOW 


OF nd N. Y. COLISEUM 
THERMWELL propucts co., ine. 


120 WEST 31st Street, NEW YORK 1, N. Y. 


Want more facts? Circle 316, p. 275 


See it at the shows! 


Booth Nos. 1212-1213 Booth No. 144A 
National Hardware Show Mid-America Lawn, Garden 
New York, Sept. 28—Oct. 2 Show, Chicago, Oct. 8-10 


My qoodall RIDER 
j LL aos 
36-INCH /e A 





ff o/ : : 


ee 
si cage 








Gives smart new styling to any bathroom! 
Graceful design, space-saving utility and com- 


binations of accessories for every family need. 3-WAY 

All add up to multiple sales, multiple profits! | 

White, chrome, brass or gold finish. See it at CONVERTIBLE ° 

NATIONAL HARDWARE SHOW - Booth M28 36-inch cut, 3-blade rotary; 30-inch reel or reel with 2 gang 
CD | 


units cutting a total of 62 inches. Smooth transmission. 


£ 














Variable forward speeds, neutral and reverse. Automotive 


| steering. Briggs 534 H.P. engine, recoil starter. Clean, stream- 
Jy = CIRE | lined design. Safety engineered. Write for information, 
1237 W. 47th St., Chicago 9, Il ooda// MANUFACTURING CORPORATION 


DEPT. HA:9, WARRENSBURG, MISSOURI 
Want more facts? Circle 315, p. 275 Want more facts? Circle 317, p. 275 
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Take it from me, pal... your sales 
will get healthy with the 
MOTO-MOWER ’60 Line! 
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MAKE 25% PROFIT NOW! 


Save $200 to $300 
for Customers 


MODERN MIXER 


it's portable 

Yes, thousands of prospects 
right in your own area will 
be enthusiastic buyers of 
the MODERN MIXER. 
This unit does a variety of 
jobs eliminating the need 
for large bulky mixing 
equipment or hand labor in 
small mixing jobs. 


HUGE WAITING MARKET 


Just look at this goldmine of prospects... 
Homeowners, builders, bricklayers, stone- 
masons, gardeners, farmers, painters .. . 
dozens of other fields. 


The Modern Mixer is the Quality mixer. 
It is made of 100% all welded steel con- 
struction. Chain and sprocket completely 
enclosed for safety ... Many other out- 
standing features. Write for details. 

Modern Mixer comes complete with agi- 


tator, motor and pail $64.95 FOB Pasa- 
dena, Calif. 


MODERN MFG. CO. winx 


160 NO. FAIR OAKS AVE. © PASADENA, CALIF. 
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7 5 edd 


Seed 


8 e/ow price! 
‘high profit! 
°e top quality! 
¢ nationally 
advertised! 


ADVERTISED 


New 1/4 H.P. at Popular 


Ideal outfit for the do-it-yourself and 
shop mechanic! All-purpose, profes- 
sional outfit, with No. 112 quart size 
Spray Gun. Develops 25 lbs. pressure 
with any “4 h.p. motor with ¥2” shaft. 
Factory sealed bearings. No. 780 Outfit 
—air hose, tire chuck, gun, less motor. 


\ 


7 - 
bao ‘ 
No. 890 1/3 hp Sprayer 
Proved favorite since 


1921! Delivers 30-40 Ibs. 
pressure, 2 cu. ft. clean, Sprayer. Wheels easily 


No. 544 Mobile Twin 


No job too big for this 
powerful Master Twin 


oil-free air per min. Never 
needs oiling. Outfit with 
No. 112 Gun etc., without 
motor only 


909 Mobile Kit adds mobility to 
890 Sprayer, extra $7.50 


on semi-pneumatic tires. 
Delivers 4 cu. ft. air, 40 
Ibs. pressure. With 
wheels, No. 131 Gunetc., 
less motor only $88.00 


ORDER FROM YOUR WHOLESALER 
Or Write for Complete Line Catalog 


w.R. BROWN CORP. 


SPECIALISTS IN PAINT SPRAYERS SINCE,1921 
Want more facts? Circle 319, p. 275 
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uying Check List 


of new hardware items 


Keep up to date. Check these new items 


Each item in the following pages has a number above it. When 
you want more details about an item, just circle corresponding 


number on postcard on pages 275, and mail 


Item 1 
Carded hollow wall anchors 
Molly Jack Nuts for fastening 
fixtures to hollow walls or 
where expansion space is narrow 
are now available blister-packed 
four to a card, Jack Nuts will work 
in an expansion space of %¢ in. and 
adjust to grip materials up to 3/16 
in. thick. Twelve’ sturdy 


doors 


pre- 


punched cards are packed in a box. 
Molly Corp., Dept. HA, Reading, 
Pa. 


Item 2 
Bath scale display rack 


Less than two feet of floor space 
is needed to display two Hanson 
scales and store eight. The Space 
Saver metal display rack is free 
with purchase of the 10-scale as- 
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sortment No. 110 worth $77.10 re- 
tail. Hanson Scale Co., Dept. HA, 
1777 Shermer Rd., Northbrook, Jl. 


Item 3 

Replacement blade display 
Hobbyists, do-it-yourself fans 

and carpenters will be attracted to 

this replacement blade center. An 





area only 14% x 8 x 15 in. Is needed 
for this assortment of Griffin’s jig, 
coping and sabre saw blades. The 
unit stocks a variety of sizes, teeth 
and ends. Blades come in individ- 
ual reusable plastic sleeve pack- 
ages all with the same price. This 
unit can be used on a counter or 
hung up. G. W. Griffin Co., Dept. 
HA, Franklin, N. H. 


Item 4 

Push-pull tape special 
Evans’ 4-in-1 

push-pull 


Gift- 
tape, 


Christmas 
Pak combines a 


free belt holster and a free Fuller 
pocket screwdriver with clip worth 
19¢, for the price of the tape alone. 
The holiday package features a 
gift card that is part of the pack- 
age. Avans Rule Co., Dept. HA, 
400 Trumbull St., Elizabeth, N. J. 





Here is a quick Check 
List of items described 
in the following pages 


Item 5 
6'/2 in. slip joint plier 


This 6% in. slip joint 


plier, 


carrying the Upland Forge brand 





Quick Index to Buying Check List 





} Carded hollow wall anchors... 
] Bath scale display rack 

|| Replacement blade display ... 
| Push-pull tape special 
| 62 in. slip joint plier 
| Redecorated wastebaskets.... 
| Header rack for padilocks.... 
] Three outdoor gas lamps .... 
| New round-file-like tool 
| Insulated terminal line 


8-piece dowel center set 


| Portable paint mixing kit .... 


= = " = — ’ r 
— J+ = eed — a — —Y 


| —— — | | 


Ratcheting box wrenches 
Display for fishing floats 
Planter and coaster stands.... 
Pastel aluminum roof paint... 
Sticker attracts hobbyists. ... 
Furnace for bullet-casting .... 
Colonial wood projects kits... 
14 oz insulated tumbler 
Screw-type swaging tool .... 
Stainless steel percolator 
Redesigned padlock line 
Shampooer-vacuum appliance. 


name, has been added to the Up- 
land Industries line. The plier has 
positive grip teeth with wirecutter, 
and knurled handles. It retails for 


| Two electric can openers .... 
| Square cake cover, plate .... 
| Tilting arbor saw special .... 


Self-leveling bath scale 
House paint floor display .... 
Cube tap twins with ground... 


» 


we 


49¢ on a skin-packaged card. 


Also 


available without skin packaging, 
packed six to a box. Upland Indus- 


tries, Dept. HA, Upland, Pa. 


Item 6 
Redecorated wastebaskets 


Heat-stamped, gold fleur-de-lis de- 


signs have been added to the 


Plas- 


Tex line of unbreakable wastebas- 


kets. The oval basket 





PT-606, 


| Rubber sole football shoes . 
| Foil tray for party snacks .... 
| Gift-boxed knife promotion... 
_| V-belt pulley merchandiser... . 
| Number and letter display... . 
| Flashlight fixture deals 
| Aluminized gutter cover 
] Towel for sportsmen 
| Redesigned cookware line 
| Poster for tool rent plan 
| Display for faucet aerator... 
| Zine finish on bolts, nuts 
| Refills for floor waxers 
| Speedy cleaner for ovens .... 
| Rack for household items .... 
| 3% in. electric drill bit 
| Sliding pocket door sample... 
| Tile adhesive display unit.... 
| 1960 rotary tiller model 
| Waxless finish for floors 
| Three paint brush styles 
| New corner bar attachment... 
| Larger lockset rose 
| Portable tilting arbor saw .... 
| Streamlined hedge trimmer ... 
| Tank ball basket display 
| Marine glue merchandiser .... 
| Marine padiock display 
| 12 in. electric fry pan 
| 72 piece hand tool kit 
| Seven hp riding tractor 
| Wheeled garden hose reel .... 
| Hog bristle paint brush 
-] Plastic phono record case ... 
| Ballcock shank extender 
|| New packages for balloons ... 
| 4 in. stubby screwdriver 
| Six outboard motor models.... 
| Squirrel-proof bird feeder.... 
| Green plastic tackle box .... 
| Kitchen products display 


— been | — a | 


Display for spring clamps .... 
Refinished cabinet hardware.. 


| 22-cal bolt-action rifles 
| Economy screen door closer.. 


Heavy-duty garden spreader. . 
Steel ball bearing slide 


| Finish for aluminum locks .... 


New type sabre saw biade .. 


| Sticky window tool package.. 
| Rack for tile-like samples .... 


Portable backyard ice rink ... 


| Electronic tube preserver .... 


") Pump line catalog 


| Agricultural tool catalog .... 


|} Caster selection guide 


| Fastener warehouse guide .... 


| Plastic housewares catalog ... 


| Fastening tool catalog 


| Wall plate line catalog 


| Fastening device folder 


| Bathroom accessory catalog.. 


| Window materials book 


| Utility rope line data 
| Plastic conduit folder 


| Builders hardware catalog . 


] Sporting goods catalog 
| Tank ball, float brochure 
| Ornamental iron brochure 


| Weatherstrip catalog 


| Tubing tool catalog sheet ... 


Gas lamp and post data 


NEW EQUIPMENT FOR STORE 
1960 light-duty truck line 


| Hluminated display unit 


| Store equipment catalog 


| Vacuum unit for lift truck .... 


| Adjustable display cabinet ... 


J 


| Lawn mower cleaning stand.. 302 
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BUYING CHECK LIST 


Want more details? Just circle item number on p. 275 


shown, has a rim added. Retail 
prices on this model, and on the 35, 
22, and 15-qt baskets, are un- 
changed. Plas-Tex Corp., Dept. HA, 
2525 Military Ave., Los Angeles 
G4, Calif. 


Item 7 

Header rack for padlocks 
Budget-priced Yale padlocks can 

now be displayed from this per- 

forated panel header. Six padlocks 

including one long shackle model 


”™ | ~ i ee a 
ss - 


* ——_ ' 





i 4 - 


— a 
THE FINEST NAME IN PADLOCKS 





can be shown on the wire frame 
holder. This merchandiser rack is 
18 in. long, 4% in. high and pro- 
jects 454 in. The locks come indi- 
vidually packaged in plastic bub- 
bles on cards. Lock and Hardware 
Div., Yale & Towne Mfg. Co., Dept. 
HA, 11S. Broadway, White Plains, 
N. Y. 


Item 8 
Three outdoor gas lamps 

Three new outdoor Royal gas 
lamps are available in traditional 
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and contemporary styling. These 
lamps are made of heavy gauge 
steel, solid brass and plate glass. 
They are finished in satin black 
baked-on enamel over steel. An 
adjustable ready-to-install gas 
lamp post is also available. Chat- 
tanooga Royal Co., Dept. HA, Chat- 
tanooga 6, Tenn. 


Item 9 
New round-file-like tool 
Stanley’s new _ round - file - like 


(No. 297) Surform speed-forming 
tool, with a % in. diameter en- 
larges holes in wood, aluminum, 
plastics, plywood and asphalt tiles. 
It cuts these materials with con- 
trolled ease on decorative work. Its 
individually hardened cutting teeth 
won't clog because cutting edges 
take shavings away from the work. 
This tool forms rounded edges, con- 
cave half circles and elongated 





ae 
ieee 
BREE 


cuts. The tool retails for $2.49. 
Stanley Tools Div., Stanley Works, 


Dept. HA, 111 Elm St., New 

Britain, Conn. 

Item 10 

Insulated terminal line 
Twenty-one types of insulated 

solderless terminals and connec- 


tors, each color-coded for size are 
available in a kit and a $ Pak. 
These terminals are made of cop- 
per, and are heavily zinc chromate 
plated. Vaco’s No. 1930 Bolt Cut- 
ter and crimping tool plus an as- 
sortment of insulated terminals in 








a plastic carrying pouch retails for 
$4.25. One dollar’s worth of termi- 
nals are contained in a plastic box 
with a hinged cover in the $ Pak. 
Vaco Products Co., Dept. HA, 317 
E. Ontario St., Chicago 11, Ill. 


Item 11 
8-piece dowel center set 


New Arco dowel centers make 
doweling a fast and easy job. A 





98¢ set contains eight dowel cen- 
ters: two each of %, 3%, 5/16 and 
14, in. sizes. Arrow Metal Prod- 
ucts Co., Dept. HA, 421 W. 203rd 
St... New York 34, N. Y. 


Item 12 
Portable paint mixing kit 


You can use this Galaxy Color- 
Pak, a portable paint mixing kit, 
as a sales stimulant to increase 
contractor business. Each kit con- 
tains 10 all-purpose colorants in 
16 oz plastic squeeze dispensers, a 
display of 1000 color chips each 15 
sq in., measuring controls, a for- 
mula directory and a carrying case. 
It retails for $32.50. National 
Paint and Varnish Co., Dept. HA, 
2835 E.. Washington Blvd., Los An- 
geles 32, Calif. 

(Continued on page 281) 





FREE CHECK LIST SERVICE FOR HARDWARE AGE READERS 


Use this new, quick way to 


KEEP POSTED on 


NEW ITEMS AND NEW SELLING IDEAS 


These two easy steps will keep you up-to-date on latest information on new items, new 
merchandising ideas, special deals and other profit building information. 


As you read through this issue you will find numbers beneath all adver- 
tisements and with all items described in the Buying Check List. 


When you want more information on any of the items or ideas in the 
advertisements or in the Buying Check List, just circle the corresponding 
number on the Quick Check Postcard below, and mail. We pay the 
postage as a service to readers. Your request will be promptly passed 
on to the manufacturers involved. 
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“FROM THE WORLD’S LARGEST MANUFACTURER OF MERCHANDISED BEST QUALITY, FIX-UP, PAINT-UP, TOOLS” 
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Presentation of the VEW, NEW LOOK 
to the Hardware and Paint Retailers of America 
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special offer! 


Our 85th Anniversary Event 


dw FREE 


PAINT UP 


TOOLS | Popular Floor Tool Tower in bril- 


liant, new colors, plus a stock of 
two, new tools with your order for 
the C120A Fix-Up, Paint-Up Tool 
Assortment, all with the new sales 
packaging. 














beautiful, deep tone turquoise and 2-in-1 Putty Knife Tool 
white. Stocks and displays for self- | | | 
serve 6 each of 17 fast moving, Special end on tool gives that professional look 
individ we ™ ¢ for home window putty jobs. Blade on other end 
| t — = Rasa Dag. ogee to take off old, hardened putty. 12 each Double 
3 "s aed Tone Sa takes only 1a” of Header tools, individually carded and displayed 


—— on a self-serve rack. Packed in place in a corru- 
floor space, a $25.00 value FREE gated container, ready for display. 
with your C120A Assortment. Sales List $15.48 


Dealer Cost $9.29 
Free, at no charge, you get $8.64 ane ae ve 


retail value in two, new tools. Order from your wholesaler. 
Three, individually carded, new 
Double Header 2-in-1 Putty Knife 
Tools and three each individually 
carded Cobra Paint Scrapers. 
These items are included with your 
C120A Assortment. 


Order This C120A Assortment of 
Best Quality, Hyde Fix-Up, Paint- 
Up Tools. All individually Carded 
on Sparkling, New, Captivating, 
Colored Sales Packages. Here is 
the C120A Assortment: 


6 ea. C2E-1Y2” 6 ea. C3E-1%” 
6 ea. C2S-1Y2” 6 ea. C3S-1%” 
6 ea. C2E-3” 6 ea. C3E-3” 
6 ea. C2S-3” 6 ea. C3S-3” 
6 ea. C2E-4” 6 ea. C3E-4” 
6 ea. C2E-5” 6 ea. C3E-5” 
6 ea. C83 24 ea. No. 80-3 
6 ea. C85 Bids. New Capt. Hyde Boat Tools 
6 ea. C8 12 ea. No. 79-3 Sales Packaged for the boat owner, Capt. Hyde 
Scrapers Bids. merchandising unit includes 6 each boat refin- 
ishing scrapers, 6 each heavy duty tools to re- 
Dealer Cost  Profit_ cone gnieh ath electric meri amnuins torch 
or chemicals, 6 each flexible caulk knives. All 
pe $78.08 $52.06 tools individually packaged on blue and white 
cards and packed in place on a nautical, self- 
List—-$1.59 each — 4.77 serve display. 
3 Double Header Sales List $26.58 
2-in-1 Putty Knife Tools — Dealer Cost $15.95 


Dealer Profit $10.6 
List—$1.29 each —— 3.87 ethane 


Plus 5! foot Tower, 
hooks, reorder 7 eee 


reminder cards. $78.08 $60.70 ) ff 2 P 2 ., ’ 
Cee Ue af I /) C Chowe! 


Full Sales List for C120A Assort- 


_ National Hardware Show 
ment plus Free Tools $138.78 Coliseum, New York City 


ORDER NOW FROM YOUR WHOLESALER. September 28 to October 2, 1959 
SPECIAL OFFER BEGINS OCT. 1, 1959. ae a aa 
— EXPIRES APRIL lst, 1960. Retail Paint & Wallpaper Dealers’ Show 


Chicago, Illinois 


Conrad Hilton Hotel 
HYDE MANUFACTURING CO., SOUTHBRIDGE, MASS.. USA November 22 to 24, 1959 
Booth Nos. S-55 and S-56. 


eee Wont More Fact: 


vl a | New Colors On Tower Finished in New, Double Header, 
%\ 
a. 














BUYING CHECK LIST 


Want more details? Just circle item number on p. 275 


(Continued from page 274) 


Item 13 
Two electric can openers 


Two lower-priced models have 
been added to the BVI electric can 
opener line. The N-551, a combina- 
tion wall-or-counter model, comes 


with an easy-mount wall bracket 
and retails for $21.95. The N-550, 
a counter model, is priced at $19.95. 
Both models have white thermo- 
plastic housings and automatic 
shut-off and one touch fingertip 
control. Burgess Vibrocrafters, 
Inc., Dept. HA, Grayslake, Ill. 


Item 14 
Square cake cover, plate 


This square cake cover rests on 
a footed crystal glass plate with 


fluted sunburst design. The seam- 
less cover fits into a groove in the 
plate and forms a seal. Everedy’s 
chrome king - size Kake - Saver 
washes with warm water and soap 


or mild detergent. It comes indi- 
vidually packaged in a gift carton 


< Want more facts? Circle 100, p. 275 


or in a bulk package of four plates 
and covers in a carton. Retails 
from $6.95. Everedy Co., Dept. 
HA, Frederick, Md. 


Item 15 
Tilting arbor saw special 


Delta’s new floor model Home- 
craft 9-in. tilting arbor circular 
saw, regularly $138, can be sold for 
$117 plus the trade-in of an old 
saw from Oct. 1 to Dec. 31. This 
saw is suitable for the do-it-your- 
self fan or an expert wood-worker. 
A merchandising package with lit- 
erature, displays and advertise- 


ment material is available for this 
special. Delta Power Tool Dvww., 
Rockwell Mfg. Co., Dept. HA, 400 
N. Lexington Ave., Pittsburgh 8, 
Pa. 


Item 16 
Rubber sole football shoes 


These Draper-Maynard Pee Wee 
League football shoes feature a 
special rubber sole with molded 


rubber cleats. They have hard toes 
and lock stitch construction. Avail- 
able in sizes 1 to 10. Draper- 
Maynard Co., Dept. HA, 4861 
Spring Grove Ave., Cincinnati 82, 
Ohio. 


Item 17 
Foil tray for party snacks 


These handy throw-away gold 
colored foil party snack trays for 
pastries and appetizers have been 


added to the Bake-King packaged 
foil line. The 74% x 4% in. trays 
are deeply embossed. Rims are 
rolled smooth. They come packaged 
seven to a poly bag and are priced 
at 59¢ per package. A header on 
the packages includes snack rec- 
ipes. Chicago Metallic Mfg. Co., 
Dept. HA, 3711 S. Ashland Ave., 
Chicago 9, Ill. 


Item 18 
Gift-boxed knife promotion 


An assortment of seven gift- 
boxed sets of Flint Waverly edge 


cutlery has a dealer buy four get 
one free promotion until Oct. 15. 
You receive a four-piece set worth 
$5.95. The set includes a 3 in. par- 
ing, 5 in. utility, 344 in. grapefruit 
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BUYING CHECK LIST 


Want more details? Just circle item number on p. 275 


and 6 in. sandwich knife. Also avail- 
able is a new steak knife with a 
carved Pakkawood handle that re- 
tails for $1.75 each, or in a six or 
eight piece hardwood holster set 
for $12.95 and $16.50. Ekco-Flint 
Div., Ekco Products Co., Dept. HA, 
1949 N. Cicero Ave., Chicago 39, 
Ill. 


Item 19 
V-belt pulley merchandiser 
This steel rack holds 36 V-belt 


pulleys and can be used as a 
counter display or hung from per- 


be ai 
ee V- Belt Pulleys 


forated panel board. The pulley 
diameter and prices can be indi- 
cated. Congress Drives Div., Tann 
Corp., Dept. HA, 8750 E. Outer 
Drive, Detroit 34, Mich. 


Item 20 
Number and letter display 


Impulse 
with this 


can be boosted 
eye-catching Number- 


sales 
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Letter Sell-O-Rama. Hy-Ko’s self 
service counter display uses 
hanging packs to stock and sell 
aluminum reflecting letters, num- 
bers and symbols. Each spindle 
holds five packs. This unit is free 
with assortment No. 350 of 40 
dozen letters, numbers, symbols, 
and frames. Hy-Ko Products Co., 
Dept. HA, 6813 Wade Park Ave., 
Cleveland 13, Ohio. 


Item 21 
Flashlight fixture deals 


Less than a yard of floor space 
is needed to set up this steel unit 
for Eveready flashlights, batteries, 
lanterns, and lenses. Two sizes are 
available in 11 colors. Fixture 
Deal No. 1 costs you $284.73, in- 
cluding a 54 x 36 x 19 in. unit with 
four shelves worth $78.50. You 
own the fixture and can net a 
$125.14 profit on sales of the stock. 
Fixture Deal No. 2 returns a profit 


on $101.69 on an initial cost of 
$217.02. National Carbon Co., Div. 
Union Carbon Corp., Dept. HA, 535 
5th Ave., New York, N. Y. 


Item 22 
Aluminized gutter cover 


Topside gutter shield prevents 
clogging of eave troughs and down- 
spouts, eliminating the need for 
gutter cleaning. These aluminized 
metal shields fit over the shingles 
and prevent rotting of the fascia 
board. They have a snap-on fea- 


ture for easy installation. Attrac- 
tive carton contains five 2-ft lengths 
retailing for $2.95. Bulk pack con- 
tains 120 lineal ft. Anight Spe- 
cialties Co., Dept. HA, 4940 Green- 
field, Dearborn, Mich. 


Item 23 
Towel for sportsmen 


Bowlers, 
other 


and many 
want this 


fishermen 
sportsmen will 


colorful terry cloth towel complete 
with chrome chain. The Sports- 
man’s Towel is also handy around 
the barbecue or bar. Comes in an 
individual plastic bag priced at $1. 
Assorted colors available are wash- 
able fast colors. Parvin Mfg. Co., 
Dept. HA, 1149 S. San Pedro St., 
Los Angeles 15, Calif. 


Item 24 
Redesigned cookware line 


Mirro’s redesigned line of cook- 
ware features a new plastic cover 
handle at the side of the utensil. 
Utensils with this Easy-Over Grip 
includes Mirro’s saucepans, sauce- 
pots, egg poacher, 5 in 1 combina- 
tion pans, fry pans, tea kettle, 
double’ boilers, French fryer, 
strainer pan, percolators and drip 
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¢ today... 


You can increase your sales and profits 
substantially with sturdy, beautiful, 
yet inexpensive M & D hardware fixtures. 


¢ why’... 
M & D’s production line manufacturing 
and national distribution, with plants 
east and west, result in competitively 
low prices that are a challenge 
to the store fixture industry. 


¢ and... 


No store fixtures made today—either in 
metal or wood—offer such complete 
flexibility and as extensive a line of 
fixture accessories as M & D 


@ before... 


You invest another cent in store fixtures, 
be sure to use this coupon for either our 
free brochure or store planning services. 


Visit our store planners at the 
NATIONAL HARDWARE SHOW 
BOOTHS NO. 338 & 339 


; “3 3 3 ; 
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M & D STORE FIXTURES are distributed nationally 


by selected hardware wholesalers. 


M&D STORE FIXTURES, INC. 


Manufacturing Plants in the East and West 
Offices in all principal cities 
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M&D STORE FIXTURES, INC. Dept. H4 
6 No. Michigan Avenue, Chicago 3, Illinois 

245 Vineland Avenue, City of Industry, California 

I am interested in: 


[] Complete Store [1] Upgrading or [ Gondolas 


D Wall Units 
Installation Remodeling [) Show Cases [} 


Gift Islands 
NAME 
STREET_._ 
CITY 
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Want more facts? Circle 321, p. 275 
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coffee makers. Cover and pan han- 
dies have holes for hanging. Mirro 
Aluminum Co., Dept. HA, Mani- 


towoc, Wis. 


Item 25 

Poster for tool rental plan 
This attention - getting counter 

card is available to stimulate more 

high profit Might-Mite rentals. The 

tool’s power is demonstrated for 

the customer by driving a stud 


ea 


*, 


q REMINGTON : 
 MIGHTY-MITE = 


STUD DRIVER 


through the steel disc as the poster 
shows. Also available are window 
streamers, folders, newspaper mats 
and a demonstration jig. Reming- 
ton Arms Co., Power Tool Div., 
Dept. HA, Bridgeport 2, Conn. 


Item 26 
Display for faucet aerator 


Melard’s new motion display fea- 
tures a 3-dimensional faucet and 
sink with a battery-operated swivel 
Jet-Aerator that swings from side 
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to side. The 14 x 18 in. display is 
for window or counter demonstra- 
tion. It’s free with the purchase 


of 12 Swivel Jet-Aerators, each 
packed in transparent plastic and 
priced at $1.89. Melard Mfg. Corp., 
Dept. HA, 2926 White Plains Rd., 
New York 67, N. Y. 


Item 27 
Zinc finish on bolts, nuts 
Brite-Gard is a corrosion resist- 
ant zine finish for steel bolts and 
nuts for use in corrosive condi- 
tions. The new finish is used on 
Republic’s line of electro-zinc- 
coated nuts and bolts. There is no 
increase in price. Republic Steel 
Corp., Dept. HA, 1970 Carter Rd., 
Cleveland 13, Ohio. 


Item 28 
Refills for floor waxers 
Chuk-a-wax refills 
waxer applicators 


for floor 
won’t cake or 


harden and this special type of 
polyurethane is water-resistant. It 
releases all the wax it takes in and 
leaves a high luster. There are six 
refills to a set, enough for six 
months’ waxing. The 6 in. size is 
59¢, the 8 in. size costs 69¢ and the 
10 in. size sells for 89¢. Chuk-a- 
wax Div., Harry Serwer, Inc., 
Dept. HA, 271 North Ave., New 
Rochelle, N. Y. 


Item 29 
Speedy cleaner for ovens 

Busy housewives will be heavy 
traffic for Vapor Brite that cleans 
ovens in 20 minutes. Baked-on 
grease is chemically converted by 
vapor to soap that wipes off. This 
product is nontoxic, noncorrosive, 
noncaustic and nonflammable. It 


comes 12 to a pack. Retails for 
79¢ each. Copper Brite Inc., Dept. 
HA, 7233 Santa Monica Blvd., Los 
Angeles, Calif. 


Item 30 
Rack for household items 

This Glide-Out 
trays and other 


rack arranges 
flat household 


items in convenient upright com- 
partments. This rack has compart- 








Pittsburgh offers you 


The Most Complete Color Service 


to bring more paint customers into 
your store ...and help you serve 
them more quickly and efficiently. 


~ PITSBURGH PAINTS 


Manta “rloth 


>» New Maestro Color Planner— 


Contains hundreds of large-size chips of all ready-mixed 

and MAEsTRO CoLors® available in WALLHIDE® Wall 

Paints and Enamels and in SATINHIDE Enamel. Shown ; 

in thousands of pleasing combinations. » Maestro Color Selector— 


@ With this new Magstro CoLor PLANNER your Conveniently displays hundreds of ready-mixed and 
customers can find speedy and accurate answers to MAgEstTrRO Co.ors for interior and exterior painting. 
interior decorating problems. This new book is designed This handy rack includes an ample supply of color 
for use in the store or to be loaned to customers. chips to give customers to take home for further study. 


@ Rugged, durable PiLastrerR Displays @ Most complete line of CoLor Carbs @ Modern Decorating Ideas 
of ready-mixed colors of the most popular in the paint business. These sales builders Colorful 40-page book 
lines of interior and exterior Pittsburgh contain chips of practically every Pittsburgh packed with suggestions by 
Paints. For use on walls or shelves of Paint for the home. Also information on leading decorators. Also con- 
your paint department. how to use them for best results. tains practical painting hints 





@ Pittsburgh Paints’ Fall Festival Of @ If you are interested in 
Tos Valuso~nee ta emenn~ia bate making use of thiscomprehen- | 
F ep tie sive color service to increase | Pittsburgh Plate Glass Company, 
featured on the Andy Williams Show paint sales and profits in Paint Division, Dept. HA-99, Pittsburgh 22, Pa. 
on CBS-TV and affiliated stations as your store, send this coupon. | 
well as on hundreds of radio stations. | Gentlemen: | am interested in learning more about y 


, ea oll complete color service for Pittsburgh Paint dealers 


Pittspurc# PAINTS | 











ADDRESS 
PAINTS « GLASS « CHEMICALS « BRUSHES « PLASTICS « FIBER GLASS 


CITY COUNTY 
IN CANADA; CANADIAN PITTSBURGH INDUSTRIES LIMITED 
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ments for storing platters, lids, 
stove racks and cookie sheets. The 
unit is 7% in. high and 16 in. long. 
It can be installed in base cabinets 
or mounted on a shelf or counter 
top. Retails for $3.95. Dormetco, 
Inc.., Dept. HA, 2380 Westwood 
Blvd., Los Angeles 64, Calif. 


Item 31 
3'%4 in. electric drill bit 

This 314 in. combination Safe- 
T-Bit drills through 2 x 4’s in 30 
seconds when used in a ™% in. elec- 


tric drill. It can be used with ex- 
tensions to drill between studding 
from floor to floor to install 3 in. 
copper tubing waste stacks. It’s 
also handy for venting dryers. 
Screw pilot, spur blades and cutter 
blades are replaced easily. No 
sharpening is required. Retails 
for $19.95. Time Saver Tools Inc., 
Dept. HA, 27 E. Park Ave., Munde- 
lein, Ill. 


Item 32 
Sliding pocket door sample 


Here is ane attention-getting 
counter display to sell space-saving 
pocket doors. It is a working sam- 
ple of the Sterling No. 1430 Pocket 
Door Frame. It shows the assem- 
bly and installation of the univer- 
sal header that can be cut to fit 
doors 2 to 3 ft wide. Split jambs, 
studs, Micro-Disc Hangers, nylon 
door guides and door bumper are 


286 © HARDWARE AGE, September 10, 1959 


also shown. Included is the No. 
883 Pocket Door Pull that requires 
one cutout in the door. John Ster- 
ling Corp., Dept. HA, Richmond, 
Til. 


Item 33 
Tile adhesive display unit 

This counter display features 
Tile-Tex’s nonflammable, nontoxic 
Fast-Set floor tile adhesive. The 
red, white and black display is 18 
x 16 in. with a die-cut to hold a 
one quart can of the adhesive. It 
emphasizes how easy tile can be in- 
stalled with Fast-Set applied by 


 w EQhee 


TO INSTALL FLOOR TILE! 


8 


ADHESIVE 


she 


brush, paint roller or trowel. Tile- 
Tex Div., Flinkote Co., Dept. HA, 
380 Rockefeller Plaza, New York 20, 
N. Y. 


Item 34 
1960 rotary tiller model 


Ariens’ Jet rotary tiller now fea- 
tures an optional tine reverse-drive 
mechanism and fingertip operating 


controls with new automatic clutch 
lock. It’s powered by a 3 hp Briggs 
& Stratton or Clinton engine with 
a Lo-Tone muffler. The jet has 
adjustable tillage from 8 in. to 
20 in. and with tine extenders 28 
or 36 in. wide. Ariens Co., Dept. 
HA, Brillion, Wis. 


Item 35 

Waxless finish for floors 
Kentile vinyl floor finish 

be used on rubber, asphalt 





vinyl asbestos tile, cork, wood and 
linoleum. It’s tough without being 
slippery and the finish is waxless 
and transparent. Comes in quart, 
gallon and 5-gal cans. Kentile 
Inc., Dept. HA, 58 Second St., 
Brooklyn, N. Y. 


Item 36 
Three paint brush styles 

Colored handles and white Tynex 
nylon bristles are combined in a 
new line of popular-priced Maend- 
ler paint brushes. Varnish or 
enamel styles are available in low 
cost assortments with free display 
racks. A third style is the Maend- 
ler Dobi model with white bristles 
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in new miniature General Electric alarm! 





Small enough for crowded places Big enough for easy reading 
Dial lights up at night Priced below other lighted alarms 


General Electric-Telechron Clocks now offer a miniature electric alarm, 
Cue-ette, packed with features that mean big impulse sales for you! 

In fact, consumer pretesting shows the Cue-ette is the size of alarm 
clock four out of every five people said they’d like to own. It’s just small 
enough to fit in tiny spaces (3” x 314”" x 214"), just big enough so it can be 
read even across the room. What’s more, the ““Read-Easy”’ dial lights up 
at night, makes it easy to tell time around the clock. This new kind of 
lighted dial lasts for years and years, costs less than a penny a year for 
current. And as the sales clincher, the lighted dial Cue-ette is priced to 
sell for $6.98 . .. less than any other electric alarm with lighted dial. It’s 
attractively styled with antique white case and white dial. Take your 
profit cue from Cue-ette. Order plenty of these Model 7S261-K’s today! 


_ MINIATURE MODELS 
New “value six display”’ | : 


gives you a full $13.32 profit 


This eye-catching display will help you snare 
big impulse sales. Takes less than 14 sq. ft. 
of counter space, displays six Cue-ette mini- | 
ature alarm clocks in clear plastic packages. ‘ $4.98 CUE-ETTE (regular $5.98 CUE-ETTE (luminous 
_ dial). Hard-to-resist price. dial). Antique white case, 
Deal 2-59 oe f Antique white case with dark brown dial, luminous 
. | white dial. Model 7S261. features. Model 7S$261-L 





2— 75261 @ $4.98 ’ ne, = : + 
2—78261-L @ $5.98 . . ; j ae 
ia aa. Erm sC GENERAL QB ELECTRIC 


TOTAL RETAIL VALUE 


YOU PAY. . 56 = 4 Ne Ae 4 
$22.56 Ti SAEH ON 
r 7 > . NVrT’ i m 
YOUR 1I ROF ['] Clock and Timer Dept., General Electric Co., Ashland, Mass 
All prices are manufacturer's suggested prices— plus applicable taxes 
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brown, marbled handle. 
These brushes are wrapped in poly- 
ethviene. Maendler Brush Mfg. 
Co., Dept. HA, 138 E. 9th St., St. 
Paul, Minn. 


and a 


Item 37 


New corner bar attachment 
These corner can be at- 
tached to shower curtain 


bars 
rods in 


seconds to prevent bathroom pud- 
dies. Forest Specialties’ corner bar 
attachment retails for 98¢. 
shower curtains around 
eliminating gaps between the wall 
and the curtain. Forest Special- 
ties Co., Dept. HA, 13000 Athens 
Ave., Cleveland 7, Ohio. 


It runs 
corners 


Item 38 
Larger lockset rose 

Kwikset ‘400” Line locksets are 
available in the Bel Air or Stand- 
ard design with a larger 2°. in. 
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rose. These locksets can be in- 
stalled in 2 or 2% in. holes with 
enough overlap to hide any frayed 
edges around the bore. The diam- 
eter increase from 2144 to 2°. in. 
was made in all functions and fin- 


ishes without a price increase. 
Kwikset Div., American Hardware 
Corp., Dept. HA, 516 E. Santa Ana 
St., Anaheim, Calif. 


Item 39 
Portable tilting arbor saw 


Toolkraft’s 9 in. tilting arbor 
saw, model 829, can cut stock 34% 
in. thick. This new 1 hp saw is 
easily portable. The rib _ fence 
locks on the front and rear of the 
table with a single touch lever. It 
has a 16 x 20 in. polished ground 


cast iron table that extends to 
34 x 20 in. The heavy cast miter 
gauge indexes automatically every 
15 deg. This Motortool unit retails 
for $149.95. Toolkraft Corp., Dept. 
HA, Plainfield St., Springfield, 
Mass. 


Item 40 
Streamlined hedge trimmer 


A streamlined housing has been 
designed for the 1960 16 in. Little 


en 


t. ¥ 
oe ¢ 


NX 


— oe 


Wonder Hedge Trimmer. Increased 
motor torque and: lifetime lubri- 
cated gear housing are other new 
features. Retail: $59.50. Little 
Wonder, Inc., Dw. of Schiller- 
Pfeiffer, Inc., Dept. HA, 1028 
Street Road, Southampton, Pa. 


Item 4] 

Tank ball basket display 
Twenty-four Korky Flapper 

Tank Seals are available in a spe- 


cial turquoise plastic laundry bas- 
ket display. Each Korky comes in 
a handy take-home Blister-Pak 
unit. The basket retails for $2.98, 
and is an extra profit. Display card 
attaches to the basket. Offer ex- 
pires Nov. 31. Lavelle Rubber Co., 
Dept. HA, 424 N. Wood St., Chi- 
cago 22, Ill. 


Item 42 
Marine glue merchandiser 


You can set up the Ferdico ma- 
rine display stand in less than two 
square feet of counter space. It 





RAP the fast moving money maker for all dealers 


A high quality paint remover that creates repeat 
sales is RAP. Customers buy it again and again | — 
as a preferred product. Consumer acceptance saan ” € RAP = a 
across the nation has caused a steady increase We | “3 am lAE al | 
in sales for this heavy consistency paint remov- te see : 
er. RAP will stay wet longer, holding the remov- — 
er to the surface for fast action. The manufactur- 
ers of RAP paint remover also make a complete 
line of allied products including a brush cleaner 
and a paint bond. The entire line of products 
is backed by many sales aids to help you fea- 
ture RAP products, and technical assistance to 
increase your sales with this excellent line. 


Visit our Booth #B-104 at the R.P.W.D.A. Show, 
November 22-24th in Chicago, Illinois. 








RAP PRODUCTS, INC. say city, michican 


Want more facts? Circle 324, p. 275 
HARDWARE AGE, September 10, 1959 © 289 





BUYING CHECK LIST 


Want more details? Just circle item number on p. 275 


(hee Oy st5 
Guess 
~ WATERPRODE COmenTs 

pee one ere 
et, tea @Oe 


holds marine glues worth $61.25 
that cost you $36.75. This assort- 
ment includes 16 compounds in a 
variety of sizes, quantities and col- 
ors. The stand comes with an in- 
formation booklet for your custom- 
er’s convenience. L. W. Ferdinand 
& Co., Dept. HA, Newton Lower 
Falls 62, Mass. 


Item 43 
Marine padlock display 


Hurd lifetime bronze marine pad- 
locks are now displayed on a dual 
purpose counter unit with rear 
storage. The wire shelving is col- 
lapsible for use as a wall hung 


HURD 


MARINE PADLOCKS 


display. Hurd Lock & Mfg. Co., 
Dept. HA, 9689 Grand River, De- 
troit 4, Mich. 


Item 44 
12 in. electric fry pan 


Housewives will like using this 
12 in. electric Submers-a-matic fry 
pan. It has a signal light that 
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goes out at selected temperatures, 
stay-cool handle, and can be wash- 
ed like a dish. Made of heavy 


aluminum. Therm-O-Ware_ Elec- 
tric Corp., Dept. HA, 869-879 
Rockaway Parkway, Brooklyn 36, 
Ns Be 


Item 45 
72 piece hand tool kit 


This 72 piece All American as- 
sortment No. AA-72 consists of 12 


basic hand tools, six each, most 
used by homeowners, craftsmen 
and hobbyists. The assortment of- 
fers any tool for 99¢. Great Neck 
Saw Manufacturers, Inc., Dept. 


HA, Mineola, N. Y. 


Item 46 

Seven hp riding tractor 
Wonder-Boy 700 riding tractor 

has a seven hp Briggs & Stratton 

engine, a single-pedal brake and 

clutch control, 3-to-1 steering, low 


center of gravity and a variety of 
matched implements. Top speed is 
six mph, and a special pulley allows 
the tractor to move at 1 mph for 
heavy-duty tilling. Snow thrower, 
disc harrow, cultivator, dozer, 
plow, mower and trailer cart at- 
tachments are available. Simplicity 
Mfg. Co., Dept. HA, Port Wash- 
ington, Wis. 


Item 47 


Wheeled garden hose reel 


Real-Reel 
tired 


rubber- 
hose reel. 


is a mobile, 
mounted garden 





Capacity is 100 to 200 feet of hose, 
depending on hose diameter. Unit 
is cadmium plated with non-corro- 
sive water swivel which permits 
reel operation while water runs. 
Salem Tool Co., Dept. HA, 976 S. 
Ellsworth Ave., Salem, Ohvo. 


Item 48 
Hog bristle paint brush 


Professionals, homeowners and 
boat painters will be traffic for 
this professional - type Painter’s 
Pal Pure Bristle Fitch brush. This 
brush is handy for narrow areas 
and has a long, easy-to-control oval 
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Nationally Advertised in Leading Magazines 


IF YOU SELL GOOD PAINT= 39=«s-s-« == 


varcn 
Housekeeping ) ” 


SELL GUM TURPENTINE — 


the original, standard Paint Thinner 


You wouldn’t sell a diamond in a brass setting—so why sell 


eeddentgny tity 


subturps with Good Paint. Gum Turpentine is the original, 
fool-proof paint thinner for oil-based paints, enamels and for 
varnishes, It penetrates properly to anchor the paint—enriches 
the paint film. Nationally advertised in leading magazines. 


Order a good stock of Gum Turpentine today. The AT-FA 


AMERICAN TURPENTINE FARMERS ASSOCIATION 


seal is your assurance of genuine spirits of Gum Turpentine, General Offices: Valdosta, Ga. 
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ONLY 
RUTLAND 
CAULKING 
COMPOUND 
Cs tiof HAS THE 

NEW 

KLIP-TIP * 

NOZZLE 


*Reg. & Pat. Pend 


Only with Rutland’s ‘“‘KLIP- 
TIP” nozzle cartridge can you 
customize the opening to three 
or more different sizes. Rutland 
dries to a tough skin, but re- 
mains soft and pliable under- 
neath. Also available in Hand 
Squeeze Tubes, qts.—1, 5 gals. 
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RUTLAND 
GLAZING 
COMPOUND 


The scientific 
replacement for putty 





Easier to use . . . does a better, 
longer-lasting job. Forms a 
plastic seal which will not 
harden, crack or pull away 
from wood or metal sash. 1, 2, 
5 and 1214 lb. cans. 


over years 


RUTLAND FIRE CLAY COMPANY 


Rutland, Vt. 
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handle finished in clear lacquer. 
It’s made of a combination of do- 
mestic and Chinese type hog bris- 
tles. Comes in sizes 34, 1, 14, 1% 
and 2 and costs you $4.80, $5.70, 





$7.50, $12.60 and $20.40 per dozen. 
David Linzer & Sons, Inc., Dept. 
HA, 10-20 Astor Place, New York 
3, N. Y. 


Item 49 
Plastic phono record case 


Lustro Ware’s Platter Porter 
will lure teen-age traffic. It holds 
fifty 45 rpm records, divided and 





indexed. Comes in white, red, and 
tan leather finish. Columbus Plas- 
tic Products, Inc., Dept. HA, 1625 
W. Mound St., Columbus 23, Ohio. 


Item 50 
Balicock shank extender kit 


Convenient for plumbers is this 
shank extender kit for lengthening 
standard balleock shanks to 234 in. 





The No. 422 kit is small enough to 
fit any plumber’s tool box. Mans- 
field Sanitary, Inc., Dept. HA, 
Perrysville, Ohio. 


Item 51 
New packages for balloons 


Imprinted Qualatex birthday bal- 
loons now come packaged in 25¢ 





and 49¢ assortments. These new 
poly packages can be hung for self 
service. They contain a colorful 
selection of 8 and 16 No. 7 round 
balloons. Pioneer Rubber Co., Dept. 
HA, 496 Tiffin Rd., Willard, Ohio. 


Item 52 
4 in. stubby screwdriver 
This K-D_ stubby screwdriver 


handles all Phillips screws, Reed & 
Prince screws 0 to 10 and slotted- 
head screws with its reversible bit 
in a shock-resistant plastic handle. 
Heavily fluted handle supplies good 
leverage and can be imprinted as a 


Want more facts? Circle 326, p. 275 
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gift item. The 4 in. long screw- 
driver is available boxed individu- 
ally or on a skin-packed display 
card. K-D Mfg. Co., Dept. HA, 


Lancaster, Pa. 


Item 53 
Six outboard motor models 


West Bend’s 1960 line of out- 
board motors includes six models, 
from the 2 hp Shrimp to the 40 
hp Golden Shark. Safety features 
include a starting safety switch, a 
gear shift interlock, a reverse tilt- 
lock and reverse lock. The 12 hp 
120 series is shown. It weighs 59 
lb and is easy to carry. It can pull 





light skiers and speeds up to 25 
miles per hour. Outboard Motor 
Div., West Bend Aluminum Co., 
Dept. HA, Hartford, Wis. 


Item 54 
Squirrel-proof bird feeder 

This squirrel-proof bird feeder 
works on the principle of a see- 
saw. The primary perch is coun- 
ter-balanced and squirrels weigh- 
ing over 8 oz will receive a mild 
electrical shock. A small six-volt 
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CONFIDENCE 
Noite. by Fonfermonee 








“ TOTRUST : 


ies Lf 
‘ METAL ~f) 
<a 


The confidence of your customers is earned, and 
is retained only through consistently good perform- 
ance of the products you sell. A customer may for- 
get the price paid for a specialty coating — but 
will never forget or forgive the dealer who sold 
him a coating that did not fulfill its promises. 
Wilbur & Williams promises your customer a su- 
perbly formulated line of specialty maintenance 
coatings that have proven themselves under sever- 
est conditions to be the highest quality protecive 
finishes available. The perfect coatings for selling 
all industrial and domestic markets. 


Write for complete information on the 
Wilbur & Williams performance line of 
specialty coatings. 


METAL COAT For all metal surfaces — 
rusted or clean, damp or dry. 


THE WILBUR & WILLIAMS CO., INC. 


Factory and General Offices 
657 Pleasant St., Norwood, Mass. 


In Canada, WILBUR & WILLIAMS 
7920 16th Ave., Ville St. Michel, Montreal 38, P.Q. 


Want more facts? Circle 327, p. 275 
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dry cell battery activates the coil. 
The Electronic Rodent Repeller 
lists for $34.50. Ardmore Special- 
ties, Dept. HA, Box 188, Ardmore, 
Pa. 


Item 55 
Green plastic tackle box 

This low-priced plastic tackle box 
features two cantilever trays with 
10 single and two double compart- 
ments for lures and small tackle. 
There’s room in the bottom of the 
box for bait and spin-casting reels. 
Plano’s No. 5802 model is 12%, in. 





x 5% in. It has brass 


x 5'% in. 
hardware and a nylon latch. Comes 
in a marbleized green and won't 
rust or corrode. Plano Molding Co.., 
Dept. HA, Plano, Ill. 


Item 56 
Kitchen products display 


Samples of all Swanson products 
are featured in this multiple floor 
display. The unit is pre-wired and 





BUYING CHECK LIST 
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comes with range hoods, built-in 
clock, built-in radio and _ single, 
double and triple paper racks. A 
color swatch board and a literature 
rack is included. The floor display 
is free with the purchase of the 
display items. The company’s line 
of built-in electric clocks have been 









tivenatere | 








repackaged in a counter top dis- 
play. Swanson Mfg. Co., Dept. HA, 
607 S. Washington St., 
Mich. 


Owosso, 


Item 57 
Ratcheting box wrenches 


Six sizes of ratcheting box Super- 
renches with 6 and 12 point open- 
ings from 14 to % in. have been 
added to the Williams line. Nuts 
and bolts can be quickly and easily 
turned with these wrenches. 
Wrenches are chrome-plated over 








nickel and available individually or 
in two sets in plastic leatherette 
roles. J. H. Williams & Co., Dept. 
HA, 400 Vulcan St., Buffalo, 7 
N. Y. 


’ 


Item 58 
Display for fishing floats 

Dayton Bait’s Rod Tip Action 
Float is featured in this red, white 
and green plastic counter display. 
The display ties in with the com- 





pany’s advertising program for this 
float. Dayton Bait Co., Dept. HA, 
2701 S. Dixie Drive, Dayton 9, 
Ohio. 


Item 59 
Planter and coaster stands 


tedwood tub planter stands and 
coaster stands have been added to 





the Folding Fence line. The coast- 
ers are brass-plated and come in 
five sizes with a plastic drain pan. 
Ohio Wire Products Co., Dept. HA, 
1025 E. 5th Ave., Columbus 3, Ohio. 


Item 60 
Pastel aluminum roof paint 


This colored aluminum roof and 
siding paint cools building inte- 
riors up to 15 deg in summer and 
retains heat during colder months. 
Sapolin’s Temp-Trol insulates, wa- 
terproofs, weatherproofs and dec- 
orates roofs up to 10 years. It 





PIP FP PN Pe, PS YES Tee ee 





When ordering coated work gloves... 


STOCK THESE 4, AND 
| YOU NEED NO MORE! 


. You can satisfy 100% of your coated work glove 
customers with a basic stock of four glove styles. In 
each basic style, Edmont offers you a proven seller. 





They’ve been advertised for years in The Saturday 
Evening Post. Your customers know them, buy them, 
at good profit to you. 








D= NEOPRENE-COATED KNITWRIST: 
$1.29 — $1.39 range 


No. 908 THUMBS UP fits this category exactly, can 
retail for $1.29. It is fastest-selling liquidproof glove 
because its reinforced neoprene coating gives best 
all-around protection against cutting, abrasion, oils, 
solvents, acids, caustics, and heat. 





a VINYL-COATED KNITWRIST: 
98c — $1.19 range 


For this category, Edmont offers a choice: No. 707 
TURTLE (illustrated), which can retail at 98c, or 
NO. 303 MONKEY GRIP, which returns full-profit at 
$1.19. Turtle is super-flexible, jersey-lined. Monkey 
Grip has tougher coating for longer wear. Edmont 
Vinyl will not chip, crack or peel. 











s VINYL-IMPREGNATED SLIP-ON: 
$1.00 range 


No. 120 wWeERX, retailing at 98c, returns full profit 
of $3.92 per dozen. Made of a miracle fabric that out- 
wears 8 oz. cotton 5 to 1. Has positive non-slip grip; 
is 100% machine washable. 





Order your basic stock from your wholesaler now 


oe eo ee 

















= FULLY-COATED 12” GAUNTLET: 
$1.59 — $1.89 range 


Here Edmont offers a choice of three: No. 712 
TURTLE (illustrated), full profit at $1.59; No. 312 
MONKEY GRIP, full profit at $1.79; or No. 912 
THUMBS UP, full profit at $1.89. All are job-fitted 
for handling in oil, chemicals and solvents. 





é Edmont sos-rmep worx GLOVES 


Edmont Manufacturing Company * 1214 Walnut Street, Coshocton, Ohio 
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comes in pastel shades and plati- 
num white. No special equipment 
is needed for application. Suitable 
for asphalt shingles, slate, corru- 
gated metal and tar paper. Comes 
in gallon and five gallon contain- 
ers. Sapolin Paints, Dept. HA, 205 
E. 42nd St., New York 17, N. Y. 


Item 61 
Sticker to attract hobbyists 


You can attract hobbyists with 
this colorful window sticker. The 
words on the sticker will identify 
your store as the place to get items 


HOBBY 


you stock. The 4 x 5 in. sticker can 
be used on windows, doors, or coun- 
ters. Ambroid Co., Dept HA, E. 
Weymouth 88, Mass. 


Item 62 
Furnace for bullet-casting 


Lyman’s Mould-Master heavy- 
duty electric furnace achieves pre- 
cise control of bullet metal tem- 
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perature with a large adjustable 
thermostat calibrated from 425 to 
875 deg F. A bottom spout with 
an adjustable lever-stop for con- 
trolled pouring is another feature. 
Special high-resistance loops in the 


windings keep the spout from cool- 
ing and insure a steady, even flow 
of metal. It retails for $43.50, is 
rated at 1000 watts and operates 
on 115 volts A.C. or D.C. Lyman 
Gun Sight Corp., Dept. HA, Mid- 
dlefield, Conn. 


Item 63 
Colonial wood project kits 


This X-acto display promotes 
five new Early American Home 
Decorating Project kits. The No. 
503 merchandiser deal includes 18 
kits with a free finished spoon 


rack planter, a display sign and an 
easel display with four kits. The 
assortment contains four spoon 
rack-planters, four pipe rack-plant- 
ers, four doll cradle-planters, three 
spoon and plate racks and three 


cobbler’s bench planters. Retail 
value of the kits is $104.10 and 
dealer cost is $62.46. X-acto, Inc., 
Dept. HA, 48-41 Van Dam St., 
Long Island City 1, N. Y. 


Item 64 
14 oz. insulated tumbler 


A 14-oz tumbler, insulated with 
plastic foam, has been added to the 
Thermo - Serv line. This new 
tumbler keeps drinks hot or cold. 
A set of six tumblers comes in gold 
and black with “Crazee’”’ cartoon 
designs for $7.95. Other styles in- 
clude a set of four in pastel colors 
retailing for $3.88 and a set of 


At OAR TIE AID LOSE LEI 


eight sportsman decorated tumblers 
selling for $8.95. N. F. C. Engi- 
neering Co., Dept. HA, 2939 Sixth 
Ave. North, Anoka, Minn. 


Item 65 
Screw-type swaging tool 
Here’s a new screw-type swag- 
ing tool for aluminum, brass and 
copper tubing where sweat-type 
fittings are needed. Imperial’s No. 
194-S swages 1%, % and “x in tub- 
ing. Swage alignment of the tube 
is assured each time. The yoke is 


\ 
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AaShington FEATURES 
3 NEW ITEMS FOR 9 


"LAZY SUSAN” 
REVOLVING SHELVES 
AND HARDWARE 


Latest and finest in rotating shelves 

and hardware. A brand new ‘“‘Wash- 

ington” design for any cabinet in the 

home. Brings “‘dead”’ cabinet space to 

“‘life’’ making storage items easily 

accessible. 

* Smooth Operating—Shelves attached to post 
and pivot operates on ball bearing hardware. 

« Easy Installation— fasten upper and lower pivot 
to cabinet, drop assembled post and shelves 
into place. 

® Attractive— Shelves finished in brilliant modern, 
coppertone. 

® Easy Cleaning—Shelves and post lift out by 
hond as a unit, reinstalls just as easily, 

® Available as individual components or com- 
plete packaged units. 











2 


NEW 
SEMI-CONCEALED 
INSET HINGE... 

A 3,” inset hinge—attractive, modern 
in design, adds sparkle to cabinets. 
Quick to install and economical, the 
No. 1015 is available in Polished Chro- 
mium, Brass, or Copper and Dull 
Bronze. 


IMPROVED 
HIGH-IMPACT POLYSTYRENE 
DRAWERS 


Washington’s convenient Poly- 
styrene drawers—light weight, | | ; 
smooth-operating, easy to clean. ag s VISIT THE WASHINGTON 
® For cabinets in homes, offices, schools BOOTH NO. 77 AND 78 
her | ions. 
wehoneninonsees: AT NATIONAL BUILDERS 
® Drawer runners glide on noiseless 
nylon pads. HARDWARE SHOW... NEW 
, : , ORLEANS, LA., SEPT. 28-30. 
Easy-to-install— attractive. 


| WASHINGTON STEEL PRODUCTS, INC. 


, i TACOMA 1, WASHINGTON Dept. HA-9 
ashington CANADA: Genera! Saies Syndicate, 202-470 Granville Street, Vancouver, 8B. C., Canada 


DISTINCTIVE BUILDING PRODUCTS 
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Want more facts? Circle 329, p. 275 
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BUYING CHECK LIST 


made of forged steel and has the 
latest slip-on feature. This light- 
weight tool and all necessary parts 
fit a blue metal box. J/mperial Brass 
Mfg. Co., Dept. HA, 6300 W. How- 
ard St., Chicago 48, Ill. 


Item 66 
Stainless steel percolator 


Hamilton Beach’s Model 
coffee maker is immersible and 
guaranteed for five years. This 
stainless steel percolator, capacity 
of two to nine cups, starts to perk 
within one minute. The body of 


15CM 


the coffee maker has cup gradua- 
tions. Light indicator goes on 
when plugged in, and off when 
coffee is ready. Comes with in- 
struction booklet, cord set and 
measuring cup for $26.95. Hamil- 
ton Beach Co., Div. Scovill Mfg. 
vo., Dept. HA, Racine, Wis. 


Item 67 
Redesigned padlock line 


A rugged 36-in. chain and sturdy 
lock body are combined in one unit 
in this redesigned Universal 3- 
Foot Chain Lock. The chain lock, 
an import, is handy for fastening 
truck tail gates, tire racks and 
locking vehicles or boats to stan- 
chions. It sells for 79¢. A heavy- 
duty Trelock Padlock series that 
features Intra-Laminated interior 
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and seamless steel housing retails 
for 69¢ and up. All locks and keys 
are mounted on cards and multiple 


wire-rack and counter merchandis- 
ers are available. Hamilton Import 
Corp., Dept. HA, 182 Front St., 
New York, N. Y. 


Item 68 


Shampooer-vacuum appliance 

Here’s an upholstery shampooer- 
vacuum unit for furniture, carpet- 
ing and automobile interiors that 
you can add to your rental depart- 
ment. Clarke’s Upholstery Sham- 
pooer-Vac has a 30 ft #16-3 non- 
marking cable for a wide operation 
range. Hoses have snap-on fasten- 
ers for easy attachment and re- 
moval. Tanks are stainless steel 
and top castings are highly pol- 
ished aluminum alloy. The unit 
has a wire basket for easy trans- 
portation of hoses, brush head, 
vacuum hose and shampoo. Clarke 
Floor Machine Co., Dept. HA, 30 
E. Clay Ave., Muskegon, Mich. 


Item 69 
Self-leveling bath scale 


Features of the Counselor Cham- 
pion bath scale are a self-leveling 
device and a streamlined pick-up 
handle. The scale design matches 
a hamper set in the Counselor line. 
The bath scale lists for $7.45 and 


WANT MORE DETAILS ON THESE ITEMS? JUST CIRCLE 


$7.95. 
2107 
Ill. 


Brearley Co., 
Kishwaukee_ St., 


Dept. HA, 
Rockfo rd, 


Item 70 
House paint floor display 


Gold Bond’s floor display exhibits 
16 exterior Velvet Latex house 
paint colors and illustrates easy ap- 
plication over wood surfaces. Easy 
cleanup, with this paint’ that 
doesn’t need turpentine or thinners, 


is also featured on the five foot 
high unit. National Gypsum Cc., 
Dept. HA, 325 Delaware Ave., Buf- 
falo 2, N. Y. 


Item 71 

Cube tap twins with ground 
One of these new Rodale cube 

tap twins allows a single grounded 


outlet to be converted into three 
grounding outlets. The other al- 





ITEM NUMBER ON FREE POSTCARD, P. 275 


lows a single two-slot nonground- 
ing outlet to be converted into 
three grounded outlets. They are 
made of Bakelite with polarized 
slots and double wiping contacts. 
It’s possible to convert one-half of 
these duplex receptacles into three 
outlets and leave the other half 
available for use. They can handle 
o-Wire caps and 2-wire standards 


caps, rated 15 amp-125 watt. Avail- 
able in brown and ivory. Rodale 
Mfg. Co., Dept. HA, Emmaus, Pa. 


Item 72 

Display for spring clamps 
Cincinnati Tool’s No. 5 Har- 

grave spring clamp display can be 

used on a counter, an island or 


HARGRAVE 


® SPRING CHAMPS © 


Pelt ir 


hung anywhere. The stand and fix- 
tures are included when you buy 
36 spring clamps at regular price. 
Cincinnati Tool Co., Dept. HA, 
1961 Waverly Ave., Cincinnati 12, 
Ohio. 


Item 73 

Refinished cabinet hardware 
Satina, a new Penn-Akron fin- 

ish, is being used on a select group 

of die cast cabinet hardware. The 

finish has a satiny soft tone that 


VWeatina 


is complimentary to darker woods 
in kitchen cabinets, built-ins or 
furniture. The display board shown 
has a black fabric-like background 
that accents the new finish. Board 
is free with introductory offer of 
a starter stock at a special price. 
Hardware Div., Penn-Akron Corp., 
Dept. HA, Woodside 77, N. Y. 


Item 74 
22-cal bolt-action rifles 


Two new bolt-action rifles have 
been added to the Mossberg line. 
The 620K is a single shot model. 





The 640K, a 5-shot clip repeater, 
is shown here with the C-Lect-Pow- 
er scope which is available as an 


extra. Barrels are of steel, re- 
ceiver and bolt are extra heavy and 
double extractors are _ provided. 
These Chuckster rifles have closed 
breech action and take a 22 cal 
magnum cartridge. Each _ rifle 
weighs about 6 lb. The 620K sells 
for $28.88 and the 640K for 
$39.88. O. F. Mossberg & Sons, 
Inc., Dept. HA, 131 St. John St., 
New Haven, Conn. 


Item 75 

Economy screen door closer 
Simple installation and low price 

are features of this closer for 

screen and combination doors. No. 

78 is a compression spring closer 

with fingertip closing speed adjust- 


ment and baked aluminum finish. 
Dexter Lock Div., Dexter Indus- 
tries, Inc., Dept. HA, 1601 Madison 
Ave. S. E., Grand Rapids, Mich. 


Item 76 

Heavy-duty garden spreader 
Garden spreaders in 18, 23, and 

28 in. sizes are available with 

Micro-Set control for even spread- 

ing. Agitator and shutter quickly 

detached for cleaning. Heavy con- 
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Want more details? Just circle item number on p. 275 


struction makes spreader ideal for 
rental service. Salem Tool Co., 
Dept. HA, 976 S. Ellsworth Ave., 
Salem, Ohio. 


Item 77 
Steel ball bearing slide 


The 324 Budgeteer slide is a three 
section, steel ball bearing slide 


with extended position locking, 
quick disconnect mechanism, and 
150 lb rating offered at budget 
prices. Grant Pulley & Hardware 
Corp., Dept. HA, High St., West 
Nyack, New York. 


Item 78 
Finish for aluminum locks 


Schlage escutcheon designs now 
have a gold anodized aluminum fin- 
ish that won’t scratch or corrode. 
It’s available in Savoy, Darien, 
Divieral, Refent and Barrington 
escutcheon designs with Plymouth, 
Novo or Tulip knob designs. 
Schlage Lock Co., Dept. HA, 2201 
Bayshore Blvd., San Francisco 19, 
Calif. 


Item 79 


New type sabre saw blade 
Here’s an imported sabre saw 
blade that cuts on the up-stroke 
and disengages from the material 
on the down-stroke. The Scintilla 
saw blade is backed up by a roller 
guide. These Swiss-made Lesto 
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saw blades are available in type 
T/11C, T/11D, T/44C and T/44D. 
The T/11 blades are saw-set and 
the T/44 blades are saw-set and 
ground. A box of five T/11 blades 
retails for $3 and a box of T/44 
blades for $3.25. Victor J. Krieg, 
Inc., Dept. HA, 611 Broadway, New 
York 12, N. Y. 


Item 80 

Sticky window tool package 
Windo-Zipper, a tool for open- 

ing sticky windows, is now packed 

individually on yellow and_ black 

printed cards. The cards can be 


windo zipper 


used on perforated panels or in 
bins. Rene-Craft Products, Dept. 
HA, 120 E. Railroad Wil- 
mette, Ill. 


Ave., 


Item 81 

Rack for tile-like samples 
Flintkote’s display rack for tile- 

simulated paper samples of Tile- 

Tex floor tile holds up to 15 paper 


samples in each of 47 pockets. 
These 3 x 3 in. paper samples are 
contained in an octagonal-shaped 
rack of laminated board 33% x 
3314 in. One rack comes stocked 
with Tile-Tex asphalt tile paper 
samples and a companion rack is 
filled with Flexachrome viny]-as- 
bestos tile paper samples. The 
racks can be used on counter, floors 
or walls. Flintkote Co., Dept. HA, 
30 Rockefeller Plaza, New York 20, 
N.Y. 


Item 82 
Portable backyard ice rink 


Freez-Fun, a portable backyard 
ice skating rink, has a corrugated 
aluminum sidewall with _ rolled 
safety edges, a heavy gauge poly- 
ethylene liner and durable plastic 
clips. It comes in 16, 20 and 28 ft 
diameters and can be quickly and 
easily put up and taken down. Pro- 
motionally-priced and packaged in 
illustrated cartons. Merchandis- 
ing aids are available. Aluminum 
Hardwares, Inc., Dept. RA, Forest 
Park, Ill. 


Item 83 
Electronic tube preserver 


Snapit #45 TV Tube Guard 
checks the surge of current flowing 
into electron or radio tubes, re- 
duces the damage to filaments and 
increases tube life. It’s easily in- 


Adds LIFE to TV and 
Radio Tubes 


UST PLUG iN 








stalled on television sets, radios, 
hi-fidelity units or phonographs. 
This device retails for about $1. 
Comes individually mounted on 
blister card. Cable Electric Prod- 
ucts, Dept. HA, Providence 7, R. I. 


Turn to p. 302 for new cost sav- 
ing store and warehouse equip- 
ment, 





A glazing compound 
formulated especially 
for today’s modern 
aluminum sash. 

















New Plasti-glaze Aluminum Gray is spe- 
cially prepared for use on aluminum sash 
although it may be used on steel or 
wooden sash as well. 


It is compounded to exact consistency for 
the home owner’s use—no mixing, no 
thinning, no painting required. 



































Plasti-glaze Brilliant White, which has be- 
come America’s largest selling glazing 
compound for wood and steel sash, will 
continue to be available. 




















Plasti-glaze white and Aluminum 
Gray are available at regular price— 
no premium. 


Plasti-glaze’s eye-catching, double seal, 
lithographed containers promote sales 
and assure fresh, easily applied glazing 
compound, every sale. 





Packaged in 1-2-4 and 5 pound cans. 
Larger sizes also available. 


PLASTIC PRODUCTS COMPANY Main Office and Laboratory 
6475 Georgia Ave. + Detroit 11, Mich. 





Factories: Detroit « Chicago « Jersey City « Richmond, Va. 
anufacturing Subsidiaries : Oakland « New Orleans ¢ Kansas City « Tampa ¢ Toronto 


Want more facts? Circle 330, p. 275 
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Cost Saving Equipment For Store And Warehouse 


Keep posted on this new cost saving equipment for store 
and warehouse. For more details circle number, p. 275 


Item 84 
1960 light-duty truck line 


You’ll get improved ride, han- 
dling and durability in this com- 
pletely redesigned line of light- 
duty Chevrolet trucks for 1960. The 
new independent front wheel sus- 
pension with torsion springs is 


largely responsible for these fea- 
tures. The panel and pick-up trucks 
feature step-in height cab floor and 
seat. Roomy cab structure is on 
new rubber mountings and there is 
a new hydraulic clutch control and 
suspended pedals. Powerglide auto- 
matic transmission and 6- and 8- 
cylinder engines are available in 
the modern styled trucks. Chevro- 
let Motor Div... General Motors 
Corp., General Motors Bldg., De- 
troit 2, Mich. 


Item 85 
Illuminated display unit 

Here’s an easily changeable dis- 
play that uses brightly colored let- 
ters and symbols, animation and 
black-light for illumination at 
night or in dark areas. The dis- 
play has a steel frame and hanger 
bars. Two. sizes are. available, 
24 x 18 in. and 36 x 24 in. with or 


without a black-light fixture. The 
animated spot for eye catchers or 


designs operates with a_ battery 
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motor. Each display comes with 
an assortment of changeable let- 
ters with clips. Business Displays, 
Inc., Dept. HA, 917 Washington 
Ave. South, Minneapolis 15, Minn. 


Item 86 
Store equipment catalog 

Metal display equipment, bin- 
ning and signing units and miscel- 
laneous merchandisers are detailed 
in Darling’s 17-page booklet. A 
separate price list leaflet is in- 
cluded. L. A. Darling Co., Dept. 
HA, Bronson, Mich. 


Item 87 
Vacuum unit for lift truck 

This new Yale vacuum-cup lift 
truck attachment permits handling 
large cartoned goods’ without 
clamps or forks in front of the 
truck carriage. This device holds 


up to four filled cartons at a time 
through suction created by four 
vacuum cups. Maneuverability of 
lift trucks can be increased with 
the attachment that can handle 
cartons weighing about 300 Ib. 
Yale Materials Handling Div., Yale 
& Towne Mfg. Co., Dept. HA, 11000 
Roosevelt Blvd., Philadelphia 15, 
Pa. 


Item 88 
Adjustable display cabinet 


This steel cabinet for merchan- 
dise provides 20 sq ft of display 
space in a 2 x 8 ft area of floor 
space. Easy adjustment of shelves 
permits quick arrangement of dis- 
plays. The 5 ft 3 in. Displayer has 
five shelves. Bottom shelf is 24 in. 
deep and others step back to 12 in. 
at the top. Comes in a package 
ready to assemble. Berger Div., 
Republic Steel Corp., Dept. HA, 
Canton, Ohio, 


Item 89 

Lawn mower cleaning stand 
You can go into the lawn mower 

cleaning business with the Model 

80 Ideal cleaning stand that recir- 

culates cleaning solvent indefinite- 

ly. It cleans mowers, engines, 


woe ,& 
\ 


% 
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¥ 
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transmissions, bearings and other 
machine parts. A 12-gauge metal 
sink slopes to one corner and a 
separate motor-pump unit clamps 
to a 5-gal drum of cleaning solvent. 
The sink of this low-cost unit sup- 
ports up to 500 lb. Fate-Root- 
Heath Co., Dept. HA, Plymouth, 
Ohio. 


PLPPLPPPLLLLL LL? 


Turn to p. 304 for a listing of 
new aids to help you sell better. 





Merchandising ideas.. 


TWO WAYS TO MAKE 
MORE MONEY ON 
WATER-SOFTENER SALT 





STAI 
STE 


FH ULTS. 


ELECTRONIC WATER SOFTE 


SOFT WATER SERV 





Here’s a business opportunity no one should 
overlook! The market for water-softener salt is 
profitable . . . it’s equally strong winter and 
summer .. . and it’s growing by leaps and bounds 
in hard-water areas everywhere. 

The best way to get your share of this booming 


market is to sell the salt that does the best job of 


regenerating all types of home water softeners— 
Sterling Water-Softener Salt. Either of the methods 
described below will help you make extra money on 
this fast-moving product. The method you choose will 
depend on the number of softeners in your area. 


I. Delivery. Where many of the homes in your area 
have water softeners, you can profit by setting up a 
“milk route” for salt. With a definite number of homes 
needing salt week after week throughout the year, you 
can sell a lot of Sterling Salt on a regular basis. This 
home-delivery system, by enabling you to visit cus- 
tomers at regular intervals, will also help you sell 
many other items. 


(Note: Sterling Water-Softener Salt products for home 
delivery are available in tough, multi-wall 100-, 50- and 
25-lb. bags. All can take a lot of punishment... all 
are easy to store and handle.) 
II. Display. In areas where the water-softener market 
is less developed, you can make a good profit by 
establishing your store as the community headquarters 
for softener salt and service. How to accomplish this? 
Here are a number of merchandising ideas that have 
proved successful many times. 

First, use the selling power of the colorful bags 
themselves by arranging a Sterling Water-Softener 


Service and research are the extras in 


STERLING .2:-n<- SALT 


INTERNATIONAL SALT COMPANY, INC. 


STERLIM. 


, Li BUTTC® 


Salt display in your store. Then, choose from the 
variety of free sales aids available from International 
Salt Company. You can brighten your display with 
compelling posters, tags and counter pieces .. . tell 
passing motorists that you stock this popular product 
by posting an “Authorized Dealer” sign outside your 
store... place Sterling Salt ads in your local newspaper 

. or send mailing pieces to key customers in your area. 


What Sterling Salt product should you carry? 


Different softener manufacturers sometimes recom- 
mend particular types of salt to regenerate their units. 
You don't have to carry all these types! The Sterling 
representative in your area can advise you on which 
Sterling Salt product will do the best job of regenerat- 
ing the particular softener units in your area. This man 
can also supply you with the one or two products you 
need—from the full line of quality Sterling Water- 
Softener Salt products. Clip the coupon for more 
information. 


25-ib. bag of Brine Buttons, with its own 
carrying handle, is a fast-moving item! 


International Salt Co., Inc 
Department HA-5 
Scranton 2, Pennsylvania 
| Have a Sterling representative contact me with 
further profit data. 


Name 





Company — | 





Address 





State 








Want more facts? Circle 331, p. 275 


HARDWARE AGE, September 10, 1959 © 303 





NEW AIDS TO HELP YOU SELL 


New catalogs, specification sheets, catalog sheets and other free 
literature to keep you posted. Circle number, p. 275 for your copy 


ITEM 90 PUMP LINE CATALOG— 
Contains new engineering and 
Sales aid sections and covers new 
products in Red Jacket’s water 
service product line. It’s a 90-page 
looseleaf style booklet. Red Jacket 
Mfg. Co., Dept. HA, 1051 S. Rolff 
St., Davenport, lowa. 





ITEM 91 AGRICULTURAL TOOL CAT- 
ALoOG—Describes True Temper’s 
line of garden, lawn and farm 
tools; shears, grass and weed 
tools; shovels, spades and scoops; 
and repair handles. Special offers 
and display stands are listed in 
the 52-page, No. $5960. True Tem- 
per Corp., Dept. HA, 1623 Euclid 
Ave., Cleveland 15, Ohto. 





ITEM 92 CASTER SELECTION GUIDE 
—With this ““Master-Made Easy to 
Select Caster Chart’? you can pick 
the casters needed from an illus- 
trated 84% x 11 sheet. Master Mfg. 
Co., Dept. HA, 9200 Inman Ave., 
Cleveland 5, Ohio. 





ITEM 93 FASTENER WAREHOUSE 
GUIDE—Sizes and finishes of bulk 
and packaged fasteners available 
in Southern Screw’s Dallas ware- 
house are listed in this stock pam- 
phlet. Southern Screw Co., Dept. 
HA, 2119 Farrington St., Dallas 7, 
Tex. 





ITEM 94 PLASTIC HOUSEWARES 
CATALOG—Lustro-Ware’s line of 
over 200 items are shown in color 
with descriptions. Several new 
products are included. Columbus 
Plastic Products, Dept. HA, 1625 
Mound St., Columbus 23, Ohio. 





ITEM 95 FASTENING TOOL CATALOG 
—Covers the U. S. Expansion Bolt 
line of Multi-Use Fastening Sys- 
tems featuring a five purpose hand 
tool. U. S. Expansion Bolt Co.., 
Dept. HA, York, Pa. 





ITEM 96 WALL PLATE LINE CATA- 
LOG—A new catalog number sys- 
tem for Bell de luxe metal wall 
plates is described with examples. 
A new and old number conversion 


304 «© HARDWARE AGE, September 10, 1959 


chart is included. Other features 
are, a reference index, picture-ref- 
erence tables of all items, styles 
and finishes listed by number, and 
tables printed in two colors. Bell 
Electric Co., Dept. HA, 5735 S. 
Claremont Ave., Chicago 36, Ill. 


ITEM 97 FASTENING DEVICE FOLDER 
—Six pages are filled with infor- 
mation on Holub’s line of Hi Red 
plastic expendable screw anchors, 
Wally plastic screw anchors and 
Drive-Straps. Other Hi products 
are illustrated and _ described. 
Holub Industries, Dept. HA, Syca- 
more, Ill. 





ITEM 98 BATHROOM ACCESSORIES 
CATALOG—Contains 24 pages illus- 
trating Lawson medicine cabinets, 
vanity and lavatory mirrors. It in- 
cludes ideas on bathroom designs 
for architect and builders. F. H. 
Lawson Co., Dept. HA, 801 Evans 
St., Cincinnati 4, Ohio. 





ITEM 99 WINDOW MATERIALS BOOK 
—Contains 12 R-V-Lite samples 
with a price circle you can fill in. 
Thirty-four applications are listed 
in a chart. Available to dealers 
who carry R-V-Lite flexible win- 
dow materials and protective cov- 
erings. Arvey Corp., Dept. HA, 
3500 N. Kimball Ave., Chicago 18, 
Ill. 


ITEM 101 UTILITY ROPE LINE DATA 
—Describes the free display units 
available for promoting SECO 
Multi-use ropes and covers the 
line. South Eastern Cordage Co., 
Dept. HA, 815 Superior, Cleveland 
14, Ohno. 


ITEM 102 PLASTIC CONDUIT FOLDER 
—Lists specifications, features, ap- 
plications and heat and energy 
equivalents. Southwestern’s conduit 
radius elbows are charted. South- 
western Plastic Pipe Co., Dept. 
HA, Box 117, Mineral Wells, Tex. 





ITEM 103 BUILDERS HARDWARE 
CATALOG—Covers an enlarged line 
of items in new designs and fin- 
ishes. Detailed architectural, en- 
gineering, installation and con- 


struction information is given. 
Several new lines of carded hard- 
ware for resale are also in- 
cluded. Milwaukee Stamping Co., 
Dept. HA, 800 S. 72nd St., Milwau- 
kee 14, Wis. 





ITEM 104 SPORTING GOODS CATALOG 
—Features Draper-Maynard’s fall 
and winter line of athletic equip- 
ment in 14 pages. Equipment for 
football, basketball, boxing, volley 
ball and soccer equipment is in- 
cluded. Draper-Maynard Co., Dept. 
HA, 4861 Spring Grove Ave., Cin- 
cinnati, Ohio. 





ITEM 105 TANK BALL, FLOAT BRO- 
CHURE—Sizes, shapes, weights and 
materials for all applications and 
water conditions are shown. Sump 
pump, humidifier, open and flush 
tank and special size floats are 
shown. Reichert Float & Mfg. Co., 
Dept. HA, 2242 Smead Ave., To- 
ledo 6, Ohio. 





ITEM 106 ORNAMENTAL IRON BRO- 
CHURE—Railing, columns and re- 
lated items are described. Infor- 
mation is included on Elite’s sales 
aids and cooperative program. 
Elite Fabricators, Dept. HA, Bel 
Air, Md. 





ITEM 107 WEATHERSTRIP CATALOG 
—Door and window sets, wood and 
felt, door bottoms and sponge adhe- 
sive types of weatherstrip are de- 
tailed in 24 pages. Dennis Jamb- 
Tite wood and aluminized vinyl 
weatherstrip for doors and win- 
dows are described. W. J. Dennis 
& Co., Dept. HA, 4004 N. Kenneth 
Ave., Chicago 41, Ill. 





ITEM 108 TUBING TOOL CATALOG 
SHEET—Describes a new screw- 
type swaging tool for aluminum, 
brass and copper tubing where 
sweat-type fittings are needed. /m- 
perial Brass Mfg. Co., Dept. HA, 
6300 W. Howard St., Chicago 48, 
ll. 





ITEM 109 GAS LAMP AND POST 
DATA—Details and illustrates the 
Royal line of the new outdoor gas 
lamps. Includes information on a 
ready-to-install gas lamp post. 
Chattanoga Royal Co., Dept. HA, 
First and Delmar St., Chatta- 
nooga,, Tenn. 
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A] rT 
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UR KITCHEN BADLY NEEDED REDECORATING. BOB 
AND I WONDERED IF WE COULD DO THE JOB OURSELVES. 























S@epeee THE RIGHT SIZE BRUSH WILL 
SPEED YOUR WORK. YOU NEED 
A LARGE ONE FOR WALLS, A 
SMALLER ONE FOR CABINETS 

: : AND A NARROW BRUSH 

fi \ _ FOR FURNITURE. 

4 
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MR.JONES, OUR PAINT DEALER, 
WAS A REAL HELP. HE CHOSE THE 
RIGHT PAINT, SUGGESTED MODERN 
HARDWARE FOR ALL THE CABINETS 


AND DRAWERS AND PROVIDED ALL : 
THE ACCESSORIES WE NEEDED. I — oo 
Ph | vas —_ SS 
Remo Si 
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SELECTED A COLOR SCHEME I'D Be 
ALWAYS WANTED. yA PAINT San 




















PAINTING WITH A BRUSH = AND BEST OF ALL OUR NEW 
ACTUALLY BONDS PAINT TO {lI dod a KITCHEN IS A DREAM. IT’S BRIGHT, 
A SURFACE...GIVES YOU A : : MODERN AND CHEERFUL. BOB AND 
LONGER-LASTING FINISH. a, | I HAVE EARNED LOTS OF PRAISE 

“lj . FROM OUR FRIENDS, THANKS 
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BOB AND I ENJOYED WORKING TOGETHER. 
AND OUR PAINT DEALER'S CHECKLIST TOLD 
US EXACTLY WHAT TO DO TO GET —~ 
PERFECT RESULTS. — 


The American Brush Manufacturers Association, Paint Brush Division 


MR. DEALER: CUT OUT ANDO POST THIS AD WHERE CUSTOMERS CAN SEE /T. 
Want more facts? Circle 332, p. 275 
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Aerial view of new Strevell-Paterson Hardware Co. at Salt Lake City. 


Strevell-Paterson warehouse 


More efficient service to dealers 
is goal of new warehouse by combining 


all facilities in one location 
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A huge, one-story warehouse building on the south- 
west outlying area of Salt Lake City is one of the 
wholesale hardware industry’s answers to more eff- 
cient service to dealers. 

Here under one roof is a complete warehouse, plus 
a will call desk, display rooms and service depart- 
ments. Formerly the same departments were scattered 
among numerous buildings near the business center 
of the city. Now management can coordinate the work 
of all departments for more efficient handling of mer- 
chandise in and out of storage, and the scheduling of 
filled orders to the shipping areas. This is the new 
warehouse of the Strevell-Paterson Hardware Co., 
completed and put into full operation earlier this year. 

Service to customers receives special consideration 
of management. The object: to insure accuracy in 
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Truck on drag line carries merchandise into shelf storage area. 


order filling, to get merchandise on the shipping dock also review records, working the cards by lines, to 
at pick-up time. make sure sufficient stocks are on hand. 

Orders first are checked off perpetual inventory Orders then go to a central control office. At this 
records. This procedure makes sure merchandise is point labels are made out. Orders are scheduled into 
in the warehouse before the order is sent out for fill- the warehouse in relation to pick-up time. Orders 
ing. Also, perpetual inventory records make possible handled the first thing in the morning, for instance, 
warnings to buyers when quantities are low. Buyers may have different pick-up time. Those to leave before 


Counter in center area of warehouse where orders are assembled, checked, packed, and sent to shipping area. 
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Strevell-Paterson warehouse 
(Continued ) 


noon are sent to the warehouse first for picking, 
followed by those to leave later in the day. 

Orders, after picking, come to a counter in the 
center area of the warehouse. Merchandise is pack- 
aged. Packages are labeled and marked for weight 
and content. 

Order pickers also pack and check. This arrange- 
ment was worked out to improve accuracy in order fill- 


ing, and to reduce labor costs. Since only one person 
handles an order through the warehouse to the ship- 
ping dock, responsibility is concentrated. 

The will call desk also receives special attention of 
management. Will call is of extra importance for 
Strevell-Paterson has an automotive division and 
a complete service shop. The problem was to give 
prompt service to all departments yet keep the vari- 
ous divisions separate. 

The will call department is located at the front of 
the warehouse building. There are special parking 
facilities near the general customer parking area. 
There are separate doors, off the entrance walkway, 
ene for hardware sales, one for automotive sales, one 
for service parts sales. 

Inside the will call department sales area each of 
these three sections is separated by a partial wall 
that comes to the desk. Doors connect the depart- 
ments but these usually are closed. Thus, each will 
call department is a separate unit. Customers cannot 
wander from one department to another. Yet, the 
counter is one long, continuous counter. Countermen 
can transfer from one department to another de- 
pending on the volume of traffic and give quick ser- 
vice for all sales areas. 


Will call department has continuous counter, with three separate sales areas. 
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The shelf hardware storage area of the warehouse 
is back of the will call department. Then there are 
two 75 foot conveyors from the center order filling 
packing area to speed flow of merchandise to the will 
call desk. 

The warehouse was laid out to take advantage of 
the benefits of one-story construction, with modern 
handling machinery to move merchandise in and out 
of storage. 

Merchandise is received in two areas. Along the 
rear of the building there is a five-spot railroad 
siding. Along the front of the building there is a 
truck dock. Merchandise is handled to storage on 
pallets handled by fork lift trucks, or on trucks put 
on the Towveyor. Departments within the warehouse 
are notified on the inter-com system when merchan- 
dise is being received, so employees can take off the 
Towveyor trucks as they come along. 

The Towveyor is 1200 feet long, is set to move a 
truck 120 feet per minute, and is powered by a 5 
horsepower motor. The trucks are 32 by 58 in. The 
Towveyor loops through the warehouse. No storage 
area is more than 50 feet from the line. 

Speed of bringing in merchandise with modern 
handling equipment is illustrated by the unloading 


Levelers bring floor of trailer to level of loading dock. 
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Fork lift trucks stack pallets up to 14 foot ceiling. 
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General office in new Strevell-Paterson warehouse. 


Strevell-Paterson warehouse 
(Continued ) 


Display room for white goods and appliances. 


Si 
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of refrigerators. Three men were needed for the 
job, one to work in the car, one to handle a hand 
truck, one at storage. Now one man with a fork lift 
truck handles all three operations, and in less time. 
The storage area is set up for three types of mer- 
chandise: shelf hardware, larger packages on metal 
racks, and floor stacks. [n addition to adjustable 
metal racks for flat storage, there is special storage 
equipment such as A-frames for molding and lino- 
leum. 
The shelf area was set up originally for a 15 per- 
cent expansion in stocks. 
The truck dock, for inshipments and shipping filled 
(Continued on page 312) 
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In Canada, Hager Hinge Canada Limited « Kitchener, 








a 


—— < 
»- Hager & Sons Hinge Mfg. Co. © St. Louis 4, Mo. 
i imi i Ontario 
Founded 1849 —Every Hager Hinge Swings on 100 Years of Experience | 


Want more facts? Circie 333, p. 275 
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Strevell-Paterson 
warehouse 


(Continued ) 


orders is 200 by 16 ft. Two spots 
have dock levelers. Areas are 
marked off for four truck lines to 
spot trailers. There is an area set 
aside for trucks of shippers that 
do not come to the warehouse on 
regular schedule. 


The warehouse building is 600 ft 


eat 
= on 


Here is a REAL improvement in 
Night Latches. TAYLOR’s patented 
brass tumbler inserts make this low 
cost pin tumbler cylinder behave 
like a solid brass thoroughbred. 


KEEP YOUR J GD ON TAYLOR LOCK io 


long by 250 ft wide. The ware- 
house building is of cement block 
construction. Bays are 20 ft wide 
by 75 ft so fewer roof support 
pillars are needed. Ceilings have 
14 ft clearance. The roof is built 
up of wood decking, with sheets of 
aluminum and kraft paper. The 
aluminum, which is the warehouse 
ceiling, is a good reflector of light, 
and keeps the warehouse cooler in 
summer, warmer in winter. The 
warehouse is heated with 20 gas 
heaters individually controlled. 
The office extends in front of the 








8ylor Lock Co 
Philadelphia 5 
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TAYLOR LOCK COMPANY, PHILADELPHIA 32, PA. 


MERS. OF NIGHT LATCHES, PADLOCKS, DOOR KNOBS, KEY BLANKS AND BUILDERS’ HARDWARE SINCE 1922 
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warehouse building, and is 80 by 
220 ft. The office is cement block 
with face brick. The offices, dis- 
play rooms and will call counter 
area are air conditioned. 

Merchandise displays are in 
three rooms, and the entire area of 
4000 sq ft can be used for one dis- 
play floor. 

The human side of managing a 
hardware warehouse was carefully 
considered by management. There 
are ample parking areas for em- 
ployees and customers. Good light- 
ing; clean, wide aisles; air condi- 
tioning; sound proof ceilings in 
offices and display rooms plus light 
ceilings in the warehouse are 


planned employee features. 





Office entrance emphasizes _ func- 


tional architecture. 


The company checked bus service 
and found one line came to within 
a short distance of the warehouse. 
The company worked out time 
schedules so one bus in the morn- 
ing continues out to Strevell-Pater- 
son, arriving at the door just be- 
fore starting hour. One bus in the 
evening comes to the door just 
after the closing hour. 

The company installed a lunch 
room and food dispensers to pro- 
vide lunch facilities. A catering 
service keeps vending machines 
stocked with soup, sandwiches, hot 
and cold beverages, and candy bars. 


Officers of Strevell-Paterson are: 


F. S. Walden, president and gen- 
eral manager. 


U. J. Kuhre, executive vice-pres- 
ident. 

F. M. Moore, vice-president. 

L. W. Mansell, treasurer. 


R. E. Mark, secretary. @ End 
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THE LID’S OFF 
THE GREATEST IMPROVEMENT 
EVER ADDED 10 A 
VACUUM BOTTLE 


SEE INSIDE FOR DETAILS OF THIS 


DRAMATIC, NEW SALES FEATURE 
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UNBEATABLE SALES ADVANTAGES 

> Absolutely Leakproof Closure 

* Screw-on, Screw-off 
Convenience and Simplicity 


Cleaning Ease and 
Freedom from Odor 


—¥* Cork Insulated Efficiency — 
* Corrosion-Free Plastic Shoulder 








The Spotlight of Leadership is on Products by 
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Le MORE LEAKERS NO MORE PULL AND TUG 
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THE AMERICAN THERMOS PRODUCTS COMPANY. 
) NORWICH, CONNECTICUT 


Canadian Thermos Products, Ltd., Toronto - Thermos, Ltd., London 








Big Fall Sports Promotion 


BRINGS YOU EXTRA SALES | 


on High Profit Products by 


THERMDs. 


The industry’s FIRST special 


Fall Campaign directed at hunting, 
camping and spectator sports 


Over 22 million people will attend football games this Fall . . . another 15 
million will buy hunting licenses. The sports enthusiasts in this huge market 
are A-1 prospects for vacuum bottles, outing kits, jugs and chests and other 
products by THERMOS for ready refreshment. 


Le fa el . 
Special advertising on these items will appear in both the October and Novem- 
ber issues of FIELD & STREAM, OUTDOOR LIFE, SPORTS AFIELD 
and SPORTS ILLUSTRATED. Build special tie-in counter and window dis- 
plays of THERMOS brand products to capture your extra Fall profits. 


FEATURE THESE SALES LEADERS 


CHILLYBIN 
VACUUM BOTTLES OUTING KITS PICNIC JUGS ICE CHESTS OVAL COOLERS COOLERS p es 


THE AMERICAN THERMOS PRODUCTS COMPANY - NORWICH, CONNECTICUT 


Canadian Thermos Products, Ltd., Toronto * Thermos, Ltd., London 


BM al-M—J lo) iio] a) Mol mm -{-(ol-1e jell Ml Mola ll mdgelo| Oleic oY 





Rod and reel repairs 
bring in bonus traffic 


How about rod and reel repairs? 
[Is it a profitable business? 

Proprietor Jack S. Callaway of 
Jax Seed & Hardware Co., Ensley, 
Ala., thinks it is, for two reasons: 


@® Repairs are sent outside of 
the store on a fast-service arrange- 
ment. The store adds a reasonable 
service charge. This charge repre- 
sents profit. 


@ Few dealers bother with rod 
and reel repairs, so this service is 
a steady source of new trade that 
might otherwise go elsewhere. 

Mr. Callaway specializes in fish- 


HY pees 


Jack S. Callaway examining Q repair 
al 
| i 


ing needs, with a very broad selec- 
tion of key items and sundries. He 
uses perforated paneling to make 
the most of limited display space, 
and the revolving lure display unit 
you see in the center of the photo- 
graph is typical of Mr. 
space-saving devices. 

Many fishermen have pet equip- 
ment that they prefer to have re- 
paired instead of replaced. These 
sportsmen are Jax prime custom- 
ers. 


Callaway’s 


< Want more facts? Circle 335, p. 275 
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as all Outdoors 


.WHEN YOU FEATURE 
THE NEW ‘ 
CADDIES AND 
PLANTERS 


TWO MORE NEW \ 
PROFIT-PACKED PRODUCTS 





No. 314-B. To bring out- 
doors indoors, the NEW 
“Lantern” table or wall com- 
bination Planter with extra 
large brass plated 4//2” 
plastic pot. 


i Uatfun 


No.208-B Party Caddy 


No. 215-B. A NEW, modern design 
Combination Beverage Caddy with 
section for paper napkins in handle, 
for gracious outdoor serving. Lustre- 
Bright brass finish. 


No. 603-BA Candy-Nut Dish 


Send today for literature on exclusive 

VINYLmaid® Housewares, and com- 
plete, new 1959 Catalog showing 

| over 80 money-making housewares 
and giftwares. 


WIRE PRODUCTS CO., INC. Wut 
Dept. HA, East Hampton, Connecticut All ee. 
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Some 20 percent of Tucker's floor space and 
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volume is in power tools and a deep assortment of accessories. 





BaF 


ow to sell more power tools 


There is a big and growing mar- 
ket for power tools in the do-it- 
yourself age, but it takes special 
effort to realize your sales poten- 
tial in this line. 

Power tools must be manufac- 
tured to precision standards of 
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Discounters are weak in power tool 


merchandising, and this is a department 


that draws big-ticket buyers. 


production. Power tools are also a 
precision fit as far as the merchan- 
dising formula of Tucker & Sons 
is concerned. 

In the 5400 sq ft sales area of 
the Tacoma, Wash., dealer, power 
tools occupy about 1700 sq ft. In 


sales they account for about the 
same proportion of the store’s re- 
tail volume, better than 20 percent. 
Until the twelve year old hard- 
ware store remodeled four years 
ago, power tools were a minor de- 
(Continued on page 320) 
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SWAN INSULSEAL 
GARAGE DOOR WEATHER STRIP 


Especially designed for overhead doors to seal out snow, rain, dirt, in- 
sects. Tough, durable insulseal rubber resists grease and oil . . . wont 
shrink or crack in any weather. Easy to install—shapes easily to uneven 
surfaces. Packaged in 9 and 16 foot lengths (nails included). 


Retail Price: 9 Ft. $2.75, 16 Ft. $5.25 


SWAN RUBBER COMPANY °- Bucyrus, Ohio 
You can trust the products...made by Swan 
Want more facts? Circle 337, p. 275 
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How to sell more power tools 
(Continued ) 


partment. Now they are a major 
one, having tripled in sales volume 
since the remodeling. 

One of the principal purposes of 
the remodeling, which doubled dis- 
play area, was provision of ade- 
quate space to do a better job of 
merchandising power tools. The 
store now measures 90 ft across 
the front and 60 ft in depth. 

The retail end of the business is 
managed by Howard Tucker. Five 
salesmen serve customers. 

The firm is also expanding into 
industrial hardware sales and this 
is handled by Howard’s brother, 
Roy Tucker. Two salesmen handle 
this section. 

In power tools, Tucker & Sons 
maintain an inventory of about 
$13,000. Accessories account for 


$4000 of that. This inventory turns 
2.85 times per year. The owners 
keep precise records for the power 
tool department separately from 
other departments. 

“We went into power tools ex- 
tensively for reasons which seem 
even more compelling today than 
they did four years ago,’ Howard 
Tucker says. 

“We do not have nearly the com- 
petition in power tools from other 
fields that we do, for instance, in 
appliances and housewares. The in- 
vestment in floor space and inven- 
tory keeps out many potential com- 
petitors. This is something more 
hardware dealers ought to think 
about. 

“A sale of a power tool is a big 
ticket sale of usually not less than 


A basic staple in power tool merchandising is pulleys, dis- 
played here in a wide range of sizes and types. 
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$50 and often more than $100. It 
is not too uncommon to make a sale 
in the $1500 range. There are do- 
it-yourselfers and professional to 
consider. 

“In addition, there seems to be 
very little price cutting. Accord- 
ingly, we average a healthy 30 per- 
cent gross profit margin in this 
department,” says Mr. Tucker. 

Power tool sales at Tucker & 
Sons are promoted through a 
vigorous seven-point merchandising 
program of display, inventory, in- 
struction, credit, service, trade-ins, 
and advertising. Each counts heav- 
ily. 

The program dovetails perfectly 
with the firm’s over-all merchan- 
dising program. This program is 
keyed primarily to the needs of the 
male customer. Two out of three 
customers at Tucker & Sons are 
men, and men’s merchandise has 
sold most successfully there. 

Various experiments with mer- 
chandising lines that appeal to 
women persuaded Howard Tucker 
to concentrate on the stronger sex. 

Other store departments include 

(Continued on page 323) 
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Listen, Mac, | want 
the NEW polyethylene... 


He means Baxetite Brand 
Polyethylene Copolymer... 


...the revolutionary new kind of polyethylene 
for top-quality garbage cans and other house- 
wares from dishpans to baby hampers. 


And here are SIX good reasons why he insists on PC: 


Toughness ... Even at Low Temperatures. 
Eliminate cold weather complaints. Garbage cans 
can now resist abusive handling all year around 
without damage. 


High Resistance to Detergents. LDish- 
pans made of Polyethylene Copolymer 
are six times more resistant to harsh de- 
tergents than products made from ordi- 


nary polyethylene. Gives Complete Customer Satisfaction. Prod- 


Amazing Flexibility. Under test, this polyethyl- ucts made with Bake ire Brand Polyethylene 
ene was bent 200 thousand times without crack- Copolymer please your most critical customers — 
ing. Other polyethylenes cracked after 30 thousand help build volume and good will. 


> Ss, iS akes se a ; Te ; sr oe , “AC : ee ; ‘ - e 
bends. This makes self-hinged lids really practical You Get Better Material, More Hard-Hitting 
One-Third More Rigidity. BAKELITE Polvethvl- Selling Points When You sel! housewares made with 
ene Copolymer is one-third more rigid than Polyethylene Copolymer. 
general purpose polyethylenes for simliar appli- | | 

a ; For further information write Dept. 
cations. 


IG-31G, Union Carbide Plastics Ci Site). 
— ti C — it] ssenenheneniatit Company, Division of Union Car- 
ore ractive. Compares with or surpasses bide Corporation, 30 East 42nd PoP. Welsh] o) 
the appearance of general purpose polyethylenes Street, New York 17, N.Y. In 
° : Canada: Carbide Chemicals Com- 
pany, Division of Union Carbide 
Canada Limited, Toronto 7 


currently available. 


BAKELITE and UNION CARBIDE are trade-marks of Union Carbide Corporation 
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Low Temperature Tough- 
ness. Garbage Cans made 
ot Polyethylene Copols mer 
were run over by a 16-ton 
trailer truck at 20 degrees 
below freezing. They didn't 
crack, shatter or splinter. 





RELIEF 
VA LV ES A.G.A. Listed 


... finest quality at competitive price 
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MODELS TO MEET EVERY NEED 


Mansfield No. 450 Mansfield No. 451 Mansfield No. 452 Mansfield No. 453 Mansfield No. 494 
Temperature - Pressure Pressure Relief Valve Pressure Relief Valve Temperature - Pressure 
Relief Valve adjustable pressure Relief Valve adjustable 

with test lever pressure with test lever 





Temperature -Pressure 
Relief Valve with 
6-inch extension tube 


oialalline 


Mansfield No. 499 


Automatic Reset 
Temperature-Pressure 
Relief Valve adjustable 

pressure with test lever 
and 6-inch extension tubé 


eseeeeeaoeaeo eee eeeeeaee0eeees @eeeeeeeeoea eee e@ eeeeeseeoeo eee 


Mansfield No. 495 


Temperature - Pressure 

Relief Valve adjustable 

pressure with test lever 
and 6-inch extension tube 


Mansfield No. 496 
Automatic Reset 
Temperature-Pressure 
Relief Valve 


Mansfield No. 497 


Automatic Reset 
Temperature-Pressure 
Relief Valve adjustable 
pressure with test lever 


Mansfield No. 498 


Automatic Reset 
Temperature-Pressure 
Relief Valve with 
6-inch extension tube 
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With Mansfield relief valves, you can satisfy your customers’ demands 


for top quality at a competitive price ... give them the exact model to meet “a 
each of their pressure and temperature-pressure protection or local code ( 





requirements. 


Quality features include precision cast red brass body from Mansfield’s 
own modern foundry; stainless steel control spring that provides instant 
relief whenever pressure exceeds valve setting and special bibb washer that 
can be replaced without removing valve from line. 


Pressures are adjustable from 50 to 200 p.s.i. Model Nos. 450, 453, 494 —— eg 
and 495 are furnished with fuse plug that melts at 210° F. Nos. 496, 497, 498, 


499 automatically reset after a 10 degree drop in water temperature. (B.T.U. 495, 497 and 400 voile? 
rating 150,000). beni ee sone — a 
. 7 : , -_ special calibrated test lever 
Write for 4-page bulletin LL-9826. AA-9827 that fits easily into the pres- 
sure cap for quick pressure 


MANSFIELD sanitary, Inc. neon the job. 
Perrysville, Ohio 


Want more facts? Circle 339, p. 275 
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How to sell 
more power tools 


(Continued) 


sporting goods, hand tools, paints, 
plumbing, electrical, and builders’ 
hardware. 

Floor space in the front central 
part of the store is reserved for 
seasonal merchandise such as gar- 
den supplies. Power mowers occupy 
the biggest part of this area dur- 
ing the garden supply season. 


Display space a “must” 

The main assortment of station- 
ary power tools is displayed on the 
floor in the right front corner of 
the store. Portable electric tools 
and accessories are displayed on 
islands and on special wall dis- 
plays, below, above, and alongside 
the windows at the front of that 
side of the store. 

Adequate display space has made 
the entire power tool merchandis- 
ing program possible. 

A reasonable inventory requires 
a certain amount of back-up stock 
as well as display stock, Howard 
Tucker explains. Much of this 
merchandise must be ordered out- 
side of Tacoma. Enough stock 
must be on hand to meet any rea- 
sonable demand for each _ item. 
Some warehousing of the station- 
ary power tools is unavoidable. 


Accessories pull traffic 

Accessories bring plus-sales and 
build sales of new power tools as 
well, Mr. Tucker says. 

“When a customer buys a large 
power tool he may be out of the 
market for another large purchase 
for some time. However, he is still 
interested in accessories if we keep 
them available in depth and wide 
assortments.” 

A good assortment of accessories 
further enhances the usefulness of 
any basic power tool, making it a 
more desirable purchase. The deal- 
er who can display a wide assort- 
ment of accessories will attract 
more power tool buyers to his 
store. 

Besides the regular accessories, 
Tucker & Sons makes specialties 
of merchandising pulleys and sand- 


FAST .-*™.. Productive 


CUTTING 
THREADING 
REAMING 


UP TO 2” PIPE 


OR CONDUIT 
ALSO BOLTS 


But, that’s not all 


IT’S RUGGED AND 
BUILT TO LAST! 


LOOK... 


® Kasy To Transport—Only 180 Pounds 

® 10 Inches Of Carriage Travel 

° Improved Chuck— No Projecting Jaws 
You Can Work Within 1” Of Face 
Chip Problem Virtually Eliminated 

» Coolant Is Directed Automatically On 
Work With Easy Flip Of Spout 

® Transmission Is Sealed Self-Contained 
Unit. Easily Accessible. Accurately 
Cut Helical Gears, Ball Bearing 
Throughout 

® Spindle Bearings Factory Lubricated 

® Motor—Ample Power, Easily Accessible 

® Full Visibility To Work 

® Kasy To Read Thread Gauge 


Write for literature, or... 


Call Mr. TOLEDO NOW! 


YOUR FRIENDLY DEALER or SUPPLIER 





PIPE THREADERS e PIPE WRENCHES e« PIPE MACHINES 


~tOLEDO 


TOLEDO PIPE THREADING MACHINE CO. TOLEDO 4, OHIO 
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Howard Tucker (right) typifies his staff's product knowledge training in making a band saw sale. Each man on 
Tucker's staff is a well-trained specialist. 


How to sell more power tools 
(Continued ) 


er belts. These are power tool virtually any size pulley here, and says Mr. Tucker. “We made a 
staples. this frequently brings us new thorough study of the sizes and 

“We display a stock of 150 to 200 trade. Later, they become repeat varieties of belts needed for all 
pulleys at the front of the store, trade. popular makes of sanders. Then 


vet this investment is only about “We invested a little more heav- we stocked that section accord- 
$300,’ Howard Tucker says. ily in sander belts and get equally ingly.” 

“Customers know they can get fine results from that investment,” All men on the sales floor are 
qualified to sell power tools author- 
itatively. Product knowledge is 
king here. The salesmen go to ses- 

Belt sander replacements, smal/ investment that leads to big traffic. sions about twice a month con- 
ducted by factory representatives 
of the various makes of tools. They 
learn about new models and the 
technical points of the merchan- 
dise. They are constantly updating 
their knowledge. All are competent 
to advise the customer on his prob- 
lems and help him select the tool 
he needs most. 

Tucker & Sons educate the cus- 
tomer, too. Evening schools, which 
the store sponsors, are conducted 
several times a year. Tucker’s 
maintain a card file listing tools 
purchased by each customer. When 
a course of instruction is planned, 
the store mails out post cards to 
each customer who might be inter- 
ested. This follow-through is sell- 
ing dynamite. 

Courses are held in the evening, 
usually once a week for the dura- 


(Continued on page 326) 





WIN 


more 
pump sales 


WITH Myers 


Myers dealers across the nation are winning the 
race for pump sales by wide margins. Because 
Myers dealers have more to sell, they sell more! 


.. with Myers, you get the best combination of 
act § pumps for your market: OLYMPIAN Jet Pumps, 
(Tn ‘ j Reciprocating Pumps, Submersibles—plus, the 
fi | only complete, local level business building plan 
\y in the pump industry. Includes year ’round co- 
operative advertising and a wide range of other 
FREE selling aids. Backed by a sensible 
national and regional advertising 
program that really goes 
after pump prospects for you. 


SUBMERSIBLE 
PUMPS 

for deeper wells 
Y. to 15 hp.— 
capacities to 
240 GPM 


OLYMPIAN (Convertible) JET PUMPS RECIPROCATING PUMPS 
for shallow or deep wells for shallow wells 
Vy to 2 hp.—capacities to 40 GPM Y to 5 hp.—capacities to 66 GPM 


... With Myers, your pumps are not “dust collectors’’—they move from your 
stock, fast! Every pump in this great line of All-Star performers is designed and 
priced for dealer profit. 

. . with Myers, you get Leadership Performance, Advanced Engineering, 
Full Value Pricing and Tailored Selection. For full details on how you can make 
money .. . with Myers, contact your Myers wholesaler today! 


The F. E. Myers & Bro. Co. 


ASHLAND, OHIO KITCHENER, ONTARIO 
Want more facts? Circle 341, p. 275 
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store requires an initial payment 
of 25 percent and three equal pay- 
How to sell more power tools ments 30, 60, and 90 days after 
(Continued ) purchase. Customers who use this 
method pay no interest. 
Conditional sales contracts for 
tion of the course. Space is cleared ment is necessary for virtually longer terms are handled by bank 
in the power tool department for every power tool sale. Customers financing. 
the demonstrations and coffee is of Tucker & Sons may purchase A satisfied customer is assured 
served. under one of three arrangements: through the efficiency of the store’s 
It’s long-term promotion that open account for those who can service department. One full-time 
seldom brings immediate results, qualify, 90 day account, and con- and one part-time mechanic ser- 
but it does help establish the store ditional sales contract for long vice power tools, outboard motors, 
as the place to go for power tool term payments. and power mowers. An adequate 
purchases. It is immeasurable in Usually, one of the latter two stock of power tool parts for most 
its long-term worth. arrangements is chosen. requirements is maintained. 


Some kind of credit arrange- With the 90 day method, the Except where a major part must 


be ordered from the factory, cus- 
tomers often may bring their tools 


into the store in the morning and 
NO / f k (} Mi Pi ETE | | N 7 take them home that same night. 
_ Used tools help sales 
The store accepts trade-ins of 


used equipment on purchases of 
new ones without hesitation. This 


is an important angle. Used power 

tools are easy to sell, Mr. Tucker 

, , explains. They can be handled in 

New 1-b. professional size! such a way that often they lead to 
additional new tool sales. 

“As long as the tool is working 

satisfactorily we do not take it 

apart and overhaul it,” Mr. Tuck- 


er says. “We offer it on an ‘as is’ 
\ basis at a reasonable price. We 
: tiie don’t guarantee it mechanically but 


we do agree to give the buyer full 
credit on another power tool if he 
is not satisfied with it. 


" e : One tool sold 5 times 
Oilax “This agreement is valid for a 


i= reasonable period, which we con- 

as sider to be up to six months after 
te B a date of purchase of the used equip- 
pen ment. 


OO ota “In nine out of ten cases the 

NON-SUDSING . a customer keeps the used tool and is 
| satisfied. In the other few cases, 

| m he will virtually always trade it 

WALL WASHING 4\%-lb. box and back in on a new tool purchase. 
PAINT CLEANING sa 25-Ib. pail. Also The full allowance we give him 
available in125-lb. makes a substantial part payment 

on the new tool,’”’ Mr. Tucker says. 
There is one belt sander that the 
store took in some time ago that no 
purchaser seem to like, Mr. Tucker 
says. The store has sold this tool 
Nothing cleans paint like Professional Soilax! Sue times. Bach time it hes been 
No rinsing! No dry-wiping! No “scummy” suds! No perfumy odors! brought back, and the buyer has 


Sold exclusively through paint and hardware stores. purchased a new tool in its place. 
Another used tool, a radial saw, 


ECONOMICS LABORATORY, INC., St. Paul, Minnesota (Continued on page 328) 
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drums. A size for 
every customer! 
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TRUFLEX. 


V-BELT 


‘Truflex ¥-Belt Line 


One of My Top Profit Makers” 


says John Bestall, owner of Burdick Hardware, San Bruno, California 


“IT average about 60 belt sales a month with Gates Truflex 
V-Belts,” Mr. Bestall says. “Thanks to Gates Merchandising Pro- 
gram, Truflex is a fast-moving line with a good turnover. In fact, 
this program has made these belts one of the top profit makers 


in my store.” 


Boost YOUR Profits, Too, With Gates Free Merchandising Program 


As part of the Gates program, you 
receive attractive displays, posters, 
banners, V-belt merchandisers and 
give-away folders that turn waste 
space into profit centers. 

You are kept up-to-date on the 
most popular belt sizes to stock each 
season of the year. Also, Gates exclu- 
sive up-to-the-minute V-Belt Replace- 


ment Guide shows you quickly the 
Gates V-Belts that fit your customers’ 
machines. 

Altogether, Gates gives you a com- 
plete merchandising program, with 
dealer-proved results ...a program that 
adds up to more turnover and a 
greater profit for you. 


You can easily change over to high-profit Gates Truflex V-Belts 
without losing a penny eon your present stock. For details, simply 


contact your nearby Gates Truflex Wholesaler today. 


LE 


er : 


World’s Largest Maker of V-Belts 


The Gates Rubber Co., Denver, Colorado 
Gates Rubber of Canada Ltd., Brantford, Ontario 


TPA-LD5 


Gates Truflex V-Belts 
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PROTO’S SECRET FOR 
PROFIT...PER SQ. FT. 


Tool sales are 70% impulse sales. That’s why you can’t beat the com- 
bination of Proto Professional Quality Tools, on colorful rotary mer- 
chandisers, in good traffic spots. Easy to service, these self-selling 
displays take up a small fraction of your floor space...pay bigger 
dividends in profit per square foot than many times the same wall space. 


SAVES THIS MUCH WALL SPACE 














Proto SD-4 (left) and SD-11...bright red and yellow rotating merchandisers...stock up 
to 373 most popular sizes and types of tools...tool outlines and stock numbers for 
quick, easy restocking...price and size markings permit customer self-service. ..min- 
imum floor space — 42” diameter for SD-11...saves 48 square feet of wall space 
..fits any good traffic spot...kit of Sales Helps Catalog with each merchandiser. 


Your Proto Wholesaler has a 90-Day-Pay-As-You-Go-Plan so that 
Proto Merchandisers pay for themselves while they work for you. 


DiviSion oF 


PROTOTOOLS aan 





PROFESSIONAL ele veiaae 1 @ lela: 





2213 Santa Fe Avenue, Los Angeles 54, California 
513 Allen Street, Jamestown, New York 
1713 Oxford East, London, Ontario, oes 
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How to sell 


more power tools 
(Continued ) 


has come back four times in the 
same manner. 

In advertising, the store uses 
newspaper display ads and finds 
price promotions are effective. 

Mr. Tucker keeps track of power 
tool sales by the month, and con- 
centrates the biggest part of his 
advertising budget on those months 
that are most sales-productive. He 
spends 2 percent of gross sales per 
month on advertising of power 
tools. 

Good price leaders are usually 
easy to find among tools that are 
being superseded by new models 
and are available to the dealer at 
a reduced price. 

Mr. Tucker does not gage the ef- 
fectiveness of the ads by the quan- 
tity of the price special that is 
sold. His primary interest is the 
number of people that the ad at- 
tracts to the store. With this as a 
vardstick, the store’s price special 
advertising is very effective. 


Power mower puts vet 
in mowing business 


Here is a disabled war veteran who 
appreciates the application of power 
to a lawn mower. William Gudz, 
Albany, N. Y., mows his own lawn 
and also has steady employment 
throughout the summer mowing 
neighbors’ lawns. Mr. Gudz has his 
wheel chair, plus a sweeper attached 
to his new Pennsylvania 21-in. De- 
Luxe unit, rigged with controls for 
straight-away mowing, coming 
around corners, trees and bushes. 


from less 
than 

seven feet 
0) 

floor space 


add hundreds of dollars to your profit 
with Reynolds DIYA mobile sales rack! 


A Remarkable Salesman! Your Reynolds Do-It-Yourself display rack 
returns plenty of profit, yet takes up less than seven feet of valuable 
floor space. Wheels make it possible to shift the display to various de- 
partments for seasonal or special promotions. 


Over 70 Profitable Items are included in this compact self-service rack 
. fasteners, patterned sheets, tubing, bars, screen and storm window 
sets, many more... all in maintenance-free aluminum. 


Close to 50 Project Sheets are available to your handyman customers 
to stimulate their interest in do-it-yourself aluminum. These sheets tell 
“how to”... make your selling job easier. 


Related-Item Sales are an extra plus from a Reynolds DIYA rack. 
Ordinary wood-working tools, for example . . . they're all that your 
customers need to work with aluminum. And Reynolds keeps you 
supplied with selling aids . . . reinforces your selling with special and 
seasonal promotions in nation-wide advertising campaigns. 


Ask your distributor salesman for more information on Reynolds DIYA 
Rack, or write DIYA, Reynolds Metals Company, Richmond 18, Va. 


Goa ; 
Reynolds (ema) Aluminum 
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GOLD 
# SEAL 
RUBBER TAPE 


easy handling ... instant fusing 


Here’s the tape for high voltage insula- 
tion! Easy to work with, Gold Seal 
Rubber Tape fuses together instantly, 
provides long-life insulation protec- 
tion. With its high dielectric strength 
and ability to conform to irregular 
shapes, Gold Seal makes a perfect 
insulating splice — and makes repeat 
sales! For faster turnover, for steady 
profits, ask your supplier for Gold 
Seal Rubber Tape made by Jenkins 
Bros., Rubber Division, 100 Park 
Avenue, New York 17. 


In 10-roll containers or 
single rolls. 





Each roll sealed in 
cellophane, stays fresh. 


Gold Seal Frictione RUBBER Plastic Tapes 


Commercial and Specification Grades 


Want more facts? Circle 345, p. 275 


330 «© HARDWARE AGE, September 10, 1959 


_ Assn. 
in charge of the Christmas promo- 


from 
' some of them 22 miles away. 


| 


| 


| 


How downtown merchants 


can help each other 


Do community sales pay off? 


Yes... say the downtown merchants of Oconomowoc, 


Wis., who last year had their 


biggest Christmas season with a sale. 


Well planned joint promotions by 
merchants in a community can 
build sales in an entire downtown 
shopping district. For example, 
some 61 merchants, many of them 
hardware dealers, put on an effec- 
tive Christmas promotion last year 
in Oconomowoc, Wis. This promo- 
tion boosted Christmas volume up 
to 65 per cent for many of the 
merchants. 


Cost per merchant: $25 
Hardware dealers participating 
in the promotion were: Ace Hard- 


| ware, Badger Paint, H. Lorleberg 


Co., and Welch Hardware Co. H. 
Scherffius, president of the Lorle- 
berg Co., also is president of the 
Oconomowoc Retail Merchants 
He directed the committee 


tion. 
The holiday contest drew entries 
27 outlying communities, 


Each of the merchants partici- 
pating contributed $25 to cover ex- 
penses of the promotion. A prize 


committee spent about $1000 for 


some 22 prizes such as a large re- 
frigerator, TV set, hi-fi set, bicy- 
cles, chairs, dolls, appliances, wheel 
goods, etc. The balance of the fund 
was used for general promotion, es- 
pecially advertising. 


Customers entered the contest 
by filling out entry blanks obtained 
at any of the stores listed in the 
newspaper ads. The subject for the 
contest was: 

“Oconomowoc is the best place to 
buy because .. .” 

Some of the major prizes award- 
ed in the contest were on daily dis- 
play for a month in a large trailer 
with clear plastic sides. This trailer 
stood as a constant reminder of 
the contest to passersby in various 
neighborhoods. Each day, the 
trailer was parked in front of a 
different participating store. Each 
night, the trailer was lighted. 


Bandmen judge contest 


The Oconomowoc High School 
Orchestra was given the job of 
judging thousands of contest en- 
tries. Orchestra members were paid 
for this work and the proceeds 
went into the band’s treasury. 

The contest was advertised 
weekly in the Oconomowoc Enter- 
prise, a local newspaper with a wide 
in-town and rural circulation. 

Officials of the Oconomowoc Re- 
tail Merchants Assn. say that this 
was the best community wide 
Christmas promotion that they ever 
tried. They plan to repeat the 
sale in 1959 with a few modifica- 
tions. @ End 

















Men who know pipe point to 
WHEATLAND 





for EASY THREADING 


INSIST ON PIPE MADE IN U. S. A, 


Steel pipe that cuts and threads easily and 
evenly— Wheatland Steel Pipe—is singled out 
by more knowing men every day. They know 
that Wheatland Pipe saves them time, mini- 
mizes wear on tools and reduces labor fatigue. 
Every length is backed by Wheatland’s sincere 
desire for complete customer satisfaction. Next 
time, point to Wheatland! 


117) NY SH 


a ae ee 





For Black or Galvanized Pipe, contact your distributor or 


WHEATLAND TUBE co. 


BANKERS SECURITIES BUILDING, PHILA. 7, PA. © MILLS: WHEATLAND, PA. « DELAIR, 
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The best weatherstripping buy for sales 
and profit; 500 feet of Inner-Seal in 
a self-selling counter merchandiser. 
Comes all set up . ready to sell. 
Precision marked to make measuring 


easy and accurate. Also available in 


Deluxe White 





SELLING $50°° 
a (10c per ft.) 
DEALER rete) 
cost. | 3O 
DEALER |$ oo 
PROFIT 20 











iS 17 
Queen B Pak 





Seventeen foot pak will 
do a door or window. 


Similar ten foot pack - sso 
(B Pak) for top and Three 100 foot slamming 
latch side of door plus reels of Inner- splintering. 
dozens of other uses. Seal in a car- ’ 


Profitable — fast mov- 
ing. 





1S-100-3 Deluxe White. 

SELLING * 68 SELLING $ oo SELLING $9535 
PRICE 22 PRICE 30 PRICE 2 

($1.89 ea.) (10c per ft.) box 
DEALER 56 DEALER oOo DEALER 41 
cost T 3 CcCosT 20 cost L 

(per dozen) (8 feet) 
DEALER s 12 DEALER $ oOo DEALER 
PROFIT 9 PROFIT 1 O PROFIT 94¢ 

(8 feet) 








ton. Ideal for 
small inventory, 
small space. 
fast turnover. 
Also comes in 











1S-500 








GOC SERIES 
8 FOOT PACKAGE 


Heavier, more 
rugged Inner- 
Seal designed 
especially for 
afage doors. 





leakage, heat 
loss. Individual 
se of 8 
and 9 feet; reels 
of 100 and 200 
feet. 














BRIDGEPORT FABRICS, INC. 
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_MWNER-SEAL 


STL THE BEST 


WEATHERSTRIPPING 
YOU CAN SEU S 


BEST FOR YOU! BEST FOR YOUR CUSTOMERS! 
e More sales e Lasts longer 

Bigger unit sales Seals better 

Greater profits (full 40%) Cuts fuel bills 

Nationally advertised Easy to put on 


e Increased traffic and Cuts housecleaning time 
customer satisfaction 











See our Y¢ cerclos 
complete gait 
A FULL LINE OF TOP QUALITY WEATHERSTRIPPING TO SUIT EVERY Wine in... i we 

SEALING NEED, EVERY SIZE INVENTORY nares 





TRIPLE SEAL GARAGE 


Packaged in in- 
dividual plastic 
bags of 8, 9, 
10 or 16 foot 
lengths com- 
plete with gal- 
vanized nails 
and instructions. 
Also comes in 














x sEnies . reels of 100 
| 8 FOOT PACKAGE 
SELLING s O25 
X SERIES PRICE 
© Tough, lively rubb pi 
ough, lively rubber 
, © Slanted to shed water DEALER 177 New! Attention-getting! Triple-Seal counter 
© Seals out snow, water, dirt, drafts COST display. Compelling sample enables cus- 
; © Rot-resistant, will take years of hard (B feet) tomer to examine the product at first 
weaf —— hand. Sure a og Ag FREE ao 
© Prevents slamming and glass breakage every dozen packages o eries cushion 
® Cuts fuel bills ence $ 1'e (any length). 
© Prevents door from freezing to floor : a dee) 





BRIDGEPORT 9, CON N. 
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YOU GET 
GREATER PROFITS, 


FASTER TURNOVER 
with GENERAL! 








CLEAN-OUT AUGERS 
WORK WHERE CHEMICALS FAIL 


For clogged drains and closets; equipped with 
adjustable rotary handle; individually packaged 
in attractive counter display carton. 


STEEL TUBE CLOSET AUGER ff 


oe 


The most practical and sanitary device for 
removing obstructions from closets. Ideal for 
home use. 


ALL-NEW SPIN-A-ROD 
DRAIN CLEANER 





LOW COST 
COMPACT 

WORK FAST 
EFFICIENT 
SANITARY 


PREVENTS 
MESSY FLOORS 






For most home waste 
lines; easy to use. Bulb 
shape Boring Gimlet; with 15’ or 25’ of \”’ 


snake. 
FLAT STEEL 
SEWER 
RODS 


A sturdy tool for @ 
cleaning waste 
pipe and sewers. 
Equipped with 
combined roller ball spear head and adjustable 
metal grip handle. 


Send for complete information. Distributors 
throughout the United States and Canada. 


GENERAL WIRE SPRING 


~ 











COMPANY 
Pa... Sorah Street, Pittsburgh 3, Pa. 
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A complete line of water pumps is visible to passersby, just inside the display 


window at Mackentepe Hardware. 


To make money in water systems: 


Install what you sell 


You can’t dabble at the water's 
edge when it comes to selling farm 
water systems. You have to get 
into it head over heels. That is the 
experience of Mackentepe Hard- 
ware, Cullman, Ala. 

This dealer, established in 1890, 
offers his trade a big display of 
pumps, sells them by the score all 
over the county, and maintains a 
staff of plumbers and electricians. 
It can do the whole water system’s 


job without calling in any other 


craftsmen. 


The explanation for this, 
owner L. J. Mackentepe, is that if 
a customer buys a pump from you, 
he expects it to be installed and 
serviced by you. In order to prop- 
erly service a pump, hundreds of 
parts must be stocked. Mackentepe 
carries a large parts stock. 

As a result, this dealer has be- 
come pump headquarters for a rich 
farming area where it is only a 
hop, skip and jump to vet out be- 
yond the water mains. 

Farm homes account for 


says 


more 











With this fresh-water pump 


Goulds Balanced-Flow automatically 
adjusts capacity to varying needs 


It’s small. It’s compact. But don’t 
let size fool you... 


Here is more pump per square 
inch than any other you could sell! 


Goulds Balanced-F low is the per- 
fect “all-around” pump for your 
business. Easy to stock. Even easier 
to sell—suggested retail price is just 
$97.50. Loaded with features .. . 


Such as the self-adjusting feature 
you see demonstrated above. Turn 
on one faucet—get a smooth and 
steady stream. Turn on additional 
faucets simultaneously—still a 
steady stream! No shock, vibration 
or pounding. The more water you 
call for, the more this pump provides 
—automatically—up to 525 GHP! 


Plus . . . the Balanced-Flow is tank- 
less—no storage tank is necessary! 


‘Pre a oe 
. od ows 
Se ae 
‘ 


The Balanced-Flow delivers spar- 
kling, fresh water direct from the 
well every time! 

Plus . . . the Balanced-Flow’s self- 
priming feature—once it’s primed, 
forget it! Gas or air in the water 
won't air-bind it. Even if the water 
level drops below the suction pipe, 
all you have to do is re-submerge it, 
not re-prime the pump. Ideal for 
looped suction lines. 


Plus .. . the time-tested corrosion- 
resistant finish—all parts are pro- 
tected against rust and corrosion, to 
eliminate “‘red water.” 

What other water system—at any 
size or price—can match it, feature 
for feature? 

Send for all the details on the 
Goulds Balanced-Flow. Write for 
Section I of the Goulds Dealer Cata- 
log to Goulds hag 3 Inc., Dept. 
HA 99, Seneca Falls, N. Y. 





GOULDS @© PUMPS 


Want more facts? Circle 349, p. 275 


SPURTS 
SPLASH 


— « 
4 , sd 


i -s nm 





Peas 
pak ae % 
eS 
73 » tae 

of. 





_— 

Give this dramatic demonstration 
right in your store! 

This demonstration stand—for use 
right in your store—invites shoppers 
to see for themselves how the Bal- 
anced-Flow automatically adjusts ca- 
pacity, as shown above. It actually 
does the selling for you-——you just 
take in the money! 
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JACKSON ‘vr4-.1 e+ ROPE 


JACKSON ROPE BAR 


—build sales, cut selling time 
with this good-looking, perma- 
nent display. The “backbone” of 
your rope department, it dis- 
plays Nylon, Polyethylene and 
Manila rope to best advantage. 


TLL AAAALLAAAAL A 


**T-BAR?’ ’—convenient, 
compelling way to display fast- 
moving JACKSON Junior 
Spools. Approximately 10 Ib. 
spools of Nylon, Dacron and 
Polyethylene in popular sizes 
are displayed on this rack, 
which can be mounted on 
counter top, walls or ceiling. 








PREPACKAGED — SELF-SERVICE 


COILS and CONNECTED COILS 
—famous JACKSON Super-Tuff Synthetics 
and Ocean Brand Manila in 50’ and 100’ 
lengths. Make self-service easy and profit- 
able with JACKSON. 


rae pagmas wncnsen 4 508 68 FF a 





Your JACKSON distributor has the details on these profitable 
items, and others in the sales-building line. Get in touch with 
him now. 








practical, durable rope— 


SYNTHETICS—MANILA 
packaged for 


BOATING - INDUSTRY - HOME - RECREATION | 


Manufacturers o3e-< (Ee Since 1829 


E THOMAS JACKSON & SON CO., reapine, PENNSYLVANIA| 
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Install what you sell 
(Continued from page 334) 


than half of the pumps sold by this 
dealer. Other sales are made to 
farmers and others for poultry 
houses, cow barns, food processing 
plants and irrigation systems. 

Cullman County is diversified in 
its agriculture and is prosperous. 
There is a water system on almost 
every farm. Sometimes more than 
one pump is sold to farmers, so 
there is a standby in case of emer- 
gency. 

Mackentepe gets many prospects 
from its good reputation as pump 


WE CONTRACT 











AND 
WIRING 
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This kind of ad produces a steady 
stream of inquiries. 


headquarters. These leads come 
from well drillers, farm agents, 
feed and poultry supply houses, and 
from its own advertising. 

A complete record of each pump 
customer is kept, including name, 
address, telephone number and 
model of pump bought. Reference 
to this is helpful in rendering ser- 
vice and seeing that the right kind 
of parts are carried along on all 
service calls. 

Mackentepe advertises round-the- 
clock service, because a pump out 
of service represents an emergency 
to the average home. Not only are 
there people involved, but chickens 








and livestock are endangered when 
water is cut off. 

This dealer concentrates on one 
line of pumps, so that it will not 
have to carry an overload of parts. 
Also, an exchange on motors is of- 
fered so that a defective motor may 
be replaced and a water system put 
back in service, without delays 
while the motor is repaired. 

With the water level dropping in 
Cullman County, more and more 
deep well pumps are being used in 
proportion to the shallow well vari- 
ety. 

Another reason for deeper wells, 
other than the drop in the water 
line, is the fact that the average 
customer uses two or three times as 
much water as formerly, making a 
more plentiful supply necessary. 

Some wells in the area go 250 
to 500 ft deep. It is common for 
the well depth to be 100 feet. 

Plastic pipe is now widely used 
for all except the working head of 
the water system. Submersible 
pumps are also used. 

Most pumps are placed in a pump 
house. In extremely cold weather 
pumps are kept from freezing by 
using a heat bulb or a kerosene 
lamp. 

Another reason why this concern 
goes to extremes in the water sys- 
tem business is that selling a pump 
and getting water to the top of the 
ground is only the beginning, so 
far as what the customer needs is 
concerned. 

The next thing the average cus- 
tomer wants is a sink for the 
kitchen. Next he wants a water 
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“Why didn't you get a bigger win- 


~ii 
dow/ 


COMPARE 


XX strength ash handle not cut down at 
socket; retains 100% strength. Guaranteed. 


2 inches longer (11 inch) tabbed socket sup- 
ports handle and distributes the strain. 


Extra thickness (13 gauge) at frog where 
shovels need extra strength. 


Blade tapered to sides (17 gauge), saving 
weight. 


Extra thick (13 gauge) in center all the way 
to the cutting edge, where other shovels 
wear out faster. 





You don’t have to ask $55° to $600 
for the top grade when you sell 


RAZOR-BACK 


The only shovel forged with an extra thick backbone clear down to 
the cutting edge, RAZOR-BACK undersells by at least a dollar any 
premium grade shovel that even approaches it in strength. Shovels that 
compete with RAZOR-BACK in price are not built to do its work. 
Sell the RAZOR-BACK. It pays you your full profit; it guarantees 
your customers more service for their money than any other shovel 
on the market. You need stock only 4 patterns for 90% of your 
business. Speeds turnover. Order from your wholesaler. 


THE UNION FORK & HOE COMPANY « Columbus 15, Ohio 


Makers of Green Thumb Lawn and Garden Tools 
Want more facts? Circle 351, p. 275 


HARDWARE ACE, September 10, 1959 © 337 


Install what you sell 


(Continued } 


heater and then, often, a complete 
bathroom set. He doesn’t buy all 
these things at once because put- 
ting in a pump alone runs into 
some $300. But the average cus- 
tomer is sure to need the other 
things before much time goes by. 


The sale of a pump is the open 
door to the sale of complete bath- 
room, laundry, and kitchen outfits. 
Mackentepe displays and sells all of 
this type merchandise. It gives 
these big-ticket lines up-front 
prominence in its store. 

While many dealers consider a 
water pump sale a fine, big sale, 
Mackentepe thinks of it as only the 
starting point. How about you? 
Don’t be satisfied with one good 
sale when the potential is double or 
triple the first amount. ® End 





The 
“ALL PURPOSE ” , 


Primer-Sealer 


Flat whité 
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DO-IT-YOURSELFER and PROFESSIONAL ! 


With quick-drying B-I-N Primer-Sealer 
you can solve any of your customer's 
problems requiring priming, sealing 
and stain-killing. In one application, 
this versatile white undercoat .. . 

* PRIMES ... any interior surface; has excel- 


lent hiding power; even adheres to glass, 
metal, and other difficult-to-grip surfaces. 


SEALS ... even the most thirsty, porous 
surfaces; dry wall, new or painted plaster, 
raw wood, plywood, wallboard. 


* KILLS STAINS... grease, soot, sappy 
streaks, knots, old varnished woodwork, 


and dries completely dry, ready for finish 
coat, in just 45 minutes. 


Both professionals and homeowners like 
its ease of application—by brush, roller 
or spray gun—its freedom from linger- 
ing paint odor, its easy cleanup. And 
painters know they can prime and pro- 
ceed to their finish coat without moving 
drop cloths or scaffolding. 


Also manufacturers of Bulls Eye® Shellac °¢ 


Spray Shellac °¢ 


The quick drying feature of B-I-N is as 
important to the home owner, trying to 
stretch his spare time, as it is to the cost 
conscious professional. 


Profit from these Added Advantages: 


A profitable item, fair traded for your 
protection. 

Backed by advertising in American 
Home and Living for Young Home- 
makers. 

Carrying one all purpose primer re- 
duces inventory. 

Free “How-to-do-it” folders available 
for your consumer trade. 


ZINSS 


S/NCE /84®8 


WM. ZINSSER & CO. 


516 West 59th Sr. 319 N. Western Ave. 
New York 19, N. Y. Chicago 12, Illinois 


Trimlac® © Bulls Eye Black Gloss® 
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Ekeo names Ace to its 


Century Club, 2nd time 


Ace Hardware Corp., Chicago 
wholesaler, has been eelcted to the 
Century Club of Ekco Products 
Corp., Chicago, for the second year 
in a row. 

Membership in the Century Club 
is based upon the purchase of 
$100,000 or more worth of Ekco’s 
housewares in a single year. 
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Accepting the Century Club plaque 
from Don Long, vice-president in 
charge of the Ekco-Flint Division (far 
left) is Richard Hesse (second from 
right), Ace president. From left (be- 
hind Mr. Long and Mr. Hesse): Ken 
Merrick and Henry Wozniak, Ace 
buyers: Charles Winterburg, Chicago 
district manager, Ekco-Flint Division; 
Ed Kelly, Chicago salesman, Ekco- 
Flint Division. 


How to get more money 
from tool rentals 


Accurate records are the key to 
making more money from your tool 
rental section. 

Records give you a complete pic- 
ture of what each rental item con- 
tributes to the profit of the section. 
Records also show when it is profit- 
able to sell a rental item as a used 
tool. 

A form for keeping accurate rec- 
ords was published in the HARD- 
WARE AGE Rental Guide, Dec. 4 
issue, p. 30. This form can be pur- 
chased from HARDWARE AGE Reader 
Service Department, Chestnut & 
56th Sts., Philadelphia 39. The 
price is 15 for $1, or 35 for $2, 
postpaid. 

This form is used for listing the 
original cost of the tool, mainte- 
nance charges, and rental income. 


























HICKORY BOWS... 





durable, economical archery equipment. 





Unquestionably the finest in sturdy, 


A 





*Minimum Order of Three—Or in Multiples of Three 





with dea 
GIVES YOU THE DYNAMIC 





| Sa aletmttler 


DISPLAY UNITS that save floor space, time and 
money — assure you greater profits per square foot. 


9 50 * 


UNIT No. | (left) is 67 
Displays complete line of Ben Pearson equipment; 


"high, 30” wide and 32” deep. 


has tremendous sales impac t, appeals to ALL archers. 

















UNIT No. 3 is 39” high, 14” wide and 16'A" 
deep. Holds limited assortment beginner ond 
juvenile equipment. $6.50* DEALER COST 


UNIT No. 2 is 38” high, 24” wide and 32” deep. 
Fine for dealers catering to novice and beginning 
archers. $15.00* DEALER COST 


*Freight allowance as applied by Ben Pearson Dealer freight allowance program. 


For Quick Sale and Fast Turnover 
You Can Depend on BEN PEARSON 


FAMOUS HICKORY BOWS 


Capture the mass market by offering Ben Pearson famous 





RETAR 
503—5'6", wt. 45-50-55 Ibs....... $15.95 
501—5'6", wt. 30-35-40 Ibs....... 11.95 
500— 5’, wt. 20-25-30 Ibs......... 8.95 
504—4'6", wt. opprox. 15 Ibs...... 3.95° 
505—4', wt. approx. 10 Ibs........ 2.95° 





DEALER COST 





77; 5 


MODEL 201—Available in gross and ‘4-gross cartons in 
assorted colors. One length per gross carton only or 
Standard Pack of 3 doz. 24, 6 doz. 26” and 3 doz. 28”. 
(No exceptions.) Gross: Nos. 42, 200, 201, and 205 arrows. 












colors. One length per ‘2-gross carton only or Standard 
Pack of 1 doz. 24, 3 doz. 26" and 2 doz. 28”. 
Nos. 39, 41, 42, 200, 201, 205, and 211 arrows. 






MODEL 211—Available in '4-gross cartons only, assorted 
‘a-gross: 







RETAIL 











No, 39—Junior Arrows, ach. .ccccccccccccsecace 15¢ 
No. 42—Practice Arrows, Cach.csccsccccesceeeues 25¢ 
No. 41—Practice Arrows, Cach..cecsccsececeueees 20¢ 
No. 200—Select Practice Arrows, each. .....eeeenee 40¢ 
No. 201 —Select Practice Arrows, each. ....eseeeees 50¢ 
No. 205—Select Target Arrows, each... .ceecencees 60¢ 
No. 211—Practice Field Arrows, each......-ceeeees 65¢ 






(Note: Only Nos. 201 and 211 available in assorted colors) 


~2>GEN PEARSON 


N € O28 ? OO SGA 2 oe 
PINE BLUFF, ARKANSAS 




















“ 2 Y Spo be Lualily ‘ Gnye COVELL Seifetmarce 
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OUTBOARD BOATMEN REPORT: 


LUBRIPLATE 
Marine-Lube “A”’ 
works where other 
lubricants failed 


LUBRIPLATE 
=e 


WARINE-LUBE A (2 


Yes—that’s right! We have letters 
from boatmen all over the country 
telling us about their phenomenal 
success with Lubriplate Marine- 
Lube ‘‘A”’ in these vital areas. 

Your customers can be protected 
from sticky, dangerous steering with 
Lubriplate Marine-Lube “A 
trailer wheels can be run in and out 
of the water and onto the road for 
miles and miles with no problem. 

Lubriplate Marine-Lube ‘A”’ is 
waterproof, won’t wash away... 
created specifically for difficult fresh 
and salt water marine lubrication. 

Sell Lubriplate Marine lubricants 
to your customers. 

Try them yourself for your serv- 
ice work .. . you'll note the differ- 
ence. 

Lubriplate Marine lubricants are 
advertised to millions of boatmen 
everywhere in Motor Boating, Pop- 
ular Boating, Field & Stream, Pop- 
ular Mechanics, Fishing, and other 
national publications. 

Ask your jobber about the com- 
plete Lubriplate marine line today! 


LUBRIPLATE DIVISION 


Fiske Brothers Refining Co. 
Newark 5, N.J.—Toledo 5, Ohio 
Want more facts? Circle 354, p. 275 
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from Hardware Age Readers 


More on Fair Trade 


Dear Editor: 

I am very much in favor of Fair 
Trade legislation. It is very vital 
to small hardware retailers and, | 
think, just as vital to the manufac- 
turers who are willing to try to 
put their best products on the 
market. 

It is not unfair to the consumer. 
In fact, I feel it is somewhat of a 
guarantee of quality. As for bar- 
gains and cut price merchandise, 
the consumer can always find 
plenty of that to satisfy that long- 
ing for something at wholesale. 
Surely it would be just as fair as 
the wage-hour laws. I'll write my 
congressmen. 

Yours truly, 

Wm. E. 
Fallon Hardware 
Mercersburg, Pa. 


Patterson 


Dear Editor: 
We very definitely are for Fair 
Trade. 
R. G. Wombacher 
R. G. Wombacher Co., Inc. 
Our Own Hardware 
Proctor, Minn. 


Wholesalers’ Help? 
Dear Editor: 


I was wondering if each whole- 
saler has been asked to urge his 
dealers to write to Washington re- 
garding Fair Trade? 

I am sure most would be willing 
to help because it concerns them 
as well as the dealers... 

Yours truly, 
O. Ferino 
Ferino’s Hardware 
Chicago, IIl. 


Editor’s note: Your suggestion is 
an excellent one. Several whole- 
salers did reprint the HARDWARE 
AGE Fair Trade Ballot (see HA, 
May 7, p. 57) for distribution to 


their dealer accounts. It would 
have helped the fight for Fear 
Trade if more distributors had 
joined the effort to make Congress 
understand the need for action. 


It’s still not too late. 


Ego is built up 
Dear Editor: 

The editorial on page 7 of July 
30 issue is an incentive to the hard- 
ware business. 

You most certainly built up our 
ego, With your comments. 

We, too, have dad as president; 
our young son is vice president; 
our young daughter is secretary. 
Mom is auditor. 

Thank you for publishing all 
these interesting editorials. 

Sincerely, 

Mrs. Samuel Westerman 
B and M Hardware 
Malden, Mass. 


Charge for dealer shows? 
Dear Editor: 

I want to compliment you on the 
editorial in the July 30 issue. The 
article, “Despite the Headaches” 
on p. 7, was a shot in the arm for 
those of us who are old fashioned 
enough to continue to operate an 
independent hardware store as long 
as we are able. 

However, I have a two-fold aim 
in writing you. Since “You asked 
for it,” I have a suggestion as to 
sharing the costs of wholesalers’ 
shows. I have waited for a long, 
long time for this opportunity but 
was always hesitant with my sug- 
gestions to the manufacturer and 
the wholesaler. It was their show 
and I was the guest. 

The expense can, and should, be 
shared by us, the retailer. We, the 
retailer, who are there to buy the 
bargains and to gather free infor- 
mation concerning our wares, 
should be willing to pay a registra- 








tion or entry fee after being prop- 
erly identified as a hardware re- 
tailer or his employee. 

Year after year, uncles, aunts, 
cousins, nieces, nephews and 
friends of hardware dealers run 
through the show to get the free 
yardsticks and balloons and top the 
day off with a free meal. 

One year, a young couple, with 
less than a year’s hardware ex- 
perience, brought a bachelor farm 
friend along as their guest to a 
show. He received all of the cour- 
tesies and information afforded the 
dealers. Upon his return home, he 
informed a great percent of our 
trade territory on the cost, profit, 
etc., of the goods that we purchased 
at the show long before we had it 
delivered and on sale. 

I have seen just that type of 
thing happen each year and | 
firmly believe that an adequate 
registration fee and proper identi- 
fication would help to solve both of 
these problems. 

Now, I am not a “crackpot” or 
fault finder. To the contrary, my 
husband and I own and operate a 
very nice hardware store in the 
Midwest and we enjoy it very much 
“Despite the Headaches.” We will 
attend many more shows long be- 
fore we are ready for the retire- 
ment pension. 

Truly, 

Mrs. Edwin Kutcher 
Kutcher Hardware 
Kahoka, Mo. 
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Ten for the Money 


Dealer-Tested Profit-Makers — 
Spring, Summer, Fall, Winter 


W Check your stock of Anchor Brand items now. 



































|_| No. 593012 Hook 
and Eye Display Box 
COUNTER DISPLAY SELLS all- 


purpose, tamper-proof item, 
carded, 


|_| No. 0110 Door 
Button 
FASTENER IS galvanized gray 


iron, in 12”, 134”, 2” sizes. 


| | No. 5310 Titeline 
Clothesline Holder 


BOX TELLS ALL: colorful box 
holds 24 pieces with screws. 
































| | No. 0178 Pulley 
POPULAR DOUBLE PULLEY for 


awning or tackle, swivel eye, 
iron, 2”, %”, 1”, 1V2”, 2”. 


| | No. 1 Fish Scaler 
KNUCKLE-SAFE handle is angled 


away from sharp steel teeth. 


| | No. 440 Davis 
Oarlock 


DROP-FORGED STEEL Horn can 
be turned down out of the way 
when not in use. 



































|_| No. 162 Double 
End Snap 
MEDIUM WEIGHT in cast malle- 


| | No. 231 Open End 
Snap 


| | No. 7 Snap Assort- 
ment Display Box 





able iron is 34%” over-all, has 
V4” ring. Available in lightweight 
No. 161; heavyweight No. 163. 


MULTI-PURPOSE: cast iron, 3'/2” 
long, Ye” open eye, ring size. 
Also available in other sizes. 


RIGHT IN VIEW, brass, bronze, 
non-rusting snaps. 5 styles or 
sizes. 

















|_| No. 0550 Curry 
Comb 

TWO-WAYS HELPFUL steel curry 

comb has eight bars, mane comb 

with 34” teeth, red enameled 

wood handle, 


If your check shows this Anchor Brand stock is “up 
to snuff,” you’ve got “Ten for the Money.” North 
& Judd’s Anchor Brand convenience hardware is 
packaged to appeal, priced to sell. It’s a year- 
around profit-maker. If your check shows your 
stock is getting low, let your North & Judd jobber 
help you fill in. Keep sales steady as they go, 


~ 
NORTH|JUDD 


Manufacturing Company 


New Britain Ty 





Connecticut 





New York © Boston «¢ Philadelphia ¢« Atianta ¢ Jackson(Miss.) © Buffalo «© Detroit ¢ Chicago 


Minneapolis e¢ St.Louis « 


Dallas °« 


Los Angeles © Sanfrancisco ¢ Seattie ©¢ Montreal 
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Republic Nylok Nuts... 


BUILD CUSTOMER TRAFFIC 


To sell the dig items—those items that carry a really com- 
fortable margin of profit—you must first get customers 
into your store. Republic’s new, eye-catching Nylok Nut 
Display is a good way to do this. 

As the bright, appealing display suggests at a glance, 
iNylok Nuts are ideal for the modern “do-it-yourselfer.” 
Even the most inexperienced fingers can put them on and 
wrench them up tight for positive locking against shock, 
vibration or tension. On the other hand, Nylok Nuts can 
be removed quickly and be used again and again. No 
special tools required. 

Best of all, the new Republic Nylok® Display automati- 
cally sells these fasteners without taking up your time. 
Customers can easily select the exact sizes they need. 


This quick self-service is a feature your customers will 
like as much as you do. And they'll come back to your 
store again and again, as the need arises, for more Nylok 
Nuts. Naturally, these repeated sales will mount up to a 
tidy profit. 


But .jhere’s where your Republic Nylok Display will 
really pay off: Customers who have dropped in just to buy 
fasteners to fix the lawn mower, or the automatic washer, 
will be attracted to more costly merchandise. 


If several self-selling Republic Nylok Nut Displays are 
not distributed about your store right now, you’re miss- 
ing Out On an important source of potential profit. By all 
means correct this. For full information simply tear out 
and mail the coupon. 


The Public Respects the Quality of Republic Products! 








FLEXIBLE PLASTIC PIPE — for livestock watering, lawn sprinkling, 
irrigation uses. In coils from Y2” through 3” diameter; straight 
lengths in 4” and 6” diameter. Plus a complete line of fittings. 








Seta i 


KOOF DRAINAGE PRODUCTS—oa complete line that's competitively 
priced and ready to use. These uniform products are supplied in 
galvanized steel and ENDURO” Stainless Steel. 





STEEL PIPE—for plumbing, heating, air conditioning, and all other 
home and building uses. This high-quality pipe is available in a 
full line, in sizes you want, 


WIRE NAILS AND STAPLES—a complete line for every farm and 
home use. Also ideally suited to and accepted by the building 
trades. Made from wire specially produced for nail manufacture, 
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n Self-Service Display... 
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SEE HOW IT CATCHES YOUR EYE. The bright red color alone is sufficient to lar requirements, are plainly marked. (An area on the back provides 
attract customers’ attention. Notice too, the attractive little drawings on the space for prices.) Chances are, the customer shown will soon be moving 
package, with suggested Nylok Nut uses. Six sizes, suitable for most popu- about the store, prospecting for merchandise that means big dealer profit, 


REPUBLIC 
STEEL 


Woldi Widest Range 
% Standard Steels andl 
Stack Froducdd 
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REPUBLIC STEEL CORPORATION 
DEPT. HA-8057 
1441 REPUBLIC BUILDING « CLEVELAND 1, OHIO 


C Please send details about Nylok Nut Counter Display; 
Please send more information on: 


C Flexible Plastic Pipe C) Steel Pipe 
C) Roof Drainage Products C) Nails and Staples 





Name Title 





Company 
Address 


City Zone State 
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Pricing roto-file saves 
this dealer lost time 





Punches and 
" | In stores that haven’t time for 
Chisels | pricing every item as fast as mer- 
| chandise comes in, some sort of 
boost sales... ' + come ont 2 
' central master price list is a ne- 
Speed | cessity. 
Ha “We solved the problem,” says 
HD130 30 piece Turnover | Ri 
Punch and Chisel Display | 


Schmidt, owner-manager of 


13 basic, fast-selling items are featured in this new NRHA- | — aWneS, ’ meatnnt Hil} 
approved Vichek Punch and Chisel Display. | (Philadelphia), Pa., “with a cen- 

Contents include 15 cold chisels of 4 to 1” sizes; 3 center punches; | trally located revolving price list.” 
10 pin punches, % to 4"’,and 2 long taper punches, *%”’ size. All 
tools have polished taper and plated finish . . . represent finest 
Vichek craftsmanship | | 

Display is of attractive, sturdy, vacuum-molded blue plastic. | card file. The file is next to the 
There are price cards for each item. Ask your Wholesaler Salesman | 
today for information on the HD130 and 17 other new Vichek tool 
displays . . . also, facts about Vichek’s 152 NRHA Turnover 
Handbook items. A-290A 


Mr. Schmidt’s master price con- 


trol is a 6-in. diameter revolving 





Other VLCHEK products for the hardware trade: — HAMMERS, SCREW DRIVERS, PLIERS, 
ADJUSTABLE WRENCHES, SOCKET WRENCHES, OPEN END WRENCHES, COMBINATION 
WRENCHES, BOX WRENCHES, PLASTIC BOXES, TRANS-RAKS, HOSE NOZZLES. 


The Vichek Tool Co. ctevetand 4, Ohio 


— 
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Build Bigger Sales 
Volume in LEVELS | ) a 
with EMPIRE £ bce ih, Li Owner Eli Schmidt likes efficiency 





checkout register. Every item 
which is unmarked in the store 


is recorded in the file, and the file 


World's Most Complete Line ‘ | 
gives you a Streamlined | is kept up to date. 
Assortment of Fastest-Selling , 
Leveils...PLUS Exc/usive New Levels 
Destined to Leadership in Industry 


All items are indexed alphabeti- 
cally. To find the price of a 20-gal 
garbage can, store clerks flip the 
Carpenters, plumbers, bricklayers, | | ohibiiea!| | y 1M | . ' 
masons, sheetmetal workers. : ei | | card file to G and quickly locate 
engineers, home hobbyists — | | Lia | i | ' a al a _ _— 
’ f , bed i fe N yrices O ] are- 
they're all your steady customers ih. | 5 | | the card with prices for all gar 
when you offer them “Extreme | | 
Accuracy” EMPIRE Levels that 
fit their needs exactly! Show 
them all sizes and types from the prices for leaf rakes, or ham- 
slim pocket “torpedoes” to great 
78” “door jamb” levels — in mers. So 
lightweight Aluminum or 
Magnesium in special models can hold the prices of thousands 
for special work. 


bage cans. 


J 
— ee ~ 
* 


A single file card can show all 


r. 


b 


. a few hundred cards 


of items. 

For greater sales volume and profits in Levels, Mews itemen 't constantly be 
set up a complete EMPIRE display . . . Write today for — a a es 
prices and catalog — including the new | added to keep the lists up to date. 
SLIMLINE Levels. ' 

Price changes on old items must 
EMPIRE LEVEL MFG. CO. be made promptly, or the list loses 

10926 West Potter Road, Milwaukee 13, Wis. 
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i Fast-moving 
i Marlin Combos 

TYPICAL MARLIN 
mes: make plenty 


Golden 39-A lever ac- 
tion .22. Sell it in combo 
with the Micro-Vue 4X 


scope, and your custom- 

er saves $4.95! 

-— 

Top sales power when 

you sell the Marlin high 

power 336 carbine 
combo'd with a Marlin ‘* 


Micro-Power scope. Your 
customer saves $10! 


————) 
Prodded by powerful national advertising, customers are 
eagerly buying Marlin combos—a matching Marlin scope 
with their Marlin Micro-Grooved rifle. 


“Marlin scopes and rifles sell together like bread and 
butter,” reports one of the many dealers cashing in on 
this hard-hitting Marlin promotion. 


The Marlin Micro-Vue 4X scope retails regularly at 
$14.95, and the Micro-Power 214X scope at $44.95*. 
But when you sell them combo’d with any Marlin .22 

or High Power, your customers save up to $10, and your 
profit is bigger than from a rifle alone! 


And Marlin’s Pay-Later Plan means extra customers, 
extra sales, extra profits! Be sure you are stocked 

up on Marlin’s fast-moving combo values. 

Mail the coupon today! 


*Micro-Power 4X scope—$49.95 
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Micro-Groove Rifles 


Marlin Firearms Company, New Haven, Conn. 
Gentlemen: 
Please send me free and postpaid the following— 

(-) Additional information relative to new Marlin guns and 

scopes. 

[} Marlin Bulletin-Blackboard. 

L} Marlin Wild Life Map Display. 

[] Micro-Groove Bullet Demonstrator. 
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Name of Store: 
Address: 
City: Zone:__State: 

Attention of: 
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He easy 7o sel! 
NATIONAL 


PRODUCTS 


they’re conveniently 
packaged, easy to install, are made 
of the finest materials, and are priced 
for fast turnover. Place a sample 
order today and you'll soon learn 
they’re real money-makers. 


VINYL-INSERT THRESH 
OLDS—No exposed 

- ‘screws, no hook strips. 
3 widths (1%", 3%", 4”) 
—any length. 


TWO-IN-ONE WEATHER. 
STRIP—A doorstop-weath- 
erstrip combination for 
windows or doors. Comes 
in 7’ lengths. 


PACKAGED WEATHER.- 
STRIP—Bronze and alumi- 
oum—in standard sizes or 


17’ and 100’ rolls. 


Ff  INTERLOCK THRESHOLDS, 
: SILLS, SADDLES—Wide 


range of designs—all pre- 
cut ready for installation 


SEALER-STRIP—Metal and 
felt weatherstripping. 17° 
of material in each box. 


LINOLEUM BINDING AND 
EDGING—Brass, aluminum 
or stainless steel—in clear 
plastic packages (12’), or 
75’ lengths. 


**CASE-TITE’’ SNAP-ON 
WEATHERSTRIP—For metal 
casements. No nails or 
screws needed. Comes in 
6’ lengths (bulk) or in cut 
sets. 


METAL AND FELT DOOR 
SWEEPS—Choice of 
materials—3 metals, 
2 colors, 2 felts. 


ORDER FROM YOUR JOBBER TODAY 
OR WRITE FOR CATALOG 


NATIONAL METAL 
PRODUCTS COMPANY 


National Metal Products Co. 
2 Gateway Center, Pittsburgh 22, Pa. 
Want more facts? Circle 358, p. 275 
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Front display sells hospitality 


A small hospitality center can be 


a steady drawing card for gift buyers 


and women’s clubs 





Only better quality lines get position here. 


Most stores have a gift section 
where small fancy wares are sold. 
But often there are higher priced 
gifts such as glassware and hol- 
lowware, which need _ individual 
display and elbow room, losing 
sales because they are buried out 
of sight. 

This doesn’t happen at Puck- 
ett’s Hardware, Fairfield, Ala. 
This dealer has a special 3x6 ft 
glass showcase near the store en- 
trance to spotlight better hospi- 
tality lines. 

The minute new customers en- 
ter the store they are reminded 


that quality goods are stocked for 
all gift occasions. 

On this often-changed display, 
there is no clutter. Just a few key 
items are shown. In the picture 
above, only two punch bowl sets 
and a handful of hollowware 
pieces are shown. 

When better quality items get 
lost in a maze of bric-a-brac, cus- 
tomers tend to forget you stock 
them. This thinking applies to all 
of your lines. 

Keep a special spot open for key, 
big-ticket goods. Don’t let preci- 
sion tools or cutlery get lost in a 
pile of 88¢ budget specials. @ End 





STANSCREW 


"Fan lolo) me) m-Mal-)\, Mere) alet-je) 


in fastener service 


The hardware industry is fast learning the Stanscrew trademark means 
quality merchandise, important profits, fast service, and satisfied 
customers. 


Included in the more than 5,000 different types and sizes of Stanscrew 
fasteners are many especially designed for retail hardware operations. A 
few of these are shown at the left. 


Although it first appeared in 1958, the Stanscrew trademark represents 

a wealth of fastener experience. For it combines the technical skills 
and specialized facilities of three major manufacturing divisions of 
Standard Screw Company, each an honored name for more than 80 years. 
They are: 

THE CHICAGO SCREW COMPANY, BELLWOOD, ILLINOIS 

HARTFORD MACHINE SCREW COMPANY, HARTFORD, CONNECTICUT 

THE WESTERN AUTOMATIC MACHINE SCREW COMPANY, ELYRIA, OHIO 


Stanscrew fasteners are quickly available through your wholesaler. 
Call him today. 


A NOTE TO WHOLESALERS 


If you are not already offering the profitable Stanscrew line to your dealers, 
get in touch with us today. You'll like our extra fast delivery and competitive 
prices. 


STANDARD SCREW COMPANY 
2701 Washington Boulevard « Bellwood, Iilinois 


Want more facts? Circle 359, p. 275 
HARDWARE ACE, September 10, 1959 © 347 








ee uae ua i iti Sa SE. Br ie. a ‘ 


: 


Graduated display is adjustable by cable. 


a 


‘BARBIZON- 
PLAZA HOTEL 


See the year’s hottest 
promotional lines at the 


HARDWARE- 


HOUSEWARE 
FAIR 


OF THE UNITED STATES 


SEPT. 27th—OCT. 2nd 


11:00 A.M. - 10:00 P.M. DAILY 


HARDWARE 
APPLIANCES 
TOOLS 

TOYS 
HOUSEWARES 
CUTLERY 
PREMIUMS 

LAWN & GARDEN 


ANNUAL HARDWARE- 
HOUSEWARE FAIR of the U.S. 


BARBIZON-PLAZA HOTEL 
106 Central Park South, N. Y. C. 
(3 blocks from the N. Y. Coliseum) 


Want more facts? Circle 360, p. 275 
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Overhead step display 


dramatizes hose selection 


Often you can use overhead space 
to good advantage in displaying items 


of varying sizes. Gas hose is typical. 


Flexible gas hose for ranges, V-belts, and other items which come 
in graduated sizes can be displayed in quantity by using overhead 
space. 

Wren Hardware Co., Fairfield, Ala., shows how it uses this idea 
for flexible hose connections, ranging from 2 to 10 ft long. 

Proprietor Robert E. Bowie mounted hose on step fixture, and 
hung the fixture from ceiling. Unit can be raised and lowered by 
rope and pulley from floor. 

A unit of this type keeps cumbersome items in view but out of 
the way. And where an item can be seen it will be sold. 

Any number of hardware items can be similarly mounted on a 
step arrangement to cover graduating sizes. 

Counters beneath Wren’s display hold couplings, fittings, and 
other related items to boost tie-in sales. @ End 
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NEW 
| PY REX: 
GIFTS 


A complete gift assortment of 
sales-tested items, $225 to $925 


New PYREX Snack Server with gleaming de- 
tachable handle is also a useful bake-and-serve casserole. $2.95 


New PYREX Bluebird Casserole — goes from 
oven to table in graceful cradle. 1'4-qt 


New PYREX Serving Bowi serves family or 
guests generously, goes bubbling from oven to table in 
candie-warmer cradle. Food stays hot for second servings. 

95 
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New PYREX Kaffee Kiatch Set-—12-cup Carafe 
with covered cream and sugar in handy carry-all. Candle- 
warmer keeps second servings steaming hot 


New PYREX Hospitality Casserole serves 
holiday punch, later turns casserole, tureen, flower holder! 
Candle-warmer cradle. 2-qt ‘ 


New PYREX Duet Casserole holds two packages 
of frozen foods, keeps them warm over twin candies. Clear 
lid doubles as server for relishes, snacks. 





PYREX: FALL PROGRAM a 


A handsome display kit that's YOURS with c 


COLORFUL 
DISPLAY KIT 
CONSISTS OF: 


20” x 22” self-standing dis- 
play unit 


54” x 40” Flameproof Regent 
Satin Display Cloth in Gold 


Product toppers packed right 
with your PYREX Gifts 


Individual Color Gift Cartons 


Kit will be shipped to you direct 
from Corning, New York. Your 
order must be in by Sept. 30. No 
kits shipped after that date. All 
items in gay Christmas packages 
for counter freshness, ‘“take- 

: a Ae withs.”” Order from your PYREX 
Adkdaae Pe ee eae Wily een Distributor, Today! Use the free 


“makings” in key traffic locations. 


SALES-MAKING IDEAS YOU CAN USE WITH FREE DISPLAY KIT 


la pant Png aging 
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Display on Regular Pyrex Fixture Display in Gift Department Display on Pyrex Aisle End Fixture 
Turn regular Pyrex fixture into a colorful Any kind of a cart makes a sure-fire crowd- Transform this basic Pyrex Fixture into an 
Gift ment by using the glittering = puller in your gift department. Top it off with attractive Gift Bazaar. Drape shelves with gold 


cloth, back-up cards and toppers. Pyrex gold cloth, gift packages, toppers and displa cloth; display colorful cond. toppers prominent- 
shares the cost of this walk-around fixture with card. . — sae ly. Fixture, worth $30.00, yours for a surpris- 


you. Sixty dollar value, yours for only $30.00 ingly low $15.00 with 10 case order. Pyrex 
with 25 case purchase. Ware splits cost of all fixtures with you. . . 50-50! 





nd CHRISTMAS PACKAGE 


National ads to boost your sales, 
starting in September and continuing 
right through the Christmas Season 


mplete order 


Here's how to get 
your FREE display 
kit now! 


Order the 7 brand new Pyrex 
Gifts (items 1-7 listed under 
Balanced Gift Assortment) plus 
any 4 cases listed under Basic 
Gift Merchandise (items 8-22) 
Total order: 11 cases. 


Balanced Gift Assortment 


No. Description 


. | 063-M Snack Server 

943-M-8 | Bluebird Casserole, 1% qt. 
443-CW-1 {| Serving Bowl, 2% qt. 

. | 924-CW Hospitality Casserole, 2 qt. 
963-CW-1 | Duet, 1% qt. divided Casserole 
945-CW-2 | Golden Casserole 2% qt. 

.| 995-CW | Kaffee Kiatch, 12-cup Carafe 








Basic Gift Merchandise 


No. Description 


440 Cinderella Bowl Set 

470 Cinderella Bake, Serve and Store Set 
500-0-TBP| Oven, Refrigerator and Freezer Set 

. 1548 1%-qt. Space Saver Casserole 

575 2-qt. Space Saver Casserole 

943 14%-qt. Oval Decorator Casserole 

945 2-qt. Oval Decorator Casserole 


963 1%-qt. Cinderella Oval Divided 
Serving Dish with cover 


1-qt. Juice Server Bottle 


8-cup Cinderella Beverage Server 
with candlewarmer 


12-cup Cinderella Beverage Server 
with candlewarmer 


2-cup Little Gold Jug 
8-cup Carafe with candlewarmer 
12-cup Carafe with candlewarmer 


12-cup Deluxe Carafe with 
electric warming tray 








ORDER FROM YOUR 
DISTRIBUTOR TODAY! 


This Full Page, Full Color 
ad will be seen by over 
43 million readers 

in October LADIES’ 
HOME JOURNAL 

and November 

READER’S DIGEST 


> 


To boest your sales in 
December, this Full Page, 
Full Color ad appears in 
LADIES’ HOME 
JOURNAL, GOOD 
HOUSEKEEPING, 
BETTER HOMES 

& GARDENS. 

More than 41 million 
readers will see it. 


> 
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PYREX: fixtures SELL while they DISPLAY... 
and all you pay is HALF the cost 
(we pay the rest) 


FLUORESCENT LIGHTED 

PROFIT BUILDER 

sells from all four sides. Increases take-withs, 
makes attractive center of interest. 54” high, 
90” long with lights behind plastic panels. 
$250 value, yours for $125 with 50 cases. 
Order No. PB-300. 


ONE of these fixtures is tailored to your needs. All of them have been sales tested 
in stores of all sizes. They’re easy to keep stocked, easy to sell from all year! 


1) 


SALES BUILDER SENIOR SALES BUILDER 

for smaller stores. Profitable little giant stands for medium-size stores. Walk-around display 

48” high, 32” wide, 23” deep. $30 value, holds a lot compactly. 48” high, ° 
yours for just $15 with 10-case purchase. 46” wide, 48” deep, $60 value, yours for $30 
Order No. SB-100. with 25-case purchase. Order No. SSB-200. 


Cc. J. EYGABROAT 
Consumer Products Division 


right fixture for your store, or write to: Corning Glass Works 
Corning, New York 


See your Pyrex Ware distributor for the 


Litho in U.S.A, 





Who’s the poet? 

The poem above has probably 
tickled the funnybone of many 
newspaper readers somewhere. 

Trouble is, we don’t know where. 

The dealer who runs Short 
Hardware should step forward 
and claim his laurels. The poem 
is clever enough to stir up new 
store traffic whenever it’s used. It 
has probably been very effective. 

This poem was sent in to HARD- 
WARE AGE without any identifica- 





Where Is It? 


Hardware in store 

All over the floor 
Buckets and pails 

Right close to the nails 
Waste baskets cin't 

Too far from the paint 
Chain in store 

Right by the back door 
V belts for you 

Right in plain view 

All kinds of bulbs 

Right close to the tubs 
Oil cloth and shades 
Mixed in with the spades 
Electric fans 

Right in with the pans 
Fishin’ boat paddles 

By repairs for your saddles 
Hot coffee mugs 

With the cooler and jugs 


The others don't rhyme 
We'll tind them—in time 


Short Hardware 











tion as to city, state, or newspaper 
used. Now we'd like to solve the 
riddle of the unknown poet. 

If you know who penned this 
poem, won’t you send along the 
information? If you would like to 
use the poem in one of your own 
ads, send a request. After we 
track down the author, we’ll ask 
his permission to let other dealers 
use his poem to build traffic in 
their stores. 


Below eye-level display 
promotes fireplace line 


Hardware stores must display 
what they want to sell. Fireplace 
equipment is no exception to this 
rule. 

Some hardware dealers show fire- 
place equipment on high platforms 
or on top of wall units so custom- 
ers can see but not handle the 
equipment. 

H. H. Buhne Co. in San Fran- 


NEW! GARVEY 


PRICE MARKING 


ey hl Vor hardware stores 


EVERYTHING YOU NEED 
TO MODERNIZE YOUR 
PRICE MARKING! 


actual size 
prices 


GARVEY PRICE MARKER —The same auto- 
matic, self-inking Price Marker used by 
the nation’s top mass merchandisers! 
Ruggedly made... thick, hard steel... 
for long use...clear, easy-to-read im- 
pressions every time! 

GARVEY CLEANER AND PRICE REMOVER 


Removes old price marks fast... cleans 
Price Marker, too! 

GARVEY PRICE MARKING INK—Famous 
Garvey specially-formulated ink—crisp 
and clear on any surface! 

5-BAND LAYOUT— Especially designed for 
HARDWARE Stores. Bands turn to any 
combination you want: 2/24...49¢... 
97¢ + Tx... $2.55...many other com- 
binations. LAYOUT NO. 











CORPORATION 
s 32, Missouri 


e Boulevard 


Eastern Sales Office: BPRICs ., 
44 WARREN STREET 


GS H 
NEW YORK 7, NEW YORK 9804 Page Boulevard ¢ St. Louis 32, Mo. 


Regional Sales Office: C) send 
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4661 CLEVELAND AVE. 


COLUMBUS 24, OHIO . 


Pacific Coast Sales Office: 
5464 ALHAMBRA AVE. 
LOS ANGELES 32, CALIF. 
Southwest Sales Office: 


7715 SOVEREIGN ROW 
DALLAS 35, TEXAS 


Garvey Price Marking Kits @ $9.50 each right away. 
C) send my FREE copy of the new Garvey Catalog. 


Nome. . ———— 


Company niin 


ee - — 


Address 


City. 
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Our most successful dealers are 


TWO-BAR MEN 


While one Atlas Tack and Nail Bar 


sells on the counter, the other is ‘out 


back” ... always ready for action 


It’s the smart, efficient, profitable way to 
keep stock moving! Use one No. A-200 
Atlas Tack and Nail Bar as a counter sales- 
man (takes only 1 ft. of counter space, 
holds 200 boxes). Have a second fully 
stocked in the back room. 

As stock of the counter bar becomes 
depleted, simply remove the rack for re-stocking and replace it with 
the full bar. In this way you have one bar selling at all times. 
The other represents your inventory . . . can be filled at leisure. 

Dealers who use this method are enthusiastic about its success. 
They turn stock at least 5 to 7 times a year — make more money. 

This is only one of many ways in which dealers benefit with Atlas 
—the best known, best packaged and best merchandised line of 
tacks, nails, staples and similar fast moving household items. 


Atlas =: 


FAIRHAVEN, MASS. *® HENDERSON, KY. 
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cisco shows some of this equipment 

on the fioor where the display is be- 

low the customers’ eye level. 
Fireplace screens and some andi- 


_rons are displayed within a pipe- 
| . 
railed enclosure on the floor. 


Customers going through this 


section of the store must walk 


| Rail-enclosed and low-platform dis- 
| plays help keep stock orderly. 


around and past some fireplace 
equipment. They cannot miss see- 
ing it. 


Middle-of-the-floor display is sup- 
plemented by low platform show- 


_ ings of andirons and other fireplace 
| items. 


Both the low platform displays 


and railed section showings encour- 
_ age customers to browse and com- 
_pare one type screen or fireplace 


set with another. These displays 
encourage self-selection to take a 
minimum of clerk’s time. 


How do you demonstrate 
outboard motors 


A Southern dealer believes that 
you can sell more outboard motors 
with complete demonstrations. 


He has a three-phase demonstra- 


tion. 


He uses a demonstration tank to 


show the customer how the unit 


works, and how it sounds. 
Then he invites the customer to 


| lift one of the units and to swivel 
| it around to see how light it is. 


The sales clincher is an invita- 
tion to go to a nearby lake to try 


'out the motor. A ride around the 
_lake in the dealer’s own boat with 
_the customer handling the boat 
completes the demonstration. 


These demonstrations often end 


| in an immediate sale. 





Ring the sales-bel 
every time... 


with the complete Corbin line of sliding door locks 


ae 


NEW! ~ Sliding 
Glass Door 


Lock 
02289 * 


\ 


These fine quality Corbin locks pro- 
vide job-perfect answers for sliding 
door applications — display cases, 
cabinets, show cases, trophy cases, 
medical lockers, hobby collections, 
tool cabinets. 


Locks illustrated are all brass and, 
except 02285, are all pin tumbler 
construction. All are push bolt types 
(except 02289). with brass strikes 
furnished. Two keys with each lock. 


For full information, dimensions, 
other data, consult your CCL Dis- 
tributor, or write direct. Corbin 
Cabinet Lock Division, The Amer- 
ican Hardware Corporation, New 
Britain, Connecticut. 


02291* 


FEATURES: 02289 — New sliding 


glass door lock. 5-pin tumbler for 


maximum security. 3 locking posi- 
tions for glass overlaps of 1”,1%”, 
1%”. Adjustable clip fits standard 
clearances. Satin chrome finish. 


02291 — For thickness of material 
%” regular; 1%” available. Can be 
masterkeyed. To federal specifica- 
tions F F-L-486 Type 970. 

02291L — For thickness of material 
%” regular; 1%”, 1%” available. 





02291L* 


2”x1” strike. May be locked in open 
position . . . pin in bolt prevents 
forcing of doors. 

02291X — For thickness of material 
1%” (bolt throw %”). Also %” and 
1%” (bolt throw %”). 

02290 — For thickness of material 
%,”" regular, 1%” to 1%” available. 
To federal spec. FF-L-486 Type 970. 
02285 — Ward construction. For 
thickness of material %” regular, 
1%” available. 


CORBIN CABINET LOCK DIVISION 


-_ 
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NEW Dispenser Package! 


BEAVER 


REELS 


For home or professional use * Make up to 


50% MORE large size pads than in the 


16 pad ready made package * No waste 


. Easy to store * Always ready for use 


e Make any size pad ¢ 8” reel of ribbon 


are. 


steel wool is 3” wide in dispenser package. 


Greater Economy For Your Customers 


More Sales For You PATENT 








FREE DISPLAY for counter or window 


with an assortment of 96 reels: 
24 reels of each grade #2, #1, #0, #00. 


Your cost per reel is the same as regular 16 pad package. 


Supplies will be limited so get your order in now. Don’t miss 
this opportunity to build volume sales in steel wool. Every 
do-it-yourself fan is a potential buyer. The four grades will 
meet every household need. Get ready for fall selling by 
ordering your assortment today. 


James H. Rhodes & Co. 
157 W. Hubbard Street 
Chicago 10, Illinois 


Send me______——_assortments 

My jobber is. Cs as 
(Or place my order with nearest distributor) 
COMPANY__ 

ADDRESS. 

CITY 

BUYER 
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Booke for a dealer's library 





“How-To Hints for Good Gar- 
dening” is a booklet of interest to 
dealers who are looking for a pop- 
ular premium or low-cost traffic 
builder for their garden sections. 
As a giveaway or resale item, lawn 
and garden customers will want 
the booklet as a short cut to solv- 
ing lawn care problems. The book- 
let, which may be dealer-imprinted, 
will be heavily advertised in lead- 
ing consumer shelter and garden- 
ing magazines. Available from 
Stanley Advertising Services 
Dept., 111 Elm St., New Britain, 
Conn. Pages: 24. Cost: $5 per 
100, or free with certain merchan- 
dise deals. 


“Small Marketers Aids, Annual 
No. 1” is a compilation of the first 
13 issues of the Small Marketers 
Aids Series begun in 1954. A wide 
range of subjects near to the hearts 
of hardware dealers is covered in 
detail. Subjects cover such basics 
as selecting the right location, set- 
ting up a stock control, employee 
relations, etc. Each of the subjects 
gives dealers a deeper insight into 
managing their stores more effi- 
ciently and profitably. Available 
from the Small Business Adminis- 
tration, Superintendent of Docu- 
ments, U. 8S. Government Printing 
Office, Washington, D. C. Pages: 
87, with illustrations. Price: 45¢. 


“Setting Sales Objectives for 
Small Business” is an aid to deal- 
ers in running their businesses 
more profitably. Written on the 
premise that there is little room 
in the business world of today for 
amateurs, this book shows dealers 
how to get goals and reach them. 
The book shows, through use of 
charts and formulae, how to fore- 
cast sales and how to adjust those 
forecasts as marketing conditions 
change. Charts and formulae are 
provided to cover most situations 
in managing a modern store under 
modern business conditions. Avail- 
able from the Bureau of Business 
Management, University of Illi- 
nois, Commerce Annex, Urbana, 
Ill. Pages: 60. Price: $1.25. 





“Handsaw Manual” is a good 
training manual for new salesmen, 
and it will help customers choose 
the right saw for any job. This 
fully illustrated booklet covers all 
phases of saw selection, service, 
application, and maintenance. 
There are illustrated instructions 
for jointing, shaping, and setting. 
Home or professional carpenters 
will benefit from information cov- 
ering roof framing, shingling and 
plastering, nail sizes and count, 
and decimal equivalents. The 
pocket size booklet is a hip-pocket 
aid to salesmen, craftsmen, and 
do-it-yourselfers. Available from 
Atkins Saw Div., Borg-Warner 
Corp., Indianapolis, Ind. Pages: 
28. Price: 10¢, with quantity dis- 
counts to qualified applicants. 


“Low-Cost Store Front Moderni- | 
zation” is a book of interest to any | 
dealer who is considering moderni- | 
zation or expansion. Store identifi- | 


cation, structural designs, colors 
and materials, and modern ideas 
for creating individuality and per- 
sonality are closely examined in the 
book. Many of the basic ideas are 
illustrated. The book is mainly in- 
terested in redesigning old fronts to 
modern standards, while getting the 
best job on a tight budget. Avail- 
able from the Bureau of Business 
Management, 15 F.A.C. Annex, 
University of Illinois, Urbana, IIl. 
Pages: 41.; Price: $1. 


“Employee Publications” is a 
book that will interest dealers and 
wholesalers who wish to start or 
improve a company magazine or 
newspaper. From the history of 
employee publications through 
choosing an editor and choosing 
subject matter, this book is rich 
in photographs and _ illustrations. 
All facets of the various kinds of 
employee publications are covered 
in detail. There is a complete glos- 
sary of technical terms peculiar 
to writing and publishing. Avail- 


sion, Chestnut & 56th Sts., Phila- 
delphia 39, Pa. Pages: 139. Price: 
$5. 








NOW... available from your 


te oO jobber, famous 
-NORLUND- 


C odned 


3 


small fish, frogs. 


FISH LANDING GAFFS 


Patented ‘‘Han-D-Gaf’’ 
Shirt pocket - size 
(442” x 6” folded) 
gaff for small boat 
fishermen. Hand 
powered; tand 
without mutilating! 
Jaws open to 5/2"; 
6 oz. ea. 





Patented LION Gaff 


sizes—for game fish, 





| Plain Hook Gaff 
Zinc plated: rustproofed 3” x 
3Y2” hook; pointed 5/16” steel 
rod. Wt. 9 oz. (without 36” ash 
handle). 


FOOT SAFETY DEVICES 





Calked Steel Soles 


Hinged, cleated 
Soles 






Foot Chains 


Overshoe-mounted 
ice Creepers 


Strap-on 
ice Creepers 


te & Heel Plates 


Send for Catalog and discounts 





0. A. NORLUND CO. 


able from Chilton Co., Book Divi- | 


DIVISION OF MANN EDGE TOOL COMPANY 


LEWISTOWN 1, PENNA. 








H 
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It’s crystal-clear why your customers can’t resist the appeal of this bright new 
“see-through” packaging! 


Sets are skin-packed directly on attractive, informative cards .. . easy to 


display on peg board rack, assuring fast turnover! And your profits stay high, 
because there’s 


NO INCREASE IN PRICE! 


For full-line catalog, and name of nearest jobber, write: 


Terms: 2% 10 days, net 30, F.0.B. factory. 
Full freight allowance on 100 Ibs. on hex 
keys. All other wrenches 150 Ibs. or more. 
Other items F.O.B. factory. 


INDUSTRIES, Inc. + Upland 7,-Penna. 
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How to give houseware 
display greater sparkle 


Which section of your house- 
wares department is the biggest 
traffic puller? It would be the one 
which sparkles the most. 

Here are two effective ways to 
make the department look bright: 


(1) Alternate bright and dull- 
finish items. 


(2) Use portable spotlights to 
brighten the dull-finish sections. 

The bright items will attract at- 
tention by themselves. Care in 
lighting the dull items will make 
them stand up on their own. 

Colored spotlighting would help 
in some parts of your housewares 
department. 


How old a gun will you 
accept for a trade-in? 


A Kentucky dealer used a classi- | 
fied ad in a local paper to invite) 


customers to bring in used guns for 
part payment on new models. 

The dealer was thinking of fair- 
ly modern guns. He planned to re- 
condition them for resale. 

Some customers brought in an- 
tique models, including old cap and 
ball rifles, muzzle-loading shotguns, 
etc. The dealer decided to keep 
them as part of an in-store display. 
The antiques are kept in cases di- 
rectly opposite the current model 
gun display as part of a permanent 
collection. 





HARDWARE HUMOR 








“As of now you need no license to 
drive it. We only hope some polliti- 
cian doesn't happen to notice.” 
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No. 850, 555, 560 

NIGHT LATCH WITH STOP 

Die Cast Case 2'2” x 3%” x I” 
Backset 2%” Cast Bolt. 550 with 
Brass Cylinder. 555 with Die Cast 
Cylinder, Brass es with 
Die Cast Cylinder, Packed | to 
Box, 30 Boxes to Carton. Approx- 
imate weight 40 Ibs. 





No. 765, 766 

JIMMY PROOF DEAD LOCKS 
Die Cast Case 2%” x 4'A” x A”, 
Backset 2%” Die Cast Bolt & 
Strike. Bolt with hardened steel 
inserts. 765 with Brass Cylinder. 
766 with Die Cast Cylinder, Brass 
Plug. Packed |! to Box, 30 Boxes 


No. 725, 729 

RIM DEAD LOCK 

Iron Case 242” x 3'A”. 

2%” Iron Strike, Bronze Bolt. 725 
with Brass Cylinder, 729 with Die 
Cast Cylinder, Brass Plug. Packed 
| to x, 30 Boxes rton. 
Approximate weight 45 ibs. 


to  oineae Approximate weight 
$. 


Wf} / 


‘tg! 


iar 


Mines 


No. 765 0C 
JIMMY PROOF DEAD LOCKS 


Die Cast Case 2%” x 412” x %”, Backset 2%” 
Die Cast Bolt & Strike. Bolt with hardened steel 
inserts, Brass Cylinders both sides. Packed 

Box, 30 Boxes to Carton. Approximate weight 63 Ibs. 


BUILT-IN-QUALITY 


that makes EARLE locks 


the real bargains 
your customers appreciate! 


Comparisons in appearance, in finish and 
mechanical craftsmanship prove beyond doubt 
that EARLE locks give your customers the 
value to make friends as well as profits for you. 


Earle’s 45 years of specialized experience; 
Earle’s 45 years reputation for superior en- 
gineering and workmanship are a guarantee 
of customer-satisfaction. 


e NOW ...with a completely modernized 
plant, with exacting mechanical and visual 
testing of each individual piece, EARLE 
locks reflect better value than ever. 


e BE SURE you write for our new catalog 


and details concerning our improved packag- 
ing and promotional helps. Write-to-day! 


EARLE HARDWARE 
MANUFACTURING COMPANY 
Pittston, Pennsylvania 


FINISHES: All numbers regu- 


larly suppli 


ats finish. 


Alumiaum or black on special 


order if specified. Instruction 


templates includ 


Le L | k ii S 
ed. CYLIN- 
DER LOCKS MASTERKEYABLE. 








NOW... 


Display Changeover is Easy! 


Modernize a step at a time—anytime 
with Heller [A} (D) [D)-(O} IN) Units 


se Low in cost Jc No lost sales time 
Se Easy to handle = 
section by section heavy load carrying 


capacity 
3x Maximum display from 


every foot of fixture Je Wall and Floor units 


(A) (D) (D)-(0)|N) Display Fixtures enable you to modernize your 
store economically, step by step . . . now, tomorrow and in years to come. 
And best of all, there’s no need to close your doors during remodeling! 
No work crews—you can do it yourself. Each handy, pre-fit ADD-ON 
unit can be easily assembled in 30 minutes. You can install an 8 ft. wall 
section for as little as $110.75. 


ADD-ON units always match—and can be customized by Heller to fit your 


space needs right down to the last quarter inch. 
Compare ADD-ON units with any fixtures on the market today. You'll find 


them lower in cost—and more economically expandable—than any other 
units available, including locally-built units. 


W. C. HELLER & COMPANY @ MONTPELIER, OHIO 
Gentlemen: | am interested in ADD-ON units for low-cost 
modernization, step by step. Please send complete details. 


USE THIS 
COUPON TODAY 


NAME 





STORE NAME___ 





ADDRESS 





CITY 











 @ COMPANY 


3g Strong wood construction = 








ELLER 





Horse tack 


Horses and horsemanship are 
back in style. High style. 

Dealers in suburban and rural 
areas are learning that horseman- 
ship is fast becoming a status sym- 
bol, just like a big car and a swim- 
ming pool. 

Many dealers have started dis- 
playing and stocking a limited se- 
lection of horse tack to satisfy the 
modest but steadily growing de- 
mand. These dealers have learned 
that traffic for tack is also traffic 
for stall paint, hats, gloves, guns, 
and dog supplies. 

Typical of the resurgence of in- 
terest in horses and horse supplies 
is the tack department at Potomac 
Supply Co., dealer in Potomac, Md. 
This dealer has built tack up from a 
sideline to a major department. 

Of course, Maryland has always 
been a state noted for its love of 
horseflesh, but the revival of inter- 
est on a wide level is marked. And 
it is typical of many areas across 
the nation. 

Here is how the tack business 
breaks down at Potomac Supply 
Co.: 

@ Volume—$5000 a year at re- 
tail, with $7500 yearly in sight. 

@® Stock turns—Some four turns 
a year, with eight turns predicted 
soon. 

@ Margin of profit—In the 33!:- 
40 percent range, purposely less 
than competitive specialty shops in 
the area. 

@ Staple items—Bridles, saddles, 
halters, stirrups, blankets, brushes, 
and related accessories such as 
soaps, waxes, and horse remedies. 

Manager George C. Kephart says, 
“The right basic stocks and product 
knowledge are what make sales 
hum in this business.’”’ Promotion, 
he says, takes a back seat to know- 
ing horses and horsemanship. 
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becomes a volume line 


Manager Kephart says that busi- 
ness is good in horse tack and gen- 
eral supplies for several reasons. 

‘*First,’’ Mr. Kephart says, 
“there’s very little competition for 
the average dealer. It simply isn’t 
a highly competitive business, at 
least not yet. 

“Second, sales volume is growing 
because more people are riding 
horses than I can remember in a 
long time. 

“Lastly, we’re horsemen. Most of 
us were bred on the farm. We know 
about feeds and remedies. We can 


talk the language of folks who love 
horses. 

“The downtown stores that spe- 
cialize in tack get higher prices 
than we,” Mr. Kephart says, “but 
we are content with a one-third to 
40 percent margin of profit. Rather 
have the turnover.” 

Horse tack is an effective traffic 
maker, even for non-horsemen, Mr. 
Kephart concluded. “There’s some- 
thing that attracts interest in the 
smell of waxed leather, and all of 
the accessories that go with riding 
and hunting.” @ End 


Here is 15 running ft of display that grosses $5000 a year. 


Gross Packaging 
is your Best Bet 


5 GROSS 


All of the popular sizes are 
packed 5 gross to the carton. 
You can buy and sell in this 
practical quantity with a 
minimum of rehandling. 
Makes reshipping a matter 
of seconds. Simply address 
the cover in the space pro- 
vided and you're ready to 
reship to your customer. 


1 GROSS 


AND 


10 GROSS 


Larger sizes are shipped in 
single gross containers; 
smaller sizes are packed in 
10-gross cartons. All Amer- 
ican packaging is based on 
modular principle that lets 
you pack and stack in any 
modular combination. 


Let American's Gross Packaging 
Spell Profit Improvement for you. 


CL 


American 
SCREW COMPANY “~ 





Willimantic, Conn. « Chicago, Ill. ¢ Detroit, Mich. 
Want more facts? Circle 370, p. 275 
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LOOK 
FOR THIS _ Dealers combine power tool 


LABEL displays in free display space 
ON 
FLEXIBLE Looking for bonus display 
PLASTIC space? You may find power 


companies and banks will 


DI OF be happy to cooperate. 














| If you’re stuck for window display space on wide, related lines 
NSF ‘ | or bulk items that use electrical power, here is an idea that’s been 
APPROVED) | proven valuable. Visit your local power and light company, and 
Quality Pipe ‘ | ask for permission to build window displays of electrical items. 
mabe with \ E. B. Smith Hardware Co. and Gable, Inc., dealers at Harris- 
HERCULES ) | burg, Pa., wanted to expand power tool displays. They found that 
* ow | the Pennsylvania Power and Light Co. was willing to cooperate. 
i= ax | The display brought the dealers new traffic and sales, while 
“HIGH-DENSITY POLYETHYLENE | giving a boost to extra power consumption. Everyone benefits 
ae roti ; from an idea like this. 
LIGHTWEIGHT There are other, similar display locations that are in heavy 
, traffic areas, and where you'll find merchants willing to cooperate. 
For example, banks and finance companies have an interest in 
seeing more big-ticket items sold. 
For the strongest flexible plastic Next time you need extra window display space, walk down the 
pipe, look for this label . . . the new | main business street. Look for the power and light company or 
hallmark of quality for plastic pipe. | electric company, banks, and other lending agencies. Explain your 
Lightweight and easy to handle, | display ideas to the manager and suggest a tie-in angle that bene- 
flexible plastic pipe made with fits you both. The results are usually encouraging. 
Hi-fax®, high-density polyethy- 
lene, sets new standards of per- 
formance in every field where this 
modern and more durable piping 
material serves. Use it with high- 
quality Pro-fax* fittings to up- 
grade the corrosion resistance of 
your piping system, and broaden +» eg 
the range of uses where you can Ha a i, Nida Sl” 
capitalize on the economies made 
possible by these advanced engi- 
neering materials. 


Power company windows are showcase for two dealers’ power tool 
displays. 


*Pro-fax is Hercules Powder Company’s 


trademark for polypropylene. 


CP59-7 


Cellulose Products Department 


900 Market Street 
Wilmington 99, Delaware 
Want more facts? Circle 371, p. 275 
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Here's how you 
can get your 
share of this 
profitable business... 





Prominently display your floor sanding rental machines .. . 

get across the idea that you are the Floor Finishing Headquarters and 

that you are ready to help your customers make their old floors 

like new. Offer them the FREE easy-to-understand illustrated instruction 
folders (supplied by Behr-Manning). People appreciate how-to-do-it 

help and they will show it by renting your machines and buying all the 
necessary materials from you. Try it . . . and watch sales pyramid and that 
cash register jump. 


FREF Ask your Behr-Manning representative or write direct to Dept. HA-9 
* for your supply of Floor Refinishing Folders and Display Helps. 


BEHR-MANNING co. 


powition I eed ide ka ate ee “ad tum oy 


y ° TROY, NEW YORK 


> * DIVISION OF NORTON COMPANY 


ABRASIVES” 
BEHR-MANNING PRODUCTS: Coated Abrasives + Sharpening Stones +  Pressure-Sensitive Tapes 
NORTON PRODUCTS: Abrasives + Grinding Wheels + Grinding Machines + Refractories + Electrochemicals 
in Canada: Behr-Manning (Canada) Ltd., Brantford. For Export: Norton Behr-Manning Overseas Inc., Troy, N. Y., U.S.A. 
Want more facts? Circle 372, p. 275 
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“WOODPECRER 


‘ / 
WO Oo DWARE - 


PROVEN : 
wi $125 Retailers for 


VOLUME & PROFIT) 


From Our Popular, Fast-Selling Provincial 


HAND-PAINTED ROOSTER LINE 
in Mist-Finished Fruitwood! 


No. 418 PROVINCIAL 
KNIFE HOLDER 
For Drawer or Wall, 
8%” x 5%” x 3’ 


mi 
7: 
Ft 
¥ 


| 
| 
| 
| 
| 


eee reat ell i ni eel 


No. 414 PROVINCIAL 
CUTTING BOARD 


Rectangular Shape, 7” x 13%” 





. 7 No. 419 
> PROVINCIAL 
HAMBURGER PRESS 


Everybody Wants One! 





ALL IN THE STYLE-STRIPE GIFT BOX! 


F as “Now 2 


Xx SHIPPING POINTS 
( EAST & WEST 
© BALTIMORE 
® LOS ANGELES 
FOR BETTER SERVICE We 


Nano DELIVERY! tN 
feted] Jig @3-, 


WOODWARE 


‘- TENTH AVE., LOS ANGELES 43, CALIFORNIA 
Showrooms Also in: New York, Baltimore, 
Dailas and Seattle 
a Distributors: DiWalt Sales, Ltd. 





aetna 
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Dealer joins parades whenever he 


can: finds exposure builds traffic 


Here’s a dealer who gets great 
pleasure from pleasing children 


and finds it builds traffic to boot 


Youngsters are wide-eyed when Sauer's truck rolls by. 


Owner F. J. Sauer, Sauer’s Hardware, Pottsville, Pa., likes 
parades. He likes children, and he welcomes the opportunity that 
parades present to get some publicity. 

Mr. Sauer joins parades whenever possible, with this special 
rig on the firm’s truck. The picture was taken during Pottsville’s 
Christmas parade in 1958. 

The extra publicity costs Mr. Sauer very little. The stuffed ani- 
mals are part of Sauer’s year round toy stock. The truck hood, 
wheels, and side panels are trimmed with aluminum foil. Sauer’s 
“z00” always makes a big hit with the thousands of potential cus- 
tomers who line the streets. 

Sauer’s store traffic almost always increases following a parade 
appearance, either in Pottsville or other nearby communities. 

Mr. Sauer thinks that a sure way to build toy traffic is to get 
children interested in your store. Parades accomplish this without 
fail. Sauer’s toy department is famous throughout upstate Pennsyl- 
vania. Year round displays, ranging from $15,000 to $50,000 worth 
of toys, are maintained. @kKnd 





—— 
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“BIG NEWS FOR FALL” 


STARRING 


_ AMES MAID 








FEATURED IN THE TITLE ROLES 


Reaches high places Complete 360° swivel 


77° <_ safely and easily. action. Adaptable 
+ a to popular de ne nd the There's no wobble anywhere — kitchen, 


*TBroducers at Ames are fea- in an Ames Stool. bar, family room 
of i ing their top stars in a roll | . 
"@esigned to create Greater 
 Pealer Profits this year. Critics 
“have presented Ames Maid 
with the top award for Selling 
4 Power during 1958. This ac- 
e cepted Selling Power assures 
you of greater sales increases 
during 1959. 


This “Summer Stock” produc- 2C Deluxe Step Stool 2K-2S Deluxe Swivel Stool 


tion will be barnstorming the eeeeoeveveeese CO-STARRING Pe eoerer? 6 
country this fall. So stock up ~~ = 

, = 
now and give your DEALER . i eel 
PROFITS “Top Billing” this fall 
with Ames Maid. 








Pick up this ticket to see 
Ames “Dealer Profit Picture” 
production. 








5E Deluxe Electric Utility Table 4T Deluxe Utility Tray Cart 


The ultimate in convenience — it features an For modern serving — a removable top 
electrical outlet in the top shelf. which converts to a serving tray. 











od 


LO 





EVERY STAR IN THE AMES MAID 
STUDIO HAS A GREAT SUPPORT- 
ING CAST OF FINE FURNITURE. 


vicucemeeae: Anes also manufactures the famous pi Be, } 
7% Mm ce Wt: Vinee lines of Ames Aire Casual Furniture C Suoace ) 
es = and Ames garden tools and shovels. vies 3 
Want more facts? Circle 374, p. 275 
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FEATURE THE 


FFAMOUS DAISY 


ALSO \ 
the NEW DAISY \ 
TARGET SPECIAL BB RIFLE! \ 


VN Super-accurate. ‘‘Designed’”’ by Camp 
the NEW DAISY | Perry experts! “Big gun” features 

; a include hooded front sight and 4 
JR. AIR FORCE ) MS aperture discs—a wooden beaver- 
ROCKET COMMAND NN - forearm—a special Br all 

: rigger squeeze — an adjust- 

AIR RIFLE N . able aweden stock—an ad- 
Named in honor of U.S. . \  justable top grain leather 
Air Force! Pure white stock | . sling with a real adjust- 
and forearm. ‘‘Air Force Blue’”’ : able rear peep sight! 


metal parts. ‘Space jet’’ design » ~ Gun 3614”. 850-shot. 


on jacket; ‘Rocket Command”’ dec- 
oration on stock in red, white, 
blue. Gun 32”; 750-shot type. 
Adjustable red 
gun sling. NO.19.10 O10 


NO. 89 10 0177 


DAISY BULLS OEYE 
BB TARGET PISTOL! 


150-shot repeater RETAILS 
shoots standard BBs ; 
accurately at 9’ range! 

Fast-loader. Adjustable combination peep- 
and-open rear sight. All steel. Full 1014”. 
- DAISY MANUFACTURING COMPANY — . 
DEPT. A-3338, ROGERS, ARKANSAS, U.S.A. 4 
Send free and postpaid complete Air Rifle Ad Mat AD MAT S AN 
Sheets and counter-use Catalogs. *'DAISY-GE t , 


_— FOR DEALER 
‘spduam DAISY MAN 


DEPT, A-33 
SINCE 1888 
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PUMP GUN! 


This fall and Christmas 
Daisy is featuring Model 
25 Pump Gun in 33 
MILLION Comic Books, 
Boys’ Life, Scouting 
Magazine COLORED 
PAGE ADS! Models 88, 
94, 99, 110 (and 177 
pistol) also shown. 
Stock the entire 

Daisy Air Rifle Line 
now—old and 

new models— 

all fast-sellers! 

Send coupon 

for Free 

Dealer Helps! 


N0.19 10 0025 


RETAILS 





Unusual display boosts 
plumbing section sales 


In addition to helping home me- 
chanics identify various plumbing 
parts and tools, this unusual dis- 
play rig is a traffic stopper. 

Marvin’s Hardware Co., Ala- 
bama City, Ala., built the unit 
with that dual purpose in mind. 

More than 200 unions, fittings, 
valves, tools, etc., went into the 
construction of this plumbing 
puzzle. 

Owner Marvin Cohn says be- 
sides interesting traffic, whether 
they need plumbing right away or 
not, this display shows home 
craftsmen many of the uses of 
widely assorted fittings that many 
stores don’t display at all. 

Besides educating customers on 
what goes where, this ceiling- 
mounted display gives impetus to 
sales of many tie-in items merely 
through the power of visual sug- 
gestion. 

No counter space was required 
here. Entire unit is suspended 
above bins of plumbing fittings 
and accessories. @ End 


Hard to miss this airborne display. 





"ps F’ ae ‘s 


one dollar... 


every 15 seconds! 


IF IT HAS A THUMB 
CONTROL, THESE 
a" —_ 


RINSE-QUIK 


Standard replacement. 
Lighter, stronger, 
easier-to-use spray 
for rinsing. 


DISH-QUIK REPLACEMENT HOSES 
Deluxe replacement. For New, lighter, stronger. 
dishwashing and all- Vinyl and nylon 
purpose use. Suds, reinforced with 
scrubs and universal con- 
rinses! nections. 


Marketed uniformly by the manufacturers of 
automatic spray-equipped kitchen faucets: 


Want more facts? Circle 376, p. 275 
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HOLD IT 


machine bolt 
expansion shield 








Pressure cast of completely rustproof 

Arroloy—a strong zinc alloy containing 

aluminum, copper, and magnesium. A chromate treatment 

to prevent white-corrosion gives the shield a bronze hue. 

As the bolt is tightened, the wedge-nut is drawn into the 

tapered, tubular shell. Expansion is fast, holding power 
tremendous. 


THE EWARROS LINE OF MASONRY 
ANCHORING AND DRILLING DEVICES 


7 ARRO Gai) 


MACHINE SCREW ANCHOR 2 


(am ee al ihe 
Fo woe ETH 
v 


ARRO-CORE MASONRY DRILL 


SSaeoccs 


ARROFLUTE CARBIDE MASONRY DRILL 


—_ =—, 


FOUR-FLUTE HAND STAR DRILL 





A-C-E EXPANSION SHIELD 


I ER 





O-E EXPANSION SHIELD 








a 


FOUR-FLUTE DRILL POINT 


HOLD-IT EXPANSION SHIELD 


paar eae 


MAL-LEAD BOLT ANCHOR 


y 


STUD BOLT ANCHOR 





DOUBLE EXPANSION SHIELD 






—_ 
——— SS 
— 
TWIST DRILL POINT 
ainda inde be 


Bi Seale re pe, 
SPIRAL-DRIVE NAIL ANCHOR 





LEAD SCREW ANCHOR RUBBERGRIP DRILL POINT HOLDER 


fu CEB Oa) 
TUMBLE TYPE Sn 


JUTE PLUG LITTLE MAJOR TURNBUCKLE 











TOGGLE BOLT 


See your industrial, 
hardware or 
electrical supplier 


ARRO EXPANSION BOLT COMPANY 


Dept. H, P.O. Box 388, Marion, Ohio 
Want more facts? Circle 377, p. 275 
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SILVER KING 
SELF DRILLING SHIELD 








Directional signs are 
boon to rural traffic 


A road sign pointing the way 
to your store is a good, low-cost 
investment. 

Whether you put your sign on 
the side of a barn or stake it out 
in the open, signs build traffic. 

& Garnett Hardware, 


Holmes 









ne. 
Omni 











(2% tert GARNETT | 


i 


| et 


A road sign is a small investment for 
extra traffic. 


Milton, Wis., uses the barn-side 
variety of signs, as shown in the 
photograph. 

Holmes & Garnett’s sign is 
painted in bright red, yellow and 
black in plain view of all motor 
traffic. The store owners say it’s 
an inexpensive source of new and 
repeat traffic. 

A good paint job will make the 
sign last for years, and the rental 
for barn space is minute when com- 
pared to its value as a traffic 
maker. 





HARDWARE HUMOR 








"Hold on, ma'am! Those are not for 
testing the shears." 





Are the chains” 





HARDWARE 





Profitmaker program has already 


proven the independent can 


squeezing your profits? 





compete with the chain store! 


If you’re in the hardware business to stay, now’s the 
time to think about the future. Every day, the chain 
stores are getting more and more of the business... 
and more and more of the profits! 


What can you do about it? The same that hundreds 
of independent hardware retailers are doing today. 
Fill out the coupon at the bottom of this page and 
you'll see what hundreds of independent hardware 
retailers are doing about it. 


They’ve joined the most aggressive selling team in 
hardware history—the PRO Hardware Store. What 
is PRO? A national] voluntary chain of independent 
retail stores from coast to coast. 





HAROWARE 


‘ell * | 


a WCCS a 


7 


Immediately, you’re put on a competitive basis with 
the chain stores. You get the benefits of proven store 
modernization programs—basic stock lists that have 
already saved thousands of dollars for those who use 
them. You get advice from a team of retail hardware 
specialists — national identification — circular promo- 
tions—newspaper ad mat service—and more! 


You get everything the chain stores have—but you 
stay in business for yourself. If you want to cash in 
on a bigger slice of today’s hardware business, fill 
out the coupon below and you'll receive information 
that will really open your eyes. 








—_ FREE BROCHURE—WRITE 


PRO HARDWARE Dept. 1 
2 East Ave. 
Larchmont, N. Y. 


Name 
Street 


City Zone State 


HA, 9/10 








NO OBLIGATION, OF COURSE! 
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Here is display that builds 
traffic for pet supplies 


Pet business has boomed into 
big business. There are few sub- 
urban homes or farms without 
pets these days. 

More hardware dealers are be- 
Poon | : coming interested in pet supplies 

2 because the margin of profit is 50 
percent or more, and there’s no 
discount problem. 

How about display ideas? 

Metal mesh panels in the open 
shelf units and part of the en- 
closed section of this display of 
plain and fancy dog goods makes 
this part of a California garden 
center a lure for dog owners of all 
ages. 

The lower-priced and bulky 
items are in the open for easy 
handling, the higher-priced num- 
bers behind sliding glass doors. 

All items can be plainly seen 
by concealed lighting inside the 
canopied top and inside the lower 
| left-hand show case. Sand-colored 

cod M & D panels give the right con- 
S trast. @ End 


Goods well displayed are half sold. Both open display and glass case 
items sell well becouse of their neat eye-catcher arrangement. 









- 





i es 


MOLDED HUMIDIFIER PAN 





TOUGH! Resists chipping, cracking and small pin holes EXCLUSIVE LIFETIME FEATURE OF 


which lead to corrosion. 4s’ thick—won’t distort from heat. 


GENERAL “800” 
HUMIDIFIERS 






SPECIAL 
PHENOLIC 
COMPOUND 


Developed for parts continually 
exposed to heat and water, 
this specially formulated phe- 
nolic compound is tougher than 
steel, needs no porcelain 


enamel coating—can’t chip! 
ABSOLUTELY © CORROSION-PROOF! 


Withstands strong acids and alkalies. 


No doubt about it . . . here is the first LIFETIME humidifier or corrode as conventional metal pans often do. Stronger, 
pan. Molded from a tough, heat-and-water-resistant com- more rigid and easier to clean, this new pan is adding 


pound, the new General pan absolutely will not rust, pit exclusive new trouble-free features to the General ‘’800”. 
MEMBER OF THE HUMIDIFIER ASSOCIATION 





os 


‘DO THE JOB RIGHT. when you sell a 
General Humidifier recommend a General 
Filter. Customers need both. 
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Most flexible, practical . 
bolt merchandiser ever offered! 


At least one out of every five customers who comes into your 
store needs bolts of some kind. But waiting on them personally 
takes valuable sales time. Now Lamson provides you with a 
timesaving, profit-building answer— Lamson “Serve Yourself” ° 
Bolt Trays. They’re so flexible and compact you can spot them ° 
anywhere. They make bolts a profitable self-service item for you. : 
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LAMSON “SERVE YOURSELF” BOLT TRAY 
with zinc-chromate plated bolts 








~ Serve yourses 
a 


BOTs mur 








TOOL DEPARTMENT—BoltTray attracts 
more traffic to department. Often sug- 
gests a tool purchase —or tool buyer is 
reminded he needs some bolts. 








CHECK-OUT COUNTER — It's easy for HOUSEWARES COUNTER — Bolts may 
customers to forget to buy bolts. A Bolt 
Tray placed near the check-out counter 
or cash register builds impulse sales. 


suggest related items — or vice versa. 
The Bolt Tray is attractive enough and 
. flexible enough to fit in any display area. 





All bolts plated for eye appeal. Nuts included. Choose 

the type of bolts your customers ask for most often— 
o*- machine, carriage, lag, stove, cap screws. Refills 
: available from stock. Ask your Lamson Distributor 
for full information. 


4 LAMSON € SESSIONS 


hen, 5000 TIEDEMAN ROAD + CLEVELAND, OHIO 
Plants in Cleveland and Kent, Ohio * Chicago and Birmingham 
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Flambeau-pioneers in fine quality 


plastic giftwares-presents 2 more 


aeons Swildllon \ items 
ver MENT Ser — No. 


1068. 3 gold- 

iets, sparkled plastic 

ae ~~. cups with covers. 
= Brass plated 

rack. Gift pack- 
aged. Ret. $1.98 











(above) CHIP & DIP TRAY — No. 1065. 12” gold-sparkled 
plastic tray with covered dip compartment on _ brass- 
plated rack. Gift packaged. Retail $3.49 


HERE’S THE LINE that’s exciting buyers of 
outstanding stores because Invitation items 
create new sales stimulus. Join these alert buyers 
. and get in on the excitement. 


Write for complete information 


4 Seeeeiianireen PLASTICS CORPORATION, BARABOO, WIS: 
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FOR TYING 
PLANTS ... AS 
HOUSEHOLD TIES 


Attractively packaged, green colored viny| 
plastic tapes. Have wire core, 
tied with a twist. 












Your customers want Plas-Ties for tying 
plants, closing plastic bags and to do 
dozens of other household chores. 


Shopper Stopper 


CONTAINS: 

36 packages 7 inch @ 29¢ 
28 50 ft. spools @ 69c 

18 200 ft. spols @ $1.29 
RETAIL VALUE...... $52.98 


eg LS ONLY $29.95 
Refills Available Order from your jobber 


ast com Nan SANTA ANA, CALIFORNIA 


x #5; 
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When you call a section 
a shop it pulls traffic 


One sure way to attract more 
traffic for a department is to make 
it into a shop. This idea is used by 
department stores. 

Window displays and ads tie in 
with the idea by calling attention 
to these sections as shops. 

When you call a department a 
shop you convey the idea that it is 
a major part of the store. The signs 





One of four sections of the house- 
wares department named as a shop. 


are also useful to direct customers. 

The shop idea is used by the P. 
M. Herron Hardware, in Auburn, 
N. Y., to identify several house- 
wares sections and to mark its cam- 
era department. 

Herron’s uses the term shop to 
suggest stocks are complete. 

With the exception of one alcove- 
located shop these units run along 
the store’s side walls. Wall shops 
each take from 10 to 20 lineal feet 
of space. 

Perforated panel walls allow 
quick changes of display setups in 
each shop. Large block letters top 
each of these shops with concealed 
lighting to make each sign into a 
real eye-catcher that can be seen 
from other sections. 


Chain unit combines 
display and stock 


Displaying, stocking, and dis- 
pensing lightweight chain can be a 
problem, especially in farm areas 
where the turnover is fast. 

Reineman’s Hardware, Burling- 
ton, Wis., decided to build a dis- 
play-dispenser as part of its farm 
tool setup. 

The result is shown in the photo- 

(Continued on page 374) 





Today, all over 
America, housewives 
thank the helpful 
KVP Household 
Papers that speed 
such tasks as baking, 
wrapping gifts, and 
keeping house. You can 
depend on KVP for the 
best in Household Papers. 


Your Paper Profits 


Da 
enTee “eave ¢. 


a ED a 


a 
— 
a » wet 


REEZER PAPER 2 


a = 
com = 
g or 
rere 


lf she wants the finest, she wants 
KVP PLIOFILM FREEZER PAPER! 


In multi-million circulation magazines like 
Better Homes and Gardens, and Farm Jour- 
nal, housewives all over America are learning 
that the name KVP on freezer paper means 
the best. 


Packaged in a handy, kitchen-size cutter 
box, KVP Pliofilm Freezer Paper is the finest 
freezer paper obtainable. KVP Pliofilm 
Freezer Paper is the same kind the profes- 
sional packers and locker plant operators 


It is a lamination of Goodyear Pliofilm and 
a specially formulated KVP paper. The pro- 
tection it gives home frozen foods is un- 
equalled. 


Take advantage of the easy sales already 
made for you by KVP national advertising. 
Stock and display KVP Pliofilm Freezer Paper. 
Try it in your own home. 





Write us for samples and full information. 


THE KVP COMPANY 


KALAMAZOO, MICHIGAN 
VK HOUSTON, TEXAS © DEVON. PENNSYLVANIA 
ee STURGIS. MICHIGAN © GRIFFIN, GEORGIA 


ESPANOLA, ONTARIO © HAMILTON, ONTARIO 
MONTREAL, QUEBEC 
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|= J HARDWARE SPECIALTIES 
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_.. for “Profit-Plus” 
hardware sales! 


MT 


Mity 














4 


* - 
~ 
4 
— 
rn oa * 
. 
oo 
: . 
. . 
a . ~ 
- 
as 
. 
. 








Richards-Wilcox offers the proverbial “horn- 
of-plenty” from which you can obtain a com- 
plete line of standard hardware items plus a 
diversified line of hardware specialties. Many 
items you will undoubtedly want to stock... 
others, because of their special applications, 
you will want to buy only on customer request. 
In either case, R-W offers a prime source for 
those important hardware specialty items that 
will earn many dollars of “added-profits” each 
year. The next time you receive a customer 
request for a hard to find hardware specialty 
item, look in your R-W catalog — your direct 
line to “profit-plus” hardware specialties. 


Won! 


for your free copy of 
the R-W Catalog No. 
A-400. 








310 W. THIRD STREET 








y 





MANY OF THE R-W HARDWARE 
SPECIALTY ITEMS AVAILABLE 


Industrial and Commercial 
Doors of all types 

Sliding Door Hangers and 
Tracks 

Fire Doors and Fire Door 
Hardware 

Fusible Links 

Hinges of all types 

Panic Bolts, Door Bolts 
Latches, Hasps and Catches 
for Doors and Gates 

Fire Station Bolts, Cremone 
Bolts 

Flush Pulls, Bow Handles, 
Stay Rollers, Floor Guides 
Handrail Brackets 

Concrete Inserts and Studding 
Sockets 

Door Closers 

Electric Operators for Doors 
and Gates 

Airplane Hangar Door Equip. 


ichards-Wilcox 


MANUFACTURING COMPANY 


A HANGER FOR ANY DOOR THAT SLIDES 





AURORA, ILLINOIS 
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graph. A double stall, each side 
measuring the width of two single 
rolls of chain, was built to a 15 in. 
depth on the farm-tools display fix- 
ture. 

Three 1 in. steel pipes were 
equally spaced in each stall to hold 
either two single rolls each or one 
double roll of chain. This unit holds 


| 









Display unit serves dual purpose. 


either 12 single rolls or 6 double 
rolls of assorted chain, in less than 
4 sq ft of display space. 

Price cards with hooks to hold 
chain ends give customers descrip- 
tions and prices. The back of the 
unit is fastened to a cross piece 
on the larger display to prevent 
tipping over. 

This display idea is a steady re- 
minder to farm customers to stock 
up on chain. Measuring and cutting 
is done quickly from this fixture. 


Outboard motor rentals 
open the way for sales 


A southern firm outboard 
motor rentals as a wedge for sales. 

When a customer rents a motor 
then decides he wants to buy that 
unit or a new one like it, he is al- 
lowed to deduct the rental 
from the price. 

This rental deduction is limited 
to charges for one week end. 

The dealer says: 

“Unless we set a time limit on 
the length of rental which is de- 
ductable from the purchase price, 
we might find ourselves faced with 
demands that we deduct rental fees 
paid over a long period of time. 
We must have a safeguard of this 
kind.” 


uses 


fees 





“You can feel the difference 


in Bethlehem nails...” 


‘I’ve hammered a good many nails in my time. And I can feel the difference between 
these solid Bethlehem nails and those cheap ones. . . every time. Bethlehem nails drive 
easy, straight and true. You can’t beat them at any price.”’ 

Dependable Bethlehem nails are packaged in sturdy 50 lb and 100 Ib, easy-to-use 
cartons. And there’s a complete range of sizes, styles, and finishes: bright, blued, 
cement-coated, and galvanized. 

You can depend on fast delivery, whether it’s nails, staples, farm fence, steel fence 
posts, barbed wire, baling wire, merchant wire, or bolts and nuts. Give our nearest 


sales office a call today . . . or check with your regular distributor. 


BETHLEHEM STEEL COMPANY, BETHLEHEM, PA. 


Export Distributor: Bethlehem Steel Export Corporation 


BETHLEHEM STEEL gen 
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All-Purpose 
100% VIRGIN VINYL [**.. <i 


ther Stripping ss 
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Now is the time for homeowners everywhere to 
seal windows and doors tight against winter 
weather! Be prepared to meet the demand for 
high profit, fast-selling Shuford’s “all-purpose” 
Weather Stripping ... order NOW! 


Perfect for dozens of sealing uses around the 
home, Shuford’s “all-purpose” Weather Strip- 
ping is 100% virgin vinyl . Stays flexible at 


any temperature, in any weather. Will never 
4 crack, peel, or rot, and it can be painted! 

Easy to install, Shuford’s “all-purpose” Weather 
Stripping comes in eye-catching “Do-It-Your- 
self” Kits containing 18 ft. continuous strip, 
tacks, and instructions. Hammer and scissors 
only tools needed! Packed 12 kits, assorted 
white, brown, gray, in self-display carton. Also 
900’ reel put-up. ; 


Stock oe display ... and you’ll SELL Shuford’s 
all-purpose” WEATHER STRIPPING to the 
2 big get-ready-for-winter market. Order NOW! 











f 


























CLOTHES LINES TWINES 
PRESSURE-SENSITIVE PAPER TAPES 
SASH CORDS WEATHER STRIPPING 
COTTON & RAYON YARNS EXTRUDED PLASTICS 





Koen World's largest manufacturer of cotton cordage 
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Showing the old helps 


you promote the new 


Sometimes the best way to stir 
up consumer interest in your new 
lines is to dramatize the event 
with a showing of old-fashioned 
models. 


Most adult customers are natu- 
rally curious about items they 
haven’t seen in decades or longer. 

Hammacher Schlemmer, hard- 
ware store in New York City, re- 





om | 
ag “ 


That's Dominic Tampone with a pio- 
neer utensil. 


cently used the contrast of old and 
new products to heighten custom- 
er interest in a four-week sale of 
stainless steel utensils. 

A star attention-getter in the 
event was the saucepan shown in 
the photograph above. Said to be 
the world’s first stainless steel 
cooking utensil, the saucepan was 
manufactured 31 years ago by 
Union Carbide Metals Co., a divi- 
sion of Union Carbide Corp., and 
Legion Utensils Co. Cost: $8000. 


Frankfurth Hardware gets 


Corning’s Steuben award 


Frankfurth Hardware Co., whole- 
saler at Milwaukee recently re- 
ceived its first $100,000 Pyrex Club 
Award from Corning Glass Works. 

The award, an engraved Stuben 
crystal urn, was presented at a 
luncheon in honor of the occasion. 

To become a member of “the 
world’s richest club,” a distributor 
must buy $100,000 worth of Pyrex 
Ware from Corning during a single 
year. 





It’s Bulbsnatcher Time! 












+ 
Bulbsnatchers can - these newest = — 


all the family enjoy plenty of good G-E light 
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fc Our Most Important Prodect o~ 


GENERAL @p ELECTRIC 





This 2-page, 4-color spread appears in big circulati 
weekly magazines in September and October. 


..~G-E Bulb Promotion Time! 


Extra Sales and Profits if you fill those empty sockets with Plus-Profit G-E Bulbs! 








HERE’S HOW G.E. IS HELPING YOU SELL MORE PLUS-PROFIT BULBS: 









BEST ADS! Best and biggest in years. Full- 
color spreads in September 21 LIFE and 
October 3 POST. Full-color page in Septem- 
ber 14 LIFE, October READER’S DIGEST. 
Big, page-high ads in Sunday supplements of 
283 newspapers— plus Garroway, Paar and 
4 “G-E Theater” on TV... Godfrey on radio! 


NEW BULBS! Expanded 
line of Plus-Profit bulbs 
includes the new “smaller, 
brighter, whiter’ G-E Soft- 
White 100-watt (photo 
shows uncoated bulb to 
reveal new filament con- 
Struction). New 3-ways. 
Dawn Pink Coloramic. 
Nite-lites on handy 2-bulb 
cards. Got ’em in stock? 














NEW DISPLAYS! Window displays... counter displays... floar 
merchandisers. Specially created for this promotion. Ask for 
‘em! General Electric Co., Large Lamp Dept., Nela Park, 
Cleveland 12, Ohio. 


THE TIMING IS RIGHT—SO GET READY! GET SET! GO 
FOR EXTRA SALES IN THIS BIG SEPTEMBER-OCTOBER G-E BULBSNATCHER PROMOTION! 


JACK PAAR 





DAVE GARROWAY 











Frogress /s Our Most /mportant Product 


GENERAL GQ ELECTRIC 
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Be WEW 
(NE PIECE Merchandise fireplace lines 


CUSHION GRIP —_.... . Now big business all year 
Ss(Sibir ZA\oS 


by Bridgeport” 
— Full-line fulltime fireplace 






fixtures and accessories display 


is year-round profit maker. 





One piece construction | | 
guarantees against com- | 
ing apart —handle can't 

break — head won't fly | 
off. Neoprene handle | 
contoured for greater | 
comfort. | 


STRONGER 
One single piece of solid 
drop-forged steel — 
scientifically hardened 
and tempered. 


LASTS 





| é } 
. - 
| 


| Appliance customers see this three-level display of fireplace goods in 
LONGER | mass-effect showing. 

Neoprene Grip can't be | 
hurt by oil, water, tem- 
perature extremes. 





BEAUTIFUL 


Bright red, baked enamel 
finish is a proven fav- 
orite — attracts impulse 
sales. Polished poll and 
keen-honed bit for max- 
imum sharpness. 


One of the heavy-traffic departments of Lion Hardware Co., in 
| Abilene, Tex., is this broad and high display of fireplace equipment. A 
wide stock of screens, and irons and other fireplace accessories is shown 
12 months of the year. 








| The firm specializes in fitting screens to any fireplace. It stocks and 
eran | displays one of the largest selections of screens and other accessories 
in the area. 
| Its stocks attract homeowners from Abilene and many towns sur- 
| rounding it. 
THE BRIDGEPORT HARDWARE MFG. CORP. | Customers find complete stocks at all times of the year. This helps 
Bridgepert 5, Conn | the firm build profitable year ’round business in fireplace lines. @ End 
Want more facts? Circle 388, p. 275 
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AMES is the world’s best shovel. 
- Shock band Check the features of an AMES 


2 - One rivet 3” down CT EEL* AL: 
socket 


5 - Perfect down 
ra-Tatictam slelielilas 


2m r 2 F, o - 
ea 6- Light weight 


S| 


= 


3 - Forward step | IN 
me 4 = Full length handle 


Be nae y Double taper 
ie _ forged blade 


Retail about $5-00 


It costs only pennies more than ordinary shovels..... 
yet offers your customers all these advantages..... 








PERFECT DOWN CENTER 


SHOCK BAND — takes the EF} FORWARD TURN STEP — for 
shoe protection, reducing foot BALANCE — for ease of 


shock of heavy work, reducing 


handle breakage. fatigue. handling. 


LIGHT WEIGHT — average 
under 4 pounds in (L.H.R.P.) 





2 ONE HORIZONTAL RIVET FULL LENGTH (ONE PIECE) 


THREE INCHES DOWN HANDLE — capped at the end 6 | 
SOCKET — no breakage of impor- _—for protection. 


tant wood fibers caused by vertical 7 | 


rivets. 








DOUBLE TAPER FORGED — 
Blade unconditionally guar- 
anteed. REMEMBER—there are two 


So. ARAES co. ways to taper a shovel. 
PARKERSBURG, WEST VIRGINIA 
FINER PRODUCTS THRU HIGHER STANDARDS 


Ames also manufactures the famous lines of Ames Aire Casual Furniture and Ames Maid Metal Household Furniture 
Want more facts? Circle 389, p. 275 
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HERE’S THE HOTTEST ' 
SNIP PROMOTION Convention Calendar 





ever to land in the | conventions shows conferences 


Hardware Field! 





























—— Convention Check List 
For complete details about the conventions listed by dates below use 
the alphabetical listing following this quick check list. 
September 24-26 North Coast Retail Hardware . 
13-16 Midwest Hardware & House- Assn., Portland, Ore. 
wares Show. Chicago 26-27 Indiana Retail Hardware Assn. 
16-17 Industrial Distributors’ Forum Indianapolis . 
Washington, D. C. 26-28 Missouri Retail Hardware Assn. 
19-20 Sabine Supply Co. Selling Show, St. Louis 
Orange, Tex. 26-28 Mountain States Hardware & 
21 Franklin Hardware and Supply Implement Assn., Denver | 
Co. Annual Convention and 30 to Louisiana-Mississippi Retai! 
Stockholders’ Meeting, War- Feb. 2 Hardware Assn., Baton Rouge 
rington, Pa. La. 
21-22 North Dakota Retail Hardware 
Assn., Bismarck 
27-30 National Builders’ Hardware February 
Convention, New Orleans 1-2 Wisconsin Reta! Hordwar 
27 to Annual Hardware - Houseware Assn.. Milwaukee 
Oct.2 Fair of the U. S., New York 2-5 lowa Retail Hardware Assn. 
28 to National Hardware Show, New Des Moines 
Oct. 2 York 5-7 Home Improvement Products 
Show, Chicago 
October 6-8 Tennessee Retail Hardware 
4-7 Atlantic City Convention of Assn.. Nashville 
American Hardware Manufac- 7-9 Oklahoma Hardware & Imple- 
turers Assn.—National Whole- ment Assn., Oklahoma City 
sale Hardware Assn.—National 7-9 Our Own Hardware Co. Con- 
Assn. of Sheet Metal Distrib- vention & Merchandise Show 
uTors Minneapolis 
8-10 Mid-America Lawn Garden & 7-9 Virginia Retai| Hoardwore Assn. 
Outdoor Living Trade Show Virginia Beach 
Chicago 7-10 Ohio Hardware Assn., Cleve- 
BLUE BIRD 13-15 Pacific Southwest Hardware land 
aa ; Assn., Anaheim, Calif. 14-15 Arkansas Retail Hardware 
10 Straight 19-21 Rose, Kimball & Baxter, An- Assn., Little Rock 
Pattern nual Show, Elmira, N. Y. 14-16 Kentucky Retail Hardware 
Metal Cutting 20-22 M. S. Young & Co., Fall Mar- Assn.. Louisville 
Shears ket, Allentown, Pa. 14-16 Nebraska Retail Hardware 
25-27 Hardware Wholesalers, Inc. Assn.. Lincoln 
Convention and Merchandise 14-16 Tri-State Hardwore & Imple- 
Show, Fort Wayne ment Assn., Amarillo, Tex. 
NEW BLUE BIRD 29-31 seg een Imple- 14:16 Colifornia Retail Hardware 
ment Assn., Great Falls Assn., Western States WHard- 
Belt-and-Wall ware-Housewares Show, San 
HOLSTER November Francisco 
2-12 Cotter & Co., Spring Goods 15-17 Pennsylvania & Atlantic Sea- 
ie Show, Chicago board Hardware Assn., Har. 
2‘ t risburg, Pa. 
: PECIAL January 16-18 Michigan Retail Hardware 
; g 3-5 Ace Hardware Corp. Conven Assn., Grand Rapids 
; LL tion & Exhibit, Chicag 20-22 New England Hardware Deal 
, 11-13 Minnesota Retai Hardwar ers Assn., Boston 
— es CE! Assn., Minneapolis 21-23 Alabama Retail Hardware 
OTION PRI + 11-15 National Housewares Exhibit Assn., Birmingham 
PROM Chicago 21-23 Pacitic Northwest Hardware & 
17-19 Illinois Retail Hardware Assn. Implement Assn., Portland, Ore 
A complete self-selling bonus pack- Sprinafield 21-23 West Coast Hardware & House 
age that retails for less than the 17-19 Texas Hardware & Implement wares Show, Los Angeles 
regular price of the snips alone. Assn.. Dallas 21-23 West Virginia Hardware Assn. 
A 3-in-1 deal for a limited time 18-20 Western Retail Implement & Porkersbura 
only. Same high quality snips. Hardware Assn., Kansas City 23-25 Hardware Assn. of the Caro- . 
Nothing sacrificed for promotion. Mo. linas Hardware & Housewares 
Fully Guaranteed. The holster is 24-26 Albany Hardware & Iron Co. Show, Charlotte, N. C. 
slotted for belts, punched for wall Dealer Show, Albany. N. Y. 29 to New York State Retail Hard- 
hanging. And it makes a great 24-26 Hibbard. Spencer Bartlett & Mar.2 ware Assn., Syracuse e 
holster for children's cap pistols. Co. Merchandise Show & Con- 
vention, Evanston, Ill. 
Place Your Order NOW 24-26 Intermountain Assn. of Hard- March 
for Fall Business! Ask for No. B2F9 ware & Implement Dealers 22-24 South Dakota Retail Hardware 
Mats and photos available Salt Lake City Assn., Furon 
from your wholesaler or 
write: 
BERGMAN : 
TOOL MANUFACTURING CO., INC. | National Events 
t Sere een ee. Meee *4, Rew Vern Annual Hardware-Houseware Fair of Barbizon-Plaza Hotel, New York. 
Manatees teen eee ee eer 00 Yours the United States, Sept. 27-Oct. 2, Kurt Barnard, Barbizon-Plaza Ho- 
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Wow! That MOTO-MOWER ’60 
Profit Program! 








Want more facts? Circle 297, p. 275 
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“HEY, OLD TIMER...WE STRUCK IT A LOT RICHER SINCE WE STARTED SUGGESTING 
'SCOTCH' BRAND 33 ELECTRICAL TAPE WITH EVERY ELECTRICAL SALE !" 














“SCOTCH ond the plaid design cre registered trademarks of 3M Co., St. Paul 6, Minn. 


Minnesora Miinine ano (Yfanuracturine course VS 


- WHERE RESEARCH IS THE KEY TO TOMORROW 








Extra Sales... Extra Profits 
All Year Round! 


re 
sale, 
Fast Moving MSE 


“BREAD & BUTTER’ fag pe 
TMS ify 


By PRO-TEX 
Just display them . . . watch ‘em selll No work .. . no effort. 


Handy. Practical. Necessary in every home. Finest construction. 
Proven sellers. Steady, money-making line of staple household 
items. Boost sales. Increase profits. Stock . . . sell the complete 
Pro-Tex line today | 





Ofelo) diale metic 


METAL & ASBESTOS 
BURNER PADS 


ty of sizes and 
styles Metal Rim—Metal 
Face th and Without 
Air Cooled Handles 


In ao varie 


“must with smart housewives. 
Burner Pads spread heat evenly—pre- 
vent breakage of glass utensils—keep 
food from sticking and burning — 
eliminate smoke stains on pots and 
pans. Sturdily constructed—long, satis- 
factory service. Very popular number. 


ironing Aid! 


METAL & ASBESTOS 


IRON RESTS 


Ino variety of 

shapes and size: 
Smart ... modern .. . fast-selling 
line of Iron Rests. Each Iron Rest 
features a bright, durable metal top 
and heavy asbestos base. All edges 
and corners are smooth and rounded. 
Sturdily constructed. Priced for action. 


Sensational! 3-WAY IRON REST. 


1. Clamps on ironing board. 
2. Used as trivet. 
3. Stores iron and cord 


Serving Aid! 


METAL & ASBESTOS 


HOT DISH 
MATS 


olors 


Not paper. Not cardboard. Durable 
steel tops not affected by heat; will 
not absorb moisture or grease. Wipes 
clean with a damp cloth. Soft asbes- 
tos back protects against scratches 
and marring. Hundreds of uses around 
the house. Poly wrapped in sets: 
1-7” x 10” and 2—6”" x 8”. 


| 7 ae 
a we 


Ask your jobber for the 
full story on the profit- | 
packed PRO-TEX line. ' 


FEATURE PRO-TEX STOVE MATS... 
AMERICA'S #1 LINE IN SALES, 
PROFITS, POPULARITY 


METAL PRODUCTS COMPANY 


38 LEE ROAD . CLEVELAND 18 
Offices in principal cities in the United States and Canada 


()H 
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Convention Calendar 


(Continued) 


tel, 106 Central Park South, New 
York 19, executive secretary. 


Atlantic City Convention of the 
American Hardware Manufacturers’ 
Assn. — National Wholesale Hard- 
ware Assn.— National Assn. of 
Sheet Metal Distributors, Oct. 4-7, 
Atlantic City, N. J. Headquarters, 
Dennis and Shelburne Hotels. Ar- 
thur L. Faubel, AHMA secretary, 
342 Madison Ave., New York 17. 
Thomas A. Fernley, Jr... NWHA 
managing director, 1900 Arch St., 
Philadelphia 3. 


Home Improvement Products Show, 
Feb. 5-7, Navy Pier, Chicago. Man- 
agement office: 331 Madison Ave., 
New York 17, N. Y. 


Industrial Distributors’ Forum, Sept. 
16-17, Statler Hotel, Washington, 
D. C., sponsored by the American 
Supply & Machinery Mfrs’ Assn., 
Inc., and the National Industrial 
Distributors’ Assn. For informa- 
tion write W. B. Thomas, Hunter- 
Thomas Associates, 2130 Keith 
Bldg., Cleveland 15. 


National Builders’ Hardware Conven- 
tion, Sept. 27-30, New Orleans, 


Headquarters hotel, Hotel Roose- 
velt. Exposition and meetings at 
Municipal Auditorium. Sponsored 
by National Builders’ Hardware 
Assn., John R. Schoemer, managing 
director, 515 Madison Ave., New 
York 22, and American Society of 
Architectural Hardware Consult- 
ants, George P. Merrill, executive 
secretary-treasurer, 220 “E” St., 
Santa Rosa, Calif. 


National Hardware Show, Sept. 28- 
Oct. 2, Coliseum, New York City. 
Sponsored by National Hardware 
Show, Inc., 331 Madison Ave., New 
York 17. Frank Yeager, managing 
director. 


National Housewares Exhibit, Jan. 11- 
15, Navy Pier & Drill Hall, Chicago. 
Hotel Headquarters, Palmer House. 
Sponsored by the National House- 
wares Manufacturers’ Assn., 1130 
Merchandise Mart, Chicago 54; 
Dolph Zapfel, executive secretary. 


Regional Events 


Ace Hardware Corp., 2355 S. Blue 
Island Ave., Chicago 8, 36th An- 
nual Convention and Exhibit, Jan. 
3-5, Conrad Hilton Hotel, Chicago. 
Arthur Krausman, convention man- 
ager. 


Albany Hardware & Iron Co., Dealer 
Show, Jan. 24-26, at company ware- 


house, Broadway at Arch St., Al- 
bany 1, N. Y. 


Cotter & Co., Spring Goods Show, 
Nov. 2-12, at company warehouse, 
2740 Clybourn Ave., Chicago. 


Franklin Hardware and Supply Co. 
Annual Convention and Stockhold- 
ers’ Meeting at company offices and 
warehouse, 863 Easton Rd., War- 
rington, Pa., Sept 21. Open house 
Sept. 20. 


Hardware Assn. of the Carolinas 
Hardware & Housewares Show & 
Convention, Feb. 23-25. Hotel head- 
quarters at Charlotte Hotel, ses- 
sions and exhibit at Radio Center 
Auditorium, Charlotte. Martin F. 
Kaelke, Box 6215, Charlotte 7, N. C. 


Hardware Wholesalers, Inc., Oct. 25- 
27, convention and merchandise 
show, at company offices, Nelson 
Road, Fort Wayne, Ind. 


Hibbard, Spencer, Bartlett & Co. 7th 
Annual Merchandise Show and Con- 
vention, Jan. 24-26, at company 
warehouse, 2201 W. Howard St., 
Evanston, IIl. 


Intermountain Assn. of Hardware & 
Implement Dealers Convention, Jan. 
24-26. Hotel headquarters and ses- 
sions at Hotel Utah Motor Lodge, 





SELL MORE TACKS 


AND RELATED 
ITEMS 


has 
the 
complete 
line 
Tacks, Staples, 
Double Points, 
Wire Nails & Brads 


display racks free! 


You know that people who need Tacks always buy related items, hammers, cutters, wire and screen. Make 
it easy for them. Keep your Tack stock orderly and out in front! The new Cross ACTIVE SILENT SALESMAN 
DISPLAY is designed to stand as an easel or hang on peg board. Wonderful for self-service. No deals required 
— get as many as you need. Order only the sizes of Cross Tacks, Staples, Double Points, Wire Nails and Brads 


that you require. Cross has the complete line. Ask your jobber. 
W. W. CROSS & COMPANY JAFFREY, N. H. 
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Water is wet but it’s a poor wetting agent. 
That’s why Peter Putter says: 


Of course, Schalk’s 
Tile Paste is 


not water-soluble! 


And with good reason! For water-based products simply do not 

give maximum waterproofing. They invariably break down when 
subjected to extreme moisture for any length of time. 

On the other hand, Schalk’s Tile Paste does give maximum protection 
under all conditions. 


Again, water-based products do not adhere well to smooth 

surfaces because water itself is a poor wetting agent. Whereas the 
solvents in Schalk’s Tile Paste actually displace the water molecules 
always present on smooth surfaces. Result: a complete, lasting bond. 


dries Aite ; ‘ ° 
si sa So when the label on Schalk’s Tile Paste says waterproof we mean just 


Stays flexible that: not merely water-repellent or water-resistant but water-proof! 


expen = rer mrs 


Can't crack __} This white, flexible paste sticks to metal, glass, porcelain, wood, 

: fabric ; and it stays stuck! It can be used to seal cracks around bathtubs, 
shower stalls, sinks; to reset loose ceramic tile; to repair soap 
dishes, towel rods and other bathroom fixtures ; to mend crockery; 
to repair water tanks and what-not. It is the great sealer and adhesive 
that works equally well on porous and non-porous surfaces ; and 
that comes in this smartly packaged tube with the applicator-nozzle. 

















In short, Mr. Dealer, Schalk’s Tile Paste has everything. It is 
only good sales-sense to order from your jobber today! 








DOU RL 





Schalk’s Patch Paste « Sure-X Paint Remover ¢ Liquid Waxoff « Do-X Cleaner « Water Putty « Tile Cement ¢ Liquid Savabrush 
Wood Putty « Tile Paste « Waxoff « Plaster Pencil « Savabrush « Spot Remover « X-it Paint Remover « S-14 *« Double X 


SCHALK CHEMICAL COMPANY + FACTORIES: 351 EAST 2ND STREET, LOS ANGELES 12 - 3333 WEST 48TH PLACE, CHICAGO 32 


te ee ee 


PeSReeeoneoeerw™ —— 
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A NATURAL 
FOR PLUS 
PROFITS 


extra earnings 





ALUMINUM BRUSH HOLDER 


® ELIMINATES ANNOYANCE OF CONSTANT BRUSH 
CLEANING . . . SAVES TIME — BRUSHES! 


© KEEPS BRUSHES IN PERFECT SHAPE... ALWAYS 
© PREVENTS ENDS OF BRISTLES FROM TOUCHING 


BOTTOM OF CONTAINER 


Put the wet brush in SAV-A-BRUSH, place it in tur- 
pentine or kerosene and it cleans itself ...keeps its 
shape and lasts a lifetime. Larger sizes available. 


Write for complete details 


COMMODITY SALES, INC., Manufacturers 
3440 MAIN STREET, HARTFORD, CONN. 





with every brush 
and paint sale! 
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AMERICAN and 
OLD FAITHFUL 
MARKERS 


Designed to meet the 
specific marking needs 
of every industry, the 


famous American 


and Old Faith- 


ful line of de 


marking y/; 


crayons... 


from hot steel or 
timber . . . to the 
ished product. Use 


American and Old Fait 


Yj TV puts 


markers the nation's lead- 
ing industries prefer . . 


Piss ee 
> 
> td 
ee. 
» 


VERS 
oe 


FOR GLASS AND —~ 


| GLAZED SURFACES | 


Solves your 
marking prob- 
lemsin every stage 
of production .. . 


raw 
fin- 
the 


: FOR LEATHER 
hful. a 


oy 
on 


for your FREE booklet 


giving information on our complete 


yl Ys line of Industrial Marking Crayons. 
fy Y Dept. HA-54. 


- > . , > se 7 i 
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: 
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Salt Lake City. Leon L. Weeks, 308 
Bank of Idaho Bldg., Boise, Idaho. 


Mid-America Lawn, Garden & Out- 
door Living Trade Show—Chicago, 
Oct. 8-10, International Amphi- 
theatre, Chicago. Frank Yeager, 
331 Madison Ave., New York 17, 
managing director. 


Mid-West Hardware & Housewares 
Show, Sept. 13-16, Navy Pier, Chi- 
cago. William F. Ewert, operating 
manager; Walter M. Bocher, 1451 
Merchandise Mart Plaza, Chicago 
54, show manager. Sponsored by 
Illinois, Indiana, Michigan and Wis- 
consin Retail Hardware Assns. 


Mountain States Hardware & Imple- 
ment Assn. Convention, Jan. 26-28. 
Hotel headquarters and sessions at 
Cosmopolitan Hotel, Denver. Francis 
W. Reich, Box 73, Boulder, Colo. 


New England Hardware Dealers’ 
Assn. Convention, Feb. 20-22. Hotel 
headquarters and sessions at Stat- 
ler-Hilton Hotel, exhibit at First 
Corps of Cadets Armory, Boston. 
Chester C. Putney, 665 Boylston 
St., Boston 16. 


North Coast Retail Hardware Assn. 
Convention, Jan. 24-26. Hotel head- 
quarters at Heathman Hotel, ses- 
sions and exhibit at Portland Ma- 
sonic Temple, Portland, Ore. Mar- 
tin W. Danko, Route 12, Fife Sq., 
Tacoma, Wash. 


Our Own Hardware Co., Annual 
Stockholders’ Meeting and Mer- 
chandise Show, Feb. 7-9, at general 
offices, 618 N. Third St., Minne- 
apolis. 


Pacific Northwest Hardware & Im- 
plement Assn. Convention, Feb. 21- 
23. Hotel headquarters and ses- 
sions at Benson Hotel, Portland, 
Ore. J. Malcolm Smith, 303 Empire 
State Bldg., Spokane, Wash. 


Pacific Southwest Hardware Assn. 
Convention, Oct. 13-15, Disneyland 
Hotel, Anaheim, Calif. Otto H. 
Grigg, 1519 S. Garfield, Los An- 
geles 22, managing director. 


Pennsylvania & Atlantic Seaboard 
Hardware Assn. Convention, Feb. 
15-17. Hotel headquarters at Penn 
Harris Hotel, sessions and exhibit 
at State Farm Show Bldg., Harris- 
burg. J. Wayne Tisdale, 123 S. 
Third St., Harrisburg, Pa. 


Rose, Kimball, & Baxter, Annual 
Show, Oct. 19-21, at company ware- 
house, 511 Baldwin St., Elmira, 
N. Y. Pro Dealer meeting, Oct. 19. 
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For volume sales and profits = -—— 3 Gun 


with complete customer we yf 
satisfaction guaranteed ¥ NEW 


All Polyethylene 
STEP-ON CAN 
.. its the LUSTRO-WARE line of popular-priced en cee 
housewares, styled with exciting imagination for 
home -flattering glamour and rugged durability. 


PRE-SOLD for you, too, through national advertising 
in leading consumer magazines, creating a ready-made 
demand for the nation’s largest line of & 


matching plastic household items. 


DEPEND STRO-WARE for y Vf 
Pp on LU - or your - V fey, 


BIG 16 gt 
b yethyiene 
DIAPER PAIl 
L.~} 


houseware department needs . . . for rapid turnover, Another FIRS 

better profits, simplified inventory. There's a Lustro-Ware — - 
distributor nearby who will supply you the complete line. | FINEST | 
For catalog of over 200 items write: 


COLUMBUS PLASTIC PRODUCTS, INC., Columbus 23, Ohio 


Sales offices in principal cities of U.S.A. and Canada 





METALLIC DECORATED PANTRYWARI ——— FREE Revolving Basket Tree Merchandiser 

The sales sensation across the nation . . high styled . Holds 46 pieces, 8 different sizes of fast- 
“Elegante” HEIRLOOM Pantryware with tarnish-proof selling Lustro-Ware waste baskets in just 
metallic leaf decorations. (Gold with pastels, chrome with 3 « 3 feet of floor space. Shipped FREE 
red.) Unequalled for feature attraction in your housewares with Lustro-Ware basket assortment. See 
department. First sale creates a lasting customer for : = your Lustro-Ware supplier 
matching pieces. 7” soon for full details. “Gale, aS 

MERCHANDISING AIDS | < Guaranteed by © 
FREE newspaper ad mat service, Sy a Bras soyrensce OES 
banners, streamers, posters and , 
other display materials that pro- 
mote your store as the place to 
shop for Lustro-Ware. See your 
supplier today. 





> 


SURE-FIRE TRAFFIC BUILDER! — 


7-in. Size Reg. $6.50 Now $4.50 Ship. Unit 1 Unit Wt. 
2.2 (Order Cat. No. 2597—Copper, Cat. No. 2317— 
Turquoise) 

8-in. Size Reg. $7.50 Now $5.50 Ship. Unit 1 Unit Wt. 
2.4 (Order Cat. No. 2598—Copper, Cat. No. 2318— 
Turquoise) 

9.in. Size Reg. $8.75 Now $6.75 Ship. Unit 1 Unit Wt. 
3.1 (Order Cat. No. 2599—Copper; Cat. No. 2319— 
Turquoise) 

10%-in. Size Reg. $9.95 Now $7.95 Ship. Unit 1 Unit 
wt. 4.5 (Order Cat. No. 2600—Copper, Cat. No. 2320— 
Turquoise) 


a wese rremuw avn WEG OL* BOL 


ORDER NOW A ee Oe rT 
| T THIS a ee ee 
ce TN THIS IMPORTANT SAVING! ; 


VVed! E om Q ' 
v Ureannt sc Hhacke 
Wear- Y-IS Dacked Dy over | 
Ever Aluminum, Inc. New Kensington, Pa Ny over 50 years of national advertising 
. s . . 
i ? rf bor ae + 
iy r4 
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GARROWAY'S. °: DAAD| 
IFEY PLANTER 


LOOK OVER 





THE PROVEN™ PRE-SEEDED ROLL-OUT GARDEN GOES COAST-TO-COAST 
ON NBC-TV THROUGHOUT YOUR SELLING SEASON 


Add strong consumer riagazines, window streamers, newspaper mats and powerful 
point of purchase packaging — and Jiffy Planters will be a top profit item for you! 
The sensational 1959 sales season proved that practically everyone, regardless of 
age or income, is a Jiffy Planter prospect 


To be shown is to be sold — and day and night Dave Garroway and Jack Paar will 
be showing and selling Jiffy Planters to millions of prospects . . . for you! 


the promotion details on the next page. Get your order in now. Don't wait ‘til the 


7 
promotion breaks: * Over a million satisfied growers in 1959 








OVER 81 MILLION PROSPECTS | 








MAJOR MAGAZINES __. 
DEALER AIDS __. 
THE NATION'S FUN SENSATION 
| | .... AUTOMATICALLY PLANTS 
A 15 FOOT GARDEN OF OVER 
iG) 1,000 PREMIUM ANNUAL SEEDS 
ae Guaranteed To Grow! 


NEW FOR 1960 In 3 easy steps anyone can grow a Jiffy Planter Garden. Look, here’s how easy it is! 


IMPREGNATED WITH 
INSTANT 


VIGORO 


Complda Plait Food 


FOR BETTER GROWTH . . . AND SALES T Loosen top soil @ Roll out Jiffy Planter. © D Keep Well Watered. 





ORDER NOW 


You'll Be Late If You Wait Until the 
Promotion Breaks! 


Jiffy Planter can be cut and shaped to conform to any garden layout — even on slopes. 


Garden care is a breeze. Seeds are protected from rain and birds. Cellulose mat 
discourages weed growth. 


15 foot JIFFY PLANTER Retails AT 98c — 33 foot JUMBO PACK — $1.98 


RETAIL SHIP WT. RETAIL SHIP WT. 
180C 15 feet x 8” $11.76 3% Ibs. 2 doz. 180D 15 feet x 8” $11.76 3% Ibs. 


396C 33 feet x 8” $23.76 7 Ibs. 1 doz. 396D 33 feet x 8” $23.76 7 Ibs. ' 


Contains an assortment of cut flower Annuals growing up to 30” in height. A dwarf assortment for borders up to 10” in height. 


See your wholesaler, jobber or write direct! UNION se COMPANY 
PAWTUCKET RHODE ISLAND 


SINCE 1836 





a 





* 
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Merchandise display open to all| 
dealers, Oct. 20-21. | 4 ’ Beautifully finished, high quality | 
eb HARDWARE CONVENIENCES 


SELF-SERVICE PRICED TO GIVE TOW BIGGEST VALUE 
——~_o—_---——_—_=_—— a — ae ee be - 


Sabine Supply Co., First Selling 
Show, Sept. 19-20, at company | 
warehouse, 412 Front St., Orange, | 


Tex. 





| 
2 6 | 
fri-State Hardware & Implement | 


Assn. Convention, Feb. 14-16. Hotel | 
headquarters, sessions and exhibit | 
at Hotel Herring, Amarillo, Tex. | 
R. B. Allen, 1409 Fourth Ave., Can- | 
yon, Tex. | 

West Coast Hardware & Housewares. 
Show of the Pacific Southwest | 
Hardware Assn., Feb. 21-23, at| 
Great Western Exhibit Center, Los | 

Angeles. Otto H. Grigg, 1519 S.| 

Garfield, Los Angeles 22, managing 

director. | 


Western Retail Implement & Hard-. 
ware Assn. Convention, Jan. 18-20. | 
Hotel headquarters at Hotel Presi- | 
dent, sessions and exhibit at Mu-| 
nicipal Auditorium, Kansas City, | 
Mo. J. Keith Melvin, 638 W. 39th) 
St., Kansas City 11, Mo. | 


M. S. Young & Co., 11 S. 8th St., | 


Allentown, Pa., Fall Market, Oct. = 8 e 
20-22, at New Agricultural Hall, 
Allentown Fairground. | W a 


State Events ei * 
Alabama Retail Hardware Assn. Con- TRADE Cy nee -Wl Oll 
vention, Feb. 21-23. Hotel head- 
quarters at Tutwiler Hotel, ses- KAA 
sions and exhibit at Municipal Au- Wi 
ditorium, Birmingham. A. B. Hill, MARK your e p 


407 N. 23rd St., Birmingham. 

Arkansas Retail Hardware Assn. Con- WESSEL pay sae fen Dn cards 
vention, Feb. 14-15. Hotel head- and the new, improv revolving 
quarters at Hotel Marion, sessions ee omeen display, make your customers your own best 
and exhibit at Robinson Audito- 919-931 North Sth Street sales clerks — for FREE. 

_ a ie Tom R. Pincl Philadelphia 23, Pa. A modest investment gives you the most 
rium, Little Rock. Tom &. Pinck- wanted chrome and brass finish WESSEL 
ney, 1014%2 Main, Little Rock. Se Fame eA: Se &, BALL Ce. hardware assortment (replaceable from your 

EXPORT: HALL & REIS, INC., jobber’s open stock!) plus the free revolving 

California Retail Hardware Assn., 165 BROADWAY, NEW YORK 6 display. Occupies just 16” of counter space, 
Western States Hardware-House- makes self-service selection and impulse buy- 
wares Show. Feb. 14-16, Hotel ing EASY for customers and EXTRA prof- 
headquarters and eat 2 H »] itable for you. 
ileadquarters and sessions at ote ; 

Whitcomb, exhibit at Brooks Ex- Merchandise is always bright, clean, free 
hi a oe aa from scuffs. Screws and all components 
hibit ‘Hall & Civi enter, San are safely together to save loss, damage, 
Francisco. Krueger B. Jacobsen, pilferage. Order 

from your jobber 


122 Ninth St., San Francisco 3. 
—today. ~~ #8801 ASSORTMENT TAS an 
Ne. of 


Illinois Retail Hardware Assn. Con- “a 
vention, Jan. 17-19. Hotel head- Finish sie Me 
quarters and sessions at Leland ow i oe Care 

Hotel, Springfield. William fF.) Casement fastener 

Ewart. 1451 Merchandise Mart 5 Sah an, lastener 


Plaza, Chicago 54. 


nN 





Indiana Retail Hardware Assn. Con- 
vention, Jan. 26-27. Hotel head-| 
quarters and sessions at Sheraton- 
Lineoln Hotel, exhibit at Indiana 
Theatre Ballroom, Indianapolis. W. 
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Convention Calendar 
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J. Sheely, 4120 N. Keystone, In- 
dianapolis. 


* 2 . . 
| : / Iowa Retail Hardware Assn. Conven- 
Wi ac da if tion, Feb. 2-5. Hotel headquarters 
a at Savery Hotel, sessions and ex- 


hibit at Veterans Memorial Audi- 
torium, Des Moines. Philip R. 


VISIT / | Se armen 520 W. 35th St., Des 
OUR SZ Kentucky Retail Hardware Assn. Con- 


F vention, Feb. 14-16. Hotel head- 
BOOTH r — | quarters, sessions and exhibit at 
* Kentucky Hotel, Louisville. Kd- 


No. 601 ; j Pa | ward Keiley, 501 Republic Bldg., 


Louisville 2. 


Louisiana-Mississippi Retail Hard- 
ware Assn. Convention, Jan. 30- 
Feb. 2. Hotel headquarters, ses- 
Taylor Chain's sions, and exhibit at Capitol House, 

smart, up-to-the- Baton Rouge, La. David O. Mans- 


_ minute packaging field, Box 1696, Jackson, Miss. 
provides built-in display 


value...quick product — . . 
tee ae 7 oy Michigan Retail Hardware Assn. Con- 


self-service sales. Your vention, Feb. 16-18. Hotel head- 
customers always get the quarters and _ sessions at Hotel 
correct merchandise. You wind Pantlind, exhibit at Civic Audito- 
up with less waste... simplified rium, Grand Rapids. Harold W. 


a a — oe Schumacher, 1916 Michigan Na- 
and stronger chain profits. we ey NIE res 

Switch to Taylor's complete line tional Tower, Lansing 8. 

and watch your chain sales jump! ; ; 
Minnesota Retail Hardware Assn. 


Convention, Jan. 11-13. Hotel head- 
quarters, sessions, and exhibit at 
Leamington Hotel, Minneapolis. C. 
J. Christopher, 3033 Excelsior 
Blvd., Minneapolis 16. 


Missouri Retail Hardware Assn. Con- 
vention, Jan. 26-28. Hotel head- 
quarters, sessions, and exhibit at 
Chase Hotel, St. Louis. Art Ray- 
mond, 2311 Hampton Ave., St. 
Louis 10. 





Montana Hardware & Implement 
Assn. Convention, Oct. 29-31. Ho- 
tel headquarters and sessions at 

Poly bags display TM Dog Runner TM Tow Chains and Log Chains Hotel Rainbow, Great Falls. Nor- 

Chains and Halter & Dog Chains. sell faster in polyethylene bags. man QO. Blevins, Box 1152, Helena. 





Nebraska Retail Hardware Assn. Con- 
vention, Feb. 14-16. Hotel head- 
quarters and sessions at Hotel 

ae Cornhusker, exhibit at Pershing 
co oe ) Municipal Auditorium, Lincoln. 

PROOF COIL CHAIN | Gm Frank Capalino, 325 Insurance 


a i Bldg., Lincoln 8. 





Many TM chain items packed in . - New York State Retail Hardware 

smart, easy-to-read TM cartons. | Assn. Convention, Feb. 29-Mar. 2. 

Hotel headquarters and sessions at 

TM Proof Coil and BBB Chain— | Hotel Syracuse, exhibit at Onan- 

3/16”, 1/4”, 5/16”, 3/8’— packed in daga County War Memorial, Syra- 

aylor handy metal Tay-Pails. Reusable. cuse. Nicholas H. Kiley, Hills 
Bldg., Syracuse 2. 





ade ' North Dakota Retail Hardware Assn. 
See your jobber or write— | Convention, Sept. 21-22. Hotel 


headquarters at Grand Pacific Ho- 
CHAIN SINCE S.G. TAYLOR CHAIN CO., INC. tel, sessions and exhibit at War 
1873 Hammond, Indiana Memorial Bldg., Bismarck. Miss 
Want more facts? Circle 401, p. 275 
390 © HARDWARE AGE, September 10, 1959 








TAPERLOK 


pease, 


Sa 


UO te EAE 


As hoe <o -1 RZ ——_" Taperlok Well Seals—by Union Malleable—are the 
w= most effective seals on the market today. Designed to 
give positive protection against impurities. They're 


The choice IS easy. ee rust proof, rot proof, impact resistant and lightweight, 


and, meet most City and State code requirements. 


VYaperlok 


CUT COSTS 5 WAYS 


. NO RUBBER GASKETS 4. VERSATILE 
to deteriorate, rot or tear. —one basic design for Shallow 
_ PERFECT SEAL or Deep Well and Submers- 


—one piece molded Polyethy!l- ibles. 


ene body eliminates seepage, . SAVES TIME 


cuts replacement costs. —ease of installation removes 


. LOW INITIAL COST job complications. 





CABLE SEALS 


Another U-Brand exclu- 

sive, molded of pliable Black TAPERLOK exclusive 

Vinyl with 4%” N.P.T. Screws in- construction features: 

to cable hole of submersible Seal 

—tightens with regular gear SSS _ TF Zinc plating of copper bearing 
clamp—adapts to standard 2 and 
3 wire cable. Furnished with all 
submersible Seals. | Specially molded bolt seals 


(> WELL SEAL BUSHINGS | High density Polyethylene 


ti -1 1M ololailelar! 


. body 
Made of virgin Polyethyl- 


ene...converts Seals to accomo- Drop pipe holes adapt to various 

date Steel or Kralastic pipe... — size pipe with U-Brand Well Seal Bushings 
eliminates large Well Seal inven- 

tories. 


The Union Malleable 


Manufacturing Company 
Ashland, Ohio «+ Vernon, Calif. 


ONE SOURCE FOR A COMPLETE FITTING LINE 


*Pat. applied for, Trade mark Reg. 
Want more facts? Circle 402, p. 275 
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for 
over 
75 years 


McGILL 


and RAT TRAPS 


ia 
ans 
a ons ¢ Bt! : 
abe M 


a a 


the McGill P2A/2KG 


Over 75 years of customer preference 
attractively packed in this convenient, 
self-service 2-PAC. Eye-appealing, buy- 
appealing, pre-priced two for fifteen cents, 
and transparent package are proven traffic 
stopper features. Easy dependable, four-way 
trigger action build customer satisfaction. 


ALSTEEL 2-PAC 


This attractive, nickel- 
plated Alsteel 2-PAC 
sells itself. Easy and safe 
to set, sanitary ejection 
plus fast, dependable 
action features trap 
more sales. 


For business and home 
use, this attractive, five 
position, razor blade 
type scraper and cutter 
has sure-fire sales ap- 
peal. Each scraper sup- 
plied with blade 


ready to use. 


McGIL 


MARENGO-  °® 


METAL PRODUCTS 
COMPANY 
ILLINOIS 
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Be. de 
Fargo. 


McGrann, 54% Broadway, 


Ohio Hardware Assn. Convention, 
Feb. 7-10. Hotel headquarters and 
sessions at Sheraton-Cleveland Ho- 
tel, exhibit at Cleveland Public Au- 
ditorium. John B. Conklin, 1540 W. 
Fifth Ave., Columbus. 


Oklahoma Hardware & Implement 
Assn. Convention, Feb. 7-9. Hotel 
headquarters and sessions at Okla- 
homa Biltmore, exhibit at State 
Fairgrounds, Oklahoma City. Wil- 
liam B. Ruxlow, 607 N. Dewey 
Ave., Oklahoma City. 


South Dakota Retail Hardware Assn. 
Convention, Mar. 22-24. Hotel head- 
quarters and sessions at Marvin 
Hughit Hotel, exhibit at Huron 
Arena, Huron. Harris T. Benson, 
2108 S. Western Ave., Sioux Falls. 


Tennessee Retail Hardware Assn. 
Convention, Feb. 6-8. Hotel head- 
quarters, sessions, and exhibit at 
Andrew Jackson Hotel and Hermit- 
age, Nashville. R. J. Parish, Box 
784, Nashville. 


Texas Hardware and Implement Assn. 
Convention, Jan. 17-19. Hotel head- 
quarters and sessions at Statler 
Hilton Hotel, exhibit at Dallas Me- 
morial Auditorium, Dallas. R. M. 
Souder, 1108 Gibralter Life Bldg., 
Dallas 1. 


Virginia Retail Hardware Assn. Con- 
vention, Feb. 7-9. Hotel headquar- 
ters, sessions, and exhibit at Cava- 
lier Hotel, Virginia Beach. G. T. 
Omohundro, Jr., Scottsville. 


West Virginia Hardware Assn. Con- 
vention, Feb. 21-23. Hotel head- 
quarters, sessions, and exhibit at 
Chancellor Hotel, Parkersburg. 
James C. Fielding, 1628 McClung 
St., Charleston. 


Wisconsin Retail Hardware Assn. 
Convention, Feb. 1-2. Hotel head- 
quarters and sessions at Hotel 
Pfister, Milwaukee. H. A. Lewis, 
Stevens Point. 


Memo pads help cut down 


on customer complaints 
Pads with the heading “Write It 
Don’t Say It,” are spotted 
throughout a mid-western store. 
Intended for employee use, they 
also are used by customers. 
These note pads have helped the 
firm give better service to custom- 
ers and to reduce complaints. 











Troubled with 


INVENTORY -ITIS? 


Did you ever think that on a 
30% profit basis you have to 
sell the first 9 pieces out of 
each dozen planters just to 
cover your purchase cost? So 
the last three remaining 
pieces represent your other 
costs — and PROFIT. 
And those last three 
pieces are often 
hardest of all to 
sell, 


THE CURE? 
Stanford's MINIMUM-INVENTORY PLAN is 


the answer. It simply means that you can 
buy just 2 or 3 each of a-large variety of 
designs, styles, and colors. These will sell 
faster, your investment is far less, your 
capital is kept free, and you replace quickly 
those pieces that move fastest. Your nearby 
Frarchised Stanfordware Distributor can 
usually supply most of your wants in 24 
hours or less. You're not overstocked, have 
no breakage claims or big freight bills. Write 
today for FREE color catalog and full 
details. 


STANFORD POTTERY, ING. 


Creative Manufacturing Potters 


DEPT. A SEBRING, OHIO 
Want more facts? Circle 404, p. 275 








= THE TRADE CALLS 


DYKEM 
STEEL BLUE’ 


y 
if 


> 


LE i 


Popular package 8-oz. can fitted with 
Bakelite cap holding soft-hair brush 
for applying right at bench; metal sur- 
face ready for layout in a few minutes. 
The dark blue background makes the 
scribed lines show up in sharp relief, 
prevents metal glare. Increases effi- 
ciency and accuracy. 


Write for full information 
THE DYKEM COMPANY 
Established 1920 
2305B North 11th St. « St. Lovis 6, Mo. 


Want more facts? Circle 405, p. 27 
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2-IN-1-PACK! 


a | 
FLEX-FOLD PADS 


16 pads. You can split package — make more sales. 


1 POUND TUBES @ SPOOL WOOL 
FLOOR PADS @ HANDI-KITS 

SCOUR PADS @ SOAP-FILLED PADS 
Not sold direct. Order through your Wholesaler. 


| AMERICAN STEEL WOOL MFG. CO., INC. | 
42-24 Orchard Street, Long Island City 1, N.Y. 


Want more facts? Circle 406, p. 275 


ToL AAERO 


SNO-THRO 


STURDIEST, BEST CONSTRUCTED 
PLOW ON THE MARKET 


New .. . specially-designed locking clip permits 
blede te be raised when turning around or 
wheeling to or from storage. Release by slight 
foot pressure. 

Tubular steel, 

chrome-plated, | 

balanced ' 

Tractor-lug, 6” 


handle. ‘NS 
4 wheels, oilite 


\ y\ 
S=— , ca. bearings. 
SSS - 


FOOT OPERATED 
HANDLE LOCK 
4 


Heavy gauge 
blade with criti 
cal pitch. Throws 
snow to side. 


WELDED 
CONSTRUCTION 
ossures rugged- 
ness and posi- ¢ 
tive alignment 

for clean 
plowing. 


CUTS 21” PATH 
ACTUALLY THROWS SNOW 
OFF TO SIDE—NO PUSHING 


OF LEAD WEIGHT we ta -$S 


Suggested Retail $12.95 
Liberal Discounts 


WRITE FOR CATALOG TODAY! 


MANUFACTURING CO., ROCKFORD, ILL. 


Want more facts? Circle 407, p. 275 


Easy os pushing a lawn mower 
Cuts path in 4” to 5” of snow 





WHY TRY TO 
“TIE TOGETHER" 
A LINE?... 


This neatly packaged 


line does it 


better! GyZ 





Ever figure what it really costs to “wrap up” a 
sale? The more brands of sporting goods you 
carry, the higher your costs. So, why not save? 
Stock and sell the one complete line of sporting 
equipment your customers know . . . Draper- 
Maynard. You reduce inventory headaches, brand 
confusion, duplication of orders and effort, and 
paperwork. In their place you get a complete 
line, quick delivery, faster turnover and higher 
profits. Get the full story. Write today for com- 
plete information, catalogs and name of your 
nearest Draper-Maynard wholesaler. 


DRAPER-MAYNARD 
Sports Equipment 


4861 Spring Grove Ave. ° Cincinnati 32, Ohio 
Want more facts? Circle 408, p. 275 
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JOHN R. SCHOEMER 
brings his association ca- 
reer to a close shortly after 


; | SS 
ad Cc Cc U rd Te Cc y | I n the twenty-fifth anniver- 


sary convention of the Na- 


| nada cada r keys tional Builders’ Hardware 


Association in New Or- 
| leans. Mr. Schoemer is 

AUTOMAT CA | LY a retiring as managing direc- 
tor and treasurer, mark- 


PRESS lever, which automatically ing 54 years of service in 


builders’ hardware. It was 
STARTS machine, which automatically =| «ck in 1905 when he 


joined Sargent & Co., New 


CUTS Key oe machine automatically Haven, Conn., as a trainee. Three years later he 
STOPS itself " was a Sargent salesman. Mr. Schoemer later was 


; ' | contract salesman for two firms, Ford Hardware 
NO FUSS NO BOTHER : Co. 1922 to 1923, and Ostrander & Eshleman, 

rage £ | both in New York City, 1924 to 1933; then man- 
| ager of the New York office of Reading (Pa.) 


It's qd MONEY-MAKER | Hardware Co., 1933 to 1934. For the next 10 
| vears he had his own architectural hardware con- 

for YOU! ; sultant company in New York City, the John R. 

| Schoemer Co. Mr. Schoemer went into association 

MAIL COUPON TODAY | work in 1944, with the National Builders’ Hard- 
ware Assn. as managing director, and as execu- 
KEIL LOCK CO., INC. tive secretary of the American Society of Archi- 
Charlestown, New Hampshire tectural Hardware Consultants from 1944 to 1950. 





Please send complete information on your Mr. Schoemer was a charter, now an honorary, 
No. 1 series of Key Duplicating Machines | member of ASAHC, and a member of the Archi- 
tectural League of New York and of the American 
vrai | Society of Association Executives. His hobby is 
porn | writing, evidenced by his work as managing edi- 
tor of the association’s publication, Hardware 
City Jone State Consultant, and as author of “The Education of a 

Consultant.” 
a More HA 50-Year Club, Page 398 
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ARE YOUR CUSTOMERS 
VALUE CONSCIOUS? 


Jel @% challenger & 


FINE QUALITY TOOLS 


No. 450 102 pc. SOCKET MASTER at Low Popular Prices: 


‘Wall-ette’’ Assortment 


j MADE IN AMERICA by World's Largest Producer of Hand Tools, with 
over 50 years Leadership in Fine Tool Engineering. 


QUALITY THROUGH AND THROUGH. Up-to-the-minute Designs... 
Alloy Steel... Precision Manufacture .. . Superb Finish. 


PRICED FOR VOLUME SALES at a substantial profit for 
you on today’s competitive market. Nationally Ad- 
vertised. 





UNCONDITIONAL FACTORY GUARANTEE covers Ma- 
terials, Performance and Workmanship. 





YOU BUY COMPLETE LINE FROM ONE SOURCE—indi- 
vidual Tools, Tool Sets, Tools in Kits and Clips . . . Self- 
service Floor and Counter Merchandisers ... and 
“Wall-ettes” (illustrated). 


§ No. 470-285 px. Ask for CATALOG and PRICES today! 
VOLUME MASTER 
“Wall-ette’’ Asst. Also receive Full-color Literature 
on 3 New fast-selling “Wall-ette”’ 
Self-service Assortments (at left} 
featuring Sockets & 
Pliers, Wrenches, Screwdrivers, 
Punches, Chisels, Complete Socket 
Sets in Tool Boxes, ete. CONTACT 
. YOUR JOBBER . . or write address 
below. 
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No. 460—227 px 
PROFIT MASTER 


“Wall-ette’’ Asst 
APPROVED 


MERCHANDISING PROGRAM 


SUBSID- “| é We CANADIAN 
cha Iienger Division ray 9. ee 
4 < \ LONDON 


PENENS TOOL CORPORATION @ SCHILLER PARK, ILLINOIS aii *TRIV> * ONTARIO 
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RONSON C.F.L. SHAVER 
... fated ‘‘tops”’ by 2 leading 
consumer testing magazines. 
Suggested retail price: $20.00 



































































































































































































































GET IN ON 


RONSON SHAVERS 


GIFT DIVIDEND PROGRAM — 
FOR RETAILERS 








LADY RONSON SUPERBE... newest, 
most beautiful lady’s shaver in the 
newest, most beautiful gift case. 
Suggested retail price: $16.50 


Want more facts? Circle 411, p. 275 
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JUST COLLECT RONSON SHAVER 
GIFT CERTIFICATES: 
It’s easy! No red tape! No delay! 


Now Ronson rewards dealers for stocking and selling C.F.L. and Lady Ronson Superbe Shavers. 
Each of these shavers shipped from the Ronson factory has a valuable gift certificate enclosed! 





The more shavers you buy, the more fabulous the prizes you get! 


Look at the exciting valuable prizes you get! 


3 Certificates Two RCA LP record albums! 9 Certificates — Six RCA LP record albums! OR: 12 Certificates 
6 Certificates Four RCALP record albums! 12 Certificates — Eight RCA LP record albums! One Executive Attache Case 





144 Cert | d Organ 288 Certificates = Portable Dishwasher 432 Certificates = Admiral Food Freezer 


Certificates must be postmarked no later than January 15, 1960. 


Start buying... () N S () 
start saving...now! : 


Want more facts? Circle 411, p. 275 
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when customers ask... 





“What can l do about 
my power nower...It's 
so hatd to start?” 















Advertised in 

Reader’s Digest, 

Saturday Evening 
Post, Popular 

Mechanics, Outdoor 

Life and other 

national magazines. 


... makes power mowers easy to start, helps 
them deliver full power. Added to the fuel, 
GUMOUT quickly removes gum from carbu- 
retor and gas lines. Your customers will like 
what GumouT does for their mowers. And 
you'll like the extra profits it brings. 








This GumouT Self- 
Service Display Will 
Make Extra Sales in 


Your Garden Section. 


Order GuMouT from your hardware distributor or write 


GUMOUT DIVISION 
PENNSYLVANIA REFINING COMPANY 


2680 Lisbon Road, Cleveland 4, Ohio 
Want more facts? Circle 412, p. 275 


398 © HARDWARE AGE, September 10, 1959 





HARDWARE AGE 


HBO Yar Ch. 


ERNST J. POEHLER 
brought a solid background 
of hardware experience to 
his present position in the 
industry wholesale 
buyer. Mr. Poehler began 
his 50 years in hardware 
with the A. J. Harwi Hard- 
ware Co., in Atchison, Kan- 
sas, in 1909. He started asa 
driver of a pick-up wagon, 


as a 





became an_ order filler, 
worked on the city desk, 
was a salesman, and in 


cost accounting. All this happened, with time out 
for Army service during World War I, before he 
started his career as a buyer in 1921. Mr. Poehler 
joined the Townley Metal & Hardware Co., hard- 
ware wholesaler in Kansas City, Mo., in March, 
1936, where he is buyer of farm, lawn and garden 
supplies and of hand and electrical tools. Mr. 
Poehler’s contribution to the industry extends be- 
yond his present post, through the National Whole- 
sale Hardware Association. For hobbies and out- 
side interests, he concentrates on his grandchildren. 


WILLIAM T. LLEWEL- 
LYN celebrated his fif- 
tieth year in hardware by 
being honored for contin- 
uous service with S. L. 
Allen & Co., Philadelphia. 
In 1909 Mr. Llewellyn 
started with S. L. Allen 
& Co. as a junior clerk. 
Later he became a 
accountant, and in 1921, 
comptroller. In 1929 he 
was elected treasurer. In 
1953 he became president 
of the company. Mr. Llewellyn is on the admin- 
istrative council of the National Metal Trades 
Assn., and a trustee of the Philadelphia branch. 
He is a member of the Metal Manufacturers Assn. 
of Philadelphia. Mr. Llewellyn’s business suc- 
cess has been paralleled by active interest in 
community affairs. He served four years on the 
borough council and four years as Chief Burgess 
of the Borough of Hatboro, Montgomery County, 
Pa. He served five years as director and treasurer 
of Hatboro Borough Authority. He is director 
and president of the Cheltenham Federal Savings 
& Loan Assn., and trustee of Jeanes 
_ Philadelphia. 
| More HA 50-Year Club, Page 400 
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COWMBIAN, COIMMBIAN advertises 


' 
also | 
makes | to help you sell! 
™ ~ ade This ad in POPULAR MECHANICS 


VISES . is seen by 1,620,662 /eve/ prospects. 


wacuinists | every job easier 
VISES _and better with a 


<I MBIAN 
“< | COW 
VISES | LEVEL Kraeuter, for 100 years the 
: 100 YEARS OF QUALITY 


finest name in quality pliers, 
WOODWORKERS] | | —S 524-4 eereie nee _ 1960 
VISES , now comes in today’s modern | 


‘ 3 self service display package. 
CARPENTERS’ [q : ALD) 


VISES Your Kraeuter pliers arrive 
This 4- vial, lightweight, accurate, durable aluminum 
. level belongs in your tool kit. It’s attractive, easy to attractively packaged, ready 
handle... gives accurate readings from either edge. 
WORKSHOP Metallic - sealed vials, protected on both sides with to hang on your pegboard 
VISES extra- heavy glass lenses, are set in special ‘‘ever- display. A flick of a finger 
last’’ cement. No need for adjusting. 


























HOMESHOP in. | Weight 
V SES » No. Levels 


See your Dealer! the quality tool. Kraeuter's 
Packaged in ‘‘Certified @ : : 
Levelpack” carton. new self service package will 
GYRO Write for free catalog delivered ; 

VISES be your best plier salesman. 


opens the package front to 


give an unobstructed view of 


Dept. PM 524 ° Cleveland 4, Ohio 











Prominently displayed, the 
Want more facts? Circle 413, p. 275 


famous Kraeuter unconditional atk 
—- at —— 
©0000 0008808080088808808 guarantee gives customers the E] GUARANTEED (= 


by KRAEUTER 
EACH TOOL IS INDIVIDU 
extra confidence that | ALLY TESTED FOR PERFECT 
c| PERFORMANCE GUARAN 
produces sales. B| TEED TO GIVE YOU 100 : 
a) SATISFACTION OR YOUR |f 
B| DEALER WILL MAKE FREE |g 
SS) REPLACEMENT 


| e 





“woeRA EG YF 
an a ee oe ee ee ee 


x 
« 


This new package builds sales to 
women by suggesting Kraeuter 
pliers as the perfect gift for the 
man of the house. 


Order Kraeuter tools today ... backed by 100 years of quality. 





SERVICE SHARES 


FULLY GUARANTEED AS TO QUALITY, FIT, AND FINISH 
Patterns are available for practically all plows, 
listers, middlebreakers in No. 1 soft center or No. 2 
crucible steel of the highest quality obtainable. 
Also, we are now producing a new line of Star 
Blade-Type Plow Shares—in regular and short pat- 
terns—made from solid steel, rolled to our own 
strict specifications, and automatically heat treated 
for maximum strength and wearing qualities. You'll 
want complete details now. 


STAR MANUFACTURING COMPANY 


DIVISION OF ILLINOIS IRON & BOLT CO. 
CARPENTERSVILLE, ILLINOIS, U.S.A. (Est. 1873) 


©0008 8000000000880 8008 
Want more facts? Circle 414, p. Want more facts? Circle 415, p. 275 
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Don’t miss out on the tre- 
mendous Kraeuter Christ- 
mas promotion. The fast- 
est selling sizes and sets 
ore gift wrapped to 
make Xraeuter tools 
Santa'stop hardware 

gift this year. 





REMEMBER ALL KRAEUTER PLIERS ARE MULTI- 
COLOR CUSHION GRIPPED AT NO EXTRA COST. = 
Kraeuter ... ask any mechanic > 
a 
kraeuter &co.,inc 


FOR 100 YEARS THE FINEST IN HANO TOOLS 1860-1960@ NEWARK.N J 





anni RES A NEWiw000606080818 
MONEY MAKER 


for every Retailer of Hardware! 


Ride the Tide of the 


FABULOUS BOOM 
IN BOATING! 


home repairs, 
[‘Heek,. MARINE too! 


a} GLU 
C of yen I TUE LL 
fel Te ty putper 


¢ wace (B73 
tay Sanh #8 ty 


me eight 

a million 
boat 
owners 
need 
these 
products 


+ 


ae a 
< ‘ 


®@ caulking 
adhesives 
waterproofing 


bedding 


surfacing 


rn i >. : 
ax *% - ong . , 
7 ~ 


ve 


b 
be. 
be 
; 


Marine Bar 


with Information Booklet attached 


TELLS and SELLS the 


answers to over 150 
boat repair problems 


YOU don’t have to know the answers. The LWF 
“Trouble Spotter” Guide, in the “Does Your Boat 
Leak?” section, gives you quick-as-a-flash answers to 
boat owners’ problems. Your Marine Bar sells the 
RIGHT product for the job . . . developed through 
more than 85 years of experience and research. 


LIST PRICE ...... 61.25 


DEALER COST .... 36.75 50 
° TCU 


EACH TURNOVER 
shipping weight complete, 45 pounds 


@ DISPLAY RACK 
FREE @ INFORMATION BOOKLET 
@ 2-COLOR WINDOW BANNER 


L 
= 
: 
= 
- 
8 
' 
~ 
2 
< 
= 
os 
Vv 


for name of nearest distributor, write 


L. W. FERDINAND & CO., INC. 


2300 WASHINGTON STREET 
NEWTON LOWER FALLS 62, MASS. 


Meorine and Industrial Adhesives Since 1873 


a 
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HARDWARE AGE 


DQ) Your Chub 


EDWARD ALLEN WITH- 

ERIDGE started in the 

hardware industry in 

1907 with the United Sup- 

ply Co., wholesaler of 

plumbing, hardware, and 

mill supplies, that later 

was sold to Alert Pipe & 

Supply Co. He was in the 

mail and receiving depart- 

ment, later stock clerk, 

floor salesman, assistant 

buyer, and office manager. 

In 1919 he joined Mar- 

shall-Wells Co., at Portland, Ore., as price clerk 
and outside salesman. Then in 1927, with Oscar 
Hetzel, another Marshall-Wells employee, Mr. 
Witheridge purchased the Olympic Hardware Co. 
in Port Townsend, Wash. Today, after the addi- 
tion of a furniture department, purchase of a 
Western Auto Supply outlet, and a new building 
and warehouse, the business covers 15,000 sq ft, 
has 10 employees. For many years Mr. With- 
eridge served as director of the North Coast Re- 
tail Hardware Assn. In 1955 he received the 
Hardware Man of the Year Award for Washing- 
ton State. He was president of the Port Town- 
send Chamber of Commerce in 1934 and 1948, 
was an elder in his church for 30 years, and is 
still active in civic affairs. 


VICTOR H. WEBER be- 
gan his association with 
the hardware trade when 
he started work for Strat- 
ton & Terstegge Co., hard- 
ware wholesaler in Louis- 
ville, in 1909. Fifty years 
later, Mr. Weber retired 
from Stratton & Terstegge, 
having reached the posi- 
tion of credit manager of 
the company. He has also 
been a director of Strat- 
ton & Terstegge. Mr. 
Weber has been active in Louisville business 
associations. He was a vice-president of the 
Louisville Credit Men’s Adjustment Bureau, a 
director of the Louisville Credit Men’s Assn. and 
a member of the Louisville Chamber of Commerce. 
Mr. Weber’s hobby is gardening. 





ica W HEL? * 


itis’’ a universal affliction caused 
by door, window and drawer 
squeaks and rattles, sticking locks 
and other simple, but annoying, 
lubricating problems. Help him! 
Don’t sell him a pair of ear muffs 
—sell him one or more of these 
AGS home and car lubricants. 


—_ 


% 
“CUMMING « WEATHERPROOF 


‘SML-GLYDE, 


LUBRICATING 
COMPOUND 
with SILICONE 


Well... yes... there are other UN C2 maven 


PPRETING STICKING 


power mower lines. But MOTO-MOWER’S ae ock Fl neem, sens 
The Profit Line for ’60! | wih 
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y x 
\7 BENTZINGER pininie | 
LOCK-EASE ~ Graphited Lock Fluid 
-G O LL rr Ti Fr Perfect rust-proof, frost-free protection for auto, 
household locks and padlocks. Nationally advertised 


4-oz. “drop or stream” can 49c. 


Brushes AMERICAN DRIPLESS OIL 


Penetrates fast—deep—-where ordinary oils can't 


Assure reach. Provides superior lubrication and rust pro- 


tection for appliances, tools, guns, etc. Nationally 


Repeat Sales J advertised “drop or stream” 4-0z. can 3%c. 
e Priced right—always a profit for you. DOOR-EASE ® STICK LUBRICANT 


@ Full line of Wall, Sash and Varnish- Prevents sticking and squeaking of doors, win- 
dows, drawers, etc. Clean and easy to use—like a 
crayon. Large size, 49c packed 6 to a display box; 
e Available in Tynex Nylon, Pure Bristle Universal, 19¢ size in counter display of 12. 


and Bristle and Oxhair. as 7 
cities taemnadiaiblin SIL-GLYDE © lubricating compound with Silicone 

counter racks and display A super-film strength, longer lasting, multi-use, 
miracle lubricant for auto, home and sports uses. 
Weatherproof—won’t freeze, gum or melt. Effective 
from 20° beiow zero to 400° F. above. In handy aero- 
e Master Painter Approved sol can to easily lubricate hard-to-reach areas such 

Preferred by Homemakers. as sticking metal and wood window channels and 
casement windows; eliminates squeaks on friction 
surfaces on cars, bicycles, skates, toys, tools; water- 
proofs boat and car ignition systems. Safe on rubber, 
metal, wood, plastic. 6-oz. aerosol in display of 12— 
$1.49 each. Also in 1'%%-0z. bubble-packed tube—89c. 





\' 





\ 
S 
S 
4, 


Enamel brushes. 


cartons to help yov sell 
Bentzinger. 

















Write for catalog 
and price Iist 








See your supplier or write 


1 Vel M™ AMERICAN GREASE STICK COMPANY, 


317 NORTH THIRD = MUSKEGON, MICHIGAN — 


ST. LOUIS 2, MISSOURI 
Want more facts? Circle 417, p. 275 Want more facts? Circle 418, p. 275 
HARDWARE ACE, September 10, 1959 © 401 





How’s the Hardware Business? 





How to convert wages 
to 40-hour week rate 

If a 40-hour week comes at the 
retail level dealers will want to 
figure the new rate of pay for 40 
hours based on the weekly wage for 
whatever hours dealers usually are 
open. 

Here is a formula for converting 
current wages to rates based on a 
10 hour week, suggested by the Na- 
tional Retail Farm Equipment 
Assn: 

Take the total hours now worked 
and subtract 40. Take the remain- 
der, plus one-half the remainder, 
and add 40, and divide this figure 
into the total regular weekly earn- 
ings. The result is the new rate for 
the first 40 hours. For time-and-a- 
halfhalf overtime rates, add one- 
half of this figure. 


Firearms imports pose 
threat to U. S. security 
Leading firearms manufacturers 
have formally warned the govern- 
ment that imports of surplus for- 
eign military rifles have reached 
proportions that endanger the se- 
curity of this country. 
First-quarter 1959 imports of 
rifles reached 41,000 units, some 
670 percent greater than the same 


period last year. April imports in 
1959 were 1090 percent more than 
April, 1958, manufacturers told the 
Office of Civil and Defense Mobili- 
zation. 

Heavy imports, the manufactur- 
ers said, curtail American produc- 
tion forcing layoffs of skilled labor 
while curbing plant and machine 
improvements. Continued backslid- 
ing of domestic arms design and 
production potential is a security 
threat, manufacturers pointed out. 


G.E. to test market an 
innovation in lighting 

The Celeste light bulb, a new 
product of the Large Lamp Div., 
General Electric Co., Nela Park, 
Cleveland, will shortly be tested 
marketed in several areas. 

The bulb, which is built to look 
like a complete modern lighting 
fixture, will be tested to learn more 
about demand for colors and mer 
chandising techniques. 


Business failures dip 

Business failures were 269 in the 
week ended August 13, Dun & 
Bradstreet reports. Failures were 
274 in the preceding week, and 262 
in the same week last year. 








Sa 








} There ain't much busines did no 


more that ain't went out after. 


Hardware Age 








11th company licensed 
to make small loans 

The eleventh small business in- 
vestment company has been li- 
censed by the Small Business Ad- 
ministration. This is the First 
Milwaukee Small Business Invest- 
ment Co., 743 N. Fourth St., Mil- 
waukee. 

The company begins operations 
with $302,000 in working capital. 
Milwaukee financial people are ofh- 
cers of the new company. 

The first license to a Texas firm 
was issued recently. The Texas 
Continental Investment Co., Ince. 
1309 Main St., Dallas, will begin 
operations with an initial capita! 
of $300,000, half supplied by the 
SBA. 

The Thorp Small Business In 
vestment Corp., Thorp, Wis., has 
been licensed by the SBA to pro 
vide long-term loan funds and 
equity capital to small businesses 
in Wisconsin and Minnesota. Thorp 
SBI Corp. will begin operations 
with $300,000 capital. 


Uniform price bill is 
false hope says C. of C. 

The small, independent dealer is 
being provided with only “false 
hope” by the uniform price bill 
now in Congress, states the Cham- 
ber of Commerce of the U. 5S. 

In a statement to the House Com- 
merce and Finance Subcommittee, 
the Chamber said the bill would add 
to inflation by increasing prices, 
obstruct downward price pressures 
by hampering the use of low-cost 
distribution methods, lessen compe- 
tition, discriminate against some 
sellers, conflict with the Robinson- 
Patman Act, and harm some inde- 
pendent dealers. 


Paint, varnish, lacquer 
June shipments up 11% 

Factory shipments of paint, var- 
nish, and lacquer totaled $175.9 
million in June, 11 percent higher 
than shipments during June last 
year, reports the Dept. of Com- 
merce. 


June shipments were about 2 per- 
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cent higher than for May, 1959. 

June production of 64 million 
gallons was slightly lower than the 
May figure of 64.6 million gallons. 


This may not be grammatical, but it makes good business sense. 
Thanks to Jack Neely, Amarillo Hardware Co., Amarillo, Texas, for this 
bit of selling advice. 
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DID YOU 


Mossberg rifles and shotguns are factory guaranteed... 


Yet in spite of that — with millions 


of these guns in use —less than 1 in 1,000 


has ever come back for service, 


repair, or for any other reason. 


Prd 


ee, 
“= 


= You make friends and loyal customers with the Mossberg line. 


See oe 
Se 

% a8 Ce od 
FS Seen ae 


THE NEW 
Pafennno 
The only clip-type automatics that deluxe, 22 cal., lever-action, western style, 
shoot all 3 popular types of 22's 20-shot hammerless repeater. The rifle that 


—Short, Long and Long Rifle. “western happy’ America goes for in a 
great big way. 


Bolt-action repeating 22's with the 
new, better and safer closed-breech ° ee: : ilies ; 
action, a tremendous advance in Ask your jobber to show you the Mossberg line. 


rifle design. Or send to us for Catalog. 


Repeating shotguns in all popular 
gauges with factory-installed C- 
LECT-CHOKE at prices less 
than most good shotguns that have 
no changeable choking device. 


0. F. MOSSBERG & SONS, INC., 91609 St. John St., New Haven 5, Conn. 
Want more facts? Circle 419, p. 275 
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You Get 
MORE 


with gross 
packaging 


Profit 
Improvement 
Program 


Look hete! 


Look ins eine, house- 
keeping isimproved 
. completely cor- 
rected by eliminat- 
ing old-fashioned 
bundles that leave 
shelves cluttered 
with a variety of 
individual pack- 
ages. Modern pack- 
aging in American’s 
Five Gross Cartons 
cuts handling and 
labor, simplifies in- 
ventory control. 











Look how American's Packag- 
ing stacks and packs in cubes in 
any modular combination. Five 
Gross Cartons make reshipping 
a matter of seconds; mixed 
shipments easy because cartons 
pack in multiples of each other 
within four patterns. 

Let American's Gross Packaging 
Spell Profit Improvement For You. 


Profit 


Improvement 


The Biggest News in 


Fasteners comes from 


merican > 


SCREW COMPANY 


Willimantic, Conn. 
Detroit, Mich 
Chicago, Il 
“AS > sr 
TR po, ee wae 


Want more facts? Circle 370, p. 275 
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Consamer Mailers 





New Wholesalers’ Aids for Dealers’ Use 


Orgill Fall circular 
has 88¢ sale, coupon 

The fall circular from Orgill 
Bros. & Co., Memphis wholesaler, 
includes a full page 88¢ sale to 
build traffic. Circulation will be 


’ on 


\o= 


about 380,000 copies through 200 
dealers. 

Another traffic builder is a spe- 
cial coupon on a national brand tea 
strainer, a 39 cent value for 7 
cents with coupon. 

The four page, full-color circular 
features fall household and sport- 
ing goods items, and low prices on 
an electric iron, skillet, toaster and 
coffee maker. 

A 150 piece dealer display kit 
including banners, pennants, price 
cards and other material will be 
offered to dealers. 


16-page tabloid mailer 
full of Ace specials 


Four coupon specials, a 1¢ sale, 
and dozens of reduced prices spark 
the 16-page fall tabloid size circu- 
lar from Ace Hardware Corp., 
Chicago wholesaler. 

A full page of tool bargains, two 
pages of Ace paints, a page of 
hunting equipment, and many toys 
and household needs are included in 
the circular. 


An insert page for use in rural 


areas includes low prices on farm 
equipment. 


A complete set of sales 
material is available. 
Another Ace circular 


1, BARGA\ S 


Vs 5 ee | 
5 _— P » 
. ‘ ee ~ oe ae _ Dir» ’ g ; 


display 


is used as 


, 
a 
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ACE HARDWARE 


a September promotion. This is 
the Ace Economy Days circular. 
Values from all departments of a 
store are included. There are bar- 
gains listed for outdoor living mer- 
chandise, lawn and garden items, 
and a 77¢ group in housewares. 


Specials up to 40% off 
in Blumberg Fall mailer 


Wm. L. Blumberg Co., New York 
City wholesaler, is offering dealers 
a Fall mailer listing specials as 
much as 40 percent off regular 
price. 

The four-page, two-color mailer 
features items of Fall interest, in- 
cluding a $3.69 lawn rake for $2.89, 
a $5.98 aluminum indoor dryer for 
$3.97, and an $8.95 chrome can- 
nister set for $4.99. 


Window streamers, price 
and other advertising 
available to dealers. 


ecards 
aids are 


Worth mailer includes 
4 fall coupon bargains 

Fall 
eight 


Harvest of Values is an 
page tabloid mailer from 





Revolutionary New (ly NUMBER-LETTER 
SELL-O-RAMA 


Embodies Newest Tested Impulse Sales Merchandising 
Designed to SELL Numbers & 


Letters, not just stock them. 
Double - Action self - selling, 
stock - keeping display. 
All - inclusive assortments— 
Numbers, Letters, Frames and 
Lawn Stakes—create more 
and larger sales. 
@ Pendant Paks eliminate dust- 
catching nuisance. 
Always shipshape—no wasted 
time rearranging assortments. 
Each spindle holds up to 5 
Pendant Paks (1 doz. per Pak). eS 
ALL ALUMI As Paks become empty new BE “aul ALU AY OR NIGH 
£ASIEST Paks are right there at hand. 6 ‘ 
VISIBLE DAY ORMERT — Perfect "i quick spot-check -_ <Reblecting noust NUMBERS: G 


at all times. 














x! or #101 ASSORTMENT: 12 doz. As- 

BOOTH 562 sorted B-I0 or R-I0 3'/"" Numbers, plus 
National Hardware Show, NLY. Frames and Lawn Stakes, with FREE Sell- 
O-Rama Display Rack. Retail, $21.90 








2350 ASSORTMENT: 40 doz, L-!00 2-in. Letters & Numbers ORDER FROM YOUR JOBBER 
(A thru Z, | thru 0) plus Frames. with FREE Sell-O-Rama 


Display Rack. Retail. $37.80 HY-KO PRODUCTS CO., CLEVELAND 3, OHIO 
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BRAIDED PICTURE WIRE DISPLAY 
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UNIT PACKED 
10 COILS PER DISPLAY 


SUITABLE FOR: 
1.PEG-BOARD DISPLAY 
2. SELF-SERVICE DISPLAY 
3. COUNTER DISPLAY 
4.SHELF DISPLAY 





Complete Catalog on Braided Picture Wire, Solid and 
Stranded Clothesline, Spool and Coil Wire Assort- 
ments, Electric Fence Wire, Stovepipe Wire and other 
wire items... YOURS FOR THE ASKING. 


SOLD THROUGH WHOLESALERS ONLY 
Mr. Retailer: a” 


To increase wire sales, insist that your whole- 
saler supply you with ANCHOR PRODUCTS. 


“The FINEST WIRE 
in the FINEST PACKAGE” 
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‘CHAINS: 


rove ere CO 













Here's a sturdy, space-saving sales promoter designed to 
keep chain sales going up, up, up. A full assortment 
of 4 reels of the four most popular and fast moving types 


and sizes of Turner & Seymour small chain. 


Features: Rack of heavy, gauge nickel plated steel rod... red 
and white top-tag .. . plastic-covered non-scratch base. Uses only 
minimum counter space or can be hung if desired. Choice of two 


chain assortments. Stand and 4 reels in one carton. 


There's a wide range of Turner & Seymour chain—sash ¢ 
jack ¢ register ¢ safety « furnace ¢ universal ¢ cable « double 


loop ¢ and many other chains in a complete size range. 


For complete information and prices, 
write today. 





THE TURNER & SEYMOUR MFG. CO. 


TORRINGTON, CONNECTICUT 


Want mere facts? Circle 422, p. 275 


406 © HARDWARE ACE, September 10, 1959 














New Wholesalers’ Aids 


(Continued ) 





Worth Hardware Co., New York 
The two-color mailer features four 
coupon specials. 

The coupon specials are a 7 in 
paint roller and tray set for 69¢, a 
six piece stainless steel steak knife 
set for 98¢, an eight piece combi- 
nation tool set for 69¢, and a set of 
three plastic refrigerator food con- 
tainers for 39¢. 

Other price specials are included 
from every hardware department. 
with emphasis on preparing the 
home for winter. 

A large space is included on the 
front of the mailer for dealer im- 
print. 


Gas heating shipments 
up 29% for first half 


Manufacturers of gas-fired cen- 
tral heating equipment shipped 29.1 
percent more units during the first 
half this year than in the same pe- 
riod in 1958, reports the Gas Ap- 
pliance Manufacturers Assn. 

Furnaces, boilers and gas con- 
version burners sent to market in 
the first six months totaled 529,800 
units, compared to 410,300 in the 
same period last vear. 


Hardware salesmen get 
top mileage payments 

Mileage payments to hardware 
salesmen driving their own cars on 
company business reached a _ na- 
tional average of 8.76 cents per 
mile this year. 

Wheels, Inc., Chicago auto fleet 
leasing firm, reports this cost is at 
an all time high, just under the 
all industry average of 8.91 cents 
per mile. 


Retail store sales up 
9.1% in July over ‘58 


July retail store sales were $18.2 
billion, up 9.1 percent from July, 
1958, reports the Dept. of Com- 
merce. 

Sales for the hardware, lumber, 
building and farm equipment group 
were $1.4 billion, up 12.3 percent 
from July last year, and down 
slightly from June, 1959. 
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TIRE CLEANER 


One squeeze provides a controlled spray 
of a special chemical formula that will 
effectively and effortlessly return that 
bright showroom look to whitewall tires. 
Full pint retails for $1.00. 

Kemkat Whitewall Cleaner, Golden Car 
Wash and Kar Klene are all available in 
new, colorful “squeeze bottles” designed 
for quick sales and easy use. 


FOR VOLUME SALES =stock the Kemkat family of colorful squeeze cans! 
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KEMKAT Kar Klene— a chrome, leather and plastic wax cleaner. 
Full pint squeeze container retails for $1.00. 


KEMKAT Golden Car Wash—an effective, non-streaking detergent SR 
for effortless car washing. Full pint squeeze container retails pe staat WINDOW 


aan SCREENS 


KEMKAT Motor Aid —a newly developed oil and fuel additive. 

Full pint retails for $1.50. Depend on Schumacher 

Watch for KEMKAT White-Sno . . . a new waterless hand cleaner SNe for famous adjustable 

with Old Spice and lanolin. See USS “Reddy-Loc”’ window 
See Your Local Jobber Ppa ates eereene. in clase to G2 


cies Ss Le practically every window, 
THE KEMKAT COMPANY pea they’re solidly built, 


DIVISION OF W. E. BASSETT CO 235 “* Mes lock securely at any 
Francis Street, Derby, Connecticut Dane e adjustment, provide 
as ase sales-making safety of 

exclusive ‘‘Reddy-Loc.’’ 
Another great volume- 
builder! Wood end, 
metal rail adjustable 


EVERYBODY MAKES THEM ae window screens Heavy 
BUT HERE COMES THE ._ ay sit dried wood ends for long 
| GaAs “every window. Each 


screen has colorful 
attention-getting label. METAL-RAIL 


SCREEN 
DOORS 


Schumacher makes a 
full line of quality 
wood screen doors in 
your choice of styles 
and finishes. All feature 
seasoned lumber, blind 
mortise and tenoned 
construction, many 
other advantages. In 
all standard sizes with 
your choice of alum- 
inum or galvanized wire 
cloth. As it has since 
1889, Schumacher 
stands for the best 
(and best-selling) 
screen doors! 


AND 


‘ Make the most of the big aluminum combination 

' Hany ACT window and combination door market with Schumacher, 
50 ad). Peery : Schumacher sells only through jobbers... brings 

(ADJUSTABLE ) ah) you and your customers quality in aluminum. 


SOLD THRU JOBBERS ONLY 
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CHAMPION BRASS MFG. CO. 
1460 NAUD STREET 
LOS ANGELES 12, CALIFORNIA 


Want more facts? Circle 424, p. 275 Want more facts? Circle 425, Pp. 275 
HARDWARE AGE, September 10, 1959 © 407 








NEW KLEIN TOOL POUCH 


CHECK THESE NEW FEATURES 


VV Molded in one-piece polyvinyi chloride. 
Vv Strong, tougher than the finest leather. 


Vv Unaffected by extremes in temperature, 
remains pliable even in coldest weather. 


Vv Three plier pockets, two screw driver 
pockets, and a utility pocket for wrenches, 
skinning knives, other equipment. 


Here is a new electrician’s pouch at an 
amazing low price. One-piece construc- 
tion, hence no stitches or rivets to break 
out. Polyvinyl chloride is unaffected by 
water, oil or grease and requires no main- 
tenance. Drainage holes in all pockets 
prevent water collection. 











No. 5141 with knife snap 
List Price $*3 15 
Dealer price $2.10 
No. 5141-LS without knife snap 


List Price $975 


Dealer price $1.83 











Order today from your supplier. Avail- 
able with or without knife snap. Size, 
8” wide x 10” high. 


DISTRIBUTED THROUGH JOBBERS 





Foreign Distributor: International Standard Electric Corp., New York 


MLEEN om 


sess 7200 McCORMICK ROAD + CHICAGO 45, meee 
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Manufacturers expand, 
move to new facilities 


Pecora, Inc., Philadelphia, com- 
pleted construction of a two story 
manufacturing and warehouse fa- 
cility in Garland, Tex. 

Kalamazoo Sled Co. will build a 
two story office building adjacent to 
its plant in Kalamazoo, Mich. 

Emco Specialties Inc. has moved 
to a new larger plant at 300 New 
York Ave., Des Moines, Iowa. 

Roberts Co. has built a new 66,- 
000 sq ft addition to its facilities 
at City of Industry, Calif. 

Ferry-Morse Seed Co. recently 
opened a $1 million, 250,000 sq ft 
packet seed plant in Fulton, Ky. 

West Georgia Mills, Inc. will open 
a 6000 sq ft addition to its plant in 
Whitesburg, Ga. 

Kester Solder Co. will start pro- 
duction of solder and fluxes in its 
new plant in Anaheim, Calif. 

Westmoreland Metal Mfg. Corp. 
has opened an aluminum anodizing 
plant at its grille division, Hat- 
boro, Pa. 

Southern Lacquer & Paint Corp. 
has purchased a three acre site for 
a new plant in South Gate, Calif. 


Liberty designs new ad 
for monthly Bargains 

A harder hitting ad mat has 
been designed by Liberty Distrib- 
utors, Philadelphia, for dealers 
using Liberty’s Bargain Item of 
the Month program. 

The September item, a Rubber- 
maid plastic vegetable bin for 
$1.49, mat has a heavy-bordered 
arrow which points to the item 
with the promotions’ name en- 
closed in the arrow. 

Dealers can use the copy for 
one or two-column ads. 


Nonfarm housing starts 
up 12% over July, 1958 


Nonfarm housing starts in July 
were 126,000 units, 12. percent, 
greater than a year ago, reports the 
Dept. of Commerce. 

The July total declined seasonally 
from 136,000 units started in June, 
but was the highest total recorded 
for July except in 1950. 
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the newest SHELF BRACKET discovery of 


© iCal 


SEE HIM AT THE NATIONAL HARDWARE SHOW 
NEW YORK COLISEUM 
BOOTH =381 


If you can’t make the show, 


write for the complete 


(with the goods) 


‘SHELF BRACKETS by 
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Here’s Why This .Aaaweorms 


KEY-BAK 


Key Reel i, 
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ATTRACTIVE 


KEY-BAK Key Reel is HIGHLY ADVER 3 sho PILFER-PROOF 
TIZED in such magazines as POPULAR “ SPUR IMPULSE 
MECHANICS, TRUE MAGAZINE, etc ; RETAIL sv BUYING 

KEY-BAK advertising is seen by over ‘i 

5,000,000 people EACH MONTH. You Yj $995 Perhaps your tooling costs can 
make money from KEY-BAK advertis LGLFIW be eliminated with New 
ing when you prominently display the ‘R@s@e0S%c-=™ ORDER IT Harris Blister Packs from 
famous self-selling KEY-BAK Counter AY ea se NOW! Stock Molds 


Display Card in your store. We'll tell gymmmRe” Scar. S 

them then, you sell them! Get , isi oe eS ’ end us Z 
KEY-BAK now from your jobber . if} AN. ‘, 

or write direct 4 _ Sample of youn roduc 


7 1 If it fits one of our stock molds 
OVER TWO MILLION Ac you save money while attractively 


KEY-BAKS NOW IN USE! \ packaging your product. 


Key-Bak is pocket-watch size, highly-polished chrome finish. It’s + A a 


worn on the belt by millions of men who carry keys. Swedish clock tions. 
Spring reels in the 24” long STAINLESS STEEL chain; keeps keys Your inquiry will receive our 
always safe and handy at wearer’s side. LIFETIME GUARANTEE prompt attention. 


West of Mississippi East of Mississippi RECTANGULAR 
LUMMIS MFG. COMPANY CTL COMPANY SAMUEL P. HARRIS, INC. 


2242 B. Feottant pes fee. silage art 55 Pawtucket Avenue * East Providence 16, R. I. 
P i '  - 
asadena, Cali ~~ - Over 50 Years of Modern Merchandising Arts 
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Stock the one 
all purpose 
water seal 

















Proved by home owners 
— contractors 


widely advertised 


MOISTURE PROOF WALLS, 
CEILINGS, FOUNDATIONS 


Wood + Tile + Stucco «+ Masonry 
Concrete + Shingles « Painted 
and unpainted surfaces 
Prevents dry rot, efflorescence, 
water stains « Retards dampness 
in basements « Lasts five years 


OUTDOOR USES 


Keeps moisture out of camping equip- 
ment, awnings, convertible tops, garden 
furniture, pads, planter boxes, boots, 
shoes, any porous material 


Easy to apply by brush, spray or roller. 
Deep penetrating. Colorless. 


Excellent concrete curing and sealing 
agent. Proved bond breaker for pre-cast, 
tilt up and lift slab construction. 


Order from your wholesaler or Thomp- 
son distributor: Ask about free perma- 
nent display fixture to speed up sales, 
save inventory. 


Write for complete information and name of 


distributor nearest you. 4036 


J 
MANUFACTURERS OF FINE PROTECTIVE 
CHEMICALS SINCE 1929 


E. A. Thompson Co., Inc., Merchandise Mart, 


San Francisco 3, California 





San Francisco * Los Angeles * San Diego * 
Portland * Chicago * Seattle * Denver ¢ Dallas 
Houston *¢ St. uis * St. Paul © Detroit ¢ 
Philadelphia * New York City © Memphis ¢ 
Cleveland © Factory: King City, California 
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Manufacturers’ New Merchandising Plans 


Women's market is goal 
of Winchester promotion 

Winchester-Western division of 
Olin Mathieson Chemical Corp., 
New York, is aiming to capture a 
larger share of the women’s mar- 
ket. 

Operation Man Trap will tie-in 
the firearms manufacture’ with 
fashion merchandisers, a clothing 
designer and Sports Illustrated. 

The promotion built 
around a women’s 
clothes designed for shooting. A se- 
ries of fashion 


will be 
collection of 


shows, including 


shooting demonstrations, will be 
held throughout the country by 
fashion retailers and local gun 


October, Tllus- 
trated will also sponsor showings 


clubs. In Sports 
of the clothes. in 10 major cities. 
The promotion is the first phase 
of a long-range program to create 
a new potential market for sport- 
ing firearms and ammunition. 


Stanley Works promotes 
Christmas tool list 


The 10 best selling hand tools 
that men want for Christmas, 
priced between $1.98 and $12, will 
be featured in a Christmas promo- 
tion by the Stanley Works, New 
Britain, Conn. 

A two-page four-color ad in the 
Saturday Evening Post, Dee. 5 is- 
sue, will picture the 10 tools, and 
other Stanley Christmas gift tools. 

The X10A unit includes one 
each of the 10 tools and also 100 
free copies of a two-color, four- 
page flyer on all items in the unit 
plus other Stanley tools. The unit 
includes a free window or counter 
display with the same picture as in 
the Post ad. 

Five small tools, at $1 each as 
stocking fillers, and a line of tool 
chests will also be offered. 

Stanley Electric Tools division 
will feature five specials on its 
newest products: A $67.95 builders 
saw kit H268KO, for $52.95; a 
$54.50 heavy-duty sabre saw, H75, 
for $44.50, plus seven blades worth 
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$4, free; a $24.95 14 in. drill H131, 
for $18.95, and a $43.25 power drill 
kit, H81, for $38.95. 

These tools are also featured in 
the Post ad. Each order of four 
tools will be accompanied by a four- 
color window or counter display 
with the same photo as the Post, 
plus gift guide pamphlets, stand-up 
tent cards with price and premi- 
ums, and free newspaper ad mats. 


Oster network TV show 
opens Christmas season 

“Golden Circle” is a network tel- 
ecast Nov. 25 sponsored by John 
Oster Mfg. Co., Milwaukee, Wis., 
electrical appliance maker. 

Backing the TV show will be a 
long-play record featuring the 
show’s The record will be 
offered for $1 with any Oster pur- 
chase. The “Golden Circle Album” 
premium will be handled by deal- 
ers who will also make 40 cents on 
each record sold. 


stars. 


For three weeks after the show, 


Oster will run 900 line ads in 
newspapers in major marketing 
cities. Dealers will get free mer- 


chandising kits of and 


store trim. 


displays 


Nov. 16 starting date 
of Operation Snowflake 


U. S. Steel Corp.’s Operation 
Snowflake promotion of major ap- 
pliances as Christmas gifts will 
start Nov. 16. This will be the 
sixth year of Operation Snowflake. 

Manufacturers, distributors, deal- 
ers, trade associations, utilities 
and financial institutions have 
united to make possible the follow- 
ing: 

Consumer advertising on day 
and night network television and 
in national magazines. Newspaper 
ads will cover the nation’s 15 most 
important markets. 

Dealer and distributor contact 
and assistance. More than 30,000 
dealers who have been in previous 
Snowflake promotions will be of- 
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GRABLER pipe fittings can save you money! 


You owe it to yourself to take advantage of the many cost saving factors 

Grabler pipe fittings offer. Grabler fittings come to you in easy to handle cartons 

plainly marked. They are easier to stock and use. Packaging keeps them clean and instantly useable. 
Start saving money by standardizing with Grabler package protected pipe fittings. 


Warehouses Providing Dependable Service to Wholesalers; [5 >] A is a= RR ra is 
at = ee re | SQUARE GEE 
PIPE FITTINGS 


Chicago © St. lovis © Detroit © Denver 
ORDER A SUPPLY FROM YOUR WHOLESALER TODAY 


Minneapolis © SanFrancisco © Los Angeles 
The GRABLER Manufacturing Co. ¢ 6565 Broadway °* Cleveland 5, Ohio 
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SMALL 


HARDWARE 
ITEMS 











EASY-TO-SELL 
PROFITS 





|| GRIES 
One-Piece Durable 
¥ 6 sizes ('/2'' to '%"') in Nickel and 
i. Brass, eac 
dee packed 100 to 
a box, ,'" size ' 
carded od ts sik 
popular colors - 
plus Nickeland Mag ££ 4 @ 
Brass. 


UTILITY HOOKS 


Handy self-screw all purpose hook in 
bright plated finishes. 2-to-a-card or 
in boxes of 50. 


E-Z 











«3 GOAT HOOKS 


Lacquered Brass, Nickel, 
Chrome or Bright Iridite 
Finish in boxes of 25 with 
2 flat head steel screws 
per hook. 


WING NUTS 


Bright rustproof finish... 
4 popular sizes... boxed 
in an attractive counter 
display. Also available in 
bulk or packaged 
100 to-a-box in a 
complete range of 
thread sizes. 





Te ° 















Attractively finished and packed 
in a self-selling counter display 
assortment in 4 popular sizes. 
Also available in bulk or in 
boxes of 100 in all thread 
sizes. 


JOBBERS: Write now for prices and cato- 
log sheets on GRC's full line of money-making hard- 
ware items, including DRAPERY RINGS, SCREEN & 
WINDOW HARDWARE, DRAIN COCK KEYS. 

DEALERS: See your jobber salesman for immediate 
delivery on these and other 
GRC hordwore items. 





GRIES REPRODUCER CORP. 


World's foremost producer of smal! die castings 
161 Beechwood Avenue, New Rochelle, N. Y 
NEw Rochelle 3-8600 
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fered expanded sales kits at token || 


prices. 

Manufacturers will use Snow- 
flake as part of their own Christ- 
mas marketing. Included will be 
Frigidaire, General Electric, 
vinator, Tappan and Westing- 
house. Major utility associations 
will also back the program. 

Newspapers will be offered a 10- 
page ad service, stories and pic- 
tures with a set of free mats for a 
Christmas service section. Tie-in 
kits will be offered to radio and 


' television stations. 


P & C's price sticker 


is dealer time saver 


A price-marked adhesive sticker 
is being affixed to all tools manu- 


factured by P & C Tool Co., Port- 
land, Ore. 

The price marking is visible 
whether the tools are binned or 


hung on wallboard. This feature 


| 


Kel- | 


saves dealers handling and check- | 


| Corp., 


the self 
merchandising 


improves 
in 


ing time and 
service aspect 
the tools. 


Television, newspapers 
to be used by Regina 
Television and newspapers will 
be used for the first time by Regina 
Rahway, N. 


J., this fall to | 
promote its broadened line of twin- | 


brush polisher-scrubber-rug clean- 





HARDWARE HUMOR 





hpore? 
"Mind holding it while | try it out?” 





PRODUCTS ARE PACKAGED 
TO CATCH EYES 
AND CREATE SALES 


Clotheslines Sash Cords Mason Line 

Starter Cords Jump Ropes Water Ski Ropes 
HANKS: Venetian Blind, 
Cords, 


Traverse, Shade 


Anchor Rope, Tow Lines, etc. 


Enjoy added volume and extra profit with 
NOVA Products . . . our Sales Offices in all 


parts of the country. 


NOV. NOVA | 
ENOVA | Oivision OF 
West Georgia Mills 
Inc. 
Whitesburg, Georgia 
Want more facts? Circle 433, p. 275 








every home and 
factory is a prospect for.. 


TRI-CON 
heh) boy 4 4 8 3 








Over 30,000,000 residential and | 
industrial water users will find _ 

this easy-to-operate trigger nozzle 

the best for any job! ; 


MAKE MORE PROFITS WITH THE FAMous 
TRI-CON HOSE NOZZLE IN THE 


.new bubble package 


SOLD BY LEADING WHOLESALERS 
Write now for catalog sheet and price list! 


MOLDED SPECIALTIES, INC. 


* 19801 St. Clair * Cleveland 19, Ohio 
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Priced right! 
Performance right! 
The Air King pneumatic door check 
is a real beauty to look at with a sleek 
polished aluminum casing and polished rod — 
and it operates as smoothly as it looks. Guaranteed for 5 years. 


Contact your jobber — or write for 
complete information. 


! 


Manufactured by 


SEND FOR NEW CATALOG 
AND PRICE LIST 





~~ 
Sj 


These Shelf Brackets 
Can Be Finished to 
Fit Any Decor! 


Typical of Dennix alertness to con- 
sumer requirements. Five bracket 
lengths accommodate most shelf 
widths. Variety of shelf heights 
(changeable at will) with 131” 
standard. — 7 position holes. 


—_ 
2 
aL 


Kiln dried hardwood, sanded silky 
smooth, ready for paint, stain or 
other finish. Also finished in Blonde 
or Walnut. 


| Hardwood Shelves in matching fin- 
ishes or sanded, ready-to-finish. 
Get the details. 

WRITE FOR FREE CATALOG 
Bed, Table, and Furniture Legs in 
a large variety of styles and sizes. 


Braces, Brackets, Bookcase-Build- 
ers and other do-it-yourself items 


DENNIX. 


PRODUCTS CO. 
33-04 DOWNING STREET 
FLUSHING 54, N. Y. 





———— 





Dept. HAS exe=eeeeee 


} Cees 


PHILA. 32, PA. 





VARIETY! 


Practical... 
Saleable... 
Everyday Usable... 


DENNIX LEGS 


for Do-It-Yourself Trade 


WOOD LEGS 


Round Taper 
Empire Style 


Square Taper 
Balustrade Style 





BEDSPRING LEGS 
BRASSED & WROUGHT IRON LEGS 
BOOKCASE BUILDERS — SPACERS 

FIXED & ADJUSTABLE 

SHELF BRACKETS 


FREE! COMPREHENSIVE CATALOG! 


| DENNIX 
PRODUCTS CO. 


33-04 DOWNING STREET 
FLUSHING 54, N. Y. 








JOSEPH HALL CO. 


2121 W. CLEARFIELD STREET 





} 





Dept. HAS qumemeenes= 
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SKILLMAN 


LOCKSETS CAN BE 





THE KEY TO YOUR SALES 
AND PROFIT PROBLEMS 


Whoever sells a Skillman Lockset, 
whether as part of a building or part 
of a builders’ hardware order sells 
enduring performance and satisfac- 
tion. Skillman Locks are permanently 
lubricated, they have the Skillman 
“Guarded Finish.” 

You’re not doing justice to your- 
self and to those who buy from you 
unless you see the new Skillman lock- 
sets for home and industrial use, in 
brass, stainless steel, and a variety of 
attractive designs. 


Watch Skillman! 


SKILLMAN 


HARDWARE MANUFACTURING COMPANY 
TRENTON 4, N. J. 
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WITH HOLIDAY 


PROFITS and ready 






































for delivery wed Carbon Steel Drills in \ 4 Ss Pl Q UA L ! 1p 
€ach set. Sizes %4, He, Y%_, 7, 
and '/2 inch. Drills “edt Va PRODUCES 
inch shank for use in porta- ’ 
be ch MORE SALES 
Each package Order No. H-1 4, : 
is filled with je | 
SALES TESTED | STANDARD an 
METAL WOR KING The high quality and low cost of SPI 
imports from Germany, France, Japan 
DRILL SET be Switzerland io fast ston -schaangape 
, FIELD GLASSES 
quick profits. Maximum, trouble-free MICROSCOPES 
performance makes them dealer TELESCOPES 
favorites from coast to coast. Com- SUN GLASSES 
plete shop service on all foreign and BAROMETERS 
domestic binoculars, microscopes and ' STOPWATCHES 
- — telescopes. Unconditionally guaran- PHOTO ACCESSORIES 
Five High Speed Steel Drills wi 
- > cteaight shonks ond special teed. Write for complete, new catalog. . 
° . 4 ; , d in plas- 
ust like those J storting points. Packaged in plas: 
, : tic case. Order No. SOUTHERN PRECISION 
professionals Al qenqeqoene si INSTRUMENT CO. ( {, 
ae SPI Building, 710 Augusta St., San Antonio 2, Texas 
: STANDARD Want more facts? Circle 439, p. 275 
3 
| 
| 
ATTENTION WINNIN 
COUNTER Dispiay 
Np of durable white cc 
- s higt yay "dbhoard 
115)” wide deep 
. pe features three No HS 
aoe — No HS-45 Meu. . 
"9 whi Packaged iN plas 
- wn Grills fp '. chuck 
"page your wi Slee er . He 











— 


a “WE'RE ON ‘EASY STREET’ NOW THAT WE'RE SUGGESTING 
a : COTCH' BRAND MASKING TAPE WITH EVERY PAINT SALE!” 


_Stanpanp Toor (o 


Le— 
TMiienesora Jfinine ano [fanuracrurine COMPANY a 
ANCH WAREHOUSES IN: NEW YORK - DETROIT - CHICAGO - DALLAS - LOS ANGELES - SAN FRANCISCO 
— | Be | eee WHERE RESEARCH IS THE KEY TO TOMORROW \ 
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“SCOTCH” and the plaid design cre registered trademarks of 3M Co., St. Paul 6, Minn. 















Your ‘Q° to CLEAN-UP PROFITS! 
SPECIALIZED 


CLEANERS 


! . 
NEW! Blister-Pack Handy Tube! WATERLESS CREAM 


om HAND CLEANER 


Designed for today’s big homemaker 
hobbyist market. Removes stubborn 
paint, grease, even tar with super -— 
cleaning power, yet kind to hands. . 
Mounted on colorful card for impulse 
sales. Retail 59¢ 


Popular 14 oz. Can for Home and 
industrial Use. Retail 79¢ 














a» NEW! WATERLESS 


QUICKEE.WALL TILE CLEANER 


Puts new sparkle on plastic, vinyl, metal or ceramic 
tiled walis ...and makes the cement gleam, too! 
Removes mastic from new installations. Contains 
Dichlorophene ... keeps walls sanitary-clean! 
Retail $1.25 








‘ + Bow. rte o04 
aa 








Floor Tile 


QUICKEE. STAIN REMOVER 


Cleans and beautifies asphalt tile, vinyl, linoleum ‘** 
. will not soften or mar asphalt tile. Polishes 
porcelain and chrome in kitchen and bathroom. 
Retail $1.25 

FREE! Sensational MITY-P.0.P. MERCHANDISER 
See it at the N.H.S.—New York or Write for Details, Dept. HA. 


~~ QUICKEE PRODUCTS, INC. « YONKERS, N. Y. 
Want more facts? Circle 440, p. 275 


~ Stain remo" 
stoee o vent? sree 


















the BIG name 
in Gun Cleaning 


GUN CLEANING 
ESSENTIALS 


Outsell all others! 


HOPPE’S products walk off with 
the top scores in both sales and 
profits in every state in the 
nation! Long-established user 
acceptance and trust . . . plus 
consistent notional advertising 

. Keeps HOPPE the BIG name 
in gun cleaning. Display HOPPE 
products “up top” and “out 
front’ . watch your sales 


scores go up! ¢ 
INC, pe 


FRANK A. HOPPE, 
2314-A N. 8th St., Phila. 33, Pa. | 


ASK YOUR JOBBER 



























| FOR HOPPE‘S 
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Any Way You Look at it... 
It’s Easier to Sell 


EMPSTER 


America’s Complete Line 
of Water Systems 





It’s always easier and 
more profitable for a 
Dempster Dealer to do 
business... 








. because whatever a 
customer wants his cus- 
tomer can get... 





Convert-O-Jet ond 
Convert-O-Jetmaster 







... from Dempster’s com- 
plete water system line. 


single stage Jetmaster 
Deep or shallow well 


bs] 

3 

r : 

2 
Whether it’s price, ca- ~~. 
pacity, , quality or 4 





any combination of fac- 
tors... Dual Jetmaster 
; Deep or shallow well 
.there’s a Dempster 
Water System to meet his 
need 


Multi-Stage 
tf 6Jetmaster 
two or 
three stages 





and every 
Dempster pump is 
tops in perform- 
ance, engineering 
and construction... 





; 
& 


More than 80 years of 
Submaster water system experience 
Submersible Pumps guarantees full satisfac- 

' tion. 





Also Submersible Pumps, Sump Pumps, Windmills 


DEMPSTER 
MILL MFG. CO. 


Home Office and factory: 
Beatrice, Nebraska 


for fast service, Dempster 

branches and warehouses are 

located in Amarillo, Denver, Des 

Moines, Kansas City, Oklahoma 

<a Omaha, San Antonio, Sioux 
ils. 
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ers and the Electrikbroom, light- 
weight vacuum cleaner. The cam- 
paign represents the company’s 
largest advertising expenditure in 
one season. 

The campaign also will use con- 
sumer magazines. This campaign 
will start Sept. 29 in Look with a 
large-space color ad, and continue 
through the Christmas selling sea- 
son. 

Color ads also will appear in 
Better Homes & Gardens, McCall's, 
Living for Young Homemakers, 
House & Garden, House Beautiful, 
Sunset, Home Modernizing Guide, 
New Homes Guide, House & Gar- 
den’s Book of Building, and House 
Beautiful’s Building Manual. 


“—_—__———— 







Because Marion Handles... 


@ Are presold for you 
@ Are priced to volume sell 
@ Permit equalized inventories 


@ Guarantee customer satisfaction 





Here is cat promotion 
for Friday the 13th 
Friday the 13th of November is 
the date for a Halloween black cat 
promotion by the Tennessee Ab- 
sorbent Clay Co., Paris, Tenn. 
Cat owners will get a 25 percent 
discount on any size of Cat Com- 
fort absorbent clay cat litter. 
Dealers will be reimbursed with 
free goods. 


Watertown dinnerware 
gets national promotion 

Lifetime Fall Festival is a pro- 
motion by the Watertown Mfg. Co., 
maker of Lifetime melamine din- 
nerware. 

Running from Sept. 14 through 
Sept. 28, the promotion will intro- 
duce the Promenade line, and will 


> 
— 


offer Promenade and three other 
patterns for $39.95 for 45 piece 
sets. 

National advertising will appear 
in House Beautiful and House & 
Garden. Complete dealer sales aids 
are available. 


Edison Institute offers 
traffic-drawing contest 


A $100,000 contest to bring cus- 
tomers into dealers’ stores for 
lighting fixtures and lamps will be 
started in September by the Edison 
Electric Institute, New York City. 

Grand prizes in the contest are 
four Light for Living Medallion 
Homes. Booklets which explain the 
need for good home lighting, and 
contain formal entry blanks for the 
contest, will be available to dealers. 

The kickoff for the promotion 


PROFIT 





"in your POCKET 





with a 


ss 








Get the complete Marion Story in Conference Booth No. 547 National Hardware Convention 


Atlantic City, New Jersey 


Marion Handle 
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October 5th & 6th or write 


lills, Inc. Marion, Virginia 












ANY WAY YOU SLICE IT this 
is the marking pencil for you! 
Writes smooth and sure on 
cellophane. On metal. On any- 
thing you sell or service! All 


this 


-and colored refills, too! 


Ask your wholesaler or write 


LISTO PENCIL CORPORATION, ALAMEDA, CALIF. 
Want more facts? Circle 444, p. 275 


OUR ENGINEERS HAVE DONE IT AGAIN 


Lyi 


| ds | 
MS 

THE “Subwban” 

by Modern 


NOW — : 
Fully Automatic } 


and 
it Will Handle ) 
iron, Too! 


The ‘Suburban’ is the leader in a 4 
' a y 

complete line of water conditioning 

equipment that is leading the in- 

dustry in increasing popularity and 

sales . . . Softeners for every home and commercial installation. 
PRICED BELOW MOST GOOD AUTOMATICS — AND OUR 
L-O-N-G DISCOUNTS MEAN GOOD PROFIT FOR YOU 


Sell the Line that Sells the Gest 


Write for complete information and literature. 
Ask to see the Modern profit package and sales aids. 


MODERN WATER EQUIPMENT COMPANY 
230 E. Main Freeport, 


and NOW You Can 
Sell the Water 
Softener Everyone 
Has Been 
Looking For — 




















Illinois 
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Stock EAGLE 





All Eagle oilers are attractively 
packed in display cartons for quick , « . 
selling and large turnover. Eagle 
pump oilers are guaranteed 5 years. 


RAINBOW 
HYDRAULIC 
| PUMP OILERS 








HARVESTER | 
OILERS | 





MIDGET rs 
HOUSEHOLD ° 
OILERS : 


#33 
ALL-PURPOSE 
PUMP 


COPPERITE 
BENCH OILERS 





p* #58 EAGLET * 
. PUMP 
"e OILERS 





° 
acer 
®eseees? * ee 
ite for free 7 
Natron showing 


Complete Eagle line 


MANUFACTURING COMPANY 


Wellsburg, West Virginia 


a : 


RDER FROM YOUR SUPPLIER pe 





Sekt 











Serving the Trade Since 1894 


NX 
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COLORITE 


the quality name 


in garden hose 





America’s Most Complete Line of Garden Hose 


Colorite quality and selection gives you the widest choice to merchandise. 
From ¥" to %" 1.D. Promotional, Deluxe, Reinforced and Transparent. 
Sixteen distinct and different styles of hose and sprinklers. All uncondition- 
ally guaranteed. All superbly packaged and priced for quick impulse sales. 
Get the complete Colorite story by writing for catalog and prices today. 


Advertised in Life with Cept 2-ply construction 
of Commerce Seal of Quality doubles sales appeal 


pont Ny!on tire cord 


rein? , 





See us at the National Hardware Show Booth 733 


ULORITE 


PLASTICS OF NEW JERSEY, INC. 50 catirornia AVENUE, PATERSON, NEW JERSEY 
Want more facts? Circle 520, p. 275 
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will be a mid-September ad in Life. 
Follow-up consumer advertising 
will appear in the Saturday Lven- 
ing Post, and Look. 


Boontonware fall ads 
carry quality message 

Quality of its melamine dinner- 
ware will be stressed in the fall 
advertising program of Boonton- 
ware, Boonton, N. J. 

Boontonware ads will appear in 
the Oct. 11 This Week, and the 
Oct. 22 issues of Life and Rural 
Gravure. 

The campaign is a continuation 
of Boontonware’s long-range pro- 
gram of brand name acceptance, 
according to W. T. Stopford, sales 
manager. 


Fall decorating, theme 
of Clopay promotion 
Fall decorating is the theme of a 
new promotion by Clopay Corp., 
Cincinnati. A full-color ad will be 
published in Better Homes & Gar- 
dens Home Furnishing Annual. 
A reprint of the ad will be part 
of the promotion package in the 
new Clopay Fall Decorating Profit 
suilder featuring Clopay window 
shades and plastic yard goods. 


Arbogast Co. adds movie 
to film lending library 

“Boy Meets Bass” is a 20-min- 
ute color film on how beginners can 
avoid bad fishing tackle habits. It 
is the newest of several fishing 
movies available to hardware deal- 
ers from the Fred Arbogast Co., 
Akron, for showing at sports clubs, 
schools, and to sales and business 
organizations. 


Dealers offered bonus 


in Ronson Shaver deal 

A free dividend-incentive pro- 
gram for electric shavers has been 
started by Ronson Corp., Wood- 
bridge, N. J. 


Dealers may now accumulate 











Prospects unlimited| with YARDLEY PIPE 





li, 





YARDLEY recommends... 
YARDLEY FLEXIBLE PIPE* for (1) (3) (4) G) (8) @) 


Sizes: 14” through 3”; 75#-100# pressuratings; twin pipe for jet pumps. 


YARDLEY K PIPE* (RIGID) for (1) (2) 3) @) () 6) @) @&) &) 


Sizes: 4%” through 6”; 100#-150# pressuratings and Iron Pipe Sizes. 
YARDLEY C/D — CONDUIT AND DRAIN PIPE for M) @ 43) @ 


Sizes: 2” through 6”, standard and perforated. 
YARDLEY FITTINGS* 


A complete line of molded fittings for all types of pipe 
produced to industry standards in Yardley’s own plant. 


en Jet. 


Write for details 





YARDLEY PLASTICS CO. 


142 PARSONS AVE., COLUMBUS 15, OHIO 


Engineered for use with jet pumps...and backed with 
a written 5-year COST OF REPLACEMENT WARRANTY, 
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premium certificates for redemp- 
tion on gifts such as food freezers, 
organs, radios, ete. Each Lady 
Ronson Superbe shaver or CFL 
shaver shipped from the factory 
carries a dealer prize certificate. 
@ The addition . ‘ | Contest is effective through Jan. 
of this 30 lb. capacity 15. 
hanger to the Moore line | 
rovides the answer to an ° 
dada or mirror, hanging abe Magla record promotion 
lem your customers may have. . on ironing board cover 
Known as No. 26, it is pack- 
aged the same as other Moore 
hangers in colorful Picture Win- 


























an A record of a popular singing 
star will be offered by Magla Prod- 


dow Packets (4 # 26's to packet). The Moore 720-8 meee, Newark, N. Jey at 7" reduced 
Like them it sells fast, and with oul penetey Sluplay = - leaner eee: Sates Sr 
less effort holds 72 Packets of | Silicone ironing board cover. 

, the 5 different sizes, : : 
Your jobber can supply you. vad: eutemene aie | The promotion will be featured 


10%," high with 9” in advertisements in Good House- 
Al <a ; 
er a ee keeping, Life, Parents’ Magazine 
metal. Revolves. ; ile? , ; 

plus commercials during the Don 
McNeill Breakfast Club radio 
broadcasts in September and Oc- 
tober. 












































Customers will find a coupon in- 
side every ironing board cover. The 
coupon plus 50¢ will get the cus- 

Want more facts? Circle 450, p. 275 | ns, $ g 
As Ee Ne tomer a record of Rosemary 
Clooney hits, a regular $1.29 value. 





Everybody’s making the 


“INNER GLOW" switch to new... 


Republic fall promotion 
It's a nice, warm feeling to sell 


your customer an item, and to . | adi Republic Molding Corp., Chi- 
know that you are doing him a 3 1 a . : eee | cago, will promote its plastic stack- 


ne service in selling him that \" = : OR ee ing shelves in color ads beginning 
ivem. ne eB 


Toilaflex is that kind of product. - . 4 # in October issues of McCall's, La- 
Mechanically, it is the most effec- § | : : a dies’ Home Journal, Sunset, and 


tive, powerful plunger ever de- Se. Better Homes & Gardens. 
veloped. It looks it too, and it 
sells on sight. 





‘TOILAFLEX 


Toilet (9 Plunger HARDWARE HUMOR 
Seals threaded joints ¥ 

The Plunger They 
Ask for By Nome better, faster than old- 

fashioned paste compounds. 

Made from DuPont’s Te- 

flon® plastic... never hard- 

ens! Kit contains 70” of 1%” 

tape. Good profit margin... 

takes less display space 

... makes a hit with plumb- 

ers, handymen, etc. Write to- 

day for sample and details. 


bia od | ) FRIESLAND PLASTICS Co. 
Water Master tank balls. Friesland, Wisconsin 
‘I’m afraid to put it down’ 
Want more facts? Circle 451, p. 275 Want more facts? Circle 452, p. 275 Want more facts? Circle 453, p. 275 —» 
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“SALES OF ‘STREN’ ARE AMAZING,” 
reports dealer-fisherman Bill Rothert 


‘| had a chance to test STREN long and hard before it 
came on the market. I’m convinced it’s the finest monofila- 
ment I’ve ever fished with. My customers think so, too, 
because sales have been truly amazing. And repeat business 
has been very good. It’s obvious that fishermen are willing 


to pay a little more for the best.”’ /) J) 


Lith Kehoe 
Lt k y OllLe vi 


Sportsman's Shop, Inc., Richmond, Va 


a oe 3 
> 


THIS SUCCESS IS EASY TO EXPLAIN... > 


SS 








Because strong, limp 
is outperforming them all 





THE BIG PLUS. Tell your customers they don’t have 
to change their rigs or be champions to get those 
extra-long casts they’ ve always wanted. Fishermen 


to STREN. 


from all parts of the country report that they are 
getting added distance on every cast since switching 


Diameter for diameter, STREN is stronger 
than standard monofilaments—as much as 20% stronger 


Or put it to your customers this way 
STREN has a smaller diameter per pound 
test than standard monofilaments. This 
means STREN has superior limpness 
guards against kinking, looping and “‘sets’’on 
the spool. At last, fishermen can have those 
extra-long casts they’ve always wanted, 
without sacrificing line strength to get them. 
And they can get more STREN on their 
reels, giving greater security when a big one 
takes a long run. 

But those aren’t your only selling points. 
Stretch in STREN has been reduced by as 
much as one-third over standard monofila- 
ments, with just enough left in to absorb the 
shock of a heavy strike. And the gunmetal 
grey color of STREN is built into the line 
for better visibility. 


STREN has advantages for every fisherman 


There hasn’t been anything like STREN 
since spin fishing began. It’s the one spin- 
ning line with everything customers want. 


For fresh-water spinning... 
In any given pound test, 
STREN has thediameterand 

limpness of standard mono- 
filaments of lighter pound 
tests. Fishermen get a 
yardage bonus withevery 
cast. From shore they 
reach deeper water and 
bigger fish .. . from a 
boat or inariver, they 
save time and fish 

more water. 


STREN couldn’t be put on the 
market until it had passed a series 
of tests in the laboratory. We gave 
it every test a spinning line would 
possibly meet under actual fishing 
conditions, and STREN passed 
with flying colors. In strength, 
limpness and uniformity, STREN 
“‘outfished’’ every one of its com- 
petitors before a single yard was 
spooled. 


— 


For surf spinning .. . 

In the heavier pound 

tests needed in surf, 

the thinner diameter 

of STREN is even more 
dramatic. Now your surf- 
spinning customers can 
cast out where the big ones 
are. And they'll have all the 
line strength they'll need! 


a 
Ors — 


oe 


For trolling and bottom fishing... 


The extra-thin diameter of STREN offers 
less resistance to the 
water when fisher- 
men are trolling or 
bottom fishing. Be- 
cause the diameter 
of line is smaller, 
lighter sinkers 
can be used. 


STREN increases chances 
of light-line records 


Your customers will be surprised at how 
much STREN they can put on a spool. The 
reason for this increased capacity, of course, 
is its thinner diameter for any given pound 
test. When they tie into big fish, they have 
greater security on long runs, increasing 
their chances of light-line records. 


The greatest advance in spinning line since spin fishing began... 





tren’ Is outselling them all 





FISHING AUTHORITIES EVERYWHERE ARE “SOLD” ON STREN 


“In one short word, I think STREN is 

‘terrific.’ It casts like a dream and was 
made for. the bonefish flats.”’ 

Jim Martenhoff, President, 

Florida Outdoor Writers Assoc.., 

Homestead, Florida 


MOST HEAVILY ADVERTISED MONOFILAMENT 


‘*Folks up here on ‘the Cape’ are crazy about 
new STREN. I sell plenty of it in my store. 
And I see a lot used on my sports fishing 
boat.”’ Clayt Hoyle, 
Sport Fishing Boat Captain, 

Clayt Hoyle’s Tackle Shop, 

Oak Bluffs, Massachusetts 


“Il have fewer returns on STREN than on 

any spinning line I’ve ever carried. Fisher- 

men here in the Adirondacks really like 
the fishability of STREN.”’ 

Ralph Cheeseman, 

Cheeseman’s Sport Shop, 

Saranac Lake, New York 


“STREN is wonderful. It certainly can 

stand a strain, even though it’s thinner and 

lighter, pound for pound, than any mono 
I've ever seen.”’ 

Vern Sanford, General Manager, 

Texas Press Assoc., 

Austin, Texas 


“STREN is the best thing I’ve ever wound 

on a spinning reel. It flies through the air 

with the greatest of ease and shows less 
wind belly on long casts.”’ 

Wynn Davis, 

Free Lance Outdoor Writer, 

Wilmington, New York 


‘Il used to think that monos stretched and 

weakened after a couple of heavy strikes. 

STREN has made me a believer in mono- 

filaments. I couldn't be more pleased with 
its performance.”’ 

Tommy Seward, Outdoor Editor, 

Daily Press, 

Newport News, Va. 


1960 


consumer advertising for STREN begins in Febru- 
ary. Beautiful four-color spreads, bursting with in- 
formation, will run in these five magazines through 
the heavy fishing months. Some 3,900,000 fisher- 
men will read about this amazing line each month, 
so you'll want to be prepared. Call your jobber to- 
day, or check the list of authorized agents on the 


next page for the one nearest you. 


“STREN has everything any spin fisher- 

man could want. It casts beautifully and has 

remarkable strength. It’s limper and less 
‘stretchy’ than the others.”’ 

Ray Heady, Outdoor Editor, 

Kansas City, Missouri 


“I’m amazed at its strength. Don’t try to 
break STREN with your hands.”’ 

Walt Weber, 

Wildlife Artist, 

Washington, D. C. 


“STREN is the best monofilament I've 

ever used. I’m sure its smaller diameter and 

pliability are the reasons my reels handle 
better than ever before.” 

Joe Mears, Outdoor Editor, 

Pasadena Independent & Star News, 

Pasadena, California 


STREN can be an increasing source of profit for you > 





NOW-a family of STREN products 
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STREN knotless 
tapered leader 


STREN level 
leader pack 


These two new leaders have been carefully 
developed by Du Pont research to meet the 
exacting demands of the expert sports fisher- 
man. Thecontinuously uniform tapered leader 
retains its stiffness even after prolonged ex 
posure in water. Its surface is smooth and 
unmarred. Level tip and butt ends mean no 
contour loss from tying knots, and the butt 
end has a line loop. The tapered leader comes 
in a range of sizes, in nine and seven and one- 
half foot lengths. STREWN level leader has the 
strength and limpness of STREN spinning 
line, is available in pound tests from 2 to 30, 
and in lengths from eight to twenty yards 
Both leaders have the gunmetal-grey color 


Easiest story to tell... easiest line to sell: 
Fishermen who have tried new STREN don’t 
ask, “‘Which spinning line is best?’’ They just 
ask for more! And to make your selling even 
easier, the ones who haven’t tried STREN will 
read about it (and the new leaders) during 
Du Pont’s big advertising campaign. They will 
know, too, that STREN monofilament and the 
new STREN leaders offer everything fishermen 
want. So be ready for the spring rush! 


Most profitable spinning line you can handle: 
Fishermen have proved they will pay more for 
the best. And you'll be happier to be handling 


STREN, the most profitable spinning line of 


them all. 

STREN spinning line is available in the following 
pound tests: 2, 4, 6, 8, 10, 12,14, 17, 20, 25 and 
30. Better lay in a full stock of line and leaders 
Get in touch with your jobber today or your 
nearest authorized agent listed below. 


STREN is handled by these authorized agents... 


Ashaway Line & Twine Mfg. Co. 


Cortland Line Company, Inc. 

67 East Court Street 

Cortland, New York 

Sunset Line & Twine Company 

Petaluma, California & Florence, Alabama 
The Weber Tackle Company 

113 West Ellis Street 

Stevens Point, Wisconsin 


Stren 


SPINNING LINE & LEADERS 


Glen L. Evans, Inc. 
Ashaway, Rhode Island P.O. Box 691 


Caldwell, Idaho 


Newton Line Company 
South Main Street 
Homer, New York 


The Woodstock Line Company 
83 Canal Street 
Putnam, Connecticut 


Les Davis Fishing Tackle Co. Mason Tackle Company 
1565 Center Street Route M-15 


r 


Tacoma 2, Washington 


Otisville, Michigan 


Wright & McGill Company 
1400 Yosemite Street 
Denver 8, Colorado 
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FOR BETTER LIVING . . . THROUGH CHEMISTRY 
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WIRE STRAINER : 


EIGHT SIZES. 

many leading pump 
manufacturers use Strataflo 
as original equipment. 


Strataflo Foot and Check Valves 
end leakage troubles, save wear and 
tear on pumps and save their cost 
in service calls. They are ideal for 
jet-type pumps. Write for Bulletin 
301 and prices today. 

Order from your jobber. 


STRATAFLO PRODUCTS, INC.“ 


FORT WAYNE, INDIANA 


Want more facts? Circle 454, p. 275 





Show and Sell 
BEVCO Coat and Hat Racks 


Mirror bright Chrome—!" tubular steel 
attach on standard 16" stud centers 
Row of Hooks 


— ul = ) 
. J 


Single Shelf 
36" $9.95 
Single, Double, Triple Wall Shelves 
available in 2-3-4-5-6 foot lengths. Row 
of Hooks can be used individually or as 
an attachment—as illustrated. 


ee. Floor Stand Costumers with or 
: m without casters—sturdily made. 


‘ Double Shelf 
36" $14.95 


Thru your local vholeuntes or write 


BEVC Precision Mfg. Co. Dept I-H 











831 Chicago Av., Evanston, Ill. 
Want more facts? Circle 455, p. 275 
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Manufacturers’ Promotions 


(Continued ) 





52 week TV promotion 
for hygienic sponges 

A 52-week television advertising 
series will promote Soft Pack 
sponges containing Sanitized hy- 
gienic chemicals. 

The sponges are distributed by 
American Sponge and Chamois Co., 
Inc., New York. 

Spot advertisements will appear 
on the Jack Paar Show, Hi, Mom, 
Movie Four, The Price is Right, 
Treasure Hunt, and other programs 
appearing in the East. 


Back-To-School theme 


A point-of-purchase display is | 


part of the Back-to-School fall pro- 
motion of Carter’s Ink Co., 
bridge, Mass. 

The promotion will feature 
blister-packed specialty inks, rub- 
ber cement, paper paste, typewriter 
ribbon, carbon paper, mucilage, 
school inks and Carter’s Marks-A- 
Lot. 


Cam- 


July sales up 30% for 
industrial distributors 


. . . . ‘ 
Sales for industrial distributors 
were 30.2 percent higher in July | 
than in July last year, reports the | 


National Industrial Distributors’ 
Assn. 

Sales for the first 7 months this 
year were up 23.9 percent from 
the same period in 1958. 

Greatest sales increases occurred 
in Indiana, Illinois, Wisconsin, 
Minnesota, Iowa, Nebraska, Kan- 
sas, Missouri, and North and 
South Dakota. 

Inventories for industrial sup- 
pliers at the end of July were 9.8 
percent higher than at the end of 
July last year. 

June sales were up 43 percent 
compared to June, 1958, reports the 
Southern Industrial Distributors’ 
Assn. 

Sales for the first half year were 
17’ percent higher this year than 
last. 

Inventories at the end of June 
were 9 percent ahead of inventories 
at the same point last year. 
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Get Your Share 
of this 
PROFITABLE 
MARKET 
with 
AMERICAN’S 


PAK-IT 


Your customers save time 

— you save sales costs... 

your profits go up when you 

stock and sell American’s PAK- 

IT. Pricing is simplified by vary- 

ing PAK-IT quantities so all 
packages are priced the same. 

A glance at your coded PAK- 
IT Board tells you when to re- 
order. 

PAK-IT gives you a complete 
selection of wood screws (steel 
and brass), stove bolts, tapping 
screws ... 118 sizes. 

Make more money the self- 
service PAK-IT way. Call your 
nearest Hardware Distributor or 
write for details today. 


p\lure Segre nt 


Sograyr 
The Biggest News in Reory 


Fasteners comes from 


merican WY” 


SCREW COMPANY 


Willimantic, Conn. « Chicago, Ill. « Detroit, Mich 
Want more facts? Circle 370, p. 275 
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SEND FOR CATALOG 
AND JOBBER’S NAME 
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TITLE 


COMPANY | 





STREET 





| 
| 


CITY/STATE 
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PROFIT 














LINE 


Every gleaming red vise in the big 
Simplex line has extra sales fea- 
tures your customers can see. 
Heavy steel slide protects screw. 
Replaceable nut and hardened 
steel pipe jaws are bonuses. 
Liberal discounts and merchan- 
dising aids build profits. 


| Desmond | 
| Simplex | 

The Desmond-Stephan Mfg. Co. 
Urbana, Ohio } | 


OR Re RE oe 
Want more tacts? Circle 456, p. 275 


426 « HARDWARE ACE, September 10, 1959 





Outlook for the booming 60's: More weddings, 
births, hardware customers in all 50 states 


Hardware dealers who plan their 
store activities more than a few 
months ahead are anticipating a 
decade of substantial growth in the 
1960's. 

Recent Dept. of Commerce pro- 
jections on population, marriages, 
and births make exciting reading. 

These projections can be summed 
up in a single word: more. 

The booming 60’s, a sound op- 
timistic expression coined by busi- 
ness economists, has its foundation 
in a population expansion that will 
dwarf previous growth. 

Here’s how the situation looks 
for the years just ahead: 


® Last year’s 174 million popula- 
tion will increase to 181 million 
next year, as the booming 60’s be- 
gin. That’s a boost of some 175 
persons for every hardware store. 
By 1965, the figure will have 
climbed to about 195 million. The 
200 million mark will be passed 
well before 1970. 


© Weddings through mid-1960 
will increase last year’s 50% mil- 
lion households to more than 52 


7 
—_ 


million. The World War II crop 
of babies is coming of age to marry, 
and this will] lead to a total of some 
57 million households by 1965. This 
is some 6 million more than pres- 
ently, or about 150 new households 
for every hardware store. 


® There will be between 22 and 
25 million births from 1960 to 
1965. That means there will be 
more than 4 million and maybe 5 
million births a year on the aver- 
age. By 1970, the figure will be 
around 5% million annually. 

What do the figures mean? 

More people buy more hardware 
of all kinds. But specifically, newly- 
weds are your prime. prospects. 
Houses and apartments have to be 
decorated and maintained. Lawns 
must be planted, mowed, and fed. 
3abies mean more sales of gadgets 
and diaper pails. 

There are two keys to more 
hardware sales in the market of 
the booming 60’s: a modern store 
and modern stock assortments, and 
a credit plan for every budget. The 
booming 60’s will only boom for 
the dealers who are ready for them. 





Prices are down 7.9% 
in Ward sale catalog 

Prices are lowered an average of 
7.9 percent on nearly 19,000 items 
in the Montgomery Ward fall sales 
catalog. 

The catalog is the largest fall 
sale issue ever distributed by the 
company, some 20 percent bigger 
than last year’s. 

The 7.9 percent reduction is eal- 
culated on the basis of prices in the 
company’s fall and winter book, 
issued last month. 

The period covered by the fall 


Sale catalog has been extended to 


Nov. 14, two weeks longer than nor- 
mal. 


American Chain sets up 
* — — 

2 mower sales divisions 

Two new and distinct divisions 
have been set up to market lawn 
mowers manufactured by American 
Chain & Cable Co. 

C. N. Johns, president, an- 
nounced that M. Robert Wilson has 


become general manager for both 
divisions, with headquarters’ in 
Exeter, Pa., to market all types of 
mowers through wholesalers, with 
a policy not to sell to retailers or 
consumers. 

The Pennsylvania lawn mowers 
will be sold by the Pennsylvania 
Power Mower Div. to selected hard- 
ware and garden supply house dis- 
tributors, 

A new line of lawn cutting equip- 
ment will be marketed by the 
ACCO Power Products Div. to 
automotive, appliance and specialty 
field wholesalers. 


Industrial suppliers’ 
new order index down 


New orders for industrial sup- 
plies and machinery in June were 
down 2.8 percent from May, re- 
ports the American Supply & Ma- 
chinery Manufacturers’ Assn. 

The new order index dropped 6 
points in June to 212 (July, 1948 
—100). A year ago the index 
was 164. 


manne celia sa Rta ct salle > 





the only complete 
line of quality 
caulking products 


The modern caulk. 
Super-elastic . . ap- 
plies easier, better, 
faster. All colors. 


FOIL CARTRIDGES 





Caulking Gun Pressure Fillers 
Speeds loading of bulk caulk, 
without fuss or mess. 


PRECISION GUNS 
gpg ay! me 
new auminum bart models hl 











—_— Drop-In 
Cartridge Guns 
for 842” and 10” cartridges. 


Air Pressure Guns also available 

CALEAR PAINT & VARNISH CO. 
jrers of Te nical Produ 

2612-26 N. Martha St., Phila. ro Pe 


Want more facts? Circle 457, p. 275 





How wholesaler features 
promotional material 


Promotions to pull store traffic 
are one of the numerous services 
wholesalers provide their dealers. 

These promotions move merchan- 
dise for the dealer, and for the 
wholesaler. The more effective use 
dealers make of promotional ma- 
terial furnished by wholesalers, the 
more goods are sold for their mu- 
tual benefit. 

Janney, Semple, Hill & Co., Min- 
neapolis wholesaler, keeps its S & 
Q Store dealers supplied with pro- 
motional plans and uses a three- 


W holesaler's order form that pictures 
merchandise. 




















( WRITE FOR YOUR FREE: ) 


v¥ Complete Newest Set 
of Key Board Tags 
v¥Colorful Streamers 
Thot Will Brighten Up\ \\\ ! 
Your Store 
V New Edition of Ker 
Blank Comparative List 


STAR Key & Lock 


Manufacturing Co. 


51 South Ay! Street 
Brooklyn, N. 


Ee S3086-25 HAMBURG GRILL 


| Pect . 
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GIBSON 
GRIPPER 
CLIPS 


KEEP 
THINGS 
IN PLACE 


BRIGHT FINISH Double Spring Action 
NO JUTTING POINTS 2 Sizes Hold Most Hand'es 


GIBSON GOOD TOOLS, INC., Sidney 6, N. Y. 











Want more facts? Circle 459, p. 275 








Sell 


WEATHERS TRIPPING 


Exceptional profit. All metal, simple 
to install. 


a E-2-ON (HA), 1009 Harvard Terr., Evanston, 











part program to get promotional 


materials to these dealers: 

(1) A recap of promotional 
plans. A folder includes all pro- 
motion plans for the month. 

(2) A pictured order form. A 
picture of the merchandise plus 
the word description helps avoid 


| errors so the dealer gets the right 


merchandise. 

(3) A complete kit of material 
for a promotion. The dealer has 
all the materials needed when he 
sets up his store and begins his 
advertising. 

The folder for September promo- 
tions, for instance, carries a recap 
of materials for a Labor Day Sale, 
also a Fall Housecleaning Sale and 
a Hunting Supplies Sale. 

This folder also suggests a spe- 
cial promotion of free coffee with 
the purchase of Janney’s paint. 
Two ads are suggested, one ad an- 
nouncing the offer the other ad 
giving the closing date. 


self-service... 





Distinctive 


TURNBUCKLES 


Assortment Displays 
Stop store traffic... speed 
increase turnover 





Tucubucktes Sac 


TURNBUCKLE ASSORTMENT 


52 Turnbuckles in 10 fast selling sizes 
cnd styles. Attractive 14” x 6” all 
metal display panel in 3 colors. Unit 
packed for shipment. A complete line 
of open stock Turnbuckles available. 





EYE BOLT ASSORTMENT 


Ten each of the most populor sizes 
of Eye Bolts, boxed by size. Sturdy 
14” x 6” all metal display panel in 
3 colors. Unit packed for shipment. 
Open stock Eye Bolts available in 8 
thread sizes. 





7 Tr 


= u-BoLTs 


U-BOLT 
ASSORTMENT 


Ten each of the 5 most popular sizes 
of U-Bolts, boxed by size. 14” x 6” 
cll metal display pane! in 3 colors. 
Unit packed for shipment. U-Bolts also 
ovoilable from open stock. 





ieihackto, Ime 


Se EYE BOLTS 
‘- : 


LAG THREAD 
EYE BOLT ASSORTMENT 


80 bright zinc plated lag Thread 
Eye Bolts in 6 popular selling sizes. 
Packed for shipment with durable, 
colorful 14” x 6” display panel. 
Available in open stock. 


ORDER FROM YOUR WHOLESALER 


xubackba Ye. 


BOX 333, MICHIGAN CITY, IND. 
FACTORY: GRAND BEACH, MICH. 
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FOR RECESSED 
CAR FLOORS... 


youd 











The Dust Pan is 
right on the handle 
. . . SNAPS ON OR 
OFF IN A JIFFY! 


Packaged and mer- 
chandised the way 
you like it . indi 
vidually boxed and 
wrapped in & clear, 
plastic bag ...12 to 
a FREE merchandiser- 
cabinet 


JAMICK MANUFACTURING CO ay 





351 Atlantic Ave. B’kiyn 17, N.Y 


Complete Line of Plastic BOOTHS 479-430 


Brooms, Sponge Mops ond 
Refills 
Want more facts? Circle 462, p. 275 


Catalog 


new tips 
for more sales 
GARDNER Packaged 


WEATHERSTRIPS 


Gard-Strip The modern gasket type vinyl 


plastic weatherstrip for doors and 
double hung windows. 
Holdfast Treated felt on notched brass or 


metal; also, burlap reinforced 
and hair felt. 


white 
jule 


Firm-Flex (gasket type) Specially-treated 
vermin-proof felt with hemp 
and covered with rubber-covered 


core 


fabric. Reinforced tacking flange. 

Storm Seal (gasket type) Cotton fillet 
with maroon color, rubber-coated 
sheeting. 


tempered bronze 
and double 
Door and 
Bottoms. 


Spring Bronze Durable, 
weatherstrip for doors 
hung windows. Also, 
Window Sets and Door 


Order from your jobber, or write us 







Also Stock Spring Assortments 
Clean-out Augers 
s909 
Pole Sockets 
ARDNER WIRE CO. 
1329 So. Cicero Ave., Chicago 50, Ill. 
Want more facts? Circle 463, p. 275 
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What will the 
Next LO 


(Continued from page 79) 


years bring? 


levels. In the _ past, 
came with experience. There will 
not be time to provide years of 
experience for training and faster 
methods will have to be found. 

Undoubtedly the dealer will have 
to rely more and more on the self 
service type of store. He will have 
to be able to serve more customers 
with a smaller number of better 
trained help. He will have to 
stream-line his operation and his 
paper work. 

The hardware dealer will remain 
an important link in the chain of 
distribution. There is no substi- 
tute for having the merchandise 
when the customer wants it at the 
place where he is. It is my opin- 
ion that this objective will be 
reached most effectively by the 
chain of distribution represented 
by the hardware manufacturer, 
hardware wholesaler and hardware 
dealer. 


competency 


& 


More small businesses 
obtain loans from SBA 


July business loans approved by 
the Small Business Administration 
declined from the record high level 
of 601 loans approved in the pre- 
vious month to 212 loans. 

Loan applications were also down 
from 902 in the month before to 
681 applications. 

The SBA public report on busi- 
ness loans approved in July, re- 
513, includes three loans 
to hardware dealers. 

A loan was made to a Georgia 


lease No. 


dealer with three employees for 
S30 000, 
A loan was made to a Nevada 


dealer with one employee for $20,- 
OO. 

A loan was made to a New York 
dealer with three 
$10,000. 


employees for 


Business failures down 

Business failures declined slightly 
to 263 in the week ended August 
20, reports Dun & Bradstreet, Inc. 
Failures were 269 in the preceeding 
week and 272 in the same week last 
vear. 





















on Winter's ba 
“Hottest” sales item 











Over 50,000,000 Ibs. Sold 


Now on sale for its 13th 
consecutive year. The only 
ice remover that contains 
Speconite Rust Inhibitor. 

AA-8220 
5 For discounts and prices see 


your nearest Speco representative 
or write to Speco, Inc. 


SPECO, Inc. 


7308 ASSOCIATE AVENUE 
CLEVELAND 9, OHIO 


Want more facts? Circle 464, p. 275 

















17 Years of Leadership 


MAGIC SNELL 


Vinylsteel® 


LEADERS 


MAGIC SNELL TACKLE CO., Canandaigua, N.Y 


Want more facts? Circle 465, p. 275 








VOTED BEST PLASTIC PRODUCTS! 


Garden Hose—Sprinklers—Lawn Edging 
Drop Cloths—Tarpaulins—Clothesline 
Weatherstrip—Storm Windows 

Floor Matting—Shelf Lining—Xmas Cloth 
Poly Plastic Bags & Film For Your Pack- 
aging Needs 


RELIANCE PLASTIC & 
CHEMICAL CORP. 


PATERSON 26, N. J. 
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THERE I$ A DIFFERENCE IN CHAMOIS 
SUNSHINE 
GENUINE 
CHAMOIS SKIN 


sete eeleme Gary. live - 
' MADE IN U.S.A 
+ Ask Your Jobber for Our Double 


B Duty Chamois Double Value! 
“EASIER TO USE 
"LASTS LONGER 
“CLEANS BETTER 
HOYT & WORTHEN TANNING CORP. HAVERHILL, MASS. 
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MEET THE PERSONALITY LOCK — | - 


with loads of exciting 1, 7 


eye-and-sales appeal 


| NEW 
EZSET | 
TULIP 

\ DESIGN 


a" 
~ . 





Exceptional Quality, Durability and Economy — 
No lock can be installed faster! 


A sparkling new addition to NATIONAL’S widely warveaphignerichyreminlidsnaneatingcsninte 
JUST 3 PRE-ASSEMBLED UNITS 
popular line of locksets. Gracefully styled; pre- ALL STANDARD FINISHES 
2.9 ° 2 : : AVAILABLE WITH OR WITHOUT 
cision engineered quality. Self-aligning thru- DEADLOCKING LATCH BOLTS 196 


bolts for ease of installation. Available in all REGULAR OR 5 (1 PIECE) BACKSETS 


standard finishes for both residential and com- 
mercial use. Lifetime guaranteed. 





Over 25 Years Manufacturing Fine Builders Hardware Exclusively 


; er NATIONAL HARDWARE CORP. 
Also matching TULIP design in interior sets 


for passage, bath, chamber and closet. NEW YORK: Ozone Park 16 * CHICAGO: 205 W. Wacker Dr. 
Want more facts? Circle 468, p. 275 


One order, one source 







. for more fastener business oe 
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Here’s repeat business 
... for steady turnover 


-ARRIAGE Bor rs 


ten ” 






Customers who find what they want, when they 
want it, return another day. Consequently, it’s 
just good business to stock and sell screws and 
bolts of time-tested quality. Screw and Bolt Cor- 
poration fasteners have served the hardware field 
for over 50 years, building up trade acceptance 
everywhere—for assured turnover. eas 


Contact your Screw and Bolt distributor for good service on all types 2 ea g 
and sizes of trade-accepted screws and bolts. ‘ 


SCREW AND BOLT CORPORATION 


OF AMERICA 


Formerly Pittsburgh Screw and Bolt Corporation + P.0.Box1708 SJ Pittsburgh 30, Pennsylvania 





AMERICA’S MOST COMPLETE LINE OF INDUSTRIAL FASTENERS 





Want more facts? Circle 469, p. 275 


HARDWARE AGE, September 10, 1959 © 429 





KakkkKKr 





Read it in 





HARDWARE 


NEWS OF 





HARDWARE AGE FOR 





News About Dealers: Mahony Hardware Co. 


Of Punxsutawney Completes Modernization 





Punxsutawney, Pa.—Ma- 
HONY HARDWARE Co., 201 
W. Mahoning St., has com- 
pleted a modernization pro- 
gram begun two years ago. 
According to C. A. Murray, 
Jr., president of the store, 
the modernization program 
was to be spread over a 
three-year period. But, busi- 
ness increased so much after 
the first stages that the pro- 
gram was accelerated and 
finished sooner. New fixtures 
were the first step and a 
completely remodeled front 
was the last step in Ma- 
hony’s modernization. 


Tex. 
policy is 


Shamrock, 
term credit 
able to customers of the 
newly enlarged BENSON 
HARDWARE & FURNITURE Co. 
Nationally known brands of 
household furnishings, hard- 
ware, gifts, appliances and 
guns will be stocked in the 


A long 
avail- 


new store. The store is own- 
ed by J. R. Benson, his son 
Lyman and his daughter 
Pauline. 


Florence, Colo.—RICKETTS 
HARDWARE has been bought 
by William Huiatt and Carl 
Meyer, who are also partners 
in the Huiatt Furniture 
store. The hardware store 
was owned by Floyd Huiatt, 
William’s father. 


Delafield, Wis.—DELAFIELD 
HARDWARE, purchased by Mr. 
and Mrs. Donald Meyer from 
Ervin and Edna Laabs, had 
a three day grand opening. 
Free gifts, samples and re- 
freshments were offered each 
day. Midway Plumbing & 
Heating operated by the 
Meyers and J. W. Hammel 
is being continued and will 
be in the shop at the rear 
of the hardware business. 

(Continued on page 432) 








SHERWOOD R. EVANS 


S. R. Evans Retires 
From Warren M. Koons 


Sherwood R. Evans has 
retired after 37 years with 
Warren M. Koons, Inc., Phil- 
adelphia wholesaler. 

Mr. Evans was warehouse 


foreman for 15 years and 
then became an _ outside 
salesman. 


Eli Young Will Manage 
New Hechinger Store 


Eli Young has been pro- 
moted to manager of the 
new Hechinger Co. store that 
will open in Prince George’s 
Plaza, Hyattsville, Md., this 
fall. Mr. Young was man- 
ager of the Hechinger store 
at 15th and H Sts., N. E., 
Washington, D. C. 

Clarence W. Suman, for- 
mer yard foreman of the 
Rockville store, has been 
named assistant manager of 


the new store. 

Rodney P. Bunting, for- 
mer manager of the Ana- 
costia store, succeeds Mr. 


Young. Nathan A. Johnson, 
formerly assistant manager 
at 15th and H, succeeds Mr. 
Bunting. Billy J. Jones, for- 
mer night manager of the 
Rockville store, succeeds Mr. 
Johnson. 
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Shapleigh Hardware 
Advances Three Men 


Shapleigh Hardware Co., over 


St. Louis, Mo., has promoted 
three men. 


E. N. Daubard has been 
appointed assistant sales 


manager of Division 2 which 


includes all states east of 
the Mississippi River. He 
was a salesman with the 
company and in the Keen 
Kutter Stores division. 

R. S. Baldwin has been 


appointed buyer of division 
H, housewares, Pyrex and 
Cosco. He has been with the 
company since 1940. 

A. F. Luehrs has been ap- 
pointed advertising and 
stores manager. Mr. Luehrs, 
a former Shapleigh sales- 
man, was most recently a 
factory representative with 
Clemson Brothers, Ince. 


Attendance Roundup 
Of Housewares Show 


The 3lst National House- 
wares Exhibit in July at At- 
lantic City smashed two rec- 
ords. 

According to the National 
Housewares Manufacturers 
Assn., there were 8,183 buy- 
ers representing 5,051 buy- 


ing firms, both records. 

Total attendance reached 
21,505, a 7 percent increase 
last year. Exhibitors 
totaled 717 compared to 660 
in 1958. 

The largest single group 
in attendance was the house- 
wares and hardware distrib- 
utor group with 2,173. It 
represented 42 percent of 
registrations in the 13 whole- 
sale categories. 

Hardware dealers, with 
531, were the second largest 
group of 15 classifications 
registered in the retail cate- 
gory. They represented 14 
percent of the total retail at- 
tendance. 





Dates Announced For 
Wholesalers’ Shows 


The Sabine Supply 
Co., Sept. 19, 20, in its 
warehouse at Orange, 
Texas, first Selling 
Show, Sept. 19 1 to 5 
p. m., Sept. 20 8 a. m. 
to 5 p. m. 


Dates of other wholesalers’ 
shows and conventions an- 
nounced previously are 
shown in the Convention 
ee beginning on page 














Rubbermaid Board 
Elects Two Officers 


Rubbermaid Inc., Wooster, 
Ohio, directors elected 
officers at a board 
late last month. 

Donald E. Noble was elect- 


two 
meeting 


ed president and_ general 
manager (see HA Aug. 27, 
p. 97). He succeeds Forrest 


B. Shaw who resigned. 
Thomas G. Clark was 

elected secretary-treasurer. 

Mr. Clark was assistant sec- 


retary and assistant trea- 
surer. Glen C. Neal was 
named assistant treasurer. 

Mr. Noble, former execu- 


tive vice-president, has been 
with Rubbermaid for 18 
years. He was elected sec- 





DONALD E. NOBLE 


retary and treasurer in 1943 
and has been on the board 
of directors since 1950. Mr. 
Noble had been executive 
vice-president since 1958. 
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Parsinen Heads Sales 
For Our Own Hardware 
Henry J. Parsinen has 
been appointed sales man- 
ager of Our Own Hardware 
Co., Minneapolis, 


Paint Div., Pittsburgh Plate 
Glass Co., Pittsburgh, suc- 
ceeding C. Robert Fay who 
died recently. 

Mr. Berghoff was ap- 
pointed assistant to the vice- 


Minn., president of the merchandis- 


dealer-owner wholesaler, ac- ing division in 1954. During 


cording to S. P. Duffy, presi- 
dent. 


At the same time, Mr. 
Duffy announced the resig- 
nation of J. D. Husbands, 
vice-president and _ sales 


manager. 

Mr. Parsinen joined Our 
Own last January (see HA 
Jan. 15, p. 148) as a member 
of the executive staff. He 
had been Marshall-Wells 
Stores sales manager for 
Marshall - Wells - Kelley- 
How-Thomson, wholesaler in 
Duluth, Minn. Before that he 
spent 12 years with Mar 
shall-Wells Co. 


Pittsburgh Plate Div. 
Elects Berghoff a V-P 


Guy J. Berghoff has been 
elected vice-president of the 


the last three years he was 
general manager of paint 
sales for the merchandising 
division. 


Two Meyer Firms Elect 
W. F. Meyer President 


W. F. Meyer, Jr. has been 
elected president of Meyer 
Merchandising Service, Inc. 
and of W. F. Meyer & Sons, 
Inc., Chicago. Mr. Meyer 
was vice-president of W. F. 
Meyer & Sons, Ine. 

Earl W. Lewis has been 
elected vice-president of 
Meyer Merchandising Ser- 
vice and a board member. 
Mr. Lewis, a former adver- 
tising and sales promotion 
manager for Ekco Products 
Co., joined Meyer Merchan- 
dising Service last year. 





How to Lose Customers...... 


......An Actual Happening 


Here is an incident that 
actually happened. How 
would you have handled it? 
Other dealers would like to 
know what you would have 
done. Send your ideas to: 
Editor, Hardware Age, 56th 
and Chestnut Sts., Philadel- 
phia 39, Pa. 

A short time ago a house- 
wife, who lives in the sub- 
urbs of a large metropolitan 
area, consulted the yellow 
pages. She wanted to know 
the name of a nearby hard- 
ware store that might stock 
a certain type of mixing 
bowl to fit her mixer. 

She found the store name 
listed as a distributor for 
her brand of mixer and she 
called. 

The owner of the store an- 





swered the phone and the 
housewife presented her 
problem and asked if the 
store stocked the size bowl 
she wanted. The owner an- 
swered, “Well, I’ll look 
around.” He returned to the 
phone and stated that he had 
one small bowl. He was asked 
the price. Answer, ‘‘Oh, 
somewhere around $1.50.” 

The housewife then wanted 
to know if the store owner 
knew where she could locate 
a larger bowl. The small 
bowl wouldn’t do the job. 
The dealer answered, “Lady, 
I’m not my brother’s keeper.” 

Do you think this dealer 
still has a customer? 

How do you handle tele- 
phone requests, especially 
when you are out of the 
item? 


Speakers, Programs Announced For Oct. 4-7 
NWHA, AHMA, NASMD Atlantic City Meetings 


All activities have been 
moved from the Marlbor- 
ough-Blenheim Hotel to the 
Shelburne and Dennis Ho- 
tels for the joint conventions 
of the National Wholesale 
Hardware Assn., American 
Hardware Manufacturers 
Assn., and National Assn. 
of Sheet Metal Distributors 
at Atlantic City, Oct. 4-7. 

This will be the 65th an- 
nual convention of NWHA, 
the 117th semi-annual meet- 
ing of AHMA, and the 49th 
annual convention of 
NASMD. 





JOHN C. STILES 


Registration begins Satur- 
day, Oct. 3, at 1 p.m. The 
convention will adjourn at 
noon, Oct. 7. 

The first formal activity 
will be the Presidents’ Re- 
ception on Sunday, Oct. 4, 
from 5:30 to 7 p.m. at Bor- 
ton Hall, Hotel Dennis. 

Immediately after the joint 
Presidents’ Reception, the 
Central States Hardware 
Club will hold its 19th an- 
nual dinner party at the 
Hotel Shelburne. 

The Ladies’ Luncheon and 
fashion show will be held at 


1 p.m. Monday in Hotel 
Shelburne. 
There will be an _ hour 


musical program on Monday 
evening at 8:30 in the Upper 
Lobby, Hotel Dennis, follow- 
ed by an informal dance at 


woe Pe ge ae 
Benga x - 





ae 
my. - 


A. B. LEWIS 





ADGER 8S. JOHNSON 


9:30 in the same hotel. 

At 9 p.m. on Tuesday there 
will be an hour’s entertain- 
ment at Borton Hall, Hotel 
Dennis, followed by dancing 
for the remainder of the 
evening. 

The Conference Booth Plan 
will be in Convention Hall 
on Monday and Tuesday, 
from 2 to 5 p.m. 

Here are the business 
meetings and speakers for 
the three associations. 


Monday— 


NWHA meets at 10 a.m. 
in general session at the 
Dennis Hotel, Borton Hall. 

John C. Stiles, president 
of Morley-Murphy Co., Green 
Bay, Wis., and NWHA presi- 
dent, will preside and give 

(Continued on page 434) 
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Don't miss the BIGGER PROFITS you get with these 


TOP-SELLING 


LUBRICANTS 


Plastic Squeeze 
Dispensers with 
Big Screw-on Cap 







New Displays! 
igger Packages | 


The most modern 
lubricant dispensers 
on the market 


Lub-a-Spray is stainless 
— greaseless — odorless. 
For use on wood, metal, 
leather, rubber and _ plas- 
tic. Available in plastic 
puffer guns for home use, 
12 to display card, and in 
3 oz. or 114 oz. shop size 
puffer packs. 


lub-a-Spray 


All-purpose Dry 
Graphitoid Lubricant 





Weatherproof — won't 
wash away! Lub-a-Graph 
is perfect for outdoor 
equipment—garden tools 
locks and hinges — autos 
— bicycles. Display card 
holds 12 plastic squeeze 
dispensers. A terrific seller! 


lub-a-braph 


New Liquid 
Graphitic Lubricant 


Panef-Oil flows freely at 
e 50 below zero. Highly 
a penetrating. Prevents rust 
| and corrosion. Hundreds 
of uses for home — office 
—auto—shop. Convenient, 
transparent drop oiler, 
packaged 12 to display 
card. 


Want BIGGER, STEADIER IM- 
PULSE SALES? Then, be sure 
to stock these finer quality 

PANEF LUBRICANTS. Beau- | 
tifully packaged, handsomely dis- 

played on colorful, self-selling | 
counter cards. PANEF plastic | 
squeeze dispensers are “tops” in 
lubricant merchandising. Assure 
increased profits year-round. Get 
all the facts on PANEF now! 




















ae eee eee Oe a, 6 Coe On Oe 
102 East 


INC. 


Walnut Street ° Milwaukee 1, Wisconsin 


Want more facts? Circle 470, p. 275 
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News of the Trade 





Colonial Design Gives Salter’s “New Look” 





George A. Salter, owner of Salter's Hardware, Eagleville, Pa., has 
given his store a new look in modern day hardware construction. 
His store is built in a colonial design but is merchandised in the 
modern way. In fact, the colonial design of this 52x 81 ft store makes 
it a promotion piece itself. Customers are attracted by the unusual 
construction of this and other buildings in the shopping center. 
George Salter designed the entire shopping center and other stores 


are moving in quickly. 





Vichek Tool Appoints 
Assistant Sales Head 


Robert E. Kramer, former 
district sales manager, 
Pennsylvania Lawn Mower 
Div., American Chain & 
Cable Co., Philadelphia, has 
been appointed assistant 
sales manager, Tool Div., 
Vichek Tool Co., Cleveland. 


H. K. Porter Elects 
Drain Vice-President 


James A. Drain, vice-presi- 
dent and general manager of 
Mining and Construction 
Div., Joy Mfg. Co., Pitts- 
burgh, has been elected vice- 
president of H. K. Porter Co., 
Pittsburgh. 


News About Dealers: 





(Continued from page 430) 


Galion, Ohio — Robert P. 
McClarren and Donald A. 
Gehrisch have purchased the 
ALLEN HARDWARE Co. from 
Orville E. Allen, who has 
owned the store since 1946. 
The store was’ renamed 
Galion Hardware. 


Des Moines, Iowa — Floyd 
Barnes, owner of the BROWN- 
LIE HARDWARE Co., has pur- 
chased the Uptown Hard- 
ware from J. W. Martin and 
Irwin Ray. It will be re- 
named the Brownlie Uptown 
Hardware. 


Canandaigua, N. Y.— Mr. 
and Mrs. Burton F. Legg 
have bought the Peck HARD- 
WARE Co. store here from the 





George W. Peck Hardware 
Co. of Elmira. George Van- 
Vooren, manager of the store, 
with his staff will continue to 
operate the store. 


Topsham, Me.—Free esti- 
mates will be given on ce- 
ment work, heating system 
and water pump repair and 
installation costs at the 
hardware store. recently 
opened by L. J. Daigle. His 
son Conrad will assist him 
in the store. 


Rapid City, S. Dak.—Joe 
Pavek has opened a new 
UNITED HARDWARE at 609 St. 
Joe. The store will carry 
sporting goods, electrical 
supplies, paint and painters 
supplies. 


Albany, Ga.—F. E. Riles 
recently opened the RILES 
HARDWARE Co. with a three- 
day celebration. Fishing 
tackle and sporting goods 
will be featured. 


Orange, Mass. — Joseph J. 
Valvo has taken over as man- 
ager of the AUBUCHON HARD- 
WARE store succeeding Rob- 
ert Pelletier. 

(Continued 444) 


on page 


Outboard Marine Corp. 


Robert D. Hawkins has 
been appointed advertising 
and public relations manager 
of Pioneer Saws Div., Out- 
board Marine Corp., Wauke- 
gan, Ill. He has also been 
named to the same posts at 
Midland Co., a subsidiary of 
Outboard Marine. 








7 PIONEER LINE 
“Viny Tee US ONE Aas 









No. 750 — 102” x 6” Small 
No. 7000 — 21” x 6” Large 


PLASTIC DRAIN A TRAY 
Hi-impact Styron 
No. 400 — 21” x 14” x 1%" 





»*e e 

DRI-ALL DISHDRAINERS 
No. 2800 — 17” x 13" x 512” 
No. 3750 — 18” x 15" x 6” 





€xs 


SINK DOUBLE DUTY 





EZ PROTECTORS DISHDRAINERS 
No. 149 — 13%” x 10” Twin Sink No. 109 — 17” x 13” x 3%" 
No. 149 — 16” x 12” Regular No, 119 — 17% x 13% x 4” 


Send for complete Catalogue today or contact our local representative. 


















Sell Fast Uj =) 
Little Space 


Display as a family of 
gadgets in one place on 
peg boards or counter 
bins for fastest self- 
service sales. Serving 
Tongs in many sizes, 
styles. Cheese Slicers. 
Jar Wrenches. Deluxe 
Roast Rack. Skewers 
in all sizes. Lacing 
Pins. Plate Hangers 
Potato Bake Rack 
Broom Clips. Food 
Mixers. Beaters. Many 
other gadgets. 


More than 50 


Kenberry GADGETS =JOHN CLARK BROWN '#< 


Ask your jobber 
ONE MONTGOMERY ST 


GOURMET ROTARY KNIFE 








or write for list BELLEVILLE 9,NVU | 7 
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No. 435 
Corrugated 
Threshold 4” wide 


7 


Forms positive seal for 
temperature control 


— 


snow, dust, insects, etc 


& Heavy gauge, quality 
extruded aluminum 


7 


individually packed in 


lation serews 


Twelve thresholds per 
master shipping carton 


- 


No. 350 


VINYL INSERT 
@ Standard lengths. 
THRESHOLD ". . "79 
3'2 WIDE Others te order 


Manufacturers of 


ALUMINUM HARDWARE 


LUSTRE-LINE PRODUCTS 


\ 53 NORTH 2nd ST., PHILA. 6, PA 
ALUMINUM PRODUCTS Phone: MArket 7.3390 
Want more facts? Circle 473, p. 275 





Eliminates drafts, rain. 


clear plastic polyethy- 
lene tubes with instal- 








An important announcement on 


BOKAY Flower Boxes! 


We’ve REDUCED 
BOAY prices 
We’ve ENLARGED the 

BOFAY \ine 
Yet you retain 
FULL PROFIT 





































e Prices on BO-KAY Fiber- 
glass planters have been re- 
duced. But you will still enjoy 
your full mark-up. 


e Fiberglass Jardinieres, Black 
Iron Planter Stands, Wall 
Brackets and Chain Hangers 
are still big sellers in the BO- 
KAY line. 


FIBERGLASS 

... 18’, 24", 30’, 36” 
Green, White, 

Black, Red 


WE’VE ADDED A NEW LINE 


STYRON 

... 24" and 30 
Green, White, 
Black 


e A new economy line of BO-KAY flower boxes 
molded of high-impact styron has been added. 
In two favored sizes, 24’’ and 30” and in three 
popular colors, Green, White and Black. These 
new planters are priced to retail for only $1.85 
and $2.20. 

This year sell the QUALITY line the line 
that assures customer satisfaction and full profit! 

Order all your planter needs at one time from 
your BO-KAY jobber. If you don’t know his 


name, write us for complete information. 


PLASTIC PRODUCTS 
CORPORATION 


P.O. Box 867 - Cleveland 22, Ohio 


Want more facts? Circle 474, p. 275 
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IMPULSE PROFITS 
from LITTLE SPACE 


SLIPKNOT 
SELF-SERVICE 
WALL DISPENSERS 
ROLL UP 

STEADY 

TAPE SALES 


ot 


TT CCUN 


' 
’ 









49 #01Ls 
a 4o w 


PLASTIC PLAStic 


e.g LLECTRICN 


TAPE TAPE 








SOLD ONLY 
THRU 
RECOGNIZED 
WHOLESALERS F 





Contact your 


ht PLYMRUTH WURRER company 
distributor today Sovibreretetan te 


‘ e 
vita 


PLYMOUTH RUBBER COMPANY, INC. 
QUALITY SINCE 1896 


CANTON, MASSACHUSETTS 





Want more facts? Circle 475, p. 275 
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3 Associations Meet 
At Oct. Convention 


(Continued from page 431) 


the annual president’s ad- 
dress. 
Thomas A. Fernley, Jr.. 


NWHA managing director, 
will report on association 
activities. 

H. M. Davis, president of 


| C. M. McClung & Co., Knox- 


ville, Tenn., will speak on 


'“Complete Coverage.” 


“Promotions for Profit” 


_ will be the subject of Clifford 


P. Palmquist, 


Oz- 


Farwell, 


_ mun, Kirk & Co., St. Paul, 
Minn. 


Joseph Sloss, Jr., Sloss and 
Brittain, San Francisco. will 
talk about “Sales Communi- 


_ cations.” 


| the 


“Managing Sales” will be 
subject of Joe Wood, 
president, Corpus Christi 
Hardware Co., Corpus 
Christi, Texas. 

The Nominating and Res- 
olutions Committees will 
make their annual reports. 

There will be contact ses- 
sions for AHMA at the Shel- 
burne Hotel. 

NASMD meets at 10 a.m. 
in the Hotel Dennis Crystal 
Room. A. B. Lewis, Palmer- 
Donavin Mfg. Co., and 


| NASMD president, will call 
| the meeting to order. 


R. Bruce Wall, NASMD 


| secretary, will report on as- 


sociation activities. 

A panel discussion: “The 
Distributors Look at the Fu- 
ture” will include these 
talks: 

‘*What is Tomorrow’s 
Challenge?” by H. W. Squire, 
president, Tiffin Art Metal 
Co., Tiffin, Ohio. 

“Is the Wholesaler On the 
Way Out?” by Noel E. 
Girard, Girard Steel Supply 
Co., St. Paul, Minn. 

‘Sales Outlets of the Fu- 
ture” by John Y. Petrie, gen- 
eral manager, Famous Fur- 
nace Co., Cleveland. 


‘ITs Diversification the 
Answer?” by John Vorys, 
Vorys Bros. Inc., Columbus, 
Ohio. 

H. Dorn Stewart, presi- 
dent, Barrett Div., Allied 
Chemical Corp., will speak 


on “The Reciprocal Respon- 
sibilities of Distributors and 
Manufacturers.” 

Robert W. Mason, Mara- 
thon Equipment & Supply 
Ltd., Toronto, Ontario, Can- 
ada, will lead a discussion 
on new products and 
methods. 


News of the Trade 








Tuesday— 


Joint session of NWHA 
and NASMD at 10 a.m. in 
Borton Hall, Hotel Dennis. 
Opening remarks will be 
made by NASMD president 
A. B. Lewis. 

Presentation by the 
Awards Committee will be 
made by Lee J. Haines, E. E. 
Southern Iron Co., St. Louis, 
Mo., awards chairman. 

Dean L. C. Lockley, School 
of Commerce, University of 
Southern California, wil] 
speak on “Organizing for 
Greater Sales.” 

“Small Business Here 
to Stay,” is the subject of 
W. B. Stults, staff director, 
Select Committee on Small 
Business, U. S. Senate. 

Irwin H. Such, editor, 
Steel, will speak on “Cur- 
rent Trends in Steel.” 

The AHMA business meet- 
ing will be held in the Shel- 
burne Hotel. 

Speakers are 
Mason, former Federal 
Trade Commission commis- 
sioner; and Dr. Wallace F. 
Wulfeck, William Esty Co., 
Inc. Dr. Wulfeck will talk 
on “The Buzzing in the Ex- 
ecutive’s Bonnet.” Ladies are 
invited to this meeting. 

The annual meeting of 
AHMA will be held follow- 
ing the speakers. 


is 


Lowell 


W ednesday— 

NWHA will hold an open 
session in the Dennis Hotel, 
Borton Hall, 9:30 a.m. 
AHMA members are especi- 
ally invited. President Stiles 
will preside. 

Richard F. Becker, Ohio 
Valley Hardware Co., Evans- 
ville, Ind., and chairman, 
NWHA Committee on Cata- 
logs, will talk on “A Plan 
for Our Catalog Standards.” 

“What About Coopera- 
tives?” the subject of 
H. L. Thompson, Jr., Bost- 
wick-Braun Co., Toledo, 
Ohio, and co-chairman, 
NWHA Committee on Coop- 
eratives. 

A panel presentation: 
“The Distribution Cost of 
Accounting Manual” will be 


is 


introduced by Howard W. 
Price, executive vice-presi- 
dent, Salt Lake Hardware, 


Salt Lake City. The speak- 
ers and their topics are: 

“The Why,” by E. H. 
McLaughlin, Jr., vice-presi- 
dent, Union Hardware & 
Metal Co., Los Angeles. 

“A Blueprint for Greater 
Efficiency,” by Mr. Price. 

(Continued on page 436) 








I’m set for 60. I’m going quality ONLY SOUTH BEND 
with MOTO-MOWER! makes all 3— fibre, folding and English 


doll carria ges! 





Want more facts? Circle 297, p. 275 


ESTABLISHED MFR. REPRESENTATIVE 
CAN HANDLE AN ADDITIONAL TOP LINE 
FOR ILLINOIS TERRITORY. 


e THE PUSH AND "SAVVY" TO PUT 
YOUR LINE ACROSS! 
e FINANCIALLY STABLE! 
PROVEN INTEGRITY AND REPUTATION! a 7 
IMPORTANT FOLLOWING WITH LEADING a 2 
HARDWARE OUTLETS! patel nr ot Papas bot ne 
OUTSTANDING BUSINESS, BANK REFERENCES! quited aque vingt. Fully evv- 
-»-G@U o« 
WAREHOUSE FACILITIES AVAILABLE! Seemed aie 


EFFICIENT OFFICE STAFF! plated. tubular steel handle 
HIGHLY TRAINED MISSIONARY MAN! .. . white spoke wheels and 


white rubber tires. 
SERVING INDUSTRY SINCE 1929 


GEORGE J. STEINE & CO. 


. O. Box 158 Glencoe, Illinois 
Want more facts? Circle 476, p. 275 


THE RELIABLE, ORIGINAL Bee The Model H200 English Hard 

SANITARY LITTER FOR CATS / . Th . J we te tn edhe for 

sity 9 x, Graceful body of Duron n 

Twenty-eight million cat owners in | mi ’ ae " es viehe tat 
U.S. offer you a BIG PROFIT oppor- A ee "~~ “ > 2 yopular ‘baby doll.”’ Blue 
tunity. Kitty Litter is nationally ad- : af x : te with chrome 


, ‘ ° y , | ‘ {1 spreaders. Fenders and 
vertised and already in demand! Stock ha , ' adie are alee chrome 


- ; ; ; " 
up and cash-in locally. al a stated, tabuiee oeel ates and 
Sua 




















AVAILABLE THROUGH vheels 


YOUR DISTRIBUTOR Santa TF cesoasett _ Write for catalog! 
| at 


ie we. 


lowes) Oe) 6 ee | SOUTH BEND TOY | 
| — | EE 


BEN D- ¢ teheeiwwa & 
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FINANCING 


YOU'RE HEADED 
IN THE “RIGHT” DIRECTION 


WHEN 
YOU .. 
USE | 

TALCOTT'S 


Flexible 
Financing 


Plans 


Expand your sales, discount your bills, buy equip- 
ment, expand your plant, have capital for other growth 
needs. Talcott can supply the revolving cash funds 
you need .. . through a flexible financing plan that 
fits your special requirements. Phone, write, or visit 
us for full details. 


Oy wm op eee ee ee eee 


oo aoa, &F 


Ane et 


Se 


Other Talcott Special Financing... 


@ Accounts Receivable (Non-Notification) @ Inventories 
® Machinery & Equipment e instalment & Lease Sales 


@ Factoring (Notification & Non-Notification) 


cott, Inc. 


18564 


“FOUNDED 





NEW YORK 
221 FOURTH AVENUE 
ORegon 7.3000 


DETROIT 
1870 NATIONAL BANK BLOG. 


CHICAGO | 
WOodward 2-4563 


209 SOUTH LaSALLE STREET 
Financia! 6 1444 
LEXINGTON CORPORATION 
Subsidiary 
10 Milk Street, Boston 8, Mass. 
Liberty 2-6264 
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J. R. 8S. CONYBEARE 


Lenox Plastics Elects 
Sales Vice-President 


J. Robert S. Conybeare, 
former general sales man- 
ager, has been elected vice- 
president of sales at Lenox 
Plastics, Inc., St. Louis. 

Paul V. McConnell, for- 
merly with Lenox, Inc., has 
been appointed eastern sales 


manager. 


| Contest Judges Named 


By Devoe & Raynolds 


Devoe & 
Louisville, 


Raynolds Co., 
Ky., has named 


'three judges for the Devoe- 








Bay State Bargain Bonanza 
contest for employees of 
paint dealers. 

They are Philip Salisbury, 
publisher and editor of Sales 
Management; J. W. Par- 
shall, executive editor of 
Building Supply News, and 
William A. Phair, editor of 
HARDWARE AGE. 


News of the Trade 








Committee Discusses 
Self Serve Packages 


Packaging for self service 
merchandising was discussed 
at a meeting of the Self Ser- 
vice Committee of the Hard- 
ware Packaging Committee 
at the Packaging Institute 
offices in New York City re- 
cently. 

Roy D. Connell is chair- 
man of the self service com- 
mittee and presided. 

Ideas discussed concerned 
making packages _ pilfer- 
proof, areas for retail price 
marking, life of the package, 
product visibility, product 
identification and uses, and 
size of the package. 


3 Associations Meet 
At Oct. Convention 


(Continued from page 434) 


“The Proof of the Pud- 
ding,” discussed by U. J. 
Kuhre, executive vice-presi- 
dent, Strevell Paterson Hard- 
ware Co., Salt Lake City; 
W. W. French, Jr., president, 
Moore-Handley Hardware 
Co., Birmingham, Ala.; Mr. 
McLaughlin and Mr. Price. 

Resolutions and Nomi- 
nating Committees will re- 
port, and awards to manu- 
facturers will be made. 

Officers and Executive 
Committee will be elected, 
and the new president of 


AHMA will be introduced. 





Bolens Demonstrations in The Woods 





Demonstrations highlighted the annual two-day sales conference held 
in Port Washington, Wis. to introduce the 1960 line of chain saws 
made by Bolens Products Div., Food Machinery & Chemical Corp. 
John O'Sullivan, product manager of chain saws, is shown operating 
one of the new models. * 








The Liveliest 


Christmas Self-Sellers 


Estwing Unbreakable Tools 


Gift Bored 


Advertised 


World Famous 
Estwing Sportsman's Axe 
Forged One-Piece Head-Handle of Finest Tool Steel 
Unbreakable—Strongest Construction Known EI14A-14 oz. $5.50 


Genuine Sole Leather Grip. Durable in All Weather 
Keen Sharp Cutting Edge E24A-24 oz. 5.85 


Leather Sheath FREE 


Supreme Nail Hammer © Forged One-Piece Head-Handle of Finest Tool Stee! 
, © Unbreakable—Strongest Construction Known 
Choice of Curved or Straight Claw ® Exclusive Nylon-Vinyl Deep Cushion Grip 


E3—14C Curved—List $5.35 ° ee Never Loosen, Come Off or 
E3—16S Straight—List $5.35 


Order From Your Wholesaler NOW! 


Made by the Inventors and World's Only Specialists of Unbreakable Tools 
“Mark of the Skilled’’ 


ESTWING MFG. CO. Dept. HA-9 Rockford, Illinois 
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BRAIDED MAGNELITE “PROTRACTOR” LEVEL 


PICTURE WIRE (am PY | USEFUL 


levels in the 


1 Sa WORLD! 
New “Protractor”’ levels 
IN COILS read in every DIMEN- 


SION ... give drop per 


ON CARDS 


BETTER HOUSEHOLD ft., measure any angle 


HARDWARE SINCE 1|872 'e) ma eles: from 0° to 90°, read 


:205 8 - prtete Sigh aiiiene plumb and level. 13 SIZES—18" to 96" 
J. H. SCHARF MFG. CO. 
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Faster Sales! More Profit! Beane 


top-quality putty that’s packaged for 


WHEN YOU STOCK AND DISPLAY easier handling ... compounded to do 


1001 jobs better. 
WR * Gun and knife grades in ‘2 pints, 


pints, quarts, gallons and 9” cartridges. 


GLAZING, SEALING, NU-PUTTIE CORPORATION 


12110 S$. Peoria St., Chicago 43, Ill. Dept. HWA 


See your OF: | LKING COMPO UND ») Send me your free literature and price lists 
distributor or \ _ all Name 


write direct eet. Sieg" . a ee a «Address 
NU-PUTTIE # = | > a " Ka 


Corporation Be 











Distributor's Name : - 





12110 S. Pecria S$! 
Chicago cea io 





Midwest Distributor: ROO! BOS. MFG. & SUPPLE CO, 
10307 $. Michigan Ave. * Chicage 28, Ii!. 
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RACK UP ROPE PROFITS WITH 


PLYMOUTH’S 
REELRAK! 


It’s a complete rope department in just s7x square 
feet. Sets up ina jiffy, loads in a hurry, and is easy 
to maintain. 

This new Plymouth ReelRak invites customers 
to stop, look and buy. Gives them a choice of four 
or five reels at a glance. 

Best of all, you can put this handsome sales- 
builder to work with an initial order of only $99.95. 
And if your rope purchases total as little as $200 
within 15 months from time of initial order, the 
ReelRak automatically becomes your property. 
Call your Plymouth representative and put the 
ReelRak to work for you today. 


PLYMOUTH 
CORDAGE COMPANY 


Plymouth, Massachusetts 
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News of the Trade 








brief reports of 


MANUFACTURERS SALESMEN 


@ Lamson & Sessions Co., Cleveland—Sterling P. Abbey 
has been named sales manager, Ohio division; R. M. Casey, 
Chicago division sales manager; T. William Kelly, eastern 
district sales manager; R. G. Patterson, Jr., central district 
sales manager. 


@ Bassick Co., Bridgeport, Conn.—William W. Gresham, 
formerly with Henderson, Lindsay & Michaels, manage- 
ment consulting firm, has been appointed a sales repre- 
sentative in South Carolina, parts of North Carolina and 
eastern Georgia. 


@ Dexter Lock Div., Dexter Industries, Grand Rapids, 
Mich.—Charles H. Edwards, builders’ hardware salesman 
in Michigan for 12 years, has been appointed a sales 
representative for Macomb, Oakland, St. Clair and Wayne 
counties in Michigan. 


@ Weller Electric Corp., Easton, Pa.—James F. Coleman, 
formerly an insurance field underwriter, has been ap- 
pointed to the newly-created post of assistant to the mid- 
western regional sales manager, with headquarters in 
Chicago. 


@ Clemson Bros., Middletown, N. Y.—Laurence A. Mc- 
Guirk, former office manager for a manufacturers’ agency 
handling Clemson products, has been appointed sales rep- 
resentative covering metropolitan New York, Long Island 
and northern New Jersey areas. 


@ Millers Falls Co., Greenfield, Mass.—John R. Pochus, 
formerly with the High Line Div., Western Massachusetts 
Electric Co., has been appointed a sales representative in 
the New York-Middle Atlantic sales district. 


@ Goulds Pumps, Inc., Seneca Falls, N. Y.—T. G. Kelley 
from manager, Houston branch, to manager of the newly- 
opened branch office at 1007 Petroleum Tower, Shreveport, 
La. 


@ Screw and Bolt Corp. of America, Pittsburgh—Samuel 
M. Sipe from New York district sales manager to Pitts- 


'_ burgh district sales manager. 





@ Stanley Hardware Div., Stanley Works, New Britain, 
Conn.—Hunter A. Wright from contract sales consultant 
to territorial representative in the southern California area. 


@ Tape Div., Plymouth Rubber Co., Canton, Mass.—Bert 
Nott has been appointed a representative in the Arkansas- 
Oklahoma territory. 


@ Russell and Erwin Div., American Hardware Corp., New 
Britain, Conn.—Wilson W. Fisher from Georgia and Ala- 
bama to Florida. 


@ Borden Chemical Co., New York—Willis Y. Anderson 
central and eastern Tennessee, North and South Carolina 
and Virginia for the Consumer Products Dept. 


@ Everedy Co., Frederick, Md.—Leonard Markow has been 
appointed sales representative to cover Delaware, Mary- 
land, Virginia and the District of Columbia. 


@ Corbin Cabinet Lock Div., American Hardware Corp., 
New Britain, Conn.—Martin J. Walsh, Jr., from Connecti- 
cut to Illinois. 





@ McKinney Mfg. Co., Pittsburgh—Clifford M. Crowley 
to the New York City sales staff. 


@ John W. Masury Baltimore—Robert C. 


Simpson to Maine. 


& Son, Inc., 





DEALERS SELL 


FAMOUS BRAN 


TANDROTINE 


PAINT 
THINNER 


HIGHER MARKUP 
FAST TURNOVER 
PLEASANT ODOR 
NON-IRRITATING 
ECONOMICAL 

LONG LEVELING 


y 


IN BOTTLES OR CANS 
TURPENTINE & ROSIN FACTORS, INC. 


© TuRPiwTint & ROSIR FACTOR 


Want more 


SAVANNAH, GEORGIA 
facts? Circle 485, p. 275 














Patent 
Applied 
For 





ROTO-ALEEN. a 


CLEANING ROTARY ae 


livery Rotary Power Mower owner objects 
to the dangerous and difficult job of clean- 
ing mud and grass from the blade housing. 
Wise owners install a RKROTO-KLEEN 
NOZZLE through the blade housing, connect 
» garden hose, turn on the water, start 
notor and enjoy a thorough cleaning 
» in two minutes Packaged in individual 
transparent cartons, in three color display 
cartons 
For further details on the season's most 
profitable unique and fastest selling ac- 
cessory, ask your jobber or write 


SOLDER-CRAFT, INC. 


503 Amelia St., Plymouth, Mich. 








Want more 


facts? Circle 486, p. 275 





No. G-261 
SELF-CLOSING 
STEEL DRUM 
and BARREL 


FAUCET 


3," LP.T. 
List Price $7160 


eacn 


‘‘The World's most used Steel 
Drum and Barrel Faucet"’ 
Over 10 million are now in use! 


SETTE PRODUCTS COMPANY 


1241 HIGH STREET + OAKLAND 1, CALIFORNIA 
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NEW rureans 


make the difference! 


Wipes Clean 
in Seconds! 


* New 3-Twist Lok-Spin Cap! 

* Draws in Bulk Caulk—Vacuum Fast! 
* Fits All Cartridges Snug! 

* Takes All Standard Nozzles! 


Only “VITAL” makes 
Caulk Guns exclusively 
— completely. From us =: 
you select only the guns : Takes spovied cartridges 
best suited to your cus- -: 
tomers’ requirements — 
shipped to you direct — 
on time ... No need to 


overstock. 
CAULK-MASTER 


Our wide selection of ; or sPoutless cartridges 
both guns and nozzles : 
with all the established 
diameters and lengths, is 
the result of years of ex- 
perience in interpreting 
what the industry requires. 


MAINTENANCE 
Bulk and cartridge gun 


All of the improvements 
on caulking guns are con- 
tinually being made at 


és ” CONTRACTOR'S 
VITAL” where we can * , ) 
; ulk and cartridge gun... 


serve you better than any- : for longer loads 
one else, at lower prices, — 

/ PLANNED NOZ 
and with quality iver 
beyond your 


expectations. 


fag established 1909 
\ FATAL PRODUCTS 
MANUFACTURING CO. 


7504 Quincy Avenue * Cleveland 4, Ohio 
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3 GOOD REASONS 


why Hardware Dealers 
everywhere like to Sell 


@2ykuttie PRODUCTS 


A The only complete line of humidifiers 
for warm air heating systems 


2. More profitable sales due to greater 
product demand 


3. Superior quality construction 


The New “@gkuttic Meee 711 Counter- 
Balanced Humidifier SEs 


Here’s a sure bet to increase your 
sales and profits. The new Skuttle 
Model 711 is installed in vertical 
plenums of any warm air heating 
system easily and quickly. There’s 
no complex mechanism, operates 
with a single orifice. The Model 
711 is shipped completely assem- 
bled for do-it-yourself installation 
if desired. Complete instructions 
and template included in package. 


Write for further details on all models of Skuttle Humidifiers. 


Sakuttle Patented Vapoglas Plates 


Millions of humidifier evaporating plates 
need replacing annually. Increase your 
' profits by using Skuttle No. 489 Universal 
Vapoglas Plates, designed to fit all makes 
of humidifiers. Skuttle Vapoglas Plates 
have been satisfying customers for years. 
Get the best, install Skuttle Vapoglas 
Pieces . « « copied but never equalled. 


Giattieane Electrostatic, Permanent, 


Washable, Lifetime Air — 


Your customers will save; you 
will profit with Skuttle-Aire per- 
manent, washable air filters for 
furnaces, central air conditioning 
systems and room coolers. Re- 
placement costs are completely 
eliminated. Easy to install, easy 
to remove for cleaning. Skuttle- 
Aire light weight filters are avail- 
able in all sizes. And they never 
need oiling. 


You can be sure your customers are getting maximum efficiency 
from any installation where Skuttle-Aire Electrostatic, Perma- 
nent, Washable, Lifetime Air Filters are used. 


Ge kutile MANUFACTURING CO. 


MILFORD, MICHIGAN 


IN CANADA: WAIT-SKUTTLE CO., OAKVILLE, ONT. 


—— 


DEFENSOR 504 HUMIDIFIERS PERMANENT FILTERS 
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| agency business. 
| manufacturers 








News of the Trade 





news in brief of 
MANUFACTURERS AGENTS 


@ E. R. Wagner Mfg. Co., Milwaukee—West Virginia and 
western Pennsylvania to Fred Fleischmann of Pittsburgh; 
Kentucky, Tennessee, Arkansas, Louisiana end Mississippi 
to Charles T. Wheat Co., Memphis; Montana, Wyoming, 
Utah, New Mexico, Arizona, Colorado and the E] Paso sec- 
tion of Texas to Berrett-Spilman-Samson Co., Salt Lake 
City. 


@ A. W. Cullen, formerly editor and manager of Hardware 
Trade, St. Paul, has launched his own manufacturers’ 
He is representing a selected group of 
whose distribution is through hardware 
wholesalers. He will cover the Upper Midwest area. Head- 
quarters are 4828 10th Ave., So., Minneapolis 17. 


@ Synthetic Fabrics, Springfield, Mass.—Idaho, Wyoming, 
Utah, Nevada, New Mexico, Arizona, Colorado and El Paso, 
Texas, to Harry C. Owens Co., Denver; Indiana, southern 
Ohio, Kentucky and West Virginia to Harry Weber, Cin- 
cinnati. 


@ LeFevre Laboratories, Cleveland—Wyoming, Colorado, 
New Mexico, western Nebraska and El Paso County, Tex., 
to Atkinson Sales Co., Englewood, Colo.; Montana, Idaho, 
eastern Oregon and Utah to John Porter, Sa!'t Lake City, 
Utah. 


@ LeFevre Laboratories, Inc., Cleveland—New York, New 
Jersey, Delaware, Maryland, Pennsylvania and District of 
Columbia to Winston & Small, Inc., West Haven, Conn. 


@ Toolkraft 
Stanks Co., 


Springfield, Mass.—Ohio to E. W. 
Ohio, for stationary power tools. 


Corp., 
Hudson, 





anemone Beach Holds bean at Sales Meet 


inet ~<a 
* * Bes ; 


a 


A. O. Wolf (center seated), vice-president and general manager of 
the Hamilton Beach Co., was host at a dinner climaxing the com- 
pany's southern regional sales meeting. Left to right, standing: 
Fletcher Harper, Norman Brown, W. A. Howe, A. C. Moseley, 
W. B. Gassaway, advertising and sales promotion manager, and 
Gene Shields. Seated: Bill Huckins, C. J. Piemeisl, sales manager; 
Mr. Wolf, Clarence Caljour, Dick Holtzman and Herman Thomas. 








DISTINCTIVE and DURABLE 


BOMMER 
APARTMENT LETTER BOXES 


ibe i AS i, i The strongest, most 

| | Ht it nn HI i Nit attractive letter 

Hi AAT it Hi iin boxes on the mar- 

UUM — i ul | ket—heavy welded 

HH} Bi ~ construction — rug- 

= {jiu du — | - | | nN || i ged upper door 

MATT i Wim equipped for in- 

stallation of gov- 

AH i il ' Wit }6€6©ernment§= lock by 

Mh {a ut 1111) & % . q =% Hii) Post Office — rust 

iit No | i = im | | i Wii | i resistant interiors— 

Hine Hi — Hien ioe imal i nit ii =6omitred corners — 3 

Hi = \ iif ) dui a i = oe i to 12 unit sizes for 

nse ni ine iil IANA Li ti ty ae double and single 
pei nA wun mn i r (WIRY . 

inal Wil THAN AB Educ de Ui Mt Wit WH | ima HN iN | row mounting — 2 

unit boxes for 2 

family homes— 

brass, steel and 

stainless steel in a 

variety of finishes. 


‘Mu a ut iH 


BOMMER 


SPRING HINGE CO. INC. 
PIONEERS OF THE SPRING HINGE INDUSTRY 
EXECUTIVE OFFICE AND PLANT: LANDRUM, & C. 


Sales Offices and Warehouses 


263 Classon Ave., Brooklyn, N. Y. 
180 N. Wacker Drive, Chicago, Ill. 


Want more facts? Circle 490, p. 275 














NOW IN THIS NEW SELF-SELLING 
BUBBLE-PACK DISPLAY CARD 


“TILETTE” LIQUID 
® LIQUID PORCELAIN GLAZE 
PORCELAIN CT V4 4 A fast seller since 1925. 


Repairs chipped porcelain 
quickly, easily, permanent- 
ly Stays white; water- 
proof. Ready to use; dries 

“on SINKS, BATHTUBS, REFRIGERATORS quickly. See how this new 
and all Porcelain Items where pack with handy brush 
Heat is Not Subjected to Surface will boost your sales. 





As YOU ™. 


Order now. _ a a 8 — es * s® 


Ask Your Jobber or Write 


Everyone uses them in their home and the 


TILETTE 
CEMENT CO., INC. 


401 LAFAYETTE ST. ‘ 
NEW YORK 3, N. Y. The first thing you must do is have a 


replacement business is bigger than you think! 








ine, st i l d display it. It’ 
Want more facts? Circle 491, p. 275 good line, stock it amply and display it. It’s 


carrying a complete line that counts. 





Reichert Long Service Plastic and Solderless 
Copper Floats, and Spin-Seat* and Rite-Seat* 
Tank Balls usually ‘‘sell on sight.’’ 


Every float is individually inspected, tested 


instead of ‘Piece-Meal” au 


and guaranteed leak-proof, and every tank 
Here’s modern merchandising in staple, 





small-unit merchandise. Save extra 
handling... build up the sale automat- 
ically. Washers are pre-counted, ma- 
chine-packaged. Only Wrought Washer 
makes KLIP-PAC! All standard sizes, 
3/16” to 5/8” 


ORDER FROM YOUR JOBBER. 
WROUGHT WASHER MFG. COMPANY 


The World's Largest Producer of Washers 
2218 SOUTH BAY STREET ° MILWAUKEE 7, WISCONSIN 


Want more facts? Circle 492, p. 275 





ball guarantees positive closing. There are 
styles, shapes and sizes for every requirement. 
Stock them all. : sQuest. 


“TRADE MARK 
REGISTERED 


THE REICHERT FLOAT & MFG. CO. 


Smead Ave. Toledo 6, Ohio 
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MIRACLE TUB-CAULK 


SENSATIONAL 
FREE GOODS’ 
OFFER FOR LIMITED TIME 


YOU MORE THAN DOUBLE YOUR MONEY! 











YOUR SPECIAL BONUS PACKAGE CONTAINS: 


1 display 100T (6 Tubes 4'/2 oz. Tub-Caulk) 








2 extra 4% oz. ($1.00 retail) Tubes... FREE 
8 Tubes 4% oz. Tub-Caulk sells for $8.00 
costs you $3.60 





YOUR PROFIT 


*4.40 


A SENSATIONAL 


3% 


PROFIT 








a sensational 55% profit on Tub-Caulk. 
Reported by store after store as their fast- 
est selling item. Customer acceptance and 
enthusiasm for Tub-Caulk increasing! 


YES, 





Easy-to-use nozzle for neater, faster Tub- 


Caulk application! 
Dramatic, eye-arresting display. 


PLUS 


APPLIES LIKE TOOTHPASTE. STAYS BRIGHT, WHITE FOREVER! ie hamatramm | 


BACKED BY BIG ADVERTISING CAMPAIGN! 











MIRACLE ADHESIVES CORPORATION 








250 Pettit Avenue, Bellmore, Long Island, New York 
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BART J. McCLOSKEY 


Rubbermaid Appoints 
Sales Program Manager 


Bart J. McCloskey, former 
general sales manager for 
Buckeye Aluminum Div., 
Mardigian Corp., has _ been 
appointed to the newly-cre- 
ated position of manager of 
sales programs for Rubber- 
maid, Inc., Wooster, Ohio. 

Mr. McCloskey will work 
on specialty programs with 
hardware wholesalers. 


Clock Company Formed 
By W. K. Sessions, Jr. 


The New England Clock 
Co., Old Farmington Vil- 
lage, Farmington, Conn., has 
been organized. 

The company soon will 
bring out a highly styled 
line of electric, spring drive 
and battery-operated clocks 
at a suggested retail price 
of $12.95 to $49.50. 

William K. Session, Jr., 
third generation of a family 
connected with clock manu- 
facturing, is president. Nils 
Magnus Tornquist, formerly 
with General Motors and 
General Electric, is vice- 
president. 


Columbus Coated Names 
New Division Manager 


Charles R. Traphagan, 
former New York manager 
for Columbus Coated Fabrics 
Corp., has been appointed 
divisional manager of con- 
sumer products. 

Bennett E. 


sales 


former 
suc- 


Nau, 
representative, 
ceeds Mr. Traphagan. 


Ray Burns Appointed 


Ray Burns has been named 
distributor sales manager at 
Lamson & Sessions Co., 
Cleveland. 


News of the Trade 





Walter Cartun Heads 
GE's Miniature Lamps 


Walter P. Cartun has been 
appointed general manager 
of the General Electric Min- 
iature Lamp Dept., Nela 
Park, Cleveland, Ohio. He 
succeeds Kenneth G. Reider, 
who has retired but who will 
remain in a consulting ca- 
pacity. 

Mr. Cartun joined GE in 
1939 as an engineer and his 
most recent position was 
manager of GE’s’ lamp 
equipment operation in 
Cleveland. 

Mr. Reider retired after 42 
years’ service. He joined the 
firm as a chemist in 1917. 
After holding several admin- 
istrative positions, Mr. 
Reider became general man- 
ager of the Miniature Lamp 
Dept. in 1955. 


Bulman Establishes 
New Division Offices 


Bulman Corp., Grand Rap- 
ids, Mich., has set up two 
new divisional offices. 

One new office is in Den- 
ver and will serve Colorado, 
Montana, Idaho, Wyoming 
and New Mexico. Orville 
Greenman will manage this 
office. 

The other office is in At- 
lanta, Ga., to serve Georgia, 
North Carolina, South Caro- 
lina and part of Virginia. 
Joseph Cohn is manager of 
this office. 


Ekco Products Buys 
Berkeley Industries 


Ekeo Products Co., Chi- 
cago, has purchased Berke- 
ley Industries, closet acces- 
sories manufacturer. 

The Jersey City, N. J., 
firm will be operated at its 
present location as an Ekco 
division. All operating per- 
sonnel with the firm will be 
retained. 


Cory Buys An Iro Div. 


Cory Corp., Chicago, has 
acquired all assets of the 
Electronic Air Purifier Div., 
Iro Mfg. Corp., Philadelphia. 
Genii electronic air purifier- 
deodorizers previously manu- 
factured and sold by Iro will 
be added to Cory’s line of 
scientific air treatment appli- 
ances. 





GARDEN AND 
HAND TOOLS 
FROM JAPAN 


$ : 


-\ 
7. me. MCI NUMBERS 


“DO-IT-YOURSELF” & edioes 
FIELD i 7 


SOLD TO WHOLESALERS 
ACROSS THE NATION 





VISES AND HACK 

SAW BLADES 

FROM ENGLAND 
EE 


ABRASIVES FROM NORWAY 


JAMES S. BAKER /Imports /CO. INC. 


311 CALIFORNIA ST., SAN FRANCISCO 4, CALIF INQUIRIES ‘am 
The West's Largest Importers of Hand Tools INVITED 
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spa DOES IT AGAIN! “SAFE” black hammered, rustproof 


| aluminum numbers assure a lifetime 
hatfoot | NEW, ATTRACTIVE - of customer satisfaction — just show 
quip _| PRINTED POLYETHYLENE s f t iW 

2 | PACKAGE | | em to sell ‘em. 


means increased sates and more steady 
profits at no extra cost to you! 














DISPOSABLE VACUUM | @® Rugged green, black and white display 
CLEANER DUST BAGS | box retains its eye appeal for many, 
for TANK, Made to standard | | many months. 

specifications | 
aieer in high quality | | Requires only 944” x 13” of counter space. 


filter paper 





| DUSTPAK LTD., Inc. Dept. 6, 205 N. 7th St., Bkiyn 11, N.Y. F | : Refill stock is immediately available; spec- 
: ify ALH 2880-1D. 
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Weighs 4% Ibs. 
; > | | 100 numbers (10 each, “1” thru “0”); spec- 
C O L W R E gg i ify ALH 2880D-1D for display with numbers. 


Suggested retail price: 


by \ 4 21¢ each. Total value: $21.00. 
TATE —— | i Display is free. 

GALVANIZED | You pay only for the numbers. 

BETTER HOUSEHOLD COPPER a 


HAROWARE SINCE 1872 BRASS | | Order From Your Jobber 


BULL DOG col wire = BLACK 
SAFE PADLOCK AND HARDWARE CO. 


E. H. TATE CO. © 251 CAUSEWAY ST. © BOSTON, MASS. | LANCASTER, PA. 
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“DEMAND GENUINE 


FOR THE DRY WALL CRAFTSMAN 





TOOL HOLDER 


Fine leather and 
copper riveted. Holds 
every tool you need 
No. 832 Price $6.00 


TOOL POUCH 


Fine leather and 
copper riveted. Holds 
every tool you need 
for the job, plus an 
accessory pocket. 

No. 812 Price $5.00 


NAIL BAG 

Soft leather, riveted 
for long life, round 
bottom, big belt 
loop, with double 
pocket for tape, knife 
or cigarettes. 

No. 831 Price $3.50 


NAIL BAG 


Without pocket tor tape. 


No. 833 Price $3.00 


TRU-GUIDE MEASURING AID 


Slides to a perfec 
Fits any 34” tape. No. 


STEEL “WHITE” TAPE - %” 


A 


CALIBRATED T-SQUARE 


Anodized. Heat- 
treated aluminum. 
Big numbers for 
measuring and cut- 


' ting. Blade full 2” 


wide x 47% long. 
No. TS-31 Price $9.00 


HAMMER 


Striking face com- 
presses board into 
perfect dimple for 
easy “filling” with no 
bruising or defacing. 
Chrome-Moly Steel. 


UTILITY SAW 


Cuts wood, masonite, 
wallboard, etc. Extra 
Heavy blade, sharp 
point for penetration 
without pre- drilling. 
No. US-71 Price $1.95 


OLL LIFTER 


For lifting boards 
against wall; rolls 
forward, lifts holds. 
No. RL-42 Price $3.50 


CIRCLE CUTTER 


Cuts sharp round 
holes up to 12’'dia. 
Set to desired size— 
one turn of handle 
and circle is cut. 

No. AC-31 Price $4.00 


mgt 
t measurement and holds. 
TG-51 


Price $.60* 
TRU-CUT “TAPE TIP” 


Slot keeps knife in 
positive position, 
makes cuts faster, 
No. TC-61 Price $.60* 
*Or two for $1.00 


Giant king-size 12’ long. No. WT-12 Price $3.00 


WALLBOARD TOOL & EQUIPMENT CO. 


1708 Seabright Avenue, Long Beach 13, California 
See Your Local Dealer — If not available, order direct. 
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| Hightstown, N. J. 
| space will cost $25. each. 


Hill 





E Z Paintr Displays 
New Items at Meeting 


A merchandiser unit to 
promote rollers for interior 
and exterior painting was 
presented to 50 sales repre- 
sentatives of E Z Paintr 
Corp. at its annual sales 
meeting last month in Mil- 
waukee. 

The merchandiser, known 
as “Pride,” has most popu- 
lar type covers mounted on 
a backboard with explana- 
tions of use and prices. The 
E Z Paintr roller and paint 
selector wheels is mounted 
on the top. 

A new line of industrial 
paint rollers, for profes- 
sional painters and decora- 
tors, was shown at the meet- 
ing. 


Medalist Salesmen 
Attend Conference 


“Tell and Sell the Complete 
Medalist Story” was the 
theme of a recent two-day 
sales conference sponsored by 
Medalist Hardware Div., Na- 
tional Lock Co., Rockford, 
Ill., for salesmen represent- 
ing 23 states. 


| Ringman Gets New Post 
At National Can Div. 


Arthur J. Ringman, south- 
east district sales manager, 
National Can Corp., has been 


| elected assistant vice-presi- 
| dent and was appointed sales 


manager of the Atlantic di- 


| vision. 


Lawnmower Dealers 
Chapter 1 of New Jersey, 


| National Lawnmower Deal- 
ers Assn., will hold its 

| . 

| fourth annual field day Oct. 


7 at the V. F. W. grounds, 


Booth 


Beverages and food will be 
available on the grounds for 


| the rain or shine affair. 


Janney Show Sales Up 


Business was brisk at the 
recent Toy and Gift Christ- 
mas Mart of Janney, Semple, 
& Co., Minneapolis 
wholesaler. Janney president 


_L. M. Hatfield reported that 
| dealer orders ran 15 percent 


ahead of the 1958 show 


| figure. 


News of the Trade 





News About Dealers 





(Continued from page 432) 


Sylvan Grove, Kan.— 
Leach & Naegele are the 
new owners of the RODRICK- 
MINEAR HARDWARE AND FUR- 
NITURE BUSINESS. Mrs. Della 
Rodrick became the owner of 
the buildings housing the 
Leach & Naegele firm and 
they became the owners of 
the buildings housing their 
new business. 


Jamestown, N. Y.—PROBST 
HARDWARE, INC., is moving 
into the Wellman Building 
during September. The firm, 
owned by Mr. and Mrs. 
Henry W. Larson, will be lo- 
cated at 214 Cherry St. and 
will occupy more than 10,000 
sq ft of floor space. 


Hagerstown, Ind.—John 
L. Cartmell has bought 
HAGERSTOWN HARDWARE 
from his mother, Mrs. D. L. 
Cartmell, who has owned the 
store since her husband’s 
death in 1955. Mr. Cartmell 
will continue as Diamond 
Chain representative. Harry 
Walker will remain manager 
of the store. 


Orangevale, Calif. — Ray 
Mecchi has recently opened 
the PIONEER HARDWARE in 
the new building in the Fol- 
som Shopping Center. Park- 
ing facilities are provided in 
the front and rear. The new 
store that will carry a gen- 
eral line of hardware, paints, 
garden supplies and _ tools 
and materials for do-it-your- 
self enthusiasts. 


Ash Grove, Mo.—Mr. and 
Mrs. Lewis Holly have 
bought the ROZELL Harp- 
WARE STORE owned by Mrs. 
Lucille Rozell and Virgil Fu- 
gate. Mr. and Mrs. Orvel 
Cook, managers of the store, 
will remain with the firm. 


Sumner, Wash. — The 
HOME TOWN HARDWARE, for- 
merly owned by Mr. and 
Mrs. Geter Stokes, has re- 
opened under the manage- 
ment of Mr. and Mrs. Jerry 
Ludden, the new owners. 


West Chicago, Ill.—George 
Deyo has been named man- 
ager of the WEsT CHICAGO 
HARDWARE store. He replaces 
Jack Murphy who will soon 
open his own hardware store 
on E. Main St. 





EASIEST ACTION 


__ TOUCH SWITCH ON THE MARKET MV uy / Tt l pli V4 
your rental 
prospects 














U.S. Pat. No. 2,820,113 - other patents pending - foreign patents applied for 


fits standard outlet boxes and plates 
for fast replacement of old switches 
* measures just 1’' in depth for easy installation 
© needs no special wiring 
* rated 15A-120-277V - single or double pole, 
3 or 4-way models - brown or ivory button 


Of all touch-action switches, Touchette requires the least a- 
mount of pressure to actuate — yet it is the least expensive 
touch switch on the market. Easily installed, it's ideal for 
replacement. (Perfect for new homes, too.) 


ie) Fi a 
~~ dal / : Here’s a new rental machine that does the work of 2 for the price of 1. 
. oeare anufacturing co., inc., dept. HA, emmaus, pa. Converts from floor maintenance work to rug scrubber in only 3 minutes 
Want more facts? Circle 499, p. 275 


... greatly increases rental possibilities. The JW12 rents for 











@ Floor polishing, waxing, buffing, scrubbing, steel wooling 


new CAMPBELL-HAUSFELD |--——anennet 


All these uses give you prospects for sales of wax, floor stain, steel wool, 


PAI NT S oe RAY re U N & | shampoo, and many other items. 


= 
Conversion from polisher to scrub- 4 7 
ber is quick, easy job—you or customer 
can do in 3 minutes. Yet, the new multi- 
purpose Holt JW12, with tank, shampoo 
brush and all other attachments, actu- 
ally costs less than competitive, one- 
purpose scrubbers. Makes big hit with 
customers (especially women) because 
it handles easily, stows between car Attachment for adjusting 
seats, gives floors, rugs and carpets brush to deep pile 


, ir of professional care. For full st of rugs and carpets. 
Here’s the truly complete line . . . bleeder and pralped aprisutenaeadiny ee g P 


non-bleeder types . . internal and external mix on this easy-to-rent Holt JW12, mail 
. . pressure and siphon feed! coupon now. 


30 


SALES AND SERVICE CENTERS IN MAJOR CITIES. 


¢ Rugged lightweight alloy construction : 
¢ Balanced-comfort pistol grip handles | . | | fy MANUFACTURING CO. 
e Easy adjusting turn controls | : BETTER FLOOR MACHINES 


¢ Adjustable spray width controls FOR MORE THAN 30 YEARS 
¢ Simple cleaning and servicing 
669 - 20th St., Oakland 12, Calif., or 272 Badger Ave., Newark 8, N. J. 
Offer 9 precision models ranging from Home 
Workshop type to Professional and Hi-Production 
Models. Write today for Bulletin SG 200! 


HOLT MFG. CO. Dept. P? 
669 - 20th St., Oakland 12, Calif., or 272 Badger Ave., Newark 8, N. J. 


Please send me details on Holt JW12 for rental use. 


The Campbell-Hausfeld Co., 215-1 Railroad Ave., Harrison, Ohio NAME POSITION 








FIRM 





CAMPBELL-HAUSFELD 


Want more facts? Circle 500, p. 275 Want more facts? Circle 501, p. 275 
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News of the Trade 





Making back space pay off 





Dealers Latch Onto Bonus Profit By Making 
Back Rooms and Yards Contribute to Sales 


Back rooms and back make sales in the back room. 
vards can be stock areas and Carlisle Hardware has 
sales areas at the same time. converted its big back fence, 
This has recently been and even the curb, into sign 
proved again at Blomberg areas to boost interest among 
passersby. The Carlisle back 





Hardware, Denver, Colo., and 





yard is used for display and 





v ; ’ ~* . 

: arcane ene: GHSTs, sales of bulk items that are 
Springfield, Mass. too big to fit indoors. 
As the pictures show, Both stores report sales 
Blomberg’s uses a big sign increases from this exploita- 


in the front of the store to tion of back areas. 


H-60 $2.39 List 


baud 


ne 





98 List 








Carlisle's backyard playland is a hit with the kids. 


A PARKER HACK SAW 
for any day in the week 


Your customers will appreciate the extra fea- 
tures of Parker Hack Saws. They saw easier, 
hold blades more rigidly, stand the roughest 
use, are more comfortable to hold, and are fully 
plated against rust. 





+ ay 5 Bak 


Offer a full choice — with a Parker Hack Saw | (ec SW SCREEN ¥ 
to fit every purpose and every pocketbook. Ve Lewes 


| sn 3 : 
Manufacturers of World-Famous Trojan Saw Blades and Frames 





Piss shert KA 


ia 


gett! “ft ‘ied feo 


noe Huth IR LNSEED cit MIN TWNNER 


PARKER MANUFACTURING CO. 


WORCESTER 1, MASS., U.S. A; 











This sign at Blomberg Hardware is a steady salesmaker. 
Want more facts? Circle 502, p. 275 
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Only HOWARD has it 


“SLIDE-PAK” 
POWER TOOL BRUSHES 





Heavy Duty Closer 
for heavier doors 


ithout the danger of leakage—‘“no 
brackets available. Ask your hard- 


re assures precision air control. Heavy 
al shock absorber checks door at 90°. Positive locking device 





ave fast latching feature. All Ideal closers avail- 


able with or without protector chains. Inswinging 


es Ideal door closers lifetime lubrication. Cylinder 
ware supplier for catalog sheets and prices. 


Wire wheel and cup brushes fit all power tools. 
Slide-Pak slides open for shopper inspection 
. closes securely. 
Full 40% dealer profit. 
Unconditionally guaranteed. 


Quality-made in U.S.A. 


action of hydraulic closer w 


Send for illustrated catalog. 


HOWARD HARDWARE PRODUCTS, INC. 


t':wark 8, New Jersey 





Want more facts? Circle 503, p. 275 





“NS ‘47 
=~ 


™~ 


LATCHES ® OILITE BEARING HINGES © CLOSERS © CHAINS © SASH ADJUSTORS® PUSH BARS QUIK! WINDOW CONTROLS 


with neoprene “O” Ring under constant pressu 


Duty Closer provides 
holds door open. Standard closers h 


> 
bo 
@ 
bo 
a 
= 
es 
~ 
oS 
Y 
‘S 
es 
S 
oe 
Y 
— 
= 
v 
_ 
a4 
= 
= 


bounce” closing. Intern 


Welz, ie Hp wlly, 
‘ o* 4 
~ ~ 4 
~ 4 








| I 
Tht 


bi 1M} | 
WRIGHT ri 
ane? FLOWER FENCE 


Here’s a brand new idea in garden 
protection—a sure-fire opportunity for more “‘bloomin’ 
profit’ next spring and summer. Modern WRIGHT 
Flower Fence, with wide “see through” openings, 
easily adjusts to up-and-down-hill garden levels and 
irregular garden shapes. Can be used also for shrub 
supports, arbors and trellises — easy to install and 
remove. Comes in 50 ft. rolls with eye-appealing 
“self-seller” labels — 19” high with 4” built-in stakes. 
Welded construction. 


G. F. WRIGHT STEEL & WIRE CO. 
WORCESTER 3, MASSACHUSETTS 


Your most dependable source of supply for 


Industrial Wire Cloth ¢ Woven Wire Lath @ Hardware Cloth 
Welded Wire Fabric © Wire Strand © Hexagonal Netting @® 
Gutter Guard © Packaged Galvanized Wire e@e@® 
Want more facts? Circle 504, p. 275 Want more facts? Circle 505, p. 275 
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IDEAL BRASS WORKS, INC. ’°° §*°' 5TH STREET, ST. PAUL 1, MINNESOTA 
2 
* 


lubricated for 10 years 


ae md 


— 


closers for storm and 
combination doors 


e) 
eh ded = 





ideal 








Buffalo-Eclipse Div. 
Relocates in Illinois 


Buffalo-Eclipse Corp. will 
transfer operations of the 
Penberthy Mfg. Co. division 
from Detroit to expand man- 
ufacturing facilities in 
Prophetstown, Ill. this 
month. 

Production, supervisory, 
engineering and sales _ per- 
sonnel are jncluded in the 
move. The Penberthy brand 
name and company identity 
will be continued. 

Manufacturing and operat- 
ing facilities will be known 
as Prophetstown Mfg. Div., 
Buffalo-Eclipse Corp. 


Ex M-W People Keep Up 
Contact in Alumni Club 


A club composed of ex- 
Marshall-Wells employees is 
being formed in Minnesota. 
Purpose of the club is to 
maintain past acquaintances 
and to provide a_ contact 
point for ex-Marshal!-Wells 
people seeking to relocate. 

The group is called the 
‘*Marshall-Wells Alumni 
Club,” and is open to former 
M-W employees and 
owners. 

Further 


store 


information 
the club can be _ obtained 
from Gene Mills, 4805 Wil- 
ford Way, Edina 24, Minn. 


on 


Buch Becomes Division 
Of Moto-Mower Inc. 


Dura Corp., formerly De- 
troit Harvester Co., Detroit, 
has purchased the plant and 
business of Buch Mfg. Co., 
Elizabethtown, Pa. 

The business formerly con- 
ducted by Buch will be oper- 
ated division of Moto- 
Mower Inc., Richmond, Ind.. 
a Dura Corp. subsidiary. 


as a 


Plastics Firm Bought 


Franklin Plastics, Ine.., 
Franklin, Pa., has purchased 
Gulfstream Plastics, Ince., 
Hialeah, Fla. Opereting per- 
sonnel will Dixon P. 
Downey, president; Robert 
J. Litzinger, vice-president 
and resident general man- 
ager; and Charles W. Mitch- 
ell continuing resident 
sales manager. Gulfstream 
will be operated as a wholly- 
owned subsidiary of Frank- 
lin. 


he 


as 
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OBITUARIES 











VERN T. TOUCHETT 


Vern T. Touchett 


Vern T. Touchett, 50, 
founder and president of the 
E Z Paintr Corp., Milwau- 
kee, died suddenly Aug. 18 
in Mount Sinai Hospital, 
Milwaukee. He started the 
business in 1947 with three 
brothers, including Robert L., 
executive vice-president of 
the firm. 


Harry S. Warren 


Harry S. Warren, 64, man- 
ufacturer’s representative 
for Gilbert & Bennett Mfg. 
Co., Georgetown, Conn., died 
Aug. 22 after a long illness. 
He had represented the firm 
for more than 30 years. 


John E. Gehring 


John E. Geh ing, purchas 
agent for Samuel Me- 
‘night Hardware Co., Pitts- 
burgh, Pa., wholesa'er, died 
of a heart attack Aug. 25. 
Mr. Gehring joined McKnight 
in 1949. He had been a 
hardware dealer in Pitts- 
burgh for 15 years before 
that. 


ne 


George M. Morehart 


George M. Morehart, 85, 
owner and operator of the 
Fowler Hardware and Furni- 
ture Co. for many years, 
died Aug. 9 in Pioneers Me- 
morial Hospital, Rocky Ford, 
Colo. 


Robert W. Gates 


Robert W. Gates, 49, owner 
and operator of Port Alle- 
gany Hardware, died sud- 
denly July 25 of a heart at- 
tack at his Port Allegany, 
Pa. home. 


F. A. Johnson 


F. A. Johnson, oper- 
ator of the Copeland Hard- 
ware Co., Copeland, Kans. 
died Aug. 5 in Trinity Hos- 
pital. 


gh) 
io, 


Elmer Huggett 


Elmer Huggett, 79, former 
president of V. C. Wattles 
Hardware Co., Battle Creek, 
Mich., died Aug. 13. He had 
been a partner in the firm 
for 43 years until his retire- 
ment in 1956. 


J. F. Orchard 


J. F. Crehard, 69, former 
partner in Orchard Broth- 
Implement and Hard- 
Co., Warwick, N. D., 
D., hos- 


ers’ 
ware 
died in a Fargo, N. 
pital recently. 


C. Robert Fay 

C. Robert Fay, vice-presi- 
dent of the Paint Div., Pitts- 
burgh Plate Glass Co., Pitts- 
burgh, Pa., died July 19. 


William E. Crow . 

William Edgar Crow, 73, 
hardware store owner, died 
Aug. 4 at his home in Ma- 
chias, N. Y. 


Clifton W. Crain 

Clifton W. Crain, 73, 
hardware dealer, died Aug. 1 
at his Ft. Seott, Kans., 
home. 


Raymond L. Mook 


Raymond L. Mook, 67, 
hardwareman for more than 
50 years, died Aug. 4 at his 
Delmont, Pa. home. 





Benson’s of Moorhead, Minn. Will Convert Creamery to Store 














Here is an artist's drawing of the new Benson's S & Q Hardware Store, Moorhead, Minn. Owner, 
Arvid Benson purchased a creamery building on Main Ave. and plans to convert the structure into a 
modern 32,625 sq ft self serve hardware store. The building is 225 x 145 ft with a 30,000 sq ft selling 
area and a 100 x 150 ft parking area. Plans call for a 7500 sq ft lawn and garden section, large ap- 


pliance center and expanded sporting and marine goods departments. 


448 «© HARDWARE AGE, September 10, 1959 








A report in pictures of events in the trade 
HA Photo Angles 


ye 


ay 
* ir. 


fe a Array Sle Confrence 


Hyde Mfg. Co. celebrated its 85th Anniversary recently with a sales conference at the main office at Southbridge, Mass. Plans for the 
1960 campaign, the 85th anniversary year, and highlights of the company's history were features of the two-day event. Antique auto- 
mobiles in the picture were restored by R. U. Clemence, president of Hyde. The cars are a 1930 Ford Roadster and a 1922 Franklin Sedan 


Thirty-three representatives met recently for a 3-day sales meeting at the Eagle Electric Mfg. Co. offices in Long Island City, N. Y. Rep- 


resentatives shown, left to right, front row: S. Bayne, |. Brill, R. A. Harris, B. F. Fagan, S. B. Kluger, vice-president and general manager; 
L. Ludwig, president; S. J. Atkin, sales manager; M. Gish, C. B. Miller and R. Gusky. Second row: W. Cohen, L. Cohen, L. Barker, J. Lud- 
wig, R. J. Bork, A. W. Hirshman, M. Levin, D. Niemann, B. Macfadden, F. W. Kirk and S. Farber. Rear: L. Arnstein, D. A. Stromberg, 
R. J. Keely, Jr., R. J. Griffiths, R. J. Carrano, T. F. Cotter, F. E. Hopper, J. Popkin, L. Haldy, J. M. Tuite, E. T. Taber and M. Carlin. 
Representatives not shown are A. L. Ehlers, H. Hoback, R. Madama, |. Popkin, |. R. Reid, S. Simon, F. Snyder and F. E. Staible. 
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Classified Opportunities Section 





Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 


Set solid, maximum 50 words......... $5.00 
ach additional word......... 10 
Positions Wanted 
(Special Rate) set solid, maximum 
I oct ee re a ae 2.00 
Each additional word .05 


Allow Seven Words for Keyed Address 
or Your Address 





BOXED DISPLAY AD RATES 
$8.00 per column inch 
5%, discount allowed for 4 or more con- 
secutive insertions of Boxed Display Ads. 


Cuts or special borders not accepted. 
Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 
Chestnut & 56th Sts., Philadelphia 39, Pa. 


CLASSIFIED ADVERTISING RATES 


NOTE: Samples of merchandise, literature, 
catalogs, etc., will not be forwarded to box 
number advertisers, unless accompanied by 
sufficient postage for remailing. 


No agency commission allowed. 


HARDWARE AGE is published every other 
Thursday. Classified forms close weeks 
prior to publication date. 


Remittance must accompany order in form 
of check or money order, payable to HARD- 
WARE AGE—Classified Section, not currency 
or stamps. 











Representatives Wanted 





Representatives Wanted 


Representatives Wanted 








WANTED 
MANUFACTURERS’ 
REPRESENTATIVES 


now calling on Hardware Trade in 
all states to represent prominent 
adhesive manufacturer. Full details 
in first letter, please. 


Box 901, e/o HARDWARE AGE 
Chestnut & 56th Sts., Philadelphia 39, Pa. 








HARDWARE SALESMEN 


Calling on retail hardware and lumber 
yard dealers, also plumbing and electrical 
supply concerns (one size Screw Anchor 
fits all screws and designed for all tvpes 
of walls High (‘ommission Protected 


territory te qualified salesmen 


FITSALL SCREW ANCHOR 
473 S. Franklin St.. Hempstead, New York 








TOP SPRINKLE MINDER 


Promises to be one of the hottest new garden tools in 
1960. This is an amazingly new patented garden item 
We are now preparing for national] distribution and 
need top reps to contact jobbers and exclusive distribu- 
tors nny for our literature and state all your 
particulars 


Sprinkle Minder Div. 
4120 W. Greenwood, Skokie, 





Illinois 








EXCLUSIVE 
open tor 
placement 
sale 
utors 
out ot 


AG E, 


PROTECTED 
nationally distributed 
plumbing specialty 
to plumbing supply houses; hardware distrib- 
and retailers. Unique demonstration sells 8 
10 on first call. Box 123, c/o HarpWare 
Chestnut & 56th Sts., Philadelphia 39, Pa. 


PAINT 
packaging, 
pli 1) 5, 





TERRITORIES 
unique water re- 
item package for 


SALESMEN 





WANTED: Modern 
exclusive labels, point of sale dis- 
advertising help, aggressive merchandising 
al four top quality lines promotionally priced to 
sell from $2.55 to $4.95, leaves competition far 
behind. Top commissions, exclusive territories 
with established business, modern factory and 
laboratories and sympathetic management assure 
you a bright future. Non- conflicting sidelines 
acceptable. Write full particulars in strict con- 
fidence. Box 908, c/o Harpware Ace, Chestnut 
& 56th Sts., Philadelphia 39, Pa. 





ESTABLISHED MANUFACTURER OF 
PLASTIC Garden Hose and Sprinklers, Lawn 
Edging, Storm Windows, Weatherstrip, Drop 
Cloths, Tarpaulins, Floor Matting, Shelf Lining, 
Polyethylene Garment and Household’ Bags, 
wants aggressive representatives. ‘ast moving 
lines and ' dependable service. Advise territories 


covered; lines carried. 


Reliance Plastic 
ical Corp., Paterson 26, N 


& Chem- 
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Paint Brush Salesman 


World's largest Direct - To - Dealer 
Manufacturer of Paint Brushes has 
lucrative territory open. 

We want the outstanding sales pro- 
ducer now calling on Paint, Hard- 
ware and Lumber Dealers. The 
long-established and large sales 
volume we now have is your guar- 
antee of substantial commissions. 
We want you if you can deliver. 
This is on opportunity of a life 
time for a top notch Manufac- 
turers Representative now doing a 
successful Sales job. 

The prestige of our line is known 
to all buyers. We have been sell- 
ing to Paint, Hardware and Lum- 
ber Dealers for over 60 years. Very 
seldom is an outstanding line such 
as ours available to a Manufac- 
turers Representative. 


Write DAVID LINZER & SONS, INC. 
10 Astor Place, New York 3, N. Y. 








NATIONAL MANUFACTURER 


of good quality, competitively priced paint 
brushes, has several protected territories avail- 
able. Top commission, all shipments prepaid. 
Splendid opportunity for the right men. State 
full eo in first letter. 


x 710, c/o HARDWARE AGE 
chee & 56th Sts., Philadeiphia 39, Pa. 














~ MANUFACTURERS’ REPRESENTATIVES 


wanted to handle line of top quality French made 


pipe die stocks and pipe tools such as vises, cut- 
ters, wrenches, benders, etc., on exclusive dis- 
tributor basis. Reply giving experience, lines 
handled, type of clientele and credit references. 
Box 833, c/o HARDWARE AGe, Chestnut & 56th 
Sts., Philadelphia 39, Pa. 





PROTEC TED TERRITORIES AVAILABLE 
lrOR AGENTS contacting dealers and/or jobbers 
in hardware and related fields. Recently ex- 
panded specialty line, introducing two new prod- 
ucts. Diversified five-product line in 39¢-$1.98 
bracket. Packaged, displayed, and priced for 
“impulse.” Trade advertising support. Liberal 
advertising allowances. Established accounts. 
Clover Products, 1141 Atlantic Ave., Rochester, 





DEALERS, JOBBERS, REPRESENTA- 
TIVES WANTED. Amazing LIQUID SAND. 
PAPER made first in nationwide sales by home- 
owners, painters, floor finishers. LIQUID 
SANDPAPER prepares surfaces for easy, com. 
plaint-free repainting, cleans floors like new 
Wiping minutes saves hours of work. Popular, 
profitable in pints, quarts, gallons, exclusive spray 
can, drums, private label. Write General Liquids 


Cc Vorp., Baltimore 18-A, Md. 
EXC ELLENT LINE for sales 





representative 


calling on the retail trade in hardware, depart- 
ment, variety and chain stores. Good commission. 
Write: Midwest Plastics Mfg. Co., 208 Bates 


Avenue, St. Paul 6, Minn. 














Manufacturers Representatives 


leading full line sandpaper 
manufacturer to cover wholesale hardware, 
paint and building material trades. Pro- 
tected territories open in every section 
of country. Please give full details on your- 
self, eee covered and lines carried. 
c/o HARDWARE AGE 
enestant a 56th Sts., Philadelphia 39, Pa. 


wanted by 








WANTED SALES REPS. 


New England and Chicago Territories 
for complete High Grade imported Ger- 


man Hardware line. This line well 
known and successful. Interviews can 
be arranged N.Y.C., Sept. 27 and 238. 


Box 912, e/o HARDWARE AGE 
Chestnut & 56th Sts., Philadelphia 39, Pa. 














SALESMEN—SELL PAINT BRUSHES to 
paint, hardware stores, lumber yards, etc. Qual- 
ity line. Liberal commission, protected territory. 
Only 


men with allied lines now calling on the se 
outlets need apply. SIRA BRUSH CO., IN 





119 W. 23rd St., New York 11, New York. 
SALES REPRESENTATIVES WANTED. 
Well known manufacturer of promotional planter 
boxes, snack and hostess trays, napkin holders, 
and a new HOT holiday decoration item, desires 
aggressive representation to variety, drug, hard 
ware, houseware, rack and sundry jobbers, chains, 
department stores, party plans, premium users, 
etc. Write detail concerning your operation, and 


we will send further information concerning our 
offer. Superama Merchandising Co., 420 Ala- 
bama, N. W., Grand Rapids, Michigan. 





SALESMEN WANTED—Old established man- 
ufacturer of America’s finest line of lawn sprin- 
klers, plant food and Fisherman’s Handi-Holder 
has territory open for salesmen calling on both 
retail and jobber accounts. Liberal commission. 
Excellent opportunity for right man. Hubbard 
Manufacturing Co., 2668 Territorial Rd., St. 
Paul, Minn. 





AUGMENT YOUR INCOME 
your customers in Lumber yards, Hardware 
stores, etc., our line of DO-IT-YOURSELF 
TOOLS, Hardware Sundries and CABINET 
H ARDW ARE (carded). Several territories open, 
commission basis. Box 907, c/o HARDWARE AGE, 
Chestnut & 56th Sts., Philadelphia 39, Pa. 


by selling to 





WANTED—AGGRESSIVE MANUFACTUR 
ER’S REPRESENTATIVES now calling on job- 
bers in Hardware and allied field by manufac- 
turer of ROTO-KLEEN Nozzle, the fastest mov- 
ing rotary lawn mower accessory on the market. 
Fits all mowers, cleans mud and grass from 
blade housing in seconds. See our ad, page 439 
this issue. Replies confidential; some _ choice 
territories open; excellent commission, protected 
territories to qualified representatives. SOLDER- 
CRAFT, INC., 150 Fair St., Plymouth, Michigan. 





SALESMAN PLUMBING SPECIALTIES to 
sell for established national distributors, exclu- 
sive territory, 10% commission. Write full de- 
tails with references. Replies confidential. Akron 
Supply Co., Inc., 216-218 Grand Street, Brook- 
lyn 11, N. Y. 








Representatives Wanted 


Accounts Wanted 





Accounts Wanted 








WANTED SALEMEN PRESENTLY calling 
garden marts Harrisburg, Pittsburgh territory to 
sell Hot Horticultural item. No experience neces- 
sary, just a desire to make money. Box 913, 
c/o Harpware Ace, Chestnut & 56th Sts., Phila- 
delphia 39, Penna. 





Accounts Wanted 








ATTENTION MANUFACTURERS 


Part time services of highly successful and well known 
merchandising director available. Vast contacts with 
leading distributors, department stores and chains in 
the United States and Canada. Fully capable and well 
trained te organize and handle salesmen. Over-ride 

monthly drawing account arrangement desired. 
Best of references 

Bex 915, c/o HARDWARE AGE 
Chestnut & 56th Sts., Philadelphia 39, Pa. 








WELL KNOWN FACTORY 
SPECIALTY REPRESENTATIVE 


pen for major line of products for Western States 
| of Canada on commission basis. Excellent con- 
s with all leading hardware, housewares and garden 
listributors. Also major department stores and 
Best of references 
Box 916, c/o HARDWARE AGE 
Chestnut & 56th Sts., Philadelphia 39, Pa. 


Consistent, Conscientious, Concentrated cover- 
age of metropolitan New York and New Jersey 


BOBROW LEWELL ASSOCIATES 
814 Broadway, New York 3, New York 
(We get results) 





LINES WANTED 


Mfg’s Representative wants two additional lines to 
round out operation. Have six men covering thoroughly 
Wholesale and Retail Hardware and Paint, Dept 
Stores and Chains in states of New York, New Jersey 
and Conn. Past performance records and references 
supplied if desired. Send full particulars. 


Box 904, ¢/o HARDWARE AGE 
Chestnut & 56th Sts., Philadelphia 39, Pa. 

















MICHIGAN 
TOLEDO, Ohio 


Line wanted contacting various clas- 
sifications of trade. 


Box 9I!, ¢/o HARDWARE AGE 
Chestnut & 56th Sts., Philadelphia 39, Pa. 

















REPRESENTATIVES 


Covering all phases of jobbers. Can render reliable 
aggressive service. We are national distributors with 
established actively operating branch offices in New 
York Philadelphia, Detroit, Cleveland and Louis- 
ville. We carry the account or you can bill direct. 
Inquiries invited. WRITE ANCO Corporation, 7 
Wood Street, Pittsburgh 22, Pa. 











HAVE LINE?? WILL SELL!!! 


established live 


One cle 


wire sales organiza- 
seeks eloped or undeveloped 
line plete and efficient cover- 
to distributors, chains, mail order, 
“x, etc., in and Wisconsin. 
and (*‘hicago Attend- 
vational Show, N.Y.C 
Box 827, c/o HARDWARE AGE 
Chestnut. & 56th Sts., Philadelphia 39, Pa. 


(orn? 


[illinois 
root n 
Hardw iTe 


show 


| Washington 
| Can 








MANUFACTURERS AGENTS 
' of la 


| ! nes We 


now 


stores 


selling hardware 

will handle 
warehouse, and 
manufacturer in 
lines open. 


bu 
( _ (>? 'y rive 
field Plas ti 

King and Howard 


an lOth Ave., Boynton Beach, Fla. 


S. W. 





| Chestnut & 











STATES covered by 
12 years experienced ex 
additional volume 
wholesale Hardware, Paint, 
Jobbers Will be available 
ational Hardware Show in New York 
interview For appointment Box 
$25, c/o HarRpDWARE AGE, Chestnut & Sts., 
denned hia 39, Pa. 

GARDEN 
ERS Next 
now. Our 


MIDDLE 


two 


ATL: 
aggressive 
ellent re 
line S ld 
and Bui! 
at the N 


City for 


AN TIC 
Salesmen, 
desire 

the 

ig Supply 


one 


write 
5 / th 


TUR 
planned 
men can 


MANUFAS 
sales results can be 
sales force of 3 experienced 
give you these results in the Minnesota, Wiscon- 
sin, Illinois and Indiana garden and hardware 
distribution field. Why Wait? Box 6 
LLARI WARE AGE, Chestnut & 56th Sts., 
es 39, Pa. 


Y EQU 


season §$ 


[PMENT 


» C/O 
Phila 
"TURERS REPRESENTATIVE 
EARS of builders hardware experi 
additional line. Now calling on hard 
wholesalers, contract hardware outlets, 
and door manufacturers and O.E.M. of 
builders hardware. Territory: covered Illinois, 
Wisconsin and northern Indiana tox 821, c/o 
HiARDWARE AGE, Chestnut & 56th Sts., Philadel 
phia 39, Pa. 


MANUFAC 
WITH 12 \Y 
ence aesires 
ware sash 


users 


MANUFAC 
COVERING 


TURERS REPRESENTATIVES 
Minnesota, Wisconsin, lowa, North 
ver South Dakota calling on Jobbers and Lumber 
Yards would lhke two additional lines. Box 719, 
HarRpDWARE AGE, Chestnut & 56th Sts., Phila 
delphia 39, Fa. 


( ) 


YORK METROPOLITAN MARKET. 
team of Factory Representatives, estab 
years—selling to all classes of Jobbers 
Stores. We offer intelligent and con- 
coverage for the Manufacturer of non- 
products Box 720, c/o HARDWARE 
hestnut & 56th Sts., Philadelphia 39, Pa 


NEW 
Brother 
lished 20 
and Chain 
centrated 
conflicting 
AGE, ¢ 


| AGE, 


| centrated 


| HIARDWARE 














MANUFACTURERS REPRESENTATIVE 
now selling most of the hardware and mill supply 
jobbers in Eastern Pennsylvania, Southern New 
Tersey, Delaware, Marvland and _ metropolitan 
with one leading manufacturers line 
handle one good additional line to mutual 
advantage. College graduate; have good acq 
ance throughout territory Rox 831. c/o Harp 
waRe Ace, Chestnut & 56th Sts., Philadelphia 
39. Pa 


RER’S REPRESENTATIVE 
selling the Paint, Hardware and Lumber trade 
in the Florida market desires several additional 
non-conflicting lines in oe. hardware and sun 
dry products Box 910, c/o Harpware AGE, 
56th Sts., Philadel, hia 39, Pa. 


REPRESENTATIVE NOW 
houseware, hardware, electrical dis 
tributors and other key types of outlets in East 
ern Pennsylvania, Baltimore and Washington, 
D. C., wants one key line. Intensive and con 
scientious coverage Box 905, c/o Harpwart 
\cr, Chestnut & 56th Sts., Philadelphia 39, Pa 


MANUFACTU 


— — ~ 


AGGR ESSIVE 
COVERING 


AREA COVERAGE FOR 
Looking for proven item 
here to the Hardware, 
specialized product with 
Can handle warehousing, 
sales and billing. Can serve your finger in a 
long arm of distribution. Box 900, c/o Harpwari 
Chestnut & 56th Sts., Philadelphia 39, Pa 


and WISCONSIN ONLY for con 
representation by aggressive three man 
organization. Over 10 years’ experience in whole 
sale hardware and tools field, with chain and cata 
log houses, lumber yards, volume specialty out 
lets. Strong personal following among volume 
buyers in the most unexpected places. Box 824, 
Harpware Ace, Chestnut & 56th Sts., Phila 


NEW 
YOUR 
that 


YORK 
PRODUCT. 
distribution 
Lumber trade Prefer 
limited distribution 


seeks 


as 


ILLINOIS 





{ t) 


| delphia 39, Pa. 


WANT 


SALES RESULTS? We 
we concentrate in Michigan, 
Will handle two _ additional 
grade considered. Write Box 
Ace, Chestnut & 56th Sts., 


them 
Ohio, Indi 
lines only 

219, c/o 


Philadel 


get 
because 


phia 39, Pa. 


ATTENTION, SMALL 
Do you need a national 
problem getting more 
facturing a good line 
be sold at competitive 
in representing you. 





MANUFACT 
sales force? 
volume? If you 
of merchandise that can 
prices, we are interested 
We are only interested in 
tools, hardware and garden items. Our refer- 
ences will stand thorough investigation. No 
salary involved. We work on an _  over-write 
All inquiries held in strictest confidence Box 
812, c/o Harpware Ace, Chestnut & 56th Sts., 
Philadelphia 39, Pa. 


—$————# 


URERS 
Is your 
are manu 


| Work 


' Box 


| 


| sale 
kor 


| each 


and 





Help Wanted 








GENERAL SALES MANAGER 


This is a career opportunity, for the right 
man, with a staple top quality basic AAI 
company in the aluminum products field. 
Must have deep roots in the wholesale 
hardware field nationally; both consumer 
and industrial. Age 38 to 45, executive 
bearing, dynamic, good speaker, prefer 
one with BA degree—marketing and/or 
mechanical engineering. Headquarters at 
factory Greenville, Pa. Must have a suc- 
cessful sales history and have aspirations 
for top corporate responsibilities. 


R. D. Werner Co., Inc., 295-5th Ave., N.Y.C. 











PRICE CLERK — Experienced 
Brooklyn Hardware Jobber— Must be 
at figures—Good opportunity for alert person 
909, c/o Harpware AGe, Chestnut & 56th 
Sts., Philadelphia 39, Pa. 


Diversified 


rood 





Business Opportunities 








SPECIALTY JOBBERS 


Looking for an additional lucrative line? 
Tie in with Sharon’s expanding market. 
$2000 investment sets you up with a com- 
plete inventory and franchised distributor. 
ship in protected territory with manufac- 
tuer’s full support and cooperation. 


Write: Sharon Bolt & Screw Co., Inc. 


P.O. Box 239 Norwood, Mass. 











ee 


HARDWARE APPLIANCE 
tablished tor over 40 years 
California in main shopping area. Clean stock of 
lbardware, housewares, gifts and paints with fran 
hises on brand name appliances and television 
Modern and fixtures. Excellent long term 
Sales volume for 1957, $300,000. Sacrifice 
at well below cost due to age and ill health 
details, Box M-26, c/o Harpware Aor, 
Chestnut & 56th Sts., Philadelphia 39, Pa 


retail store. Es 
Located in central 


store 


ease. 


YOU CAN’T 
tor brass 
with your name 
More 

Every 

our free 


TON 


BEAT 
key 


THIS! Less than 5¢ 
blanks beautifully embossed 
and address in permanent, raised 
than 130 different numbers avail 
blank guaranteed! Full details in 
bulletin #858. Write today. HAZEL 
CHAIN CO. (manufacturers of key blanks 
sash chain), 81 Kemble St., Roxbury 19, 


Mass 


- ee 


HARDWARE AND APPLIANCE BUSI 
NESS in Central Kansas. Owner 43 years wants 
to retire. Kashfinder, Wichita, Kans 
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Business Opportunities | Business Opportunities Positions Wanted 


DEPARTMENT STORE TO DISCONTINUE HARDWARE DEP’T. NAGER 
FOR SALE—Complete Stock of Screws, Nuts and Bolts, Small Hardware Items SALES MA 
—PRE-PACKAGED, PRE-PRICED. Will sell all or part at sacrifice price, sub- 


ject to prior sale to hardware stores only. DESIRES CHANGE 


MAKE YOUR OWN HARDWARE DEP'’T. 100% SELF-SERVICE 
GREEN & CO., 69D Demot+t St., Tenafly, New Jersey Now or in the near future. Experience 


includes successful background as sales- 














promotion Manager — Advertising Man- 


We Have a Franchise Available | For Sale—ELECTRIC SIGN | ager. Complete knowledge of retail hard- 


ware store Merchandising, Store layout. 





Territory is comprised of New Haven and Stoi ; : - 
: ; . ainl tw 
Fairfield Counties in Connecticut and ess Steel with in tube neon. Individual 


Northern Westchester, Putnam and Dutch- letters—"'HARDWARE HOUSE" 36" high x 8" | | : ene 
ess Counties in New York State For de- deep. Sign 2 years old and like new Orig. right proposition. 
calle write: cost $2,000.00. Terrific buy. | 


Box 903, c/o HARDWARE AGE 
SHARON SLT . aw CO... WG. Plymouth Rock Corp., 545 Cedar Lane, Teaneck, N. J. Chestnut & 56th Sts., Philadelphia 39, Pa. 


and fixtures. Will relocate anywhere for 

















| 
Sia -_ , spencer ERTIES TED 


OFFICE OR SALES OFFICE MANAGER 


WANTED SPECIALTY JOBBERS HARDWARE STORE | College, B. S., Accounting. Three years with 


_hardware manutacturer. Experience includes 
Tray eling 3 to 10 men in the mid western, In pojulated s. E. Los Angeles area. } Sales { ftice Management, credits, adve rtising, 
southwestern and northwestern states. We Modern fixtures. Will sacrifice. inven- itrade shows and working with sales reps. Ex- 
have a good ee tame Gn for mf to Ss tory approximately $23,000. Must see | | cellent supervisory record; strong in costs Posi 
complete fastener line that wi tin w to appreciate Te 11414 L |tion wanted in Midwest with opportunity and 
your present operation. Write us for details pprec . rms. ong | challenge. John Ondreas. 25 . 


: } 2528 South Cleveland 
SHARON BOLT & SCREW COo.., INC. Beach Bivd., Lynwood, California, Lo- | Conten. Oble 
ENDICOTT ST.. NORWOOD, MASS. rain 9-8173. , ees saiinentid tlt arlene 


——— ee - PENNSYLVANIA RESIDENT with 8 years 
LN CALIFORNIA HARDWARE STORE FOR | successful experience to Hardware and Garden 
RETAIL HARDWARE IN PANAMA CITY. SALE. Annual gross exceed $40,000.00. — 135 | Supply distributors in Middle Atlantic area 
FLA.. TOWN of 40.000. Good tourist trade and miles from Los Angeles. Near Military Train Know how in starting promotions and conducting 
seen , ?’ ing Center. Hi Desert Country. Town popula- | distributor sales meetings; also power equipment 
tion 7,000. 40 foot by 70 foot, corner building | experience. Desires to represent Hardware ot 
on main street Home with $4,000.00 equity, | Garden Supply equipment manufacturer tox 
$8,000.00 mortgage, plus store. Can be had for | 906, c/o Harpware Ace, Chestnut & 56th Sts., 
$20,000.00 cash. Box 914, c/o Harpware AGE, Philadelphia , Fa. 
Chestnut & 56th Sts., Philadelphia 39, ‘Pa 





























manufacturing, pipe fitting plant, paper mill and 
dress factory and numerous other small plants 
Best location for hardware store in Panama City, 
plenty parking room, yacht basin - front of store 
and on left 50 unit new motel. Take $15,000.00 
to handle. Box 822, c/o Harpware Ace, Chest 


ae De Ss eee omy Se. OPPORTUNITY IN THE SUN. Retail & | MR. WHOLESALER PRESIDENT, are you 
boi ne GDh ERAS Builders hardware business established 13 years | finding it difficult to show a net profit? Middle 
SPECIALTY JOBBE RS WANTED. Small | in booming Fort Lauderdale. Either retail divi- | aged man with extensive successful management 
hardware household item Consumer acceptance sion or entire business available. Ideal for one experience at all levels available due to lack of 
excellent in Lake Erie area. Production has been | or more individuals or expanding firm. Contact | incentive in present position. Prefer Florida o1 
greatly increased and we will need nation wide | Wm. Spencer, Kenneth C. Oberle & Co., Realtors, | southeast. Salary secondary to opportunity to 
distribution. Write for details. Handell Hook 3365 North Federal Highway, Fort Lauderdale, | show results. Box 813, c/o HaArpware AGE, 
Company, 8811 Garfield Bivd., Cleveland 25, Ohio Florida. Chestnut & 56th Sts., Philadelphia 39, Pa. 














MARSHALLTOWN TROWEL COMPANY ¢ MARSHALLTOWN, IOWA 
Want more facts? Circle 506, p. 275 


> ay / ALWAYS SELL’GENUINE 


ZaMOILY }°: 


Weite e oD Free acer cs . ‘ a 
fo Seen ANCHORS ond JACK NUTS aa oe ee 


Want more facts? Circle 507, p. 275 


Don t miss the BUYING CHECK LIST on page 27 





— METAL! ee i ctr S Sipe i GUTTER BY, // 4, 


Snaps to Edge of Gutter—ON TOP OF SHINGLES & 
w& SELLS ITSELF % MAKES YOU MORE 


CALL YOUR WHOLESALER 
KNIGHT SPECIALTIES CO. * 4940 Greenfield * Dearborn, Michigan 


imo eurree crsanine 


Want more facts? Circle 508, p. 275 
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DOOR CLOSERS 
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x 
: A Complete Line 
r 
from $1.33 to $16.00 
INDUSTRIAL : ai | PUBLIC 
AND | AND 
COMMERCIAL Type 1001 PRIVATE 
''Simplex"’ 
Shallow Mortise Design 
Modern architectural __re- 
quirements demand the use 
of expertly designed and 
durable spring hinges. To be 
assured of quality, be sure to 
specify “Chicago.” 
“Spring Hinges of Quality’ 
Wr hicagn Spring Hinae Co. 
1500 CARROLL AVE., CHICAGO 7 ILL. 
Want more facts? Circle 509, p. 275 
= noe STICKLEBACK SELLS—SELF ‘SERVICE —STICKLEBACK SELLS Orne ~, | M Pp U L I ; p A C K A G I N G 
petite | BOXED | Eye-catching new display creates more 
4 , ¥ impulse sales. Marketing tests prove it 
- D igeley Dal Jo : doubles door closer sales. Dial-a-matic 
< Mopet 006-D above — display included 
: Q ; 
: || aes ean DRILSAW % | free with order of 6. 
5 a THE CONVENIENCE “4 f 
> JOBBER & DEALER ALIKE = 
sar ange 8 _ 
~ wo # 9g 
J Four #1 Retail Value $33.51 NK DIAL-A-MATIC JALOUSIE KING 012-D 
5 three #3 7 Dealer Net $22.34 2 Strong, streamlined closer for heavy com- 
= a a 3 binati d jalousie d Oilite b 
< Ad One #5 3 ination and jalousie doors. Oilite bronze 
5 | FREE 11’ x 23 2-color Display Board | 3 bushings, heavy rod. Fingertip “dial” con- 
a TEC IMPORTS ” trol regulates closing speed, important for 
‘ Ask Your Jobber. Or Write 15001-03 Califa jalousie doors. 
. Van Nuys, California 
. STICKLEBACK SELLS—SELF SERVICE—STICKLEBACK SELLS posse 
Want more facts? Circle 510, p. 275 @ atime ' = 
You can sell a set RUGGED ATLAS FOR PRIME DOORS 
4 


t h h Id Does hydraulic-sized jobs for 2 the cost. 
0 every ouseno Precision engineered, built for heavy high 

frequency doors. Patented torsion-spring 
» I t-ta-3 Sot <-la-t Set i 4 assembly allows it to be mounted in any 





includes hammer, Steel screw drivers of four ways. Oilite bearings. 





nail-puller and 4 with knurled brass 
sizes of screw 
drivers 


Packed in Display Bores or Carded 


Ask your jobber or write: 


taal MANUFACTURING COMPANY 


handles in 4 sizes | 





Liberal freight allowance. Write for 
{ prices, including name of your jobber. 
Send 50¢ for prepaid sample. 











Amity Avenue, Lowell, Michigan 














4 Canadian Sales Agency: Geo. S. Hall & Co., 25 Grenville St. Toronto 
GAM Manufacturing Co., Lancaster 1, Pa. | Export Sales Agency: Hall & Reis, Inc., 165 Broadway, New York City 
Want more facts? Circle 517, p. 275 Want more facts? Circle 511, p. 275 
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Index to Advertisers 





































































THE ADVERTISERS INDEX is published as a convenience and not as a part of the advertising contract. Every care is 
taken to index correctly. No allowance will be made for errors or failure to insert. 

















A | Casco Products Corp. 128, 129-130 | Flambeau Plastics Corp....... . 372 | Kerr Wire Products Co. 232 
| Champion Brass Mfg. Co. 407 | Fletcher-Terry Co. .. 264 Kester Solder Co... 228 
a — a ceeee Cos eeeees ee Champion DeArment Too! Co. 65 | Forsberg Co., H. 184 Keystone Stee! & Wire Co 50-51 
cme shear LOo.... Charles Co., John ...... 145 | Foxcraft Products Corp. . 266 | Kidde Mfg. Co., Inc. 106 
Airex Corp., Div. of Lionel Corp. 34 | Chemical Products Co., Inc. | Franklin Metal & Rubber Co. .. 185 Kitchen-Quip, Inc., Food Co Div. 135 
Ajax Hardware Corp. ) 4 (Kwik) . . 267 | Friesland Plastics Co. 420 Klein & Sons, Mathias . 408 
Ajax Wire Specialty Co. ---++ 226 | Chicago Spring ‘Hinge Co. 453 | Fuller Tool Co., Inc. . 121) Knape & Vogt Mfg. Co 230 
Alien Co., Inc., S. L. 250 | Clemson Brothers, Inc. . 59 Knight Specialties Co. 452 
Aluminum Co. of America Clinton Engines Corp. 234-235 | Kraeuter & Co., Inc. 399 
Cookware Div. ... . 33 | Coastal Abrasive & Too! Co., Inc. 267 | G Krieg, Inc., Victor J. <67 
Pigment Div. - 159 | Colorado Fuel & Iron Corp.., | " 
American Biltrite Rubber Co. 229, 257 Wickwire Spencer Steel Div.. 54-55 GAM Mfg. Co. 453 
American Brush Mfrs. Assoc. Paint Colorite Plastics of New Jersey. 418 | GoOrdner Wire Co. = “ 
Brush Div .. . 305 | Columbia Drill Co. 66 Garvey Corp. . 333 
American Chain Div. American Columbia Fastener Co. Div Gates Rubber Co. 327 Lafayette Brass Mfg. Co, Inc. ; 77 
Chain & Cable Co. » Oa United Car Fastener Corp 455 — gata Co. _ Lamson and Sessions Co 371 
American Chain & Cable Co., ; | | amp Div. ... 77 | Lawn Boy Div., Outboard Mcrixe 
Inc., Pennsylvania Lawn Mower ae sa ~ sey eg “Tg = Wiring Device Dept 18 Corp. ' 3 
Div. .. 167-170 : Clock & Timer Dept. 23) Libbey Glass Div. 
American Crayon Co. ee ae —eneme4 "~~ ew one. a General Filters, Inc. 370 Owens Illinois Glass Co 30 
American Edelstaal, Inc. a ae Con ae Drives Dl "y, C 972 General Slicing Machine Co., Inc. 143 | Lincoln Metal Products Corp. 262 
American Grease Stick Co. 401 Cortin Cabinet a ‘Th General Wire Spring Co. 334 | Lionel Corp. Div. Airex Corn. 34 
American Machine & Foundry Co has iieeaaen Bor. 455 | Gering Products, Inc... 241, 261, 269| Listo Pencil Corp.... a 
Proc ae Macs aah aas yr tame | Gustemaiie Mts Munem Gineces Gibson Good Tools, Inc. _, 427 | Little Wonder, Inc..... . _ 
o. Div. of | Corp. of Americe 234 | Goodall Mfg. Corp. BIB th Cowe’s WE... .cscscaces: 
American-Lincoln Corp. 209 | Corning Gless Works. Consumer Goodell Co. . 156 | Lubriplate Div. 
American Screw Co. 361, 404, 425 | ~ products Div 349-352 | Goodrich Industrial Products Co.. Fiske Brothers Refining Co 340 
American Sponge & Chamois Co., | Cosgrave im 349 B. F. 48 | Lummis Mfg. Co. ... 409 
Inc. shld ng Vata 140 | Crescent Too! Co 62 | Goulds Pumps, Inc. 335 | Lustre Line Products.. 433 
Amarone Steel Wool Mfg. Co., | Coos & Co. WW 392 | Grabler Mfg. Co. 411 
WSs ccrcererscccees 393 | Cyclone Fence Dent. A Stee! Graham & Co., John H. Bevin 
American Thermos Products " oe Great Neck Saw Mfrs., Inc. 222 . , “83 
O. 7 313-316 | : M & D Store Fixtures, inc. y 
, q Gries Reproducer Corp. 412 Cc 227 
American Turpentine Farmers Macklanburg-Duncan oO . 
Assoc. 291 | . Greyhound Corp. 33 Magic Iron Cement Co., Inc. . 253 
Ames Co. O...... ie 365. 379. | D-Con Co., Inc. 198 mc Re of “~~ — aa Magic Snell Tackle Co. 428 
Anchor Hocking Glass Corp. 20-21 | Daisy Mfg. Co. 366 ot Ind a "| 24? Mansfield Sanitary, Inc 322 
Anchor Wire Corp. 405 | Dalton Mfg. Co. 116 a Ne ve Marion Handle Mills, Inc. 4\6 
Annual Hardware Housewares Fair | Dazey Corp. 22 Marlin Firearms Co.. 345 
of the United States 348 | Delta Power Too! Div. H Marshalltown Trowel Co. 452 
Ardor Mfg. Inc. 122| Rockwell Mfg. Co. 218-219 McGill Metal Products Co 392 
Ariens Co. ....... 163 | Deluxe Saw & Tool Co. 61 | Hager & Sons Hinge Mfg. Co., C. 311 | Midland Co. .......... |78-179 
Arro Expansion Bolt Co. 368 | De Mert & Dougherty, Inc. 191 | Hahn, Inc, 183 | Miller Chemical & Fertilizer Corp. 266 
Arrow Fastener Co., Inc 115 | Dempster Mill Mfg. Co. 415 | Hall Co., Joseph 413 | Miller & Co., Inc., Robert E. 456 
Arrow Metal Products Co 111 | Dennix Products Co. 413 Hanover Products Div. of Bellaire Milwaukee Tool & ‘Equipment Co. 208 
Artistic Wire Products Co. Inc 317 | Desmond-Stephan Mfg. Co. . 426 Industries .. 224 | Minnesota Mining & Mfg. Co. 381, 4/5 
Artwire Creations, In Detecto Scales, In Hanson Co., Henry L. 201 iracle Adhesives Corp. 442 
ons, Inc 433 .. . a Miracle p 
Arvey Corp. eon 147 | Detroit Harvester Co. Moto Power Hardware Products Co. 265 | Modern Mfg. Co..... 271 
Arvin Industries, Inc. 137| Div. ..... 239, 240, 261, 271, | Harris, Inc., Samuel P. 409 | Modern Tool & Die Co. . 244 
Atlantic Industrial Corp. 220 381, 401, 435 | Heller & Co., W. C. 360 | Modern Water Treatment Co. 417 
Atlas Tack Corp. .. 354 | Devcon Corp. 187 Hercules Powder Co. 362 | Molded Specialities, Inc. . 412 
Atlas Tool & Mfg. Co. 253 | DeWalt Div. American Machine Hild Floor Machine Co. 109 Molly Corp. ... . 452 
Automatic Spray Service Center 267 | BBA _ C wer op + gg gee R. M. pe Moore Push Pin Co. ~ 
‘ j rogucts oO. TT ° g. O.. Mortell Co., J. Ww. | 
Diamond Expansion Bolt Co., Inc. 222} Hoppe, iInc., Frank A. 415 Mossberg & Sons, Inc., O. F. 403 
B | Dille & McGuire Mfg. Co. .. 249 | Horton Equipment ae 190 | Moto-Mower Div. Detroit Har- 
—— oar | — Div., H. K. Porter Co., House of Fiske 270 vester Co. ....... 239, 240, a 271, 
Ee gay gga oda a | E mensch = 258-259 | Howard Hardware Products, Inc. 447 381, , 435 
z ‘ es raper-Maynar °. . 393 ay i . 173 
tyr tages Products Co. 381 | DuPont ong Nemours & Co., Inc., ae a an aon ‘end Corp Reg Di 325 
tet ~sy i Robert N 427 | _ Polychemicals—'’Stren"’ 421-424 | Hyde Mfg. Co.... 108, 277-280 | 
Behr Manning ag ~ ae ene ag on Inc. ! a Hydroponic Chemica! Co. 456 | N 
os em ° 
Bentzinger Bros., Inc. 40! | , , Hy-Ko Products Co. “5 
Berger & Sons, Inc. C. L 213 | National Hardware Corp 429 
Bergman Tool Mfg. Co., Inc. 380 E | National Hardware Show 245 
Bethlehem Steel Co. 375 : Nationc! Metal Products Co. 346 
Bevco Precision Mfaq. Co S-& Polatr Corp. 16! | ideal Brass Works, Inc . 447 | Newell Mfg. Co. 453 
9 425 Eagle Mfg. Co 417 , 9: 
Black & Decker Mfg. Co 198 | Baste Mandears tie. C 359 | lllinois Lock Co., The _ 226| New York Wire Cloth Co 171 
Bommer Spring Hinge Co 441 | Bact Tones Ea a na a het C 25 Independent Lock Co. . 68] Norlund Co., O. A., Div. of - 
Borg-Erickson Corp. 28-29 | Rom Atoat Dic ae sthinten 174 lron City Tool Works, Inc. . 64 Mann Edge Tool Co. 357 
Borg Warner Corp. | “a L rv a Th 99 International Molded Plastics, Inc. 19 | North & Judd Mfg. Co 341 
Pesco Products Div 186 | Econ ad ~a b nec a ° International Salt Co. 58, 303 | Nu-Puttie Corp. .... 437 
Boyle-Midway, Inc. 248 ow ere, §=TRG. 326 | tewin Auger Bit Co.. i. a 
Bradson Co.. The 264 Edmont Mfg. Co... 295 
Brid er | Electro Engineering Products Co.. 221 | O 
geport Fabrics, Inc 332-333 | Emerol Mfg. Co., Inc 172 J | 
a be yo Mitq. Corp. 378 | Empire Brushes, Inc. ... 2 Ohio Wire Products Co., Inc... 162 
wise se re Clark 433 | Empire Level Mfg. Co. 344 | Jackson Mfg. Co. ....2 184| Olin Mathieson Chemica! Corp 
rown Corp., W. R. 27! | Estwing Mfg. Co. . 437. | Jackson & Son Co., Thos. el Winchester Western Div. 35-42 
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You Get The 
ADDED 
PROFITS 


““EASY-WRAP’”’ 
Sells Itself! 


PACKED 
Tamlaleihateitiol 
Eye-Stopper 
Display Carton 


One dozen cartons Here is the Quality Answer 
to Pipe Sweating and 


Pipe Insulating Problems 


in Master shipper 


Rhopac ‘’Easy-Wrap” stops pipe sweat- 
ing, insulates hot water pipes, helps pre- 
vent pipe freezing and greatly improves 
appearance of exposed pipes. It is a 
quality glass fibre insulation and an 
outer-wrap of vapor sealing tape de- 
signed for the do-it-yourself home owner. 
All you do is put it on your counter and 
replace it as fast as it sells. 


Orde: 
from your 
jobber 


3443 Cleveland Street, Skokie, Mlinois 


Want more facts? Circle 512, p. 275 


sm Ok On Ga —a) eR’, A 


Now. Nationally Advertised! Now. . 


SPECIFIED IN POPULAR 
EASI-BILD* PATTERNS 


= 


*T. M. Reg. U. S. Pat. Off, 


Flush-Mounted, 
*"*Can't-Slip"’ Nut 
Securely Anchors 
Bolts in Wood! 


Build-it-yourself fans will be asking 
for DOT TEENUTS because they'll 
use them as specified in famous 
EASI-BILD PATTERNS for making 
many useful and wanted projects 
around the home. Handymen will 
want ‘em for repairs. Stock up now 
on TEENUTS and other items in the 
DOT LINE. 


SELF-SERVE 
DISPLAY PAK 


ORDER FROM YOUR WHOLESALER 


Toutener 


Ashland Ave. ‘: 
Chicago 8, Hlinois 

Subsidiary of United-Carr Fastener Corporation — 
Want more facts? Circle 513, p. 275 


HARDWARE AGE, September 10, 


1959 @ 455 








GRIP-A- GRIFF 
HAMMERS & HATCHETS 


WITH EXCLUSIVE SALES-BUILDING FEATURES 
SEE OUR DISPLAY 


DURING THE HARDWARE SHOW 
SEPTEMBER 28 — OCTOBER 2 


AT SUITE 2710—ESSEX HOUSE HOTEL 
160 CENTRAL PARK SOUTH—NEW YORK 


GRIFFITH-JOOLS quality standarc 


+ & 


4 
\ 
~ 


“SHOCK RESISTANT GRIP 
GRIFFITH TOOL WORKS, INC. 
PHILADELPHIA 1, PA. 


Want more facts? Circle 514, p. 275 





pA ae 


Soluble PLANT Tole) Complete 


FAST SELLING, NATIONALLY ADVERTISED 


Now demanded by millions for houseplants, flowers, vegetables, lawns 
gardens. Produces vigorous, beautiful growth in all plants quickly. Pays 
dealer 33' 4%, profit. Attractively packaged for display. Does not deter- 
iorate, 1s clean, odorless and SAFE. Dissolves instantly in water for use 
makes 6 gallons liquid plant food 

Dealer & Grower Cost 
3 Ibs case 
case 
case 
case 
ro 


| 
Retail Price 
% oz. pkt Ss 
207. can 29¢ 
Soz. can 59¢ 
10 oz. can $1.00 
2 ibs can $2.45 6 to case - Ibs e maine 
5 ibs. can $4.95 4 to case t 24 Ibs , 
Larger Sizes Available. If Jobber Can't "ae ty ‘Order Direct. 


Write for list of other ONeX home and garden products. 
HYDROPONIC CHEM. CO., Co 


48 to case 
36 to case 
24 to case. - 
12 to case 





ibs 





Want more facts? Circle 516, p. 275 


AMERICAS BEST « 


5 quow WHITE PLASTIC IN A TUBE 
1H 


Because It’s Superior « « « \ =} 
‘3 


TUB and TILE } 


RETA\\ 


PROVEN THROUGH THE YEARS! 
ot, © RAILLION sold 


FREE SAMPLE —Jobber inquiries invited 


DE WITT PRODUCTS CO. 
5860 PLUMER ST. DETROIT 9, MICH. 
Want more facts? Circle 518, p. 275 


eee ae re 


_— 


) . 


Furniture Rest Pintle Type 





RUBBER CUSHION GLIDES 


and metal f 
Glide softly, 
smoothly. 
a 3- cover card. 


”” 
“eT? 


Adjustable Rubber 


Cushion Glide 


1 


Monopoint Glide 


Bakelite Furniture Rest 





Bakelite Caster Cup 
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ley 21, Ohio, U.S.A. 


Wonderful for all wood 
urnituze. 
silently, 
Set of 4 on 


6 Sizes, 
11/16”, 


‘PROMPT SHIPMENT 


Ask yor jobber, if he is not supplied, write 


ROBERT E. MILLER & CO., INC.., 
35 Pearl St., New York 4, N. Y. 


Want more facts? Circle 519, p. 275 


It will pay you to display fast selling 
RUBYFLUID soldering flux—liquid or 
paste—from eye-catching counter mer- 
chandisers. Get repeat sales because 
customers prefer RUBYFLUID, the solder 
that is fast acting wets out freely 
. makes strong, neat unions . 
easy to use 


RUBY CHEMICAL CO. 


58 S. McDowell St., Coiumbus 8, Ohio 


PICTURE 
a 


TE 


BETTER HOUSEHOLD 
MARDOWARE SINCE 1872 


BULL olere PICTURE 


HANGERS 
E. H. TATE CO. © 251 CAUSEWAY ST © BOSTON, MASS 
Want more facts? Circle 481, p. 275 


Pear: <i i ‘ag ot 


Stretch your udvithine dollars. Use this 4 p. 
Directory of Housewares Manufacturers with 
Co-op ad funds for dealers. Lists company, 
product and how much co-op money allowed. 
Send 20¢ to HA Reader Service Dept. for a 


copy. 


HARDWARE AGE 


Chestnut & 56th Sts., Philadelphia 39, Pa. 


SILENCE 


ORIGINAL GENUINE 


Set of 4 ina 
3-color Box, 


Nie Boxes in —— txpander 


Tubular Glide 
Upholstery Nail 








1%", 12” 


Rubber Adjustable Tubular 
Thumb Tack Crutch Tip Spring Type 
































© STRONGER— higher tensile strength, no sand 
holes. 


© TAPER TAPPED —all pipe threads tapered to 
ensure leak-proof joints in every installation. 


© PROTECTED—galvanized fittings zinc plated 
after fabrication for maximum protection of all 
surfaces, including threads. 


© CARTONED-—for extra convenience in handling, 
eliminates damage and inventory loss. 


°* ALL CAPITOL FITTINGS MEET FEDERAL 
SPECIFICATIONS 


sedouceet 
OO Se 


and Forged Steel High Pressure Fittings 


CAPITOL 


ANUFACTURING CO. 


DIVISION OF HARSCO CORP. 
COLUMBUS, OHIO 


S oiatiiaies 











